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PrintIT and its sister publication Business Info frequently highlight 
the importance of good customer service and the dangers of 
neglecting the wishes of customers. This position is backed 
up by copious studies showing how quickly consumers tire of 
poor service and switch supplier. However, there is just as much 
evidence indicating the opposite. Just look at utilities. People 
love to complain about electricity suppliers. Yet, when it comes 
to switching, very few can be bothered. So why would power 
companies ‘do the right thing’ and automatically make sure 
existing customers receive the best tariff? They would be mad to 
do so. That being the case, are we wrong to encourage readers 
to spend money on solutions designed to improve the customer 
experience? 

Clearly not. Utilities are a special case; they have a simple, limited 
relationship with customers and are all, rightly or wrongly, perceived 
as being very much alike. Most organisations have more complex 
engagements with customers, with more give and take and 
opportunities to extend the relationship through additional sales or 
even partnerships. As outrage over the dubious fund-raising tactics 
of leading charities makes clear, such relationships require sensitivity 
and tact in order to blossom. Print output management solutions like 
Neopost's NeoPreference (see page 7) are important in this context. 

By automatically distributing documents in a customer’s preferred 
format (e.g. digitally by email or weblink or in printed form through the 
post) as part of an integrated workflow, they enable organisations to 
communicate with customers in their preferred format and increase 
the likelihood that sales and marketing messages will be received with 
an open mind. 

Output management solutions also aid and 
support corporate digitisation strategies and 
can help save money and improve efficiency 
by substituting printed communications with 
digital messaging. Not everyone favours 
electronic communications – as we report 
on page 35, paper still has its supporters 
– but clearly a large proportion will choose 
email over mail. Meeting and managing this 
expectation won’t just strengthen customer relationships; it will also 
save the cost of paper and print and can help a business reduce its 
carbon footprint. A true win:win situation.

James Goulding, Editor 
jamesg@binfo.co.uk
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KYOCERA extends 
3D portfolio 
KYOCERA Document Solutions 
UK has entered the professional 
3D print market with the launch 
of the ProJet 4500 3D printer 
from 3D Systems. The ProJet 
4500 is a photo-realistic full 
colour plastic 3D printer ideal for 
producing finished models for 
the purposes of concept design 
or product verification in R&D, 
universities and small production 
facilities. 
kyoceradocumentsolutions.
co.uk

Fast colours
Meeting the needs of medium-
sized workgroups requiring A3 
functionality in an A4 device, 
Kyocera Document Solutions 
has launched three new colour 
printers and four MFPs. All 
seven products are based 
on Kyocera’s long-lasting, 
economical ECOSYS technology 
and offer colour print speeds 
of up to 40ppm in the case of 
the printers (the P6130cdn, 
P6035cdn and P7040cdn) 
and up to 35ppm in the case 
of the MFPs (the M6530cdn, 
M6030cdn and the HYPAS-
enabled M6535cidn and 
M6035cidn with large colour 
touchscreens). All MFPs  have 
two-sided scanning at speeds 
of up to 60ppm/120ipm.

Portable printer 
The Primera Trio portable colour inkjet printer/copier/scanner 
features a unique rotating print head that moves to the ‘up’ position 
when printing and folds back down and caps itself to prevent  
drying out or leaking when not in use. It prints at resolutions of  
up to 4800 dpi onto A4 plain paper, postcards, invitations and  
4 x 6in borderless photos. An optional battery pack delivers up to 
350 printed pages on a single charge. 
primeratrio.eu 

3D scanning with just a few taps 
HP is introducing full 3D scanning on its Sprout by HP immersive 
computer. The world’s first fully integrated desktop 3D scanning 
solution is enabled by a combination of Sprout’s Intel Real Sense 3D 
cameras and a new capture application and turntable – the HP 3D 
Capture Stage. An object can be captured in full 3D with just a few 
taps and then shared with and manipulated by others in an online 
3D viewer. 3D models can be printed on a connected 3D printer in 
an end-to-end scan to print solution.   www.sprout.com

New website  
for ASL 
Independent document 
reseller Automated 
Systems Group Ltd 
(ASL) has launched a 
new website  featuring 
comprehensive 
information on managed 
document services and 
print devices from major 
manufacturers including 
Kyocera, Ricoh, Lexmark and 
Epson. MD Mark Garius said: 
“The new ASL website has been 
designed with user experience 
in mind and developed to 
ensure the site is compatible 
with today’s browsers and 

mobile devices. We also have 
an array of case studies that 
provide a detailed overview 
of ASL’s capabilities across a 
wide range of sectors beyond 
the traditional business 
service industries to include 
education, manufacturing and 
construction.”
www.asl-group.co.ukCanon is addressing the B&W printing needs of small but busy 

workgroups with the launch of the economical imageRUNNER 1435 
series of A4 MFPs. To keep running costs down, the 35 pages per 
minute devices have a separate toner and user-replaceable drum, 
plus embedded compatibility with uniflow output management 
software for the centralised control, allocation and recovery of print 
costs. The 1435i and 1435iF (with fax) come with native support 
for PCL and Adobe PostScript 3 and offer a range of connectivity 
options, including USB and mobile printing. To help businesses with 
their digitisation strategies, the MFPs feature a duplex scanner that 
can convert scans into searchable documents and send them to a 
range of destinations without the need for PC-based processing.

Digitisation 
aid
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Virtual meeting space
Microsoft is promising more productive meetings and easier 
collaboration with the Microsoft Surface Hub. Available in 55- 
and 84-inch versions, the large-screen remote meeting and 
collaboration device is designed to transform the way groups 
work together just as the PC revolutionised personal productivity. 
It comprises a cloud-connected Windows 10 device; a screen 
capable of detecting 100 points of multi-touch and up to three 
simultaneous pen inputs; dual 1080p front-facing video cameras; 
a four-element microphone array that detects and follows voice 
during video-conferencing sessions; and built-in Wi-Fi, Bluetooth 
4.0 and NFC that make it easy to share content from wireless 
devices. Microsoft says anyone can walk up to the Surface Hub 
and start using it for white-boarding, to initiate a video-conference 
or to share content from wired or wireless devices.
www.microsoft.com/microsoft-surface-hub

Made for archiving 
Brother is entering the 
departmental scanner market 
with the launch of PDS-5000 
and PDS-6000. Designed for 
organisations scanning up to 
6,000 pages a day, both models 
are Kofax VRS compatible, 
making them suitable for 
archiving applications in the 
healthcare, government and 
financial services sectors.
www.brother.co.uk

More than a pen
More than just a 3D printing 
pen, the 3D Simo is the 
ultimate creator’s tool – at 
least that’s how 3D Simo 
describes it. It comes with a 
range of extensions and heat 
settings (up to 490 degrees C) 
that turn it from an ordinary 
3D printing pen into a creative 
multi-purpose tool. These 
include extensions for burning, 
foam cutting and soldering. 
Material and temperature 
settings can be controlled 
wirelessly by smartphone app.
www.3Dsimo.com

Enhanced 
collaboration
Sharp has released a new 
version of its Cloud Portal Office 
(CPO) secure document sharing 
and collaboration solution. 
CPO v1.3 has a number of 
enhancements including the 
ability to share files securely with 
non-subscribers using time-
limited links; email notifications 
informing colleagues that 
a document is available for 
viewing; and mobile access to 
files on smartphones, tablets 
and laptops. Jason Cort, 
European director of product 
planning and marketing at 
Sharp, said: “CPO is a robust 
and secure cloud collaboration 
solution specifically for 
businesses, putting them firmly 
back in control of documents 
throughout their lifecycle, while 
giving employees the flexibility 
they need to work together 
wherever they are.” 
www.sharp.co.uk

Only one’s a winner
Conference bags handed out to 
delegates at the Cannes Lions 
2015 festival of creativity held on 
June 21-27 contained individually 
printed notebooks created to 
demonstrate the BrandOpus 
concept of Eachness – the art 
of creating visual distinctiveness 
that makes brands memorable. 
Using the Mosaic application of 
HP SmartStream Designer and 
six base patterns, BrandOpus 
and HP produced 12,000 
individual notebooks each with 
its own edition number, one of 
which was linked to a prize of a 
hamper and free use of the HP 
SmartStream Designer Mosaic 
application for a single consumer 
campaign. The notebooks were 
printed on an HP Indigo 10000 
Digital Press.

Plug and play 
mobile printing
Lantronix describes the 
new version of its Lantronix 
xPrintServer Office as the first 
Apple and Google-certified 
print server to provide AirPrint 
and Google Cloud Print for 
enterprise and office printers. 
The size of an iPhone, it offers 
secure, app-free printing from 
iPhones, iPads, Chromebooks 
and Android smartphones/
tablets to thousands of printers 
and MFPs. The plug-and-play 
architecture allows IT managers 
to auto-provision print devices 
to support AirPrint and 
Google Cloud Print simply by 
connecting the xPrintServer to 
a network switch or router.
www.lantronix.com/
xprintserver
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Commercial makes a stand
Cheltenham-based office services 
firm Commercial Group has made a 
commitment to combat climate change 
ahead of the UN Climate Change 
Conference in Paris this December.

As part of The Road to Paris 2015, 
convened by CDP and We Mean Business, over 110 states, regions 
and companies have signed up to a range of environmental 
measures such as a 100% reduction in greenhouse gas emissions 
or the procurement of all power from renewable sources. 

Commercial, the first Carbon Neutral company in its sector, 
has joined major corporations like H&M, Ikea, Marks & Spencer, 
Mars and SAP in making a commitment to use 100% renewable 
electricity.

In 2012, Commercial installed a solar array on its warehouse 
roof, which generates sufficient energy to power the company’s 
office and warehouse. Additional electricity is purchased from 
100% renewable sources, such as the Westmill community-
owned solar farm near Shrivenham, Wiltshire.

Running for kids
DCI/Jet Tec general manager 
Tammy Studholme recently 
took part in the Virgin Money 
London Marathon, completing 
the 26.2 mile course in 5 hours 
and 38 minutes. She hopes to 
raise more than £10,000 for 
the NSPCC via www.justgiving.
com/dci. To join Tammy as part 
of Team NSPCC for the Virgin 
Money London Marathon in 
2016, visit www.nspcc.org.uk/
londonmarathon 

UK bosses waste time on DIY IT
UK bosses are wasting more than three weeks every year by attempting 
to manage IT themselves rather than outsourcing the task to experts.

A study by Altodigital found that 45% of SME owner-managers 
practice DIY IT, with 17% using Google to find solutions to IT problems 
and 16% consulting friends and family.

On average, owner-managers spend four hours a week sorting 
out server problems (37%), slow internet connections (24%), broken 
emails (22%) and printing or scanning faults (17%).

Reasons given for not outsourcing include cost concerns (43%), 
managers’ faith in their own abilities (29%) and fear that their lack of 
IT knowledge will be shown up by a professional (11%). 
www.altodigital.com

Xerox wins £40 
million NHS print 
contract
Xerox has won a £40 
million, three-year contract 
to manage the production 
and printing of millions 
of secure and non-secure 
business forms for the NHS in 
England and Wales, including 
prescription pads, dental 
forms and operational forms. 

The contract was awarded by 
NHS Business Services Authority 
(NHSBSA) through the Crown 
Commercial Service (CCS).

As part of the project, 
Xerox and partner Adare 
have established a secure 
printing site for the production 
of an estimated 800 million 
prescription forms each year. 

NHSBSA head of service 
Brendan Brown said: “When 
dealing with secure documents 
it’s important to closely 
monitor their progress from 
conception to delivery. As a 
result we needed a service that 
ensures zero disruption to the 
provision of clinically critical 
NHS forms, coupled with careful 
consideration of security and 
time efficiency. Xerox provides 
exactly the expertise we need.”

As well as optimising 
how forms are printed and 
handled, Xerox plans to identify 
improvements to the NHS 
document supply chain, for 
example by removing duplicate 
business processes. In the case 
of non-secure services, this 
could include migration to digital 
processes in support of the NHS 
workflow automation strategy. 

Darren Cassidy, managing 
director of Xerox UK, said: “This 
contract is about understanding 
the specific needs of the health 
service and working together 
with the NHSBSA to manage 
productivity and security 
concerns. While initial roll-out 
looks solely at printing paper 
documents more efficiently, we 
look forward to identifying new 
ways to transform the NHSBSA’s 
document supply chain.”

Neopost adds hybrid 
mail option to cloud 
communications platform

Neopost has added a hybrid mail option to its NeoPreference 
cloud-based multi-channel communications solution for small 
and medium-sized enterprises (SMEs).

NeoPreference provides businesses with a fully integrated platform 
for managing customer communications, including document 
creation, archiving and distribution via each contact’s preferred 
channel, including physical mail, email, secure email or weblink.

By automating processes that would once have been done 
by hand, it enables SMEs to improve efficiency, meet customer 
expectations and project a more professional image.

Hybrid Mail, included in the new version of NeoPreference, gives 
SMEs the option to route documents electronically to Neopost’s  
UK-based fulfilment centre for printing, insertion, franking and 
delivery to the customer.

Outsourcing the production of physical mail enables SMEs to meet 
the needs of customers who like to receive printed communications 
without having to spend valuable time on manual processes.

Erwan Kernevez, Neopost UK digital solutions director, said: 
“SMEs no longer have to worry about the hassle or cost of ordering 
envelopes or wasting time at the Post Office. They can now manage 
their entire multi-channel communication process from a single 
interface, saving valuable time and resources that can be used on 
other business-growing activities.”

Pricing for the NeoPreference Software-as-a-Service solution 
starts at £23 per month for up to 50 transactions, rising to £189 
per month for up to 500 transactions.
www.neopost.co.uk
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Managed services provider 
Annodata is warning 
businesses of the security 
risks posed by internet-enabled 
printers as new figures from 
the Department for Business 
Innovation and Skills (BIS) 
show that 93% of large 
organisations and 87% of small 
businesses experienced a 
security breach last year.

Grant Howard, professional 
services technical manager at 
Annodata, said: “Printers used 

to be devices that sat in the 
corner of the office churning 
out documents, but that’s not 
the case today. Technology has 
advanced to such a point that 
they are now fully integrated 
with the IT estate and network 
and capable of performing a 
range of functions, such as 
printing from mobile devices 
and scanning to email, 
network drives and web-hosted 
applications. This functionality 
has had a big impact on day-
to-day business operations, 
but it has also created new 
risks to data security that many 
organisations remain unaware 
of.”

He added: “Like any other 
networked device, multi-
functional devices (MFPs) pose 
an opportunity for hackers. 
Many will be able to access the 
entire network through tracking 
the metadata of printed 

documents or by hacking the 
passcode of the MFP. Whether 
these breaches are caused by 
an attack from an unauthorised 
outsider or by internal factors, 
such as human error, systems 
must be put in place to resist 
disruption to the network.

“IT departments are 
very careful when it comes 
to protecting devices, user 
accounts and other areas 
traditionally viewed as 

vulnerable. MFPs should be 
treated with similar levels of 
caution. Introducing measures 
such as secure release printing 
can effectively guard against 
internal threats, while bolstering 
firewalls, turning off unwanted 
protocols and ensuring each 
device has an appropriate 
passcode can help protect 
against threats from outsiders,” 
Howard said.

Taking the guesswork 
out of colour 
Kyocera Document Solutions 
has launched an ‘add in’ for 
Microsoft PowerPoint and 
Word that gives business 
professionals an easy way 
to utilise the full palette of 
Pantone colours when printing 
with Kyocera devices. 

Pantone Office for Kyocera 
enables users to select Pantone 
colours by name or number via 
an additional user interface for 
MS Word and PowerPoint. This 
removes the need for expensive 
colour management software 
or guesswork when transferring 
colours from screen to page.

Bernhard Koll, product 
manager at Kyocera Document 
Solutions Europe, said: “Pantone 
Office for Kyocera gives 
businesses access to the expert 
colour system that graphic 
professionals rely on.” 

Diary Date:  
London Calling 2015
November 3-4  
Sunbeam Studios, London  

For more than six years, 
corporate and commercial 
print professionals have 
attended Duplo’s London 
Calling events to find out about 
the latest finishing solutions. 
This year’s showcase is 
being held on November 
3-4 at historic Sunbeam 
Studios in Ladbroke Hall, 
North Kensington – the UK’s 
first purpose-built car and 
factory showroom and now 
one of London’s foremost 
photographic studios and 
event venues. As in previous 
years, Duplo will be working 
with partners from pre- and 
post-press to demonstrate 
complete print workflows.   
www.duplouk.com

BSI has awarded MFP 
supplier Midshire Business 
Systems ISO/IEC 
27001:2013 certification for 
its ISMS Information Security 
Management System. 

Midshire completed the 
second stage of ISO 27001 in 
February 2015, when detailed 
audits confirmed that it had 
successfully established its 
data security in line with ISO 
27001 requirements.

Midshire started the 
accreditation process in 
November 2014, when it moved 
to new office and warehouse 
facilities in West Bromwich.

Its strategy to protect client 
and business data includes:

n Risk assessments for all 
information assets;
n A Clear Desk Policy to 
remove confidential paperwork 
from desks and workstations 
every night;
n A Clear Screen Policy 
to protect data visible at 
workstations;
n Threat detection and 
monitoring software for email, 
networks and infrastructure; 
and 
n Full control of hardware and 
data destruction including 
issuance of waste transfer 
notes and disposal certificates.

Midshire is already ISO 
9001, ISO 14001 and OHSAS 
18001 certified.

Better protection of MFPs 
needed to deter hackers 

BULLETIN
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MFPs like the Canon imageRUNNER 1435i should be secured 
with just as much rigour as other network devices

Grant Howard, professional 
services technical manager, 
Annodata

Midshire recognised for information security  
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The benefits of digitisation for life sciences organisations are 
highlighted in the Veeva 2015 Paperless TMF Survey: Annual 
Report. 

This shows that clinical operations are continuing to move 
away from paper processes for managing trial master files (TMF), 
with the proportion of organisations managing ‘most or all’ TMF 
documents on paper falling to 31%, from 43% last year. 

There have also been advances in the next stage of digitisation – 
implementing electronic processes to manage the eTMF workflow.

One in four respondents now uses electronic trial master file 
(eTMF) applications to exchange TMF documents between sponsors 
and contract research organisations (CROs), up nine percentage 
points from 2014, and trial sponsors and CROs now rely considerably 
less on paper shipments and fax to exchange documents with 
sponsors, both down 10 percentage points in one year. 

Survey respondents expect the use of an eTMF to manage 
study/site start-up and TMF filing to shorten development times, 
cited by 63% and 57% of respondents respectively. Half of all 
eTMF users (49%) and 61% of those using eTMF applications have 
improved their inspection readiness. 

Users of eTMF applications are more than twice as likely (57%) 
to grant auditors and inspectors remote access to the TMF than 
respondents as a whole (26%). 

The report also identifies gaps in many organisations’ electronic 
processes. Less than one third of respondents ‘mostly or always’ 
use electronic methods for signing documents (21%), the electronic 
creation of source documents (25%) or electronic collaboration 
with external partners (30%).   veeva.com/2015tmfsurvey

E-invoices to hit 42 billion in 2015
Ricoh is advising businesses to accelerate their adoption of 
electronic billing and invoicing to reduce the cost of producing, 
mailing and handling paper invoices by 50-80% and to rectify 
inaccurate data, a major reason for exception handling – human 
interaction during the invoicing process – and payment delays.  

The latest Billentis Report shows that 42 billion paperless 
invoices will be issued in 2015, with many electronic invoice 
processing projects achieving ROI within 6 months.

More than 100,000 public bodies within the EU must enable their 
systems and processes to receive and process invoices electronically 
by 2018 at the latest.   http://www.billentis.com

Ready for take-off
KLM (Royal Dutch Airlines), now 
part of the AIR FRANCE Group, is 
the latest airline to equip pilots and 
cabin crew with iPads in an attempt 
to reduce the large amounts of 
paper needed to administer flight 
schedules and passenger lists.

UK holiday-makers 
print for peace of 
mind
Despite growing use of  
digital boarding passes, UK 
holiday-makers still depend 
on paper documents when 
travelling. 

Research by Canon shows 
that 74% of Britons still print 
travel documents, even though 
more than four out of five go 
online to research holidays 
(93%), book accommodation 
(85%) and buy tickets (81%). 

Three quarters (74%) like 
to have a paper copy as a 
precautionary measure to 
overcome any technological 
issues or potential mix-ups. 
More than half (52%) say they 
continue to print out of habit. 

Given that more than one 
third (36%) of consumers 
are frustrated by the number 
of pages included in travel 
documents, Canon advises 
travel companies to exploit 
customers’ propensity to print 
by providing them with more 
relevant information. 

Canon Europe marketing 
director Marc Ranner said: “The 
message to travel companies is 
clear; printed travel documents 
are still incredibly important 
to holidaymakers but the 
information they contain could 
be far more useful. There is an 
opportunity to fuse together 
the benefits of the internet with 
the reliability of print, by using 
selectable or customisable 
online documents that allow 
consumers to print out what’s 
relevant to them.”

The Top 5 items of 
information valued by British 
holiday-makers are the 
destination address (71%); a 
map of the destination (59%); 
directions to where they are 
staying (39%); public transport 
directions (33%); and local 
addresses and numbers (23%).
www.canon.co.uk

Digitisation cuts 
development times,  
but many processes still 
incomplete
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HR departments still over-reliant on paper
Human resources (HR) applications, such as employee on-
boarding, are popular candidates for digitisation. Yet, many  
HR departments are still reliant on paper-based processes. 

According to the 2015 HR Service Delivery and Technology 
Survey by professional services company Towers Watson, nearly 
a third of companies use manual or paper methods to manage 
bonuses and other variable pay and 39% use paper-based systems 
to process new joiners. 

Nine out of 10 respondents in the EMEA region plan to spend 
as much or more on HR technology this year as they did in 2014. 
One in ten (12%) plan to increase their investment by more than 
20%. Overall, more than one third of respondents in EMEA plan to 
replace their core HR management system.

Tim Richard, EMEA leader of Towers Watson’s HR Service 
Delivery practice, said: “Upgrading and consolidating technology 
is becoming a major priority for HR. While in the past, companies 
have mostly invested in separate technology for talent, 
compensation and performance management, there has been 
a dramatic shift to investing in an overarching IT system with the 
functionality to take care of all of these areas. Many organisations 
are now looking at cloud-based solutions to replace traditional HR 
platforms.”

Print and go: UK holiday-makers 
rely on printed documents
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Do more
with Lexmark

Lexmark understands that your customers are the most 
important part of your business, which is why we want to 
help you to spend less time on paperwork and more time with 
your customers.

Lexmark can assist you with your in-store advertising with a 
simple to use cloud-based sign creation and printing solution 
called MySignShop. You can quickly and easily implement up-
to-date high impact signage by using professionally designed 
templates to help convert browsers into buyers.

Using Lexmark’s serverless AccuRead Automate solution, 
hosted on a smart Lexmark multifunction printer, we can help 
you to easily classify and route hardcopy documents around 
your business electronically, so staff can focus on serving 
customers and less time on administration.

You can rely on our products and solutions to increase 
productivity, maximise printer up time and keep your 
stores running smoothly, to positively impact the customer 
experience and help you to save time and money.



BULLETIN

PRINT.IT 13www.printitmag.co.uk

Samsung Electronics has launched a printer failure diagnostic tool 
for its MultiXpress range of printers.

The Smart Printer Diagnostic System (SPDS) is the industry’s first 
mobile app to offer video and image-based guides for troubleshooting 
printers.

When a mobile device with the SPDS app receives an error message 
from a failed MultiXpress printer, the app automatically identifies the 
issue and displays a step-by-step troubleshooting guide. Engineers can 
also share video footage with other engineers.

General users can use the app to fix minor printer issues by referring 
to SPDS guides for every model of Samsung MultiXpress printer.

SPDS is available for download from Google Play and Galaxy Apps in 
51 countries, and is offered in nine languages including English, French 
and German.   www.samsung.co.uk

Samsung launches first 
printer diagnostics app

Brother on 
G-Cloud 6 
Brother UK has 
been included as an 
approved supplier on the 
government’s G-Cloud 
6 framework, making 
it easier for healthcare 
professionals to procure 
its OmniJoin conferencing 
solution. OmniJoin enables 
GPs to initiate secure video 
consultations by sending 
a link that patients can 
access from a PC, Mac, 
laptop, iPhone or iPad. 

Andrew Ostler, head of 
the Omnijoin business unit at 
Brother UK, said: “Telehealth, 
which is the delivery of health 
services via technologies, 
has been very successful in 
the USA, reducing the cost of 
care by 27%. We believe that 
it will become increasingly 
popular in the UK, helping 
healthcare professionals 
provide more relevant care 
to patients, as and when 
they need it. OmniJoin will 
play an important part in this 
offering, providing a secure, 
remote way for doctors to 
consult with patients.”
www.brother.co.uk

Free MPS app introduced by EuroForm
EuroForm has launched 
a free app version of its 
JetAdvice Manager cloud-
based managed print services 
solution. JetAdvice Free for 
Android or iOS can be used as 
a standalone MPS tool or as a 
mobile extension for existing 
Jet Advice users.

After downloading the free 
app, users will need to install a 
Data Collector, which collects 
data from network printers and 
MFPs. Device information is 
displayed in a dashboard, giving 
users a pie chart overview of 
their printer estate.

The app also provides a list 

of monitored devices so that 
you can quickly find the printer 
you’re looking for, including an 
image, name, supply status, 
print/copy usage and its GPS 
position on a map.

Kim Niebling, founder and 
CEO of EuroForm, said: “The 
development team spent over 
6 months building an app that 
uses the same data as our 
worldwide leading managed 
print solution, JetAdvice 
Manager. JetAdvice Free gives 
you the power of exploring your 
printer environment directly 
by hand. And, as the name 
implies, it’s free.”

HP boosts print security
HP has introduced an expanded range of solutions and 
services to help end users improve the security of their print 
environment: 
n HP Access Control now offers server-less secure pull printing, 
eliminating the need for servers in small branch offices, and also 
functions as a managed mobility solution, allowing users of mobile 
devices to email print jobs to the secure pull print queue, with the 
same access control, tracking and security measures as print jobs 
initiated by network PCs or laptops;
n The policy-based security monitoring and management solution  
HP JetAdvantage Security Manager has been expanded to cover 
the new Pro-class HP LaserJet printers;
n HP Printing Security Advisory Services have been extended to 
cover Europe and Asia;
n A new forms recognition module has been introduced for  
HP Capture and Route, which simplifies the scanning and routing 
of paper documents to reduce errors and improve security and 
compliance; and
n The Proactive Print Advisor service has been launched to provide 
reporting, analysis and recommendations on how to optimise a print 
fleet for cost effectiveness and policy enforcement.
www.hp.com

Diary Date:  
Balreed Peak 
Performance
September 9 –  
The National Cycling Centre 
Velodrome, Manchester

September 14 –  
Lloyd’s Building, London 

Balreed has announced the 
details of two more Peak 
Performance events where 
businesses can learn how 
to improve the efficiency of 
their document infrastructure 
and control the cost of 
document processes.  

Through a combination 
of live demonstrations and 
advice, visitors can discover 
more about the seven aspects 
of print and document 
management that they must 
address to achieve peak 
performance.

These include: Identifying 
your current position; Setting 
your destination; Financing 
the journey; Remote tracking 
and pro-active managed 
services; On-site support and 
maintenance; Professional 
production and 3D printing; 
and Reviewing your progress 
with continuous improvement.
To reserve a place, visit  
www.balreed.com, call 
0345 000 8899 or email 
Jo.Abbott@balreed.com

Market leader
Nuance Communications 
has been named the market 
leading ‘global device and print 
management independent 
software vendor’ in a new IDC 
report, Worldwide and U.S. ISV 
Device and Print Management 
Market Shares, 2014: Large 
Players Remain Strong. 
Nuance’s print management 
solutions include Equitrac, 
SafeCom and Output Manager.
www.nuance.co.uk
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RISO has expanded its range 
of digital duplicators with a 
compact A4 model offering 
print speeds of up to 130 
pages per minute, plus high 
seed scanning via an ADF, 
Direct USB printing and an 
easy-to-use LCD panel.

Like other digital duplicators, 
the CV3030 is an economical 
option for printing in medium 
to high volumes. Because ink-
based prints are generated from 
a master, it is not suitable for 
printing just a few copies.

To support the high volume 
printing of flyers, leaflets, 
newsletters, letterhead & 
forms in schools, universities, 
charities and the public sector, 
the printer has a paper capacity 
of approximately 1,000 sheets 
and an 800-page output tray. 
Users can change ink colour 
quickly and easily by replacing 
the print drum.

The CV3030 is ENERGY 
STAR-certified and complies with 
European directives on energy-
related products. Because it 

is ink-based, 
it produces 
no heat and 
consumes 
less power 
than laser 
printers and 
MFPs. Auto 
power shut-off 
and auto sleep 
functions further 
reduce energy consumption.   
www.riso.co.uk

Spitfire, the internet telephony service provider 
and ISP, has announced that the Government-
backed ‘SuperConnected Cities’ programme is to 
be continued until the end of March 2016.  

‘SuperConnected Cities’ provides businesses with 
up to £3,000 towards the installation cost of Ethernet 
connections. The scheme was originally available to 
businesses in 22 cities, but has now been extended 
to 50 towns and cities as part of a drive to provide 
superfast internet access to 95% of the UK by 2017. 

Spitfire is one of only 20 suppliers out of several 
hundred vendors participating in the programme that 
is able to pre-approve application vouchers. Customers 
applying for an Ethernet installation grant through 
the scheme do not need to get competitive quotes for 
installation work or local authority approval, as Spitfire 
can authorise the entire installation process itself.

A range of Ethernet services are available. For 
businesses that rely on an internet connection, Pure 
Ethernet over fibre offers flexible bandwidths of up to 
10Gbps and symmetrical speeds of 100Mbps with 

99.9% uptime guaranteed. Alternatively, EFM (Ethernet 
First Mile) is available in un-contended bandwidths up 
to 35Mb.

Ethernet can be deployed as part of a larger data 
networking solution using a state of the art MPLS 
(Multi-Protocol Label Switching) network. This provides 
a secure, low-cost voice and data link between two 
or more sites, for example branch offices of the same 
company, where high volumes of data and guaranteed 
voice service provision are a requirement.

Spitfire sales director Tom Fellowes said: “This is 
a great opportunity for business customers in major 
urban areas to benefit from Ethernet connectivity. 
Experience demonstrates that once customers install 
Ethernet they are able to access a range of cloud-
based services, such as hosted telephony, storage 
and applications, that cut costs and raise productivity. 
Interested customers should contact us now to  
take advantage of this generous time-limited 
government scheme.”
020 7501 3085 • www.spitfire.co.uk

Ringdale, famous for its 
FollowMe secure print solution, 
is launching an enhanced 
version of the ModuLAN Digital 
Fax Receiver, which converts 
inbound faxes into PDFs for 
processing electronically. 

The self-contained appliance 
strengthens fax’s security 
credentials by removing the risk 
of a printed fax becoming lost 
or intercepted, and streamlines 
workflows by eliminating the 
need to copy or scan a fax for 
storage purposes.

ModuLAN connects directly to 
the fax-phone line and Ethernet 
Network. It automatically 
converts incoming faxes to PDF 
files, which it emails to an inbox 
on a pre-programmed mail 
server. It can also forward PDFs 
to an FTP server for archiving 
and distribution. 

Ringdale says that the 
ModuLAN fax receiver can 
deliver a return on investment 
in less than a year simply by 
eliminating the print and paper 
costs of spam. This calculation 
is based on receipt of 20 spam 
faxes per day @ 0.08 cents 
per page, producing an annual 
saving of $584 per device. 

The $495 device also 
improves productivity, as 
documents no longer need to 
be collected from a machine 
but arrive instantly in the 
administrator’s email inbox. 
www.ringdale.com

Clickable Paper with added appeal 
Ricoh Europe has enhanced its 
interactive Clickable Paper with new 
authoring capabilities that enable  
print service providers to be more 
creative and improve job turn-
around times. 

Clickable Paper provides a 
bridge between printed books, 
direct mail, signage, material 
and online resources, such as 
websites, e-commerce portals 
and social networks. 

‘Hotspots’ embedded 
within a printed document 
automatically link to online 
content when scanned with a 
smartphone. Unlike QR codes, 
Clickable Paper hotspots 
are invisible; several can be 
included on a page; and each 
one can have up to six links.

Previously, Ricoh managed 
hotspot authoring itself. 
However, this can now be done 
by the print service provider.

Julian Barnwell, managing 

director of Barnwell Print, 
one of the first companies 
to take advantage of this 
enhancement, said: “Authoring 
enables us to manage the 
whole process under one roof. 
It is well designed, well thought 
out and very simple to use. ”

RISO launches compact A4 duplicator 

Fax is not dead, just digital  

Superfast 
broadband 

scheme 
extended
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As businesses exit the downturn 
and plan for future growth, 
senior management teams are 
increasingly looking at ways in 
which they can enhance business 
process efficiency and divert more 
resources to revenue-generating 
activities. As a result of the 
exponential growth in information 
volumes, the digitisation of 
business and the growth of the 
mobile workforce, the spotlight 
has turned on print and document-
related operating activities as a 
key focus for improvement.      

There is still work to do. It is 
increasingly acknowledged that 
printing costs are one of the biggest 
remaining areas of uncontrolled 
spending in many businesses today.  
That’s why we are seeing growing 
interest in business approaches 
like managed print services and 
managed document solutions 
that drive printing efficiencies, 
increase productivity and generally 
help organisations to budget more 
effectively.

Multifunction printers (MFPs) can 
and should be a core part of this 
carefully managed and controlled 
approach.  The latest advances, 
with smart MFPs in particular, have 
successfully transformed devices 
that were primarily printers and 
copiers of paper pages into ones 
capable of complete electronic 
document management processes. 
As a result, these devices are 
becoming more central to the 
workflow of an entire organisation. 
When this happens they can help a 
company on its journey to a digital 
world. 

But how specifically can 
smart MFPs do this and drive 
improvements in productivity and 
savings in costs? Smart MFPs are 
network and/or internet-ready 
with a customisable graphical user 
interface (GUI). They have open 
embedded platforms and can be 
programmed to perform functions 
that are modified to specific 
requirements (such as addressing 
specific workflows). These functions 
can also be driven by server-based 
software applications.

Online optical character 
recognition software enables users 
to electronically convert scanned 
documents into computer-readable 
text for editing, indexing, searching, 
processing and displaying in a more 
valuable way. For example, some 
smart MFPs allow users to convert 
tables into Excel format for further 
use.

It is often overlooked as a key 
benefit, but these devices come 
with a compact footprint, integrating 
multiple different document 
management functions into a single 
device and thereby conserving 
critically important office space. 

Delivering Efficiencies 
OKI is in the forefront of delivering 
these kinds of business efficiencies 
through its own fleet of high-quality, 
powerful MFPs.

Its new MC853 smart MFP, for 
example, incorporates both A3 and 
A4 capability and combines the 
reliability of OKI’s pioneering digital 
LED print technology with the added 
functionality and performance of 
more costly and complex copier-
based devices, ensuring outstanding 
print and copy quality as well as 
comprehensive scan and document 
management and secure printing. 

In terms of supporting quality 
output, LED functionality is key, 
helping to deliver sharp, fast and 
accurate scanning. This capability 
enables users to digitise documents 
clearly and easily – and users can 
scan directly to email, USB, network 
folder and other destinations. 

The device’s scanner delivers fast, 
high quality output with automatic 
document collation. And with 
lightweight delivery access protocol 
(LDAP), it supports direct access 
to contact and email data from an 
existing directory server.

Of course, LED technology has the 
added benefit of being robust and 
durable. It has fewer moving parts, 
which means less wear and tear, 
for exceptional reliability. This, plus 
durable components and a robust, 
built-to-last design, allows OKI to 
provide users with the peace of mind 
of a 3-year warranty as standard.

Moreover, OKI’s smart Extendable 
Platform (sXP) ensures the MC853 
can sit at the heart of any business’s 
document workflow, with a simple 
to use, customisable 7” colour LCD 
touch screen that operates the 
device and all document functions. 

by Andrew Hall, marketing manager Oki Systems UK  

Why Smart Businesses 
Need Smart MFPs
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Critically, media flexibility and 
document handling are made easier, 
too. The MC853 can accommodate 
a wide range of paper weights and 
sizes with a maximum paper capacity 
up to 2,005 sheets for added 
flexibility. 

The MC853 has a low cost 
of ownership and helps support 
considerable cost savings throughout 
its life span, thanks to a combination 
of exceptional energy efficiency, high 
capacity toner cartridges and many 
paper-saving functions. Additionally, 
this smart MFP combines four 
devices in one, offering the capability 
of a printer, fax, copier and scanner 
at no extra cost.

Ergonomic design
The MC853 is a key part of OKI’s 
new MC800 Series of devices, 
which also incorporates the MC873. 
This series features an ergonomic 
design and includes a customisable 
touch screen panel with a lift-up 
mechanism which moves with the 
device, making it easy for users to 
follow the menu screen. Businesses 
can programme their own popular 
print and copy jobs as individual 
function commands. The user-
friendly smart MFPs also feature a 
comprehensive guided help function, 
two output bins and convenience 
stapling as standard.

With high printing and scanning 
speeds, the smart MFP delivers 
fast, efficient performance. All 
models are Google Cloud Print ready 
and AirPrint2 ready. Additionally, 
document-intensive office tasks 
are made more agile with ABBYY 
FineReader Sprint OCR (Optical 
Character Recognition) software, 
a downloadable PC/Mac desktop 
application that is available free of 
charge to OKI smart MFP customers. 

A recent IDC white paper, 
sponsored by OKI Europe, highlights 
that 66% of European SMBs value 
the ability to automate business 
processes and access documents 
from a single location. The MC853 
and MC873 address this specific 
requirement. These smart MFPs have 
sXP, OKI’s open API, enabling them 
to connect with powerful software 
for seamless document workflow 
integration, making them well-suited 

to a range of industries, including 
schools and financial institutes.

The MC853 and MC873 can be 
used to manage documents with 
SENDYS Explorer LITE server-based 
software, available to OKI smart MFP 
customers at no additional cost. 
The software gives users the ability 
to capture documents from various 
sources and convert, distribute or 
upload them to a chosen location, 
providing greater flexibility to edit, 
access, print, retrieve and share 
files.

The MC800 Series is integrated 
circuit (IC) smart card reader-ready 
for flexible user management, secure 
printing and managing print jobs. 
Fax is included as standard and 
OKI’s three-year warranty is offered 
at no extra cost when the product 
is registered within 30 days of 
purchase. 

The MC800 Series also supports 
built-in data and document security 
with features including IPsec, 
authentications and Encrypted 
Secure Print, which delivers 
protected printing 
to ensure document 
confidentiality.

Part of a Managed 
Package
While all the above 
benefits potentially 
bring streamlined 
workflows and 
business efficiencies, the 
opportunities for cost saving can 
be consolidated and significantly 
boosted by working with a 
provider such as OKI as part 
of a managed document 
solutions service.

The investment in 
these services can 
be easily justified, as 
they help both the 
organisation and the MFP 
provider to better manage 
workflow, the hardware 
itself and the contracts 
involved based on actual 
business needs. It is a 
highly valuable means 
of understanding user 
behaviour and accurately 
quantifying usage, 
enabling automated billing and 

providing accountability. 
Service providers can 

deliver proactive consumables 
replenishment and be alerted 
to service and maintenance 
requirements, reducing downtime. 
Companies can also compare usage 
against service level agreements and 
modify contracts due to changes, 
for example, in user behaviour and 
overall business requirements. 
And, by using versatile devices like 
smart MFPs as part of a managed 
document solutions approach, 
they can maximise the business 
efficiencies they achieve. 

For more information see:  
www.oki.co.uk 
Twitter:  @OKIUK
LinkedIn:   Oki UK
LinkedIn:    Andrew Hall,  

marketing manager
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PANASONIC KV-S10X7 MULTI-DOCUMENT, 
MULTI-TASKING COLOUR SCANNERS
If you want to save time and increase productivity, the new compact KV-S10X7 range from 
Panasonic is the ideal solution. With enhanced scanning speed and paper feed capability,
multiple size and material scanning in one, and one-touch functionality for a vast array
of documents, it’s the very latest in scanning technology.

Get high-speed, high-performance results today.

MULTI-DOCUMENT,
HIGH SPEED,
COLOUR SCANNING

For more information, please visit
business.panasonic.co.uk
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For more information on the full range of Panasonic Printers, Scanners and MFPs simply visit  
http://business.panasonic.co.uk/communication-solutions or call 0207 022 6530.

Panasonic System Communications Company Europe, Panasonic House, Willoughby Road, Bracknell, Berkshire RG12 8FP
@panasonicuk
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This year, HP combined its premier 
partner/customer event and 
industry analyst/press briefing 
into a single HP Discover event 
in Las Vegas – fittingly, perhaps, 
as this will be the last time that 
HP meets the world in its present 
form, as a single company. 

This was a truly huge event, with 
over 10,000 attendees. Yet the 
organisation appeared flawless, and 
presentations and meetings ran 
like clockwork, all in the massive 
indoor bubble of the Venetian/
Palazzo complex in Las Vegas, 
with its miles of corridors, meeting 
facilities, restaurants, casinos and 
shops, complete with a recreation 
of Venice with artificial lagoon and 
sky. There was no need to venture 
outside throughout the four days of 
the event, and one was left with the 
impression that this is what life might 
be like in a colony on the surface  
of Mars.

HP CEO Meg Whitman explained 
the thinking behind HP’s separation 
into two companies, principally the 
desire to create more focus and 
agility, and confirmed the timetable 
for the split, with HP Enterprise 
and HP Inc. due to start operating 
separately from August 1, prior to 
legal separation from the start of 
the new fiscal year on November 
1. Together, she and Dion Weisler, 
Executive Vice President of Printing 
& Personal Systems (PPS), set 
out the vision, strategy and senior 
management structures of the two 
new companies.

Split personalities
Hewlett Packard Enterprise will have 
a new identity and green logo, and 
will focus on the ‘New Style of IT’ for 
the Idea Economy – with four themes:
n Transforming to a Hybrid 
Infrastructure;
n Protecting the Digital Enterprise;
n Empowering a data-driven 
organisation; and
n Enabling workplace productivity.

HP Inc. will retain the blue HP 
logo and identity, reflecting the need 
to leverage the brand heritage for 
its consumer business, and a focus 
on the workspace, rather than back 
office infrastructure. 

The process involved in separating 
into two companies has of course 
been complex, and HP appears 
to have gone about it with all the 
thoroughness one would expect, 
given its engineering heritage. 
Although the two new companies 
will operate as separate entities, it 
has been recognised up-front that 
they will still have many partners 
and customers in common, and 
that the Channel will play a key 
role delivering the synergy to keep 
these together. There will be a joint 
programme for partners who work 
with both companies, run somewhat 
along the lines of the major airline 
alliances, with partners earning 
points according to their level of co-
operation with each company.

Sense of excitement
Going into this event, one might 
have thought the logic behind HP’s 
split was to position Hewlett Packard 
Enterprise as an exciting new service-
led business driving future growth, 
and HP Inc. as the duller hardware 
business, to be hived off with lower 
growth prospects. However, that 
would be grossly unfair to the HP 
Inc. management team, led by Dion 
Weisler, who created a real sense 
of excitement and commitment to 
future growth potential. Interestingly, 
given all the indications that the 
PPS Division was being led mainly 
by people with a PC rather than a 
printer background, the main focus 
of future growth potential identified 
at this event appeared to be in the 
print business.

Against the general market view 
that print is in decline, HP believes 
it can generate increased revenue 
by targeting ‘pockets of growth’, 
leveraging its brand strength and 
being selective about where it plays.

Thus, although home printing 
volumes are declining, HP believes it 
can achieve growth by reinvigorating 
the market with a combination of:
n Innovative new products, including 
new form factors that make printers 
more acceptable throughout the 
home;
n A truly easy-to-use mobile printing 
solution, to address the demand 
for printing on the go from mobile 
media; and
n New services, such as Instant 
Ink, which has been very successful 
in the markets where it has been 
introduced, showing extremely high 
customer retention levels.

Superior economics
In business printing, HP believes 
there is still some market growth, 
but they are targeting what they 
have identified as specific pockets of 
opportunity.

The first is a challenge they have 
publicly set themselves to achieve a 
market share in A3 printers (where 
HP’s presence is currently almost 
negligible) comparable to the 
dominant position that they have 
in A4 printers. To achieve this, HP 

Steven Swift, co-founder of IDeAs, a European network of consultants specialising 
in MPS, attended the HP Discover customer event in Las Vegas where he learnt all 
about the company’s vision for the future of print

Together for the last time

Continued...
Meg Whitman, CEO, HP

Pockets of 
growth:  
HP Instant Ink
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MPS

dropped a very strong hint (actually 
showing an A3 printhead at the 
event) that they will be launching 
A3 versions of the highly successful 
PageWide Office Jet Pro X inkjet 
products and, in doing so, disrupt the 
market with superior economics, as 
they have already done in the  
A4 market.

However, HP will not focus solely 
on Ink in the business market. They 
recognise that some customers 
continue to prefer laser and will 
therefore go to market with a 
balanced portfolio, including the 
new Jet Intelligence products, with 
their recently announced soft shell 
toner technology, which makes it 
possible for new laser printers to be 
significantly smaller, faster and more 
energy efficient. Initial results for both 
new technologies are very promising, 
and if HP can achieve anything like its 
A4 market share in A3, it will grow its 
total business very significantly.

More engaging
Next was a clear recognition of the 
trend towards contractual sales and 
MPS and a strong commitment both 
to grow HP’s share and revenue 
in this sector and to ‘move up 
the stack’ with more value-added 
solutions. HP acknowledged that 
they were currently only second 
in the MPS sector (behind Xerox). 
However, they have set themselves 
the target to be No. 1 within a 
relatively short time-frame. The new 
products will help with this, but HP 
knows that in addition to selling 
large MPS contracts to its direct 
Enterprise clients, it needs to engage 
its channel partners much more 
effectively in selling and delivering 
HP MPS solutions to smaller 
Enterprise and SMB clients.

The third pocket of growth in 
business printing is in the MPS-
related area of document solutions. 
Although smaller than the first 
two opportunities, this one has 
much the fastest growth. To help 
maximise the opportunity to increase 
sales, HP announced that some 
of the Autonomy assets relating to 
content management will reside 
in HP Inc., rather than in Hewlett 
Packard Enterprise. In addition, 
HP demonstrated a number of 
interesting vertical market workflow 
solutions, integrating PC and printer 
solutions with content management 
and process-related software.

Ten times the size
As if that were not enough, HP 
identified two further opportunities 
for huge growth, beyond consumer 
and office printing. These are:
1 Graphics, which is ten times 
the size of office printing and still 
dominated by traditional analogue 
printing presses. Here, HP has a big 
opportunity to grow market share, 
riding on the trend towards digital 
print and exploiting its wide array 
ink-jet printing across a range of 
formats and applications as diverse 
as books, packaging and car wraps.
2 3D printing, where HP has 
leveraged PageWide inkjet printing 
technology in its new HP Multi Jet 
Fusion concept. The products will 
be in prototype by 2016 and ready 
for launch by 2017. The concept 
promises better, faster, stronger, 
more cost-effective 3D printing. If 
HP can deliver on this, in a market 
which is still in its early stages 
and highly fragmented, then the 
growth potential could be truly 
transformative for the company.

IDeAs Comment
Many of the strategies and new 
product ideas presented by the new 
HP Inc. were very exciting and held 
out the prospect of major growth 
potential. As ever, with HP, the key 
issue will be whether the execution 
and delivery can live up to the 
dream. For example, in the area of 
MPS, HP will need to pay special 
attention to ensuring continuity and 
support for its channel partners, if it 
is to achieve its growth ambition. This 
implies real attention to detail – not 
just looking at the big picture – and 
being willing to seek outside help 
where needed.

The third
pocket of
growth in
business
printing is
in the MPS 
related
area
of document
solutions

One final observation. While 
the restructuring and split into two 
companies appears to have released 
significant new energy, ideas and 
commitment, was it really necessary 
to divide the company to achieve 
this? Could it have been done within 
a more autonomous PPS Division 
under an integrated HP structure? 
Or is there another logic driving the 
split?

Steven Swift is co-founder of IDeAs, 
a European network of consultants 
advising and helping companies 
make the change to a service-based 
business model in the Printing and 
Imaging industry.

IDeAs works with many of the 
leading names in the industry, 
including OEMs, channel partners, 
software and supplies companies, 
and also leads IMPSGA – an alliance 
of independent MPS providers 
across Europe.

Steven has over 20 years 
experience in the Printing and 
Imaging industry, and has been 
involved with the development of 
MPS since its earliest days. He has 
seen this from several different 
perspectives, including senior roles 
at leading manufacturer Ricoh, 
consultancy with MPS software 
provider NewField IT, and industry 
analysis with Photizo Group. Steven’s 
most recent experience at IDeAs has 
included a lot of work helping the 
channel to adapt to the new service-
based business model.
http://document-advisors.com

...continued

Baby brother: 
HP hinted 
it would be 
launching an 
A3 version of 
its Officejet 
Pro X business 
inkjets
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MPS

It is customary to divide managed 
print offerings into Basic Print 
Services (BPS), consisting 
of device and consumables 
monitoring with alerts and easy 
ordering when new supplies are 
required, and Managed Print 
Services (MPS), which offer pro-
active consumables management 
and the assessment, right-sizing 
and continuous improvement of a 
printer fleet. 

Now, Lexmark is introducing a 
third category. Sitting somewhere 
between a BPS and an MPS, the 
Lexmark Advantage MPS Core 
Program is a post-sales service and 
support offering for Lexmark print 
devices sold or leased by a reseller.  
It provides:
n proactive consumables monitoring, 
with just-in-time delivery of 
replacement supplies;
n device monitoring;
n remote collection of page counts 
via cloud services;
n servicing and maintenance;
n quarterly billing;
n a single click charge;
n no minimum number of devices;
n no minimum print volumes.

Advantage MPS Core Program 
includes elements not normally 
found in a BPS, such as proactive 
consumables management, but also 
lacks key features of an MPS, notably 
printer fleet assessments/right-sizing 
and multi-vendor device support.

Leaning on Lexmark
The service is sold and billed to 
customers by local IT resellers but 
almost all elements are actually 
delivered by Lexmark.

Martin Fairman, Lexmark channel 
sales director, UK & Ireland, said: 
“We do all the heavy lifting for a 
reseller. We will set up software on 
the end user site so that we can 
monitor the estate; we will do all the 
proactive consumables management, 
which is a unique part of our offering; 
and we will do all of the maintenance 

and all of the servicing 
necessary for the life of 
the contract.”

This gives customers the 
reassurance that their printers are 
being managed by a global business 
and MPS leader with more than 20 
years experience in delivering MPS to 
some of the world’s leading brands.

Simple entry point
The Advantage MPS Core Program 
is specially designed to give SMEs 
and IT resellers a simple entry point 
to MPS, which is why expensive, 
time-consuming fleet assessments 
are deliberately not part of the 
programme. Nor are there minimum 
fleet sizes or page volumes.

“There’s no minimum number of 
devices,” explained Fairman. “And 
no minimum bill. Whether the end 
user prints 1 page or 1,000 pages, 
we will only charge for what they 
print and that is a fixed cost per copy 
throughout the contract. There is also 
a small monthly service charge per 
device that covers all maintenance 
for the life of a contract and the 
delivery of consumables to the end 
user’s site. We’ve made it a really 
simple, but very comprehensive 
package.”

Additional services
The simplicity of the Advantage MPS 
Core Program is one of its selling 
points, but for those who wish, it also 
provides a springboard to make on-
going improvements to printing and 
document processes throughout the 
term of a contract. 

“The data collection tool can 
highlight where one machine is being 
over-utilised or show how many scans 
are going through a device, which 
raises another conversation the 
reseller can have with the end user – 
what are you doing with that?; how are 
you capturing that data once you’ve 
scanned it in?,” explained Fairman.

He points out that through the 
acquisitions Lexmark has made 
since 2010, it now has a broad 
portfolio of software solutions that 
businesses can use to digitise their 
business processes and workflows. 
As an example, Fairman cites a new 
Lexmark product called AccuRead 
Automate that resides on an MFP 
and can be operated via the device’s 
colour touchscreen display. 

“You can go into accounts payable, 
download the application software, 
put it into learn mode and the 
machine will very quickly learn what a 
purchase order from a supplier looks 
like. You then take it out of learn 
mode and ask it to recognise four key 
fields, e.g. PO number, which it will 
extract from a scanned document 
and put into a repository to be acted 
upon. It takes you away from the 
manual process of getting a PO, 
taking off all the info and retyping it 
into Sage or whatever,” he said.

No debate 
Fairman added that using Lexmark 
solutions with Lexmark devices, 
rather than third party software, has 
the added benefit that should there 
be a problem, there is no debate 
about whether the fault lies with 
the Lexmark MFP or the third party 
software application.

Advantage MPS Core Program 
has some limitations – for example, 
it is only available for Lexmark 
devices – but for businesses that 
want to reduce the burden of printer 
management and remove the need 
to stock consumables, it provides an 
interesting third way between an entry-
level BPS and a more complex MPS.  
www.lexmark.co.uk

The middle way

There’s no 
minimum 
number of 
devices and 
no minimum 
bill. We will 
only charge 
for what a 
business 
prints and 
that is a 
fixed cost 
per copy 
throughout 
the contract.

Lexmark has launched a new MPS programme that gives SMEs the 
benefits of proactive consumables management without the expense 
of print audits
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PRINTING FOR SMES

Xerox is looking to small and 
medium-sized businesses (SMEs)  
for further growth in managed print 
services (MPS) and has launched 
a number of new products to help 
channel partners meet the needs 
of this sector. 

Using the definition of 5 to 1,000 
employees, it has calculated that 
there are 8 million SMEs in Europe 
and the US with a combined spend 
on document technology products 
and services of $40 billion. This 
includes printers, supplies, software 
solutions and managed print 
services. 

To reach this market, Xerox 
relies on a network of local dealers 
and resellers, retailers and online 
merchants. It estimates that 75% 
of the worldwide office market is 
served by the indirect channel. In 
Europe alone, it has 22,000 channel 
partners in 18 countries, generating 
$3 billion of annual revenue for the 
company. 

This year, Xerox expects the 
channel to account for 50% of its 
technology business revenue.  
By early 2017, it forecasts that the 
proportion will have increased to two 
thirds of revenue as more channel 
partners deliver workflow services 
and solutions.

Next generation
Xerox is the world leader in MPS with 
a market share of 27.8%, according 
to IDC, well ahead of its nearest 
competitors, such as Ricoh (14%), HP 
(12.4%) and Lexmark (9.2%).

In order to maintain its dominant 
share, Xerox aims to develop new 
markets and in particular to grow 
its share of the SME market, which 
remains largely untapped and has four 
times the growth potential of the large 
enterprise sector.

Between 2014 and 2018, Xerox 
expects the SME market for MPS 
to grow from $14.3 billion to $20.1 
billion, with the Large Enterprise MPS 
market growing much more slowly, 
from $13.1 billion  to $14.2 billion. 

The challenge Xerox faces is 
how to adapt its three-stage MPS 
model for the channel and their SME 

customers. This includes Assess & 
Optimise (printer auditing and fleet 
right-sizing); Secure & Integrate (the 
introduction of security and mobility 
solutions); and Automate & Simplify 
(workflow digitisation and business 
process optimisation). 

To this end, it has just introduced 
four new tools that will enable 
channel partners to deliver more 
sophisticated MPS programmes. Two 
(i and ii) will help resellers meet the 
needs of the two thirds of SMEs that 
don’t yet have MPS, and two (iii and 
iv) address the requirements of SMEs 
that want to take an existing MPS 
to a higher level through workflow 
optimisation.

i) NewField IT Assessment Tool. 
Partners enrolled in the Xerox Print 
Partner Services Programme are 
being offered a Pro version of the  
NewField IT Assessment Tool at a 
significant discount from the open 
market price. This tool helps a partner 
create a baseline of an SME’s existing 
printer estate and document spend 
and create a roadmap showing how 
savings of up to 30% can be achieved.

Elizabeth Fox, Xerox vice 
president, Managed Print Services 
for SMB, said: “The credibility of a 
document assessment can double 
or triple the win rate and it captures 
new pages – pages that might not 
actually have ever been a part of 
what the customer originally asked 
for help on. For a partner, manually 
collecting data, merging it into 
a spreadsheet and making that 
meaningful for clients is challenging 

if they are not a specialist. The 
NewField IT assessment tools turn an 
Excel spreadsheet of data into a high 
end presentation that a management 
consultant would be proud to deliver.”

ii) Xerox Enhanced Managed 
Supplies Service. Even well 
managed fleets may include devices 
that are not on a cost per page or 
click contract. For customers that 
are uncomfortable with a click 
contract or don’t have access to a 
click plan, Xerox is introducing the 
Xerox Enhanced Managed Supplies 
Service, which Fox describes as “like 
MPS but with a transactional model”. 
The just-in-time toner replenishment 
service enables partners to see when 
a printer needs new consumables 
and place an order with a distributor 
for delivery directly to the customer’s 
premises. The service doesn’t just 
cover Xerox devices, but supports all 
major printer brands.

Mike Feldman said: “One of 
the things we’ve seen from our 
competitors is that they focus solely 
on their products and one of the nice 
things about our MPS is we recognise 
it’s a multi-vendor world and our tools 
will help our partners work in that 
world and allow them to manage Xerox 
and non-Xerox devices.”

iii) MPS Application Programming 
Interface (API). This new Xerox API 
has a dual function; it improves the 
integration of Xerox MPS tools into 
the partner’s systems, and it lets 
partners integrate their systems with 
a client’s infrastructure. For example, 
meter readings could be integrated 
into a standard billing application or 
into one that’s developed in-house.  

iv) Xerox Digital Alternatives 
(DA). DA helps SMEs take MPS to 
the next level by converting everyday 
processes into digital actions. Xerox 
analysis shows that there are five 
main reasons why people print – to 
read, share, store, sign and annotate. 
Digital Alternatives provides digital 
processes for these actions reducing 
the need to print and improving 
collaboration.

www.xerox.co.uk

Xerox is targeting SMEs with an enhanced channel MPS programme

Xerox targets SMEs

Xerox has 
developed 
a number 
of tools 
designed to 
aid individual 
worker 
productivity
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According to a report by ICM on 
behalf of Canon, one in every five 
business owners spends most of their 
time on administrative tasks and 
almost a third regard paperwork and 
admin as key challenges.

Running a business is not easy, 
and owners are often under pressure 
to be more agile and to do more 
with less. In order to be profitable, 
an organisation must be productive 
– and that means having the right 
printer to help cope with the never-
ending flow of paperwork. 

Given the varied needs of small 
and micro-businesses – and the 
variety of print devices on the market 
– choosing the right printers for your 
business can be confusing. So where 
should you start? 

This article will provide clear 
guidance on the top three things to 
consider when making an informed 
decision.

1. What type of documents do  
you print?
Office printers today are capable of 
printing a wide variety of documents, 
from high quality colour marketing 
material to crisp black and white text. 
So start by asking two fundamental 
questions: ‘What type of documents 
do I need to print?’ and ‘Will I need to 
print in colour or black and white?’.
n Black and white – if your business 
relies on a printer to produce purely 

black and white text documents, 
then you’re definitely better off with a 
black and white laser printer.
n Colour and black and white – if 
you print a mix of colour and black 
and white documents, then you have 
a choice to make.

Business inkjet printers are 
designed to offer brilliant quality 
colour output at speeds competitive 
with leading laser printers, often at a 
cheaper entry price-point. That said, 
if you’re printing colour documents 
in high volumes, laser is best placed 
to deliver the speed and reliability 
you’re after. 

2. How much do you currently 
print?
Print volume, often measured by the 
number of pages printed per month, 
gives a good indication of how robust 
your printer needs to be. A quick 
indicator is the number of reams of 
paper you get through in a month, 
with a typical pack holding 500 

By Mark Robinson, Market Business Developer, Canon

How to select the 
right printer for 
your small business

3-year warranty 
Canon is offering free 3-year warranties on 29 of its most popular scanners and 
printers, instead of the usual 12-month guarantee.

The special promotion, which runs until August 31, is available for select MAXIFY, 
i-SENSYS and imageRUNNER printers, as well as for imageFORMULA scanners. 

Depending on the model concerned, warranty extensions cover either:
n on-site repair by a Canon authorised technician;
n on-site exchange, with a replacement machine delivered by courier; or 
n return-to-base, with the device being repaired at a Canon-approved repair facility 
before being shipped back to the customer.
www.canon.co.uk/officewarrantypromotion.

sheets. So ask yourself, do you print:
n Fewer than 100 pages each month 
– in which case, look for an entry-
level business printer;
n Up to 500 pages per month – 
consider a mid-range business inkjet 
or laser printer;
n Up to roughly 1,500 pages per 
month – choose a higher-end 
business inkjet device or mid-range 
laser; or
n Over 1,500 pages per month – opt 
for a laser printer designed to process 
up to 2,500 /3,000 per month.
As a guide, our research indicated 
that 34% of SMBs print up to 200 
pages per month, with 22% printing 
up to 400 pages per month.

3. What level of connectivity do 
you need?
The level of connectivity you need 
depends entirely on how you plan to 
use your printer. If it’s to be shared by 
multiple users in an office, then it will 
need Wi-Fi connectivity and perhaps 
the ability to connect over a network. 
Half of SMBs surveyed by ICM already 
use wireless connectivity for printing, 
with 17% printing from tablets and 
13% from mobile phones. 

Factors to consider include: 
n Printing from tablets or 
smartphones. Look for MOPRIA-
certified devices and  compatibility 
with Canon’s Printing Solutions or 
Mobile Printing apps, as well as Apple 
AirPrint and Google Cloud Print;
n Cloud connectivity. If your 
business keeps important documents 
on cloud storage sites, such as 
DropBox or Evernote, look for printers 
that are compatible with cloud 
services; and
n Access Point Mode. This allows 
users to print wirelessly from a Wi-Fi 
enabled device and makes it easy for 
guests to use a printer without having 
to log onto a network.

Now it’s your turn
Answering these questions will help 
you find the right device for current 
needs. But remember, 12% of the 
SMBs we polled are increasing in size 
and are looking to update their printer 
because they’ve outgrown their current 
model. If you have projections for your 
business that involve significant growth 
or an increase in your workforce, 
you should bear these in mind when 
making tech purchasing decisions.

For more SMB advice, follow  
@CanonBusinessUK

Mark Robinson, 
Market 
Business 
Developer, 
Canon
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MPS

As the focus of Managed Print 
Services (MPS) shifts from 
optimising hardware to optimising 
business processes, industry 
analysts Gartner says that the 
savings opportunities for customers 
are increasing.

Data and information exist in a 
multitude of forms, not just on paper, 
and the challenge facing businesses 
today is how to take control of and 
better manage the content that 
flows into, out of and around an 
organisation. Transforming time-
intensive manual processes and 
digitising paper are key to making 
information more available and  
more useful.

IDC estimates that each employee 
spends an average of 7.4 hours 
a week searching for data. Not 
surprising when you consider that 
information is typically stored in a 
number of different places – from 
personal email to network drives 
and mobile devices – and organised 
in a multitude of ways, such as by 
customer name, project or date. 

Such an unstructured approach 
means that employees waste 
valuable time trying to access the 
content they need to do their jobs, 
which ultimately has a negative 
impact on a company’s bottom line. 

Time to take control
It’s time to take control and let 
information flow. Eliminating slow, 
expensive manual and paper-
based processes by digitising all 
information makes the entire content 
management process faster and 
more efficient.

An enterprise content 
management (ECM) solution 
provides a simple way to bring 
order to chaos. The ability to store 
all data and documents in one 
central repository streamlines the 
production, distribution and storage 
of business-critical content. It also 

enables easy sharing of information 
for a more collaborative working 
environment.

A well-defined ECM strategy 
covering the entire document 
lifecycle, from creation and 
digitisation to storage and retrieval 
of information in the required format, 
saves businesses time and money. 

With an ECM solution, information 
is delivered easier and faster, 
ensuring people get what they need, 
when they need it. Manual processes 
are automated and information 
is automatically indexed and filed 
so that employees can search by 
keyword and access documents in 
real-time. There’s no duplication and 
all previous versions of a document 
are stored in the same place so that 
you can see  what was changed, 
when and by whom. 

Improved data security is another 
key benefit. Information is held in 
one central location and access 
rights can be determined by business 
leaders. 

Taking control of content 
management is essential for any size 
of business, in any sector. Despite 
a growing trend for paperless office 
environments, many organisations 
are still driven by manual processes 
and paper. Working in a new way 
will reduce the cost of producing, 
storing and distributing content. 
It will create flexibility, leading to 
efficiency improvements, increased 
productivity, improved collaboration 
and greater profit.
www.konicaminolta.co.uk

Regaining control of documents and refining business 
processes to facilitate seamless collaboration are key to 
improving the bottom line, says Bernard Cassidy, head of 
marketing at Konica Minolta

Bringing order 
to chaos

Find and deliver
Konica Minolta is introducing a document 
management and content capture solution that 
enables office workers to find the information 
they need to work more efficiently.

Part of Konica Minolta Business Solutions 
Managed Content Services (MCS), which goes beyond 
traditional managed print solutions to focus on 
business process automation and optimisation, dokoni 
FIND combines a powerful enterprise search engine 
with an intuitive user interface and integrated security. 

Phillip John, Konica Monilta product marketing 
manager solutions, said: “With the volume of 
information flowing into and out of a business 
growing exponentially, the man hours spent manually 
searching for specific documents can soon add up, 
which has a negative effect on an organisation’s 
bottom line. Dokoni FIND eliminates wasted time, 
improves efficiency and effectiveness. It enables 
knowledge workers to search all business systems 
securely and instantly shows the results that the 
user is authorised to access, providing fast access to 
information, anywhere and at any time.”

With dokoni FIND, all indexed data becomes 
instantly accessible from SharePoint or the desktop. 
It unites various connected data stores (both 
structured and unstructured) so that information 
in data silos, such as email attachments, scanned 
files, databases, CRM records or cloud apps, can be 
accessed from one single interface. It is compatible 
with 300 popular file formats.

“It brings all relevant information together in 
one single data stock and provides users with fast, 
one-click retrieval of searched content, removing 
the requirement to use different logins or switch 
to other apps. They can retrieve all of the files and 
information they need in seconds, without meta-
tagging, filename requirements or specified storage 
locations – and all data is left exactly where it is 
stored,” explained John.

Konica Minolta developed dokoni FIND in 
partnership with software provider VirtualWorks. 
Headquartered in Boca Raton, Florida, VirtualWorks 
develops, sells and supports software products  
that enable small and medium-sized businesses  
to organise, locate and manage their information 
and data.  
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SCANNERS

When Fujitsu introduces a new 
scanner it is not just to meet 
a perceived business need but 
also to encourage greater uptake 
of scanning in general. In this 
context, what are we to make of 
the new SP Series of 20-30 pages 
per minute scanners?

On the face of it, the SP Series 
(SP1120/1125/1130) is something 
of a throwback. It has a simple, 
austere design and a clearly defined, 
limited feature set that has more 
in common with devices from 10 
years ago than today’s multi-purpose 
scanners – albeit it with state-of-
the-art paper-handling and Fujitsu’s 
PaperStream IP driver. 

Klaus Schulz, Manager Product 
Marketing EMEA at Fujitsu subsidiary 
PFU (EMEA) Ltd, says that unlike the 
increasingly versatile ScanSnap and 
fi Series scanners, the SP Series has 
been introduced to perform one task, 
and one task only – the scanning 
of documents into a professional 
digital archive, which remains most 
people’s starting point for scanning.

“It is built for a specific purpose 
and should be purchased for a specific 
purpose, and not for populating multiple 
repositories or applications,” he said.

“What we understand from 
non-systematic users of document 
scanners in business environments 
is that they have digital archives 
that they populate with digitally 
born documents. But they also have 
analogue archives, and they might be 
at the point where they understand 
that it makes sense to convert the 
analogue archive into a digital state 
in order to have all information 
accessible from one single source,” 
he said.

Simple by design
Schulz says that in this respect the 
SP Series bucks the trend of recent 
years in which each new ScanSnap 
or fi Series scanner has had greater 
functionality and arguably more 
complexity than the one before.

“This approach has worked well 
in developing and migrating existing 
users – larger enterprise users, as 
well as knowledgeable resellers – to 
the point where they are comfortable 
and confident that they can actually 
gain efficiency in their routines 
and their day-to-day work through 
document scanning – feeding 
documents not only into traditional 
digital archives but also, as part of 
a routine, into different repositories 
and applications,” he said.

However, Schulz argues that some 
users have been left behind by this 
tendency, particularly in small and 
medium-sized businesses with 5-50 
employees and limited in-house IT 
expertise or resources.

“The fi Series or ScanSnap IX 500 
have become very sophisticated and 
provide a wealth of capabilities. If 
we talk about these with someone 
who has just started to become 
interested in digitising their paper 
documents, there is a risk they will 
be overwhelmed by the diversity of 
functionality on offer. That’s when we 
came up with the idea of going back 
to the roots of document scanning, 
to what we did as an industry 5-10 
years back,” he said.

“Ten years ago, when we introduced 
the fi Series, a desktop scanner did 
nothing more than sheet feed batches 
of documents and digitise them in 
order to provide them to some kind of 
professional document archive facility. 
Nothing other than that. Period.”

With the SP Series, Schulz 
says Fujitsu is marrying that level 
of simplicity with advances in 
hardware and software, notably a 
professional mechanism for feeding 
mixed batches including plastic ID 
cards; OCR software; and Fujitsu’s 
new PaperStream IP driver, which 
improves scan image quality and 
productivity through the use of 
standard or custom scanning profiles.

“We are combining the high 
quality and reliability of today’s 
desktop document scanners with 
what we introduced one and a half 
years ago on the software driver 
side, with PaperStream IP, to provide 
a very reliable high quality digital 
image producer for digital archive 
population,” he said.

Upgrade path
Schulz adds that PaperStream IP 
also provides a seamless upgrade 
path as users become more 
confident with scanning technology.

“As soon as a business starts 
systematically scanning and merging 
analogue and digital archives, they 
start building experience and over 
time they realise they could do more 
of benefit to their business routines/
processing routines than simply 
populating that digital archive,”  
he said.

Because the SP Series has 
the same PaperStream IP driver 
capabilities as the fi Series, 
businesses can easily upgrade to 
an fi Series or install a mixture of SP 
Series and fi scanners. They could 
even create a scanning profile and 
export it to an fi scanner so that 
users don’t have to change their 
scanning habits in any way.

Personal filing
One anomaly considering the 
positioning of the SP Series as a 
dedicated archiving scanner is the 
inclusion of Presto! PageManager, 
alongside PaperStream IP and ABBYY 
FineReader12 Sprint (OCR) software. 
This personal filing and organisation 
software, with what Fujitsu calls a 
‘personal document editing cockpit’, 
clearly has no value for professional 
archiving, and in that sense is 
superfluous. However, Schulz says 
that by enabling a user to group and 
combine scanned pages and drag 
and drop thumbnails into different 
applications and routines, it fulfils 
Fujitsu’s wider mission to increase 
office workers’ familiarity with, and 
confidence in, scanning.

Fujitsu has 
gone back to 
basics with its 
new SP Series 
scanners

Back to the future
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INDUSTRIAL PRINTERS

Industrial printing specialist 
Printronix Inc. has launched a 
line of industrial-grade thermal 
label printers for customers in 
manufacturing, retail distribution, 
transportation and logistics.

The T8000 Thermal Printer series 
features a completely new architecture, 
developed over two years at a cost of 
$3 million, that, according to Printronix, 
exceeds the requirements of the most 
demanding users.

An important aspect of the new 
printer is an optional, fully integrated 
Online Data Validator (ODV) that can 
be fitted to the printer to verify 1D 
and, soon, 2D barcodes.

Printronix Thermal Products 
General Manager Plamen Petkov 
says that barcode validation can save 
businesses significant sums of money.

“Many customers are required 
either by mandate or by the internal 
compliance requirements of their 
customers to verify every single 
barcode before it ships. We have 
built a fully integrated unit that allows 
us to read that barcode, verify the 
data, strike out a barcode if it’s non-
readable and reprint it,” he said.

He added: “Most retailers are 
subject to charge-backs of $3-$5 
if a barcode on their goods is not 
readable. In the case of a large retailer, 
a small percentage of non-readable 
barcodes can add up very quickly to 
huge amounts of fines and fees. The 
elimination of these more than justifies 
the extra investment in an ODV.”

Next generation architecture
The T8000 series is underpinned by 
a new architecture based on an ARM 
A9 processor that offers 40% faster 
print speeds (14 IPS); up to five times 
greater processing power for a quick 
first label out; improved integration 
with other applications; and eight 
times more memory capacity than 
previous products.

Petkov says that the one of the 
most impressive features of the new 
architecture is its ability to maintain 
print quality even at high speed.

“Many companies can claim 
high print speeds, but what they 
don’t often mention is the fact that 
print quality deteriorates as speed 
increases. Printronix can print a label 
that is as good at 8 IPS as it is at 
14 IPS. We have received incredibly 
positive feedback from customers 
saying ‘We couldn’t believe that the 
printed quality is as good at 14 IPS, 
the highest speed, as it is at 6  
and 8 IPS’,” he said. 

Ease of use
Allied to the T8000’s enhanced 
performance is a new industrial  
design that combines greater ease of 

use with rugged, reliable operation, 
from the full metal enclosure to an 
optional rugged printhead for humid or 
dusty environments that costs a little 
more than a standard cartridge but 
lasts twice as long, giving a clear  
TCO benefit.

Helpful features include the 
side-loading of consumables, a 
large viewing window for supplies 
monitoring, a snap-in printhead and 
a large 3.4in colour display with easy 
navigation keys.

IT administrators are able to 
monitor and manage printers 
remotely from a central IT console. A 
virtual panel replicating the operator 
panel on a remote device enables 
them to control printers anywhere in 
the world via a PC screen.

Plug and play
For plug and play simplicity, the 
T8000 series supports seven 
emulations, including, for the first 
time on a thermal barcode printer, 
PostScript and PDF from any ERP 
environment. This means that any 
enterprise with a mixed environment 
of printers, including laser and inkjet 
devices in warehouse environments, 
can swap an existing printer for 
a T8000 and not have to install 
middleware or modify their software 
or applications in any way.

Other noteworthy enhancements 
include the ability to print in 
temperatures of -5°C to 0°C without 
the need for a heated enclosure – an 
accessory that normally costs around 
$1,000; and the option of mobile 
power carts with twice the battery 
capacity of third party solutions. 

Summing up the benefits of 
the T8000, Petkov said: “We are 
introducing the best thermal barcode 
printer in the market, with the 
highest level of performance. We are 
introducing the first thermal barcode 
printer that can print PostScript and 
PDF and connect as a true plug and 
play device into any ERP environment, 
without the need for middleware and 
extra integration. We are introducing 
the first thermal barcode printer 
that can scan 2D barcodes with an 
enhanced Online Data Validator. And 
we are introducing the best enterprise 
suite in the marketplace, with a virtual 
panel that allows IT professionals to 
set up a printer remotely and manage 
it as if they were right there on the 
manufacturing floor.”
www.printronix.com

Raising the bar in 
barcode printing

Plamen Petkov, 
General Manager, 
Printronix Thermal 
Products

We are 
introducing 
the best 
thermal 
barcode 
printer in the 
market.

Barcode printing on the move
In addition to launching the T8000, Printronix has moved into a new 
product area with the introduction of its first portable thermal printer. 
A natural extension to Printronix’s stationary printers, the M4L meets 
demand for on-the-spot label printing in logistics and warehouses. For 
example, when breaking down pallets, new barcode labels will need to 
be printed to reflect changes made. Instead of going back to a central 
station, the M4L lets workers print labels on the spot, saving time and 
increasing productivity. The M4L is available in Bluetooth and Wi-Fi 
versions, with a dual antenna for increased range. It can be carried by 
hand or mounted on a forklift and has 30% more battery capacity than 
competitor products.

Printronix launches next 
generation barcode printers
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DIGITAL PRINT

The successful printer of the future 
will deliver a full-service offering 
that extends well beyond printing 
and finishing. The exact mix of 
digital communications, value 
added print, data manipulation 
and logistics will depend on 
the printer’s customer base, 
its market positioning and its  
partnerships. But it’s already 
clear what’s needed if print is to 
be a successful communications 
medium in the next decade: print 
has to be relevant.

This wasn’t a necessity when 
print was the prime channel for 
advertising, information and customer 
communications. However, much of 
this mundane printing has transferred 
to digital and will never come back, 
forcing print to evolve into something 
smarter, more versatile and, above all, 
more relevant to those who receive it.

If a printer (or corporate print 
centre) is not part of this development, 
the only option is to sell print services 
as cheaply as possible, and this is no 
way to build for the future, nor to create 
enduring partnerships with customers. 

IT drives relevance
Tomorrow’s print service provider must 
become as comfortable with IT as it 
is with offset litho. This encompasses 
everything from operating a website 
to creating automated workflows 
that minimise touch points where 
errors can occur; and from using 
management systems (MIS) to view up-
to-the-minute performance information 
to the handling of data needed to 
create personalised communications 
so that clients can engage with 
customers in the most relevant way. 
If that means using social media 
alongside print, the new print house 
has to deliver.

The problem here is that printers 
continue to prefer to invest in new 
printing presses than in IT, with few 
giving thought to how jobs are to be 
processed before reaching the press or 
once printed. In the first drupa Global 
Insights Report published in October 
2014, only 23% of the drupa expert 
panel said they had increased their 
IT spend in the previous five years. 
Almost all decision-makers highlighted 
a lack of IT specialists. 

Yet IT knowledge is key for 
automation at the process level. Those 
supplying software to the industry 
take it as read that JDF compliance 
is essential. Producing an eight-page 
section on standard paper is simple, 
but tomorrow’s customers will want 
more than this; they will want their 
printed products to stand out from the 
thousands of marketing messages 
their targets receive each day.

Highlighting this trend, drupa 
President and CEO of KBA Claus 
Bolza-Schünemann says: “Some years 
from now there will be fewer printing 
companies but they will be larger and 
more industrial with a broad service 
range. In the commercial sector, 
printers will turn into marketing service 
providers for print and online services. 
The connection between print, 
online and mobile activities will grow 
stronger.”

This transition is in its infancy. 
Last year, a well known commentator 
on advertising and the internet 
pointed out that although consumers 
spend vast amounts of time with 
their smartphones, mobile attracts 
only a small proportion of the overall 

Print in the digital era

High-speed, 
variable PDF 
printing on an 
inkjet press

Printed 
electronics by 
Novalia

In the run up to drupa 2016, show organisers Messe 
Duesseldorf have commissioned a series of articles on 
the future of print. Here, Gareth Ward outlines some of 
the key trends and developments affecting commercial 
printers, corporate print centres and their customers.

Continued...
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DIGITAL PRINT

marketing spend, with the fast 
shrinking newspaper sector continuing 
to receive a disproportionate amount 
of advertising. The share of one is 
bound to shrink as the other grows 
– unless newspapers become more 
relevant to readers. This means hyper-
local sections, printed digitally with 
targeted advertising.

Print in a digital world
The same trends are evident in 
magazines, where mass circulation 
titles that used to be printed gravure 
are losing circulation while special 
interest magazines prosper. There 
will be fluctuations across national 
boundaries and as fashions change, 
but magazines that cater to a 
community of readers with common 
interests will not be displaced by digital 
delivery of content because reading a 
magazine is about much more than the 
presentation of information. 

A decade ago it was predicted that 
with the growth of the internet, video-
on-demand and the ability to interact 
with websites, fashion magazines 
would disappear because websites 
can show clothes being worn, have 
links to prices and instant ordering. 
But fashion magazines are stronger 
than ever. This is because possession 
of Vogue makes a statement about the 
person carrying it – a phenomenon 
that has encouraged online fashion 
websites like ASOS and Pret-a-porter to 
launch their own printed magazines.

The doomsayers who predicted the 
same fate for catalogues have also 

been thwarted. People like to browse 
catalogues or holiday brochures; 
they spark our imagination in ways 
that digital fails to do. Retailers that 
dropped print catalogues in the past, 
or that only exist online, are returning 
to print to remind customers to visit 
their websites to complete a purchase. 
If online shopping is going to grow, it 
will need the help of print to do so.

But not the same sort of print 
as before. For example, why send 
someone who always travels to 
Mexico details of holidays in Canada? 
Instead, the holiday company should 
create a brochure highlighting the 
best hotels and resorts in Mexico. It 
will be a smaller publication, with a 
shorter production run, but production 
standards can be higher in terms of 
print, paper and personalisation.

A printer must be able to deliver 

this to its customers. This will require 
investment in technology that can cope 
with shorter print runs and print on 
uncoated papers – popular because of 
their tactile qualities. It means being 
able to enhance a printed product 
using varnish, foils, raised print effects, 
die-cutting and other processes that 
make it more exciting and engaging. 
It might even involve the inclusion of 
printed electronic circuitry that turns 
a printed page into a loudspeaker or 
causes a printed label to light up when 
a sensor detects movement. 

Printed pages can also be 
embedded with codes that, when 
scanned with a smartphone, unlock 
digital information, such as an 
e-voucher to be redeemed in a 
store or restaurant, while providing 
the company making the offer with 
information about who scanned the 
code, where and when. The printed 
poster or advertisement acquires 
a measurable value because it has 
demonstrated its relevance to the 
consumer.

Marketing innovation
The high quality print and finishing 
effects that sell premium bottles of 
spirits are finding their way onto other 
types of packaging, especially artisan-
produced goods. Overall volumes for 
such products might be small, but 
their look and feel is important and 
printers can have much more influence 
on packaging than is the case when 
working for global brands with large 
product marketing teams. 

It was 
predicted 
that with the 
growth of 
the internet 
fashion 
magazines 
would 
disappear. 
But they are 
stronger than 
ever.

...continued
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In a survey commissioned by Two 
Sides, 84% of 500 UK consumers 
questioned said they understood, 
retained or used information read on 
paper much better than information 
received on a digital device; 83% 
stated a clear preference for printed 
media when reading about more 
complex topics.

Four out of five people (79%) said that 
when given the choice they preferred to 
read on paper. The same number said 
they found printed media more relaxing.

In contrast, 60% of mobile/
smartphone users, and 71% of 18-24 year 
olds, said they were concerned about the 
effect of digital devices on their health.

Two Sides director Martyn Eustace 
said: “The results of the UK survey have 
lessons for all those who choose the 

way in which information is distributed, 
particularly for advertisers, marketers 
and educators. While on-screen reading 
occupies an increasing amount of 
consumer time, people’s preferences are 
still for a physical reading experience, 
which they believe to be a ‘safe’ medium 
that is more informative, less distracting 
and less harmful to their health.”

Two Sides, which was set up 
to promote the sustainability and 
attractiveness of print and paper, has 
produced a series of 11 fact sheets 
designed to dispel what it sees as the 
myths and misconceptions surrounding 
the sustainability of paper versus digital 
communications. They include:
n Electronic communication;
n  “Go Green-Go Paperless” messages 

are misleading;

n  Harvesting trees through sustainable 
forestry;

n  Paper is one of the few truly 
sustainable products;

n  Paper is one of the most recycled 
products;

n  Paper production supports sustainable 
forest management;

n  Paper’s carbon footprint is not as high 
as you think;

n  Print and paper play a key role in 
learning and literacy;

n  The paper industry uses a lot of 
renewable energy;

n  Why challenge anti-paper 
environmental marketing claims?;

n  Wood-based paper and non-wood 
based paper.

www.twosides.info

Four out of five prefer paper
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Information is easier to understand and retain if read on the printed page rather than in 
digital form, new research shows.

In the future, even global 
companies must become more flexible 
in order to satisfy society’s craving for 
innovation and novelty. In this context, 
printed packaging can become a 
major marketing tool; just consider the 
impact Share a Coke has had. 

A printer must be able to help cut 
the time to market for new products, 
either through automated workflows 
or perhaps by taking on prototype 
creation using 3D printing technology. 
Using new inkjet technologies printers 

can print directly onto a bottle or 
package. In what is known as direct-
to-shape printing, the printing system 
becomes part of the bottling or packing 
line, so rather than printing and 
delivering labels, the print company’s 
role is to manage the technology and 
establish a new workflow.

Such developments necessitate 
a whole new approach to marketing 
what a printer is and what it can do. 
For many print service providers, 
this is unknown territory. Exceptions 
include online printers that have grown 
rapidly in recent years, sweeping away 
swathes of small print businesses. 
They rarely lead on price, but sell 
convenience and ease of access 
instead, raising brand awareness 
through constant marketing and 
sponsorship initiatives.

Increasing value
Printers should develop marketing 
skills to promote their unique 
benefits, such as personal service, 
same-day printing, a wide choice of 
substrates, design, fulfilment etc., and 
expand their horizons beyond simple 
production.

Printing will remain at the heart 
of any offering, but printers must 
become more like project managers, 
shepherding different aspects of 
the communication chain to achieve 

the result the customer wants and 
delivering a measurable return on 
investment. The focus on reducing 
overheads in the end-to-end supply 
chain has already transformed how 
books are printed and distributed; 
digital printing is starting to eat into 
packaging for the same reason. It is 
not the cost of producing an individual 
carton or label that is important, but 
the overall cost including wasted 
materials and time in the supply chain.

Printing companies that can do 
this and become engaged with their 
customers and work together to find 
solutions that embrace print at some 
level can look forward to the future 
with confidence. 
www.drupa.de 
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