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offers total flexibility



For more details go to: www.olivettiuk.co.uk
Call: Abi Stafford on 01908 547980 
Email: a.stafford@olivetti.com

Olivetti’s Managed Print Services and Solutions provide a complete printing 
infrastructure management model for a wide range of black and white and colour 
printers and multifunctional products and are designed to satisfy a company’s entire 
printing needs. 

These products also come with a series of software applications, ideal for SMEs and larger customers, 
with which it is possible to quantify, and then reduce, corporate costs through a process of analysing and 
optimising their infrastructure. 

Solutions Partners
One of the partners Olivetti is now working closely with is Y••Soft, providing scalable print system 
management solutions that enable businesses to control costs, reduce waste, increase convenience for 
users and have a positive effect on the environment. The Y••Soft SafeQ5 solution is a perfect  t for Olivetti 
as it provides  Security, Print and Access Management with Monitoring and Reporting across all products 
regardless of the parent OEM.  This server based solution is sold on a per-device licence so is easy to 
manage. Users can release their print jobs in one of three ways: pin code, username and password or via 
IC Contactless Cards.

Olivetti Mobile Print
This App lets you connect your mobile device (Smartphone or Tablet using iOS or Android) with compatible 

Olivetti printers and MFPs via your WiFi. When connected, the App can print from a wide range of  le 

formats, including PDF, JPG, PNG, and TXT and the print-out of HTML  les at a lower resolution is also 
possible. It allows the scanning of documents on a compatible MFP and to save them to an Android 
mobile device, while E-mail  les can be opened in Mobile Print, without having to close the App.

Licence Kits
To enhance the functionality of the d-Color MF222Plus series a range of Licence Kits are available. When 
ordered, the Licence Kits supply an activiation code to enable specific functionality which is already 
resident, but dormant, in the MFP’s firmware. Among the Licence Kits are a web browser for user access to 
the internet and intranet, from the operator panel, without the use of a PC, and direct printing of emails, 
web pages and PDFs. The LK-105 Licence Kit can create an OCR Searchable PDF file when scanning, 
which makes document identification and retrieval simple, and the LK-110 can generate various scan file 
conversions including OOXML, DOCX, XLSX and PPTX.

‘Best for Solutions’
To co-incide with the expansion of its Solutions range, Olivetti is launching its ‘Best for 
Solutions’ Programme. Similar, in principle, to Olivetti’s successful ‘Best for Color’ Scheme, 
selected dealers will need to satisfy stringent training and support criteria in order to be 
accepted as a ‘Best for Solutions’ Partner and join a European-wide network of selected 
specialists who are quali ed, at the highest level, to provide the best advise and service to 
users of Olivetti’s Print Solutions.

SOLUTIONS 
IMPOSSIBLE
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Paper still ‘mission-critical’ in 
three out of four businesses
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Brother joins the team No tweets thank you

Read PrintIT online, on tablets and 
smart phones...   www.binfo.co.uk

@printitmag

www.facebook.com/BinfoMag

Brother UK has become an ‘Official Supplier’ to 
two of this year’s most exciting cycling events, 
The Tour of Britain, which takes place on 
September 7-14, and the Friends Life Women’s 
Tour 2014, which ran from May 7 to 11. 
Brother is supplying both events with printers, 
consumables and technical support in return 
for VIP hospitality and on-course branding.

Phil Jones, Brother UK’s Managing Director, 
said: “The Tour of Britain and the Friends Life 
Women’s Tour are both fantastic events which 
see many of the world’s best competitors come 
to Britain. Cycling relies heavily on data and 
technology for performance analysis so these are 
events with which we feel the Brother UK brand 
has many synergies.”   www.thetour.co.uk 

A handwritten thank you letter or card has 
six times the impact of a thank you tweet, 
according to an Omnibus poll commissioned 
by card makers Clintons.

Of the 2,017 adults surveyed, 79% said 
they liked receiving a handwritten card or letter 
through the post, compared to 13% who said 
that they liked receiving a Tweet. Yet, according 
to another Clintons study, the average UK adult 
writes just 25-50 words by hand each week.

Tim Fairs, director at Clintons, said: “There’s 
a fairly widely held view that a speedy thank you 
carries more weight but our research suggests 
the opposite. Technology has possibly made it 
too easy for us to thank – and the result is that it 
has less value to the recipient.”

Paper is still deeply 
embedded in corporate 
culture, as businesses 
fail to take advantage of 
digital technology and print 
management solutions to 
reduce print and paper costs.

In a survey of 1,000 
decision-makers by Altodigital, 
more than three quarters 
(76%) said the printed page 
was mission-critical to their 
business, with just one in 
10 (11%) expecting to be 
paperless in ten years’ time.

Half of businesses still don’t 
track print costs or paper use – 
even though 73% of businesses 
have technology in place that 
allows them to do so and 66% 
have targets to reduce paper 
consumption. 

As a result, extravagant 
printing habits persist, with 
46% always printing in colour, 
39% only printing on one side 
of the page and 35% regularly 
printing emails to read. 

The survey shows that 
businesses are also failing to 

make the most of electronic 
document management, with 
nine out of 10 respondents 
storing important documents 
both electronically and in hard 
copy and just 40% choosing 
electronic over hard copy 
storage.

When asked why they had 
not become paperless, 45% of 
respondents said they prefer 
the convenience of a hard copy 
document; 30% ‘don’t trust’ 
storing or using electronic 
documents; and a third 
believe a hard copy document 
has more gravitas than an 
electronic version. 

A further 19% thought ‘going 
paperless’ was too complicated 
and expensive, while 15% 
admitted to having a ‘print it 
out’ culture. 

Tony Burnett, group sales 
director at Altodigital, said: “The 
paperless office is not a new 
trend by any means, but as the 
research shows, we’re seeing 
real resistance from staff up 
and down the country when it 

comes to putting it into practice. 
This is surprising given the very 
real benefits of moving towards 
a paper-free environment, 
such as significant cost and 
efficiency savings, not to 
mention the ability to operate in 
a greener capacity.”

He added: “Perhaps we 
need to stop talking about 
going ‘paperless’ and instead 
focus on what is realistic; 
reducing our reliance on the 
printed page. We call this the 
‘paper-less’ environment, and 
with the right technology and 
guidance businesses can 
escape the inefficiencies and 
limitations of paper-based 
systems.”
www.altodigital.com

Tony Burnett, group sales 
director, Altodigital

ISSN 2055-3099 (Print)
ISSN 2055-3102 (Online)

Cost management

Document  managementSafety management

Network managementColour management

In house POS tools Mobile Prinitng

MC700 SERIES BENEFITS

£
 Work flow integration
 Create searchable

 scanned files

 Manage users and limit options
 Scan and distribute documents
 Intelligent control of print management

 Avoid unauthorised use
 Secure deletion of data
 Encrypted print data transfer

 Print monitoring
 Automatic reporting
 Network scanning
 Integrate local printer

 to the network

 Colour tool for   
 Professionals
 ProQ2400 Multi-level  

 output
OKI Color Swatch  

 Utility

 AirPrint
 Google Cloud Print
 OKI Mobile Print

 Create marketing documents
 Flexible media handling

OKI

Print Smart. Print OKI     OKI UK    @OKIUK     /OKIUK

Maximum Productivity 
Improved Efficiency
Seamless Integration 
OKI MC700 Series

For more information visit www.cleverprinters.co.uk/mc700

Mobile Print
from OKI



Ricoh’s Clickable Paper has 
won a European Digital Press 
Association (EDP) award for 
Best Valuable Innovation (sic) 
to go with its 2013 Graph 
Expo Must See ‘ems Award 
and the French Xplor Grand 
Jury Award for Innovation.  

Clickable Paper, which Ricoh 
plans to launch in the UK this 
autumn, is an interactive print 
solution that gives readers of 
paper-based communications 
one-touch access to six 
different online resources, such 
as video/multimedia, web sites, 
e-commerce portals and social 
networks, via a smartphone or 
tablet.

Benoit Chatelard, Ricoh 
Europe General Manager, 
Solutions, says Clickable Paper, 
which is based on Ricoh’s own 
image recognition technology, 
is very appealing for businesses 
that want to add value to 
printed marketing material.

He said: “With Clickable 
Paper, publishers and 
advertisers can create highly 
interactive, multi-media 
campaigns that yield rapid 
results. It also protects core 
print-based businesses, while 
reinventing them at the same 
time, with a unique marketing 
service that delivers rapid 
ROI. Results are trackable for 

greater reportability.”
Ricoh claims its solution is 

more secure than QR codes 
and permits the re-purposing 
of already printed materials 
without marking, editing or 
reformatting source documents. 
While a Clickable Paper logo 
can be printed on the page 
to inform the reader that 
images are hot spots for more 
interaction, the technology 
doesn’t require visible marks of 
any kind.

In one pilot project in the UK, 
commercial printer Barnwell 
Print incorporated Clickable 
Paper into a 4,000 run of a 274-
page book so that readers could 
watch a video about fishing. 

Barnwell Print managing 
director Julian Barnwell said: 
“When we saw Clickable Paper, 
we immediately recognised its 
enormous potential. Clickable 
Paper enables publications to 
be used as a portal to direct 
readers to all kinds of extra 
information or entertainment. 
It brings printed publications 
into the world of interactive, 
multi-channel communications 
and offers real-time tracking 
of reader response that has 
heretofore been difficult 
to achieve with a printed 
publication.’’
www.ricoh-europe.com 
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Interactive paper 
clicks with the 
judges The European photo prints 

market is still larger than 
the photobook and photo-
merchandise markets 
combined, despite a volume 
decline of 9% in 2013. 

According to new research 
from Futuresource Consulting, 
the photo prints market 
continues to make up the 
lion’s share of revenues within 
the European photo industry, 
generating revenues at retail 
that in 2013 were 130% 
the size of the combined 
photobook and photo-
merchandise markets. 

However, volumes are falling 
fast – down 9% in 2013 to 10.5 
billion prints, with a further 
decline of 9% to 9.6 billion 
predicted this year.

Jeremy Wills, senior market 
analyst at Futuresource 
Consulting, said: “The photo 
prints market continues to be 
impacted negatively by digital 
content sharing, particularly 
social networking, smartphones 
and tablet PCs. 

“However, there is a positive 
impact from the growing 
number of images  
captured daily by 
smartphones, and the 
emergence of photo 
printing apps within 
social networking 
and image sharing 

platforms. Wi-Fi connection 
from smartphones to instant 
print kiosks, which is currently 
being rolled out at several 
retailers, is also likely to have a 
positive impact.”

Futuresource expects the 
instant photo-print channel to 
decline slightly by 1% in 2014 
after plateauing in 2012 and 
2013. A rate of decline slower 
than the market as a whole 
means that it will increase its 
share of the total market from 
14% in 2013 to 21% in 2018.

The retail over-the-counter 
channel, which remains the 
largest print pathway in Europe, 
accounting for 42% of total 
orders in 2013, is experiencing 
the greatest decline in volume 
terms, falling by around 14% in 
2013. Futuresource forecasts a 
further 13.5% decline in 2014.   
futuresource-consulting.com

Digital content 
sharing drives down 
photo print market

Last year’s 
champion 
Karrie Webb 
in action on 
the 18th 
green

WiFi connection from smart-
phones to instant print kiosks 
is a positive development for 
the photo prints market. The 
Kodak Kiosk Connect App lets 
users wirelessly transfer images 
directly from an Android or iOS 
smartphone to a Kodak Picture 
Kiosk for printing within minutes. 
Users can print images and 
create and print photo books,  
greeting cards, calendars and 
photo cards.

Swinging into action
For the second year running, KYOCERA Document 
Solutions UK Ltd is the official printer and copier 
supplier to the ISPS HANDA Ladies European 
Masters, which takes place on July 3-6 at the 
Buckinghamshire Golf Club, London.
www.kyoceradocumentsolutions.co.uk 
www.ladieseuropeanmasters.com
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The photobook market in 
the US, Western and Eastern 
Europe grew by $120 million 
or nearly 10% in 2013 to 
reach $1.4 billion, according 
to new research from 
Futuresource Consulting.

“The photobook market 
is alive and kicking, and 
remains one of the more 
robust segments of the photo 
imaging market,” said Jeremy 
Wills, senior market analyst at 
Futuresource Consulting. 

“We’re seeing value growth 
across the USA and Europe, 
which will stretch out across 
the next three years, with 
volume growth continuing 
beyond that period. In the short 

term, the sector will continue 
to be driven by viral marketing, 
greater consumer awareness 
of services and the potential 
for orders from smartphones, 
tablets and social networking/
image sharing platforms, 
largely as a result of a 
significant marketing spend 
from the industry.”

Online ordering channels 
dominate the consumer 
photobook market. In-store 
ordering of photobooks is 
also expected to increase, as 
photobooks are increasingly 
produced in-store. 

Futuresource expects 
market value to exceed $1.6 
billion by 2016.

Kyocera solutions
Kyocera has extended its 
solutions portfolio with the 
EveryonePrint mobile print 
solution and Docuware 
document management. 
EveryonePrint enables printing 
to any printer/MFP from any 
device via email print, web 
print, driver print, mobile 
app and Google cloud print. 
It works seamlessly with 
print management solutions, 
such as PaperCut and 
Equitrac, offering end-to-end 
encryption and ID card/PIN 
print release for enhanced 
security. Docuware enables 
organisations with paper-
intensive processes to digitise, 
archive, index and retrieve 
documents at the MFP.

OKI OCR
OKI Europe is offering 
Recognition Server optical 
character recognition (OCR) 
from ABBYY as a low cost add-
on for its MFPs. Recognition 
Server provides OCR and 
conversion of images into MS 
Office formats (Word, Excel, 
PowerPoint) or searchable 
PDF and PDF/A. This enables 
organisations to streamline 
end-to-end document 
workflows and drive operational 
cost efficiencies through the 
conversion of documents and 
images that they deal with on a 
daily basis.

Photobook market a picture of health

in brief

Bee sanctuary
Canon UK is doing its bit to 
preserve the country’s bee 
population by establishing 
an official, Friends of the 
Earth-recognised Bee World 
location at its headquarters 
in Woodhatch, Reigate. The 
grounds of Canon’s HQ include 
bee hives looked after by a 
professional bee keeper and 
areas sown with wild flowers.

Xerox opens new 
innovation centre
Xerox has opened a new 
innovation centre in Aubagne, 
France. The 91,000 square 
foot Impika Inkjet Innovation 
Centre showcases Impika’s 
aqueous inkjet devices 
alongside the company’s 
production and R&D facilities. 

“The centre offers an 
interactive and engaging 
setting where customers and 
prospects can experience inkjet 
technology on their terms – free 
to explore, learn and challenge,” 
said Andrew Copley, president 
of Graphic Communications 
Operations, Xerox. 

He added: “It represents a 
significant milestone in our inkjet 
strategy since acquiring Impika 
in 2013. Our plan to provide 
both aqueous and waterless 
inkjet technology is on track and 
gaining momentum. Print service 
providers know we are serious 
about inkjet.” 

Products on display include 
the Impika iPrint Compact, iPrint 
Reference, iPrint eVolution and 
iPrint eXtreme, as well as the 
iEngine 1000 and 1000L. 

Warranty fears put people off compatibles 
One in four consumers 
believes they risk invalidating 
their printer’s warranty if they 
use a different brand of ink or 
laser cartridge.

An independent study 
commissioned by Cartridge 
World also found that one in 10 
believes that using a different 
brand of printer cartridge would 
damage their printer.

Nearly 40% of those 
questioned said they had 
been informed by automated 
messages on their printer to 
use the same brand of ink or 
toner as the printer; over a 
third (34%) claimed they were 
informed by a retailer that using 
an alternative printer cartridge 
could damage the printer or 

invalidate its warranty.
Allan Corder, CEO of 

Cartridge World UK, said: “When 
buying a printer cartridge, 
consumers should be aware 
they do not need to purchase 
the same brand as the printer 
they have at home, or in the 
office. We are keen to put the 
record straight and dispel the 
myth that only printer-branded 
cartridges need to be used. 

“At Cartridge World, we have 
our own quality brand of ink and 
laser printer cartridges that are 
compatible with all major brands 
of printer. They’re a great value 
alternative to printer brands. 
In fact, you can enjoy savings 
of up to 30% by switching to 
Cartridge World, plus we offer 
a free printer audit through our 
Business Direct Service.” 

Cartridge World’s Business 
Direct service includes a number 
of value-added options including 
a free printer audit, advice on 
best value printing solutions and 
a free delivery service.
www.cartridgeworld.co.uk
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The latest deal, signed 
with a large NHS Trust, saw 
Samsung and Vision work 
together to simplify and 
streamline the Trust’s print 
estate.

As with many large 
organisations, printers had 
been purchased on an ad-hoc 
basis, resulting in the 3,000 
full-time staff and 350 plus 
volunteers printing to any 
one of the 700 printers of 
all makes and models. The 
piecemeal approach meant that 
no centralised management 
system was in place and, as 
a result, ordering ink and 
spares for over 50 different 
makes of printing devices was 
time consuming for the Trust. 
Consumables were being 
ordered as and when needed 
from a third party provider, 
meaning there was no control, 
while maintenance contracts 
were difficult to manage with 
several different providers and 
contracts to contend with and 
no reports on printer usage.

Samsung and Partner Vision: 
cutting print costs in the 
health sector
Samsung, along with strategic partner Vision, has recently won a number 
of key NHS print contracts, in the process achieving huge cost savings, 
reducing print volumes, introducing a more effective use of consumables 
and increasing efficiency.

The managed print solution
With a need to drive the amount 
of printing down, a desire to 
see reports on who was printing 
what, where and when, and a 
requirement to pull everything to 
do with print under one contract, 
the Trust put out an invitation 
to tender to all NHS suppliers to 
create a print strategy. Samsung 
partner Vision was chosen as 
they offered a new and fresh 
approach that would drive 
efficiency and recognise cost 
savings. 

First, a print audit and 
discovery process was 
completed by Vision to design 
a new printing strategy for the 
Trust. One model of Samsung 
printer, the ML-3750ND mono 
laser, was selected and installed 
in staff offices and restricted 
areas, and legacy devices were 
removed and disposed of in 
compliance with the Trust and 
environmental requirements. 
Vision also brought everything 
under one single-supplier-
managed contract meaning 
the Trust would be billed on a 
quarterly basis, with a uniform 
cost across every department 
covering support, maintenance 
and consumables.

As a result of Samsung and 
Vision’s Managed Service, usage 
of each individual printer can now 
be monitored through Vision’s 
Print Management Solution 
where cost recovery and bill back 
to the various Trust departments 
helps the Trust provide total 
accountability with all output 
printing. Vision’s Remote Fleet 
Management application 
VRFM monitors devices to help 
deliver enhanced service to the 
Trust and combines to provide 
accurate and timely data for 
billing purposes.   

With heightened awareness 
across the trust, printer usage 
is being reduced with users now 
thinking more about the need 
to print and the costs incurred 
to the Trust. Reporting is 
distributed to department heads 
and users are subsequently 
becoming more educated about 
printing and the impact it has. 
Efficiency has also increased, 
with Vision delivering toner and 
consumables more efficiently 
and enabling the Trust to 
focus on other key areas with 
the business. Support calls 
have reduced too, with VRFM 
remotely monitoring devices 
and where possible, proactively 
remedying faults and failures 
before they impact the Trust 
users and service desk. 

In summary and perhaps 
most importantly, the Trust 
have reduced costs recognising 
savings of 30% Efficiency has 
increased with improvements 
in process and service levels. 
The Trust now pays one simple 
set fee, through one effective 
supplier which provides flexibility 
with usage reconciled to suit the 
Trust. The solution is continuously 
evolving and developing with 
the objective of driving further 
efficiencies and savings over 
the contract term through 
performance review meetings 
that combine with Samsung, 
Vision and the Trust regularly 
identifying new opportunities.

With Samsung launching 
innovative new products in late 
2014 using its strong consumer 
heritage to create user-friendly, 
cutting-edge printers and 
multifunction devices, Samsung 
and its partners are well placed 
to further enhance the print 
offering of more organisations 
like this NHS Trust.

Key benefits of a 
Samsung partner 
managed print 
contract:
•  Cost savings of 30% 

and more
•  Reduction of print 

volumes
•  More effective use of 

consumables
• Increased efficiency
•  Improved service 

delivery
•  Reduced 

administration

08449 808 700
www.visionplc.co.uk
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The Western European printer 
and MFP market enjoyed its 
fourth consecutive quarter of 
growth in the first quarter of 
2014, with a 7.1% year-on-year 
increase in sales, according to 
the latest Quarterly Hardcopy 
Peripherals Tracker from 
International Data Corporation 
(IDC).

In the UK, sales grew by 
22.4%, with inkjet shipments up 
32.1% year-on-year. The market 
for laser devices contracted by 
1.4%, with only the colour and 
monochrome MFP markets 
showing growth.

In Western Europe, 
shipments reached 5.36 million 
units, 350,000 more than in 
the same period in 2013. MFPs 
now account for 78% of all 

shipments.
Market value grew by 1.7% 

year-on-year, to $2.66 billion, 
fuelled by strong growth in the 
colour laser, colour inkjet and 
high-speed inkjet segments.

Phil Sargeant, program 
director of IDC’s Western 
European Imaging Hardware 
Devices and Document 
Solutions group, said: 
“Commercial markets are 
showing strong demand for 
colour laser products and 
business inkjets continue to 
exhibit strong growth patterns. 
SMB and enterprise customers 
are investing in printing and 
document management, while 
consumer markets also bucked 
the trend with higher year-on-
year sales.”

Key findings were:
n Inkjet markets grew 13.4% 
year-on-year, with business 
inkjets up 23.6%;
n The overall laser market 
shrank, with the decline in mono 
exceeding increases in colour. If 
business inkjets are factored in, 
the overall commercial or office 
markets increased;
n Total printer sales declined 
5.7%, but there were pockets 
of growth, such as high-speed 
inkjet production and labels and 
packaging production;
n Total MFP shipments 
increased 11.3% but 
monochrome laser products 
declined as the switch to colour 
intensified and business inkjets 
had an impact;
n Serial impact dot matrix 
markets declined year on year 
by 7.9%.
www.idc.com
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TA opts for strong, 
silent type 
TA Triumph-Adler (UK)’s new 
six-strong A4 mono MFP 
range is faster (40-60ppm), 
quieter, more durable and 
more energy-efficient than its 
predecessor.

The use of Solid State Drives 
(SSDs), which read data more 
quickly than conventional 
memory storage, allied to a 
more productive engine deliver 
output speeds of as much as 
60 pages per minute (with the 
P-6035i MFP).

For quiet operation in busy 
workgroups, the new models 
feature a Whisper Mode for 
almost silent copying, while 
a Private Printing function 
that requires PIN or chip card 
authentication before releasing 
a print job maintains document 
confidentiality.

All the new devices are 

capable of wireless printing 
from and scanning to 
smartphones and tablets, 
and four of the six have a 
HyPAS interface and colour 
touchscreen for easy integration 
of enterprise document 
management solutions. 

For specialist applications, 
especially in healthcare, the 
printers can print (and scan) 
small documents down to 
A6R using the bypass and/
or standard paper tray. An ID 
copy function lets users copy 

both sides of a double-sided 
document up to A5 onto one 
side of A4.

A TEC value 30-50% lower 
than previous models helps 
organisations reduce their 
impact on the environment, as 
do the devices’ extended lifetime 
and Preventative Maintenance 
cycle – 900,000/500,000 
pages respectively on 
the 40ppm models and 
1,000,000/500,000 pages on 
the 50 and 60ppm models.
www.triumphadler.co.uk

Printer market registers fourth 
consecutive quarter of growth

Business injkets with lower 
running costs, greater energy 
efficiency and faster print 
speeds than comparable laser 
devices grew strongly in the first 
quarter of 2014. New launches 
from HP and Epson are likely 
to give the market an added 
boost in the second half of the 
year. These include Epson’s 
WorkForce Pro WF-5600 A4 
devices and WF-8000 A3+ 
machines, which have half 
the running costs and 80% 
lower energy consumption 
than comparable colour laser 
devices. Meeting the needs of 
busy workgroups, the WF-5600 
series has print speeds of 20 
pages per minute (ISO) for 
colour and mono; a duty cycle of 
up to 45,000 pages per month; 
a 580-sheet paper capacity; 
remote setup and custom 
settings for multiple printers; 
and support for popular security 
protocols. The WorkForce Pro 
WF-8000, to be launched in 
September, brings the benefits 
of business inkjet technology to 
A3+ printing.
www.epson.eu/inkjetsaving

Dodgy designs
One in four UK businesses is 
unhappy with the way their 
business cards look, according to 
a survey of 1,000 businesses by 
DesignCrowd. DesignCrowd, which 
helps businesses crowdsource 
designs and ideas from over 
150,000 designers, saw a 357% 
increase in business card design 
projects in 2013 alone.
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Bulletin
Consumer 3D spend to 
remain low in medium-term Whale, a manufacturer of 

water and heating systems, 
has slashed lead times for 
the production of injection 
mould tools for prototype 
parts by up to 97% since 
introducing Stratasys 3D 
printing into its tooling 
process.

The company is 3D printing 
injection mould tools in less 
than 24 hours using an 
Objet350 Connex Multi-material 
3D Printer, at a fraction of the 
cost of producing metal tools.

Jim Sargent, in charge of 3D 
Technical Services at Whale, 
said: “Traditionally, our lead 
times for metal tools were 
somewhere between 4-5 weeks 
and came with significant 
production costs. As a result, 
our R&D process was very time-
consuming and fundamentally 
slowed down the launch of 
new products. With our Objet 
Connex 3D Printer, we are 
now able to design our tools 
during the day, 3D print them 
overnight and test them the 
next morning with a range of 
end-product materials. The time 
and cost savings associated 
with this new tooling method 
are significant.”

Whale managing director 
Patrick Hurst said: “We have 

already seen the technology 
take months off of our product 
development process and that 
in turn minimises risk. In fact,  
I estimate that we’ve shortened 
our R&D process by up to 35% 
with Stratasys 3D printing 
solutions. That is on top of the 
20% we’re already saving in 
terms of our design work.”

Whale prints the injection 
mould tools using Stratasys’ 
Digital ABS material, which has 
the right level of toughness and 
high temperature resistance for 
low volume part production. It 
also offers a Rapid Prototyping 
Service to external customers, 
including automotive and 
aerospace industries, 
producing 3D printed multi-
material parts and tools using 
plastics such as polypropylene 
and polypropylene glass-filled.   
www.stratasys.com

3D printing cuts R&D time by one third

Follow the leader
The first automated drone 
designed to track and video 
outdoor activities has been 
created by Helico using Stratasys 
3D printing technology. Aimed 
at the consumer market, the 
AirDog  is a simple-to-use, 
‘quad-copter’ that operates via 
a wrist-worn tracking device. 
Having set distance, speed 
and height levels for AirDog to 
follow, users can capture live 
aerial video footage and still 
photography of themselves on 
AirDog’s integrated GoPro sports 
camera. Helico expects AirDog to 
prove popular with practitioners 
of freestyle BMX, motocross 
and skateboarding, as well as 
water-sports such as surfing, 
kite-surfing and wake-boarding. 
Helico expects to launch AirDog 
commercially at the end of 
October, 2014.

Colour accuracy from Mcor IRIS
Mcor IRIS printers, the only line of paper-based 3D printers, have become the 
first 3D printers to include an International Color Consortium (ICC) profile that 
enables them to produce prints in industry-standard colours. 

The Mcor ICC profile embedded within the latest version of Mcor SliceIT driver 
software is calibrated to device-independent International Commission on Illumination 
(CIE) colours, providing true what-you-see-is-what-you-get (WYSIWYG) output. 

The profile for Mcor IRIS 3D printers has been included in the latest version of 
Adobe Photoshop CC, enabling millions of Photoshop users to select Mcor IRIS from a 
drop-down menu in the software and print directly to a locally connected device.

Mcor 3D printers are the only 3D printers to use ordinary business A4 and letter 
paper as the build material, resulting in durable, stable and tactile models.
www.mcortechnologies.com

The combined market value of 
consumer 3D Printer hardware 
sales and material spend is 
forecast to exceed the $1 
billion mark by 2018, up from 
just over $75 million this year, 
according to forecasts by 
Jupiter Research. 

The new report, Consumer 
3D Printing & Scanning: Service 
Models, Devices & Opportunities 
2014-2018, points out that 
while 3D printer shipments are 
currently at a relatively low level 
and experiencing soft consumer 
demand, things should change 
in the medium-term as HP and 
Epson enter the professional 
market and an appropriate 
ecosystem of software, apps 
and materials develops for  
the mass market.

Report author Nitin Bhas 
said: “While there has been 

an increase in awareness 
of 3D printing, it is still, and 
will continue to be, a niche 
consumer technology. In order 
for 3D printing successfully 
to find a mainstream market 
amongst consumers, it needs 
to widen the applications 
available that integrate 
consumer lifestyle and drive a 
number of applications beyond 
professional printing.”

He argues that this can be 
achieved through the creation 
of an app or online portal for 
connecting to the cloud and 
enhancing the functionality of 
the 3D printer via content, as 
MakerBot is already doing with 

its Thingiverse and  
          Digital Store.
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Get all the tools for success with EFI. 
EFI print products and production software give you an end-to-end 
digital solution that helps assure profitable growth. Keep control from 
the moment your customers order a job to the moment they get it. 

©2013 EFI. All rights reserved.

DO I CONTROL
JOBS FROM  
ORDER TO  
DELIVERY? 
I HAVE TO.

IS THERE 
A SINGLE
END-TO-END
SOLUTION?

DO I CONTROL
JOBS FROM  
ORDER TO  
DELIVERY? 
I HAVE TO.

IS THERE  
A SINGLE
END-TO-END
SOLUTION?

Call or scan to learn more 
+44 1246 298000 definitely.efi.com/14
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Output Management

Neopost’s new OMS-500 output management 
solution helps organisations deliver consistent 
customer communications across paper-based 
and digital channels

Across the 
great divide

Multi-channel customer 
communications is one 
of today’s hottest topics 
thanks to its ability to 
save businesses money on 
printing and postage, whilst 
also improving customer 
service through faster digital 
communications.

An important aspect of 
delivering communications 
through a choice of channels 
including mail, email, SMS 
or social media is ensuring 
that the needs and wishes 
of customers are met. 
Organisations that restrict 
people’s options for inbound or 
outbound communications risk 
alienating existing customers 
and prospects and losing 
business as a result.

The challenge businesses 
face today is how to satisfy 
their own and their customers’ 
preferences whilst maintaining 
control and visibility of all 
communications. One important 
tool in this endeavour is print 
output management software 
that lets you send letters, 
invoices, statements and other 
transactional material, as well 
as marketing communications, 
via paper-based or digital 
channels as part of a single 
workflow.

To help businesses manage 

this process, document and 
mailing specialist Neopost has 
launched new OMS-500 multi-
channel output management 
software that gives 
organisations complete control 
over document production, 
ensuring that they deliver the 
right personalised documents 
to each customer via their 
preferred medium at the right 
time.

The new solution is the latest 
addition to Neopost’s expanding 
range of products designed to 
remove barriers between paper-
based and digital information 
and provide fully integrated 
workflows for documents 
regardless of their format. 
Others include document 
scanning and storage systems 
and multi-channel marketing 
solutions that encompass 
everything from customer data 
acquisition and document 
design to multi-channel delivery 
and response tracking.

OMS-500 provides solutions 
to key questions, such as 
what to send by email and 
what to print and post; how to 
manage people’s preferences; 
how to integrate digital and 
paper-based processes; how 
to demonstrate the integrity of 
the document from the time it 
is sent to when it is received; 

and how to store documents 
so that you have a record 
of both physical and digital 
communications.

It has five main functions:
1. Document Design. 
OMS-500 includes design 
functions that let users create 
templates for invoices, payslips, 
statements, policies and 
marketing material. This allows 
an organisation to maintain a 
consistent corporate identity 
across all types of document, 
whilst also removing the need 
for costly pre-printed forms.   
2. Content Personalisation. 
Documents can be personalised 
for each recipient through 
the addition of customised 
marketing messages, overlays 
or insertions. Intelligent 
barcodes or optical marks can 
be added to documents and 
read by a folder-inserter to 
personalise insertions. 
3. Mail Processing. OMS-
500 automatically processes 
mail, saving as much as 30-60 
seconds per item and ensuring 
that users take maximum 
advantage of Royal Mail 
discounts for pre-sorted mail. 
The software can group, batch 
print, sort and merge documents 
to maximise savings, for 
example by collating documents 
to the same recipient from 
multiple departments in the 
same envelope.
4. Automated Despatch. The 
software automates printing 
and posting or distribution 
via web or email depending 

on a customer’s preference. 
A scheduler allows the user 
to specify when documents 
should be output.
5. Archiving. OMS-500 also 
includes an archiving function, 
ensuring that users have a 
record of what has been sent 
that they can access at any time.
www.neopost.co.uk

Diary Date
Transform Europe 
2014
This year, Photizo Group is 
holding its Transform Europe 
managed print services 
(MPS) conference in Prague 
in the Czech Republic.

Taking place on October  
20-22 2014, this is a must-
attend event for anyone 
interested in the state of office 
printing and managed print 
services, including customers, 
resellers, manufacturers, 
software vendors, consultants 
and members of the press.

The comprehensive confer-
ence programme will provide 
suppliers and consumers of 
office print with the insight 
required to navigate changes 
taking place in the industry. As 
always, Transform Europe is a 
great opportunity to network 
with peers and colleagues. 

Until July 31, Photizo Group 
is offering Early Bird pricing of  
€595, a saving of €400 on the 
full conference price.
Visit www.photizogroup.com 
for more information.



INVOICECOMPLAINT

YES!

DIGITISE DOCUMENTS INTO YOUR WORKFLOW 
SAVING TIME AND STORAGE SPACE

TO FIND OUT MORE ABOUT NEOPOST’S  
DOCUMENT MANAGEMENT SOLUTIONS:

Please call 0800 731 1334  
(QUOTING IMWIT5) or visit  
www.neopost.co.uk/IMWIT5

Scan documents to digital files for quick distribution,  

on-line processing, archiving and easy retrieval:

Neopost  Neopost House, South Street, Romford, Essex RM1 2AR 

l  Process documents and invoices in a  
predefined workflow via multiple terminals 

l Easy filing by category or date 

l  Cut expensive  
storage space

l  Save time locating  
documents using  
the search facility

l  Choice of solutions  
from small  
businesses  
up to enterprise

INVOICE
YES!

All you need to do is tap a few keys to 

retrieve a document without even leaving  

the desk. Increased document availability 

coupled with reduced handling and 

storage has saved a lot of time. 
Mill Auto Supplies

“
”

We have moved all our accounts paperwork 

onto the system scanning things like supplier 

invoices and receipts. 
Marina

“
REMITTANCE

”

4557 Neopost New Document Management Advert STG5.indd   1 19/05/2014   12:43
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NO MORE FIGHTING 
WITH THE PRINTER

www.brother.co.uk/professionalcolour
Stock now available – order today!

Brother’s new L8000 and L9000 colour lasers are reliable, 
easy to use and packed with advanced features so you can 

concentrate on getting the job done with a printer that’s 
less of an opponent. And more of a business partner.
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Brother understands the 
frustrations that unreliable 
printers can bring to a 
working day, which is why 
they provide high-quality 
solutions with their market 
leading mono and laser all-in-
one printers. Now Brother is 
bringing that same quality to 
the colour laser market with 
eight new business colour 
laser machines. Stop fighting 
with your printer and choose 
a reliable, cost-effective 
professional printer for your 
organisation.

Bring your own device  
made easy with Brother
The popular BYOD trend means that businesses require machines that support 
printing from a range of smartphones and tablets. Products that offer a number 
of connectivity options, as well as compatibility with Airprint™ and Google Cloud 
Print™ integrate perfectly with these schemes.

Read on for more information about Brother’s new colour  
laser machines, designed to support BYOD. 

Brother’s new professional 
quality colour laser printer 
ranges offer a choice of 
connectivity options. This makes 
them perfect for SMBs and 
smaller corporate organisations 
where employees are working 
from a variety of devices. As well 
as offering wireless, you can 
print from and scan to cloud-
based applications such as 
DropBox, Evernote and Picasa. 
Direct cloud access is available 
from the LCD touchscreen of the 
all-in-one models. The flagship 
models also offer near-field-
communication (NFC). This 
means users can authenticate 
print jobs simply by swiping a 

compatible android device over 
the machine. This releases 
print jobs from the server once 
the user is next to the printer, 
helping to improve security.

The L8000 range will cater 
for businesses that print up to 
2,000 pages a month, while 
the L9000 range is designed 
for users printing up to 5,000 
pages a month.

Stuart Mabe, product 
manager at Brother UK, 
said: “Businesses need fast, 
professional quality printers 
that offer great value for 
money, while providing a range 
of professional features. Our 
new business colour range 
provides a large number of 
features as standard, while 

still being easy to use and 
accessible from any device.”

Designed to enhance 
business productivity, the high-
spec machines feature fast 
print speeds of up to 30ppm.
Fast first-page-out times and 
automatic double-sided printing 
both reduce the amount of 
time spent waiting for prints. 
High-capacity paper trays and 
super-high-yield toners cut 
down on the time spent refilling 
paper or changing toners, as 
well as reducing the cost per 
page, helping businesses to 
save money. In addition, the 
vivid print option offers truly 
professional colour prints.

The new printers also offer a 
wide range of security options. 
Functions like colour or one-
sided printing can be locked or 
enabled to help businesses keep 
productivity at optimum levels. 

For further information on 
Brother’s colour range, 
visit www.brother.co.uk/
professionalcolour

NO MORE FIGHTING 
WITH THE PRINTER

www.brother.co.uk/professionalcolour
Stock now available – order today!

Brother’s new L8000 and L9000 colour lasers are reliable, 
easy to use and packed with advanced features so you can 

concentrate on getting the job done with a printer that’s 
less of an opponent. And more of a business partner.

STOP FIGHTING WITH YOUR PRINTER: CHOOSE 
BROTHER FOR PROFESSIONAL COLOUR PRINTING
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The excitement is already building as 
Glasgow makes its fi nal preparations for the 
XX Commonwealth Games, which take place
from 23rd July to 3rd August. Around one million 
spectators will converge on the city to witness 4,500 
of the world’s fi nest athletes competing for glory.

Winning isn’t fl exible, so it’s vital that the support 
and operational infrastructure behind the 
Commonwealth Games is. Toshiba TEC is therefore 
supplying best-in-class products and services as 
part of a fully supported offi ce automation solution.

Toshiba TEC’s managing director, Adam Sheppard, 
says, ‘Toshiba TEC and the Commonwealth Games 
share values such as healthy competition, a 
commitment to the communities in which we operate, 
and the desire to achieve the highest standards.’

While it is the sporting heroes and heroines that
will be the focus of attention, Toshiba TEC’s role
is synonymous with sport’s back room heroes –
the physiotherapists, coaches, nutritionists and 
equipment developers who dedicate themselves
to excellence and constantly strive to give others
the edge. 

Although most of the athletes will only perform
once, over 600 of Toshiba TEC’s market leading 
e-STUDIO MFPs and desktop printing devices will 
be deployed and expected to reliably perform every 
time. The devices will be located everywhere from 
back offi ces and receptions through to media and 
results areas and will incorporate print management 
software solutions including mobile printing, 
enabling the Commonwealth Games’ headquarters, 
satellite offi ces and venues to run like clockwork.

Toshiba TEC goes for
gold at Glasgow 2014.

Tom Gaffi kin is a business consultant 
at Toshiba TEC and when he’s not 
generating new business, he gives much 
of his free time to The Woodcraft Folk.

Every week he helps young people 
learn about big ideas to develop self-
confi dence and build their awareness 
of society around them. Through a 
range of activities, they develop an 
understanding of issues like the 
environment, world debt, global 
confl ict and sustainable development. 
By encouraging children to think, 
the hope is that they will help build 
a peaceful, fairer world.

I’ve never imagined being rewarded for 
the work I do because I enjoy it so much! It is 
a real honour to be a part of Glasgow 2014 
and I’m proud to work for a company that 
is supporting a large-scale event that the 
whole world will be watching.

An offi cial sponsor of the XX Commonwealth Games, 
Toshiba TEC UK Imaging Systems is providing a 
comprehensive, fully supported offi ce automation 
solution to keep the information fl owing during one
of the sporting events of the year.

Take, for example, the media centres. They will 
experience some of the highest demand from
the print distribution infrastructure, as results
from various competitions are approved, printed, 
photocopied and delivered to the waiting journalists. 
Anything up to 700 copies of each document could 
be needed, so speed will be key – a challenge that 
the MFPs will be more than up to. 

Although the technology is important, equally so is 
the service and support that goes with it. Experts 
from across the company are playing their part – 
project managers are backed up by a variety of 
technical, resourcing and logistics personnel, who 
are responsible for ensuring that the devices are 
ready to perform anywhere, anytime and anyhow.

David Grevemberg, chief executive of Glasgow 
2014, concludes, ‘I’m delighted that we’ve been 
able to partner with Toshiba TEC. The company
is a true leader in its fi eld and brings a wealth of 
expertise – not only in delivering key services but 
also doing so amidst the uniquely pressurised 
environment and atmosphere of a global
sporting event.’

To fi nd out more about Toshiba TEC and Glasgow 
2014 visit www.toshibatec2014.co.uk

A number of Toshiba TEC employees have 
been lucky enough to be nominated as 
Batonbearers for the South Ayrshire district. 
As well as being our own behind the scenes 
heroes, their efforts in their local communities 
and beyond mirror the commitments made by 
the physios, nutritionists, equipment developers 
and other heroes who will drive success at the 
Commonwealth Games. This is what it means 
for them to be a part of Glasgow 2014.

The Glasgow 2014
Batonbearers from
Toshiba TEC are:

Aimee Gardner
Chris Durrant
Graham Moore
Karen Burns
Liz Clark
Nick Taylor
Robert Hill
Tim Armer
Tom Gaffi kin

twitter.com/ToshibaTEC_UK

facebook.com/ToshibaTECUK

Glasgow 2014 will bring everyone together 
for 11 days of sporting excellence and I’m 
delighted to be part of the Toshiba TEC team 
that will help make the event run smoothly.

Karen Burns is customer support 
manager at Toshiba TEC’s National 
Call Centre. Her team answers over 
15,000 inbound calls, deals with 
10,000 email/electronic enquiries, 
and allocates 7,000 service visits 
per month. She always goes beyond 
what’s expected to make sure that 
customer satisfaction is achieved.

Karen was nominated as a Batonbearer 
due to her unwavering commitment 
to equality and fairness, both in and 
out of work.

Behind the
scenes heroes.

Toshiba TEC UK Imaging Systems Ltd
0843 2244944 I info@toshibatec.co.uk
www.toshibatec2014.co.uk
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Continued...

The excitement is already building as 
Glasgow makes its fi nal preparations for the 
XX Commonwealth Games, which take place
from 23rd July to 3rd August. Around one million 
spectators will converge on the city to witness 4,500 
of the world’s fi nest athletes competing for glory.

Winning isn’t fl exible, so it’s vital that the support 
and operational infrastructure behind the 
Commonwealth Games is. Toshiba TEC is therefore 
supplying best-in-class products and services as 
part of a fully supported offi ce automation solution.

Toshiba TEC’s managing director, Adam Sheppard, 
says, ‘Toshiba TEC and the Commonwealth Games 
share values such as healthy competition, a 
commitment to the communities in which we operate, 
and the desire to achieve the highest standards.’

While it is the sporting heroes and heroines that
will be the focus of attention, Toshiba TEC’s role
is synonymous with sport’s back room heroes –
the physiotherapists, coaches, nutritionists and 
equipment developers who dedicate themselves
to excellence and constantly strive to give others
the edge. 

Although most of the athletes will only perform
once, over 600 of Toshiba TEC’s market leading 
e-STUDIO MFPs and desktop printing devices will 
be deployed and expected to reliably perform every 
time. The devices will be located everywhere from 
back offi ces and receptions through to media and 
results areas and will incorporate print management 
software solutions including mobile printing, 
enabling the Commonwealth Games’ headquarters, 
satellite offi ces and venues to run like clockwork.

Toshiba TEC goes for
gold at Glasgow 2014.

Tom Gaffi kin is a business consultant 
at Toshiba TEC and when he’s not 
generating new business, he gives much 
of his free time to The Woodcraft Folk.

Every week he helps young people 
learn about big ideas to develop self-
confi dence and build their awareness 
of society around them. Through a 
range of activities, they develop an 
understanding of issues like the 
environment, world debt, global 
confl ict and sustainable development. 
By encouraging children to think, 
the hope is that they will help build 
a peaceful, fairer world.

I’ve never imagined being rewarded for 
the work I do because I enjoy it so much! It is 
a real honour to be a part of Glasgow 2014 
and I’m proud to work for a company that 
is supporting a large-scale event that the 
whole world will be watching.

An offi cial sponsor of the XX Commonwealth Games, 
Toshiba TEC UK Imaging Systems is providing a 
comprehensive, fully supported offi ce automation 
solution to keep the information fl owing during one
of the sporting events of the year.

Take, for example, the media centres. They will 
experience some of the highest demand from
the print distribution infrastructure, as results
from various competitions are approved, printed, 
photocopied and delivered to the waiting journalists. 
Anything up to 700 copies of each document could 
be needed, so speed will be key – a challenge that 
the MFPs will be more than up to. 

Although the technology is important, equally so is 
the service and support that goes with it. Experts 
from across the company are playing their part – 
project managers are backed up by a variety of 
technical, resourcing and logistics personnel, who 
are responsible for ensuring that the devices are 
ready to perform anywhere, anytime and anyhow.

David Grevemberg, chief executive of Glasgow 
2014, concludes, ‘I’m delighted that we’ve been 
able to partner with Toshiba TEC. The company
is a true leader in its fi eld and brings a wealth of 
expertise – not only in delivering key services but 
also doing so amidst the uniquely pressurised 
environment and atmosphere of a global
sporting event.’

To fi nd out more about Toshiba TEC and Glasgow 
2014 visit www.toshibatec2014.co.uk

A number of Toshiba TEC employees have 
been lucky enough to be nominated as 
Batonbearers for the South Ayrshire district. 
As well as being our own behind the scenes 
heroes, their efforts in their local communities 
and beyond mirror the commitments made by 
the physios, nutritionists, equipment developers 
and other heroes who will drive success at the 
Commonwealth Games. This is what it means 
for them to be a part of Glasgow 2014.

The Glasgow 2014
Batonbearers from
Toshiba TEC are:

Aimee Gardner
Chris Durrant
Graham Moore
Karen Burns
Liz Clark
Nick Taylor
Robert Hill
Tim Armer
Tom Gaffi kin

twitter.com/ToshibaTEC_UK

facebook.com/ToshibaTECUK

Glasgow 2014 will bring everyone together 
for 11 days of sporting excellence and I’m 
delighted to be part of the Toshiba TEC team 
that will help make the event run smoothly.

Karen Burns is customer support 
manager at Toshiba TEC’s National 
Call Centre. Her team answers over 
15,000 inbound calls, deals with 
10,000 email/electronic enquiries, 
and allocates 7,000 service visits 
per month. She always goes beyond 
what’s expected to make sure that 
customer satisfaction is achieved.

Karen was nominated as a Batonbearer 
due to her unwavering commitment 
to equality and fairness, both in and 
out of work.

Behind the
scenes heroes.

Toshiba TEC UK Imaging Systems Ltd
0843 2244944 I info@toshibatec.co.uk
www.toshibatec2014.co.uk
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Glasgow 2014 Commonwealth Games.
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Glasgow 2014 Commonwealth Games.
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PrintIT talks to Mark O’Herlihy, director of 
healthcare EMEA at Perceptive Software, 
about how the Lexmark company is helping 
the NHS become paper-lite

Medical 
scans

The £2 billion funding black 
hole revealed by NHS England 
underlines the importance of 
implementing more efficient 
processes in the NHS. As it 
aims to reduce costs, one of 
the NHS’s biggest challenges 
is the establishment of a 
paper-lite environment by 
bringing together all medical 
images at point of need 
and consolidating medical 
records including paper-based 
archives. 

Perceptive Software, a 
Lexmark company, offers a 
portfolio of solutions that can 
help healthcare providers 
achieve this aim by implementing 
vendor neutral archives for 
medical images, medical records 
and associated documents.

Mark O’Herlihy, founder 
of Accuo Technologies, which 
Lexmark acquired three years 
ago, and now director of 
healthcare EMEA at Perceptive 
Software, says that the NHS 
has made progress in improving 
access to medical images, but 
much work still remains to be 
done.

“In 2000, the typical 
environment was paper-based 
and had one core system called 
the hospital information system, 
which is where patients were 
booked in. Everything else was 
captured on local systems – it 
could be a pathology system, a 

radiology system, a PACS system. 
All of that content was very good 
but it was in its own silo and 
wasn’t available throughout the 
hospital,” he said.

“In 2014, we haven’t moved 
on very much, in that we still 
have lots of paper, lots of 
medical records, lots of silos. 
But we do have a much better 
enterprise approach because 
today we have electronic 
medical records in some 
hospitals, which are supposed 
to be the dashboard that 
commissioners and clinical 
users use to view all data about 
a patient in that hospital. 

“The challenge they come 
up against is that local systems 
are unable to connect to that 
enterprise system because they 
are proprietary in nature or 
because they don’t understand 
how to move information around 
the hospital. What Perceptive 
Software provides is the glue, the 
integration point.”

It does this by providing a 
middleware platform that sits 
between a hospital’s existing 
applications and end users, 
allowing them to view all 
content in context. Unlike many 
of its competitors, Perceptive 
Software also integrates non-
clinical applications like invoice 
processing and billing, potentially 
making all that information 
available to the clinician.

Improved data sharing
O’Herlihy says that every 
hospital is at a different stage of 
automation, but they all have a 
desire to improve data sharing, 
which Perceptive Software can 
achieve in a number of ways. 

For example, it is providing 
Salisbury, Wight and South 
Hampshire Trust with a hosted 
solution for all medical imaging 
in its hospitals, which allows 
the Portsmouth, Southampton, 
Isle of Wight and Salisbury NHS 
Trusts to look across the region 
and have a single view of all the 
medical imaging (x-rays, CTs, 
dermatology images etc.) for a 
patient without having to go into 
every single application.

In Nottingham, it has already 
installed a consolidated imaging 
archive for radiology images held 
by different hospitals and is now 
providing a capture solution so 
that they can capture all medical 
records within the same vendor-
neutral archive. The ultimate 
goal is to have a single point of 
access for all their information.

O’Herlihy says that despite 
new funding, including Safer 
Hospitals, Safer Wards released 
last year by NHS England, 
hospitals are unlikely to meet 
Jeremy Hunt’s target to make 
digital care records paperless 
by 2018. “A more reasonable 
target is to be fully paperless by 
2021, but most trusts expect to 
be paper-lite by 2018,” he says.

One reason medical record 
digitisation is taking so long is 
that digitising records is a very 

manual, time-consuming process, 
albeit one that can be speeded 
up by using Perceptive Software 
solutions to categorise and index 
content, whether scanning is 
done in-house or outsourced.

“The hospital can either 
digitise medical records 
themselves or outsource it. 
If the latter, we can put our 
software on top to categorise 
the documents as they 
come through. We do all the 
categorisation, lifting the content 
and indexing it. Then, once it’s 
categorised and indexed, they 
can use our system to access it 
locally,” he said.

Another reason is that 
budgets tend to be focused on 
high throughput environments 
like radiology or pathology. 

“Areas like medical records 
and administration don’t 
generally have the funding to be 
able to undertake these multi-
million pound initiatives and see 
the savings in it. The NHS isn’t 
focused on Spend to Save, it is 
just focused on Save. They could 
put a business case together 
saying if we spend £3 million, 
we will save £10 million over five 
years, but today it’s all about 
saving £5 million now and not 
spending money,” he said.

Perceptive Software may 
not be able to overturn this 
culture but it can certainly 
help organisations make 
the case for change. It has 
numerous reference sites 
demonstrating the benefits of 
its vendor neutral archives and 
experienced consultants that can 
recommend the best solution 
from its extensive document 
management portfolio. Solutions 
can be acquired direct or through 
one of the many frameworks 
Perceptive Software is part of.

To find out more, please 
visit www.perceptivesoftware.
co.uk.



Better Performance  
– from KYOCERA’s latest A4 MFPs

Why ECOSYS? The ECOSYS name stands for: ECOlogy, 
ECOnomy and SYStem printing. With long life components these 
ECOSYS devices are designed to maximise durability and to minimise 
the total cost of ownership. These new products certainly embody 
the principles of ECOSYS, offering the customer low running costs 
whilst reducing the impact on the environment thanks to their 
adherence to the very latest Blue Angel and Energy Star standards.

KYOCERA Document 
Solutions are offering 
a special cash-back 
promotion on the release 
of their 5 brand new 
ECOSYS A4 Mono MFPs.

n  This new range offers superior 
performance and the lowest 
total cost of ownership for its 
class. 

n  Designed to exceed the latest 
enviromental standards, all 
models are network ready and 
come with 512Mb RAM built-in 
as standard.

* Offers available until 30th June 2014. ** Platen Cover version.  
Please contact your local print reseller for details. Terms & Conditions apply.

OFFERS – LIMITED TIME ONLY* 

ECOSYS M2535dn – 35ppm, 4 in 1 
– £80 cash-back
Other offers available in the range:
ECOSYS M2030dn PN**  – 30ppm 3 in 1 – £50 cash-back
ECOSYS M2030dn  – 30ppm 3 in 1 – £60 cash-back
ECOSYS M2035dn – 35ppm 3 in 1 – £70 cash-back
ECOSYS M2530dn  – 30ppm 4 in 1 – £75 cash-back

Claims can be made via: www.kyoceradocumentsolutions.co.uk/claims

Redefine your document solutions:
kyoceradocumentsolutions.co.uk 

Call: 08457 103104



At IPEX, PrintIT caught up with Guy Gecht, CEO of EFI, to discuss 
developments in production print

Window of opportunity
In this age of smartphones, 
tablets, always-on internet 
connectivity and the cloud, 
it is fashionable and, let’s 
face it, just a little too easy 
to talk about the decline of 
print. 

This is not something 
EFI CEO Guy Gecht does. 
Instead, he prefers to focus 
on the ever-moving ‘window 
of opportunity’ that exists in 
every industry for those with 
the vision to look beyond the 
status quo. Yes, office printing 
is in decline, but there are 
still plenty of opportunities for 
growth, driven by digital print’s 
ability to produce short-runs of 
personalised material at high 
speed.  

“I am an optimist,” Gecht 
said. “When I look at my 
customers, the majority by a long 
shot are doing better than they 
did last year, which was better 
than the year before that. Digital 
printing is going to take over a 
great chunk of the market. If you 
are in digital printing, you are 
going to get more and more jobs. 
And it’s more efficient, because 
you manufacture on demand.”

He points out that many 
applications will never be 
replaced by the iPad – “Yoghurt 
is always going to have 
packaging,” he said.

“There is tons of opportunity 
in digital printing in the next 
10 or 20 years. You can print 

Production Print

on almost any material and 
the world around us is full of 
imagery. In your lifetime and 
your kids’ lifetime, people will 
care what’s printed on the floor, 
what’s on the table, what’s in 
decoration and signage and 
what’s on packaging. I think the 
opportunity is tremendous.”

Double-digit growth
With four consecutive years 
of double-digit growth, EFI is 
profiting from this opportunity 
mainly because about 10 years 
ago it spotted that its original 
market of print controllers 
for digital copiers was in 
decline and that the ‘window 
of opportunity’ had moved to 
production print. 

Today, its prosperity is built 
on three product areas that 
can be used separately or 
together in a complete solution: 
Fiery Digital Front Ends (DFEs); 
business automation and 
workflow software, such as MIS 
software and the web-to-print 
solution Digital StoreFront 
(DSF); and inkjet printers. 

Last year, all three segments 
grew strongly, but for Gecht, 
inkjet printing has the most 
potential for growth.

“With inkjet there are 
probably more opportunities 
to grow faster, because of the 
adoption of digital. Inkjet is 
a very versatile technology. 
Because it doesn’t touch the 

material, it lets you do a lot 
more. EFI is the only company 
that does LED low temperature 
curing (see caption), which 
allows you to print on essentially 
any material. And it’s greener, of 
course, because it consumes a 
lot less energy,” he said.

Recipe for success
EFI transformed itself through 
a combination of a company 
acquisitions and in-house 
product development – a recipe 
that still underpins its growth 
strategy today.

“We invest a lot internally 
in R&D – close to 20% of our 
revenue,” said Gecht. “And 
we invest a lot in service and 
support for our customers. At 
the same time, we generate 
good profit, which we want to 
put to work. Acquisitions help 
us do that. We have three 
key communities we try to 
satisfy with an acquisition: if 
customers are going to benefit, 
employees are going to benefit 
and shareholders are going to 
benefit, we like to go forward.”

So, what’s next on the cards 

for EFI? What other opportunities 
is Gecht excited by? 

“3D printing is something 
we have been looking at,” he 
said. “We don’t do a product just 
because there is some demand 
and already a lot of solutions. 
We try to resolve problems that, 
in our opinion, don’t have very 
good solutions to start with. 
Right now, 3D seems to have too 
many vendors and be too low 
end, so you may see a Fiery for 
3D or an MIS for 3D. Inkjet for 
3D is unlikely in the near future: 
we may change our minds, but 
right now it is unlikely.”

Powerful software
In the meantime, there is still 
plenty of scope for CRDs and 
commercial print providers to 
increase turnover using EFI’s 
existing products, from Fiery 
technology – more powerful than 
ever to support applications like 
variable data printing and high 
speed technologies like Landa’s 
nanographic press – and MIS/
ERP software that can help them 
become more productive and 
profitable.

“A lot of customers in Europe 
aren’t yet familiar with how 
productive and efficient they 
can be. If you don’t have good 
MIS software and go by gut 
instinct, sometimes you will 
overcharge and sometimes you 
will undercharge; you won’t 
know who your most and least 
profitable customers are; and 
then there’s the scheduling 
part. If someone comes in and 
says ‘Can you complete this job 
by Friday?’, you might say ‘No, I 
am fully booked’. But if you had 
scheduling software, you could 
see whether it could be done, 
for example, by slowing down 
another job that’s not due until 
later or by getting someone to 
come in an hour earlier.”

As long as EFI products help 
their customers prosper, the 
company’s continuing sales 
growth is an encouraging sign 
that windows of opportunity still 
exist in the print industry.

Unveiled at Fespa Digital, the 
EFI H1625 LED Printer is the 

first printer in EFI’s entry-
level Wide Format printer 

series to feature the company’s 
environmentally friendly ‘cool 
cure’ LED technology, which 
reduces energy consumption and 
waste and includes no VOCs. 

Guy Gecht, CEO of EFI since 2000
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Print & AV 
solutions 
for every 

environment

Home UsersCreative Environments

Small OfficeBusy Workgroups

Broaden your business options...
Our range of mono, colour and laser print, MFP, GelJet and AV 
products are renowned for their reliability, affordability and flexibility. 
We have a print and AV solution for every environment!

Join one of the fastest growing print & AV vendors and realise every 
business opportunity. For further information on the opportunities 
available please contact us at the web address below. Broaden  
your options, unleash the opportunity and profit with Ricoh SME   
print and AV solutions.

We’re recruiting new resellers, register your interest at:

ricoh-recruit.co.uk



Gary Tierney, head of HP’s printing division in 
the UK & Ireland, explains how the company’s 
new print devices reflect the four pillars of IT in 
the twenty-first century 

Pillar boxes

HP CEO Meg Whitman 
likes to talk about the ‘new 
style of IT’ being driven 
by mobility, the cloud, big 
data and security. These 
four pillars are the building 
blocks of HP innovation and 
product development in all its 
divisions, including print.  

The impact these trends are 
having are clearly evident in 
recent HP printer innovations, 
from the introduction of 
scanner-optimised Flow MFPs 
and the industry’s first MOPRIA-
certified printers to the launch 
of Instant Ink subscriptions.

Against a backdrop of 
declining print volumes in 
developed economies these 
developments are helping 
to maintain the relevance 
and value of print at a time 
when content is increasingly 
created, shared and stored 
electronically.

Gary Tierney, head of HP’s 
printing division in the UK & 
Ireland, cites mobile printing 

Interview

as an example of how HP has 
been able to increase print 
volumes by meeting the needs 
of customers.

“There was a time when 
photos were printed all the 
time. Then, with the advent of 
the smartphone, Snapchat, 
Instagram and Facebook, 
photos were shared in digital 
form. Now, we are seeing 
a resurgence in printing 
as people are able to print 
information from their phones 
and tablets simply and easily. 
We have made the process 
intuitive, simple, driverless,” 
he said.

“When we look at devices 
that are connected to the web, 
the feedback we get shows an 
‘on top’ print volume where 
users have Android/iOS versus 
a device where nobody is using 
a mobile. In general, people 
print in the home at a certain 
level, but when mobile printing 
is brought in and made simple, 
we see an exponential ‘on top’ 

growth, which is really positive. 
People want to print things off 
these devices.”

Through initiatives like HP 
ePrint and WiFi Direct printing, 
HP was one of the pioneers of 
mobile printing. More recently, 
it has become a driving force 
behind MOPRIA, the Mobile 
Printing Industry Alliance, which 
has developed mobile printing 
standards that, when adopted 
across the printer, mobile 
device and software industries, 
will remove the need for users 
to install manufacturer-specific 
mobile print drivers. 

Tierney likens HP’s work 
with MOPRIA to its promotion 
of multifunctional printers, 
arguing that the benefits 
of establishing an industry 
standard outweigh any short-
term commercial advantages in 
being a technology leader.

“We were the first to market 
with all-in-ones. Then we 
licensed quite a bit of that 
technology to other vendors so 
that they could come to market 
with their own all-in-ones. Why 
would we do that? Instead 
of one person on their own 
trying to drive a market, you 
need a number of different 
competitors and options for 
customers to choose from, 
which starts to raise the whole 
market. The same goes for 
MOPRIA. We could continue 
our own development of ePrint, 
ePrint Enterprise, WiFi Direct, 
but in everything else HP has 
been doing we talk to industry 
standards. MOPRIA is a move 
to get industry standards for 
mobile printing,” he said.

Four pillars
Mobility is changing the way 
people consume, create and 
store data, but, as Tierney 
points out, that is just one of 
the trends HP is addressing 
with its new print products.

“The three other key pillars 
we see, apart from mobile, 
are big data, the cloud and 
security. All four are inter-
connected. How do we see 
print linking into this change? 
There was a time when print 
meant print, copy, scan and 
fax. Now, fax is pretty much 
dead; print stable; and copying 
has been in secular decline 
for ever. Scanning, though, is 
increasing. The future is moving 
towards a scanning-centric 
piece, which lends itself to big 
data, lends itself to cloud, has 
a huge impact on the mobility 
side and brings security to the 
fore. When you digitise your 
data and your paper-based 
documents and you share 
them, all those things come to 
bear,” he said.

Tierney concedes that 
scanning could drive down 
print volumes, but stresses 
the importance of viewing the 
bigger picture, which plays to 
HP’s strength in workgroup 
printing.

“Scanning is something 
HP has embraced for years, 
whether in a standalone 
product or integrated in an MFP 
environment. That functionality 
is something we think will be 
a differentiator for us. Does 
it have an impact on printing 
volume? Yes, I think it does, 
by simplifying workflow and 
processes for people. Account 
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HP Colour 
LaserJet Pro 
MFP M476: the 
industry’s first 
MOPRIA-certified 
printer

Gary Tierney, head of HP’s printing division in the UK & Ireland
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Instant Ink: changing the way people buy print opening or loan applications 
in a bank are paper-intensive. 
The information they need – a 
copy of a photograph, passport, 
home bill etc. – is just the tip 
of the iceberg. The level of 
information they get you to fill 
out and then process and how 
they move that paper through 
their organisation is wholly 
inefficient. That is something 
financial services is grappling 
with: how do they streamline 
all those processes? Does it 
mean less pages are printed? 
Absolutely. No doubt. But we 
think we can make it very 
simple on our devices – and 
not just at our device: it’s 
innovating around the device, 
through the eco-system back 
into the central system.”

This, says Tierney, could 
involve a retreat from 
centralised printing to 
distributed printing close to 
users’ workstations.

“The typical environment 
in an office today is very 
much about consolidation 
of print and convergence of 
printers, copiers, fax machines 
and scanners – going away 
from personal printers on 
people’s desks to more of a 
departmental solution with 
one big device that everyone 
shares. Today, when you send 
a print job to a 50-user group 
departmental device, you walk 
up to the device, most probably 
authenticate yourself using a 
pull print solution, collect your 
print-out and go. It’s relatively 

fast. If you are scanning, the 
amount of time you spend at 
the device is a lot longer. If 
scanning is going to become a 
bigger part of what people do, it 
raises the question of whether 
a departmental device can 
handle the volume, because 
the last thing you want is a 
queue of people all waiting to 
use the scanning function. If 
this becomes a function more 
people need, and we believe 
it will, then it’s questionable 
whether a departmental device 
can support a multitude of 
users all wanting to scan. This 
is why we have been innovating 
the scanner function, bringing 
enterprise scanning into an 
MFP platform that can operate 
at a workgroup level of 10-15 
people rather than the typical 
30-50 departmental level.”

Flow MFPs
A good example of this 
approach is HP’s Flow MFPs, 
which are optimised for digital 
workflows, with higher speed 
dual-head scanners, featuring 
HP everypage technology to 
eliminate misfeeds and large 
touchscreen displays for easy 
data input and scan routing.

Routing options include 
the HP Flow CM Professional 
content management system 
based on software from 
Autonomy. Integration with 
HP Flow CM Professional, 
which can be installed on-site 
or accessed via the cloud (in 
the US only, so far), enables 

users to capture, index, store, 
search for, retrieve and print 
documents at the MFP control 
panel, as well as through any 
standard web browser.

“We see scanning as a 
big growth opportunity and 
a pull-through business. Our 
focus is on simplifying it: first 
by industrialising the scanning 
piece so that it is not an ‘oh, by 
the way, the device also scans’ 
feature, but an essential part 
of the product; and secondly 
by simplifying how it integrates, 
making the user interface very 
intuitive and standardising 
it across the range both for 
laser and ink devices,” Tierney 
explained.

As an illustration of how 
scan-enabled MFPs can 
improve everyday business 
processes even where 
employees don’t have access 
to PCs, such as in retail, 
Tierney cites the example of 
holiday forms. 

“You fill in a form, your 
manager signs it and it goes off 
to HR and is filed somewhere. 
It’s a very simple process. If 
you were to design a printable 
holiday form with a barcode 
on it, everyone could print 
one off at a device, add their 
details, sign it, hand it to the 
manager to get signed and 
then put it back on the device 
and hit scan. The barcode will 
direct it straight to where it’s 
supposed to go. You can make 

it all happen very quickly, very 
simply. You can design complex 
processes and deploy them to 
every device from one central 
system. The look and feel is 
exactly the same whether you 
are at a device in Reading or 
Edinburgh or Liverpool. That 
enterprise-type piece is going 
to be hugely important.”

Instant Ink
Another HP innovation that, 
like Flow CM Professional, 
makes use of the cloud 
is HP’s newly launched 
Instant Ink subscription 
service, which automatically 
provides consumables for 
web-connected HP Envy 
and Officejet Pro printers. 
Subscribers pay a small 
monthly charge  (from just 
£1.99 per month) for a fixed 
number of pages (colour or 
mono) and are sent as many 
replacement cartridges as they 
need on a just-in-time basis as 
part of their subscription.

“This addresses specific 
customer feedback we have 
had for years now about 
1) the cost of printing and 
2) convenience. How do 
people keep track of which 
ink cartridge is right for their 
device? Typically, the only time 
anyone finds out they need a 
new one is when ink falls to 
very low levels, often when 

HP Officejet Pro 8610:  
driving down the cost of print in small businesses
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they are in the middle of an 
important print job. Instant 
Ink addresses a lot of pain 
points and at the same time it 
addresses the cost piece. We 
are pretty excited about it,” 
Tierney said.

“This is a whole new 
business model. It goes back 
to cloud, mobility, big data and 
security. They will change the 
face of how IT in all its forms 
is consumed and delivered. 
Instant Ink and the cloud 
deliver a totally new business 
model. Will it include laser in 
the future? It is too early to say. 
Could it? Well, yes.”

The return of ink
HP claims Instant Ink 
customers can save as 
much as 70% on ink costs. 
The actual level of savings 
will depend on people using 
their full page allowance and 
maximising ink coverage, but 
the message is clear: ink is 
not only convenient but also 
economical – an argument that 
HP has long used in connection 
with its Officejet Pro printers/
MFPs, which it promotes on the 
basis that they provide colour 
at twice the speed and half 

the cost of comparable laser 
devices. 

Originally targeted at 
consumers and micro 
businesses, the Officejet 
Pro range has recently been 
expanded to meet the needs 
of workgroups, with the Pro 
X series, and more recently 
enterprises and managed print 
service customers, with the 
HP Officejet Enterprise Colour 
MFP X585 and the HP Officejet 
Enterprise Colour X555. 

Suitable for workgroups 
of 5-15 people printing up 
to 6,000 pages a month, 
these new devices have the 
same cost and productivity 
advantages as other HP 
business inkjets, but 
with the added benefit of 
enterprise-grade security, 
fleet management and mobile 
printing options. They have 
the same user interface as 12 
million HP Enterprise Laserjet 
printers and come with HP 
Laserjet FutureSmart firmware 
and the HP Open Extensibility 
Platform (OXP), which enables 
solutions like HP Access 
Control and HP Capture & 
Route to be accessed through 
the device. 

HP Flow MFPs have high speed, dual head scanners and large 
touchscreens for easy scan routing

HP Officejet Enterprise X: 
enterprise-class functionality with 
printing at up to twice the speed 
and half the cost of lasers

The multifunctional model 
is available in a scan-optimised 
HP Flow bundle featuring a 
dual-head scanner and best-
in-class scanning features for 
faster, more accurate scanning 
and document processing. 

For Tierney, these new 
products represent a real 
challenge to the status quo 
and run counter to what many 
businesses have been taught. 

“The big innovation in office 
printing has been bringing ink 
into the enterprise,” he said. “It 
started with the Officejet Pro X 
and, this year, with the OfficeJet 
Enterprise platform we are 
bringing ink into enterprise-
type environments. This isn’t 
intuitive to a lot of people, as 
for years most people have 
been trying to take ink out of 
their business and move into 
departmental laser MFPs.”

While HP still has work to 
do in educating the business 
community about the merits of 
business inkjets, Tierney says 
that the results so far have 
been very encouraging. 

“The Officejet Pro X was 
released last February and 
in calendar Q4 it got to 10% 
market share in the small work 
team laser segment. If it was its 
own vendor it would have been 
number four in the market from 
a standing start in February. We 
were number one with colour 
laser and the Officejet Pro X 

would have been number 4. If 
we achieve our share goal in 
2014, the Pro X, on its own, will 
be number 2 to HP LaserJet.”

When you add in Flow MFP 
features, these device have 
even more potential to disrupt 
existing models.

“OfficeJet Enterprise and 
Pro X are really disruptive 
technologies that change the 
dynamic of the laser MFP 
market. If we are right and 
scanning becomes more central 
to the way  people work today, 
spending time at the device 
scanning versus printing, I think 
it is going to break the model 
of let’s consolidate everything 
down to one big A3 device 
at the end of a floor. Getting 
functionality back closer to 
users, in smaller groups, a more 
shared environment but not 
having to make the trade-off in 
cost: that’s the beauty of what 
we think the ink in the Officejet 
Enterprise does. It brings that 
high end Laserjet functionality 
at a cost per page that was 
never available on a laser 
device of a comparable size.”

Tierney added: “We are 
convinced that over the next 
number of years the way people 
have been buying equipment or 
services or supplies is going to 
fundamentally shift and change 
and we want to make sure we 
have the assets to address it.”
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HP single pass inkjet technology is set to transform wide format printing

The next revolution
Twenty-three years after 
developing the first pagewide 
inkjet printhead in its R&D 
labs, HP has announced its 
first large format printer to 
feature the technology. 

HP believes that when it is 
introduced in October 2015, 
HP Large Format Page Wide 
Array Technology will completely 
transform large format printing 
for print service providers, copy 
shops and CRD departments. 
It is announcing it now so that 
potential customers are aware 
of what’s in the pipeline when 
making investment decisions for 
the next 3-5 years.

HP says its new technology 
has the potential to disrupt 
today’s LED-dominated market 
by combining the advantages 
of Designjet colour inkjets and 
mono LED toner printers in one 
multi-purpose inkjet device 
that delivers colour and mono 
printing, with low running costs 
and high productivity. 

The combination will help 
make large format colour 
printing mainstream and remove 
the need to have separate LED 
and toner devices for mono and 
colour output. 

Essentially, the new 
technology offers the same 
value proposition as pagewide 
inkjet printheads in office 
devices, i.e. colour at twice 
the speed of toner, with lower 
running costs. HP expects it 
to have just as much of an 
impact as the Officejet Pro X 
which, in less than a year, has 
captured 12% market share in 
its category.

The pre-production model 
seen by PrintIT is certainly 
impressive. Equipped with a 
40-inch pagewide array made 
up of eight 5-inch modules with 
more than 200,000 nozzles, 
it prints entire A0 prints in a 
single pass in the time it takes 
existing Designjet printheads 
to go across the page and back 
just once i.e. about two seconds. 

Inkjet Printing

Output emerges dry and ready 
to use.

The new devices are especially 
productive when producing 
jobs with a mix of colour and 
mono pages that today would 
be produced on different 
devices with separate workflows, 
collected and then collated.

It has taken HP engineers 
10 years to develop HP Large 
Format Page Wide Array 
Technology and overcome the 
technical challenges involved 
in creating an economical, 
productive, versatile and reliable 
technology for high volume 
printing in CRDs and PSPs.

This included the 
development of a new 
generation of durable, waterfast, 
highlighter- and smudge-
resistant inks suitable for a 
wide variety of substrates and 

capable of producing strong 
blacks and vivid colour output 
on uncoated bond.

HP also required the 
technology to be fully scalable, 
as technical innovations are only 
successful and long-lasting if 
they can be scaled up or down 
to meet a variety of needs. HP 
says that it has an extensive 
roadmap for this technology, 
which includes lower volume 
solutions for enterprises. 

Faster and more productive
As well as whetting the market’s 
appetite for HP Large Format 
Page Wide Array Technology, 
HP has launched a number of 
new wide format products and 
services based on in-depth 
discussions with 800 customers.

Targeted at print service 
providers, copy shops and 

reprographics companies 
that make a living from 
printing, as well as traditional 
Designjet customers in the 
AEC community, the new 
developments maintain 
HP inkjet’s Moore’s Law-
like trajectory of doubling 
performance every 18 months. 
They include the:
HP Designjet T3500 
Production eMultifunction 
Printer: a productive colour 36-
inch MFP for small repro houses 
and enterprises, this will allow 
customers to consolidate their 
workflow on one device with the 
same mono page costs as a low 
volume mono LED device and 
fast throughput of 21 seconds 
per colour or mono print. Two 
rolls, an output stacker and 
large ink consumables enable 
unattended operation.
T7200 Production Printer: 
to be launched in November, 
this 42-inch printer builds on 
the success of the 7100, with 
extra memory, faster processing 
speeds and more accessories 
and workflow solutions. Three 
rolls and large capacity ink 
supplies provide busy CRDs and 
reprographic houses with 600 
metre unattended operation.
HP Designjet SmartStream: 
This workflow and PDF 
management solution can cut 
multi-page processing times 
by 50%. An embedded Adobe 
PDF print engine provides fast 
Adobe PDF rendering, while a 
Crystal Preview function gives 
an accurate view of document 
colours and lay-outs.
HP Universal Print Driver for all 
HP Designjets.
HP PartnerLink: a set of 
tools that will enable partners 
to move from transactional 
to contractual sales with full 
service contracts and pay-per-
use options.
www.hp.com

HP Designjet T7200
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Managed Print Services

Xerox has announced 
new Document Analytics 
capabilities that will enable 
it to identify opportunities 
for managed print services 
clients to automate and 
streamline their document 
workflows.

As part of its MPS delivery, 
Xerox analyses customers’ 
printing and document 
workflows in three stages with 
ever increasing levels of detail. 
These include:

1. Point-in-time 
assessments to reveal a 
customer’s current position 
(including benchmarking 
against their peer group);

2. Document Analytics, 
which combine MPS data with 
consulting to find out how 
a customer could improve 

It’s all in the detail
Xerox has enhanced its managed print services portfolio with new document 
analytics capabilities and a more flexible print management solution

performance through MPS, 
Centralised Print Services and 
Workflow Automation; and 

3. Workflow studies. Once 
Xerox has identified a particular 
process that warrants more 
attention, it introduces a 
third level of detail using 
ethnographic studies, workflow 
studies, eFiling assessments 
and security assessments.

Enhanced Document 
Analytic features, including a 
new Wave diagram, will enable 
Xerox to provide even more 
in-depth analysis of device-
centric data, application data, 
mono/colour print volumes, 
departmental print volumes, 
hard copy filing requirements 
etc. and then assess the 
impact of introducing rules-
based printing, say.

Greater insight
James Duckenfield, managing 
director of Newfield IT, Xerox 
Large Enterprise Operations, 
says that the enhancements 
will enable Xerox to identify 
inefficient processes by 
providing more of an insight 
into what is driving print 
volume.

“In 2013, we did some 
research into why people print 
and found that they primarily 
do so to read, to annotate, to 
save or to share. We added a 
fifth reason, to sign. We can 
take these and look at the most 
paper-intensive processes in 
a department and look at why 
people are printing and what 
happens to the paper. This 
allows us to hone in on paper-
intensive processes and start 
to have a conversation with 
our clients about how we can 

help them be more efficient,” 
he said.

In a demonstration, 
Duckenfield showed how 
focusing in on a single process, 
in this case a financial 
reporting mailshot, uncovered 
numerous inefficiencies.

“Our analysis enabled us to 
show how a high volume print 
application being performed 
in an office environment 
doesn’t represent a good use 
of office time, so we can have 
a conversation with this client 
about moving this application 
into a centralised print services 
area where it’s done by a team 
of professionals. We can also 
have a conversation with the 
client about individual stats: 
only 80% of the paper used in 
this process is actually doing 

Flexible and secure
Xerox has launched a new 
Secure Print Manager Suite, 
only available to Xerox MPS 
customers, that provides 
five essential tools to help 
control costs and secure 
print. These are:

1) Authentication at an MFP 
with the same card employees 
use to enter a building.

2) Follow You printing to 

reduce waste and eliminate 
the security risk from 
abandoned print jobs.

3) Track & Audit so that 
administrators can see what 
end users are printing, with 
audit trails for the most 
sensitive documents inside an 
enterprise.

4) Chargeback & Accounting 
to individual budget centres.

5) Least cost printing so 
print jobs are always output in 
the most cost-efficient way.

The Secure Print Manager 
Suite is provided by Nuance, 
but with a uniquely flexible 
licensing model for Xerox MPS 
customers, as Andy Jones, VP 
Workflow Automation, explains: 

“Xerox Secure Print 
Manager Suite has a unique 
licensing model. Other 
software packages have 
either very limited or very 
rich capabilities, and you 
have to buy all the software 
modules whether you use 

them or not. And you have to 
pay upfront for all the devices 
you think you might have in 
your environment. With XSPM, 
you only buy the modules 
you want. You can scale up 
to any of the five modules 
as you need them; and on a 
month-by-month basis, we’ll 
bill the customer only for those 
devices that are active.”

Once the solution has been 
designed and implemented, 
Xerox will provide complete 
support, including monitoring, 
administration, patches and 
upgrades. 

Continued...
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its intended job, being sent to 
the recipient; the other 20% 
is waste – it’s paper used in 
the annotation process, in the 
drafting process, in record-
keeping and in the sign-off 
process as the draft goes 
through revisions. If we can 
eliminate that waste, we can 
deliver savings very quickly,” he 
explained.

“We can also have a 
conversation with the client 
about the 80%, because not 
everyone is going to want this 
document in paper format; 
some may want it in electronic 
format. We have a hybrid mail 
capability where we can deliver 
electronic versions to those 
users who want it electronically 
and paper versions to those 
users who would rather have it 
in a paper format. Or we could 
talk to the client about moving 
this whole application into 
Xerox Content Manager so that 
they have live information for 
which they can publish updates 
by email or another social 
media application. This is a 
much more interesting way of 

Managed Print Services

looking at print data.”
As part of its Document 

Analytics process, Xerox also 
examines filing, typically the 
second highest user of space 
after people. It looks at how 
much storage there is by site 
and by department and uses 
Xerox’s e-Filing module to 
model the ROI from moving 
filing out of the offices and into 
Xerox Content Manager.

Maximising benefits
Andy Jones, VP Workflow 
Automation, says that the level 
of detail Xerox can achieve 
with these enhancements 
is essential in maximising 
benefits for customers and of 
avoiding costly mistakes.

“A lot of paper circulating 
inside a business is performing 
an important part of a process. 
Sometimes, the paper itself 
defines the business process 
so if you remove the paper it 
can be quite dangerous. For 
us to help our customers and 
make that migration safely, we 
spend a lot of time investing 
in our assessment services 

to help us better understand 
why the paper’s there and how 
we can help the customer re-
design their business process,” 
he said.

“All of us have been involved 
in top-down business process 
re-engineering projects that 
normally happen with the 
deployment of some enterprise 
software system. Feedback 
we get from customers is that 
whilst these get core processes 
under control and help 
establish a source of record for 
proof of information, they come 
up short when it comes to 
daily life inside an office. With 
these assessment methods 
we are trying to connect up 
enterprise approaches by 
providing a bottom-up people- 
and paper-oriented approach 
to understand workflows. By 
joining the two together, we 
will enable our customers 
to optimise their business 
processes and drive up their 
productivity.”

Another benefit of the new 
Document Analytics, says 
Jones, is that they will help 

managers make the business 
case for workflow projects. 

“Some of the work we’ve 
been doing around assessment 
methodology enables us to 
work with the customer to 
determine the true cost of 
performing a process and 
therefore help them build a 
more compelling business 
case to approve investment 
in a new service. That’s one 
key aspect. The second is that 
customers aren’t interested in 
18-month to two-year change 
programmes. They want us 
to have a set of services that 
are relatively easy to configure 
and implement so we can 
go and drive implementation 
within months as opposed to 
years. That’s something we are 
extremely focused on – to see 
how we can utilise a modern 
set of tools and work with the 
customer in a very agile way 
and implement and develop 
electronic workflows that make 
deployment easier and faster,” 
he said.
www.xerox.co.uk

Learning to cut costs
Blackpool Teaching Hospitals 
NHS Foundation Trust (BTHFT) 
has reduced its energy 
consumption by more than 
80% and print-related carbon 
dioxide emissions by 74% 
since implementing a managed 
print service from Canon.

Currently entering the 
second stage of a three-phase 
implementation, the Trust is 
saving an estimated £27,000 
per year by consolidating 
the number of print devices 
deployed by 84%, by cutting 
print volume by 15% and by 
reducing colour output to less 
than 10% of pages printed.

Following an audit, Canon 
replaced the Trust’s existing 
multi-vendor fleet of printers 
and copiers with 233 Canon 
multifunctional devices, which it 
installed over a six-week period. 

One of the Trust’s aims in 
introducing the MPS was to 
enhance device management 
and improve document security, 
which it has been able to do by 
implementing Canon’s uniFLOW 

integrated print and scan 
management solution across all 
eight sites. 

As well as managing 
and reporting on printing, 
copying and scanning, the 
solution increases document 
security within the Trust by 
requiring users to authenticate 
themselves at a device using 
their ID card. This helps 
administrators apply printing 
rules and ensures that a 
document can only be accessed 
and collected by the sender.

By making paper- and toner-
saving settings the default 
on all machines, the BTHFT 
expects to save approximately 
4.3 million sheets of paper per 
annum, equating to 520 trees.

Steven Bloor, Information 
Manager at Blackpool Teaching 
Hospitals NHS Foundation 
Trust, said: “The new system 
has not only improved the 
quality of our documents, but 
also introduced a more agile 
and efficient workflow where 
clinical staff can access their 

printing from any of the site’s 
MFDs.”

In the second phase of 
the implementation, BTHFT is 
planning to extend the solution 
to all 80 of its sites. 

Bob Pickles, Director, Public 
Sector Business Development 
& Public Affairs, Canon UK and 
Ireland, said: “Canon UK has 
a strong heritage of helping 
organisations to reduce costs 
and waste within the public 
sector. We’re extremely pleased 
to have supported the Trust 
through the first phase of 
the installation where they’re 
already seeing significant 
results, such as an estimated 
annual saving of £27k.”
www.canon.co.uk

continued...

Bob Pickles, Director, Public 
Sector Business Development 
& Public Affairs, Canon UK



£100 cash-back  
– on KYOCERA’s A4 mono MFPs*

Why ECOSYS? The ECOSYS name stands for: ECOlogy, 
ECOnomy and SYStem printing. With long life components these 
ECOSYS devices are designed to maximise durability and to minimise 
the total cost of ownership. These new products certainly embody 
the principles of ECOSYS, offering the customer low running costs 
whilst reducing the impact on the environment thanks to their 
adherence to the very latest Blue Angel and Energy Star standards.

* Terms & Conditions apply.

Promotion valid from 1st July – 30th Sept 2014

Redefine your document solutions:
kyoceradocumentsolutions.co.uk 

Call: 08457 103104

These new 30-35ppm 
MFPs have been designed 
for busy work groups 
looking for a productive 
device.

n  You can print from, and scan 
to, USB. 

n  Take advantage of two optional 
paper feeders to increase 
capacity up to 800 sheets. 

n  With a short time to first page 
they can quickly scan and copy 
double-sided originals via their 
powerful 50-sheet document 
processor.

n  KYOCERA’s A4 mono MFPs  
are shipped with a generous 
3,800 pages of starter toner.

n  ECOSYS M2035dn  
– 35ppm 4in1 mono                 

n  ECOSYS M2530dn 
– 30ppm 4in1 mono               

 n  ECOSYS M2535dn  
– 35ppm 4in1 mono 
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innovate today     lead tomorrow

20-22 October
Prague, Czech Republic

Design Hotel Elephant
europe2014.photizogroup.com

Register before 

July 31

and save €400

Innovate your business
Connect with more clients.
Win more market share
Capitalize on emerging opportunities

Only at Photizo’s Transform Europe
Conference will you find the practical
guidance and expert insight to 
fastrack your business to success.

Visit europe2014.photizogroup.com
Use code PIT15 for 15% savings 

Running a profitable supplies business

Best practices in service management

Increasing customer retention

Selling document management
as part of your MPS solution

Driving performance: metrics to manage
your business

Consultative selling

Change management
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Applications

TheMagicTouch is using white 
toner technology from Oki 
to transform the design and 
production of promotional 
mugs.

To date, the personalisation 
and short-run production 
of ceramic mugs has been 
dominated by white coated mugs 
decorated using a traditional 
sublimation transfer process. 

Now, TheMagicTouch has 
developed transfers that can be 
printed with white toner on the 
TMT/Oki 711 printer and applied 
to mugs using traditional mug 
presses. Finished mugs cost 
approximately £2 each.

To promote its new 
technology, TheMagicTouch has 
formed a global partnership 
with ceramics coater and 
decorator Listawood.

New solutions developed by 
the two companies combine 

TheMagicTouch’s 
CPM transfer 
paper and white 
toner technology 
with Listawood’s 
patent-protected 
SatinMug.

This 
dishwasher-safe 
mug has a tactile matt-satin 
finish and excellent detail and 
colour matching. It is initially 
available in eight colours, 
including black, red, blue, 
yellow, green, cyan and pink, 
plus a white version suitable 
for either toner or sublimation 
decoration. 

Listawood can also 
produce SatinMugs in specific 
Pantone colours in runs of as 
few as 1,000. The ability to 
match specific colours has 
obvious appeal for promotions 
companies, charities, the B2B 
market, universities and sports 
clubs.

For added impact and 
personalisation, TheMagicTouch 
is also introducing printable mug 
boxes.

The same CPM transfer 
paper used for mug decoration 
is also suitable for the full colour 
decoration of notebooks, diaries, 
iPad cases, folders and many 
other B2B hard surface products. 

Jim Nicol, managing director 
of TheMagicTouch, says that 
the transfers will give a new 
lease of life to decorated mugs 
as a marketing tool.

He said: “Our own experience 
and research has confirmed that 
the market for white mugs into 
the B2B market has become 
very competitive. This new 
opportunity will give everyone 
a good chance of making 
some money and creating new 
business opportunities.”
www.themagictouch.co.uk

On the spot 
printing
Making life easier for delivery 
drivers, service technicians 
and other mobile employees, 
Citizen has added an iOS 
Bluetooth capability to its 
CMP20 and CMP30 portable 
printers. 

Citizen printers can already 
talk to iPhones and iPads over 
WiFi; with the integration of 
Bluetooth chips, they will now 
be able to print wirelessly from 
Apple devices even when no 
wireless LAN is available.

To help customers make the 
most of this capability, Citizen 
has produced a software 
development toolkit (SDK) that 
enables developers to integrate 
CMP printers with applications. 

Jörk Schüßler, European 
Marketing Manager for Citizen 
Systems Europe, said: “A good 
developer can have printing 
functionality up and running in 
half an hour using our SDK. All 
the developer needs to do is 
add a printing function to the 
app. This is the bit that many 
other manufacturers seem to 
ignore, or maybe even gloss 
over, but Citizen’s SDK makes 
it easy.”
www.citizen-europe.com

Just the medicine
Animed Direct, an online 
retailer of animal products 
and medicines for pet owners 
across the UK, has achieved 
significant time and cost 
savings after purchasing four 
Toshiba B-EV4 direct thermal 
printers from reseller and 
stationery supplier Swiftclick. 

The high performance 
Toshiba desktop printers, which 
are used to print address labels, 

have significantly reduced 
Animed Direct’s spend on rolls 
of self-adhesive labels, enabling 
it to achieve a total return on 
investment in just two months.

Samantha Clews from Animed 
Direct said: “Swiftclick was 
targeting businesses in the local 
Goring area when they contacted 
us to discuss our label and 
printing requirements. Up until 
that point, we were spending a 
minimum of £559.20 per month 
on self-adhesive address labels, 
with each of our four printers 
using a roll every day.

“Swiftclick quickly 
demonstrated that by switching 
to Toshiba printers, which 
offered the same high speeds, 
print quality and ease of use 
as our incumbent systems, we 
could save almost £500 per 
month on labels. In fact, we’re 
pleased to say that the new 
printers paid for themselves 

within two months.”
She added: “With seven 

times more labels on each roll 
we’re spending less time on 
changeover, which allows us to 
ship more products. It’s been a 
win-win situation all round.”

The B-EV4 series has been 
developed to fit into confined 
work spaces and uses the 
latest 32-bit Toshiba processing 
technology for rapid on-demand 
printing at speeds up to five 
inches a second. All models offer 
203 dpi resolution for everyday 
use or 300 dpi for specialist 
barcodes and graphics.

With quick access to the 
printhead, paper path and 
sensors, paper or label rolls 
can be loaded with ease. A 
spring-loaded media holder 
automatically centres the paper.
For further information please 
contact Shaun McNamee at 
SwiftClik on 01491 875708.

New lease of life 
for promotional 
mugs

Printing away 
from the office



An offi cial sponsor of the XX Commonwealth Games, 
Toshiba TEC UK Imaging Systems is providing a 
comprehensive, fully supported offi ce automation 
solution to keep the information fl owing during one 
of the biggest sporting events of the year.

Over 600 of Toshiba’s market leading e-STUDIO MFPs 
and desktop printing devices will be deployed, along with 
software solutions to manage the entire printing estate.

To us, the Games are the ultimate platform for sport’s 
back room heroes – the physios, nutritionists, equipment 
developers and more. We see those behind-the-scenes 
teams as our kindred spirits – constantly striving to give 
others the edge.

www.toshibatec2014.co.uk

The podium holds 
just three people.
Here’s to the team of innovators 
who put them there.

back room heroes – the physios, nutritionists, equipment 
developers and more. We see those behind-the-scenes 
teams as our kindred spirits – constantly striving to give 
others the edge.

www.toshibatec2014.co.uk

Toshiba TEC UK Imaging Systems Ltd
0843 2244944  I  info@toshibatec.co.uk
www.toshibatec2014.co.uk

twitter.com/ToshibaTEC_UK

facebook.com/ToshibaTECUK
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