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Small & Versatile
The New Sharp MX-C301W 
has been designed to 
meet the needs of busy 
workgroups and smaller 
organisations printer/copier/
scanner/fax needs. This 
flexible compact device is 
available either as a desktop 
solution or standalone, and 
is a perfect fit for both SME’s 
or Corporates across both 
the Public & Private sectors. 

Compact & Flexible
Packed full of features that 
are only usually available 
in larger A3 based devices 
the new MX-C301W offers 
users fast 30ppm colour & 
mono printing, copying & 
scanning, this along with 
a built in wireless network 
and its ground breaking 
small footprint giving users 
an extremely flexible choice 
as to where machine can 
be positioned within the 
workplace.

Secure & Robust
With Sharp’s enhanced 

Sharp’s new A4 MFP 
gives you a lot more 
for a lot less!

security platform as standard 
users get SSL support, 256-
bit data encryption and up 
to 7 times data overwrite 
protection which assures 
that users intellectual 
property is well protected

Being a Sharp product 
that is derived from Sharp’s 
much larger A3 machine 
family the MX-C301W is 
perfectly suited to deal with 
heavy demand and constant 
usage that most A4 desktop 
devices would struggle to 
cope with.

 

Sharp’s new mid-range A4 colour MFP comes with 
all the functionality & benefits that you normally 
only get from a higher spec’d A3 model.

For more information on the new Sharp MX-C301W 
or any of Sharp’s Business Printers & MFPs simply 
visit www.sharp.co.uk

7” TOUCH-SCREEN
The high resolution 7” 
(measured diagonally) 
MFP Touch-Screen allows 
easy menu navigation 
and is fully customizable 
to enhance workflow.

Advanced MPS Solution
The Sharp OSA® Platform provides integrated and 
customized applications to help optimize business 
processes and document workflows enabling the 
MX-C301W to fully intergrate into any MPS solution. 
With its feature rich applications users can benefit 
from a local or desktop device that additional 
features not usually found on A4 printers such as:

• ADF Scanning up to 35 ppm. 

•  Wireless & wired network connectivity with PCL®6 
and Adobe® PostScript® 3™ ImageSEND™ function 
scans documents to E-mail, network folders and 
USB devices. 

•  Sharpdesk® Mobile free app offers powerful mobile 
scanning and printing for users’ mobile devices 
including iPad®, iPhone®, Android™, Windows® 8 
and Window® RT devices. 

• Standard Super G3 fax. 

•  250 GB hard drive supports Document Filing System 
with image preview for easy access 300-sheet 
standard paper, expandable to 800 sheets. 

•  Remote front panel feature allows users to view 
device operations from a PC. 

•  True 600 x 600 dpi printing with Sharp’s micro-fine 
toner provides clear, crisp image output. 

•  Environmentally designed, low power consumption, 
fast warm up, compact design.
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Catalogues ‘outdated’

Read PrintIT online, on tablets and 
smart phones...   www.binfo.co.uk

@printitmag

www.facebook.com/BinfoMag

Pilot Pen Company is hailing the success of this 
summer’s Pilot Postcard marketing campaign. The 
competition to win a three-night break was promoted 
online and in social media but required entrants to go 
offline and send in a postcard describing their favourite 
summer memories. Although it required more effort 
than ‘click and enter’ promotions, the competition 
still received hundreds of entries. Pilot Pen marketing 
manager Stuart Barker said: “We were really impressed 
with the effort that people went to. We didn’t just get 
postcards, we got some really creative entries; cards 
covered with children’s drawings and people writing 
poetry about their best summer moments.”

Manufacturers of inkjet all-in-ones boosted 
the energy efficiency of their products by one 
fifth between 2011 and 2013, following the 
start of industry self-regulation, according to 
the latest Energy Efficiency Report by ERA 
Technology.

Overall, the imaging equipment industry 
reduced the energy consumption of all products 
(inkjet and laser) by 10.5% between 2011 and 

2013 as a result of measures included in the 
Voluntary Agreement on Ecodesign developed 
by EuroVAprint (an association of 16 imaging 
equipment manufacturers operating in Europe).

The agreement obliges manufacturers to 
comply with design and information requirements 
relating to energy consumption, recyclability and 
use of compatible cartridges.    
www.eurovaprint.eu

Self regulation cuts printer energy use by 10% 

Ian Simpson, managing director of direct 
marketing specialist Catalogue 4 Business 
(C4B), is urging businesses not to ignore paper-
based marketing following a survey of 300 
businesses in which one in five respondents 
said that catalogues were outdated. 

Half of respondents (49%) said they didn’t need 
a catalogue, and just 5% said  they planned to 
incorporate one into their marketing strategy in the 
next 12 month. 

Simpson points out that one third of 
businesses that do use printed catalogues 
attributed more than 40% of sales to their use 
and that catalogues have the highest opening 
and highest retention rate of any form of paper-
based marketing. 

He said: “If you sell products via your website, 
a catalogue is an excellent additional method 

to market your product and your brand. Not 
everyone likes trawling through page after page 
on the Internet. Catalogues have a physical 
presence and can communicate by the way they 
feel, smell and unfold in your hands something 
that an online equivalent simply doesn’t provide. 
They also have huge ‘pass through’ potential and 
a catalogue is often read by several people, with 
a similar demographic.”
www.catalogues4business.co.uk/report.asp 

People who get their news 
from printed media not only 
read more news than those 
who use online sources, they 
also remember more of it, 
according to a study by the 
University of Houston (UH).

The study conducted by 
Arthur D. Santana, an assistant 
professor in the Jack. J. Valenti 
School of Communication at 
UH, involved two groups of 
college students, one of which 
read the print edition of The 
New York Times and the other 
the same day’s online version. 

After 20 minutes of reading, 

participants were asked to 
note the headlines, general 
topics and main points of as 
many stories as they could 
remember. Print readers 
remembered an average of 
4.24 news stories, while online 
readers recalled an average of 
3.35 stories. 

Santana offers a number of 
explanations for the difference 
in recall rates, ranging from the 
tendency of online readers to 
scan stories to the ephemeral 
nature of online content and 
the influence of design.

He said: “Online readers are 

apt to acquire less information 
about the news than print 
readers because of the 
lack of salience cues. Since 
online story placement and 
prominence are in a constant 
state of flux, readers are less 
apt to register which are the 
important stories of the day.” 

The study Print Readers 
Recall More Than Do Online 
Readers, co-authored with 
Randall M. Livingstone and 
Yoon Y. Cho, was published 
in the Newspaper Research 
Journal. 
www.uh.edu

ISSN 2055-3099 (Print)
ISSN 2055-3102 (Online)

Comment
Good paper, bad paper
As the story to the right proves, 
paper still has qualities that 
can’t be matched by digital 
alternatives. That said, it is 
equally clear that reducing 
print volumes and paper filing 
requirements should be the 
aim of any business. The key, 
as NewField IT explains on 
page 26, is to differentiate 
between good paper and bad 
paper. As organisations strive 
to achieve ‘digital maturity’ 
making this distinction will be 
critical to their future success.
James Goulding
jamesg@binfo.co.uk
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Document prep is the largest single expense 
in any mail room or document scanning 
operation.  Falcon eliminates this unnecessary 
expense by combining labour-intensive processes 
into a seamless One-Touch platform.

Introducing the Universal 
Document Capture Workstation 
that provides a real ROI:

DOCUMENT
SCANNING

MAIL
AUTOMATION

MATERIAL
HANDLING
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Fifth consecutive quarter 
of printer sales growth

Bulletin

Small office/home office 
users who prefer laser to 
inkjet are being targeted by 
Ricoh with a new series of 
wireless colour laser printers 
that combine value for money 
with the flexibility of WiFi 
connectivity and wireless 
printing via the free Ricoh 
Print & Scan app.

The Ricoh C250DN printer 
and SP C250SF MFP come with 
wired and wireless network 
connectivity and automatic 
double-sided printing as 
standard and deliver high 
quality 2400 x 600dpi output at 
speeds of up to 20 pages per 
minute for colour and B/W. 

Gerard de Pender, senior 
product manager at Ricoh 
Europe, said: “These desktop 
A4 devices provide everything 
home workers and small 

businesses or workgroups 
could possibly want from a 
colour laser device, plus a few 
surprises not normally seen at 
this price level. We expect the 
ability to print wirelessly from a 
tablet or smartphone to prove 
particularly popular.”

For cost-conscious buyers, 
the Energy Star 2.0-certified 
devices have automatic two-
sided printing and an Eco 
colour mode that extends the 
life of colour toner cartridges. 
A power-saving sleep mode 
contributes to a TEC rating of 
just 1.6 kWh.
www.ricoh.co.uk

HP addresses printer security concerns 
with new JetAdvantage brand
Reports in The Register that researchers at Context Information 
Security have been able to hack into a Canon Pixma printer and 
load a copy of the Doom computer game has once again raised 
the question of printer security.

To help meet the security needs of its customers, HP has 
announced a range of printer security solutions marketed under its 
new JetAdvantage brand. These include:
n HP Imaging and Printing Security Center (IPSC) 2.1, which makes 
it easier to secure and monitor HP printing fleets by streamlining 
the time-consuming task of creating IT security policies for secure 
device communications; 
n HP Print Security Advisory Services, offering print environment 
analysis, security policy deployment and advice on securing a 
printing infrastructure;
n HP ArcSight, which now provides security monitoring for the full 
HP portfolio of FutureSmart printers and MFPs;
n HP Secure Content Management and Monitoring, which extends 
HP Autonomy Information Governance tools to information flowing 
through an HP MFP; and 
n HP JetAdvantage Pull Print, a cloud-based pull printing solution 
that protects against unauthorised access to confidential print jobs.
www.hp.com/go/secureprinting

HP expands business inkjet range
HP has expanded its HP 
Officejet Pro range of 
business inkjets with two 
new models that can be 
purchased with an HP Instant 
Ink contract, combining 
low cost printing with the 
convenience of automatic 
supplies replenishment.

Available from October and 
November respectively, the 
Energy Star-accredited HP 
Officejet Pro 6830 e-All-in-One 
(£129.99) and HP Officejet Pro 
6230 ePrinter (£69.99) produce 
laser-like quality prints for up 
to 50% less than competitive 
colour laser printers. 

The new models offer 
faster print speeds and higher 
duty cycles, plus automatic 
two-sided borderless printing 
and a gesture-enabled colour 
touchscreen for ease of use.

Users can print from 
smartphones, tablets, Internet-
connected notebooks and 
PCs using HP wireless direct, 
HP ePrint, AirPrint, Android 
printing, Samsung inOS printing 
and Google Cloud Print.

Both models are eligible for 
HP Instant Ink, which enables 
customers to save up to 70% 
on the cost of Original HP Ink 
and enjoy automatic deliveries 
of replacement cartridges as 
and when they are needed.

Customers can choose one 
of three price plans, starting at 
£1.99 a month. This gives them 
a set number of pages and as 
many consumables as they 
need, delivered automatically 
on a just-in-time basis. 
www.hp.co.uk
www.hpinstantink.co.uk

The Western European printer and multifunction (MFP) 
markets continued to grow strongly in the second quarter of 
the year, achieving an increase in year-on-year sales for the 
fifth quarter in a row.

According to the Worldwide Quarterly Hardcopy Peripherals 
Tracker from International Data Corporation (IDC), total unit 
shipments reached 4.92 million, 5% higher than the same period 
last year, with growth of 22.9% in the UK.

Sales growth was driven by greater demand for colour devices, 
especially inkjets, including both business inkjets (up 12.9%) and 
consumer models (up 8.2%). Mono sales were down in all categories.

The total MFP market (inkjet and laser) increased by 7.8% and 
now accounts for 78% of all shipments. Single function printer 
shipments fell by -3.6%, despite rising  
sales of colour models  
(mono and inkjet).    
www.idc.com

Brother is aiming 
to capitalise on 
strong growth in 
the business inkjet 
market with the launch of 
a new range of A3 business inkjet printers. Building on the J4000 
range introduced in 2012, the J5000 series enables A3 printing 
from an A4 footprint machine and features super high yield toners 
for Brother’s lowest ever cost per page.   www.brother.co.uk

In addition to JetAdvantage security 
solutions, HP has launched a new 
workgroup MFP, the HP LaserJet 
Enterprise MFP M630, that comes 
‘out of the box’ with the HP Trusted 
Platform Module accessory and 200 
embedded security features.

Desktop  
colour  
MFP for laser lovers



Just one in three healthcare 
organisations has 
implemented a Managed 
Print Service (MPS), even 
though reducing print costs 
is the biggest priority for 
the sector, according to 
new research by print and 
document solutions provider 
Annodata.  

Its survey of 100 IT 
directors at HETT, a major 
healthcare exhibition in 
London, reveals that only 
36% of healthcare organisations currently 
use MPS, with 83% of the remainder stating 
that they had no plans to adopt one. 

When respondents were asked about 
their print priorities for the next 12 months, 
cost cutting came out on top, selected by 
half (53%), followed by reducing printing’s 
environmental impact (13%) and improving 
security (11%).

Annodata managing director Andrew 
Harman said: “As the NHS looks to drive 
efficiencies and drive down costs without 
impacting front-line services considerable 
effort is being made to streamline back 
office functions and IT. But it would seem 
that in this drive towards efficiency, the print 
estate has been largely ignored.”

He warns that unmanaged print fleets 
carry the risk of spiralling print costs – 
especially in the healthcare sector, which 

remains so dependent on 
paper-based documentation 
– and add significantly to 
the work-load of time-poor 
IT staff. Instead of trying to 
manage printers themselves, 
Harman advises NHS 
organisations to adopt a 
managed print service. 

“Managed print services 
have a great deal to offer 
the healthcare sector, 
helping IT departments 
to regain control over 

their print estates – which often consist 
of hundreds, sometimes thousands of 
devices. By outsourcing the management 
of these print devices to a trusted third 
party, healthcare organisations stand to 
significantly lower their overall print spend, 
rationalise the number of devices on site, 
reduce the burden of device maintenance 
and management, limit their environmental 
footprint, and, critically, improve the security 
of their data,” he said.

He added: “In the immediate term, IT 
leaders need to look at print as another 
part of their data landscape and treat it 
accordingly. It’s also important to examine 
how documents can be managed effectively 
and ensure the most effective processes. 
Ultimately printed and scanned information 
is data too, and systems to handle it need to 
be integrated with the digital world.”
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Bulletin
Print neglect by IT directors adds to 
NHS cost burden

Is three-tier billing right for 
you? Just ask Preton
Preton has launched a new colour page 
analysis tool that uses the company’s 
patented Pixel Optimization technology 
to identify and monitor savings that can 
be made by switching to three-tier colour 
page billing. 

Available on Kyocera MFPs and Xerox 
ColorQube solid ink devices, three-tier billing 
applies different click charges depending on 
the amount of colour used. Thus a page with 
a small colour logo will attract a lower charge 
than one with a full-page colour photo. 

Preton’s X3T analysis tool lets users 
upload a document online to verify which 
tier and price point it falls under. 

They could then use PretonSaver 
software to monitor print on an on-going 
basis and identify jobs that could be printed 
more cost effectively 
on a device with three-
tier billing.    
www.preton.com

Gold standard duplicator 
RISO has broken new ground with the 
launch of a metallic gold ink for use in its 
latest models of digital duplicator. These 
include the RISO SE9380, which has a 
record-breaking top speed of 185 ppm, and 
the dual-drum SE9350 specially designed 
for two-colour output. Having two drums 
removes the need to reinsert paper and 
change drums in order to print in a second 
colour. The ME9350 also has the option of 
a new HG double layer master that enables 
finer print resolution and more detailed 
reproduction.    
www.riso.co.uk/duplicators.html

In brief...
Mark of trust
Capita Document and Information 
Services has become one of the first 
businesses in the UK to receive the 
CompTIA Managed Print Trustmark. 
CompTIA, the non-profit association for 
the information technology industry, 
developed Trustmark to identify providers 
of managed print services that have made 
a commitment to deliver the highest levels 
of integrity and quality of service. Capita 
was evaluated on the internal practices 
and procedures it uses to run the 
business and the external activities and 
operations it engages in with customers. 
www.capita.co.uk

Treasury MPS
Oki Systems UK, working in partnership 
with services provider Centerprise 
International, has been awarded a 
contract to provide managed print 
services to Her Majesty’s Treasury. In a 
separate contract, Centerprise won the 
bid to provide the Treasury’s media and 
wireless ICT services. 
www.oki.co.uk

Five million devices
FMAudit Enterprise, the printer data 
collection and management system 
underpinning many managed print 
services contracts, is being used to 
monitor more than five million devices 
worldwide, having added one million 
devices in the last year. ECi Software 
Solutions says much of this growth 
has come from the success of FMAudit 
Onsite, which has been installed on the 
premises of more than 210,000 accounts 
since July 2013.
www.ecisolutions.com

Silver service
Ringdale Inc., provider of the FollowMe 
document output management solution, 
has been awarded a 2014 Silver Partner 
in Excellence Award from Hewlett Packard 
(HP) for the second year running.
www.followme.ringdale.com

A safe bet
Over the summer Balreed completed the 
roll-out of 1,400 Oki printers to more than 
1,000 Betfred locations nationwide as 
part of a new managed print service. The 
entire implementation was completed 
within two and half months as every 
device had to be installed in time for the 
World Cup and the new football season. 
Betfred’s printers will be monitored in real 
time by Balreed’s Remote Managed Print 
Service Team. 
www.balreed.com

Andrew Harman, managing 
director, Annodata

Xerox ColorQube devices 
offer three-tier billing



Consumer adoption of 3D 
printing is unlikely to happen 
in the next 5-10 years and 3D 
printing in the classroom and 
macro 3D printing of large 
structures are more than 10 
years away, Gartner claims in 
a new report, Hype Cycle for 
3D Printing, 2014.  

Pete Basiliere, research vice 
president at Gartner, argues 
that until prices come down 
and ease of use improves, 3D 
printing is likely to be dominated 
by business and medical 
applications.

He said: “Hype around home 
use obfuscates the reality 
that 3D printing involves a 
complex ecosystem of software, 
hardware and materials whose 
use is not as simple as ‘hitting 
print’ on a paper printer.”

Some business applications 
are already widely used, notably 

prototyping, and over the next 
two to five years, Basiliere 
expects there to be greater 
adoption of 3D printing in 
enterprises driven by growing 
use of 3D print creation 
software, 3D scanners and 3D 
printing service bureaux.

“At around this time, 3D 
printing of medical devices 
will offer exciting, life-altering 
benefits that will result in global 
use of 3D printing technology 
for prosthetics and implants,” 
Basiliere said.
www.gartner.com

New bioplastic set 
to accelerate 3D 
printing market 
Biome Bioplastics, a UK 
developer of plastics made 
from plant starches, has 
launched a new material for 
the 3D printing industry that 
combines the benefits of 
plant-based plastics and oil-
based filaments. 

Plant-based plastics are 
already a popular choice for 3D 
printing because they are easier 
to work with during processing 
and are food-safe and odour-
free. However, oil-based printing 
filaments are still used because 
they have a higher softening 
point and make more flexible 
models that will bend before 
they break. 

Biome Bioplastics says 
that compared to existing 
alternatives, Biome3D, 
developed in partnership with 
3Dom Filaments, offers a 
superior finish and flexibility, 
with ease of processing and 
excellent printed detail. It also 
runs at much higher print 
speeds, reducing  job times. 
www.biomebioplastics.com

End-to-end 3D printing
Dell has added three award-winning MakerBot Replicator 3D 
Printers to its portfolio of 3D design solutions. When combined with 
Dell Precision workstations, they provide an end-to-end 3D digital 
prototyping solution for small and medium-sized businesses.  
Prices start at £999 ex VAT.    www.dell.co.uk/printing

Digital maturity just 
five years away 
Seven out of 10 business 
leaders are confident they 
can transition from a state 
of digital transformation to 
digital maturity within just 
five years, according to 
research commissioned by 
Ricoh Europe. 

Digital maturity – where an 
organisation uses sophisticated 
tools to drive performance 
and demonstrates an on-
going commitment to digitally 
managed processes – is now a 
priority for 77% of businesses in 
Europe and the Middle East.

The main obstacle to digital 
maturity is cost (cited by 68% of 
respondents). However, business 
leaders recognise that there are 
financial benefits in making the 
transition, with 73% saying that 
achieving digital maturity will 
lead to an increase in profits.

Other benefits include faster 
business processes (80%), 

improved competitiveness 
(70%) and faster decision-
making (69%).
www.ricoh-europe.com/
thoughtleadership

Virgin Holidays 
saves paper with 
digital signatures 
Virgin Holidays has achieved 
significant cost savings 
and efficiency gains since 
implementing a digital 
signature solution in its 
Human Resources (HR) and 
Procurement departments. 

The long haul transatlantic 
tour operator is using the 
DocuSign Digital Transaction 
Management (DTM) platform 
to digitise the signing of 
contracts with suppliers 
and new employees and for 
the centralised storage and 
management of contracts.

Implementing digital 
processes has speeded up 
the signing of contracts, 
reduced paper consumption 
and improved record-keeping. 
The HR department alone has 
eliminated material costs of 
around £10,000 per year and 
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n An inevitable consequence 
of digital transformation is a 
reduction in printing and paper. 
The Environment Agency, for 
example, is hoping to prevent 
the printing of 23 million paper 
waste transfer notes (WTNs) 
annually by introducing an 
electronic system that lets 
organisations create, share 
and store WTNs online. Other 
benefits of the free Electronic 
Duty of Care (eDoc) system are 
reduced filing requirements, 
faster data retrieval and 
improved data tracking, 
auditing and reporting. 
http://edoconline.co.uk/

A good example of 3D printing 
in medicine is Replica 3DM’s 
use of Stratasys 3D Printers 
to convert patient CT scans 
into 3D models that are used 
as surgical guides to identify 
correct procedures and test 
implants for size and fit before 
surgery. The medical 3D printing 
specialist is already using the 
technology in 12 NHS hospitals, 
significantly reducing surgery 
time, theatre costs and the 
time patients spend under 
anaesthetic. Matthew Sherry, 
MD of Replica 3DM, said: “A 
3D model equips surgeons with 
a hands-on perspective which 
cannot be achieved by looking 
at a computer screen. They 
can easily rotate, inspect and 
analyse each surgical procedure 
on a case-by-case basis, 
enabling them to pre-bend 
implants knowing that they will 
fit the patient perfectly.”

3D printing growth to come 
from medical applications

cut signing time for customers 
and employees from two weeks 
to 48 hours. 

The Purchasing department, 
too, has made efficiency gains. It 
has cut the time taken to process 
purchasing contracts internally 
from two hours to less than 
10 minutes and reduced time 
spent tracking, filing and finding 
documents as the DocuSign DTM 
centralises the filing of contracts 
previously kept in numerous 
locations and formats. 

Because it is so much 
quicker to arrange a 
procurement agreement using 
DocuSign than a paper-based 
system, staff are now more 
inclined to go through the 
purchasing department, bringing 
much needed visibility to the 
process. Over the last year, 
Virgin Holidays has seen a 100% 
increase in recorded contracts.
www.docusign.com
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PrintIT: How have the 
European and UK managed 
print services markets 
changed since the last 
Transform Europe conference 
12 months ago?

Ken Stewart (KS): Most 
OEMs (original equipment 
manufacturers) have cited 
softness in their 2013 numbers 
in the European market 
especially. There is some 
positive sign of growth, but it 
is very focused on emerging 
markets. In Western Europe 
the focus seems to be more 
on the channel and activating 
that channel a little more 
aggressively than in the past. 

From all the signs we see, 
the UK may be under stronger 
pricing pressure than the US, 
even though the US is technically 
a more mature market. There 
are also signs that channel 
partners are struggling with 
higher value offerings (e.g. 
business process optimisation 
- Ed). They want to offer higher 
value stuff, but office equipment 
dealers are finding it hard to do 
and system integrators haven’t 
fully decided whether they are 
on board with MPS yet. There 
are providers moving forward 
at every stage of MPS, but it’s 
a case of the strong getting 
stronger – the weak don’t really 
know where to go at this point.

PrintIT: Why has demand 
been soft in Europe?

KS: There is still a level of 
economic uncertainty, which 
leads to indecision. Budget 
decisions are being put off 

MPS today
Ahead of the Transform Europe managed 
print services (MPS) conference, taking 
place in Prague on October 20-21, 
PrintIT talks to Ken Stewart, Practice 
Director of Services at Photizo Group, 
about developments in the UK MPS 
market and how they are impacting end 
users and resellers.

and customers aren’t investing 
in infrastructure or people. 
That said, they are looking to 
outsource, so there is some 
traction there, and people can’t 
put off budget decisions for 
ever, so we are seeing some 
warming in the lower end of the 
MPS market. Instead of going 
full bore with a higher end 
engagement, people are going 
full bore with enhancements. 
They are saying: ‘Lets centralise 
purchasing as much as we can; 
let’s reduce costs in the low-
hanging-fruit areas first’. 

PrintIT: Is there pricing 
pressure because end users 
aren’t so interested in high 
value business process 
transformation?

KS: I am hearing different 
tunes from different people, 
which suggests to me that there 
is a mixed marketplace along 
the lines of the 80:20 rule. 

We’ve done a lot of research 
with our Decision-Making 
Tracker Study, which we now 
run across nine countries. 
Regardless of which market we 
look at, we see three buying 
profiles: high-level strategy 
customers; low-level price-
sensitive customers, who 
spend three times less than 
the strategy customers; and 
middle-of-the-road, provincial-
type customers who are really 
into MPS for device fleet 
optimisation. 

The smaller percentage of 
channel partners that deal 
with medium-sized and large 
enterprises are having more 
traction in the business process 
space than those that focus on 
companies of 10-49 or 50-250 
employees. 

PrintIT: Do resellers prefer to 
adopt OEM programmes than 
develop their own, and are 
they satisfied with what the 
OEMs offer?

KS: Overall, we find that 
partners like to sign up to a 
programme to see how vendors 
run it. They then decide whether 
to take elements from it or not. 
In the UK, 40% have signed 
up for OEM programmes; 20% 
have their own programmes; 
and 40% have both. 

In the UK, the average 
partner ranking for the 
six OEMs we analysed are 
all within about one point 
of each other: Ricoh and 
Konica Minolta got 7.5 and 
7.4 respectively, with Canon 
pulling up the rear with 
about 6.4. There was a much 
bigger spread in the German 
and French markets, which 
indicates that the UK is a fairly 
developed market with a higher 
level of competition.

PrintIT: When do resellers 
decide whether to use a 
vendor programme or create 
something themselves?

KS: It’s all to do with 
profitability. Whenever it is 
more profitable for them to do 
a programme with an OEM, 
they will lean on that. But if 
that decision leads to non-
profitability, they will quickly 
switch to their own programme 
or even defect to another 
OEM’s programme. 

PrintIT: What are some of 
the main obstacles stopping 
partners from adopting MPS?

KS: The major issues are 
longer sales cycles and 

competitor pricing concerns, 
followed by capital investment 
– the perception that it is too 
expensive to invest in managed 
print services infrastructure 
– and staffing concerns, not 
believing employees are really 
going to adopt MPS. There is 
also a concern that OEMs will 
compete directly with them in 
the same marketplaces.  

PrintIT: How can they 
overcome these obstacles?

KS: With longer sales cycles, 
the one negative it is very 
hard to get past is cash flow. 
Getting into a perpetual 
selling cycle is one of the key 
challenges facing a services-
based business. Instead of 
focusing on quick-hit lease 
renewal and getting into what 
we in the US call a dogpile,  
competing against other 
providers on price, service-
oriented resellers have to be 
in the account on a monthly 
or quarterly basis looking to 
add value. This requires more 
consultative selling skills. It 
also requires them to have a 
broader portfolio and to look for 
opportunities to be customer-
led. This means understanding 
their customers’ business, 
not just understanding what 
they have in the warehouse 
to sell. One of the questions I 
ask partners I consult with is: 
‘When you think about your 
top 10 or top 100 customers, 
do you know if their revenue 
went up or down last year? And 
do you know why it went up 
or down?’ Most folks have no 
idea, and that has to change.

Interview

Continued...
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Interview

PrintIT: Is the price pressure 
you mentioned leading 
resellers to use compatible 
supplies more?

KS: We aren’t seeing as much 
of that in the UK or US as we 
expected. In the UK, 52% of 
channel partners say they only 
use OEM supplies; 30% say 
they use both; and 13% say 
they only use compatibles. We 
thought there would be more of 
a 50:50 split between originals 
and compatibles. The reasons 
the ratio’s not higher seem to 
be that there are a lot of quotas 
that partners have to hit and 
that, due to a perception of 
value, customers will pay a little 
more for OEM toner to ensure 
devices operate at optimal 
performance.

PrintIT: What don’t end users 
like about MPS today?

KS: Overall, they feel vendors 
are doing a pretty good job at 
device management, and they 
feel they are doing a pretty 
good job at service delivery. 
But there is a big gap when 
it comes to stuff that moves 
them from being a vendor to 
becoming more of a partner 
with a customer. Generally, 
end users are telling us ‘MPS 
is great; we understand that 
value proposition. But we need 
our partners to understand our 
front line business, to address 
revenue questions not just the 
bottom line cost question’.

PrintIT: So the push for 
services isn’t just coming 
from resellers?

KS: The ‘per page’ billing 
model the industry adheres to 
doesn’t lend itself to helping 
customers optimise their 
business processes, especially 
when it comes to digitisation. 
I’m talking to a number of 
OEMs about that now: Why 
aren’t partners picking up 
on document management 
as much as you want them 
to? What’s happening with 
business process outsourcing? 
I think the billing model is out 
of sync with how a partner 
is going to help a customer 
reduce volumes and move to 
a more efficient workflow that 
doesn’t involve as much paper.

PrintIT: What billing models 
are pioneers introducing?

KS: In the US, one of our MPS 
leaders has a ‘per bed’ billing 
model. They work specifically 
in healthcare and instead 
of charging per page or per 
device, they align themselves 
to the customer billing model, 
which for hospital systems here 
is revenue per bed, revenue 
per patient. That’s how they 
have aligned the whole cost 
savings model and adjacencies 
like information security that 
they are moving into. Another 
billing model we are starting 
to see some consultants 
work with is a per seat model 
directly aligned with IT reseller 
practices. It allows the partner 
and end user to have a better 
conversation about what the 
real costs are and allows the 
partner to make money by 
adding other services that don’t 
necessarily revolve around 
paper or toner.

PrintIT: Why is there still so 
much paper in businesses?

KS: A piece of paper is just 
a convenient conveyance 
for information, so there are 
two things going on: one, it’s 
convenient and cheap; and two, 
with all the technology we now 
have access to – think about 
your email for instance – how 
likely is it that you are going 
to copy something and put it 
in your desk for later, rather 
than printing it, showing it to 
somebody and then throwing 
it away, knowing that you can 
reprint it. We have a culture of 
disposability. From an end user 
standpoint, you never really 
see the cost of your prints, so 

printing has no financial impact 
on you as an employee, which is 
why print management software 
has become more and more 
popular.

PrintIT: What are some of 
the trends we are going to 
see over the next 12 to 24 
months? 

KS: The big question in more 
mature markets is that MPS 
has to have actively managed 
components, people have to 
be engaged in the process. 
High value providers will 
adopt the paradigm of having 
highly trained, highly skilled 
consultative individuals who 
can offer high value to their 
customers. At the same time, 
we are seeing a convergence of 
platforms that allows resellers 
especially, but OEMs as well, to 
be predominantly high volume 
suppliers. They get the benefits 
of centralised purchasing, 
buying from this massive 
platform – like an Amazon for 
MPS. 

OEMs are starting to say 
that, for them, channel partners 
are going to be product-centric 
and their direct customers will 
be the high value plays that 
they make. They will let channel 
partners decide how they want 
to do business, but there’s 
going to be this concept of ‘We 
are going to add technology 
to the mix and really enforce 
automated toner shipments 
and automated service 
fulfilment and a lot of electronic 
transaction between us and our 
customers to help minimise the 
cost of all that’. 

The other trend that is 
becoming very interesting is ink 

versus toner. HP and Epson 
are already making a play in 
this area and we think that 
over the next 3-5 years these 
two players could significantly 
shift market share positions 
and the bias customers have 
for laser. We are already seeing 
inkjet prices drop to a level 
where they are actually better 
than laser and inkjet printers 
become as sturdy as laser 
devices. What’s holding it back 
is the idea we all grew up with, 
which is that laser is better 
than ink. 

Finally, I think we are going 
to see even more channel 
convergence. You hear 
about this all the time, but 
I think people have to stop 
thinking about the heritage 
of the partner being in office 
equipment, office supplies 
or IT system integration and 
think more about their current 
capabilities. That’s what’s 
going to make them effective 
in tomorrow’s marketplace. 
Today’s leaders may not be 
tomorrow’s leaders, and 
channel partners are going to 
see a steady erosion of their 
business if they don’t really 
engage with customer-centric, 
cost of lifecycle selling. 

PrintIT: Finally, what will 
people get out of attending 
Transform Europe?

KS: It’s a great opportunity to 
hear what the best practices 
are, what the best-of-breed are 
doing out there and how they 
are overcoming the challenges 
that pretty much everybody 
has to face. Secondly, I think 
its a great opportunity to 
expose yourself to new and 
innovative ideas. There are 
going to be some great learning 
lessons there. We are trying 
to focus on offering as much 
value to various stakeholders 
as possible through either 
channel-type tracks or through 
advanced services-type tracks. 
Beyond that, Prague is a great 
place to visit, so why not spend 
a couple of extra days there 
and have some vacation time.

For more information on 
Transform Europe 2014, 
please visit  
www.photizogroup.com.

...continued
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Eco-MFP

Since launching its erasable toner Eco-MFP 
last year, Toshiba has sold just over 100 units 
worldwide, one of them to a training company 
in Newport, Wales 

The perfect fit

Robot printer

PrintIT’s great admiration 
for Toshiba’s erasable Eco 
MFP as a concept has never 
quite banished the serious 
misgivings it has about the 
technology’s commercial 
possibilities. Are businesses 
sufficiently concerned about 
paper waste to implement 
new processes (the erasure, 
scanning and re-use of paper) 
if there is no financial benefit 
in doing so? 

Most aren’t, but where 
a specific application that 
generates a lot of straight-
to-bin printing meets an 
embedded culture of corporate 
social responsibility (CSR), it 
may be possible to build a case 
for the e-STUDIO306LP Eco-
MFP and associated e-STUDIO 
RD30 eraser unit.

Just such a combination 
exists at Mountain View 
Residential and Respite 
Services (MVRRS), a sub-
contract training provider and 
approved supplier to the Skills 
Funding Agency (SFA). 

Specialising in the health 
and social care sector, MVRRS 
operates out of a 4,808 
square foot teaching facility 
in Newport city centre and an 
administrative centre in Cleppa 
Park on the city’s outskirts. 
Since it was founded in 2010, 
it has helped thousands of 
individuals obtain QCF, NVQ, 
VRQ and other qualifications.

Printing is one of the 
services MVRRS offers to 
students, but as Lead Tutor 
Tracy Lindique explains, 
the amount of waste paper 
produced was a concern for a 
company that has a strict CSR 
policy and has won recognition 
for its environmental 
stewardship in the form of a 
Green Dragon Environmental 
Management Standard Award 
and a Plan-It Eco Award.

“We do all we can to 
give students access to the 

information that will help 
them succeed on their chosen 
course. Much of this tends 
to be via the Internet, which 
is an excellent resource but 
often results in anything up 
to 10 pages being printed in 
order to get a single piece 
of information. Although we 
recycled the waste paper, it 
was still a cause for concern 
but we didn’t know what more 
we could do to address the 
problem,” she said.

they operate – albeit only 
slightly. In fact, according to 
Lindique, MVRRS tutors and 
students found no discernible 
difference between using the 
Eco-MFP and the previous 
e-STUDIO256SE. When a 
printed page is no longer 
needed it is placed in a 
recycling bin and once a week 
she erases them so that they 
can be re-used.

“Integrating the Eco-MFP 
into our day-to-day operations 
couldn’t have been easier, and 
staff and learners alike have 
completely bought into the 
concept. Managing waste is a 
key element of our CSR policy 
and not only is this technology 
good for the environment, it 
offers an excellent return on 
investment,” she said.

One of its students 
calculated that MVRRS is saving 
a ream of paper (£2.50) every 
fortnight, equating to £65 over 
the course of a year. As each 
piece of paper can be re-used 
a further five times, the total 
annual saving comes to £325.

Of greater import is the 
publicity that Toshiba’s 
erasable toner MFP has 
generated for MVRRS in the 
local press and amongst local 
and national government 
organisations. This has 
reinforced the company’s CSR 
credentials and been a help in 
generating additional business.
www.toshibatec.co.uk

A video of Toshiba’s erasable 
toner technology can be 
viewed at www.youtube.com/
watch?v=r--y9VvSTyg

Last month Nikkei Technology carried reports 
of another unusual printing technology.

The Robot Printer developed by Fuji Xerox saves users from 
having to get up and walk to a printer and instead delivers 
print-outs straight to the user.

It knows when someone wants to print and where they are 
sitting because printing is done through an internet browser and 
each workstation has its own smartcard with a URL for printing. 

To print, a user accesses their designated URL and drops the 
relevant file into the browser. The robot automatically moves to 
the workstation the print job was sent from. Printing starts when 
the user holds up their smartcard for authentication. 

Once the document has been printed, the user presses a 
button on the built-in tablet and the Robot Printer moves back to 
its home position to await new instructions.

A prototype was trialled successfully in a Tokyo business 
lounge this summer, but there are more effective secure printing 
solutions, so it is uncertain if this will ever come to market.

In late 2013, Toshiba 
TEC sales executive 
Antony McCarthy was in 
discussions with MVRRS 
about a new e-STUDIO MFP 
for their administration and 
management office when 
MVRRS director Chris Churcher 
mentioned the problem of 
paper waste in the training 
facility. McCarthy told him about 
the Eco-MFP and suggested a 
two-week trial in May 2014.

The Eco-MFP looks like a 
typical MFP and uses standard 
copier paper, but instead of 
black toner it uses an erasable 
blue toner that allows a sheet 
of paper to be printed and 
erased five times or more, 
cutting paper consumption 
and waste by 80%. The eraser 
unit doubles as a document 
scanner, creating an electronic 
record of erased documents 
that can be retrieved and 
worked on from any location.

One concern a business 
might have about introducing 
such a system is that it requires 
people to change the way 

Image credit: Nikkei Technology
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Exceed  
expectations with EFI
EFI Fiery Digital Front Ends can help print centres exceed 
users’ expectations and improve profitability

print centre to match the print 
quality, service levels and range 
of services offered by existing 
suppliers. 

A good starting point is to 
invest in an EFI Fiery Digital 
Front End (DFE) running Fiery 
Command WorkStation job 
management software.

Compatible with all leading 
production printers and digital 
presses, a DFE provides a 
range of essential functions 
including job management, 
job automation, colour 
management, pre-flight 
and soft-proofing, media 
management, document make-
ready, variable data processing, 
finishing support and web-to-
print processing.

By combining the functions 
of a print server with a full 
range of software tools, EFI 
Fiery DFEs enable users to 
take full advantage of their 
investment in colour and black 
and white print engines.

Speed and Accuracy
EFI Fiery DFEs are designed to 

optimise performance in four 
main areas:

1. Productivity
The primary 

function of 
a DFE is to 

provide faster 
and more accurate 

processing of print files so that 
print centres can handle more 
print jobs and offer their users 
improved turnaround times.

As print resolutions and 
colour usage have increased 
so has the need for greater 
processing power. EFI claims 
that Fiery SmartRIP technology 
enables its DFEs to process 
print files significantly faster 
than competing devices 
especially when using 

applications like variable data 
printing (VDP) to personalise 
output. EFI says that its DFEs 
can process variable data jobs 
from two to 50 times faster 
than other DFEs, thanks in part 
to features like the Fiery VDP 
Resource Manager, which lets 
users store, view and re-use 
RIPed objects.

EFI’s latest DFE, the Fiery 
FS150 Pro, incorporates Fiery 
HyperRIP technology, which 
processes a print job on four 
processor cores simultaneously. 
This enables it to process full-
colour digital print jobs up to 
55% faster than Fiery Driven 
presses without HyperRIP.

2. Usability
The enhanced productivity 
of EFI Fiery DFEs is not just 
a result of their processing 
power, it also reflects the ease 
of use and functionality of 
Fiery Command WorkStation 
software. 

Drawing on EFI’s experience 
in the print room, this award-
winning job management 
application can be used to 
manage Fiery Driven devices 
and prepare and submit print 
jobs. Its intuitive interface and 
advanced makeready functions 
make it easy to produce high 
value jobs such as catalogues, 
photo books, guides and 
reports.

A key benefit is the ability to 
create and apply job pre-sets 
and automated workflows so 
that complex tasks can be 
carried out with just a few clicks, 
saving time and eliminating 
the errors that can occur with 
manual programming.

Other benefits, says EFI, 
are real-time print previews 
and soft-proofing through Fiery 
ImageViewer. The new version 
of this useful application 

includes the ability to save last-
minute colour adjustments, so 
that future jobs requiring the 
same type of colour correction 
can be produced faster.

In addition, a Raster Preview 
feature allows users to view full 
resolution raster data in real 
time and adjust the final raster 
output at the last minute before 
printing, for example by adding, 
deleting and re-ordering pages 
or by merging pages from 
another print job.

To help with print centre 
supervision, EFI has produced 
a free Fiery Go app that 
enables iPhone and iPad users 
to monitor and manage print 
jobs from anywhere in the print 
shop while they get on with  
other tasks.

Organisations with more 
sophisticated needs can build 
on the capabilities of Fiery 
Command WorkStation with 
EFI’s modular Fiery Workflow 
Suite. 

This includes a number of 
distinct solutions including 
EFI Digital StoreFront and EFI 
Online Print Solutions for job 
submission; Fiery JobFlow and 
Fiery Graphic Arts Package for 
prepress; Fiery Job Master, Fiery 
Impose and Fiery Compose 
for makeready; Fiery Central 
for output management; Fiery 
VDP Technology for variable 
data printing; and Fiery 
Color Management and Fiery 
Color Profiler Suite for colour 
management. 

3. Colour Management
Print centres competing with 
specialist print providers can’t 
afford to compromise on 
quality, which is why so many 
choose to use the same tools 
as their commercial rivals, 
including EFI Fiery DFEs. 

Through a combination 

With cost-effective short 
run printing, fast turnaround 
times and the ability to 
personalise communications, 
digital printing has opened 
up new opportunities for 
businesses to promote 
themselves through the 
printed word.

The size and capabilities of 
today’s production printers and 
digital presses have encouraged 
many organisations to bring 
high speed colour and mono 
printing in-house. 

In order to attract internal 
customers and, in some cases, 
external customers as well, it is 
imperative for an organisation’s 
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of state-of-the-art imaging 
technology and advanced pre-
press and colour management 
tools, the DFEs achieve high  
standards of image quality and 
colour accuracy.

Easy-to-use imaging tools 
produce smoother gradients 
and sharper edges and 
ensure that images and 
graphic elements, such as 
overprints, drop shadows and 
transparencies, are printed 
correctly.

Significantly, the Fiery FS100 
Pro platform was the first DFE 
platform to carry a 100% perfect 
pass rating from VIGC’s PDF RIP 
Audit. 

They also enable users to 
enhance colours and image 
quality without having to 
open an image in its native 
application. 

Sophisticated colour 
management ensures colour 
consistency across multiple 
presses and colour matching 
with libraries, including the 
PANTONE Plus Series, ensuring 
that the finished product 
matches the designer’s 
intentions.

Prepress features include job 
diagnostics reports to identify 
and highlight any problems 
before printing.  

4. Integration
Users can make the most of 
an EFI Fiery DFE by integrating 
it with other systems as part 
of a fully integrated workflow, 
from order acquisition and 
scheduling to prepress and 
press.

The ability to link the 
DFE to MIS/ERP software, 
eCommerce/Web-to-Print 
products and scheduling tools 
increases automation in the 
print centre resulting in greater 
productivity, higher levels of 
customer service, enhanced 
management and greater 
profitability.

In addition to seamless 
integration with EFI products, 
EFI Fiery DFEs work with leading 
prepress workflow solutions 
from third parties including 
Kodak PRINERGY, Heidelberg 
Prinect and Agfa Apogee.

Everyone benefits
By addressing these four 
aspects of print centre 
operations, EFI Fiery DFEs 
can enhance the capabilities 
of a corporate or commercial 
print centre. They enable 
users to do more, faster and 
to a higher standard, opening 
up new revenue-generating 
opportunities and helping to 
exceed customer expectations.

And it’s not just print centre 
staff who benefit. Some EFI 
Fiery DFEs come with free 
features that can be used by 
office users to improve their 
productivity. These include 
mobile, Wi-Fi and cloud 

 Fier y ®Print Servers

printing; Fiery VUE, a 3D visual 
print application that guides 
users through the creation 
of professional materials to 
minimise waste and errors; and 
Fiery FreeForm for the in-house 
production of personalised 
communications.

As more businesses take 
back control of printing to 
improve their communications 
effectiveness and business 
agility, EFI Fiery DFEs can 
help them make the most of 
an in-house print centre and 
maximise the return from their 
investment in digital print 
technology.
www.efi.com
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When Olivetti launched its range 

of colour and mono MFPs and 

desktop printers this year, the 

aim was to guarantee all-round 

improvement thoughout the entire 

range of 35 new products that will 

be launched by the end of 2014.

It’s a tall order to bring so many 

new products to market but the 

variety and choice, Olivetti can 

now offer its customers, arguably 

differentiates the company from 

other manufacturers.

High performance - low energy 
full colour MFPs 
The d-Color MF652PLUS and d-Color MF752PLUS  

at the high volume end of the extensive 

d-Color MFPLUS MFP range offer outstanding 

performance and energy savings for 

businesses. Ideal for centralised offi ces, large 

workgroups and CRDs they both output 

colour prints and copies at 60ppm but in 

mono at 65ppm and 75ppm respectively.

The two models support media weights up 

to 256 g/m2 and formats of up to SRA3 and 

Banner (1.2 meters in length). Their extensive 

fi nishing capabilities include booklet fi nishing 

with automatic crease-fold and saddle-stitch; 

front cover creation, of up to 209 g/m2, the 

tri-folding of A4 pages into DL size, ready 

for posting, and a Dual-scan system enables 

impressive simultaneous front and back 

scanning with speeds of up to 180ipm.  

When it comes to calculating energy use 

and cost savings the d-Color MF652PLUS , for 

example, has a TEC value of just 4.9 KW/h per 

working week, which is, currently, one of the 

lowest TEC value of any product in this speed 

class in today’s market.

Combined speed and fl exibility in 
our compact mono A4 MFPs
As well as its colour MFPS, Olivetti is 

launching a range of fast, yet compact mono 

A4 MFPs, with speeds ranging from 40ppm 

to 60ppm and with the ability to handle up 

to 2,600 sheets through 4 optional additional 

paper cassettes. The 50ppm d-Copia 5004MF 

and 60ppm d-Copia 6004MF will be the fi rst 

to appear in this range.

Their new 7 inch colour touch panels can 

be tilted up to 20o, feature a handy ‘Home’ 

button, can be customised and support IC 

Card key authentication. The models all 

support direct printing from a USB stick and 

also support AirPrintTM through the network 

interface. 

 

What is more they have been designed with 

long-life consumables and parts low TEC 

values, reduced CO2  and noise emissions.

Like other new models these feature a 

password protected Command Center, to lock 

the control panel and its sub-menus. They 

can be programmed to control and limit user 

access and provide an Interface Block function 

to prevent the unauthorised use of direct 

printing via USB sticks.

Desktop printers with attitude
Olivetti enhanced its range of desktop printers 

by launching no less than 5 new colour and 

mono A4 models, specifi cally designed to 

improve user productivity and reduce energy 

usage. Among the fl eet are a 35 ppm mono 

trio, giving users the choice between an entry 

level model, the PG L2235, optional extras on 

the PG L2335 and the delivered-as-standard 

features of the PG L2435. 

The 26ppm d-Color P2126 delivers 512MB 

RAM, for superior performance, a standard 

Gigabit network interface and optional WLAN 

with optional AirPrint® protocol compatibility. 

Meanwhile, offering a compact and 

lightweight solution to business colour 

printing, the Olivetti d-Color P3100 printer 

delivers up to 31 pages per minute and 

is delivered with standard duplex. With 

low fusing temperatures and long-life 

consumables, the TEC (Typical Energy 

Consumption) on the d-Color P3100 is just 

2.1KW/h per week.

Olivetti’s d-Color MFPs offer many power 

saving modes to reduce the energy 

consumption. For instance, the Control Panel 

is not activated when printing, the fusing 

unit is not activated when scanning and a 

new Power Save Mode uses just 0.5 Watts 

ensuring compliance with the European ErP 

Directive.

Ensuring greater security for A4 
colour MFPs
The d-Color MF3300 and d-Color MF3800 

colour offi ce MFP systems, with optional fax 

functions deliver superior performance levels 

in a surprisingly compact device at a speed 

of 33ppm and 38ppm, in colour and mono, 

respectively. 

As well as offering extensive scanning 

capabilities to email, FTP, SMB and WebDAV 

and scanning directly to the hard disk and 

USB, these devices guarantee state-of-the-art 

security. The hard disk can be overwritten and 

data can be encrypted which provides added 

protection against improper use. Network 

security is also guaranteed by utilising the 

latest IPsec, IP fi ltering and IPP over SSL 

protocols and client authentication.

For more details about the Olivetti range of MFPs, Printers and Business Solutions please contact us:   Abi Stafford : 01908 547980 or a.stafford@olivetti.com 

Olivetti’s New Range 
steps up to a new Level

Increased productivity

Improved security

Impressive energy effi ciency

Scanning for standard 
applications

Cross-fl eet document 
software solutions

Direct printing 
capabilities

Flexible media handling
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When Olivetti launched its range 

of colour and mono MFPs and 

desktop printers this year, the 

aim was to guarantee all-round 

improvement thoughout the entire 

range of 35 new products that will 

be launched by the end of 2014.

It’s a tall order to bring so many 

new products to market but the 

variety and choice, Olivetti can 

now offer its customers, arguably 

differentiates the company from 

other manufacturers.
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at the high volume end of the extensive 

d-Color MFPLUS MFP range offer outstanding 

performance and energy savings for 

businesses. Ideal for centralised offi ces, large 

workgroups and CRDs they both output 

colour prints and copies at 60ppm but in 

mono at 65ppm and 75ppm respectively.

The two models support media weights up 

to 256 g/m2 and formats of up to SRA3 and 

Banner (1.2 meters in length). Their extensive 

fi nishing capabilities include booklet fi nishing 

with automatic crease-fold and saddle-stitch; 

front cover creation, of up to 209 g/m2, the 

tri-folding of A4 pages into DL size, ready 

for posting, and a Dual-scan system enables 
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When it comes to calculating energy use 
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example, has a TEC value of just 4.9 KW/h per 
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lowest TEC value of any product in this speed 
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our compact mono A4 MFPs
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to 60ppm and with the ability to handle up 
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paper cassettes. The 50ppm d-Copia 5004MF 

and 60ppm d-Copia 6004MF will be the fi rst 

to appear in this range.

Their new 7 inch colour touch panels can 

be tilted up to 20o, feature a handy ‘Home’ 

button, can be customised and support IC 

Card key authentication. The models all 

support direct printing from a USB stick and 

also support AirPrintTM through the network 

interface. 

 

What is more they have been designed with 

long-life consumables and parts low TEC 

values, reduced CO2  and noise emissions.

Like other new models these feature a 

password protected Command Center, to lock 

the control panel and its sub-menus. They 

can be programmed to control and limit user 

access and provide an Interface Block function 

to prevent the unauthorised use of direct 

printing via USB sticks.

Desktop printers with attitude
Olivetti enhanced its range of desktop printers 

by launching no less than 5 new colour and 

mono A4 models, specifi cally designed to 

improve user productivity and reduce energy 

usage. Among the fl eet are a 35 ppm mono 

trio, giving users the choice between an entry 

level model, the PG L2235, optional extras on 

the PG L2335 and the delivered-as-standard 

features of the PG L2435. 

The 26ppm d-Color P2126 delivers 512MB 

RAM, for superior performance, a standard 

Gigabit network interface and optional WLAN 

with optional AirPrint® protocol compatibility. 

Meanwhile, offering a compact and 

lightweight solution to business colour 

printing, the Olivetti d-Color P3100 printer 

delivers up to 31 pages per minute and 

is delivered with standard duplex. With 

low fusing temperatures and long-life 

consumables, the TEC (Typical Energy 

Consumption) on the d-Color P3100 is just 

2.1KW/h per week.

Olivetti’s d-Color MFPs offer many power 

saving modes to reduce the energy 

consumption. For instance, the Control Panel 

is not activated when printing, the fusing 

unit is not activated when scanning and a 

new Power Save Mode uses just 0.5 Watts 

ensuring compliance with the European ErP 

Directive.

Ensuring greater security for A4 
colour MFPs
The d-Color MF3300 and d-Color MF3800 

colour offi ce MFP systems, with optional fax 

functions deliver superior performance levels 

in a surprisingly compact device at a speed 

of 33ppm and 38ppm, in colour and mono, 

respectively. 

As well as offering extensive scanning 

capabilities to email, FTP, SMB and WebDAV 

and scanning directly to the hard disk and 

USB, these devices guarantee state-of-the-art 

security. The hard disk can be overwritten and 

data can be encrypted which provides added 

protection against improper use. Network 

security is also guaranteed by utilising the 

latest IPsec, IP fi ltering and IPP over SSL 

protocols and client authentication.

For more details about the Olivetti range of MFPs, Printers and Business Solutions please contact us:   Abi Stafford : 01908 547980 or a.stafford@olivetti.com 
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Marketing

Graham Sayles analyses the role of printed 
marketing material in the modern business

Does the printed word 
still have value? 

The emergence of digital 
media, the universal popularity 
of email and the rise of online 
marketing seem to have rung 
the death knell for printed 
matter. In the rush to stay 
abreast of the latest trends 
and embrace social media 
and digital marketing, many 
companies have forgotten or 
neglected the power of print. 

For example, 20 years ago 
the number one tool for a 
new business setting up was 
a printed brochure. Today, it’s 
almost certainly a website, whilst 
for many new companies the lure 
of Facebook, LinkedIn or Twitter 
may take priority over other types 
of marketing and promotion.

 It’s true that ignoring social 
media as a marketing channel 
would be a serious error. These 
tools certainly have their place 
and for many companies can 
become a vital marketing 
asset. In addition, they have 
the added advantage of being 
free – although the time they 
take to keep up-to-date should 
always be taken into account as 
a significant cost factor.  

A full marketing mix
However, it would be a mistake 
to think that all marketing should 
focus on digital/social media. 
It’s certainly not the full story 
and for many organisations a 
more rounded marketing mix is 
most effective. It’s also crucial 

to identify what actually 
works, as opposed to 
what is getting the most 
attention in the media.  

Printed leaflets, 
brochures and fliers – even 
the humble direct mail letter – 
remain powerful tools to market 
and grow a business.  

The good news is that the 
days of having to order huge 
quantities of print are gone, 
as digital print makes it more 
economical to buy smaller 
quantities. This means that you 
can adapt a flyer and create 
different versions to target 
different sectors. By creating a 
more focused sales message, 
‘niche’ marketing lets you 
accurately target the types of 
company or person that offer the 
best prospect of a sale. 

Get found by prospects
Probably the most important 
thing to remember in marketing, 
whether online or in print, is to 
create a number of different 
ways for prospects to find you.  
Many customers may find you 
online, but perhaps just as many 
may discover you through a 
leaflet or a business card. 

A recent Royal Mail survey 
looking into how mail, email 
and digital can be combined 
to maximum effect found that 
57% of people feel more valued 
when receiving traditional mail, 
whilst 87% have been influenced 

by direct mail to buy something 
online. It’s certainly true that 
whilst costs for direct mail 
are higher than for email, the 
average response rate is actually 
more than 10 times greater. It’s 
also much easier to get hold of a 
postal address than an accurate 
email address. 

Print also offers a longevity 
rarely achieved by email 
campaigns. Royal Mail’s 
survey shows that two thirds of 
interested prospects keep hold 
of a direct mail letter. However, 
less than 10% said that they 
would print out an email – even if 
they were interested in the offer 
or product. In reality that means 
that an email flyer is highly likely 
to be deleted without being acted 
upon.

Take quality seriously 
Of course, online presence is 
important to any business and 
it’s vital to have a website that 
looks good and makes the right 

impression. So is having a flyer 
or business card, but make sure 
the quality and relevance of 
the content is matched by the 
quality of the paper and print. 
I’m always surprised that people 
expect to be taken seriously after 
presenting a wafer thin business 
card with a yahoo address that’s 
been crossed though and a new 
one scribbled underneath.

For a new company setting 
up, we would generally 
recommend that business cards 
and a website are done as early 
as possible. If a company needs 
a brochure, this is often better 
created a little later, giving you 
time to stand back from what the 
company does and identify the 
benefits of your offering. You will 
also be able to learn from the 
website in this time, noting which 
pages are attracting attention 
and whether any new services or 
products leap out at you. 

In summary, it’s a question 
of using your digital marketing 
to inform your print-based 
marketing, and vice versa, in 
order to create a number of 
avenues that together get across 
a unified message to target 
your prospects in the most cost-
effective way. 

Graham Sayles has over 15 years’ experience in the printing industry. He is 
owner of Omniprint, a printing company based in Market Harborough that offers 
print services for all types of business, from start-ups to large multi-nationals. 
Call 01858 462 152 or visit www.omniprint.org.uk for more tips and ideas on 
getting more from your budget. 



FREE mono printing for  
a year with KYOCERA

Why ECOSYS? The ECOSYS name stands for: ECOlogy, ECOnomy and SYStem 
printing. With long life components these ECOSYS devices are designed to maximise 
durability and to minimise the total cost of ownership. These new products certainly 
embody the principles of ECOSYS, offering the customer low running costs whilst 
reducing the impact on the environment thanks to their adherence to the very latest Blue 
Angel and Energy Star standards.

* *Terms & Conditions apply.

Apply online at:  kyoceradocumentsolutions.co.uk/claims 

ECOSYS P6021cdn
n  Up to 21ppm in A4, 

colour and b/w 

n  Standard duplex unit for 
double-sided printing

n  Mobile printing support 
including AirPrint

n  Up to 9,600 dpi print 
quality. 

n  Direct printing from USB 
flash memory. 

n  2-year warranty as 
standard

n  The ECOSYS P6021cdn is 
shipped with a generous 
1,200 pages of starter 
toner.

n  Low noise printing, no 
noise in sleep mode 

DON’T SPEND A PENNY ON MONO CONSUMABLES
Receive 3 FREE mono toners when you purchase an  
ECOSYS P6021cdn. A combined year’s saving of £227 on 
consumable costs! (based on RRP). Promotion valid from 01.10.14 – 31.10.14*



Canon’s new desktop 
scanner is ideal for 
today’s paper-light 
working practices

Versatile and productive

Paper is still an effective 
way to distribute and 
share information, but it is 
becoming an increasingly 
transitory medium as 
businesses speed up internal 
processes and reduce paper 
filing through digitisation. 
NewField IT’s approach to 
paper – using it, but imposing 
a clear desk policy and 
electronic storage to keep the 
office largely paper-free (see 
page 26) – is likely to become 
the norm in the future. 

For such practices to be 
effective, it must be easy 
for employees to digitise 
paper documents so that 
they can be filed and shared 
electronically or inserted into a 
digital workflow. The key word 
here is easy: most offices will 
have a number of scanning 
options, from specialist high 
volume document scanners to 
multifunction printers and small 
sheetfed devices. All have their 
place – and their limitations.

Most sheetfed scanners are 
fast and efficient, offer good 
functionality and take up very 
little room on the desktop. 

Scanners

However, they can’t be used 
to scan bound documents. 
Workgroup and departmental 
MFPs are more flexible, but 
they are a shared resource and 
have multiple uses. Having to 
get up and walk across the 
office to use a device may be 
an unwelcome interruption 
– and you might have a wait 
when you get there.

Minor inconveniences, 
perhaps. But if you are serious 
about reducing hard copy filing 
and if you ask employees to 
clear their desks before they 
go home, there is a strong case 
for implementing a dedicated 
scanner than can handle all 
types of document, including 

bound reports, presentations, 
books and magazines.

To meet this demand, Canon 
has just launched the versatile 
imageFORMULA DR-F120 
document scanner for ad hoc 
scanning in small businesses, 
branch offices and corporate 
departments with daily scanning 
volumes of 50-800 pages.

Combining a single-pass, 
duplex automatic document 
feeder (ADF) and a legal-size 
flatbed scanner in one sleek, 
compact unit, it enables office 
workers to use one device for 
all their day-to-day scanning 
requirements, from printed 
sheets, books and magazines 
to fragile items, ID documents 

and plastic cards.
With a scanning speed of 

20 pages per minute, or 36 
images per minute if scanning 
two-sided documents, it is also 
very productive – two and a 
half faster than the current 
market leader for single-sided 
documents and as much 
as nine times faster when 
scanning two-sided documents. 
Fast scanning speeds combined 
with advanced processing 
features like automatic page 
size detection and blank page 
deletion and a 50-sheet ADF 
ensure that lengthy documents 
or batches of mixed pages can 
be processed quickly.

Productivity is enhanced 
further with simple ‘one touch’ 
buttons on the control panel 
and intuitive CaptureOnTouch 3 
software, which makes it easy for 
users to create searchable and 
editable PDFs; save documents 
to various other file formats; 
and send scans to multiple 
destinations simultaneously, 
including popular cloud-
based applications, such as 
Sharepoint, DropBox, Evernote, 
OneDrive, GoogleDrive and 
SugarSync.

Another attraction of the 
imageFORMULA DR-F120 is 
value for money. Priced to shake 
up the scanner market, it is 
available online for under £300.
www.canon.co.uk
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For users who like the convenience of 
a multifunction device offering printing, 
copying and faxing as well as scanning, 

Panasonic has just launched the KX-
MB2100 series, with mono print 
speeds of 26 pages per minute or 
24 pages per minute when printing 
on both sides of the page.

There are three models in the 
range, the KX-MB2120 with USB 
connectivity; the KX-MB2130 with 
USB and LAN connectivity; and 
the KX-MB2170, which also offers 
Wireless LAN connectivity.

The mono laser devices include 
a number of features to speed up 
workflow, including a Quick-Job key 

for selecting pre-programmed jobs. These 
could be the copy/scan tasks you perform 
most often or the ones that are most 
complicated to set up.

Another useful feature is a password 
protected Secure Print function that keeps 
a print job on your computer’s hard disk 
until a password is entered on the MFP at 
which point it is printed. Unlike secure print 
systems that use the printer’s memory, 
there is no limit to the amount of secure 
print files you can store.

In addition, the KX-MB2130 and  
KX-MB2170 are compatible with Google 
Cloud Print, enabling printing from remote 
and mobile devices. 
www.panasonic.com

All-in-one 
convenience
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DR-M1060
DR-M140

you can

High reliable 
performance,  
low on space

The ultra-compact DR-M140 is ideal for busy 
office departments, reception areas and branch 
offices requiring fast dependable scanning.  
For versatile document scanning of documents 
up to A3 in size, the DR-M1060 is now also 
available. Two discrete solutions so small, they 
can even fit neatly under your desk. 

Find out more at
canon.co.uk/imageFORMULA



Maxify range of business inkjets introduced 
to complement Canon’s laser range not 
compete with it 

Canon enters  
business inkjet market

Canon has belatedly entered 
the business inkjet market 
with a new brand of all-in-ones 
optimised for business use.  

The launch of the Maxify 
range overturns the company’s 
previous policy not to target 
business customers with an 
alternative to laser technology 
and is recognition of growing 
demand amongst business 
users for higher speed, lower 
cost inkjet devices.

Both HP and Epson have 
had success with business 
inkjet devices that offer 
colour printing at half the 
cost and twice the speed of 
comparable laser machines. 
Originally introduced for small 
office/home office users, 
business inkjets have been 
making inroads into the small 
workgroup market with the 
launch of models offering print 
speeds of up to 70 pages per 
minute and compatibility with 
enterprise print solutions and 
managed print services.

The Canon Maxify range 
is not yet competing at this 
level, but with print speeds of 
23/15 ipm (mono/colour), auto 
duplex, high yield XL inks for 
lower running costs and single 
pass duplex scanning on the 

Business Inkjets

top of the range model, it will 
be of interest to small offices, 
micro businesses and home-
based professionals.

Mark Robinson, market 
business developer at Canon 
UK and Ireland, told PrintIT that 
Canon’s position now is to offer 
customers at this level a choice 
of technologies through two 
sub-brands i-Sensys (laser) and 
Maxify (business inkjet). 

As part of its positioning, 
Canon is drawing a distinction 
between its existing Pixma 
range, which Robinson 
describes as “photo lab quality 
printers for home use”, and 
the new Maxify range, which 
he says is designed for higher 
volumes and document-based 
print runs. 

Robinson said: “Maxify has 
much higher ipms (images 
per minute) than Pixma: even 
printing in draft mode, a Pixma 
wouldn’t compete. Pixma MX 
models have tried to fill the 
space of business inkjets and 
have done a good job, but if 
we take Maxify 5000 series 
models and compare them to 
the Pixma MX92: a) they are a 
lot quicker; and b) they are 50% 
cheaper to run. We are trying to 
make sure people understand 

that by buying into Maxify, the 
cost savings are much greater.”

According to Robinson, 
Maxify devices have a cost per 
colour page comparable to a 
low-end i-Sensys i.e. circa 5-7p 
for multipack purchases.

A second major difference 
between the two brands, he 
says, is the types of ink used, 
with Maxify using new Dual 
Resistant High Density (DRHD) 
ink.

“Maxify inks are brand new 
and built around a completely 
new system: they are single ink 
models, they are pigment-based 
and they are all XL cartridges, 
so they have much higher 
yields. The inks also have 
increased water resistance, so 
there is no bleed when you use 
a highlighter. That’s why we are 
positioning Maxify as a small 
office/home office business 
product, whereas Pixma is 
firmly in the consumer photo 
printing space.” 

But what about i-Sensys 
laser products? How does 
Maxify dovetail with Canon’s 
laser range? 

Robinson says Canon 
has been careful clearly to 
de-lineate its proposition. 
Maxify is for small office/home 
office users, with 1-8 users 
who are after an entry-level 
colour product costing £199-
£299, whereas i-SENSYS is 
for businesses that have a 
preference for laser output, are 
printing higher volumes or are 
sharing devices amongst more 
users.

When it comes to mono 
printing, Robinson says that 
i-Sensys is the best bet every 
time.

“There are i-Sensys mono 
products going from sub-£150 
all the way up to £499. We 
didn’t see the point in bringing 
out an inkjet model that only 
offers mono. Canon’s heritage 
with i-Sensys is such that we 

want i-Sensys to remain our 
mono option,” he said.

The new printers will be 
sold through a number of 
channels, including retail to 
meet the needs of small and 
home office users who value the 
convenience of shopping at a 
Staples, PC World or John Lewis.
www.canon.co.uk
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Maxify at a glance
Colour: There are five colour 
models in the range, four all-in-
ones and one printer-only (the 
Maxify iB4050).

Output: All offer print speeds 
of 23/15 ipm (mono/colour), 
auto duplex and PC-free wireless 
printing from mobile devices. The 
first page out time is 8 seconds.

Ink: All take high yield XL inks for 
lower running costs, with yields of 
900 colour / 1,200 mono pages 
(MB 2050/2350) or 1,500 colour 
/ 2,500 mono pages (MB5050/
MB5350/iB4050).

Paper handling: All all-in-ones 
have a 50-sheet automatic 
document feeder: the top of the 
range MB5350 has a duplex 
automatic document feeder for 
single-pass, two-sided scanning/
copying.

Paper capacity: MBx050 models 
have a paper capacity of 250 
sheets from one tray; MBx350 
models and the iB450 have a 
paper capacity of 500 sheets from 
two trays.

Recommended print volume:  
The MB5050, MB5350 and iB450 
printer support monthly print 
volumes of 1,500 pages.

Prices
£159 for the Maxify MB2050
£189.99 for the Maxify MB2350
£209.99 for the Maxify MB5050
£319.99 for the Maxify MB5350
£159.99 for the Maxify iB4050
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PANASONIC LAUNCH NEW  
FASTER WORKGROUP/DESKTOP MONO  
MFPS WITH ADDED FUNCTIONALITY
The new Panasonic KX MB2100 range offers 
users a mid-range sized MFP with super-fast 
print and copy speeds.

The 3 new models in the range all provide fast 
print/copy times of 26ppm and unprecedented 
duplexing at 24ppm

With a built in ADF which also offer 26 scans 
per minute and either colour scanning as a PDF, 
Bitmap, Jpeg or TIFF either directly to you PC (Via 
a network) or to FTP.

All models come with a Secure Print feature 
which allows users to send their print to the 
printer and then release the document to print 
once they have keyed in their secure log in code, 
avoiding sensitive documents been seen by others 
or losing part of prints  when accidently picked up 
by other users.

The Network models are compatible with most 
mobile printing Apps. Google cloud is also 
supported.

All machines comes as standard with a drum and 
toner, separate replacements toners and drums 
are available from your usual suppliers or online.

The Duplexing feature is perfect for 
environmentally minded businesses that wish to 
cut down on unnecessary waste of papers without 
the downside of slower print times.

The new KX MB 2100 range had been designed to 
offer users a fast quality print, copier & scanner 
that can either integrate into a bigger managed 
print proposition or a stand-alone workgroups. 

With key features such as fast duplexing, 
scanning to email, future proof functionality & 
secure print the new range of printers is fully 
capable to tackle all that a busy office whether  
SOHO, SME or Corporate can throw at it giving 
users peace of mind, great quality prints/copies, 
and good value for money.

For more information on the full range of Panasonic Printers, Scanners and MFPs simply visit  
http://business.panasonic.co.uk/communication-solutions or call 0207 022 6530.

Panasonic System Communications Company Europe, Panasonic House, Willoughby Road, Bracknell, Berkshire RG12 8FP

NEW MODELS:
n  The KX MB2120 is the entry level 

model and is designed for single 
use connectivity via USB.

n  The KX MB2130 is the next model 
up and features both Network 
and USB connectivity allowing 
multiple users to get access 
to the machine for printing, 
scanning plus direct emailing 
(when set up with an address).

n  The KX MB2170 is the flagship 
model and comes with all the 
features mentioned on the  
2 models above and in addition 
has Wi-Fi connectivity via a  
WPF button allowing fast and 
easy setup.

@panasonicuk
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MFPs

Samsung has brought smartphone-like ease of 
use and expandability to its new MFPs

Super smart, 
super simple
For a year or more, Samsung 
has been leveraging its 
position as a leader in the 
smartphone and tablet 
computer markets to drive 
innovation in printing, 
especially printing from mobile 
devices. Following its launch 
of the first NFC-enabled ‘Print 
on Tap’ MFPs, it has now 
announced the industry’s first 
printers based on the Android 
operating system. 

Launched at September’s 
IFA 2014 consumer electronics 
exhibition in Berlin, the Smart 
MultiXpress series features 
an Android OS and Samsung’s 
Smart UX Center, the same 
touch technology used in 
Samsung Galaxy smartphones 
and tablets.

This combination provides a 
scalable platform for individual 
printer apps – just like a 
smartphone – and the printer 
industry’s first application of 
haptic technology, which uses 
vibration for a more tactile user 
experience. 

It also allows the printers 
to operate independently of a 
PC, with on-the-go connectivity 
through Samsung Cloud Print 
and the ability to preview, edit 
and annotate documents on 
the MFP screen. 

Mark Ash, general manager 
of Samsung Electronics Print 
Division, UK and Ireland, said: 
“What we’ve done with the 
Smart MultiXpress series is 
put a 10.1-inch tablet-like full 
touchscreen panel on the front 
of the device, which enables 
people to search and print from 
web browsers, emails and other 
types of content just like they 
do with mobile devices, without 
the need to connect to a PC or 
server.” 

He added: “Our new PC-
independent print technology 
provides increased efficiency 
and productivity for a mobile 
and fluid workplace. And as 
the range is compatible with 
Samsung’s XOA (eXtensible 
Open Architecture) printing 
solutions platform, models 
can be customised to meet 
specific business needs. What 
we’ve done is ensure that 
super smart is also super 
simple.”

Another feature likely to 
be welcomed by businesses 
with large numbers of 
smartphone users is the 
optional NFC Pro accessory. 
Sold separately, this offers 
easy mobile printing from 
smartphones, a stronger user 
authentication process and 
improved IT administration, 
including the ability to ‘clone’ 

security settings on multiple 
MFPs just by tapping on the 
NFC Pro accessory.

The Samsung Smart 
MultiXpress series includes 
three A3 colour MFPs, with print 
speeds of 30, 25 and 22 pages 
per minute; three A3 mono 
MFPs, with print speeds of 35, 
30 and 25ppm; and four A4 

mono MFPs with print 
speeds of 53, 45 and 
43ppm.

NFC-Enabled 
In July, Samsung 
expanded its range 
of A4 colour devices 
with a new laser 
printer and new 

MFP  designed for 
small and medium-
sized businesses. The 
ProXpress C2620 and 
2670 combine fast print 
speeds of 26ppm (colour 
and mono), a 4.3in 
touchscreen display and 
NFC tap to print/scan 
functionality.

Ash points out 
that extending NFC 

capabilities to business-class 
devices was an obvious move: 
“Our customers are using 
their mobile phones to unlock 
hotel doors, make contactless 
payments and even to access 
vending machines. Making this 
available on printing devices is 
the next logical step,” he said.

In addition to mobile printing 
applications, Samsung is using 
NFC for ‘tap to authenticate’, 
which personalises the MFP 
user interface and saves 
money by removing the need 
for a card reader, and for 
printer maintenance. A smart 
printer diagnosis system on 
the ProXpress series enables 
dealers and customers to tap 
their smartphone on the printer 
display to view and fix printing 
errors. The printer transmits 
its operational status and 
problem-solving video clips to 
the smartphone. 

As the workplace becomes a 
‘mobile first’ environment and 
employees spread their working 
time across multiple devices 
as opposed to relying on a PC 
to get the job done, customers 
are demanding more flexible 
solutions. Samsung’s Smart 
MultiXpress and ProXpress 
MFPs meet this demand.
www.samsung.com 

Larger, app-enabled screens 
are also a feature of the new 
18-strong range of Xerox 
ConnectKey MFPs. Introduced 
one and a half year’s ago, 
the Xerox ConnectKey 
platform combines workflow 
integration with mobility and 
the cloud; built-in security; 

cost control; sustainability 
tools; remote management; 
serverless apps; and an open 
API for integrating MFPs with 
software and systems.

Xerox is encouraging 
resellers to make the most 
of ConnectKey’s ability to run 
customised print, IT integration 
and workflow apps by using the 
Xerox App Studio web-based 
wizard to create their own. A 
new feature of Xerox App Studio 
2.0 is the option to scan to and 
print from Microsoft Office 365 
and Dropbox so that a reseller 
can now create an app for a 
customer that connects an 
individual user to a Dropbox/
Office 365 account. With all 
credentials pre-loaded, all the 
user has to do is enter their 
password at the device.

Apps just for you
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PrintIT sees the the Future of Work in practice in 
NewField IT’s new Twickenham offices

Agents for change

What does the printed page 
mean for you? For many 
business people, it has come 
to be seen as an unwanted 
expense and clear evidence 
of careless printing habits. 
For James Duckenfield, 
managing director of print 
and workflow consultancy 
NewField IT, the printed page 
is the symptom of a much 
more fundamental problem.

“Several years ago we did 
a project for a Top 10 law firm. 
Their information was split 
between email, which was 
one of their main document 
management systems, and 
an email archive, which was 
a separate specialist system 
for archiving email; they had a 
document management system, 
which the IT department had 
dumbed down so much that 
people didn’t use it; they had 
a system for tracking on-site 
records; and a separate system 
for tracking off-site records. 
With all those different sources 
of record, it would take an 
eternity to find a document. So, 
what happened was that people 
printed everything and kept it in 
a filing cabinet,” he said.

Instead of implementing 
controls to reduce printing, 
the preferred option of many 

Digitisation

managed print service (MPS) 
providers, Duckenfield chose 
to address the root cause of 
the problem – the company’s 
inefficient IT infrastructure.

“We were able to say ‘Gone 
are the days when you have six 
or seven different sources to 
go to to find your data; we are 
going to have one document 
management system and it’s 
going to be integrated into 
other key systems like email 
so that it has real value for 
your day-to-day job’. Moving to 
this system allowed the firm to 
consolidate its real estate from 
two offices in Central London to 
just one, bringing massive real 
estate savings. And their fee 

earners got 10% more space 
than they had before.”

As Duckenfield says, it 
was “a win:win for everyone 
involved”, including NewField 
IT, which has gradually evolved 
its print consulting services 
to encompass the broader 
issues of filing and document 
management, business 
processes and IT integration, 
always keeping one eye on 
potential space savings. 

“Real estate savings are 
so much bigger than print 
savings. If we are trying to build 
a business case for change, 
we can either stick to print and 
deliver savings of hundreds of 
thousands of pounds or we can 
start incorporating real estate 
which adds up to savings of 
millions of pounds. I don’t know 
any big corporates that don’t 
have a corporate real estate 
reduction programme,” he said.

NewField IT has proved 
adept at helping organisations 
achieve such goals. The Bank of 
New York Mellon, for example, 
was able to reduce its real 
estate requirement in Central 
London by 32% by removing 
two thirds of its on-site filing. 
Another NewField IT client, a 
financial services company, 
almost halved its London office 
real estate by making similar 

reductions to on-site filing.
The key to achieving and 

maintaining such savings 
is implementing an IT 
infrastructure optimised for 
what NewField IT calls the 
Future of Work.

This concept envisages 
a world in which bricks 
and mortar are used for 
specialist facilities and better 
collaboration space rather 
than for storing paper; where 
employees have access to the 
information they need wherever 
they are; where there is a 
process framework so people 
can work in compliance with 
corporate policies on security 
etc. regardless of their location 
or the device being used; 
and in which there is a move 
away from capital investment 
to ‘something as a service’ 
– buildings as a service, IT 
infrastructure as a service, 
software as a service.

Future of Work
Future of Work principles can 
be seen in practice in NewField 
IT’s new offices in Twickenham, 
London. As the company is still 
growing, it has moved to larger 
premises, but Duckenfield 
asserts that Future of Work 
drivers – particularly around 
the use of space – are equally All paper must be cleared from desks by the end of the day

NewField IT 
advocates 

strict  
zoning of 

office  
space

James Duckenfield,  
managing director, NewField IT 
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valid for companies in the 
process of downsizing.

“These principles have 
helped us maximise our use 
of real estate with tangible 
savings and helped us reduce 
our printing by 34%, and we 
weren’t big printers in the first 
place,” he said. “We have also 
massively improved our working 
efficiency because we have 
enabled collaboration through 
the design of the office.”

NewField IT bases its Future 
of Work concept on three 
foundations:

1. Fully integrated IT 
systems. 
The better the IT infrastructure, 
the better a company’s 
use of information and the 
less need there is to print. 
The key ingredient here is 
interoperability: if a business 
is to streamline processes and 
make use of its data, all systems 
have to talk to each other.

One of the impressive 
features of the NewField IT 
offices are the large format 
displays that provide each team 
with insights into relevant data.   

“In the Future of Work, 
predictive and prescriptive 
insights will be commonplace, 
not just the preserve of a data 
analyst doing a monthly report. 
Each team has a live analytics 
screen that’s updated with 
regular cadences, as often 
as every 15 minutes, so they 
can see exactly how they are 
performing during their working 
day,” explained Duckenfield.

2. Good paper/Bad paper
The workplace of the future will 
not be paperless – paper is still 
good at certain things – but 

when and how paper is used 
will change significantly.

According to Duckenfield, 
there are four reasons why 
people print – to read, to 
annotate/sign, to save and 
to share – but as technology 
develops what is perceived as 
an acceptable use of paper will 
change. 

“There will be good paper 
and bad paper,” he said. “Good 
uses include reading – there 
will be circumstances where 
reading on paper is still better 
than reading on a computer, 
but technology will catch up; 
annotation – until electronic 
annotation tools catch up with 
the speed and convenience 
of paper, then paper will still 
be a good way of doing it and 
there will be circumstances 
when paper forms are better 
than a tablet especially in 
developing markets; and 
sharing information – you will 
not be able to hand out a free 
newspaper electronically or a 
leaflet advertising a restaurant.

“However, some reasons 
will become less good, for 
example signing. Most Western 
territories now accept electronic 
signatures and there’s no need 
for it within a company – it just 
slows things down. Sharing 
information should be done 
much more effectively and 
saving information on paper is 
definitely bad. At NewField IT, 
we have moved entirely away 
from printing and filing because 
if information is on paper it can 
only exist where the paper is. We 
have got rid of our filing cabinets 
and we have also got rid of our 
off-site archive. Everything is 
electronic, it’s all backed up in 
multiple locations.”

3. Zoned office space
The third element is the more 
efficient use of office space 
through zoning. NewField IT 
breaks the office down into four 
distinct zones:

Specialist space. Every 
business has certain facilities 
that can only be located in an 
office, such as a print room, 
mail room, clean room or, in the 
case of NewField IT, a systems 
integration lab where software 
development teams assess 
hardware products, brainstorm 
and do other tasks that can’t 
be done remotely.

Collaboration space. To 
better serve the needs of users, 
businesses should provide 
a variety of meeting rooms, 
preferably combined with an 
online and walk-up booking 
system integrated with Outlook. 

“Rather than waste a load 
of real estate with big meeting 
space used by few people, 
we have tiered ours. We have 
single-man meeting rooms 
where you can collaborate with 
someone externally; we’ve got 
three-man meeting rooms; 
we have a conference room 
with telepresence; we have a 
standard meeting room; and we 
are about to open a room with 
a touchscreen table running 
Asset DB, CompleteView and 
other electronic assets we 
use to help customers make 
decisions. It will have no other 
furniture and is bookable for 
30-minute slots.”

Open plan office space. 
NewField IT recommends 
a mixture of fixed desks for 
people who have to come 
into the office every day and 
hot desking, with a clear 
desk policy and and no paper 
filing. Paper is still printed by 

NewField IT employees, but 
it must be thrown away or 
scanned into the company’s 
cloud-based DocuShare 
document management system 
when finished with. Any paper 
left on a desk at the end of the 
day is placed in a communal 
sin bin, from where it can be 
retrieved if necessary.

Social space. The fourth 
zone is shared space, such as 
a kitchen or break-out area.

Duckenfield argues that this 
style of office will become 
increasingly common and that 
as technology advances and 
organisations’ use of data 
improves their need to print will 
decline. 

“(This approach) is already 
happening a lot in the 
enterprise. As with MPS when 
it came out, enterprises have 
been the first to embrace it, as 
the bigger the organisation, the 
greater the benefits. We are 
already engaged with quite a 
few large corporates and multi-
nationals that want to move in 
this direction. It is going to take 
time for this to percolate down 
to the SME and SMB level, but 
it will happen,” he said. 

Such has been the success 
of its Future of Work strategy 
that NewField has already 
changed the way it operates, 
and it is now encouraging its 
clients to do the same.

“For our end user customers 
it’s not just savings around 
print,” explained Duckenfield. 
“It’s savings around time and 
space, making them go faster 
as a business, helping them be 
more compliant, helping reduce 
their back office overheads.”
www.newfieldit.com

NewField IT’s conference room with telepresence system for global collaboration

Soft seating in the NewField IT reception area
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Education

How new printing rules are helping Queen Elizabeth’s School in 
Hertfordshire cut costs and improve printing efficiency

School rules
Founded in 1573, the 
Queen Elizabeth’s School in 
Hertfordshire has 1,200 pupils 
and 130 staff. While mindful 
of its long-held traditions, the 
Grammar School for boys aged 
between 11 and 18 actively 
embraces new technology. 

The school has several 
computer rooms; classrooms 
and laboratories have electronic 
whiteboards and projectors; the 
new 6th Form Café has wireless 
internet access; and, for secure 
printing and cost recovery, the 
school uses Equitrac Office from 
Nuance Communications.

The Equitrac Office print 
management solution was 
originally deployed in the 
school library, before being 
rolled out across the school in 
conjunction with a fleet of Canon 
multifunctional devices (MFPs).

The wider deployment has 
brought a consistent user 
experience throughout the 
school and enabled the print 
department to reduce print 
volumes and control print costs 
through improved management 
and control of printing by staff 
and pupils. 

Print rules applied by 
Equitrac Office mean that 
MFPs automatically default to 
mono printing on both sides of 
the page. Large print jobs are  
diverted to the school’s central 

reprographics department to 
reduce print costs and energy 
consumption. 

A particular benefit is the 
ability to integrate Equitrac 
with the ParentPay income 
management and catering 
administration application.  

The system, which allows 
parents to add credit online, was 
already being used for payment 
in the school canteen and shop 
and is now used to pay for 
copies and prints as well. Queen 
Elizabeth’s is a cashless school, 
so Equitrac’s compatibility with 
this system was essential.

The cost of each print or 
copy made is deducted from 
the student or staff member’s 
online account, facilitating 
cost recovery, print control and 
detailed reporting about print 
patterns and usage.  

Biometric technology is 
used to authenticate users 
at a device. This ensures that 
print or copy costs are always 
attributed to the right user or 
department and deducted from 
the appropriate account; that 
documents sent to a print device 
are only released to those 
authorised to retrieve them; 
and that the school can monitor 
printer usage and continue 
to make improvements to the 
printer fleet and further drive 
down costs.

The reporting function’s 
ease of use has saved the 
school Print Room hours of data 
gathering and enables more 
timely and regular analysis of 
printing and copying habits – 
information that it is using to 
gradually rationalise the use of 
desktop printers around the site, 
bringing further cost savings.

Mobile printing
Another benefit highlighted by 
Emi Aghdiran, Assistant Head 
(Business Manager), is greater 
flexibility for students.

“The new configuration 
has the potential for mobile 
print functionality, which 
will enable users to print 
from mobile devices, like 
smartphones, tablets and 
laptops. Furthermore, students 
will be able to send homework 
from their home PCs to print at 
school, so the print job can be 
released and collected at the 
chosen device the following 
day. In a school like ours with 
a very broad socio-economic 
mix of students, this is another 
equaliser,” she said. 

Mrs Aghdiran also highlights 
Equitrac’s ease of use, which 
enabled a seamless transition to 
the new system and has already 
led to fewer print-related calls to 
the IT support department.

“The training was very 
straightforward and the 
devices are intuitive to use,” 
she said. “It was important the 
transition appeared seamless 
and immediately effective, as 
change in any organisation is 
difficult, especially if it impacts 
the students during their time 
with us. ” 

She added: “Equitrac has 
definitely made an obvious 
improvement to Queen 
Elizabeth’s printing efficiency. 
We are much better off now we 
have this solution.” 
www.nuance.co.uk
www.visionplc.co.uk

PaperCut
TM

Online 
and offline 
tracking 
A popular alternative to 
Equitrac in the education 
sector is PaperCut print 
management software. 
Launched in 1998 and now 
used by more than 50,000 
customers in 116 countries, 
PaperCut accurately tracks, 
charges and bills for print, 
copy, scan and fax jobs. 

The new release of 
PaperCut, version 14.2, 
boasts a new offline mode 
that enables it to track copy 
jobs even if a connection to 
the primary server is lost.

Kyocera Document 
Solutions, the largest 
PaperCut reseller in EMEA, 
has announced that this 
feature will also be supported 
in the Kyocera embedded 
version of PaperCut – and 
that it is currently the only 
manufacturer to offer this 
enhancement.

Anup Rai, Kyocera 
Document Solutions product 
marketing manager, said: 
“We are delighted that 
PaperCut’s new Version 14.2 
has an offline mode unique 
to Kyocera. Should your 
connection to the primary 
server be lost you can still 
print, which means there 
really is no downtime when 
you have PaperCut loaded on 
a Kyocera device.”

Version 14.2 also supports 
Microsoft Word, Excel and 
Powerpoint file attachments, 
making it easier for 
smartphone and tablet users 
to print attachments.

Existing Kyocera customers 
with a valid maintenance 
agreement will be able to 
upgrade to the new version of 
PaperCut.
www.papercut.com
kyoceradocumentsolutions.
co.uk
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The latest deal, signed 
with a large NHS Trust, saw 
Samsung and Vision work 
together to simplify and 
streamline the Trust’s print 
estate.

As with many large 
organisations, printers had 
been purchased on an ad-hoc 
basis, resulting in the 3,000 
full-time staff and 350 plus 
volunteers printing to any 
one of the 700 printers of 
all makes and models. The 
piecemeal approach meant that 
no centralised management 
system was in place and, as 
a result, ordering ink and 
spares for over 50 different 
makes of printing devices was 
time consuming for the Trust. 
Consumables were being 
ordered as and when needed 
from a third party provider, 
meaning there was no control, 
while maintenance contracts 
were difficult to manage with 
several different providers and 
contracts to contend with and 
no reports on printer usage.

Samsung and Partner Vision: 
cutting print costs in the 
health sector
Samsung, along with strategic partner Vision, has recently won a number 
of key NHS print contracts, in the process achieving huge cost savings, 
reducing print volumes, introducing a more effective use of consumables 
and increasing efficiency.

The managed print solution
With a need to drive the amount 
of printing down, a desire to 
see reports on who was printing 
what, where and when, and a 
requirement to pull everything to 
do with print under one contract, 
the Trust put out an invitation 
to tender to all NHS suppliers to 
create a print strategy. Samsung 
partner Vision was chosen as 
they offered a new and fresh 
approach that would drive 
efficiency and recognise cost 
savings. 

First, a print audit and 
discovery process was 
completed by Vision to design 
a new printing strategy for the 
Trust. One model of Samsung 
printer, the ML-3750ND mono 
laser, was selected and installed 
in staff offices and restricted 
areas, and legacy devices were 
removed and disposed of in 
compliance with the Trust and 
environmental requirements. 
Vision also brought everything 
under one single-supplier-
managed contract meaning 
the Trust would be billed on a 
quarterly basis, with a uniform 
cost across every department 
covering support, maintenance 
and consumables.

As a result of Samsung and 
Vision’s Managed Service, usage 
of each individual printer can now 
be monitored through Vision’s 
Print Management Solution 
where cost recovery and bill back 
to the various Trust departments 
helps the Trust provide total 
accountability with all output 
printing. Vision’s Remote Fleet 
Management application 
VRFM monitors devices to help 
deliver enhanced service to the 
Trust and combines to provide 
accurate and timely data for 
billing purposes.   

With heightened awareness 
across the trust, printer usage 
is being reduced with users now 
thinking more about the need 
to print and the costs incurred 
to the Trust. Reporting is 
distributed to department heads 
and users are subsequently 
becoming more educated about 
printing and the impact it has. 
Efficiency has also increased, 
with Vision delivering toner and 
consumables more efficiently 
and enabling the Trust to 
focus on other key areas with 
the business. Support calls 
have reduced too, with VRFM 
remotely monitoring devices 
and where possible, proactively 
remedying faults and failures 
before they impact the Trust 
users and service desk. 

In summary and perhaps 
most importantly, the Trust 
have reduced costs recognising 
savings of 30% Efficiency has 
increased with improvements 
in process and service levels. 
The Trust now pays one simple 
set fee, through one effective 
supplier which provides flexibility 
with usage reconciled to suit the 
Trust. The solution is continuously 
evolving and developing with 
the objective of driving further 
efficiencies and savings over 
the contract term through 
performance review meetings 
that combine with Samsung, 
Vision and the Trust regularly 
identifying new opportunities.

With Samsung launching 
innovative new products in late 
2014 using its strong consumer 
heritage to create user-friendly, 
cutting-edge printers and 
multifunction devices, Samsung 
and its partners are well placed 
to further enhance the print 
offering of more organisations 
like this NHS Trust.

Key benefits of a 
Samsung partner 
managed print 
contract:
•  Cost savings of 30% 

and more
•  Reduction of print 

volumes
•  More effective use of 

consumables
• Increased efficiency
•  Improved service 

delivery
•  Reduced 

administration

08449 808 700
www.visionplc.co.uk
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Opinion

This year, Dell celebrates its 
30th birthday. No one can 
deny how far technology has 
developed in the last three 
decades and printing has 
been a big part of this – from 
the launch of the first desktop 
printers in the 1980s, which 
allowed the public to print in 
the home or office for the first 
time, to wireless printing from 
a smartphone or tablet today. 

1980s:  
The birth of desktop printing
The 1980s was an exciting 
decade for printing and laid 
the foundations for future 
innovation. The first laser and 
inkjet printers for the desktop 
were released in 1981, but 
if we go back exactly 30 
years, 1984 was the year the 
first mass market printers 
were launched, reflecting 
the growth of personal 
computing. Although laser 
and inkjet printing had been 
in development since the 
1970s, the technology had 
only previously been available 
through large format and 
industrial machines.

The advent of desktop 
printing brought about a 
wealth of new possibilities for 
businesses, particularly those 
in the creative industries, such 
as design and advertising. 
Between 1985 and 1990 
various graphics software 
packages became available, 
helping to spark the popularity 

of desktop publishing at home 
and in the office. 

1990s:  
Invention and innovation
As the market grew, 
advancements in technology 
brought about improvements 
in the quality of desktop 
printing and reductions in 
the cost per print. With these 
changes, printers became a 
regular fixture in public places 
such as libraries and schools. 
During the early 1990s, small 
shops offering digital printing 
services rose up and competed 
with traditional printers and 
photo labs, making high quality 
printing more accessible. 

3D printing was invented 
during the 1980s and 
development continued 
throughout the 1990s. 
The technology influenced 
various sectors, including 
the automotive, aerospace, 
architectural and industrial 
production industries, and 
was favoured for its ability 
to produce high end, one-off 
parts. It allowed businesses to 
test prototypes and produce 
functional models without 
having to invest in extensive 
tooling. 

2000s:  
The rise of digital printing
During the early 2000s, digital 
printing came to the fore. The 
first printer-and-camera dock 
combination was introduced in 
2003, enabling images to be 
printed straight from a camera. 
In the same year, wireless 
printers came onto the market, 
making printing in the home 
or office more convenient. 
Towards the end of the decade, 
technology advanced even 
further and perhaps most 
notably smartphones and 
tablets became available. 

Communication stepped up 
a gear as the mobile internet 
enabled people to send emails, 
search for information or send 

messages via social media while 
on the go. Business apps helped 
to make mobile devices more 
functional, with 2010 seeing 
the release of the first app that 
allowed email attachments to 
be printed directly from a mobile 
phone to a linked printer. This 
new found connectivity and 
flexibility created a further shift 
in business practices as workers 
were able to work anytime, 
anywhere.   

Today:  
The age of the smartphone
The popularity of smartphones 
and tablets continues to 
expand. According to Gartner, 
968 million smartphones 
and 198.4 million tablets 
were shipped to end users in 
2013, an annual increase of 
42.3% and 68% respectively. 
Trends such as BYOD and 
the ability to print straight 
from a smartphone or tablet 
have security implications for 
businesses and companies 
must consider how to 
safeguard sensitive data in 
the office. The introduction of 
follow me print provides one 
solution to this challenge. The 
software gives organisations 
the ability to control the 
printing environment, ensuring 
efficiency by enforcing security 
policies and eliminating 
wastage and cost. 

Printing straight from a 
mobile phone has become 
even easier. Tap and print 
technology uses Near Field 
Communication (NFC) to allow 
the user to print images or 
documents simply by tapping 
their mobile phone against a 
printer. In addition, Windows 
8.1 gives an option to print 
straight from a mobile or tablet, 
removing the need to download 
files to another device first.

The future:  
Continued evolution
Printing is still evolving. 3D 
printing use is on the rise, 

30 years of printing
Dave McNally traces the evolution of printing since 1984, the year that 
Dell was founded and the first mass market printers were launched

with IDC predicting a 29% 
increase in compound annual 
revenue growth from 2012-
2017. Improvements in desktop 
machines and price reductions 
will help make 3D printing a 
staple of industries such as 
fashion and healthcare and 
possibly in the home as well.

Managed print services 
will continue to improve and 
make the act of printing more 
efficient, driving out cost and 
wastage. 

The cloud will become more 
important as a means of storing 
and accessing documents, with 
cloud management services 
such as the Dell Document 
Hub giving users access to 
all common cloud providers 
simultaneously, enabling 
them to share files quickly and 
easily. Smartphone and tablet 
users can scan documents 
to produce an editable digital 
version, which can be stored in 
the cloud, accessed and printed 
anywhere thanks to modern 
printers’ direct connection to 
the cloud. 

Although the process of 
printing hasn’t developed 
significantly over the years, 
what has changed and will 
continue to change are 
advancements centred around 
the out-of-box experience, 
making it easier to ‘set up’, 
‘manage’ and ‘use’ a device. 

One way or another, there 
will always be a need for 
printing, whether to create 
a hard copy of an important 
document or a photograph that 
holds sentimental value or for 
the production of consumer 
products or prototypes in 
3D.  The next 30 years will 
see technology advance even 
further, but one thing is for 
certain, printing will remain a 
fixture of everyday life. 

Dave McNally is product 
marketing director for Dell 
Imaging, EMEA. 
www.dell.co.uk
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For more information call 01793 786 000 or email sales@utax.co.uk
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HOW SECURE IS THE DATA 
ON YOUR PRINTER?

New Twitter Icon

 @UTAXUKLTD

 UTAX-UK-LIMITED

 UTAXUKLTDUTAX (UK) Ltd, 89 Shrivenham Hundred Business Park, Majors Road, Swindon, SN6 8TY
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Here at UTAX we like to go that extra mile and ensure your 
printed data is safe.

Our optional security software encrypts data before storing 
it in the hard disk of your device and overwrites the hard disk 
randomly to prevent data restoration.

When you choose UTAX you’re choosing a company that keeps 
one step ahead of its customers’ needs.
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