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Ad ?

DR-M1060
DR-M140

you can

High reliable 
performance,  
low on space

The ultra-compact DR-M140 is ideal for busy 
office departments, reception areas and branch 
offices requiring fast dependable scanning.  
For versatile document scanning of documents 
up to A3 in size, the DR-M1060 is now also 
available. Two discrete solutions so small, they 
can even fit neatly under your desk. 

Find out more at
canon.co.uk/imageFORMULA
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Are your staff spending too much time talking and not enough time 
working? If they are, it could be the fault of your print infrastructure.  
New research from Brother International (see page 7) suggests that office 
workers are more productive if they don't have to walk to a departmental 
MFP to collect their prints. This is largely on the basis that the further 
away a print device is, the greater the chance of being waylaid by a 
colleague. Brother found that such encounters added 3 minutes to the 
total time each employee spends printing every day, which you may want 
to factor in to your calculations. Or you might take the view that 3 minutes 
is a small price to pay for the opportunity to swap ideas with people from 
other teams, even if you only talk about what was on TV last night.

Whatever the merits of Brother’s analysis, the fashion today is clearly 
for a balanced deployment of desktop A4 MFPs and large departmental 
A3 devices. In part, this is made possible by the greater functionality of 
modern A4 machines, which are essentially mini versions of their A3 
cousins. A good example is the Sharp MX-C301W reviewed on page 28. 
This has the same user interface and solutions platform as Sharp’s A3 
models, enabling administrators to extend print solutions, controls and 
accounting across an entire fleet.

The renaissance of the office inkjet adds an 
interesting twist to these developments. 
Working in a small branch office and 
having low print volumes, 
the PrintIT editorial team 
is a great advocate of 
business inkjets that have 
low running costs, low 
energy consumption and 
environmental benefits, both 
locally, i.e. for the user, and globally. 
Recently, we have been testing an Epson Eco Tank MFP (see page 5), 
which comes with extra large ink tanks containing as much ink as 55 
conventional inkjet cartridges. For home offices and micro businesses, 
this seems a much better arrangement – and not only because you 
don’t have to keep buying new cartridges. With replacement ink bottles 
costing just £7.99 each and typically lasting two years, these printers are 
exceptionally economical.

It’s not just small businesses that benefit from business inkjets. At the 
Photizo MPS conference in October, HP explained how Merck was using 
them throughout its offices as part of an enterprise-wide strategy to 
reduce print costs. HP’s latest models have been specially designed 
for enterprises and feature the same platform and functionality as 
enterprise Laserjets. For its part, Epson now provides its workgroup 
devices in configurations designed exclusively for MPS providers.

PrintIT readers have the chance to win an Epson business inkjet by filling 
in the print survey on pages 17-19. I know three pages of questions 
seems a lot, but the survey has been designed to be completed very 
quickly and the results will help us tailor our editorial to your needs.  
You can even avoid the hassle of posting or emailing your responses, 
by completing the survey online at https://www.surveymonkey.com/s/
BusinessPrintingSurvey. Many thanks and good luck to all those who 
take the time to fill it in.

James Goulding, Editor
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Anyone who has ever connected a second monitor to 
their PC knows how dual-screen working and the ability 
to view two documents simultaneously can reduce the 
need to print, so what effect might the new generation of 
immersive workstations like the HP Sprout (illustrated) 
and Dell Autodesk concept have on print volumes? Will 
the combination of a vertical touch screen, horizontal 
capacitive touch mat and apps that make the most of an 
Immersive Computing platform make it easier for people 
to create and collaborate digitally, further reducing the 
need to print? Or will it open up a whole new world of 
creativity for consumers and encourage them to print  
and share the results of their labours in hard copy?  
                 www.hp.co.uk

Free supplies 
3D printers from Mcor 
Technologies are unique in 
using normal printer paper, 
including waste paper, as the 
modelling material. This, says 
the manufacturer, ensures that 
they offer the lowest operating 
cost of any 3D printer. Reducing 
costs for schools even further, 
Mcor is offering any UK school 
that buys an Mcor IRIS 3D printer 
three years’ worth of unlimited 
free consumables (subject to 
conditions). Mcor says its eco-
friendly, paper-based 3D printers 
provide full colour output and are 
safe and easy to use and maintain.
www.mcortechnologies.com

Bulk collection 
Canon has launched a bulk 
return programme for toner 
cartridges that will enable 
the company’s UK customers 
to send 30 or more genuine 
Canon cartridges for recycling 
free of charge. The new 
programme, which will run 
alongside the existing postal 
system for single cartridges, 
is available for all-in-one toner 
cartridges from i-SENSYS 
machines. Return boxes can 
hold 25-30 used cartridges and 
customers are encouraged to 
fill each box before contacting 
Canon or a logistics provider to 
arrange free collection.

Work hard,  
play hard, print less
Xerox is using gamification 
techniques to encourage 
office workers to print less. 
The Xerox Print Awareness 
Tool monitors individual 
users’ printing habits and 
uses peer competition and 
incentives to encourage them 
to print more responsibly. 
www.xerox.co.uk

Multiple feeder
Panasonic’s new high speed, 
duplex scanners, with 
100-sheet document 
feeder, are perfect for 
processing documents 
of varying size, thickness 
and weight. Panasonic 
product marketing 
manager Carlos 
Osuna said: 
“The unique 
document 
feed system 
helps save staff time 
whilst allowing various documents, from paper to plastic cards, to 
be scanned simultaneously. Compared to other desktop scanners 
in its class, Panasonic’s KV-S10X7 series is the fastest in operation 
as well as being able to hold the most documents for scanning at 
one time.” The KV-S1057C and KV-S1027C have scan speeds of 
65 and 45 pages per minute respectively.
www.panasonic.co.uk

Christmas  
cards made easy
Giving.Cards is a new online 
service for businesses 
who like the idea of charity 
Christmas cards, but not 
the hassle of signing them. 
Developed by personalised 
marketing specialist Hello 
Market, it enables companies 
to design their own FSC-
certified Christmas cards and 
automatically send them to 
their own list of contacts. The 
price of each card includes 
a minimum 20p donation to 
charity. Founder Tony Kemp 
said: “Giving.Cards allows 
businesses to upload as many 
employee signatures as they 
need with no set up cost, saving 
vital time. Companies can also 
upload personalised messages 
which can appear on the front 
or inside of each card. There’s 
no minimum order allowing 
businesses to send out exactly 
the number they need without 
waste.” Giving.Cards works with 
a number of charities and gives 
each one its own free, white-
labelled website through which 
supporters can order cards 
throughout the year. Giving 
Cards will print each one and 
post it to the named recipient.
https://giving.cards/

Workstation of the future
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WHAT’S NEW

Low melt, low 
carbon
Lexmark is introducing a new 
line of Corporate Cartridges 
for its A4 CS/CX colour and 
MS/MX monochrome devices. 
Marketed as the company’s 
most sustainable supplies to 
date, they use low-melt Unison 
toner, which is claimed to have 
a per-page carbon footprint up 
to 46% smaller than Lexmark’s 
largest competitor; are made 
in the EU; and incorporate 
components recovered 
through the Lexmark Cartridge 
Collection Programme (LCCP).

A new office paper that allows 
businesses to offset the 
environmental cost of their 
paper use has been launched 
by Premier Paper in association 
with the UK’s leading woodland 
conservation charity. Woodland 
Trust Office Paper, ‘The Paper 
that Plants Trees’, is a high white, 
Colorlok-certified office paper 
ideal for use with laser and inkjet 
print devices. It is totally chlorine-
free and has Forest Stewardship 
Council (FSC), Carbon Capture, 
Nordic Ecolabel and EU Ecolabel 
certification. All CO2e generated 
from the production, storage 
and distribution of the paper has 
been offset through the Trust’s 
Woodland Carbon Scheme, which 
captures carbon by planting 
sustainably managed, bio-diverse woodland.
www.paper.co.uk  •  www.woodlandtrust.org.uk 

Trees not cards
People who prefer not to send 
cards are being asked to make 
an equivalent donation to Trees 
for Cities in exchange for a 
carbon reduction certificate. 
DontSendMeACard.com 
founder Alex Furness says 
that donating the £51.50 
that it would cost to send 50 
Christmas cards – £25 for the 
cards plus £26.50 for 2nd 

class postage – will reduce 
your carbon footprint by 3.747 
tonnes. With £50, Trees for 
Cities can plant 10 trees that 
in their lifetime will absorb 3.74 
tonnes of carbon. Not sending 
50 Christmas cards will save an 
additional 7kg of CO2e, based 
on a calculation by Exeter 
University that sending one 
card creates 140g of CO2e.
www.dontsendmeacard.com/
contribute/Sh3R

No fuss recycling
Print solutions provider 
Automated Systems Ltd (ASL) 
has introduced a vendor-
neutral toner cartridge recycling 
scheme for its customers. The 
ASL Green Cartridge Scheme 
provides customers with a free 
recycling bin for the collection of 
all used printer toner cartridges 
regardless of make or model. 
When the bin is full, the customer 
just needs to make a call and 
the bin will be collected. ASL 
managing director Mark Garius 
said: “Each manufacturer has 
different or sometimes non-
existent recycling schemes. Our 
goal was to have one simple 
solution that deals with all 
cartridges used by a customer, 
regardless of the machine they 
come from.” Based in Cambridge, 
ASL has offices in the Midlands, 
London and Milton Keynes.
www.asl-group.co.uk

This year’s model?
Epson EcoTank printers break 
with the print industry’s traditional 
razor/razor blade model, by 
charging a realistic price for the 
printer hardware and very little 
for the ink. The first two Eco Tank 
printers – the L355 (£249) and 
L555 (£329) – come with four ink 
bottles, one per colour, containing 
as much ink as 55 normal inkjet 
cartridges, enough to print 4,000 mono and 
6,500 colour pages. Epson has calculated 
that to acquire any other Top 10 European printer 
plus the equivalent amount of ink would cost in the region of 
£750, compared to £250 for the L355 – a saving of 65%. Once 
you have unpacked the printer you simply decant the supplied ink 
into the tanks on the side of the device (a very simple process) and 
start printing. If you do use up the ink that comes with the printer, 
replacement ink bottles can be bought for just £7.99 each, which 
works out at a fraction of a penny per page.
www.epson.co.uk

You print, they plant
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With the goal of further reducing impact on the 
environment, PaperCut MF is now integrated with 
Toshiba’s e-STUDIO RD30 eraser unit.

The output management solution combined with Toshiba’s 
Paper Reusing system delivers a positive environmental 
impact on businesses and organisations. The effect 
and quantity of pages erased are displayed on the 
environmental and administrator dashboards, which 
allows users to see their efforts in paper savings.

It’s not only printing that counts.

eco.toshiba.eu I papercut.com

TO PRINT
TO ERASE
TO SAVE

Sustainable TIMES Advert - November 2014.indd   1 07/11/2014   12:16:46



The term ‘watercooler 
moment’, describing a TV 
event that everyone talks 
about at work the next day, 
should be changed to ‘MFP 
moment’, if the findings of 
new research by Brother 
International Corporation are 
to be believed.  

Its survey of 1,000 US office 
workers reveals that centralised 
MFPs have replaced watercoolers 
as the place to gather and swap 
chit-chat, in the US at least. Six 
out of 10 respondents stated 
that they have conversations at 
the copier/printer, compared to 
31% who have conversations at 
the water cooler.

On this basis, Brother warns 
that centralising printing on 
large MFPs can significantly 
curtail productivity in the 
workplace, potentially wasting 
thousands of hours a year.

Its research shows that each 
day employees in offices with 
centralised MFPs spend an 
average of three minutes more 
on printing than employees in 
offices with a greater number 
of shared printers. This adds 
up to 13 hours over the course 
of a year or 6,500 hours for a 

company with 500 employees. 
The extra time spent printing 

comes from having to walk 
further to a print device, waiting 
in a queue at the MFP and 
stopping to chat while walking 
to or from it. 

The survey shows that 
centralised printers have an 
impact on behaviour too, with 
users of centralised MFPs 
more likely to forget to pick up 
documents after sending them 
and more likely to avoid printing 
if a device is perceived to be too 
far away. 

Dan Waldinger, Brother 
International director of Services 
and Solutions Marketing, said: 
“As print volumes change, 
we know that many small- to 
medium-sized businesses may 
be underusing their copier/
printers and have placed them 
ineffectively, with cost and 
productivity implications. Our 
survey findings demonstrate 
how ineffective placement can 
promote behaviours that may 
ultimately lead to significant 
productivity loss.” 

Tweet this! 
Britons prefer snail mail to Twitter for staying in touch with 
people who live overseas. A survey by international calling app 
Ringo.co found that 14% of Brits use letters and postcards to 
stay in touch with parents and friends abroad, compared to 11% 
who use Twitter. British men are much more likely to use the 
post to stay in touch than women, 22% versus 6%. 

Letter volumes fell again in 
the first half of this year, but 
by less than Royal Mail was 
expecting due to the improving 
economy. The Group’s half year 
results show that in the six 
months to 28 September 2014, 
addressed letter volumes 
decreased by 3%, compared to 
an expected decline of 4-6%. 
Overall, letter revenue was up 

1% to £2,242 million, primarily 
due to election mailings.

Letters decline slows

Printer sales up again as prices fall
Sales of printers and MFPs in Western European grew strongly 
in the third quarter of 2014 – the sixth consecutive quarter of 
positive growth – as prices continued to fall.

The latest IDC Worldwide Quarterly Hardcopy Peripherals Tracker 
shows that unit sales were up 2%, or 118,000 units, compared to 
the same period last year, but that strong pricing pressure caused 
the overall value of hardware shipments to fall.

Sales of MFPs grew by 2.8%, driven by rising demand for colour 
devices, while those of single-function printers fell by 1.2%. MFPs 
accounted for more than four out of five (80.8%) of the 5.87 million 
print devices shipped. 

From a technology perspective, laser sales were flat, while inkjet 
sales grew by 2.8%. The business inkjet sector grew strongly with 
shipments up 10.9%.

The UK market outperformed the market with sales growth of 
7.8% and year-on-year increases in both inkjet and laser markets. 
However, following very strong shipments in the first half of the year, 
sales of business inkjets contracted by 11.2%.
www.idc.com

Mobile printing 
demand in 
enterprises still 
unmet 
Office workers continue to be 
frustrated in their attempts 
to print from mobile devices, 
according to new research 
from Cortado.

Nine out of ten (92%) 
consumers surveyed by 
the enterprise mobility 
management leader said 
they want to print from their 
smartphone/tablet and 73% 
have already done so using 
their home printer. Yet only 17% 
have printed from a mobile 
device to a corporate printer.

While two thirds (65%) of 
consumers consider mobile 
printing to be an improvement 
to their way of working, 63% 
of IT managers and business 
users questioned described 
mobile printing as an 
‘unimportant’ option.

This, says Cortado, suggests 

that businesses are seriously 
under-estimating and failing 
to accommodate the mobile 
printing needs of their 
employees.

The survey also highlights 
the continued importance of 
printing in the home despite 
falling print volumes: 99.9% of 
respondents said they still had, 
and used, a home printer.

Users of centralised MFPs 
spend more time gossiping

BULLETIN
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bulletin

Three quarters of consumers 
already print from a 
smartphone to a home printer.

Employees with printers close to 
hand spend less time chatting



Following its analysis of print 
practices in the healthcare 
sector (see the PrintIT 
Autumn issue), Annodata 
has released the results of a 
similar survey of IT directors 
operating in higher and 
further education.

This reveals a much greater 
take-up of managed print 
services (MPS) in education, 
with 58% of education 
respondents claiming to have 
an MPS, compared to 36% of 
respondents in healthcare.

Of those that don’t already 
have an MPS, 57% of IT directors 
in education said they planned 

to implement one in the next 12 
months, compared to just 17% of 
those in healthcare. 

Perhaps because so many 
higher education bodies have 
already implemented MPS, cost 
cutting is less of a consideration 
for them than environmental 
savings. When asked about their 
print priorities for the next 12 
months, reducing environmental 
impact came top, cited by 41%, 
followed by improving reliability 
(28%) and reducing costs (14%).

Annodata managing director 
Andrew Harman said: “There are 
simple things that organisations 
can do with an MPS to cut down 

on their paper usage and lower 
their overall carbon footprint. 
For example, print management 
software can help to ensure that 
only those pages that are needed 
make it off the printer, while 
rationalising printer fleets to get 
rid of excess devices can make 
a big impact on overall power 
consumption.” 

Speedy scanning 
To help managed print service 
customers make the transition 
from paper-based to paper-less 
processes, Kyocera Document 
Solutions UK Ltd has expanded 
its product portfolio with six high-
speed Fujitsu document scanners. 
These range from the mobile, 
wireless ScanSnap iX100 (£183 
ex VAT) to the high speed fi-6800 
capable of scanning 130 pages 
per minute (£12,795 ex VAT).
kyoceradocumentsolutions.
co.uk

Lexmark has announced 
new serverless solutions 
that enable smart MFP 
users to streamline business 
processes without spending 
money on servers that require 
management and consume 
energy. These include:
n Lexmark Serverless Print 
Release, a paper-saving secure 
print solution;
n Lexmark AccuRead 
Automate, for the capture, 
automatic classification and 

routing of information; and
n Lexmark Print Management, 
which allows users of mobile 
devices to print directly into 
their print release queue using 
the native print features of iOS. 

New partnerships aid migration from 
paper to digital for Xerox MPS customers 
Xerox is strengthening its managed print services (MPS) 
offering through partnerships with Hyland and Datawatch that 
will enable customers to accelerate their migration from paper 
to digital.

Partnering with Hyland, the creator of automated workflow and 
content management solution OnBase, will help Xerox customers 
in diverse industries improve their day-to-day effectiveness by 
simplifying key business processes, such as customer on-boarding, 
loan origination, account opening, claims administration and 
patient registration.

The agreement with Datawatch will enable Xerox customers 
in the retail sector to automate supply chain processes between 
distribution centres and stores. Using existing data feeds, Datawatch 
creates a totally paperless solution, removing manual, error-prone 
administrative activities. 

Mike Feldman, president of Large Enterprise Operations, Xerox, 
said: “Enterprises know the value of digitalisation and are looking 
for ways to get there faster. Partnering with Hyland and Datawatch 
further strengthens our Next Generation Managed Print Services 
offering, which is all about moving organisations  
closer to a more digital, productive  
and paper-less work environment.”  
www.xerox.com

Five stars for FollowMe
Buyers Laboratory LLC (BLI) has given the latest release of 
FollowMe by Ringdale a Five-Star Rating on the strength of its 
ability to reduce costs by controlling output.

FollowMe version 6.1 boasts a number of enhancements that 
enable customers to reduce network print traffic by up to 90%, 
improve print performance and simplify office and mobile printing 
environments. These include:
n The Universal Document Printing Engine, a universal print driver 
that uses the XPS document format to remove the need for vendor-
specific drivers, improve output speeds and reduce the size of raw 
document and print data traversing a network;
n Google Cloud Print support, for secure FollowMe Printing from 
Google Cloud Print-enabled smartphones, tablets and Chromebooks, 
with integrated accounting and tracking on a per user basis;
n Comprehensive reporting, including integrated workflow logging 
to track user behaviour, from the point of printing to the time of 
release; and
n New authentication options, including support for multi-factor 
authentication, such as a card plus PIN, and the ability to enforce 
rules relating to the use of temporary cards.
www.followme.ringdale.com

In addition to its agreements with Hyland and Datawatch, Xerox 
has launched new software for Windows PCs and Apple iPads 
that allows users to read, annotate, sign, share, sync and save 
documents digitally – all through the same interface. As well as 
speeding up processes, Digital Alternatives reduces the need to 
print, for example by enabling documents to be signed electronically. 

Cutting carbon number one 
priority in education sector

BULLETIN

The Xerox WorkCentre 4265 works in 
tandem with Xerox’s Next Generation of 
Managed Print Services.

8 PRINT.IT 01732 759725

Serverless solutions 
for a smaller footprint

Andrew Harman: Annodata MD
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PANASONIC LAUNCH NEW  
FASTER WORKGROUP/DESKTOP MONO  
MFPS WITH ADDED FUNCTIONALITY
The new Panasonic KX MB2100 range offers 
users a mid-range sized MFP with super-fast 
print and copy speeds.

The 3 new models in the range all provide fast 
print/copy times of 26ppm and unprecedented 
duplexing at 24ppm

With a built in ADF which also offer 26 scans 
per minute and either colour scanning as a PDF, 
Bitmap, Jpeg or TIFF either directly to you PC (Via 
a network) or to FTP.

All models come with a Secure Print feature 
which allows users to send their print to the 
printer and then release the document to print 
once they have keyed in their secure log in code, 
avoiding sensitive documents been seen by others 
or losing part of prints  when accidently picked up 
by other users.

The Network models are compatible with most 
mobile printing Apps. Google cloud is also 
supported.

All machines comes as standard with a drum and 
toner, separate replacements toners and drums 
are available from your usual suppliers or online.

The Duplexing feature is perfect for 
environmentally minded businesses that wish to 
cut down on unnecessary waste of papers without 
the downside of slower print times.

The new KX MB 2100 range had been designed to 
offer users a fast quality print, copier & scanner 
that can either integrate into a bigger managed 
print proposition or a stand-alone workgroups. 

With key features such as fast duplexing, 
scanning to email, future proof functionality & 
secure print the new range of printers is fully 
capable to tackle all that a busy office whether  
SOHO, SME or Corporate can throw at it giving 
users peace of mind, great quality prints/copies, 
and good value for money.

For more information on the full range of Panasonic Printers, Scanners and MFPs simply visit  
http://business.panasonic.co.uk/communication-solutions or call 0207 022 6530.

Panasonic System Communications Company Europe, Panasonic House, Willoughby Road, Bracknell, Berkshire RG12 8FP

NEW MODELS:
n  The KX MB2120 is the entry level 

model and is designed for single 
use connectivity via USB.

n  The KX MB2130 is the next model 
up and features both Network 
and USB connectivity allowing 
multiple users to get access 
to the machine for printing, 
scanning plus direct emailing 
(when set up with an address).

n  The KX MB2170 is the flagship 
model and comes with all the 
features mentioned on the  
2 models above and in addition 
has Wi-Fi connectivity via a  
WPF button allowing fast and 
easy setup.

@panasonicuk



Lumejet, which develops and 
markets photonic printing 
technology, has proved a 
big hit on the Crowdbnk 
crowdfunding platform, 
exceeding its £1.5 million 
funding target weeks before 
the deadline of December 15.

In November, the 
manufacturer of the S200 
production printer invited 
‘people of print’ to buy a stake 
in the company’s future and 
help finance the development 
of new applications for its 
photonic printing technology.

To date, Lumejet has raised 
about £8 million from private 
individuals and publicly backed 
institutions and in 2012 was 
named the Syndicate Deal of 

the Year by the UK Business 
Angel Association.

The new funding will help 
Lumejet develop new products, 
such as a printhead offering 
50 times more output, a UV 
printhead for digital lithographic 
applications and photosensitive 
coating technologies for 
volume applications, as 
well as new applications 
including the manufacture of 
printed electronics, such as 
flexible displays, plastic logic 
components and low cost 
sensors.

LumeJet’s first commercial 
offering, the LumeJet S200 
printer, works in a similar way 
to an inkjet printer but uses 
light rather than ink to make 

tiny dots on photosensitive 
media. The RGB colour model 
achieves outstanding colour 
fidelity, including hard-to-print 
Pantone special inks like reflex 
blue and flawless black across 
the entire printable area. 

With a maximum print size 
of 1000 x 305mm, the LumeJet 
S200 is ideally suited to the 
production of A3 landscape 
layflat books and panoramic 
images.
www.crowdbnk.com
www.lumejet.com

When only the best 
will do 
Savills, Strutt & Parker 
and Hamptons are already 
enjoying the superb print 
quality offered by the 
Lumejet S200. All three 
are customers of property 
marketing agency ehouse, 
which has launched an ultra-
high quality brochure option, 
printed on an S200.

Ben Fillmore, managing 
director of ehouse, says that 
the photonic printing system is 
a noticeable step up in quality 
that has none of the limitations 
of existing litho and digital 
print solutions, especially when 
reproducing very blue skies, 
green lawns and patterned 
surfaces, such as roof or 
bathroom tiles.

“Having a photograph 
reproduced in print as it 
looks to the eye is something 
that has to be seen to be 
understood,” he said. 

“High value visual fidelity 
is just one of the advantages 
of using the LumeJet. Well 
produced print, with high 
production values, tends 
to have a longer life in the 
market, bringing additional 
opportunities for properties to 
be seen and reviewed by the 
widest audience. It also makes 
a clear branding statement 
both about the property and 
the estate agency using it.”

ehouse’s ultra-high quality 
brochures are printed on a 
Lumejet S200 by TG Print & 
Design.

Setting up a print centre the easy way
Setting up and running a 24-hour print centre is a big step for 
any business, but for CYC Logistics it was made a lot easier 
by the decision to outsource the running of the facility to 
Balreed, one of the UK’s leading independent providers of print 
technology and managed services.

Balreed has provided the international courier and marketing 
fulfilment provider with three new high speed mono digital presses, 
taken over the servicing of two more colour presses and provided 
skilled production print operators to run the new facility and turn 
around global client projects overnight.

Nicky Hayes, Director of CYC, said: “We chose Balreed because 
we needed a print partner who we could rely on. We can now help 
our clients create campaigns based on data analysis and profiling 
and then produce fully customised documents on the new presses. 
Other suppliers don’t have the same ability at the front and back end 
of the campaign, and they lose control of the quality as a result.”

He added: “Since we built the print operation, our volume, 
especially mono, has grown significantly. We can react to clients 
immediately, at any hour, and produce fully finished output which 
can be dispatched immediately.”

CYC offers a single source solution to corporate communications, 
including design and data analysis; printing, personalisation and 
finishing; and controlled distribution to the desk, doorstep or inbox.

KYOCERA Document Solutions 
UK has opened a new 
Technology Suite directly 
opposite Cannon Street station 
in the City of London. The 
2,404 sq ft premises on the 
second floor of 103 Cannon 
Street feature a showroom, 
two meeting rooms, a casual 
meeting room and large working 
office. KYOCERA opened its first 
London Technology Centre near 
Oxford Circus four years ago 
before moving into a temporary 
City base at No. 1 Cornhill last 
year. Photo shows (left to right): 
Nigel Allen, Marketing Director; 
Graham Cox, Sales Director; 
and Nick Miller, Finance & 
Operations Director.

Lumejet achieves funding 
target with weeks to spare

BULLETIN
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One million views 
The YouTube channel of online printer specialist Printerbase has 
notched up more than one million views since being established 
in 2010. The channel delivers expert advice, in-depth reviews and 
clear, concise information on all aspects of print, including unboxing, 
overview and review videos for all new printers.
www.youtube.com/Printerbase 
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Print 
smart

Ricoh reliability as standard...

Demand office quality printing in your home 
If you’re running your business from home, you need a printer that can 
deliver professional-looking prints and cope with anything else your business 
has to throw at it. 

Ricoh’s award winning range of printing solutions designed for the  
home-office, deliver quality without compromise, ensuring professional 
looking prints at home. Compact, economical and with Ricoh’s renowned 
reliability, they’re the smart choice for home-workers and small offices. 

Whatever your needs, there’s a Ricoh device that’s perfect for you.

✓ Low Cost

✓ High Quality

✓ Ultra Reliable

✓ Mono Laser / MFP

✓ Colour Laser / MFP

ricohhomeuser.com
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Ad EFI - Ethan

Get all the tools for success with EFI. 
EFI print products and production software give you an end-to-end 
digital solution that helps assure profitable growth. Keep control from 
the moment your customers order a job to the moment they get it. 

©2013 EFI. All rights reserved.

DO I CONTROL
JOBS FROM  
ORDER TO  
DELIVERY? 
I HAVE TO.

IS THERE 
A SINGLE
END-TO-END
SOLUTION?

DO I CONTROL
JOBS FROM  
ORDER TO  
DELIVERY? 
I HAVE TO.

IS THERE  
A SINGLE
END-TO-END
SOLUTION?

Call or scan to learn more 
+44 1246 298000 definitely.efi.com/14
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Demand for print as a 
communications medium is still 
healthy and has seen little decline 
in the last two years. Even so, 
more in-house and commercial 
print service providers (PSPs) 
recognise they will have to change 
if they are to continue to meet the 
needs of customers, Canon claims 
in its latest Insight report, Building 
your future with print. 

The international survey of 275 
commercial printers/corporate print 
centres and 277 print and media 
buyers found that 62% of print and 
media buyers are still commissioning 
print for their communications 
campaigns. However, 38% of buyers 
expect to reduce their use of print 
as they migrate to more measurable 
and trackable digital alternatives.

Faced with this trend, four out of 
five corporate print centres and PSPs 
recognise the need to change the 
way they operate. 

While print buyers are broadly 
satisfied with in-house and external 
print providers – with 84% stating 
they meet their communications 
needs – Canon says there is 
still scope for greater customer 

engagement. For example, only 56% 
of print buyers feel they are made 
aware of new developments by their 
print suppliers. 

As well as providing customers 
with more and better advice on 
the latest print products and 
technologies, Canon advises 
PSPs to do more to promote print, 
which is still valued by buyers 
for its ability to reflect quality, 
reach ‘offline’ audiences and 
differentiate messaging from digital 
communication.

Areas of growth
Awareness and use of digital 
print applications and services 
is increasing, with short run 
publications, print-on-demand and 
web-to-print all continuing to grow, 
fuelled in part by buyers’ cost and 
time pressures.

Web-to-print has seen the 
greatest growth since the last Insight 
report, up 50% since 2012, as both 
printers and customers recognise the 
greater convenience, speed and cost 
efficiencies of a web-to-print offering. 
Almost one in three customers now 
uses web-to-print services. 

Canon points out that as 39% 
of buyers remain unaware of the 
availability of web-to-print services, 
there is still plenty of scope for 
corporate and commercial PSPs to 
expand and/or promote their offering 
in this area.

Multi-channel
PSPs also have the opportunity to 
extend service offerings into non-
print media. Today, more than two 
thirds (68%) of print buyers use 
multi-channel communications, 
up 10% since 2012, with print 
being used in 94% of multi-channel 
campaigns, according to Canon’s 
2012 Bigger Picture.

Yet, currently only 20% of PSPs 
offer multi-channel campaign co-
ordination, indicating a large gap 
between the help that print buyers 
want when developing their multi-
channel campaigns and what PSPs 
actually deliver.

In order to benefit from these 
opportunities, Canon advises 
in-house and commercial PSPs to 
think more strategically about their 
business. Currently, only 48% of 
commercial printers and 32% of 
corporate print centres have a formal 
marketing or business development 
plan in place – and where one exists, 
only half review it on a regular basis.

Andrew Harris, European & 
UK Professional Print Marketing 
Manager at Canon, said: “Whilst 
there is much to be positive about 
in terms of the continued value of 
print amongst print buyers, there 
are still improvements that can be 
made by print service providers to 
capture further opportunities and 
establish even stronger links with 
their customers.”

A copy of Building your future with 
print can be requested by emailing 
insight.report@cuk.canon.co.uk.

To help PSPs maximise the 
opportunities in digital print, 
Canon recently launched a 
subscription-based online hub, 
providing commercial and in-house 
printers with advice, mentoring 
and profile and planning tools. 
Complementing existing business 
development tools offered by 
Canon, Digital Dimensions 
features expert advice on business 
strategy and selling and marketing 
digital print, plus master classes 
on getting the most out of print 
technology and workflow solutions. 
It will also enable PSPs to build a 
community with their peers and  
interact via a blog and ‘ask the 
expert’ seminars.
https://digitaldimensions.
canon-europe.com

Two other reports that might be of interest to PSPs are 
Future Focus – the UK Printing Industry, produced for 
Neopost by the British Printing Industries Federation (BPIF), 
and the newly published drupa Global Insights report.

Future Focus – the UK Printing Industry provides an 
overview of the UK printing industry, the challenges it faces, 
key growth areas and opportunities for diversification, 
including multi-channel production, web-to-print, database 
management and mailing and fulfilment. To download a free 
copy, visit www.neopost.co.uk/futurefocus.

The drupa Global Insights report, which deals with the 
effects of the internet on printing, is based on an online 
survey of 1,100 printing industry decision-makers conducted 
in the Spring of 2014 and in-depth anecdotal evidence 
from 240 participants. A PDF of the 249 euro report can be 
accessed on the drupa website at www.drupa.de.

Learn from 
your peers

Printed matter

New Canon report highlights opportunities and challenges facing 
corporate print rooms and commercial print service providers

Opportunities in print

  

 

 

The UK Printing Industry – Future Focus 
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Olivetti has launched an extended 
range of new A4 mono MFPs to 
add speed and efficiency to office 
workgroups.   

The six new machines replace 
four very successful 40ppm models, 
but these new versions offer so much 
more to the end user.  

The preceding models have been 
popular among businesses that 
don’t have a need for colour prints 
or copies. They’ve been reliable, 
compact and cost-effective to run, 
but now there is a requirement for 
faster models in the workgroup 
arena. The new models, with print 
speeds of 40, 50 and 60 pages per 
minute (ppm), also add greater levels 
of security and print management. 

The new black-and-white A4 
multifunctional systems include the 
40ppm d-Copia 4003MF and  
d-Copia 4004MF, both ideal tools 
for small workgroups looking for 
versatility and easy operation along 
with efficiency.

The range also includes  
the d-Copia 4003MFPLUS,  
the d-Copia 4004MFPLUS,  
the d-Copia 5004MF and  
d-Copia 6004MF. Designed to deliver 
maximum functionality, for larger 
work groups, and outstanding user 
friendliness, these systems are 

extremely fast for their size. 
The d-Copia 4003MFPLUS and 

d-Copia 4004MFPLUS print at up to 
40ppm, while the d-Copia 5004MF 
delivers output at up to 50ppm. The 
top-of-the-range d-Copia 6004MF 
has a print speed of up to 60ppm 
and handles large-scale print 
runs, making it an efficient tool for 
departmental workplaces. 

Customisable display
Four of the new models feature a  
7 inch colour touch screen, which, 
for maximum readability, can be 
tilted at 0°, 10° and 20°. The 
intuitive, smartphone-like display, 
with a drag and flick action, provides 
simple navigation and features some 
quite sophisticated improvements, 
including a customisable Home 
Page, where favourites and 
frequently stored jobs can be saved. 
It is even possible to change to other 
languages and integrate IC Card 
Readers in the control panel.

There is also the facility to 
personalise workflows through the 
touch screen, by adding an optional 
hard disk and combining this with 
the integrated JAWS functionality 
for customised workflow solutions. 
This makes the new devices highly 
suitable for many public sector 
tender requirements.

Shared use
The new systems are ideal as 
shared devices in workgroups, 
offering network printing and colour 
scanning, as well as copying. They 
are delivered with an Automatic 
Document Feeder and auto duplex 
facilities as standard. There is 

a 75-sheet reversal document 
processor, available for larger 
documents, and the range now 
supports A6 scanning in both simplex 
and duplex, for specialist documents.  
The memory can be expanded up 
to 1,536 MB and, with the addition 
of four optional paper cassettes, 
the MFPs can hold up to 2,600 A4 
sheets. In addition, all six models are 
AirPrint compatible to enable simple 
printing from iOS devices.

Data security
Data protection is of fundamental 
importance to many office processes 
and security is guaranteed through 
protected access via the operator 
display. Users simply enter their 
credentials on the operator panel for 
a quick, secure login. Private Print 
is supported through the standard 
memory, allowing print jobs to be 
released by entering a personal PIN 
number.

All the models support local 
and network authentication and 
enhanced network Encryption, 
including encrypted PDFs. Security 
and confidentiality can be enhanced 
further with the installation of an 
optional Data Security Kit (E), which 
is compliant with the EAL3 security 
protocol. 

Reliable operation
Compact, but with a paper capacity 
of 2,600 sheets when fitted with 
additional trays, the new MFPs  
feature long-life components made 
from ecological materials and highly 
efficient long-life consumables. In 
this way, they combine reliability 
and productivity with reduced 

Olivetti serves up efficiency and productivity with new range of mono A4 MFPs

The height of 
sophistication

The new 
systems 
are ideal 
as shared 
devices in 
workgroups, 
offering 
network 
printing 
and colour 
scanning...
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environmental impact. The range is 
designed to meet the European Blue 
Angel (RAL-UZ 171) and EnergyStar 
2.0 requirements and provides a 
Quiet Mode which helps to reduce 
noise during printing, copying and 
scanning.

Workflow integration
The new systems can be easily 
integrated into heavy-duty 
company workflows, thanks to the 
open embedded JAWS software 
development platform (to customise 
the operator display) and powerful 
1.24 GB hard disk for document 
management. A standard Gigabit 
interface enables high volumes 
to be printed via the network 
without bottlenecks, and the use 
of high compression PDF when 
scanning enables users to minimise 
document file sizes for email.

Speed, reliability, security, 
low running costs; the new 
multifunctional systems 
d-Copia 4003MFplus,  
d-Copia 4004MFplus,  
d-Copia 5004MF and  
d-Copia 6004MF are designed to 
meet all the needs of medium-
sized work groups, by delivering 
professional results with full respect 
for the environment. With their 
innovative 7in touchscreen operator 
display, they offer a brand new, 
more intuitive user interface and 
benchmark first-copy and print-
speed standards in their product 
class.

For more details, please  
call 01908 547980 or visit  
www.olivetti.co.uk.
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OMS
OUTPUT  

MANAGEMENT 
SOFTWARE

NEOPOST OUTPUT MANAGEMENT SOFTWARE HELPS YOU

CREATE, PRODUCE & DISTRIBUTE
CUSTOMER COMMUNICATIONS

Neopost Output Management Software  
is a user friendly, cost effective way to:

l		Design documents simply and flexibly

l	Manage personalised content

l		Manage distribution via mail,  
email and SMS

This isn’t 
for me!

THERE IS A 

WRONG
WAY TO MANAGE
COMMUNICATION

WAY
OMS
AND THEN 

THERE’S THE 
Right Customer 
Right Message 
Right Time 
Right Channel

FIND OUT MORE ABOUT OMS

0800 731 1334 QUOTING OMSST

SALES@NEOPOST.CO.UK                   

WWW.NEOPOST.CO.UK/OMSST

Neopost Limited, Neopost House, South Street, Romford, Essex RM1 2AR. 

4837 Neopost OMS trade ad_OCT 14 - ST.indd   1 22/10/2014   11:51
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The Epson WorkForce Pro WF-8000 
series offers the very latest in business 
printing technology for small and 
medium-sized offices, right through 
to large enterprises and public sector 
organisations.

The printers benefit from Epson’s 
robust PrecisionCore technology, which 
is used in the company’s industrial-class 
fabric and label printers – those designed 
to perform with the highest degree of 
durability, reliability, quality and speed. 
Epson’s recent €125 million investment 
in new production facilities has made it 
possible to bring the advantages of the 
PrecisionCore printhead to the typical 
workplace environment.

Additional features include PIN release 
control, for confidential, secure printing, 
and Gigabit network connectivity, which 
makes these printers ideal for helping 
boost everyday productivity within 
businesses.

Specific benefits include: 
n  Reduced costs: up to 50% lower cost 

per page than competitive colour  
lasers(1) and fewer interruptions thanks 
to high capacity ink cartridges;

n  Energy efficiency: functioning with up 
to 80% lower energy consumption than 
competitive colour lasers(2);

n  Faster print speed: with no warm up 
time needed, these printers are quicker 
than laser alternatives on typical print 
jobs (3).

Enter the PrintIT Business Printing Survey 2014 and you could be the 
lucky winner of a brand new business inkjet printer from Epson. 

PrintIT Business 
Printing Survey 2014

Win 
an Epson 
business 
inkjet

Name: 

Title:

Business:

Address:

  Tel:

Email:

Please send completed survey to: PrintIT Survey, Business Info, Amherst House,  
22 London Road, Sevenoaks, Kent TN13 2BT; or email to info@binfo.co.uk

1. Comparison made against the top 10 A4 colour 
laser printers and MFPs sold in France, Germany, Italy, 
Spain, and the UK in Q4 2010 as tracked by IDC. Cost 
per page is calculated from manufacturers’ official 
list prices for toner cartridges and published yields 
in France, Germany, Italy, Spain, and the UK as of 
December 2010.
2. Comparison made against the top 10 A4 Colour 
Laser Printers & MFPs sold in France, Germany, Italy, 
Spain, & UK in Q1 2011 tracked by IDC; power con-
sumption calculated using manufacturers’ published 
data for Print/Average Mode as of July 2011.
3. Comparison made against the top 10 A4 colour 
laser printers and MFPs sold in EMEA in Q1 2011 as 
tracked by IDC. Print speed comparison based on aver-
age [Color/Mono] [Simplex/Duplex] FSOT according to 
ISO/IEC 24734 test procedure. See www.epson.eu/
testing for details and supporting facts.

I. Your Business

1. No of employees:

2. No. of office-based employees:

3. No of sites:

4. Business sector:
	o Service o Finance
	o Manufacturing o Agriculture
	o Healthcare o Education
	o Hospitality/Hotels o Government
	o Other (please specify)

II. Your Printer Fleet

5.  What types of print device do you have 
in your print fleet? (please tick)

	o New (<18 months)  
 o Old
	o Mixed
	o Single brand     o Multi brand
	o From a single supplier
	o From multiple suppliers
	o B&W printer:.......... o A4 o A3
	o Colour printer:........ o A4  o A3
	o B&W MFP/Copier:..  o A4 o A3
	o Colour MFP/Copier:  o A4 o A3
	o Wide format printer
	o Production printer
	o Fax

6.  Are all your print devices networked 
or do you still have some standalone 
machines? (please tick)

	o All on network      
 o All standalone
	o A mix

7.  What print technologies are used by 
your business?  
(please tick any that apply)

	o Laser/LED         o Inkjet
	o Thermal transfer  o Dot matrix

8.  How would you describe your printing 
infrastructure? (please tick)

	o Distributed (local printing)
	o  Centralised (printing on departmental 

MFDs)
	o  Balanced (a mixture of local and 

departmental printing)

9.  What words would you use to describe 
printing in your business?  
(please tick any that apply) 
o Uncontrolled o Well managed 
o Wasteful o Efficient 
o Unreliable o Dependable 
o Expensive o Value for money 
o Productive o Slow 
o Poor quality o Professional

For your chance to win an 
Epson WorkForce Pro WF-
8000, complete the survey 
and entry form and return it by post or email by January 31, 2015 
(details below). Alternatively complete it online at  
https://www.surveymonkey.com/s/BusinessPrintingSurvey  
The winner will be the first name drawn from the hat on  
February 1, 2015.

Continued...
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III. Procurement

10.  Who in your business is responsible 
for specifying print devices  
(please tick any that apply)?  
o Facilities Management 
o IT 
o Procurement 
o Office Manager 
o Department Heads 
o Printer Users Themselves 
o Other (please specify)

11.  How are your devices acquired? 
(please tick any that apply) 
o Lease  
o Outright Purchase 
o As part of a managed print service 
o Other (please specify)

12.  Who is responsible for buying 
consumables for printers/MFPs? 
(please tick any that apply) 
o Facilities Management 
o IT 
o Procurement 
o Office Manager 
o Department Heads 
o Printer Users Themselves 
o Other (please specify)

IV. Printing in Your Business

13.  Does your company have a policy to 
reduce the number of pages printed? 
(please tick) 
o Yes        
o No        
o Don’t know

14.  If Yes, what are the main aims of the 
paper reduction strategy?  
(please pick the top three, ranked 1 to 
3, with 1 being the most important) 
__  To save money 
__   To shrink your organisation’s carbon 

footprint
 __   To save space taken up by paper filing
 __   To reduce paper circulating around 

the business
 __   To digitise and speed up business 

processes

15.  Is printing in your organisation 
monitored and controlled?  
(please tick) 
o Yes, for everyone 
o  Yes, for specific departments/

individuals
 o No

16.  What print tools are used to control 
printing or reduce print costs/paper 
use in your organisation?  
(please tick any that apply)

	 o Default two-sided (duplex) printing
	 o  Default B&W printing to control 

colour print costs
	 o User authentication to monitor usage
	 o Print quotas for user/department
	 o  Print restrictions by user/department 

(e.g. limited access to colour)
	 o  Print restrictions by application (e.g. 

no printing of email)
	 o  Accounting & charge back to 

department or client
	 o Secure print & pull printing
	 o  Rules-based routing of print jobs to 

most efficient device

17.  In the last 18 months, roughly 
what change has there been in the 
number of pages printed in your 
organisation? (please tick) 
o Up 1-10% o Down 1-10% 
o Up 11-20% o Down 11-20% 
o Up 21-30% o Down 21-30% 
o Up >30% o Down >30% 
 o Don’t know

18.  In the last 18 months, roughly how 
have print costs changed in your 
organisation? (please tick) 
o Up 1-10% o Down 1-10% 
o Up 11-20% o Down 11-20% 
o Up 21-30% o Down 21-30% 
o Up >30% o Down >30% 
 o Don’t know

V. Managed Print Services

19.  Do you have a managed print 
service? A managed print service 
(MPS) is where a single supplier 
manages an organisation’s print 
devices remotely, maintains them, 
provides supplies on a just-in-time 
basis and optimises the fleet and 
document processes to save time 
and money. (please tick) 
o Yes: (please go to question 20) 
o No:  (please go to question 28)

20.  If you answered Yes to Question 19, 
are you on your first MPS contract or 
have you had one before?  
(please tick) 
o First   o Second   o Third 

21.  If you are on your second or third 
MPS contract, did you renew the 
contract with the incumbent MPS 
supplier? (please tick) 
o Yes   o No

22.  If No, please explain why you 
changed MPS provider?

23.  Is your MPS enterprise-wide or 
limited to a certain department or 
location? (please tick) 
o Enterprise-wide    o Limited

24.  Is your MPS contract directly with 
a manufacturer (e.g. Canon or 
Lexmark), with a reseller delivering 
a manufacturer’s programme or with 
an independent MPS supplier?  
(please tick) 
o Manufacturer 
o Dealer with vendor programme 
o Independent dealer

25.  What were your main reasons for 
implementing an MPS?  
(please pick your top five and rank 
them in order of importance with  
1 being the most important)

 __  To gain visibility of print activity
 __  To cut print costs
 __  To reduce paper use
 __  To shrink carbon footprint
 __  To modernise the fleet
 __  To improve reliability
 __  To reduce the admin burden
 __  To ease support burden for IT staff 
 __  To improve security
 __  To streamline document processes
 __  Other (please specify)

26.  Has the MPS delivered all you had 
hoped for? (please tick) 
o Yes 
o  No (please explain where it came up 

short)

27.  Based on your experience, would 
you recommend an MPS to others? 
(please tick) 
o Yes     o No

Please go to question 31.

28.  If you answered No to question 19, 
have you ever had a managed print 
service? (please tick) 
o Yes     o No

29.  If Yes, why do you no longer have 
one? (please tick any that apply)

	 o  The MPS was implemented for a 
specific purpose – now achieved.

	 o  The MPS did not deliver the cost 
savings promised.

	 o  The MPS did not deliver the 
efficiency/productivity gains promised.

	 o  The MPS provider didn’t understand 
the needs of our business.

	 o  The MPS ended up costing more 
than we thought it would.

	 o  It was just an excuse for the MPS 
provider to sell more solutions.

	 o Other (please specify)

...continued
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30.  If No, why have you never had one? 
(please tick any that apply)

	 o  We are too small for it to be 
necessary

	 o We are happy to muddle through
	 o We are worried about the expense
	 o  We try to avoid long-term commitments
	 o  We like the flexibility of self-

management
	 o  We don’t want to be tied to a single 

provider
	 o  We don’t trust MPS suppliers not to 

ratchet up costs
	 o  We can do what an MPS provider 

does ourselves
	 o  We are making our own 

improvements on a gradual basis
	 o  Print is not a high priority in the 

business
	 o Other (please specify)

VI. Business Process Digitisation

31.  Is you organisation in the process 
of implementing, or has it already 
implemented paperless workflows 
for any of the following processes? 
(please tick any that apply)

	 o Invoicing
	 o Sales orders
	 o Payment
	 o Bills & statements
	 o Expenses
	 o  Digital mailroom (mail scanning and 

distribution)
	 o Payslips
	 o Appointment reminders
	 o Marketing (e.g. special offers)
	 o General correspondence
	 o Other (please specify)

32.  Do you think print suppliers and MPS 
providers are qualified to re-engineer 
processes or would you prefer to 
entrust that task to an IT service 
provider? (please tick)

	 o  Print supplier/MPS provider is 
perfectly qualified

	 o  I would prefer to use an IT services 
provider 

33.  What other solutions/strategies 
are used to reduce paper use or 
streamline paper handling in your 
organisation?  
(please tick any that apply)

	 o Electronic document management
	 o Digital signatures
	 o Electronic forms
	 o Tablet computers
	 o Digital pens (e.g. Anoto)
	 o  Digital mailroom (scanning and 

distribution of incoming post)
	 o  Collaboration software with digital 

mark-up
	 o Clear desk policies

VII. Business Inkjets

34.  Do you use economical business 
inkjets in your organisation?  
(please tick) 
o Yes     o No (go to question 38) 
o Don’t know

35.  If Yes, do you plan to introduce more 
in the future? (please tick) 
o Yes     o No 

36.  What sort of documents do you use 
the printers for? (please tick) 
o Internal    o Customer-facing 
o Both

37.  What do you see as the main 
benefits of business inkjets? (please 
rank in order, with 1 as most important)

 __  Low colour print costs
 __  Low energy consumption
 __  No warm-up time
 __  No heat or smell
 __   Less consumables & packaging waste
 __  Flexible media handling

(go to question 40)

38.  If No, do you plan to introduce them 
in the future? (please tick) 
o Yes     o No 

39.  If No, why not?  
(please tick any that are appropriate) 

	 o  The company policy is to specify laser 
devices

	 o  We are trying to cut back on colour 
printing

	 o  Laser is more reliable for business use
	 o  Laser has a more professional 

appearance than inkjet
	 o  Laser produces better print quality on 

uncoated paper stock
	 o  Inkjet devices don’t have enterprise 

class functionality
	 o Inkjet printing is expensive
	 o I hadn’t heard of business inkjets
	 o Other (please specify)

VIII Mobile Print

40.  Are employees able to print from 
their smartphones/tablets to an 
office printer? (please tick) 
o Yes, to any network device 
o Yes, to a designated device 
o No

41.  To your knowledge, has anyone 
in your organisation brought in/
acquired a printer for the office 
purely so that they can print from  
a mobile device? (please tick) 
o Yes, with permission 
o Yes, without permission 
o No     o Don’t know

IX Home Working

42.  Do you supply home workers with 
print devices? (please tick) 
o Yes     
o No 
o If requested     
o Don’t know

43.  If Yes, how are printers selected? 
(please tick)

	 o  By the user, from a corporate shortlist
	 o By the user, within a specified budget
	 o  Specified by procurement/IT dept.
	 o Specified by MPS provider

44.  How are home printers and 
consumables managed? (please tick) 
o On an ad hoc basis 
o As part of an enterprise MPS 
o Through a dedicated portal 
o Other (please specify)

45.  What type of print devices do your 
home users use? (please tick) 
o Exclusively Laser   
o Mainly Laser 
o Exclusively inkjet   
o Mainly inkjet

X. About Us

46.  Do you find the information in PrintIT 
useful? (please tick) 
o Yes     o No 

47.  Do you pass your copy of PrintIT on 
to other people to read? (please tick) 
o Yes     o No 

48.  Does the editorial and/or advertising 
in PrintIT influence your purchasing 
decisions? (please tick) 
o Yes     o No 

49.  How would you prefer to read 
PrintIT? (please tick) 
o Printed magazine 
o Electronic page-turning magazine 
o Online only 
o Online and printed magazine

50.  Would you like us to cover other 
topics/subject areas? 
o Yes (please specify) 
 
o No

Please send completed 
survey to: PrintIT Survey, 
Business Info, Amherst 
House, 22 London 
Road, Sevenoaks, Kent 
TN13 2BT; or email to 
info@binfo.co.uk
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Fast  Resilient  Exhilarating
Unlimited Business Internet from £29 per month, with free connection and router*

Call Spitfire on 0800 319 6200 
or visit our website 

at www.spitfire.co.uk

Triple Ethernet Offer*
Total savings of up to £7,700!
• Free connection worth £1,900
• Excess charges paid worth £2,800
•  Save even more by using SuperConnected 

Cities vouchers worth up to £3,000

For Partner Service details,  
call 0800 319 6500

Specialists in business-class Internet 
connectivity, SIP and Voice over IP.

Whatever your budget, we have a fast, resilient solution to suit your business needs.

Innovative   •   Flexible   •   Reliable   •   Supportive
Telecommunication Services to Business since 1988

www.spitfire.co.uk

FibreStream®

•  Fibre Ethernet 
 Leased Lines

• 10Mb to 1Gb

• Auto failover (optional)

• From £300 per month

•  Free connection*

CopperStream® 
•  Copper Ethernet 
 GEA/EFM Leased Lines

• 2Mb to 35Mb

• Auto failover (optional)

• From £125 per month

•  Free connection*

DualStream®SF
• SDSLM and VDSL

•  2Mb voice and up
 to 76Mb data

• Auto failover

• From £99 per month

VDSL
• Fibre Broadband

• Up to 76Mb

• Auto failover (optional)

• From £21 per month

•  Free connection and
 router on most services*

*   Terms and Conditions apply. All prices quoted are monthly rentals. 
All products suitable for converged voice and data.

* Limited time only, 
conditions apply
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Mark Smyth, Operations Director, 
Vision PLC: “Personally and 
professionally, I dislike the word 
copier, and there’s a very good 
reason for this. Every device we 
promote as part of a solution has 
more than one function. Even 
the most compact and entry-level 
products can copy, print, fax or 
scan, and the latest technology 
that enables embedded cloud 
applications and capabilities does 
so much more than that. In essence, 
copier is a descriptive term for old 
technology and, in my opinion, it 
does our industry a disservice – 
that’s where we were 20 years ago.

“Yes, we use a lot of jargon: we 
talk about applications and MFPs, 
and internally we use acronyms 
and abbreviations daily. But as 
for confusing or even alienating 
customers, every single proposal, 
bid or tender we prepare is written 
in such a way that it overcomes this 
challenge for the client.”

Gary Downey, Group Marketing 
Director, Balreed: “I agree that there 
are a few terms bandied around 
that are used by people looking to 
differentiate themselves, and, yes, 
these are causing confusion.

“The launch of the first 
multifunctional device back in 1992 
meant that as an industry we had 
to adopt a new term that accurately 
reflected what the kit did; describing 
it as a copier didn’t get across the 
additional functions. As a provider, 
it’s our job to ensure that the buyer 
knows they are dealing with a 
technologically savvy business, and 
talking about MFPs as opposed to 
copiers is integral to that. The term 
also reinforces in the buyer’s mind 
that the device is multi-function as 

opposed to single-function.
“I suppose it’s ironic that today 

the most widely used function 
of an MFP is print, so printer is a 
more accurate term than copier. 
But the perception of a printer is a 
small desktop device, again not an 
accurate description of an MFP.

“Regarding industry acronyms 
such as MPS and MDS: there seems 
to be much more confusion in 
this area both within and outside 
the industry. There are multiple 
definitions and each vendor uses 
these terms as a differentiator, 
when in reality their meaning can 
be summed up simply by stating 
that you manage a client’s print 
infrastructure.”

Paul Strout, Key Account Director, 
ZenOffice Managed Print Services: 
“The print solutions industry is often 
ahead of our customers in terms 
of knowledge and understanding 
of what business benefits can be 
delivered through the technology 
we provide, and we do have too 
much jargon, which is open to 
misinterpretation.

“We should remind ourselves 
where our industry came from. 
If we look back to the turn of the 
millennium, copiers were just that; 
they did nothing more than copy. 
Typically they were bought by office 
managers and facilities managers. 
Printers, on the other hand, were 
on most people’s desks and were 
purchased and managed by the 
organisation’s IT function. 

“Life was simple. Office and 
facilities managers didn’t need 
to know anything about IT and, 
just as importantly, neither did 
their suppliers. Then everything 
changed. Copiers became digital 

devices connected to the client’s 
network and capable of printing 
and scanning. As an industry we 
experienced a massive upheaval to 
transform our skillsets so that we 
could sell and manage relationships 
with IT decision-makers.

“We should now be a community 
of highly skilled document 
consultants, IT sales consultants 
who are focussed on the capture, 
workflow and production of 
documents. This works well within 
a typical corporate environment, 
and we win business by showing the 
value of our proposition. However, it’s 
probably fair to say that we have left 
some parts of the SME sector behind. 

“A typical SME has fairly limited 
IT knowledge and might even have 
outsourced their IT function and, 
in doing so, will have effectively 
stopped trying to keep up to speed 
with how IT technology can deliver 
strategic change within their core 
business. For these people, the 
MFD is still ‘the copier’, and they 
talk to their suppliers in the same 
way they have done for the last 20 
years, focusing on lease and copy 
costs. If their account manager is 
lazy, then they will just meet the 
stated requirements and the cycle 
continues anew. However, the 
rewards to be had from challenging 
the customer to go a little deeper 
and work with their supplier to 
see how gains in productivity and 
efficiency could be realised from a 
more solutions-focused approach 
are significant, with huge gains for 
customer and supplier alike.

The print industry is full of jargon, abbreviations and acronyms. 
Resellers love to talk about MFPs, MPS, MSP and MDS. Yet, the one 
term that all customers understand and are familiar with, copier, has 
become almost taboo. Why is this? And who is right: the customer or 
the reseller? We asked leading copier, sorry, MFP suppliers for their 
thoughts on the etymology of that big box down the corridor.

You say copier, 
they say MFP

Mark Smyth, 
Operations 
Director,  
Vision PLC

Gary Downey, 
Group Marketing 
Director,  
Balreed

Paul Strout,  
Key Account 
Director, 
ZenOffice 
Managed Print 
Services

That was then: A second  
generation Xerox copier from 1970

 Continued... 
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VOX POP

And this is now: A Kyocera 
TaskAlfa 3510i MFP from 2014

Matt Goodall, 
Service Director, 
Office Evolution

Phil Jones 
Managing 
Director,  
Brother UK Ltd

Rob Attryde, 
Head of 
Marketing, 
KYOCERA 
Document 
Solutions UK Ltd

“There is also too much jargon 
with multiple meanings. Take 
Managed Print Services (MPS) 
for example. We provide an MPS 
solution very much in sync with how 
research organisations such as IDC 
and Gartner define the term. We are 
providing control, pro-active support 
and the ability to implement and 
manage a print policy with active 
management of both devices and 
users. For other suppliers, it can 
simply mean providing consumables 
for printers on a cost-per-print basis 
– not a Managed Print Service in my 
book, but certainly sold as such. We 
should be clear what we mean; avoid 
jargon; and if we must use it then 
clarify what we mean.”

Matt Goodall, Service Director, 
Office Evolution: “Jargon in our 
industry often sends prospective 
customers into a state of confusion. 
The convergence of technologies 
has left end users confused as to 
what they are actually purchasing; 
many aren’t sure if they are buying a 
printer, a copier, a scanner, a fax or 
indeed all of the above. So, clear and 
concise product information from 
the sales team is essential. Making 
sure a full evaluation of a customer’s 
needs is undertaken before offering 
advice will always help.

“As with many industries, using 
buzz words often leaves the client 
confused. Yet, we are still supplying 
largely the same product. So why 

don’t we use the word copier? Quite 
simply because that isn’t what the 
customer is getting. For many years 
scanning has been standard on 
machines, which led to fax options 
and, of course, USB and network 
connectivity for printing.

“Many of our customers refer 
to the products we supply by the 
main function that they use. So we 
often get calls along the lines of “I’m 
phoning about the scanner” or “the 
big printer”!

“Nowadays it’s the solutions side 
of the business that often leads to 
the sale of hardware – the ability 
to control documents, functionality 
and access is key to large and mid-
sized businesses. But all smaller 
businesses are interested in is the 
functionality of the product.

“Another consideration in our 
industry is the stigma of being a 
copier salesman – it’s closely aligned 
to being a double-glazing salesman. 
Past TV programmes highlighting 
long and unreasonable leases and 
poor practice may have encouraged 
companies to look for new 
terminology! Is copier a dirty word 
nowadays? Probably! The modern 
industry bears no resemblance to the 
industry of the nineties, and terms 
such as solutions provider, document 
management specialist and the like 
avoid the old stigma.

“As for us, we avoid the use of 
job titles completely; the customer 
knows why we are there!”

Phil Jones Managing Director, 
Brother UK Ltd: “The industry 
itself lives on buzzwords and 
acronyms from both the vendor 
side and CIO side. In my view, this 
is due to the rapid acceleration of 
product portfolios and changing 
working practices, plus procurement 
preferences with a higher bias to 
services. Let’s also not shy away from 
the fact that some vendors want to 
invent new packages or re-package 
existing services to keep their sales 
pitches fresh!

“I’m all for simplicity wherever 
possible. Twenty five years ago we 
simply talked features and benefits, 
and the bottom line is that nothing 
has changed except the labels. A 
solution is simply the pain you can 
remove through a product/service-
related deployment.

“The further you go up the stack 
in terms of business size, the more 
jargon tends to exist or get used. 
Successful relationships come 
as a by-product of establishing 
the common language of desired 
outcomes with the right customer 
narrative, regardless of how it gets 
dressed up in industry narrative.” 

Rob Attryde, Head of Marketing, 
KYOCERA Document Solutions UK 
Ltd: “MFPs, MPS, MDS are industry 
jargon and despite the industry’s 
best efforts to educate end users 
they still don’t slip off the tongue. 

“People still refer to the copier 
because it’s an historical term. The 
thing you bought that sat in the corner 
was the copier and you ran copies off 
on it. Then people recognised it could 
be networked and they started to 
print from it, as well as make copies. 
So it’s more down to habit than 
anything else, because the industry 
simply hasn’t come up with a catchy 
differentiating name for the device. 

“There is a trend to call the device 
a printer because while it can copy, 
printing and scanning tend to be the 
more commonly used functions. Not 
so distant future generations will be 
so used to digital and soft copies 
they won’t expect to see anything 
printed out – that will seem archaic. 
At KYOCERA we already focus on 
solutions to business problems; the 
machine itself is only the enabler.”

 ...continued 

www.visionplc.co.uk, www.balreed.com, www.zenoffice.com, www.officeevolution.co.uk, 
www.brother.co.uk, www.kyoceradocumentsolutions.co.uk



www.kyoceradocumentsolutions.co.uk/scanning
Telephone: 08457 103104.  Facebook: KYOCERADocumentSolutionsUK. Twitter: @KYOCERADUK

Eldon Court, 75-77 London Road, Reading, RG1 5BS

FAST & 
INTELLIGENT
DOCUMENT 
SCANNING

SCAN.
STORE.
SHARE.

SEARCH.
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PRINTERS

Develop is a copier-printer brand 
with which some readers may be 
unfamiliar. Yet, in a very short 
space of time it has grown to 
the point where Develop is now 
figuring in the top-ten sales figures 
for the UK, ahead of some other 
well established manufacturers.  

In fact, since 2006, Develop’s 
UK sales have grown every year, 
right through the worst recession in 
80 years and against the backdrop 
of a mature reprographics market 
showing little overall growth. In the 
UK, Develop is now the seventh 
best-selling brand for colour 
multifunctionals in the crucial 20-29 
copies per minute market segment.

The Develop range of document 
imaging systems is manufactured 
by Konica Minolta Holdings Inc. The 
company launched 14 new models in 
2013 and has introduced a further 
14 so far in 2014, including three 
high-speed production print colour 
systems. 

“It’s a comprehensive range”, 
says Jonathan Whitworth, managing 
director of DSales (UK), the British 
distributor for Develop. “The range 
has been broadened to include 
A4 colour and black-and-white 
multifunctionals, so that any 
customer fleet requirement can be 
met entirely from the Develop range.”

Best sellers
The best-selling Develop ineo range 
extends from the entry-level ineo+ 
25e, a 25ppm (pages per minute) 
colour multifunctional, to the 
ineo+ 8000, a high speed digital 
press featuring razor sharp colour 
output and image stability that has 
previously only been possible using 
traditional offset printing presses.

Typical of its mid-range offering 
are the Develop ineo+ 454e/554e 
multifunctionals. Designed to 
streamline document workflows, 
they deliver top-quality colour 
and black-and-white output at 
speeds of 45 and 55 A4 pages per 
minute respectively and feature an 
intuitive user interface modelled 
on a smartphone or tablet. This, 
combined with a customisable 9-inch 

colour touchscreen panel, ensures 
great ease of use and saves users a 
great deal of time when carrying out 
everyday document jobs.

Designed for SMEs
In addition to printers and MFPs, 
Develop produces its own range of 
document management solutions 
specially designed for SME customers. 

“Solutions are now a major factor 
in any sale and Develop has some 
excellent document management 
software (DMS) that is unique to the 
brand,” explains Whitworth. “Although 
SMEs have long been aware of the 
potential benefits, the cost of investing 
in a DMS and associated training has 
often been prohibitively expensive. 
Many of the available solutions have 
also been unnecessarily complex 
for SME application. However, the 
DSales range of software solutions 
has been specifically engineered for 
use by SMEs, and is offered at a more 
competitive price point than has been 
available before.”

Solutions include the award-
winning ‘store+find’ electronic 
archiving software; ‘convert+share,’ 
which enables users to convert 
scanned documents into a variety 
of file formats and easily automate 
processes; ‘Personal Print’, an 
inexpensive pull-printing solution; and 
ineoPRINT, a free mobile printing app 
for iOS and Android smartphones/
tablets. DSales can also provide the 
leading third-party print management 

package PaperCut.
With the rise of electronic 

archiving and the electronic transfer 
of documents, scanning has become 
as important a function as copying or 
printing. When scanning, the ineo+ 
range offers a variety of electronic 
distribution options in addition to 
secure, easily accessible archiving. 
All systems are available with a 
choice of scanner and perfectly 
complement Develop store+find for 
the electronic capture and storage 
of documents. Documents can be 
scanned as .pptx files or archived as 
PDF/A files.

Data security
Data security is another area where 
Whitworth believes the Develop ineo 
range has an advantage. “It’s become 
a big issue for businesses of all 
sizes, so the latest ineo MFDs comply 
with the ISO 15408 internationally 
accredited security standard for office 
machines and have 192 or 256 bit 
data encryption for RAM and hard 
drives,” he says.

To prevent unauthorised access 
to print jobs, devices can be secured 
by user name and password; non-
contact IC swipe card; or a finger vein 
scanner for biometric authentication. 
Because users sometimes forget 
to log-out, ineo MFDs can be set to 
auto-logout after a pre-set period. 
Once a print job is completed, it is 
automatically erased from the hard 
drive to prevent unauthorised output.

With environmental impact and 
energy consumption also important 
purchasing criteria, the Develop ineo 
range has been carefully calibrated 
to reduce operating costs and carbon 
footprint. They come with various 
energy-saving features and automatic 
deletion of blank pages to avoid 
unnecessary copying. All new ineo 
systems conform to the Blue Angel 
and Energy Star international eco 
standards.

In conclusion, Whitworth says: “If 
you’re looking to replace or upgrade 
printers and copiers, you should 
certainly contact your local Develop 
dealership. I think you’ll be in for a 
very pleasant surprise.”

Develop has grown every year since 2006 by developing print and document 
management solutions optimised for SMEs 

Good things Develop

Jonathan Whitworth: “The Develop ineo range of office 
multifunctional systems is at the forefront of the market in 
terms of technical excellence.”

www.dsales.co.uk



Small & Versatile
The New Sharp MX-C301W 
has been designed to 
meet the needs of busy 
workgroups and smaller 
organisations printer/copier/
scanner/fax needs. This 
flexible compact device is 
available either as a desktop 
solution or standalone, and 
is a perfect fit for both SME’s 
or Corporates across both 
the Public & Private sectors. 

Compact & Flexible
Packed full of features that 
are only usually available 
in larger A3 based devices 
the new MX-C301W offers 
users fast 30ppm colour & 
mono printing, copying & 
scanning, this along with 
a built in wireless network 
and its ground breaking 
small footprint giving users 
an extremely flexible choice 
as to where machine can 
be positioned within the 
workplace.

Secure & Robust
With Sharp’s enhanced 
security platform as standard 

Sharp’s new A4 MFP 
gives you a lot more 
for a lot less!

users get SSL support, 256-
bit data encryption and up 
to 7 times data overwrite 
protection which assures 
that users intellectual 
property is well protected

Being a Sharp product 
that is derived from Sharp’s 
much larger A3 machine 
family the MX-C301W is 
perfectly suited to deal with 
heavy demand and constant 
usage that most A4 desktop 
devices would struggle to 
cope with.

 

Sharp’s new mid-range A4 colour MFP comes with 
all the functionality & benefits that you normally 
only get from a higher spec’d A3 model.

For more information on the new Sharp MX-C301W 
or any of Sharp’s Business Printers & MFPs simply 
visit www.sharp.co.uk

7” TOUCH-SCREEN
The high resolution 7” 
(measured diagonally) 
MFP Touch-Screen allows 
easy menu navigation 
and is fully customizable 
to enhance workflow.

Advanced MPS Solution
The Sharp OSA® Platform provides integrated and 
customized applications to help optimize business 
processes and document workflows enabling the 
MX-C301W to fully intergrate into any MPS solution. 
With its feature rich applications users can benefit 
from a local or desktop device that additional 
features not usually found on A4 printers such as:

• ADF Scanning up to 35 ppm. 

•  Wireless & wired network connectivity with PCL®6 
and Adobe® PostScript® 3™ ImageSEND™ function 
scans documents to E-mail, network folders and 
USB devices. 

•  Sharpdesk® Mobile free app offers powerful mobile 
scanning and printing for users’ mobile devices 
including iPad®, iPhone®, Android™, Windows® 8 
and Window® RT devices. 

• Standard Super G3 fax. 

•  250 GB hard drive supports Document Filing System 
with image preview for easy access 300-sheet 
standard paper, expandable to 800 sheets. 

•  Remote front panel feature allows users to view 
device operations from a PC. 

•  True 600 x 600 dpi printing with Sharp’s micro-fine 
toner provides clear, crisp image output. 

•  Environmentally designed, low power consumption, 
fast warm up, compact design.



Win a 
tablet
The Olipad 3 is a 

multimedia tablet from 

Olivetti that provides hi-

tech hardware solutions 

and versatile software 

applications. The OliPad 3 

is a compact and portable 

Android-based tablet with 

a 10.1” high-definition 

touchscreen display. The 

OliPad 3 provides limitless 

connectivity guaranteed 

by 3G, Wifi and Bluetooth. 

It’s highly functional design 

combined with the powerful 

quad-core 1.4 GHZ NVIDIA 

3 processor, make this 

tablet the top performer in 

the 10.1” category.  

For more information 

call 01908 547980, email 

a.stafford@olivetti.com or 

visit www.olivetti.co.uk
To enter simply fill in this survey and either scan & email, or just email your answers 
along with your address and contact number to: a.stafford@olivetti.com

Alternatively you can complete the Survey online at:  
https://www.surveymonkey.com/s/Olivetti-binfo

You can also post us your entry. (All entries to reach us by the closing date of 31 December 2014)
Olivetti Survey, Kingswood Media, Amherst House, 22 London Road, Sevenoaks TN13 2BT.

Company Name

Postcode

No. of Employees

Type of Business

Q1  What type of output equipment do you 
currently use? (tick the one that best applies)

 o   Single manufacturer’s multi-functional 
products

 o  Single manufacturer’s desktop printers
 o   Single manufacturer’s MFPs & Desktop  

Printers
 o  Mixed fleet of multi-functional products 
 o  Mixed fleet of desktop printers 
 o  Mixed fleet of MFPs & Desktop printers

Q2 Do you require any of the following?

 o  Follow-me Printing / Print Roaming
 o   Authentication by Integrated Contactless Card 

(proximity) / Password / PIN
 o   Rules-based Printing (mono only , duplex 

default, selected colour printing)
	 o  Mobile Printing
 o   Monitoring / Tracking / Management  

Reporting

Q3  Do you use an authentication / print 
management system already?

 a. If yes, whose system do you use, currently?

 b. Are you satisfied with that system? 

 c. If no, why not? 

Q4   If you haven’t considered such a system  
– why not? Please explain.  

 

Q5   In your opinion, what are the key 
considerations when considering an 
Authentication / Tracking /Reporting 
System?  
(Please tick as many boxes that are appropriate) 

 o  Price
 o  Across Platform Connectivity
 o  Print Roaming
 o  Per device licence
	 o  Per user licence
	 o  Rules based printing
 o  Range of IC Cards

Q6  Would you be interested in finding out 
more about Olivetti’s YSoft system?  
(Please tick the appropriate box)

 o  Yes
 o  No
 
If yes, please contact Olivetti UK limited. 

 For your chance to win an OliPad 3, 
10” PC Tablet, simply complete this 
survey here or online at  
 https://www.surveymonkey.com/s/
Olivetti-binfo

SURVEY
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BUSINESS PROCESSES

Our conflicted attitude to paper 
is laid bare in the latest Paper 
Wars survey conducted by AIIM, 
the independent information 
management analysts.   

Two thirds (68%) of the 450 
business people surveyed for Paper 
Wars 2014 – an update from the 
battlefield said that ‘business-at-the-
speed-of-paper’ will be ‘unacceptable 
in just a few years’ time’, and around 
half said that the biggest single 
productivity improvement would be to 
remove paper from their organisation.

However, only one in five 
respondents has a board-level 
endorsed policy to reduce paper use; 
and in one in five (21%) organisations 
paper use is actually increasing.

Businesses that do manage 
to reduce paper report increased 
productivity and enhanced customer 
service as a result, with 60% achieving 
ROI on their paper-free projects within 
12 months and more than three-
quarters seeing ROI within 18 months. 
Why, then, are organisations so slow 
to drive paper from their business?

Doug Miles, director of AIIM 
Market Intelligence, blames a lack of 
management drive. 

“Progress is being made on paper-
free processes and in a number of 
areas, specifically invoice processing, 
it’s moving really quite quickly. But 
whenever you attempt to change a 
process within an organisation there 
are more people who will give you 
reasons why not to do it than will give 
you reasons to do it,” he said.

“It tends to be when a process 
comes up for review that people 
decide it’s time to get rid of paper, 
rather than having the initiative from 
above or having it writ large on the 
operations department wall: How do 
we get rid of paper in this process? 
What’s the next candidate? What’s 
the candidate after that?”

According to AIIM’s 2013 
Paper Wars study, the most 

popular candidates for digitisation 
are internal HR (e.g. expenses, 
timesheets, on-boarding), cited 
by 65% of respondents, followed 
by accounts payable (62%) and 
customer correspondence (62%). But 
how do you decide what process to 
address first?

Miles advises businesses to focus 
on processes that are hampering 
their ability to respond to internal 
and external customers.

“Any process in which the time 
cycle is dictated by how long it 
takes to get a piece of mail from the 
customer or from a branch office 
to head office or from head office 
to employees should be reviewed. 
The one thing any process analysis 
should ask is how much core work 
is there going on in this process? 
Well, it’s three days. How long is 
the end-to-end process taking? It’s 
taking 20 days. Why is that? Because 
things have to go backwards and 
forwards. How do they go backwards 
and forwards? On paper. If  you can 
send them backwards and forwards 
electronically, you might be able to 
get the process time back to the core 
objective of a few hours,” he said.

Miles says that doing so may not 
improve out and out productivity, but 
it will enable you to provide better 
customer service and will give you 
greater visibility, which in the case of 
invoice processing is often a greater 
benefit than faster payment processes.

“Your ability to manage your cash 
goes up enormously when you know 
just how many invoices are at point 
of payment. You don’t have to pay 
them any sooner, but knowing you 
could if you wanted is one of the 
bigger benefits,” he said.

“The other big benefit is from 
consolidating accounts payable 
duties. If you have branches all over 
Europe or the US and each has 
an accounts payable function with 
a clerk, a financial controller and 

two or three process people, you 
could instead receive all invoices 
electronically to one spot and 
process them electronically.”

Invoice processing is a good 
workflow to make paperless: a) 
because on average, 44% of invoices 
already arrive in electronic form 
(PDF, Fax, EDI) – even though 59% 
of these will end up as a paper copy; 
and b) because it is the one you can 
get closest to not having to re-key any 
information.

“Once you’ve worked out the 
different lay-outs, you can OCR an 
invoice and pull-off customer number, 
invoice number, line items ordered. If 
you’ve got the delivery note, you can  
check that against the invoice. A big 
proportion of that can be hands-free. 
If you’ve got a three-point matching, 
as they call it in SAP, then you can 
pay without needing any hands-on. 
That’s where you get a lot of pure 
productivity benefits,” explained Miles.

“The other processes in which 
we see much quicker progress are 
things like insurance claims: the 
assessor can be out there and 
take a photograph of the damage 
and submit it by mobile phone; the 
form gets filled in on a tablet and 
the whole thing is in process within 
hours, rather than days.”

Miles points out that the benefits 
of electronic processing are equally 
valid for less defined case-based 
processes.

“Case-based processes tend to 
involve less predictable routes and 
less predictable participants. For 
example, a claims benefit payment 
might involve input from a number 
of different people and you may 
have to present several people 
with the contents of a case folder. 
Doing that on paper restricts the 
whole collaboration. The person who 
has the case folder sitting on their 
desk can see it, but no one else 
can. That’s not very conducive to 
getting the thing done. As soon as it 
becomes paper-free, everybody sees 
the same content,” he said.

Lack of imagination
Digital mailrooms, the scanning 
of documents ‘at the door’ and 
then routing them to the recipient 
electronically, seems like an obvious 
way to reduce paper use. Yet, 
according to Paper Wars, just one in 
four organisations has such a strategy.

“A lot of it is due to lack of 

The latest Paper Wars research from AIIM shows slow progress towards 
paperless processes. James Goulding spoke to Doug Miles, director of AIIM 
Market Intelligence, to find out why so many organisations still rely on paper 
and what processes one should digitise first

It won’t be over 
by Christmas

Doug Miles, 
director, AIIM 
Market Intelligence 

Continued...
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ON TEST: SHARP MX-C301W

Sharp’s new A4 MFP, the cloud-
enabled MX-C301W, is the perfect 
companion to large departmental 
devices in mixed deployments of A4 
and A3 devices – it boasts a robust 
durable design that enterprises 
and MPS providers demand and, 
for ease of use, has the same user 
interface as Sharp’s A3 machines.  

It is also a highly productive device 
for smaller businesses/departments 
that might not need or have room for 
an A3 MFP.

Kingswood Media, publisher of 
PrintIT, falls into the second category. 
There is no room in our Sevenoaks 
offices for a large A3 device, yet we still 
have a requirement for enterprise-class 
functionality and fast print speeds 
to cope with times of peak activity, 
including the run-up to exhibitions 
when we need to produce large 
numbers of flyers and promotional 
material within a short timeframe. 

With colour and mono print 
speeds of 30 pages per minute 
and a 3GB memory for processing 
complex jobs, the MX-C301W easily 
coped with peaks in our workload, 
while the 7in colour touchscreen with 
clear lay-out and intuitive operation 
minimised time spent at the device 
when scanning and copying. Staff 
from our Winchester office valued 
the wireless and USB Direct print 
capability, which enabled them to 
print from laptops, smartphones and 
USB sticks when attending weekly 
meetings in Sevenoaks. 

Print quality is best described 
as ‘business quality’ i.e. perfect for 
everyday business applications, such 
as letters, invoices, reports, proof-
reading etc. For jobs that required 
the highest quality output, we 
continued to use our own specialist 
printer – not that Sharp would 
ever promote the MX-C301W as a 
graphics device.

What it is is a reliable, belt-and-
braces workgroup MFP that offers 
all the functionality you would 
expect from a modern A3 device, 
from 4-in1 functionality (print, copy, 
scan, fax) and a 250GB hard drive 
for storing documents and forms 
to encrypted scanning and secure 
Follow Me printing with five-digit user 
authentication. 

Much of this 
functionality was 
surplus to our requirements but would 
be very welcome – if not essential – in 
larger businesses, especially those 
with active print management policies 
or a requirement for strict data 
security such as in the finance and 
healthcare sectors.

That said, one feature that we 
would certainly have made more 
use of had we had the machine for 
longer was cloud connectivity. 

Like many organisations, 
Kingswood Media has a policy 
to reduce the amount of paper 
circulating around our business. We 
still print to share information and 
ease collaboration, but at the end 
of each day we scan what we want 
to keep and recycle the rest. This 
maintains a neat working environment 
and ensures valuable space is not 
taken up with paper filing.

As standard, the MX-C301W lets 
users scan to e-mail, FTP server, 
network folder and USB memory. 
With the addition of the optional 
Sharp OSA solutions platform, it 
also connects directly to cloud 
applications including Cloud Portal 
Office, Sharp’s collaborative storage 
and workflow solution. The ability to 
scan documents to (and print from) 
a portal that can also be accessed 
remotely (i.e. when working from 
home) and by staff in the Winchester 
office has obvious benefits. 

Enterprises will love the Sharp 
MX-C301W for its functionality 
and its ability to be integrated 
into an existing fleet as part of a 
more balanced deployment of A4 
and A3 devices. Smaller, growing 
businesses, like Kingswood Media, 
may not yet need all the functionality 
on offer, but will take reassurance 
from the MFP’s fully integrated 
design, which is more robust than 
many A4 devices; from its ease of 
use, including installation; and a 
feature set that has the flexibility to 
meet evolving needs.
www.sharp.eu

In a four-week trial, PrintIT only scratched the surface of 
what’s possible with Sharp’s new cloud-enabled A4 colour MFP 

The complete solution

... we need 
to produce 
large 
numbers of 
flyers and 
promotional 
material 
within 
a short 
timeframe

One feature 
that we would 
certainly 
have made 
more use of 
had we had 
the machine 
for longer 
was cloud 
connectivity.

...continued

imagination. I went to my solicitor 
to hand in some proof of identity 
documents. It’s a branch office in 
Tewkesbury, about 20 miles from the 
head office. She took my passport 
and utility bills behind the counter and 
when she brought my passport back,  
I said: ‘Just out of interest, did you 
scan or photocopy it?’ She said:  
‘I photocopied it: I’ll send it to the 
head office and they’ll scan it there.’ 
So many organisations will scan paper 
at the end of a process, because they 
have to reduce the amount of floor 
space taken up by records. Why not 
scan it at the start of the process and 
put it through the process electronically 
so it moves so much faster?”

One reason why there is still so 
much paper in business processes, 
second only to a lack of management 
initiatives (cited by 47%), is the 
perceived need for physical 
signatures (44%). 

“People like to have a hard copy,” 
explained Miles. “People assume 
you need a wet ink signature in order 
to make it legal, but you don’t. It’s 
valid to use digital signatures, to use 
bitmap signatures. We’ve been using 
signatures on faxes for years.”

He adds that electronic processes 
actually enhance compliance.

“If the process flow says you need 
to store a record of a form in the 
records management system and 
the records management system 
is a filing cabinet and you rely on 
someone to take a photocopy and 
pop it in the filing cabinet, nobody 
will know if it didn’t happen, whereas 
with an electronic workflow, you can 
ensure it happens and block the 
workflow or flag up the workflow as 
non-compliant if it doesn’t,” he said.

A word of warning, though: 
implementing paper-less electronic 
processes is not a panacea. “Even 
when everything is electronic, some 
stuff will have value and some stuff 
will have nil value, and trying to 
separate the stuff with nil value that 
we pay a lot of money to keep is the 
next huge issue within electronic 
record keeping and electronic 
processing,” warned Miles.

  
Paper Wars 2014 – an update from 
the battlefield is free to download 
at http://www.aiim.org/Research/
Industry-Watch/Paper-Wars-2014.

The full interview with Doug Miles 
can be read in the December issue 
of Business Info, available at  
www.binfo.co.uk.
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OPINION

Last December, just as everyone 
was preparing to head home for 
the festive break, a worrying story 
hit the scientific research press. 
A team at the University of British 
Columbia had been attempting 
to collect original research data 
from a random set of 516 studies 
published between 1991 and 
2011. They discovered that 80% 
of the scientific data that informed 
the studies had been lost.    

They noticed that for the first two 
years after publication, data was 
properly filed, protected and stored. 
Then it started to disappear at a rate 
of 17% a year. Never to be found 
again.

It is easy to convince ourselves 
that this couldn’t happen today in our 
connected, backed-up, data-driven 
universe, but the fact is that the 
majority of business information still 
spends much, if not all, of its lifespan 
on paper.

Every January, the information 
management sector stops to take 

stock of whether and how firms 
are reducing their dependence on 
paper; and every year it discovers 
that once again progress is slow. 
A 2013 study by the American 
Institute of Information Management 
(AIIM) showed that just one in four 
organisations has a specific goal to 
drive paper out of its business.

Somehow we just can’t seem to 
wean ourselves off the hard copy. 
According to Waste & Resources 
Action Programme (WRAP), the 
average office employee still uses 
around 45 sheets of paper a day, 
with around half of that discarded 
almost immediately. 

The truth is that, left unmanaged, 
paper can pose a very real threat 
to your business. Firms questioned 
by Iron Mountain and PwC for the 
latest iteration of the Information 
Risk Maturity Benchmark study1, 
highlighted employee management 
of paper records as the single 
greatest threat to information safety. 
It topped the list for 66% of UK firms, 
more than double the number that 
are concerned with external threats 
such as hacking and malware.

Bigger challenge
We also found that the challenge 
presented by paper is becoming 
greater, not smaller, as firms move 
towards integrated and automated 
processes.

For example, two-thirds of firms 
in the UK2 are struggling to integrate 
paper into their digital customer 
management processes and 63% 
say someone has to enter the details 
manually into the automated system, 

a process vulnerable to error and 
inaccuracy. Four in ten (39%) office 
workers admit that they don’t really 
know what to do with paper when 
it comes in and it just gets filed 
somewhere.

Paper can be photocopied, shared 
and removed – not just once, but 
many times. It can be left lying 
around on desks and printers, filed 
randomly in unlocked drawers and 
cabinets or thrown in a public bin. It 
can be lost, damaged or destroyed in 
a way that is near-impossible to track. 

We found that very few companies 
are addressing their concerns with 
concerted action. Just 31% of the 
UK organisations we spoke to have 
introduced guidance for employees 
on how to store and dispose of paper 
documents and then monitored the 
effectiveness of these measures. 
In contrast, 39% have done so for 
digital data.

Taking paper out of the equation 
can remove many of the risks, but 
it’s hard to achieve. If a paper-free 
environment feels beyond reach, try 
starting with a paper-light approach. 
Decide what information is business-
critical, sensitive, confidential, most 
frequently used or just new – and 
scan that into a digital format so 
it can be injected seamlessly into 
automated processes and systems. 
Ensure the journey of each digital 
document can be tracked end-to-end 
and that someone is accountable for 
its integrity. Then you can securely 
archive the rest of your paper off-site, 
where it can be indexed, managed 
and protected.

Alongside this, you need to ensure 
your employees understand the risk 
and vulnerability of information; 
educate and support them and 
provide them with the tools they 
need to get it right.

The enduring use of paper by 
employees is often a product of its 
convenience. It’s easy to scribble on, 
read on a train and useful to have 
to hand when the Wi-Fi connection 
to the office gets a bit shaky. If 
employees can access and use 
information just as easily in digital 
format, they will do so. 

Phil Greenwood explains 
why paper poses a real 
threat to business efficiency. 

Businesses need to deal 
with paper’s invisible 
footprint

Phil Greenwood is Commercial Director of Iron Mountain, a 
leading provider of storage and information management 
solutions. Its services, which include records management, 
data backup and recovery, document management 
and secure shredding, help organisations lower storage 
costs, comply with regulations, recover from disaster and 
use their information for business advantage. Founded 
in 1951, Iron Mountain stores and protects billions of 
information assets, including business documents, backup 
tapes, electronic files and medical data in in more than 
1,000 storage facilities in 36 countries.
www.ironmountain.co.uk

(1) The third Information Risk Maturity Index surveyed 
1,200 mid-sized businesses (250-2,500 employees) 
and 600 enterprise businesses (over 2,500 employees) 
in Canada, France, Germany, Hungary, the Netherlands, 
Spain, the United Kingdom, Norway and the United States.
(2) Opinion Matters for Iron Mountain, February 2014. 
Opinion Matters surveyed 1257 Office workers who work 
in either, manufacturing & engineering, legal, financial, 
pharmaceutical or insurance from the UK, France, Ger-
many, Netherlands and Spain. The research was carried 
out between: 10/01/2014 and 22/01/2014.
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DOCUMENT WORKFLOW

London’s landmarks are recognised 
globally. An eclectic mix of old and 
new, mild and wild, they combine 
to create a visual variety that 
eclipses many other cities in their 
quest to impress.     

The engineering brains behind 
some of London’s most talked about 
buildings, such as The Gherkin, 
20 Fenchurch Street and parts of 
Canary Wharf, is Hilson Moran. For 
over 35 years, it has been designing 
engineering systems for a range of 
projects from its offices in the UK, 
Europe and the Middle East. 

In an attempt to reduce paper 
consumption, Hilson Moran recently 
introduced a print management 
solution from Nuance. This has 
helped save paper, as intended, 
and has also led the firm to explore 
how other Nuance solutions, notably  
eCopy PDF Office Pro, can be used to 
streamline document workflow.

Hilson Moran initially wanted a 
print management solution to bring 
greater control to office printing and 
to make staff more accountable for 
what they printed, not just for cost 
reasons but also to eliminate waste 
– a key consideration for a company 
that has two ISO accreditations 
as testament to the quality of its 
working practices and respect for 
environmental considerations.

Finance director Roger Waters-Duke 

said: “We worked out that our annual 
paper recycling stacked up to the 
height of The Gherkin. This is because 
people would print, forget they had 
done so and then print again.” 

Controlled printing
To gain control of its printing, Hilson 
Moran is using the Equitrac print 
management and cost recovery 
solution to impose print rules, 
such as default mono printing, and 
to implement PIN-based secure 
printing.

“With Equitrac, users can only 
release documents after they have 
typed in a PIN number. This has 
dramatically reduced paper waste,” 

Waters-Duke explained. “Equitrac 
also reduces the chance of printing a 
confidential document to the wrong 
printer, in the wrong office.” 

To promote the new print 
arrangements, Hilson Moran uses 
data from Equitrac reports in posters 
displayed next to each MFP, showing 
the cost savings and environmental 
benefits that have accrued since 
deploying the solution.

Process digitisation
As well as helping reduce waste, 
Nuance’s solutions have enabled 
Hilson Moran to reduce the need to 
print in the first place by digitising 
everyday work processes. 

For example, it now scans 
purchase ledger invoices so that they 
can be approved electronically and 
uses Nuance’s eCopy PDF Office Pro 
desktop PDF software to create and 
edit documents electronically – using 
interactive whiteboards for group 
collaboration.

“We can zoom in on a drawing 
and mark up any changes together in 
one document, which is much easier 
for us,”  Waters-Duke explained.

The software also speeds up 
the scanning and distribution of 
documents through scan-to-email 
and scan-to-me functions.

Electronic forms
Nuance PDF Office Pro has really 
come into its own on tasks like 
completing fields on forms, which 
saves a great deal of time compared 
to filling in forms manually, and in the 
preparation of documents for use in 
the Middle East. 

Before, if one mistake was made, 
the entire document had to be 
rewritten. With long and complex 
documents, this often led to further 
errors; in one case a hand-written 
document had to be resubmitted 
eight times. 

Now, with PDF Office Pro, only 
the amendment needs to be made, 
which has resulted in a reduction in 
error rates and far quicker document 
turnaround times. 

Waters-Duke says the software 
has many other useful features: “We 
find the PDF comparison function 
really useful, and the fact that PDFs 
are searchable saves a lot of time. 
It’s also very easy to quickly convert 
Word and Excel documents to PDFs,” 
he said.

Because PDF Office Pro’s flexible 
licence fee is rolled into Hilson 

Document workflow:  
from hard copy to digital

Beyond print
When Hilson Moran implemented a print management solution, 
the improvements weren’t limited to printed documents

Before & After
The problem:
l Uncontrolled printing and no accountability
l High levels of repeat printing 

The solution:
l  Nuance Equitrac Office and eCopy PDF Pro Office on 

new MFPs
l  Print rules to reduce print costs e.g. default mono output
l PIN-based secure print
l Affordable PDF solution on users’ desktops

The benefit:
l  Reduction in print output
l Less time wasted completing forms 
l Purchase invoice scanning and digital processing
l Collaboration on digital documents
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County Durham & Darlington NHS 
Foundation Trust has introduced 
a new electronic medical records 
(EMR) system to enhance its 
operational efficiency and improve 
patient care.

The EMR system removes 
the headache of managing the 
preparation, distribution and 
collection of paper-based notes and 
enables clinical staff in different sites 
to access electronic medical notes on 
desktop PCs and mobile devices – a 
major benefit as patients often require 
multi-disciplinary medical care.

The total investment in the EMR 
solution over a 10-year period is 
predicted to be £33 million. During 
this time, the Trust expects to 
generate savings of £4.5 million 
through reduced paper use.

The Trust, which manages six 
community hospitals and two 
acute hospitals 21 miles apart, 
handles around 650,000 outpatient 
attendances, plus 70,000 planned 
and 70,000 emergency admissions 
each year. As the Trust has 
modernised its services, patients 
move around more within its 
system. For example, someone may 
go to Durham for an outpatients 
appointment and then to Bishop 
Auckland for surgery.

Moving hard copy records around 
with patients created significant 
logistical difficulties for staff at 
the Trust’s three record libraries 
located at Durham and Shotley 
Bridge Hospitals and a warehouse in 
Darlington.  

Sarah Perkins, County Durham & 
Darlington NHS Foundation Trust’s 
associate director of operations 

and performance, said: “Whilst our 
100 records staff have delivered a 
very good service in terms of notes 
availability, there was a constant 
level of stress about moving them 
about to get paperwork to the right 
place at the right time and then filed 
away correctly, such that at any one 
time 25% of our library was out and 
in use.”

The Trust started a pilot of Civica 
WinDIP records management 
software in August 2013 in the 
dermatology and plastic surgery 
units. The implementation team 
included the Trust’s IT department, 
plus 14 other staff including an 
overall project manager and health 
records expert, change management 
specialists and training personnel. 
It was rolled out to the rest of the 
hospital by December 2013.

To date, 4,000 staff have been 
trained to use the EMR system which 
they can access directly via an icon 
on their desktops or through an 
iSOFT-based system that integrates 
with it. The EMR solution displays 
information in a time line and via 

tabs so that staff can quickly see and 
access associated records.

On-demand scanning
The scanning of the Trust’s existing 
medical records was undertaken 
by TNT Business Solutions using 
high performance ibml ImageTrac 
scanners and SoftTrac Capture Suite 
software supplied by Kodak Alaris, 
with Kofax software used to classify 
document images.

Alex Morris, TNT Business 
Solutions’ General Manager 
Operations, said: “We took over the 
Darlington library facility which was 
converted into a scanning bureau. 
Every patient has been given a 
unique barcode so we know where 
every single record is. Now records 
are digitised, it will make it far easier 
for everyone working in the Trust and, 
of course, patients themselves will 
be better served by immediate notes 
availability.”

A core group of 80 staff were 
allocated to the project by TNT 
Business Solutions. At its peak, this 
team grew to 200 people on-site, 
processing 1 million scanned images 
each day.  

To avoid scanning notes 
unnecessarily – typically notes are 
destroyed if an adult has not been 
to hospital for eight years – the Trust 
has adopted a scan-on-demand 
approach rather than digitising 
everything. This means that 
people coming in for outpatients 
appointments have their paper 
notes scanned in advance of clinic 
and made available electronically 
via WinDIP. Individuals arriving at 
the Trust’s emergency department 
receive their complete digitised notes 
within three hours.

This approach removed the 
need to scan 55% of the estimated 
900,000 folders the Trust held in 
its three libraries – each containing 
an average of 229 pages – saving 
time and money and reducing the 
total amount of folders scanned 
and stored in the purpose-built data 
warehouse storage system to around 
400,000.

County Durham & Darlington 
has now closed its three libraries 
and is using ImageTrac scanner 
and software technology for all-
day forward scanning. Every day, 
handwritten updates to the records of 
people who have come in and seen a 
clinician are collected and  scanned 
into the system within 48 hours.

Better patient care is on the cards as a new 
electronic medical records system is rolled out 
in Durham and the surrounding area

Durham goes digital

Before & After
The problem:
l Paper medical records held in three record libraries
l  Record collection and distribution time-consuming and 

stressful
l  Multi-disciplinary medical care requires multi-user, 

multi-site access to records 

The solution:
l  EMR system based on Civica WinDIP records 

management software
l  On demand scanning of existing and new medical 

records by TNT Business Solutions

The benefit:
l Instant access to records via PC
l  Staff in different sites can access the same records at 

the same time
l £4.5 million saving from reduced paper use

Moran’s managed print service 
charge, Waters-Duke regards it as 
cost-free. “It’s so affordable that 
we can deploy the solution to more 
people than before, answering the call 
from many of the staff who asked to 
have a PDF solution on their desktop. 
With Adobe being so expensive, what 
we are looking at now is a win-win 
solution,” he said.
www.nuance.co.uk
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The latest deal, signed 
with a large NHS Trust, saw 
Samsung and Vision work 
together to simplify and 
streamline the Trust’s print 
estate.

As with many large 
organisations, printers had 
been purchased on an ad-hoc 
basis, resulting in the 3,000 
full-time staff and 350 plus 
volunteers printing to any 
one of the 700 printers of 
all makes and models. The 
piecemeal approach meant that 
no centralised management 
system was in place and, as 
a result, ordering ink and 
spares for over 50 different 
makes of printing devices was 
time consuming for the Trust. 
Consumables were being 
ordered as and when needed 
from a third party provider, 
meaning there was no control, 
while maintenance contracts 
were difficult to manage with 
several different providers and 
contracts to contend with and 
no reports on printer usage.

Samsung and Partner Vision: 
cutting print costs in the 
health sector
Samsung, along with strategic partner Vision, has recently won a number 
of key NHS print contracts, in the process achieving huge cost savings, 
reducing print volumes, introducing a more effective use of consumables 
and increasing efficiency.

The managed print solution
With a need to drive the amount 
of printing down, a desire to 
see reports on who was printing 
what, where and when, and a 
requirement to pull everything to 
do with print under one contract, 
the Trust put out an invitation 
to tender to all NHS suppliers to 
create a print strategy. Samsung 
partner Vision was chosen as 
they offered a new and fresh 
approach that would drive 
efficiency and recognise cost 
savings. 

First, a print audit and 
discovery process was 
completed by Vision to design 
a new printing strategy for the 
Trust. One model of Samsung 
printer, the ML-3750ND mono 
laser, was selected and installed 
in staff offices and restricted 
areas, and legacy devices were 
removed and disposed of in 
compliance with the Trust and 
environmental requirements. 
Vision also brought everything 
under one single-supplier-
managed contract meaning 
the Trust would be billed on a 
quarterly basis, with a uniform 
cost across every department 
covering support, maintenance 
and consumables.

As a result of Samsung and 
Vision’s Managed Service, usage 
of each individual printer can now 
be monitored through Vision’s 
Print Management Solution 
where cost recovery and bill back 
to the various Trust departments 
helps the Trust provide total 
accountability with all output 
printing. Vision’s Remote Fleet 
Management application 
VRFM monitors devices to help 
deliver enhanced service to the 
Trust and combines to provide 
accurate and timely data for 
billing purposes.   

With heightened awareness 
across the trust, printer usage 
is being reduced with users now 
thinking more about the need 
to print and the costs incurred 
to the Trust. Reporting is 
distributed to department heads 
and users are subsequently 
becoming more educated about 
printing and the impact it has. 
Efficiency has also increased, 
with Vision delivering toner and 
consumables more efficiently 
and enabling the Trust to 
focus on other key areas with 
the business. Support calls 
have reduced too, with VRFM 
remotely monitoring devices 
and where possible, proactively 
remedying faults and failures 
before they impact the Trust 
users and service desk. 

In summary and perhaps 
most importantly, the Trust 
have reduced costs recognising 
savings of 30% Efficiency has 
increased with improvements 
in process and service levels. 
The Trust now pays one simple 
set fee, through one effective 
supplier which provides flexibility 
with usage reconciled to suit the 
Trust. The solution is continuously 
evolving and developing with 
the objective of driving further 
efficiencies and savings over 
the contract term through 
performance review meetings 
that combine with Samsung, 
Vision and the Trust regularly 
identifying new opportunities.

With Samsung launching 
innovative new products in late 
2014 using its strong consumer 
heritage to create user-friendly, 
cutting-edge printers and 
multifunction devices, Samsung 
and its partners are well placed 
to further enhance the print 
offering of more organisations 
like this NHS Trust.

Key benefits of a 
Samsung partner 
managed print 
contract:
•  Cost savings of 30% 

and more
•  Reduction of print 

volumes
•  More effective use of 

consumables
• Increased efficiency
•  Improved service 

delivery
•  Reduced 

administration

08449 808 700
www.visionplc.co.uk
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FLEET MANAGEMENT

GreenSquare Group is a major 
provider of housing, regeneration, 
care and support, and commercial 
services across Wiltshire, 
Oxfordshire and Gloucestershire.    

With offices in Chippenham, 
Swindon, Gloucester and Oxford, it 
owns and manages around 11,000 
homes, employs more than 600 staff 
and has a turnover of £60m.

When Mark Gingell, ICT Service 
Manager, joined GreenSquare Group, 
he quickly discovered that around 
10% of the problems reported to his 
ICT helpdesk related to printing. 

Unreliable printers were causing 
real headaches and inefficiencies 
across the entire organisation, 
wasting staff time and affecting 
performance. It was obvious that 
something needed to be done to fix it. 

Gingell decided that a review 
of GreenSquare’s printing and 
copying facilities had to be started 
immediately. 

“My review showed that 
GreenSquare printed an average 
of 10,000 pages per day, using a 
large array of ageing, low-capacity 
and often unreliable laser multi-
functional printers. The assortment 
of out-of-date and newer devices had 
conflicting print driver technologies 
which were creating compatibility 
issues within our technical 
environment. The print servers 
would routinely crash for no obvious 
reason,” he explained.

“To add to the complexity of the 
situation, there were also a large 
number of inkjet printers in circulation 
at that time. Most of these devices 
were designed for small output and 
had very low capacity. Furthermore, 
they were slow, they produced 
poor quality hard copies and the 
consumables were expensive. 

“It was obvious to me that we 
needed to simplify the printing 
solution and modernise the 
equipment. I wanted to make it 
easy for staff to print – and to 
introduce consistency so that the 
technical aspects would work more 

effectively while being easier to 
manage. Fundamentally, though, I 
needed printing to work and address 
people’s obvious frustrations!” 

Green opportunity
GreenSquare has strong ‘green’ 
credentials and a rigorous 
environmental policy. The team saw 
this as an ideal opportunity to focus 
on the ‘green’ in GreenSquare. As 
part of the tender, in addition to the 
print devices, GreenSquare required a 
print management software solution 
to drive compliance with an enriched 
print policy designed to drive out 
waste and unnecessary printing. 

An internal project team was 
formed to create a tender that 
would meet GreenSquare’s needs. 
The project’s objective was to 
replace the old with the new and 
at the same time introduce ‘follow 
me printing’, enhanced auditing, 
print management and policy 
enforcement. 

A large number of companies 
responded to the tender, from which 
GreenSquare drew up a shortlist 
of three before finally selecting TA 
Triumph-Adler. 

“TA Triumph-Adler stood out for 

us,” explained Gingell. “They carefully 
listened to our requirements and 
heard all about our very specific pain 
points. They also took the time and 
trouble to understand my commercial 
considerations and constraints. 
Armed with that information, they 
designed a great technical solution 
that works really well while removing 
£36K per annum from our previous 
levels of expenditure on printing.” 

TA Triumph-Adler implemented 
12 A3 colour MFP 5505ci units 
across all of GreenSquare’s offices, 
plus PaperCut print management 
software and a full support and 
maintenance contract. The support 
includes proactive fault management 
and a consumables replacement 
service that ensures consumables 
are replaced before they run out and 
impact users. 

Gingell said: “TA Triumph-Adler’s 
sales representative completely 
understood my reason for specifying 
the same model across all our 
sites and recommended the MFP 
5505ci – not only because of its 
high functional capabilities, but 
also because of its energy-saving 
features. This solution ensured that 
any unplanned outage of a device 
only represented a reduction in 
capacity and no loss of functionality. 
The additional, smaller 260ci MFP 
was proposed for our warehouse 
where we store our building 
equipment and materials.” 

In conclusion, he added: “The 
installation went very smoothly and 
the feedback has been very positive 
from all of our staff. In fact, I would 
go so far as to say this project has 
been transformational. Staff have 
been waxing lyrical about the new 
printers and the improvements have 
genuinely revolutionised the way we 
work at GreenSquare. 

“By using ‘Follow Me’ and TA 
Triumph-Adler’s Three Tier Billing 
System, our printing culture changed 
quickly and we saved an additional 
£9K in the first three months. Within 
six months we managed to reduce our 
print output by 20K pages, producing 
further savings, all of which we have 
been able to re-invest into our core 
business of building homes and 
communities. I’m certain I made the 
right choice choosing TA Triumph-
Adler and would strongly recommend 
them for a similar project.” 

For more information about TA 
Triumph-Adler call 01793 783 298 
or visit www.triumphadler.co.uk.

A print review was the key to unlocking print savings at GreenSquare Group

Consistency brings 
rewards

Before & After
The problem:
l 10% of all ICT helpdesk calls related to printing
l  Mixed fleet with ageing unreliable laser MFPs and slow, 

expensive inkjet printers
l Print drivers for old and new devices were incompatible
l Print servers crashed frequently

The solution:
l  A modernised fleet of 12 TA Triumph-Adler 5505ci A3 

colour MFPs plus support and maintenance
l  The same model used in all offices for consistency and 

resilience
l 3-tier billing to reduce running costs
l  PaperCut print management to enforce green print 

policies
l Follow me pull printing to reduce waste

The benefit:
l 20,000 fewer pages printed in first 6 months
l £36,000 p.a. reduction in printing expenditure 

Mark Gingell,  
ICT Service 
Manager, 
GreenSquare 
Group, 
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For more information call 01793 786 000 or email sales@utax.co.uk
www.utax.co.uk

HOW SECURE IS THE DATA 
ON YOUR PRINTER?

New Twitter Icon

 @UTAXUKLTD

 UTAX-UK-LIMITED

 UTAXUKLTDUTAX (UK) Ltd, 89 Shrivenham Hundred Business Park, Majors Road, Swindon, SN6 8TY
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Here at UTAX we like to go that extra mile and ensure your 
printed data is safe.

Our optional security software encrypts data before storing 
it in the hard disk of your device and overwrites the hard disk 
randomly to prevent data restoration.

When you choose UTAX you’re choosing a company that keeps 
one step ahead of its customers’ needs.
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