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Inkjet printing more appealing than ever  
with Instant Ink and new HP Officejet Pros

3D Printing from a reseller near you
3D printers, supplies and accessories are becoming more widely 
available as office supplies distributors embrace the technology. 
Following the recent decision by Midwich to start distributing 3D 
Systems’ Cube products, VOW has become the 
exclusive UK business supplies wholesaler 
for iMakr 3D printers. It is offering 
its resellers a range of eight models, 
starting with the Solidoodle 4 
consumer model (£708) and going 
up to the Makerbot Replicator 2X 
(£1,908). RS Components has 
announced that it is expanding its 
offering to encompass 3D Systems 
models as well as the Ormerod 3D 
printing kit from RepRapPro.
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Print-on-tap for SMEs

Battery-powered 
MFP
Ricoh is meeting the needs 
of mobile workers with 
the launch of the world’s 
first battery-powered 
multifunctional product (MFP), 
the Ricoh SG 3120B SFNw.

Based on Geljet technology, 
the colour printer/copier/
scanner/fax can operate on 
mains power or a rechargeable 
battery that lasts for up to 500 
copies or 1,000 prints. A handy 
USB slot can be used to charge 
a smartphone. 

Beata Ulman, product 
manager at Ricoh Europe, 
said: “Typical applications 
include remote warehouses, 
outdoor events and relief 
agencies working in remote or 
inaccessible areas.” 

The SG 3120B SFNw has 
a colour/mono print speed of 

29 pages per minute and a 
maximum paper capacity of 
800 sheets. It uses fast-drying 
viscous, pigment-based Liquid 
Gel ink. 
www.ricoh.co.uk

Read PrintIT online, on tablets and 
smart phones...   www.binfo.co.uk

@printitmag

www.facebook.com/BinfoMag

www.samsung.com/global/smartprinting/index.html

With the launch of the Samsung Xpress C1860 (colour) and 
Xpress M2885 (B&W) series laser printers/MFPs, small and 
medium-sized businesses can enjoy the convenience of print-on-
tap NFC functionality, as well as WiFi Direct connectivity. Both 
models are compatible with Samsung’s latest mobile printing 
solution, Samsung Cloud Print (see page 20 for more details) 
and can be monitored and managed via a smartphone using 
Samsung’s new Easy Print Management for mobile devices. The 
Xpress C1860 sand Xpress M2885 have print speeds of 18 and 
28 pages per minute respectively.

HP has launched a new range 
of Officejet Pro inkjet printers 
that combine low running 
costs with sophisticated 
functionality including NFC 
tap-to-print functionality, 
support for HP Web Jetadmin 
printer management and the 
HP Flow CM Professional 
online content management 
system. Prices start at £146.

In the US, these devices are 
compatible with HP’s Instant Ink 
personal MPS programme. At the 
time of going to press, HP was 
unable to confirm whether they 
would also be eligible for Instant 
Ink in the UK.

HP Instant Ink is a new way for 
consumers to buy printer ink that 
is claimed to be more convenient 
and up to 70% cheaper than ad 

hoc consumables purchases. 
Consumers who enrol with 

the programme pay HP a fixed 
monthly subscription for a set 
number of pages. There is no 
limit to the number of cartridges 
a customer can use. HP remotely 
monitors the printer and 
automatically sends extra high 
capacity replacement supplies 
when ink levels fall below a 
certain level.  

There are three Instant Ink 
plans available: Occasional print, 
which lets you print up to 50 
colour pages per month for a 
monthly subscription of £1.99; 
Moderate Printing for up to 100 
pages (£3.49 per month); and 
Frequent Printing for up to 300 
pages (£7.99 per month).

These page plans represent 
exceptionally good value for 
money for colour printing, with a 
cost per colour page of between 
2.5p and 4p. Unused pages 
can be rolled over and even if 
you exceed your page limit, the 
cost of excess pages is far from 
punitive (if printing in colour) – 

£1 for 15 pages with Occasional 
Print and £1 for 25 pages with 
Frequent Printing.

As an example of the annual 
savings on offer, HP points out 
that printing 600 pages a year 
would cost £24 for an Occasional 
Print customer and £76 if buying 
HP XL High Yield cartridges on an 
ad hoc basis. Savings are even 
greater on higher volume plans.

Subscribers can cancel or 
change their plan online at any 
time.

Printers eligible for Instant 
Ink in the UK currently include 
the HP Envy 4500 and HP Envy 
5530 consumer all-in-ones. 
If eligibility is extended to the 
HP Officejet Pro 8620 and HP 
Officejet Pro 8610 e-All-in-Ones, 
small businesses, too, will 
be able to enjoy Instant Ink’s 
convenience and economical 
printing.

Even if they are not included, 
the business inkjets still have a 
cost per page up to 50% lower 
than comparable laser devices.
www.hp.co.uk



Dell is continuing to build up its solutions portfolio as it moves 
towards offering full-scale, pan-European managed print services 
for SMEs. 

Following the introduction of Dell Print Page Service and Dell 
Toner Monitoring, which are designed to help small and medium-
sized businesses reduce the cost and complexity of consumables 
management, Dell is now offering customers Papercut print 
management software.

Dave McNally, product marketing director of Dell Imaging, EMEA, 
said: “The services portfolio for UK customers purchasing directly 
from Dell is designed to enable more efficient print environments 
to boost savings and staff productivity. These services are building 
blocks in the creation of full managed print services for SMBs.”

Dell Print Page Service is a pay-per-print offering that enables 
customers to spread the cost of supplies, support and maintenance 
over periods of up to five years with fixed monthly payments for easy 
budgeting.

Dell Toner Monitoring Service is an automated toner monitoring 
and replenishment service that relieves customers of the burden 
of consumables management and storage. Dell consumables 
are supplied at a discounted rate and 
customers only pay for what they use.

The new solution, Papercut 
print management software, gives 
organisations complete control over 
and visibility of printed output so 
that they can reduce print costs, 
eliminate waste and improve 
security. Key features include in-
depth print reporting, rules-based 
printing and pull printing.    
www.dell.co.uk

Cortado has announced a 
new version of its ThinPrint 
virtual printing solution, which 
extends the benefits of virtual 
printing to all enterprise 
network infrastructures. 

In addition to Citrix, 
VMware and Microsoft 
Remote Desktop Services 
environments, ThinPrint Engine 
10 brings compression and 
standardised printing to users 
of physical desktops with local 
applications, including PCs, 
Macs and laptops.

ThinPrint uses a virtual 
driver, the ThinPrint Output 
Gateway, which keeps desktops 
free of printer drivers and 
provides users with a uniform 
GUI for all printers, regardless 
of manufacturer, including 
popular add-on features, such 
as hole-punching or binding. 

The simplicity of this 
approach saves users money 
by reducing the burden on 
helpdesks and increases user 
productivity. Further savings 
come from applying black 
& white and duplex printing 
centrally and from print job 
tracking and comprehensive 
reporting that give 
administrators the information 
needed to optimise the printing 
infrastructure. 

Version 10 boasts a number 
of enhancements that reduce 
the amount of bandwidth 
used when printing. This 
improves the performance of 
WiFi networks and enables 
businesses to handle print jobs 
via central print servers rather 
than directly at branch offices. 

Enhancements include:
n Improved font management. 
No longer are entire fonts, 
often with 22-25 MB of data, 
transferred. Instead, only the 
individual characters needed 
for each specific print job are 
transmitted;
n ThinShare technology. 
This compresses print jobs 
transmitted via Wi-Fi to the print 
server, reducing print data by up 
to 98%. As a result, more users 
can work simultaneously in the 
network without encountering 
the issues associated with 
limited bandwidth, such as slow 
performance and instability; and
n A new, simple licensing 
model that offers completely 
user-based licensing.

Thorsten Hesse, Cortado 
product manager for ThinPrint, 
said: “ThinPrint Engine 10 
is a real milestone. As the 
leading solution in the field 
of virtual printing, we are 
pleased that our 15 years of 
experience now benefit users 
of physical desktops, including 
those working with laptops in 
Wi-Fi networks. Introducing 
standardised printing with 
its immense cost-saving 
potential, without turning the 
IT environment on its head or 
installing software on individual 
machines, is particularly 
beneficial.”  
www.thinprint.com/
whatsnew

MPS powers Balreed growth 
Growing demand for managed print services and production 
print helped Balreed achieve turnover of almost £30 million in 
2013, up 23% on the year before.

Balreed group marketing director Gary Downey said: “Balreed’s 
reputation as the most pro-active provider of managed print 
services has been key to our growth in clients, unit placements 
and turnover. We made two acquisitions in 2013, which are now 
fully integrated into the business, but these were in the latter half 
of the year so have had very little impact on the results and we will 
see the benefits of those next year.”    www.balreed.com

Cortado extends benefits of 
virtual printing to desktop PCs
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Scratch-free stapling 
Ricoh’s new A3 colour MFPs can bind up to five pages 
without a staple. The stapleless stapler saves on resources 
and avoids the risk of scratches to the glass platen when 
scanning a document. 

The MP C2003SP and C2503SP have print speeds of up to 25 
pages per minute; support SRA3 oversize A3; and incorporate a 
productive GWNX controller that powers features such as remote 
fax, print from USB/SD, quota setting, a customisable home page 
and an information screen. An optional touch panel provides 
Android/iPhone-like ease of use.

Robert Brown, product manager at Ricoh UK and Ireland, said: 
“Our new A3 colour MFPs allow users to save time and increase 
their workflow through innovative features such as a built-in 
finisher, stapleless stapler, smart card reader, ID Card Copy and 
Searchable PDF.”   www.ricoh.co.uk

Dell expands its service offering as it 
moves further down the road to MPS

ThinPrint helps put you in 
control of print costs



Laser MFPs buck the trend 
Laser MFPs bucked the trend in Western Europe last year, 
with a growth in unit sales through distribution of 8%. All other 
printer categories experienced a year-on-year fall in unit sales, 
according to new data from European IT research company 
Context.

Inkjet MFP unit sales were down 3%; laser single function printer 
(SFP) sales were 9% lower; and inkjet SFPs fell 12%. Overall, unit 
sales through distribution in Western Europe declined by 4%. In the 
UK, sales were 8% down.

Amongst the manufacturers, Canon and Brother performed best 
with year-on-year sales growth of 28% and 15% respectively. Oki, 
Ricoh and Dell also recorded double-digit positive growth.

Kyocera and Xerox distribution sales stayed stable. However, 
distribution sales of HP and Samsung printer hardware fell by 6% 
and 5% respectively.   www.contextworld.com
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Create 3D copies with Sense 
IT distributor Midwich has expanded its range of 3D print 
solutions with the launch of a 
handheld 3D scanner that lets you 
make 3D copies by walking around 
an object and capturing it from every 
angle.  

About the size of a staple gun, 
the Sense scanner from 3D Systems 
comes with intuitive software that lets 
you crop, enhance and solidify tools 
and prepare 3D printable files within 
minutes. 

The Sense scanner complements 
Cube, CubeX and Trio 3D printers.    
www.midwich.com     
www.3dsystems.com

Pcounter gets 
its own wood
AIT Ltd, the exclusive 
reseller of Pcounter printer 
management software in the 
UK, is helping to plant new 
native woodland in association 
with Yorkshire Dales 
Millennium Trust (YDMT), a 
charity dedicated to caring 
for all aspects of life in the 
Yorkshire Dales. 

Every time Pcounter 
customers purchase updates, 
support and maintenance, 
AIT will dedicate a tree in 
the Pcounter Wood, helping 
to conserve the Yorkshire 
countryside and mitigate 
the carbon emissions of 
participating organisations. 
Customers who choose to do 
so will be able to visit Pcounter 
Wood to see their tree.

Planting broadleaf trees to 
create new native woodland 
is one of many initiatives 
undertaken by YDMT as part 
of its mission to support the 
environmental, social and 
economic well-being of the 
Yorkshire Dales.

Chris Lodge, Woodland 
Officer at YDMT, said: “By 
dedicating a tree for each of 
their customers in this young 
woodland, AIT is playing a 
crucial role in supporting our 
efforts to restore broadleaf 
woodlands in the Yorkshire 
Dales. Thanks to initiatives like 
this, we have planted more than 
1 million new trees, helping to 
create hundreds of new wildlife 
habitats across the region.”
www.altman.co.uk
www.ydmt.org

Xerox has extended its 
UK Innovation Centre and 
strengthened the centre’s 
links with the Xerox European 
research centre in Grenoble, 
France and with PARC in Palo 
Alto, California. 

The updated facility at 
Xerox’s Uxbridge HQ will give 
customers the opportunity to see 
demonstrations of Xerox print, 
workflow and MPS solutions 
and gain an insight into future 
innovations being developed in 
the company’s research centres.

The Innovation Centre 

includes a Discovery Area 
where visitors can interact with 
products and experts; an 80-seat 
auditorium; and a 30-seat café 
for networking and breakout 
meetings.

Darren Cassidy, managing 
director of Xerox UK, said: 
“The Innovation Centre should 
surprise a few people, and we’re 
confident that all visitors will 
leave with a better understanding 
of innovation at Xerox and the 
benefits our services deliver to 
customers.”
www.xerox.co.uk

Print and document solutions 
provider Altodigital is looking 
forward to improved customer 
service and reduced mileage 
claims after implementing 
TomTom fleet management 
technology across its 
100-strong car fleet.

The TomTom Webfleet fleet 
management platform will 
enable Altodigital to locate its 
service engineers and allocate 
jobs more efficiently, saving 
time and reducing wait times for 
customers.

The accompanying iPhone 
logbook app removes the need 
for engineers to complete 
manual mileage sheets at the 
end of each day.

TomTom technology should 
also improve driving habits, 
resulting in lower fuel costs and 
a smaller carbon footprint. An 
ecoPLUS fuel diagnostic device 
reads fuel consumption data 
directly from vehicles to provide 
better insights into individual 
and total fleet miles per gallon.
www.tomtom.com

Apple has been named the world’s most 
valuable brand for the third year in a row. 
However, Samsung is closing the gap, 
according to brand valuation consultancy 
Brand Finance. 

The new edition of The Brand Finance Global 
500 report ranks Apple first with a brand value 
of $105 billion, a 20% increase on its 2013 
value. Samsung is in second place with a brand 

value of $79 billion, up 34% compared to last 
year’s report. 

US tech companies dominate the Top 10, 
which includes Apple, Samsung, Google, 
Microsoft, Verizon, General Electric, AT&T, 
Amazon, Walmart – the only non-tech company 
in the Top 10 – and IBM. The highest placed 
UK firm is Vodafone in 16th position, down from 
13th in 2013.

Altodigital improves 
response times with 
TomTom

Samsung closes gap on Apple 

Xerox cuts ribbon on new Innovation Centre



The Western European printer 
and MFP market enjoyed 
mixed fortunes in the fourth 
quarter of 2013, according 
to the latest figures 
from International Data 
Corporation (IDC).

Market shipments rose once 
again – up 5.5% or 360,000 
units on the same period in 
2012. However, price pressure 
caused average selling values 
(ASV) to decline by 7.4% year-
on-year.

An improving market in the 
second half of the year meant 
that growth for 2013 as a 
whole was flat. 

Phil Sargeant, program 

director of IDC’s Western 
European Imaging Hardware 
Devices and Document 
Solutions group, said: “These 
positive results for the quarter 
show that many companies 
are continuing to invest in 
their printing and imaging 
requirements as confidence 
in the overall economy 
improves. There are pockets 
of opportunities for many 
manufacturers and channel 
partners, and 2014 is most 
likely to see the overall market 
increase. Growth is likely to be 
steady rather than spectacular.”

In the UK, sales in the fourth 
quarter were 13.4% higher than 

in the same period in 2012. 
Inkjet shipments increased 
14.7% in what is traditionally a 
strong quarter, though business 
inkjets showed a slight decline. 
Colour MFP sales grew strongly 
with both A4 and A3 segments 
achieving double-digit year-on-
year growth.   www.idc.com

Business leaders are 
overconfident about the 
speed at which their 
organisations are responding 
to technology-led change, 
according to Ricoh-sponsored 
research by the Economist 
Intelligence Unit (EIU). 

More than nine out of 
10 (92%) business leaders 
surveyed by EIU say that speed 
is part of their culture. Yet only 
24% believe their organisations 
are able to respond quickly 
to new opportunities or 
unexpected changes.

Businesses’ perceptions 
of competitors are similarly 
misguided. The report found that 
business leaders are three times 
more likely to compare their 
organisation to a speedboat 
(48%) than a supertanker (17%), 
while believing the opposite of 
their competitors.  

The Challenge of Speed 
report warns that without 
a realistic understanding 
of internal and competitive 
landscapes, it can be difficult 
for business leaders to guide 
their organisations towards 
positive change.

Two of the greatest barriers 
to change identified by the 
EIU are an inability to link 
technology platforms, resulting 
in information silos, and 
the difficulty of persuading 

employees or business units to 
adopt a common approach. 

Only one in 10 respondents 
believes there is clarity around 
the direction of change among 
both leadership teams and 
front-line workers. 

Another barrier identified by 
respondents are bureaucratic 
processes – a key focus of 
leading MFP vendors as they 
expand their managed print 
services to embrace business 
process re-engineering. Only 
36% of respondents say their 
firms eliminate unnecessary 
approvals or controls in the 
search for speed.

The EIU says that agile 
companies excel in three key 
areas: product and service 
innovation; adoption of new 
technology; and business 
process change. 

It also found that the most 
successful change initiatives 
originate with line managers 
or department heads. 
Organisations in which change 
is initiated by the C-suite 
appear to be falling behind their 
competitors: they are twice as 
likely to say they need to move 
somewhat or significantly faster 
in the next three years than 
a company in which change 
originates from department 
heads (53% compared to 27%).
www.ricoh.co.uk
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Sharp launches cloud MFPs
Following the launch of its 
new generation of cloud-
ready colour MFPs, Sharp 
has introduced six B&W 
models with advanced cloud 
capabilities, including the 
ability to print from and 
scan to the cloud and use 
the Sharp Cloud Portal 
Office for collaboration  
(see Business Info Issue 
115 for more details). 

The MX-M565N, MX-
M465N and MX-M365N come 
with wireless LAN connectivity 
and cloud capabilities as 
standard; while the cloud-
ready MX-M564N, MX-

M464N and MX-M364N offer 
them as options.

The former also have a 
10.1” multi-touch LCD control 
panel, rather than a 7in colour 
LCD; a 150-sheet Duplex 
Single Pass Feeder; and 1200 
x 1200 dpi print resolution 
rather than 600 x600 dpi.

All models combine fast 
print speeds of 36, 46 and 56 
pages per minute; advanced 
finishing options, including 
booklet-making and hole-
punching; and a range of 
energy saving features. 

These include a new 
low-melt toner formulation 
that significantly reduces 
the amount of energy used 
and intelligent power saving 
features, including the ability to 

‘learn’ usage patterns and 
go to sleep when a period 

of inactivity is predicted. 
Users can also choose Auto 

Power Shut Off after each job 
is completed and set times for 
the MFPs to switch off.
www.sharp.co.uk

Bureaucratic processes keep 
businesses in the slow lane

Slaes of A4 MFPs like the Develop ineo 3320 and 4020  
enjoyed double-digit growth last year. DSales UK’s new mono 
MFPs combine a compact footprint with impressive functionality, 
including secure print and a quiet mode that reduces noise 
levels during printing. Suitable for small to mid-sized workgroups 
of 3-15 users, they have print speeds of 33 and 40 pages per 
minute and a first print in 6.5 seconds – 9 seconds from sleep  
    mode.   www.dsales.eu

Fenestrae has launched a cloud-based scanning service that 
makes it possible for users to scan, share and edit paper 
documents in Google Drive. 

Udocx for Google Drive provides ‘out of the box’ integration with 
scanners and MFPs from HP, Sharp, Xerox, Ricoh and Canon and 
is fully integrated with Google Apps for Business, used by 5 million 
users worldwide. 

Udocx uses optical character recognition to convert scanned 
documents into PDF/A files that can be searched, shared and 
edited using any device that supports Google Drive. Documents 
can also be automatically integrated into business workflows.
http://udocx.com/scan_to_google_drive/

Scanning to Google Drive

Mixed results for European printer market
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Nuance has updated the 
capture and workflow 
capabilities of its MFP 
scanning solution to take 
into account changing 
working practices including 
greater use of tablets and 
smartphones.

With eCopy ShareScan 5.2, 
organisations can maintain 
consistent capture and 
workflow processes across 
scanners, tablets, smartphones 
and A4 capture devices 
(scanners and MFPs), enabling 
them to integrate documents 
into business processes and 

applications more quickly than 
ever.

A new eMail and Folder 
Watching Service extends 
workflow support to include 
tablets, smartphones and A4 
MFPs and scanners working 
within the firewall and remotely. 
Documents can  be scanned 
from any device, regardless of 
make or model, into a ‘watched’ 
email address or network folder. 

The Watching service can 
automatically convert scans 
saved as PDFs or TIFFs into 
editable Microsoft Word or Excel 
files. Users simply email the PDF 

or TIFF to a designated email 
address monitored by eCopy’s 
Watching Service and moments 
later receive a fully formatted 
Word or Excel document. 

It also makes it possible for 
any smartphone or tablet user 
to email attachments or use the 
syncing capabilities of a cloud 
service to deliver documents or 
photos into an eCopy workflow. 
In this way remote workers, 
partners, customers or satellite 
offices can incorporate content 
directly into business processes 
or repositories. 

Utilising new bulk document 
conversion, volumes of paper 
and electronic content can 
quickly be migrated, converted 
and accessed in searchable 
archival formats for improved 
discovery and access to 

information.
Once a document is in an 

eCopy ShareScan workflow, 
eCopy’s extensive library of 
connectors and extenders 
provide fast and accurate 
document processing, 
recognition and delivery into line 
of business systems, such as 
content management systems, 
ERP, CRM, DM, collaboration, 
email, fax and archival systems. 
www.nuance.co.uk/for-
business/by-product/ecopy/

Brother joins MOPRIA
Brother has joined the Mopria 
Alliance as an executive 
member. This will allow it to 
participate in the work of the 
Alliance, which is developing 
technical standards that 
make it possible for users to 
print wirelessly from a mobile 
device without additional set 
up procedures. Brother UK 
managing director Phil Jones 
said: “In an increasingly mobile 
age, joining the Mopria Alliance 
as an executive member was 
a logical step, allowing us to 
support seamless print solutions 
from smart and portable devices 
by actively participating in the 
selection and development of 
the technical standards.”

Google Cloud Print for  
Oki MFPs
Oki has added Google Cloud 
Print support to its MC300 
and MC500 A4 colour MFPs. 
Users can now print Gmail 
and Google Docs documents 
from a smartphone, tablet, 
Chrome device, PC or any other 
internet-connected device 
without the need to install print 
drivers. Takashi Inoue, general 
manager of products business 
division at OKI Data, said: 
“Using our Google Cloud Print 
Ready products, you can make 
your home and work printers 
available to you and anyone 

you choose, allowing you to 
print from anywhere, from the 
applications you use every day.”

First MOPRIA-certified printer
The HP Color LaserJet Pro MFP 
M476 is the industry’s first 
printer certified by MOPRIA, 
a new industry body set up to 
develop global standards for 
delivering wireless printing 
from smartphones, tablets 
and other mobile devices. The 
MFP features NFC technology 
for smartphone connectivity, 
wireless direct printing, HP 
ePrint, AirPrint and an optional  
touch-to-print accessory for NFC 
smartphones. Other stand-out 
features include single-pass 
two-sided scanning and direct 
links from the device to cloud 
applications, such as Google 
Drive and Box.
www.hpconnected.com

Oki uses In-Map for MPS
OKI is using In-Map automated sales proposal and mapping 
software as part of its Smart Managed Print Services 
offering. 

It is using In-Map software in conjunction with the PrintFleet 
fleet management tool to collect a customer’s existing print 
data, which is then matched with relevant market prices from 
In-Map’s device database or a customer’s own price lists to 
calculate the current cost of ownership. This creates a baseline 
that Oki uses when devising an optimised device layout.

InMap aids visualisation of existing and proposed 
deployments by mapping the location of devices on interactive 
floor-plans.   www.in-map.com   www.oki.co.uk

Nuance extends document capture to mobile devices

Secure mobile printing provider 
Breezy has produced a free 38-page 
ebook on the subject. The Definitive 
Guide to Mobile Printing explains 
why it is important to have a mobile 
printing strategy and looks at the 
different types of mobile printing 
solution available. Download your 
free copy at www.breezy.com

THE DEFINITIVE GUIDE 

TO MOBILE PRINTING

Printing in the 
21st Century

an ebook from

in brief

Mobile printing for 
business
Canon is addressing the 
mobile working needs of small 
and medium-sized businesses 
with the launch of new mobile 
printing and scanning apps for 
iOS and Android devices.

Brand new is the Canon 
Mobile Scanning for Business 
app, which allows users to scan 
documents directly to a mobile 
device and to the cloud; send 
them via email; and modify scan 
settings such as resolution, file 
format or colour mode. 

The app can also be used to 
manage scanned documents 
saved on a mobile device. You 
could, for example, change a 
document’s location or share 
scans using other apps installed 

on the device.
In addition, Canon has 

updated its Canon Mobile 
Printing app for iOS with a 
new data conversion service 
that ensures Microsoft Office 
documents are printed in 
the correct layout. The app 
corrects potential corruptions 
to the layout of a document 
by converting them in the 
cloud, rather than relying on a 
rendering mechanism installed 
on the mobile device itself. 

Both new apps can be used 
with Canon’s new 33 pages per 
minute i-SENSYS MF610dn and 
MF6180dw black-and-white 
MFPs. Replacing the i-SENSYS 
MF5900 series, the new devices 
feature Wi-Fi, Apple AirPrint and 
Google Cloud Print support. 
www.canon.co.uk

THE DEFINITIVE GUIDE 
TO MOBILE PRINTING
Printing in the 
21st Century

an ebook from

THE DEFINITIVE GUIDE 
TO MOBILE PRINTING
Printing in the 
21st Century

an ebook from



For years, the print industry has talked about the benefits of offering 
Managed Print Services (MPS). Bundling all hardware, software and 
servicing into a single contract is a fantastic way to help businesses 
control print costs and predict their future print needs.
 
But the challenge is, how do you make that move to MPS?

For example, many businesses will have procured print hardware and related services 
from multiple suppliers.

In such cases, it doesn’t always make economic sense to upgrade the entire print 
infrastructure at the same time.

Shifting to an MPS model therefore requires a fresh approach. 

That’s exactly what We Manage Print from BNP Paribas Leasing Solutions is designed 
to help you do.

Far more than finance

WE ManagE PRInT
ThE coMPlETE PRInT 
FInancIng soluTIon

We Manage Print 

helps organisations 

acquire new print 

hardware by giving 

them a fixed 

quarterly fee...

“

”



We Manage Print helps organisations acquire new print hardware by 
giving them a fixed quarterly fee, based on a transparent cost per print. 
But uniquely, it also lets you bundle servicing for the rest of your print 
estate into the same contract.

 THE BENEFITS TO YOUR BUSINESS

Better control over costs and print usage. 
It’s a tough climate, and businesses need to be able to justify every penny spent.  
We Manage Print provides real transparency of print costs, putting you in full control of 
your print spending.

Single point of contact for all print servicing. 
Managing different service contracts for multiple machines can be time-consuming and 
We Manage Print solves this by consolidating service for all devices with one provider.

Build a clearer picture of future print needs. 
By giving you regular insight into your print usage across devices and departments, you 
have a greater understanding of your longer term print needs. This can help you better 
forecast your print costs, while making the case for investing in new and more efficient 
devices where needed.

Make the move to managed print services.  
You can bundle servicing for your whole print estate into one contract. This makes it a 
convenient one-stop shop for all your servicing needs.

Finance the soft costs.
We Manage Print can also be used for ‘soft’ costs, such as professional services and print 
audits. By making these costs more manageable it becomes easier for organisations to 
invest in new products and services.

 

FIND OUT MORE

To see how your business could benefit from We Manage Print contact 
BNP Paribas Leasing Solutions on: 0845 266 6450  
oe.leasingsolutions@uk.bnpparibas.com

A UNIQUE FINANCE SOLUTION FOR
STRONGER CUSTOMER RELATIONSHIPS

1

2

3

4

5
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The Future of Print

Print in 2050
Today’s printing landscape is dominated by the 
shift to mobile printing and the development 
of 3D printing. But what will the future hold? 
For its Future of Print Report, Altodigital asked 
futurologist Dr Ian Pearson to identify key print 
and document trends that could revolutionise the 
way businesses operate in 2050. He identified 
the following five possible scenarios – to be 
taken with a pinch of smart dust.

1. Legal document signing.
“By 2050, people could 
be using special digital ink 
containing tiny electronic 
particles that are electronically 
programmed by a digital printer 
as they leave the print head. 
With transistor feature sizes 
by then measuring just a few 
nanometres, huge amounts 
of data could be stored in 
particles that could easily be 
suspended in such digital ink. 
This will allow documents to 
be digitally signed in a real ink 
signature, an essential part of 
authentication in a world where 
signatures can so easily be 
scanned and replicated. The 
ink itself could even contain a 
full digital copy of the document 
being signed, and all of this 
could be heavily encrypted to 
make tampering impossible”.

2. Smart dust security 
problems.
“Electronic particles even 
smaller than the eye can see 
will form smart dust that could 
become a security nightmare. 
The human eye can see particles 
down to about 0.1mm, but a 

speck of dust that size could 
hold up to a billion transistors. 
A few particles of invisible 
smart dust introduced via an air 
conditioning vent and landing 
on keyboards, or sprinkled by a 
cleaner acting as a spy directly 
into office equipment, such 
as printers or scanners, could 
intercept every piece of data 
going through an office.  
A cleaner walking through with 
a scanner built into cleaning 
equipment could collect all the 
data from the smart dust as they 
go through the office”.

3. Figurine market.
“Today, people often give 
business cards to new 
acquaintances. By 2050, it will 
be commonplace to give small 
figurines instead to stand out 
from the pack. 3D cameras 
will take a few high resolution 
photos from various angles and 
create a full body 3D picture. 
Those full-body pictures could 
then be used with 3D office 
printers to make small figurines. 
As it is 3D printed, the figurine 
surface could be printed the 
appropriate colour so that the 
finished figurine looks just 
like a miniature of the real 

person. Of course, people won’t 
just collect figurines of their 
business contacts. They might 
also receive miniatures of new 
products as part of launch 
campaigns. We’ll even see 
marketing uses where on-line 
clothes shops might print off tiny 
mannequins of the customer 
wearing replicas of the clothes. 
People might even collect 
tiny versions of themselves 
in a wide range of outfits and 
activities, creating a potentially 
huge market for items specially 
designed for people to indulge 
their fantasies through figurines 
of themselves”.

4. Video tattoos and smart 
make-up.
“In 2050, we won’t be limited 
to printing on flat sheets or 
using 3D printers. It will be 
very common to print onto 
any 3D object, even the body 
surface. That will make it 
easy to print high precision 
tattoos or elaborate make-up 
and we should expect beauty 
parlours to offer high precision 
make-up. A facial printer would 
recognise the edges of lips 
and eyelids and precisely apply 
the appropriate materials. The 
materials printed could contain 
a suspension of electronically 
activated particles, too, so 
that the make-up or tattoo 
could electronically change 
its appearance as directed 
by a controller app which 
could either be networked 
or embedded in the product 
particles and activated by 
voice or even touch. This could 
revolutionise fashion shows, 
allowing models to rapidly 
change facial appearances and 
even body decoration.  
A business-woman’s make-up 
could change many times 

during the day according to 
where she is and what she is 
doing and it would become 
possible for companies to 
implement corporate make-up 
schemes without interfering 
with staff choice once they 
leave the office. And as make-
up becomes tech-ier, a lot of 
men who wouldn’t ordinarily 
consider using make-up will 
start to use electronic war-
paints or tribal markings. 
Electronic tattoos could even 
be used as part of professional 
uniforms, displaying the 
symbols associated with their 
role and disappearing once the 
person goes off duty.” 

5. Pick-and-place 3D printer 
hybrids.
“3D printers won’t just print 
in plastic, metal or ceramic, 
but will combine with a pick-
and-place robotic assembly 
approach to take factory-made 
components from a container 
and add them to the artefact 
being 3D printed. This will 
greatly extend the range of 
things that can be printed to 
include fully working complex 
equipment and spare parts. 
Unlike today’s 3D printing 
which can really just fabricate 
shapes, gadgets created 
anywhere in the world could 
be fabricated anywhere else, 
revolutionising manufacturing 
and personalisation. A child 
could print a radio-controlled 
toy car, or a robotic action hero 
toy with full voice interaction 
that can see and interact 
with its environment, making 
2050 toy soldiers like a real 
miniature army under the 
child’s command. Similarly, the 
figurines you make of friends or 
celebrities could walk around 
and speak in their voices, use 
their gestures and mannerisms, 
even use artificial intelligence 
to replicate their conversation. 
You’ll never be alone again 
when you have a 2050 printer”.

Printing today
The Future of Print Report also looks at the  
state of print and document technologies today.

Altodigital asked 1,000 business leaders 
across the country what print and document 
technologies had the greatest potential to drive 
organisational efficiencies. Mobile printing 
came out on top, cited by 49% of respondents, 
followed by eco and green print technologies 
(25%) and biometrics (16%) e.g. fingerprint or 
retina scanning. Nearly a third of respondents 
(32%) view managed document services as a 

‘crucially important’ part of their IT mix. 
The ‘paperless office’ remains a long way off, 

with just 1% of businesses having fully removed 
paper from their operations. However, paper 
reduction remains a priority. Most organisations 
questioned had reduced paper consumption 
by 25%, with more than one in 10 respondents 
managing to achieve a 75% reduction.
www.altodigital.com
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Get all the tools for success with EFI. 
EFI print products and production software give you an end-to-end 
digital solution that helps assure profitable growth. Keep control from 
the moment your customers order a job to the moment they get it. 

©2013 EFI. All rights reserved.

DO I CONTROL
JOBS FROM  
ORDER TO  
DELIVERY? 
I HAVE TO.

IS THERE 
A SINGLE
END-TO-END
SOLUTION?

DO I CONTROL
JOBS FROM  
ORDER TO  
DELIVERY? 
I HAVE TO.

IS THERE  
A SINGLE
END-TO-END
SOLUTION?

Call or scan to learn more 
+44 1246 298000 definitely.efi.com/14
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Olivetti has a history of innovation 
and technological expertise, 
supporting the development and 
marketing of business information 
technology. As well as being a leader 
in document imaging technology 
Olivetti markets these innovative 
solutions:
•  Banking and finance print; kiosk and 

signature systems
• Interactive education solutions
•  Retail and hospitality EPOS and cash 

automation
•  Postal counter and queue management 

systems
• Gaming market printing equipment
• Ticket printing and validation

Olivetti offers a comprehensive range of 
document imaging systems to meet every 
business need. This includes d-Color A4 
and A3 multifunctional devices (MFDs); 
d-Copia mono multifunction devices; and 
A4 colour and mono printers.

Colour A4 multifunction devices
Olivetti A4 colour MFDs are ideal for 
demanding offices or workgroups that 
need full functionality from a networked 
device but from a compact unit with a 
small footprint. For example the d-Color 
MF3000 offers standard copy, print, 
scan and fax functions with superior 
performance levels and a print/copy speed 
of 30 ppm in colour or mono. The 4.3 inch 
vertically adjustable touch-screen operator 
panel enhances usability and facilitates 
function setting.

The virtually silent operation and 
compatibility with all main operating 
systems and applications ensure easy 
operation and adaptability to any work 
environment.

Colour A3 multifunctional devices
With the d-Color range Olivetti 
has a solution for every possible 
document imaging need. Typical of this 
comprehensive approach are the d-Color 
MF452PLUS and d-Color MF552PLUS 
mid-range MFDs offering workhorse 
performance for demanding departmental 
and centralised print output environments. 
The systems deliver delivering top-quality 
output in colour or black and white at 45 
or 55 A4 pages per minute respectively.

As with all the latest d-Color 
multifunctional systems the versatile 
d-Color MF452 PLUS and d-Color MF552 
PLUS feature an intuitive operating 
concept with 9-inch full-colour touchscreen 
operating display  instantly familiar to 
smartphone or tablet users. Users can 
simply finger-swipe their way through the 
menu and will get to grips with the system 
in no time at all thanks. 

A newly designed menu navigation 
structure allows all functions to be viewed 
in one go, while the settings a user wants 
can be selected with just a few clicks. The 
most useful customisation feature is that 
frequently used functions can be left on 
the start screen and ones that are hardly 
ever used removed. The display is as big 
as a tablet PC, easy to read and clearly 
arranged. What's more, the sensible use of 
pop-ups means users will not get lost in 
confusing submenus. Since navigating the 
menu is simplicity itself, office users will 
find the MFD’s printing, copying, scanning 
and faxing functions easy to use. With 
the panel customised to suit individual 
document production habits, such routine 
jobs can be done much more efficiently.

Mono multifunctional devices
For black and white only output Olivetti 
also offers an extensive mono range 
including the d-Copia 3500MF PLUS, 
d-Copia 4500MF PLUS and d-Copia 

Olivetti 
– a leader in IT and 
document imaging

Olivetti is a major information 
technology player with a century-

long tradition of research and 
innovation. Since August 2003, 
the company has been part of 

the Telecom Italia Group. In 2013 
Olivetti’s revenues totalled over 

€265 million, with international 
sales accounting for 41.5 percent. 
The company has 682 employees 

and a direct sales organisation and 
indirect network of dealers and 

distributors in 50 countries.

COMPANY PROFILE



5500MF PLUS are the new family 
of monochrome A3 multifunctional 
systems for medium/large workgroups in 
professional environments. The devices 
operate at speeds of, respectively, 35, 
45 and 55 pages per minute for the A4 
format.

A huge range of options is available for 
users to personalise their systems to suit 
the most varied operating requirements. 
In addition to copying offering they offer 
standard network print and scan functions, 
and support for implementation of the 
network fax function at any time. Scanning 
applications may also be in colour.

For more information on the 
advanced range of Olivetti document 
imaging solutions contact  
Abi Stafford on 01908 547980  
email: a.stafford@olivetti.com
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Today mail is just one of 
many methods used by 
organisations to communicate 
with their customers, 
alongside email, web, social 
media, mobile, text and voice. 
Printed material still has an 
important role to play in direct 
marketing and transactional 
communications, but it will 
increasingly be within the 
context of multi-channel 
communications. 

Multi-channel 
communications made easy
Neopost is using IPEX 2014 to demonstrate how commercial print 
providers and corporate print centres and mailrooms can expand their 
service offering to include multi-channel communications

Neopost at IPEX 2014: Stand S2E210

In a recent study, The Future 
of Multi-channel; Transactional 
Communications, Infotrends 
predicted that by 2017, 35% of 
bills and statements delivered 
to US consumers would be 
paperless, up from 18% in 2013. 
Businesses surveyed by the 
research organisation thought 
the switch to digital would 
happen even faster, with 38% of  
bills and statements paperless 
this year and 54% in 2016.

There are good reasons 
why the change is happening 
– and happening fast. Digital 
communications are cheaper, 
instant, interactive and have 
a lower carbon footprint than 
printed media. This makes them 
attractive to cost-conscious 
businesses. The fact that 
many consumers prefer digital 
delivery is another incentive for 
organisations to update their 
communications strategy.

The challenge they face 
is how to provide consistent 
communications in a variety of 
formats and across a multitude 
of delivery mechanisms. 
For business leaders, the 
practicalities can seem 
daunting: 
n  How do I manage the 

transition from paper to 
digital communications? 

n  How do I maintain a 
consistent brand identity 
across all channels? 

n  How do I capture and 
manage customers’ 
communication preferences? 

n  How do I demonstrate the 
integrity of digital messages? 

n  How do I ensure I have 
a record of all messages 
regardless of the format they 
were sent in? 

n  How do I integrate legacy 
systems with a multi-channel 
approach?

Addressing these concerns 
and helping customers adopt 
multi-channel communications 
gives commercial print 
providers and corporate print 
centres and mailrooms a great 
opportunity to expand the 
range of services they offer. In 
doing so, they can protect their 
existing customer base and 
open up new revenue streams.

Neopost at IPEX
At IPEX 2014, Neopost is 
demonstrating how print 
centres can take advantage 
of the latest software and 
hardware to deliver secure, 
seamless multi-channel 
communications, whilst also 
improving the effectiveness 
of printed communications. 
Visitors will be able to see the 
latest solutions in action on 
the Neopost stand (S2E210) 
and gain valuable insights by 
attending a free masterclass 
delivered by Neopost marketing 
manager Antony Paul (details in 
panel on right).

Multi-channel 
Communications
GMC Inspire. 
Among the highlights are 
live demonstrations of GMC 
software being used to create 
and manage multi-channel 
campaigns. These are taking 
place three times a day 
throughout the show.

GMC Inspire is the flagship 
product of GMC, a Neopost 
company since 2012 and 
a recognised leader in 

multi-channel customer 
communications.  It gives 
mailrooms, print centres and 
print providers everything they 
need to enable organisations 
to engage more effectively with 
their customers across paper 
and digital channels:
Customer Insight. Gain in-depth 
insight into each customer 
and their personal preferences 
drawn from enterprise and 
legacy databases as well as 
social media profiles. 
Customer Communications. 
Improve customer 
communications by applying 
rules to maintain a consistent 
corporate identity, while 
maximising impact by 
personalising communications 
for each customer.
Multichannel Production. 
Deliver communications via 
any channel including SMS, 
email, web presentment, print, 
mobile, fax and social media. 
Communications are collated 
and delivered in line with 
customer preferences.
Response Management.  
Capture, track and manage 
responses to marketing 
campaigns.
Process Management and 
Automation. Control the whole 
communication process 
with one system, from data 
acquisition, design and 
composition to production, 
finishing and multichannel 
delivery, and stay compliant 
with rules and guidelines.

GMC claims that its 
customers regularly achieve 
a 35% increase in response 
rates, a 70% reduction in 
time to market and a 50% 
improvement in operational 
efficiency. A major attraction for 
print centres and commercial 
print providers is a rapid return 
on investment (ROI) of less 
than nine months. 

Visitors can find out more 
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Free Masterclasses  
Improving 
Business 
Performance
On Thursday March 27, Neopost 
Marketing Manager Antony 
Paul is holding a Masterclass in 
which he explains how printers 
can increase revenue and 
improve customer retention by 
expanding the range of services 
they offer. Mailing and Getting into Data 
takes place in Theatre 2 at 11.30-12.10. 
Attendance is free, but places are limited and will 
be allocated on a first come, first served basis.

Following this, at 13.00-13.40, Antony will join other industry experts in the 
lunchtime panel discussion How Can Printers Succeed in an Online World?.  
Taking place in Theatre 1, this is sure to be a lively and informative event.

about GMC Inspire by attending 
a free seminar taking place 
at 10.45-11.30 on March 25 
in the Brand Management 
Theatre at Cross Media 
Production, co-located with 
IPEX. The seminar, Workflow 
Management to Build a Multi-
Channel Marketing Campaign, 
is being chaired by Neopost 
Marketing Manager Antony 
Paul, with input from Bill 
Parker, Chief Marketing Officer 
of GMC Software Technology 
(a Neopost company) and 
Malcolm Lane-Ley, Executive 
Chairman of Anton Group.

OMS-500
For smaller operations, 
Neopost will be demonstrating 
OMS-500, a new web-based 
multi-channel communications 
management solution. The 
modular solution performs 
many of the same functions 
as GMC Inspire and also adds 
folder-inserter instructions 
to printed material so that 
insertions can be varied for 
each customer on-the-fly.

Key features include 
document design, creation and 
production, including folding-
insertion instructions; multi-
channel document delivery by 

as throughput, run times and 
envelope contents.

Colour on demand
Another highlight of Neopost’s 
product showcase is the 
AS-970C full colour envelope 
and document printer, which 
enables print centres to print 
full bleed, full colour envelopes 
at speeds of up to 7,500 
items an hour. High speed 
on demand colour printing 
removes the need to order and 
stock overprinted envelopes 
and gives print centres the 
flexibility to produce high 
impact colour direct mail and 
marketing material on-demand.

Communication choices 
are changing, bringing real 

challenges to in-house and 
commercial print and mailroom 
providers. Neopost’s expanding 
portfolio of software and 
hardware solutions gives you 
the tools you need to face 
the future with confidence. 
From multi-channel customer 
communications to high-
speed in-house colour 
printing, Neopost can help 
you meet changing customer 
expectations and generate new 
sources of revenue.
www.neopost.co.uk

email, web and mail; document 
distribution, with grouping and 
batch printing to cut costs; 
and document management 
including archiving and retrieval.

Production Mail
In addition to multi-channel 
communications, Neopost will 
be showing how organisations 
can use the latest technology 
to improve the efficiency of 
printed mail production.

On its stand, it will show 
a DS-1200 G3 production 
inserter operating in 
conjunction with the Neopost 
Authentication & Insertion 
Monitoring System (AIMS). This 
powerful management tool 
provides users with real-time 
and historical information 
on the performance of mail 
centres and mail processes.

AIMS links into Neopost 
folder-inserters’ Integrated 
Mail Operating System (IMOS), 
which records the progress of 
every mail piece processed. 
AIMS takes this information 
and shows real-time 
statistics on a browser-based 
dashboard, issuing alerts in 
case of a problem. A wide 
range of historical reports let 
managers analyse KPIs, such 

NEWSFLASH
FUTURE FOCUS
NEW INDUSTRY INSIGHTS
Don’t forget to visit the Neopost stand and pick 
up your free copy of Future Focus, a brand new 
industry report produced in association with the 
BPIF. Based on a survey of BPIF members and 
non-members, the report highlights the current 
challenges and future direction of the UK printing 
industry. Be among the first to find out what 
your peers think of the print industry today – 
and what they are doing to boost revenue and 
profitability. 
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This year’s model

PrintIT: How is the printer 
industry at the start of 2014? 
Is it in a better place now 
that the global economy is 
recovering?

Ed Crowley: Yes and no. In 
many ways the industry is going 
through what is called a secular 
decline. It’s a mature industry: 
people are buying printers as 
replacement devices, not as 
brand new installs. They are 
also increasingly looking at 
using MPS (managed print 
services) outsourcing to manage 
devices more effectively and 
to give better deployment 
ratios along the lines of 6-8 
employees per device rather 
than two employees per device 
in unmanaged environments. 
So there’s a lot of pressure to 
consolidate and right-size the 
fleet. Then there’s the pressure 
on printing in general, from 
iPads, cloud-based computing 
and the arrival of Generation 
Y in the workplace. All these 
factors are causing a decline in 
printed pages. We have seen 
some rebound as the economy  
improves globally, but not enough 
to offset the overall trend of 
people printing less. That’s why 
firms like Xerox, Lexmark or Ricoh 
are very focused on shifting to 
services, software and other 
value added areas, as opposed 
to just print or copy.

PrintIT: As Western European 
and US economies recover, 
will people become more 
relaxed about printing or will 
there be continued pressure to 
reduce print volumes and cut 
costs?

Crowley: We think there will 
be continued pressure. With 
the recession, all of a sudden 
people realised how much they 
were spending on printing. It 
moved from being something 
under the radar that people 
didn’t think about to people 
saying ‘I know I’m spending 
too much on printing. I don’t 
know how much, but I know 
it’s too much’. We do a lot of 
work with CIOs and we have 
seen that change in all sizes of 
organisation. They are definitely 
focused on cost.
 
PrintIT: Will MPS continue 
to be the best way to 
achieve cost reduction 
goals or could businesses 
exploit the capabilities of 
today’s hardware and device 

management software and do 
it themselves?

Crowley: That’s a really 
interesting question. I think we 
are going to see an evolution, in 
part. There will continue to be a 
lot of firms that outsource their 
printing and imaging through the 
MPS route because quite simply 
they don’t want to be experts at 
managing fleets – that’s just not 
something they want to invest 
technology, time or resources in. 
However, I think we will also see 
growth in the number of firms 
that say ‘You know what, I can 
manage this myself, perhaps 
even more cost-effectively’. 
So while outsourced MPS will 
continue to be the dominant 
model, there will be growth in 
what I call self-managed MPS.

PrintIT: What is the current 
MPS adoption rate in the UK/
Western Europe and how do 
you expect it to change in the 
next few years? Where will 
the growth be?

Crowley: We still see an 
adoption rate of below 30% 
across Europe as a whole, 
with more mature levels of 
adoption in the UK, Netherlands, 
Germany and perhaps France. 
Our projection is that there will 
be a compound annual growth 
rate of greater than 10% across 
Europe and the UK. Growth will 
be driven by two things: more 
small and medium businesses 
will adopt MPS, whereas in the 
past it’s been very strong in 
the enterprise space; and you 
are going to see a lot of MPS 

Managed Print Services

Ahead of the 
Transform Global MPS 
conference taking 
place in Louisville, 
Kentucky on June 2-4, 
PrintIT asks Photizo 
Group CEO  
Ed Crowley about 
trends in managed 
print services

growth in the channel, rather 
than direct from manufacturers. 
There will be some growth in 
enterprise accounts, but it will 
be less about new accounts 
and more about account 
penetration, winning the entire 
account – not just the country or 
the headquarters, but the entire 
account.

PrintIT: Do the MPS needs 
of SMBs differ from those 
of enterprises or is it just a 
question of scale?

Crowley: No, they are different. 
Some things are similar: 
both have a need for remote 
management and remote 
supplies fulfilment, for efficient 
delivery. Where it differs is 
that in SMEs the focus shifts 
from pure cost-savings to cost 
avoidance. In other words, ‘If I 
can avoid hiring an IT person to 
manage these devices, if I can 
offload some of the time being 
spent managing devices and 
doing internal customer support 
from my IT team to a managed 
print service provider, then I can 
shift IT resources to things that 
are more mission critical’. That’s 
huge in SMEs: it’s much more 
about ‘Make it easy for me’ than 
about making huge savings.

PrintIT: Naming your 
conference Transform is a 
clear statement of what you 
believe the channel must do 
to survive. Do end users also 
need to transform to get the 
most from MPS and, if so, in 
what ways?

Crowley: They do. We work with 
a lot of end user organisations 
and often, particularly in large 
enterprises, they start off with 
the view that they have to put 
this out to RFP at the lowest 
cost. Then, when they start to 
look at it, they ask ‘What am 
I actually trying to accomplish 
here? Is it about cost? Is it 
about making myself more 
efficient? Is it about providing 
better capabilities to my end 
customers?’ And as they 
start sorting through those 
requirements, the focus shifts. 

Visit Kentucky, the Land of 
Unbridled Spirit, and find out 
more about MPS at Photizo 
Group’s Transform Global MPS 
conference.  
Photo credit:  
www.kentuckytourism.com Continued...

Photizo Group CEO Ed Crowley
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Managed Print Services

Cost is still important – I don’t 
want to minimise that – but 
it becomes a lot more about 
‘What can you enable me to 
do?’, particularly when it’s 
more than just managing a 
fleet and actually implementing 
workflow or business process 
enhancement. ‘How can you 
fundamentally help me make my 
business better? If we outsource 
this how will it make me be 
better at what I do?’ The focus 
shifts more towards adding 
value and additional capabilities 
rather than just reducing costs? 
This requires a change in 
customer thinking.

PrintIT: MPS vendors used 
to pride themselves on high 
contract renewal rates. Is this 
still the case, or is there now 
more customer churn?

Crowley: We are definitely 
seeing more customer churn 
and it’s really being driven by 
two things. More customers 
are saying ‘Look, I want you 
to offer more than just fleet 
management. I want advanced 
document services as part 
of my MPS contract. I’ll sign 
the first contract with you, 
and that can really be about 
fleet management, but the 
next contract has to be about 
advanced document services’. 
Vendors come in and sell their 
advanced document service 
capabilities and everyone is 
happy. Then what happens is 
at the end of the first contract 
they say ‘Gee, we’ve got the fleet 
managed but I’m not making 
any progress on advanced 
document services. We’re going 
to give you another contract 
period to do this’. When the 
vendor still doesn’t achieve this, 
they say ‘Well, if all you are going 
to do is reduce my costs then 
this is a pure RFP procurement. 
I am going to put it in an RFP 
and let purchasing handle 
it’, at which point it becomes 
commoditised and is all about 
the cost per page. At this point, 
customers turn and say ‘If you 
can’t move me forward and it’s 
just about managing the fleet, I 
can do that’. This creates churn 
through missed expectations. 
The other thing that causes 
churn is summed up by 
something a vendor said at one 
of our conferences: ‘If we really 

understand what the customer 
is trying to do when we walk in 
first time and we execute well on 
that we have an almost 100% 
renewal rate. But when we 
walk in and we’re just pushing 
a programme and don’t really 
understand what the customer’s 
objectives are our renewal rates 
fall down to 50%.’ Some vendors 
treat MPS as a programme and 
don’t focus on understanding 
what the customer needs. 
These people don’t hang on to 
customers because they never 
really knew what to deliver in the 
first place.

PrintIT: Who is spearheading 
the drive to business process 
optimisation: the vendor, 
dealer, customer or IT services 
provider?

Crowley: I was having this 
conversation with one of the 
major OEMs (original equipment 
manufacturers) and they said 
‘Initially, we started with the 
concept of let us help you move 
into this advanced document 
services space and customers 
bought into it. Now we are 
finding the more of that that we 
do, the more the customers are 
driving us’. I think that’s really 
what’s happening. Customers 
are saying ‘I’ve heard all the 
marketing pitches, now here’s 
what I need’ and they are 
very focused on document 
solutions and improving how 
their business operates. It’s 
very much being driven by  
customers now.

PrintIT: Are IT services 
companies continuing to move 
into MPS? If so, what share of 
the market do you estimate 
they have now? And what is 
their preferred approach – 
developing an MPS capability 
themselves, partnering with 
an MPS provider or acquiring 
an MPS provider? 

Crowley: We are seeing all 
those approaches being tried. 
In Europe, IT providers still 
have a pretty small share, but 
here’s what I think is going to 
happen because we have seen 
it happen in North America. 
About two years ago, a lot of 
OEMs started saying ‘Hey, 
you’ve got to get into managed 
services’. At that time, many 

dealers had agreements with IT 
service providers to go in to a 
customer together: one would 
provide MPS and the other 
would provide IT services. After 
that, dealers started offering 
managed services. Now I have 
more and more IT resellers 
coming up to me and saying ‘You 
know what, I used to partner 
with a dealer until I found out I 
was competing with him. Now 
I actually offer MPS because I 
have to. It’s defensive – it leaves 
a door open if I don’t’. In the 
US, IT resellers are starting to 
come into MPS in a much bigger 
way, if nothing else for defensive 
reasons.  I think that will happen 
in Europe – probably in the 
UK first – but I don’t think it’s 
happening yet. We are a year or 
maybe a little more away from 
it yet, but  you will see that shift 
start to occur.

PrintIT: Why should an IT 
director trust the guy who 
manages their printers 
with business process 
optimisation?

Crowley: Because in many 
cases that person has been 
dealing with documents that 
are part of the core business 
process. However, you can’t 
go in as ‘the printer guy who is 
now going to help with business 
processes’: that doesn’t have 
credibility. What you have to 
do is say ‘I understand your 
business processes, these are 
the issues you are having and 
here is how we can help you 
make those processes better’. 
That’s very credible. You need 

a significant upgrade in sales 
ability and delivery capability in 
order to be able to do that.

PrintIT: If resellers are to 
prosper, will they have to 
change the way they charge 
for services? 

Crowley: We are seeing a 
change in business models. 
Fleet management will become 
a pure utility model where the 
customer says ‘You put the 
equipment in and you own it and 
I am just going to pay for usage’. 
That utility model is going to be 
very common. You are also going 
to see models where a lot of the 
contract revenue comes from 
software fees and professional 
service fees. Companies will say 
‘We will implement this system 
for you; we will manage it; we will 
store your documents securely 
and remotely; we will provide 
all the workflow elements. We 
are not going to charge you 
anything upfront, we are just 
going to take one hundredth 
of a cent per page to handle 
document repositories, to move 
documents around etc.’. That 
model is relatively new but it has 
a lot of attraction for customers, 
as they don’t have to buy and 
manage a lot of infrastructure 
and assets. Look at salesforce.
com. A company can go out and 
buy CRM databases for much 
less than they pay salesforce.
com, but they don’t do that. Why 
is that? It’s because salesforce.
com gives them scalability and 
flexibility: you add a seat, you 
drop a seat; your data’s there, 
it’s secure and it works. That’s 
the model I think we will move to.

To find out more about managed 
print services, book a place 
at Photizo Group’s Transform 
Global 2014 conference, taking 
place in Louisville, Kentucky on 
June 2-4 2014. Visit http://
conference.photizogroup.com 
for more details.

Need help knocking your 
printer fleet into shape? Take 
a trip to Kentucky and Photizo 
Group’s Transform Global MPS 
conference.  
Photo credit: 
www.kentuckytourism.com

...continued
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Specialist Printing

How secure is the 
data on your printer?

Print with peace of mind

DATA
SECURITY  

PROTECTED 

Here at TA Triumph-Adler we like to go that 
extra mile and ensure your printed and 

scanned data is safe as standard*. Whenever 
you see our shield, you know that your data 

is security protected by us.

Our standard security software encrypts 
data before storing it in the hard disk of your 

device and overwrites the hard disk randomly 
to prevent data restoration.

For more information visit 
www.triumphadler.co.uk

or call us on 
01793 783 298

*compatible models only



20 PRINT.IT 01732 759725

Mobile Print

Tap to release
Samsung is addressing the mobile printing needs of small and medium-sized 
businesses with a cloud-based document printing and sharing app  

Samsung has taken its 
mobile printing portfolio to a 
higher level with the launch 
of Samsung Cloud Print. 
Announced at CeBIT, the new 
mobile printing and document 
sharing app follows the 
introduction of the Samsung 
Mobile Print app in 2010 and 
the first NFC-enabled colour 
laser printer in 2013. 

Developed to meet the 
needs of small and medium-
sized businesses (SMBs), 
Samsung Cloud Print combines 
the convenience of NFC tap-
to-print technology and cloud 
routing to provide an easier, 
more secure way for computer, 
tablet and smartphone users 
to create, print and share 
documents, photos and scans. 

Samsung Cloud Print is 
the first application to run 
on the new Samsung Cloud 
Platform, also announced at 
CeBIT. Hosted by Amazon, this 
platform has been developed as 
a hub through which Samsung’s 
SMB customers can access a 
range of business services from 
Samsung and third parties. 

In time, these are expected 
to include hosted IT services 
(e.g. Exchange, Sharepoint, 
telephony); cloud-based SaaS 
services (e.g. Salesforce, 
Box); hosted business apps 
(e.g. CRM, accounting, ERP); 
and outsourced services 
(e.g. managed print services, 
reporting and maintenance).

Samsung Cloud Print
Samsung Cloud Print is a 
driverless printing app for 
NFC-enabled mobile devices 
and NFC-enabled Samsung 
printers/MFPs. These include 
the MultiXpress CLX-9301 and  
SCX-8128NX series A3 MFPs 
and the brand new Xpress 
C1860 and M2885 series 
printers. 

The big difference with 
Samsung’s existing NFC print 
solution is that instead of 
tap-to-print, Samsung Cloud 
Print offers tap-to-release. 
Prints/scans are sent from a 
smartphone/tablet to the cloud 
where they remain until the 
user releases them by tapping 
his/her NFC-enabled mobile 
device on the selected printer. 

Mark Ash, Samsung UK 
& Ireland’s general manager 
for print, likened the printing 
process to well known secure 
print solutions. “Effectively it’s 
the same concept as Equitrac 
or Safecom,” he said. “You 
are not actually printing to a 
printer. You are printing to the 
cloud. Jobs are stored in the 
cloud for, I believe, 24 hours. 
You are using your phone as a 
unique identifier. The NFC on 
your phone effectively performs 
a handshake and releases that 
job.”

Users can store up to 20 
printers in the app, enabling 
you to print to local and remote 
printers. New printers can 

be added with a simple tap, 
without the need to download a 
printer driver. 

The limitation of using NFC 
for job release is that it restricts 
full use of the system to people 
with NFC-enabled  phones. The 
benefit is enhanced security, as 
print jobs won’t be output until 
the user is at the device to pick 
it up. For added security, data 
is encrypted and the system 
is fully compatible with the 
Samsung KNOX mobile security 
platform for Galaxy devices. 

Send to people and devices
Samsung Cloud Print is useful 
for more than just printing. 
It can also be used to share 
documents, scans and photos 
with colleagues and business 
associates regardless of 
whether they have NFC-enabled 
smartphones or Samsung 
printers. 

If someone’s details are 
already in your phone’s 
contact list, you just click on 
their phone number and the 

material is emailed to them. 
Alternatively, you could type 
their email address on your 
phone or the printer. Once they 
receive the material, they can 
choose what to do with it. They 
can open it, read it and edit it 
on-screen, or they can print it 
off and, if necessary, edit the 
hard copy.

Next year, Samsung is 
adding a new feature, Display 
Copy. Available on the Pro 
version of Samsung Cloud 
Print, this will let you send 
material to any NFC-enabled 
device, not just printers.

This means that you 
could send a document or 
presentation slide from your 
phone to a local or remote 
meeting room display for 
sharing with others.

This feature is another 
example of how NFC and 
Samsung Cloud Print combine 
to interconnect business users 
through mobiles, displays and 
printers. It also reduces the 
need for printing. But Mark Ash 
told PrintIT that this was of no 
concern to Samsung.

“Our background and 
heritage isn’t the document,” 
he said. “We have the 
technology that this content 
is created on, so we have a 
completely different take on 
printing. Our reason for being 
is not solely to print more 
paper. If you look at traditional 
competitors to Samsung 
Print, their business is solely 
predicated on and reliant on 
print. As page volumes decline, 
they need to look at different 
areas. We already have the 
devices that create the content 
and provide the print.”

The Samsung Cloud Print 
app will be available for free 
download on the Android 
operating system via ‘Google 
Play’ and ‘Samsung Apps’ in 
June 2014. The iOS-version of 
the Samsung Cloud Print app 
will be launched in the second 
half of 2014. 
www.samsung.com/global/
smartprinting

Mark Ash, general manager for 
print, Samsung UK & Ireland
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With the New A3 Colour Printer

The Future of Printing 

...is BRILLIANT

Print Smart. Print OKI
     OKI UK    @OKIUK     /OKIUK

Print quality that is brilliant by design…
...a breakthrough in digital printing  
that goes beyond four colours

Taking digital colour printing to new levels, the ES9431 delivers 
outstanding print quality, whilst and ES9541 pushes the 
boundaries of digital print with speed and media flexibility and by 
adding a 5th station that provides spot colour support for white 
toner or clear gloss. 

For more information visit www.cleverprinters.co.uk

Summary 
Specification

ES9431 ES9541

Description Four (CMYK) colour Five (CMYK+1) colour

Print speed A4: 50ppm colour, 50ppm mono; A3: 28ppm 
colour, 28ppm mono

Print resolution ProQ2400 Multi-Level technology, 1200 x 
1200dpi

Paper capacity Standard 530 + 300 sheets, additional trays 
up to 2,950 sheets

Memory RAM Standard: 2GB; Maximum: 2GB

Hard Disk Drive Optional: 160GB

Paper sizes/
weight

SRA3 to B5; Custom banner up to 1321mm 
and weights up to 360gsm

Spot Colour Kit* N/A White or Clear

Stand N1-B155

Optional

OKI



Samsung Cloud Print™  
– tailored for SMBs
Samsung Printing Solutions 
has unveiled Samsung Cloud 
Print. Featuring advanced 
security compatible with 
Samsung’s KNOX platform, 
Samsung Cloud Print will 
provide complete yet easy-
to-use mobile cloud printing 
capabilities to business 
users and mobile workers, 
particularly in Small and 
Medium-sized Businesses 
(SMBs). 

“With a full hardware line-up 
and strong product quality, 
we’ve achieved remarkable 
performance in the European 
business-to-business sector,” 
said Mark Ash, UK General 
Manager Print, Samsung. 
“In 2014, we will strengthen 
our value proposition to our 
business customers by focusing 
on solutions that help small 
and medium-sized businesses. 
As part of this strategy, we 
will launch the new Samsung 
Cloud Print that underlines 
our competitiveness in mobile 
printing.”

Samsung Cloud Print™ with 
advanced KNOX security and 
easy phone number-based user 
registration

Samsung Cloud Print 
comprises the Samsung Cloud 
Print app and a new range of 
NFC-enabled printers that are 
not just easier to use, but also 
feature enhanced security.

Samsung Cloud Print is 
compatible with KNOX – 
the mobile security system 
developed by Samsung – and, 
for mobile print users who 
do not have KNOX devices, 
content is secured through data 
encryption. Furthermore, users 
can control which printer does 
the print job and at what  time, 
using the NFC functions.

With the Samsung Cloud 
Print app, it is easy to use and 
share the cloud print. Users 
can automatically register 

Advertorial

others for sharing a document 
to print, simply by using the 
phone numbers saved on their 
smartphones. Thanks to NFC, 
it is possible to connect the 
user’s smartphone to as many 
as 20 printers with just a few 
taps.

The Samsung Cloud Print 
app will be available for free 
download on the Android 
operating system via ‘Google 
Play’ and ‘Samsung Apps’ in 
June 2014. The iOS-version 
of the Samsung Cloud Print 
app will be launched in the 
second half of 2014. The app 
is compatible with the new 
NFC-enabled Samsung Xpress 
C1860 series colour laser 
printers/MFPs and Samsung 
Xpress M2885 series mono 
laser printer/MFPs, which will 
launch in April 2014.

Made for SMBs
This year, Samsung’s Printing 
Solutions Business is focusing 
on SMB solutions, reflecting 
the potential of this important 
market segment. SMB 

customers account for 61% of 
the entire business printing 
sector. While the need for SMB 
printing solutions has steadily 
increased, budget limitations 
and lack of resources have kept 
many small companies from 
deploying their own enterprise-
level printing management 
solutions.

The new Samsung Cloud 
Print targets this gap in the 
market. The explosive growth 
of cloud services is one of 
the year’s hottest trends, 
going hand-in-hand with the 
expansion of smart devices 
and the Bring Your Own Device 
(BYOD) trend. With its new 
Samsung Cloud Print, Samsung 
aims to take advantage of its 
current mobile printing-driven 
momentum.

Easy document sharing
Next year, Samsung Printing 
Solutions Business plans to 
offer a new mobile solution 
called Display Copy that will 
make it possible to use the 
Samsung Cloud Print App to 

share documents across a broad 
range of Samsung devices, 
from Samsung smartphones 
and tablets to TVs. By enabling 
users to share documents and 
images across all smart devices, 
Samsung will offer a seamless 
business experience.

By 2016, Samsung plans 
to bring yet more innovation 
to its mobile-cloud solutions 
for business customers. A 
new Samsung Cloud Platform 
will allow customers to obtain 
printing solutions and a wide 
variety of business services 
from one source. Resellers, 
solution providers and system 
integrators will all be able to 
provide business solutions 
through the Samsung Cloud 
Platform.

“The printer will become 
more than just a piece 
of hardware that prints 
documents. It will become 
an essential solution for 
companies,” said Mark Ash. 
Learn more at:
www.samsung.com/uk/
printingsolutions
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At a crossroads

Be your organisation’s voice

The term central reprographics 
department (CRD) is as old-
fashioned as it gets. Referring 
to an in-house print and copy 
facility, this antiquated term 
fails to describe the wide range 
of services that a modern 
operation provides, from print 
on demand and variable data 
printing to multi-channel and 
cross media communications. 
According to Canon Europe 
vertical market business 
development manager Chas 
Blanchard, today a CRD is 
much more likely to call itself a 
print centre or media centre. 

Whatever term is used, 
Blanchard says that public and 
private sector print departments 
face some tough decisions. “A 
lot of CRDs are at a crossroads. 
The organisations they support 
are making decisions on how 
to progress and proceed. Some 
are looking at outsourcing the 
facility and some at extending 
the facility and bringing more 
work in. They are looking at what 
the CRD can do, particularly 
with the introduction of today’s 
digital print equipment. And 
they are looking at how they can 
bring back in-house work that for 

Production Print 

Central reprographics departments are evolving into digital print 
centres as they expand their range of services to meet the changing 
needs of today’s customers. PrintIT spoke to Canon’s Chas Blanchard 
about the challenges, opportunities and decisions facing managers of 
in-house print facilities.  

Mark Hinder, Konica Minolta Market Development Manager, Production 
Printing, outlines a road-map for the central communications department.

“It’s clear, not only from feedback from 
our customers but also from market 
reports, such as the latest InfoTrends 
Western Europe Production Printing 
Application Forecast, that print volumes 
will continue to be affected in certain 
areas. As the trend continues for some 
documents to be delivered electronically 
instead of printed and then posted, 
certain applications such as proposals, 
reports, letters and presentations, will 
continue to be those most affected as 
the shift to drive out cost continues.

“However, it is not all bad news. If we 
consider CAD (Computer Aided Design), 
which drives opportunities for wide format 
printing for instance, we are witnessing 
modest increases in print volumes. As 

the economy continues to strengthen 
and as verticals such as engineering and 
construction continue to recover from 
the economic downturn, I’m sure we will 
see increased demand for these types of 
documents when tenders and planning 
applications start to increase.

“Establishments running central 
reprographic areas and print rooms need to 
focus on how they leverage value for their 
organisation. To do this effectively it’s key 
to understand internal customers’ priorities 
and business needs. This starts by ensuring 
your organisation understands the value of 
the print room and what it can offer. Print 
rooms should be viewed by all departments 
as the communications room, a place where 
all communications, be they electronic 

or printed, can be centrally coordinated 
and distributed. Perhaps even consider 
internally re-branding this area and changing 
the name to central communications 
department! CRDs need to offer services 
such as data management, web2print and 
cross media to fully support functions across 
the business such as marketing, finance and 
facilities.

“Through investing in new solutions, 
print rooms can act as the voice of an 
organisation. It is proven that by working this 
way, organisations not only drive out cost, 
but also can increase profitability.”
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IPEX highlights

Printers & presses

IPEX 2014, being held at ExCeL, London on March 24-29, is the place  
to discover the latest technologies and solutions for your corporate print 
centre. Here is a small selection of highlights to whet your appetite.

Konica Minolta, the market 
leader in cut-sheet printing in 
the small- and mid-production 
segments, is bringing its KM1 
B2 cut-sheet digital inkjet 
press to IPEX for the first time. 
It will also be demonstrating 
toner-based solutions like 
the bizhub PRO and PRESS 
C1060 and C1070 colour 
systems and the bizhub 
PRESS 2250P mono system. 
In total, Konica Minolta will be 
showing 12 systems suitable 
for a variety of applications 
including commercial 
production, packaging, wide 
format, document printing, 
corporate, on-demand 
publishing, direct mail, 
labels and photo-printing. 
Other attractions include a 
workflow automation area 
and pre-press and post-press 
solutions.

Making its debut at IPEX 
2014, Lumejet will be 
demonstrating its inkless 
Digital Print Head (DPH) 
technology designed from 
the ground up to exploit the 

continuous tone quality 
and extended RGB 
colour gamut of Silver 
Halide (AgX) media. 
The first product to 
incorporate LumeJet’s 
DPH technology, 
the LumeJet S200 
printer takes 305 
mm photographic roll 
paper for page sizes up 
to A3 landscape double-
page spread, full bleed, 
including trim (1000 x 
305mm maximum) – ideal 
for  premium quality pitch, 
presentation and photo 
books. Rob King, managing 
director of Altaimage, the 
first company to acquire a 
LumeJet S200 printer, said: 
“The print quality is fabulous, 
quite unlike anything we’ve 

ever 
seen before. Fantastic 
photographs, eye-popping 
colours, sharp text and 
line art – all on the same 
page at the same time. Any 
agency using iPads for client 
presentations should get the 
prints made on it: it’s the 
hard-copy equivalent of a 
retina screen.”

Oki is showing the industry’s 
first five-colour digital LED A3 
printer, the ES9541. Enabling 
a wide variety of specialist 
printing applications to be 
produced in-house and on 
demand, the printer gives 
users the option of printing 
a fifth spot colour in white 
or clear gloss. Oki will also 
be demonstrating its C931 
four-colour digital LED A3 
printer for creative agencies 
and design teams and its 
C920WT A3 and C711WT A4 
white toner printers.

...continued

continued on page 27... More Highlights...

Konica Minolta KM1

Oki ES9541

Lumejet S200

reasons of quality or productivity 
has traditionally gone to external 
providers.

“The obvious reason for doing 
this is that they can print at lower 
cost internally and save money. 
But that’s not the only reason,” 
explains Blanchard. “Doing so 
can also provide a greater level 
of control. If printing internally, 
you can make changes at a 
later stage and can print more 
efficiently on demand. Cost 
savings – particularly in the 
public sector – are a key aspect, 
but the control of the whole 
process is equally important.”

As an example, he cites 
the case of a pharmaceuticals 
company that used to outsource 
the printing of leaflets included 
with its drugs. This involved such 
long turnaround times that the 
printed material was often out 
of date by the time the drugs 
were boxed up. To overcome this 
problem, the company decided 
to print the information sheets 
in-house. Doing so saved money, 
but more importantly it has 
allowed changes to be made at a 
later stage.

“A lot or organisations are 
doing that today and not just 
for black and white documents. 
They are also doing it for colour, 
as today’s technology has the 
quality and productivity to print 
more and more in-house. When 
you couple that with improved 
finishing capabilities, people are 
now able to print in-house what 
previously had to go outside.”

Added value
This process, says Blanchard, 
requires careful consideration, 
especially for businesses that 
have not had a print room before. 
In addition to the space and 
the skilled staff needed, they 
will need to manage the switch 
from external printing to doing 
things in-house. As part of this, 
managers will  have to start 
marketing themselves better.

“Most organisations we 
work with have existing print 
rooms and we help them to 
embrace the value of that. 
We encourage them to look at 
how the print room supports 
the communications of the 
organisation and how it supports 
business objectives. Rather than 
being a print room that sits in 
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IPEX Highlights

Finishing
Duplo International will 
be unveiling a number 
of finishing applications 
that enable customers to 
diversify their print offerings, 
including the DC-646PRO fully 
automated multi-finishing 
solution. Capable of handling 
stock from any digital press, 
this Slitter/Cutter/Creaser 
runs at up to 30 sheets per 
minute and can handle sizes 
from 370 x 999mm to 210 
x 210mm, with a minimum 
finished product size of 48 x 
28mm. It has a stock range 
of 110-350gsm and offers 
up to eight slits, 25 cross 

cuts and 20 creases 
in a single 

pass. Other 
highlights 
include 

the UltraBIND 2000 PUR, the 
world’s smallest closed tank 
single clamp PUR perfect 
binder; the worldwide debut 
of Multigraf AG’s TOUCHLINE 
CP375 DUO, a versatile 
creasing, perforating and 
folding system that can 
handle paper stocks up to 
400gsm; an enhanced range 
of IDEAL guillotines; and a 
display of finished products 
from the Mita range of lay-flat 
hard cover book production 
systems.

Visit the Renz stand to see 
a complete range of high 
speed punching and binding 
systems that meet the needs 
of clients using professional 
or desktop solutions for small, 
medium and large print runs. 
Highlights are the AP 360 fully 
automatic modular high speed 
punch, with an output of up 
to 100,000 punched sheets 
per hour, and the AB 500 HS 
semi-automatic high speed 
binding system. Renz will be 
using its latest punching and 
binding machines to produce 

wire bound books, tent cards 
and calendars in short and 
long runs.

Exhibiting on its own at 
IPEX for the first time, IBIS 
Integrated Bindery Systems 
is showing how its Smart-
binder SB-3 ‘Plus HS’ offers 
high-quality saddle-bound 
booklet (and perfect bound) 
finishing options for high-
volume variable-data 
output. The Smart-
binder operates 
in-line with a continuous 
web digital press, from a roll 
or from an off-line sheet pile 
feeder. An Individual Sheet 
Gluing (ISG) cold gluing 
system replaces the need for 
conventional wire-stitching, 
provides a higher quality bind 

and allows the number of 
pages in each booklet to be 
continually varied from four 
pages to a book thickness of 
10mm without stopping the 
infeed flow from a web cutter 
or sheet feeder.

...continued

continued...

More Highlights...

Duplo International 
DC-646 PRO

the basement waiting for work to 
come in, it’s about going out to 
their organisation and promoting 
their capabilities and advising 
users of the value they can add 
to an organisation.”

This, says Blanchard, is 
something that many managers 
find hard to do. “They are not 
sales people. They are not 
marketeers. And they now have 
to go out and sell themselves 
and talk about what people’s 
requirements are and how the 
print centre can meet those 
needs.”

Multi-channel communications
In order to compete with external 
providers and attract extra 
business from the company 
marketing department, say, 
CRDs have to expand the 
range of services they offer. 
Increasingly that means being 
able to deliver multi-channel 
communications.

“A number of large print 
centres or media centres, where 

they don’t just focus on print 
and copying, are talking about 
how they can integrate print 
with multi-channel applications. 
Sometimes they also provide 
design capabilities that enable 
the marketing department to 
communicate by email and 
the web. That is the way the 
communication marketplace 
is going. That’s what the print 
centre needs to do to compete 
with commercial providers,” 
explains Blanchard.

“We advocate an evolution 
rather than a revolution – a 
continuum of development. If 
a print centre is offering basic 
print and copy services, they 
should start by migrating to 
print-on-demand. Then we would 
advocate a move to variable 
data printing and web-to-print 
capabilities. That way, print 
centre staff get used to what 
services they can offer, rather 
than going from a basic print and 
copy centre to a multimedia hub 
overnight. That’s difficult for the 
print centre and customers.”

CRD consolidation
Faced with these choices and 
the need to cut costs, some 
organisations – especially public 
sector ones – are taking a 
different tack and closing down 
their print centres and CRDs.

“My personal view is that 
this needs to be thought 
through carefully,” says 
Blanchard. “Organisations need 
to communicate and need to 
communicate efficiently and one 
way to do that is through print. 
A lot of communication is going 
to email, websites and PDF, but 
there is evidence that this might 
not be the most efficient means 
of communication. Organisations 
that communicate through a mix 
of channels communicate more 
effectively. 

“If you close your CRD 
because it costs X pounds 
per year, where will that 
communication go? Sometimes 
it’ll go to office devices with 
limited finishing and sometimes 
to external providers, but is this 
as cost-effective as having your 
own internal CRD? Often it will be 

outsourced to FM companies that 
say ‘printing is not part of your 
core business so we will manage 
it on your behalf.’ For some 
organisations, this is the right 
thing to do and for some it is not.”

Shared print centres
Another option sometimes taken 
up by organisations in local 
government and education is to 
share a print centre with another 
public sector organisation – 
usually a more entrepreneurial 
one that has decided to add 
value by offering services to 
schools, fire brigades and 
other organisations that would 
historically have had their own 
small print centre or used an 
external provider.

According to Blanchard, the 
route chosen depends very much 
on the nature of the people 
involved in the decision-making.

“The success of a CRD or in-
house print centre is dependent 
on its management. Some people 
have been doing it for years and 
they get stuck in their ways and 
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Personalisation

Hybrid mail

Exhibiting at the Cross Media 
Production Conference 
running alongside IPEX, 
locr offers personalised 
maps that can be integrated 
into all forms of marketing 
communications, including 
print, email, mobile, video 
and pURLS. According to locr, 

including personalised maps 
within a marketing campaign 
helps create an emotional 
connection with an audience, 
leading to better response 
rates. Maps can contain 
individual points of interest, 
logos or routing information.

Riso will be unveiling The 
Bridge, an integrated print 
and mail solution that links 
the latest Riso ComColor 
inkjet printers with BÖWE 
SYSTEC’s Vario inserting 
system. Ideal for hybrid 
mail applications and the 
processing of sensitive 
documents, such as 
confidential billings and 
medical or legal documents, 
The Bridge automatically 
transports printed output 
from the printer to the 
inserting system. Because 
no manual intervention is 
required, the confidentiality 

of documents is assured. 
There is even the option of an 
opaque cover that prevents 
an operator from reading 
documents as they are 
transported. The Bridge can 
produce up to 8,200 finished 
items an hour. Riso is also 
introducing a variety of new 
accessories for ComColor 
inkjet printers, ranging from 
embedded print management 
software for multi-vendor 
printer fleets to a Wrapping 
Envelope Finisher and a 
Perfect Binder that allows 
users to produce perfect-
bound books on demand.

...continued

for them change is a big thing. 
Other people who are new to 
the management of in-house 
print centres see change as 
an opportunity. So it is very 
dependent on CRD managers 
– and their managers as well 
– as to how innovative and 
entrepreneurial they want to be.”

Business opportunities
Blanchard says that there are 
a number of trends that print 
centres can exploit to generate 
additional business.

“In local government there 
is a desire to drive volume from 
office machines to centralised 
print. I know of three or four local 
government organisations that 
are actively looking at that from 
a productivity and cost point 
of view. One local government 
body historically printed revenue 
and benefits statements on 
MFPs because people could 
print them locally to their desk 
in a controlled process. But this 
was not good from a cost and 

efficiency point of view, so they 
have now migrated 30-40% of 
statements to a centralised print 
room that they already had. 
This has saved them several 
thousands of pounds a year.

“Coupled with this, there has 
been a drive to hybrid mail in 
organisations that send out a lot 
of mail to customers. Instead of 
individual departments printing 
mail, stuffing it in an envelope 
and posting it, organisations 
are asking ‘how can we drive 
mail volume down to the CRD 
where it can be printed at lower 
cost, inserted into envelopes 
and aggregated with the postal 
volume of the entire organisation 
to maximise Royal Mail postal 
discounts?’. Significant savings 
can be made this way.”

Third party management
For some, outsourcing print 
centre management to a third 
party might be the best option. 
This is not a growing area, but it 
has its place and is one of the 

services offered by Canon.
“Often a print centre will be 

managed by someone other 
than the host organisation,” 
explains Blanchard. “Physically, 
it’ll still exist in the organisation 
and be staffed by people who 
worked for the organisation, 
even if they have now been TUPE 
migrated to an FM company. We 
do that through Canon Business 
Services. We will provide on-site 
or off-site print facilities to an 
organisation. We will either run it 
on the customer site or in some 
cases we will take the customer’s 
volume and print it at a central 
print centre. It all depends on the 
customer requirements.

“We have a tool that we offer 
customers called a Business 
and Innovation Scan: it’s a fairly 
detailed assessment looking at 
the organisation and its print 
centre capabilities. We align that 
with trends in the marketplace, 
in terms of print-on-demand, 
variable data, web-to-print, cross 
media, and look at how the print 
centre is set up to address these 
applications and challenges. We 
will then produce a report on how 

to go forward. Recommendations 
may be technology-based or they 
may be business-oriented. 

We have the Essential 
Business Builder programme 
where we use third party experts 
to work with customers and 
advise them how to develop 
their print operation. It may 
involve a business plan and a 
marketing plan explaining how 
to promote services internally, 
what new services to offer, how 
to implement those services and 
how to make customers aware of 
them and their benefits.”

As the quality and productivity 
of digital print technology 
continues to improve and 
communication channels continue 
to diversify, CRDs and print 
centres must continue to evolve. 
Now that digital  technology offers 
print quality close to offset, with 
the flexibility to produce short-runs 
quickly and at low cost, there 
is scope for entrepreneurial 
managers to bring more work 
in-house and develop additional 
services to compensate for the 
decline in traditional areas of print 
production.
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Print in Education

TA Triumph-Adler is warning schools of the security risks posed by 
MFPs and printers

At January’s giant BETT 
(2014) education show, 
document and print 
management solutions 
provider TA Triumph-Adler 
highlighted the importance of 
securing the hard disks built 
into today’s high-end print 
devices and announced that it 
would be providing education 
customers with a solution to 
the problem free-of-charge.

TA Triumph-Adler UK 
managing director Shaun 
Wilkinson told PrintIT: “Every 
MFP has a hard disk that keeps 
an image of everything you 
scan or print on that device. 
There have been lots of cases, 
particularly in the financial 
markets, where old copiers 
have been scrapped and 
people have removed the hard 
disks and been able to access 
sensitive and private data. 
Bearing in mind that schools are 
becoming IT savvy, often taking 
confidential documents about 
children and scanning them 
into their systems, it is essential 
the hard disk is scrubbed 
afterwards so that data isn’t 
available for others to see.”

To help schools do this, 
TA Triumph-Adler is providing 
its optional Data Security Kit 
free of charge to all new and 
existing education customers, 
at the time of purchase or as a 
retro-fit. 

The Data Security Kit 
encrypts data and overwrites 
the hard disk randomly so 
that confidential data can’t be 
retrieved and restored. There 
are three overwrite-erase 
options: once for a speedy 
solution; three times for added 
security; or, for the ultimate in 
protection, the ‘three passes’ 
method, which is compliant with 
the U.S. Dept. of Defence’s data 
sanitisation standards.

MPS
Another major focus for TA in 
the education sector this year is 
managed print services (MPS). 

Wilkinson said: “We are trying 
to focus on MPS and make 
schools more aware that they 
can become a lot more efficient 
in how they print. There are 
some silly click prices out there 
so schools can save money on 
what they purchase. But if they 
are not looking at efficiency and 
continue to over-print by 30%, 
they will still be out of pocket. 
It might be better to pay a little 
more up-front and get someone 
to come in and do the job 
properly, for example by putting 
software in place that stops 
people from printing duplicates 
or blank pages and enables 
them to print in a more efficient 
way and control usage.”

He added: “This is more 
important now that people 
have the ability to AirPrint 
from iPads and iPhones. This 
is driving another explosion in 
colour printing, so you have to 
get controls in place to prevent 
costs from running away.”

Although most larger schools 
will already have implemented 
MPS, Wilkinson believes that 
many smaller secondary 
schools and primary schools 
still buy MFPs and printers in 
the traditional way. If instead 
they adopt MPS and consolidate 
their printer estate and 
implement controls to reduce 
waste and unnecessary printing, 
they can look forward to savings 
of at least 20%.

The danger within

As an example of the sort 
of inefficiencies that still exist 
in unmanaged environments, 
Wilkinson cites the case of a 
school that had centralised 
copiers in the corridors and two 
printers in every classroom, one 
B&W printer and one colour 
model, with separate drivers for 
each. Today, there is no excuse 
for such duplication and the 
additional capital, consumables 
and maintenance costs involved.

He suggests that the need 
for greater consultancy will 
encourage many schools to go 
outside framework agreements 
for their print devices. “Some 
schools will only buy off the 
framework, but  a lot will go 
outside the framework because 
the framework is not giving 
them what they need. It is 
just giving them a box at a 
cost. There’s no consultancy 
involved; there’s 
no one actually 
saying what we 
need to do is put 
some software 
in here and put a 
SIMS connector in so 
we can connect these 
devices seamlessly to your 
pupil tracking package and 
other things like that.”

To find out more about how 
TA Triumph-Adler can help 
improve printing security and 
efficiency, visit  
www.triumphadler.co.uk.

Affordable colour
In a bid to reduce print 
costs, many educational 
establishments are installing 
economical Riso ComColor 
devices. 

Cheam Fields Primary 
School is a good example. The 
local authority two-form entry 
community primary school, 
like other schools, had taken 
on more and more technology, 
from interactive whiteboards 
in classrooms to wireless 
networks and iPads. But it’s 
printing infrastructure had 
failed to keep pace.

The school produced 
350,000 to 500,000 prints 
a year, including teaching 
material booklets, headed 
paper, compliment slips and 
other stationery. Due to the 
limitations of the in-house 
copier and desktop printers, 
it outsourced some printing 
volume, including colour prints.

Following a detailed audit 
of print costs, volume and 
printing behaviour, Riso 
recommended replacing the 
existing copier and seven 
desktop printers with a high 
speed ComColor inkjet MFP. 
Cheam Fields Primary School 
has now migrated all their print 
volume to this cost-effective 
colour printing hub, including 
material that it once used to 
outsource.

Now, teachers have 
the ability to print colour 
material such as newsletters, 
certificates, workbooks and 
stickers on demand. In-house 
colour print volumes have 
tripled, but because ComColor 
devices are so economical, 
print costs have remained the 
same.  www.riso.co.uk

Shaun Wilkinson, managing 
director, TA Triumph-Adler UK
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