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Easy and Reliable
Scanning
With innovative document scanner
technology, keeping you and your
business processes up to speed.

you can

ScanFront 330

P-208

P-215

DR-C125/W

DR-C120
DR-C130

DR-M140

DR-M160

DR-6010C

DR-6030C

DR-G1100
DR-G1130

DR-X10C

Save energy and space with the
CMOS Contact Image Sensor

Versatile and reliable
media handling

Superior image quality with
advanced image processing

Canon’s document scanners feature the
advanced CMOS Contact Image Sensor.
Thanks to multiple lenses arranged on
the sensor, it produces high quality, sharp
images with little distortion – improving
readability of text and OCR accuracy. Also
as the reflective light goes directly from the
document to the sensor, the design can be
more lightweight and compact. This short
light path and using LEDs as the light source
reduces power consumption.*

Highly versatile, Canon’s scanners can
handle a wide variety of media types
including thick paper, carbon copied
slips and plastic cards. Paper feeding is
smooth and reliable, and includes
features such as a multi-feed detection
system using ultrasonic technology.

A wide range of image processing
features, such as moire and
background colour removal, black
border and punch hole removal, text
enhancement and colour dropout,
deliver optimal images for archiving,
or further data extraction applications.

User friendly software
for various applications

Canon UK Ltd

Canon Electronics Inc.

www.canon.co.uk

www.canon-elec.co.jp

Canon’s software has been designed on user
behaviour and delivers a simple, intuitive
interface for scanning operation ease.

* Light source power consumption of the CIS sensor and LED combined is approx. 1/16 of the conventional CCD sensor and fluorescent lamp.
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Entry-level
mono printers
Brother is addressing the
enduring appeal of mono
printing with a series of entrylevel mono laser printers/MFPs
for home users and micro
businesses printing up to 500
pages a month. Costing from
£55, the compact personal
devices print at 20 pages per
minute and have a 150-sheet
paper tray. Consumables
include a 1,000-page toner
cassette (£41.99) and a
10,000-page drum (£77.99),
giving a cost per page of
around 5p at 5% coverage.
There are three models in the
series: the HL-1110 printer
(£55); the DCP-1510 printer,
copier, colour scanner (£119);
and the MFC-1810 printer,
copier, colour scanner and fax
with 10-sheet ADF (£139).
www.brother.co.uk
www.binfo.co.uk

Bulletin
Konica Minolta the partner of St Bride
Konica Minolta is partnering
with the St Bride Foundation
to teach future generations
about the value of print as
part of the communications
mix. The St Bride Foundation,
based off Fleet Street in what
was originally the Printing
School, boasts a workshop full
of historic printing systems, a
library of world-class exhibits
and a theatre. As Platinum Print
Heritage Partner, Konica Minolta
will help the charity preserve its
collection of printing artefacts
and educate the public about
print through guided tours and
other activities.

Recovery gathers momentum as printer sales grow
for second quarter in a row
Growing business demand is
lifting the Western European
hardcopy market out of
recession, as IDC reports a
second consecutive quarter
of year-on-year growth. Its
analysis shows that in Q3
2013 the number of units
shipped increased by 3.6%
to over 5.76 million units,
compared with 5.56 million
units a year ago.
Phil Sargeant, program
director of IDC’s Western
European Imaging Hardware
Devices and Document
Solutions Group, said: “A second
growth quarter clearly shows
that market recovery is gaining
momentum and the recent
gains of CY2Q were not just a

blip. Business and commercial
markets continue to lead the
way with positive growth, while
consumer markets remain flat
but at least haven’t declined
further and have stabilised.”
Arnaud Gagneux, director of
IDC’s Western European Imaging
Printing and Document Solutions
Group, said: “We are seeing
strong demand for document
management solutions and
managed services, which is
driving sales of smart devices,
printers or multifunctions that
can communicate with a wider
mobile infrastructure. Business
inkjet is also becoming a
profitable niche in the market
with more products being made
available.”

Sales of business inkjets like HP’s Officejet
Pro X Series were up more than 25%.

The inkjet market increased
year-on-year by 2.6%, driven by
a 25.6% increase in business
inkjet sales. The laser market
grew by 6.5%, with a 7.5%
increase in monochrome
devices, compared to 4.5%
growth for colour devices. Serial
impact dot matrix markets
declined year-on-year by 36.7%.
Of the big three European
markets, the U.K. showed
the largest year-on-year
percentage growth of 12.1%.
The laser market grew slightly
and the inkjet market showed
solid growth of 15%, with
the business inkjet market
almost doubling in size and the
consumer inkjet market growing
by almost 10%.

Double-digit growth
Further evidence of recovery in the imaging
market is provided by new figures from
market research company Context, which
show that hardware imaging shipments in
the UK were 27% higher in Q3 2013 than
in the same period in 2012. Germany and
Spain also recorded double-digit growth,
as Western Europe achieved year-on-year
growth of 7%.
Context imaging analyst Zivile
Brazdziunaite said: “Year-on-year unit
shipments across EMEA registered a positive
growth in the third quarter of this year mainly
due to HP which increased sell-in levels into
EMEA by 17%. HP holds over 40% share
in total shipments for this period and saw
positive growth through all imaging categories
year-on-year.”
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Bulletin
HP launches high volume
MFPs exclusively for MPS
customers
HP is introducing a new
range of MFPs for managed
print services customers with
high volume print, copy and
scan requirements.
The HP S900 Series –
badged Sharp devices – come
fully integrated with a number
of HP solutions, including fleet
management, security and
document workflow, and are
delivered exclusively as part of
an HP Managed Print Services
(MPS) agreement.
HP is introducing the higher
speed A3 devices so that
customers can standardise
on HP devices for all their
office printing needs and save
time and money by bringing
outsourced print jobs back
in-house.
Pradeep Jotwani, senior
vice president, HP LaserJet
and Enterprise Solutions, said:
“The new HP S900 Series MFPs
coupled with HP’s print solutions
increase the choice and flexibility
offered through our HP Managed
Print Services engagements.
In turn, customers are able to
unify their print environments
with one vendor to reduce costs,
improve workflow and increase
productivity.”
The new MFPs will meet the
needs of the growing number
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of organisations that want to
combine MPS and print-room
contracts. In its report The
Next Frontier for Managed
Print Services (January 2013),
Quocirca states that 15% of
organisations already use a
single provider for their print
room and office environments
and a further 22% are
considering doing so.
The HP S900 Series
includes one mono MFP (the
HP MFP S956dn) and three
colour MFPs (the HP Color MFP
S962dn, HP Color MFP S951dn
and HP Color MFP S970dn),
with print speeds ranging from
51 to 70 pages per minute.
The MFPs have paper
capacities of 1,100 to 8,600
sheets and can be specified
with a variety of finishing options
including stapling, saddle
stitching, booklet making, hole
punching, folding and trimming.
Each device is equipped with
HP Web Jetadmin; HP Remote
Monitoring; HP Universal Print
Driver for remote management;
HP Access Control for security,
job accounting and pull
printing; and HP Capture and
Route for improved workflow
and document management.
The launch of the HP S900
Series follows the recent
introduction of the HP LaserJet
Enterprise M800 Series
of departmental and light
production devices.
www.hp.com

The first of gazillions
Showing the date and location of its creation, this is the world’s
first xerographic copy. It was created by Chester Carlson 75
years ago in a rented second storey room in Queens, New York.
Carlson’s vision at the time of his Astoria experiment was “to
make office workers a little more productive and office work a
little simpler and less tedious”.

Paper invoices cost public sector billions
The slow take-up of e-invoicing could be
costing the UK public sector £2bn a year,
according to a new white paper from OB10,
part of the Tungsten Group.
E-Invoicing in the UK public sector: a missed
opportunity? is based on OB10’s submission to
a Committee launched by Stephen McPartland
MP to set up a Parliamentary Inquiry into the
slow adoption of e-invoicing across the UK
public sector.
Luke McKeever,
Based on feedback from its customers, OB10
executive director
estimates that e-invoicing has the potential to
of Tungsten
save up to €11 per invoice for buyers and around
Corporation
€6 for suppliers. This equates to a 60% reduction
in the cost of processing a paper invoice and a time-saving of 10
minutes per invoice.
Luke McKeever, executive director of Tungsten Corporation, said:
“There is an annual savings potential of at least £2bn across the UK
public sector based on conservative assumptions. A lack of central
direction and policy drivers has resulted in the UK lagging behind
countries such as the Nordics, Brazil and Mexico, where governmentdriven schemes are driving huge savings.” www.ob10.com

SMEs setting the pace in digital
transformation
European small and medium-sized businesses are setting
the pace in the digital transformation of business processes,
according to analysis commissioned by Ricoh Europe.
Research by Coleman Parkes reveals that businesses with fewer
than 500 employees are closer to achieving full digitisation than
large businesses, with almost two thirds of SMBs (64%) expecting
to digitise their remaining physical documents within the next three
years, compared to 46% of large businesses.
Three quarters (78%) of SMB business leaders said their
employees could work on documents from any work-supplied mobile
device, compared to 69% of managers in large organisations.
The study also highlights areas of risk for SMBs, notably
the greater use of personal drives to store information (62% of
employees in SMBs, compared to 55% in large organisations). This,
warns Ricoh, can hinder effective information sharing and result
in the loss of important business insights if employees leave a
company and critical documents are not retrieved.
In addition, Ricoh points out that most organisations still have a
long way to go before they become truly collaborative: 55% of SMB
leaders and 53% of large business leaders confessed that their
organisation was not a sharing company.
www.ricoh-europe.com/thoughtleadership
01732 759725

Print management key to energy savings
Nuance is advising
businesses to implement
cost- and energy-saving print
management solutions, as
Quocirca research shows that
45% of organisations consider
reducing energy consumption
to be a key challenge.
In a Nuance-sponsored
whitepaper, A Sustainable print
agenda, research and analyst

company Quocirca points out
that businesses must change
their print culture if they are to
succeed in their quest to reduce
energy consumption and carbon
emissions.
Its study reveals that printing
is still largely uncontrolled in UK
organisations:
n 55% of respondents have no
insight into their paper and

MFP use;
n only one third of organisations
enforce a print policy, even
though 80% have one in place;
n more than half of
organisations don’t have rules
to regulate colour printing; and
n only 20% of large
organisations route large print
jobs to the most appropriate
device for the task.

All you can print
The way consumers pay
for ink is changing with
the launch of subscription
services like HP’s Instant
Ink in the US and Cartridge
World’s Infinity in the UK.
Infinity gives consumers a
Brother inkjet all-in-one and
‘unlimited’ ink for a monthly
subscription charge and no
upfront costs other than a £25
returnable deposit. When a
customer needs more ink, they
just take the empty cartridge to
their local Cartridge World store
and pick up a replacement.
There are three standard
Infinity packages to choose
from, all subject to a Fair Usage
policy: Infinity, costing £9.99
per month for an all-in-one and
‘unlimited’ ink; Infinity Plus,
costing £11.99 for a wireless
device and ‘unlimited’ ink; and
Infinity Extra, costing £14.99 for
‘unlimited’ ink and a wireless
MFP with mobile printing/
scanning, internet connectivity
and a touchscreen colour LCD.
Cartridge World also offers
Infinity Starter (£7.99 per month),
which provides ‘unlimited’ ink for
an existing printer.
Infinity is currently available
at 17 Cartridge World stores
including Cartridge World Slough.
Owner Ian Chai said:
”Depending on use we reckon
Cartridge World Infinity could
save home computer users
up to £400 a year. Another
major advantage is that we
also maintain the printer, which
means if it breaks, as long as
it’s not through misuse, we
will either fix or replace it at no
extra charge to the customer.”
www.cartridgeworld.co.uk/
Infinity

Canon names first resellers to gain
European MPS accreditation
Canon Europe has announced
the first of its UK and Irish
partners to achieve European
Managed Print Services (MPS)
Accreditation.
The list of accredited
companies includes Systems
Technology, Vision PLC, Azzurri
Communications, Bryan S Ryan,
Condor Office Solutions Ltd, DMC
Business Machines PLC, Apogee
Corp Ltd, Alternative, M2 and
IT@Spectrum.
The accreditation developed
by MPS consultancy The
Photizo Group validates that
an organisation has the ability
to reduce printing costs,
improve productivity, enhance
document security and increase
sustainability through the
delivery of MPS.
Canon introduced the
programme so that businesses
could identify partners that

offered the highest standards
of MPS delivery and customer
care. Simon Green, head
of IT at Apogee, told sister
magazine PrintIT Reseller that
the accreditation would give
customers confidence in its
abilities.
He said: “Part of the drive
is to differentiate ourselves
so that we can demonstrate
our competence within MPS.
Our customers can gain
satisfaction and comfort from
the fact that we have been
down the accreditation route
and have demonstrated that we
possess the skills, processes
and people that can meet
their requirements. Customers
in the past have had little to
differentiate good from bad
providers in the market. This
accreditation gives them the
reassurance they need.”

Green expects recognition
of Apogee’s service delivery,
technical competence and MPS
processes to help it attract even
more MPS business in the future.
“A large and ever growing
proportion of our engagements
have an MPS element in some
way, shape or form. We only see
this increasing in the future.
I personally believe that the
market of the future will be led
by those organisations that
are proactive in understanding
how MPS can add value to their
customers; ensure that they are
capable of delivering that value;
and have a demonstrable track
record in doing so,” he said.
www.canon.co.uk/partners/
Canon_Partner_Programme/

Vendor-neutral consumables monitoring
Xerox has launched a new cloud-based service for the
monitoring and replenishment of toner and other consumables
used in leading brands of network printer and MFP.
Xerox Supplies Services (XSS), downloadable as a desktop
application for one or more PCs, automatically discovers compatible
devices and polls live data to both the customer and reseller.
This allows replacement cartridges to be despatched on a just-in-time basis.
XSS can also be used to trigger servicing alerts.
Xerox Supplies Services can be used to monitor Xerox machines as well as models from other
manufacturers. The latter can be replenished using the Xerox Replacement Cartridge range of
competitively priced compatible supplies. www.xerox.com

Free 2014 Wall Planner
If you did not receive your
free wall planner with this
issue or would like another
copy please email us at
info@binfo.co.uk

Smartphone threat to paper
A new report from Photizo Group, The Future of
Printing as Personal Computing Evolves, warns
that the ubiquity of mobile devices is hastening
the transformation of paper-centric workflows
to electronic business processes that eliminate
the need to print. It points out that although
mobile printing is a growing market, it is unlikely

to compensate for diminishing desktop print
volumes. It also emphasises the need to simplify
and universalise the print functionality on
smartphones and tablets and slow down the
inevitable adoption of non-print alternatives for
viewing and sharing documents.
www.photizogroup.com

• 48ppm, Mono A4 printer
• Network & USB
• Duplex
• LCD Interface

M3820ND
• 38ppm, mono A4 printer
• Network & USB
• Duplex
• LCD Interface

M3370FD
• 33ppm, A4
mono MFP
• Copy/Scan
• Network &
USB
• Duplex

M4070FR

As M3870FW
• + 40ppm
• + XOA
• + MDC 100k

SCX-6545NX

SCX-6555NX

As SCX-6545 NX
• + 53ppm
• +250K MDC

A3 Mono MFPs
SCX-8123NA
• 23ppm, A3 Mono
MFP
• 7" Colour LCD
Touch Screen
• A3 & A4 Copy/
Scan/Email
• Network & USB
• Duplex
• 100K MDC

SCX-8128NX

As SCX-8123NA
• + 28ppm
• + XOA

SCX-8230NA
• 30ppm, A3 Mono MFP
• 8.9" Colour LCD Touch Screen
• A3 & A4 Copy/
Scan/Email
• Network & USB
• Duplex
• 120K

SCX-8240NA

As SCX-8230NA
• + 40ppm
• +150K MDC

CLP-415N

• 24ppm, A4 Colour Printer
• 16 x 2 line LCD Interface
• Network & USB
• Duplex

• 33ppm, A4 Colour Printer
• 4 line LCD Interface
• Network & USB
• Duplex

CLP-415NW
As CLP-415NW
• + Wireless

As ML-5515ND
• + 62ppm

• 43ppm, A4 Mono MFP
• 7" Colour Touch
Screen
• Copy/Scan
• Network & USB
• 200K MDC

CLP-680ND

A4 Colour Printers
• 18ppm, A4 Colour Printer
• 2 line LCD Interface
• Network & USB
• 40K MDC
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ML-6515ND

M4020NX
As M4020ND
• + 1GB memory

M3870FW

CLP-775ND

2014 WALLPLANNER

ML-5515ND
As ML-5515ND
• + 52ppm
• + 256 Mb Memory
• + 275k MDC

M4020ND
As M3820ND
• + 40ppm
• + 256 Mb Memory

As M3370FD
• + 38ppm
• + MDC 80k

SAMSUNG BUSINESS PRINTING SOLUTIONS

ML-5015ND

A4 Mono Printers

A4 Mono MFPs
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Printers &amp; Multifunction | SAMSUNG

http://www.samsung.com/uk/business/business-pro...

At Samsung we're in the business of delivering straightforward, flexible print
solutions to our business customers. While printing remains a key investment
for any business, our holistic approach ensures you feel completely assured in
our capabilities.

www.samsung.com/uk/business/
Follow us on Linkedin
www.linkedin.com/company/samsung-business-uk

Selected products shown with additional configuration options, which are not available as standard

Find out more about our Business Core Printing Solutions for small and medium sized businesses (SMBs)
aiming to increase workplace efficiency through easy-to-use, serverless printing. Business Core Printing
Solutions enable SMBs to meet their specific document handling, output management and print
accounting needs, while delivering robust security, maximising productivity and minimising expenditures.
Learn more: http://www.samsung.com/uk/business/solutions-services/printing-solutions

A4 Colour MFPs

CLX-4195FN/FW
• 18ppm A4 Colour
MFP
• LCD Interface
• Copy/Scan/Fax
• Network & USB
• 40K MDC

CLX-6260ND

As CLX-4195FN/FW
• + 24ppm
• + 60K MDC
• + No Fax

CLX-6260FR

As CLX-4195FN/FW
• + 24ppm

CLX-6260FW

As CLX-4195FN/FW
• + 24ppm
• + 4.3" Colour LCD
• Touch Screen

CLX-8640ND
• 38ppm, A4 Colour
MFP
• 7" Colour LCD Touch
Screen
• Copy/Scan/Fax
• Network & USB
• 200K MDC
• 1Gb Memory

CLX-8650ND

As CLX-8640ND
• + 48ppm

A3 Colour MFPs
CLX-9201NA
• 20ppm, A3 Colour
MFP
• 7" Colour LCD Touch
Screen
• A3 & A4 Copy/Scan/
Email
• Network & USB
• Duplex
• 100K MDC

CLX-9251NA

As CLX-9201NA
• + 25ppm

CLX-9301NA

As CLX-9251NA
•+ 30ppm

CLX-9252NA
• 25ppm, A3
Colour MFP
• 8.9" Colour LCD
Touch Screen
• A3 & A4 Copy/
Scan/Email
• Network & USB
• Duplex
• 120K MDC
• 100 sheet ADF

CLX-9352NA
Printed on environmentally
responsible paper
Produced by ntdigitaltmedia.co.uk

As CLX-9252NA
• + 35ppm

http://kaywa.me/FDC6V

Download the Kaywa QR Code Reader (App Store &Android Market) and scan your code!

www.binfo.co.uk
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Bulletin
Altodigital says ‘You’re hired!’

Xerox extends MPS to document services
Xerox has expanded its managed print services (MPS) offering
with new services that take MPS beyond fleet right-sizing and
print management. These additions address a number of key
business issues including:
• Mobility – Mobile Print Solutions offer enhanced mobile
printing, cloud printing, card release and Follow Me printing as
well as the GPS-enabled location of public printers;
• Workflow digitisation – Xerox Content Management Services
help enterprises automate, simplify and reduce paper in their
work processes through a combination of consultancy and
workflow automation and document management tools;
• Security – the Xerox Print Security Audit Service monitors a
client’s print policy to identify and resolve compliance issues;
and
• Efficiency – Xerox Print Server Management Service frees up
an enterprise’s IT resources by overseeing a customer’s print
servers, print queues and drivers.
Xerox has also launched a new vertical solution for the education
sector that automates the marking of exams.

Altodigital is celebrating
the success of its inaugural
apprenticeship scheme after
finding full time roles within
the company for the first
six candidates to have been
through the programme. The
scheme launched in January
2013 is designed to give 1624 year olds the experience
and skills needed to pursue

a career as a print hardware
engineer.
Having gained PDI+, A+
and N+ qualifications, all six
candidates will start work with
the company as full time field
technicians. Andy Priestley and
Ben King, both 17 years old, will
be based in Altodigital’s Leeds
offices; Jake Williams, 20,
and Ben Jones, 17, will work
from the West Midlands office
in Kingswinford; and Olewale
Lawal, 20, and James Boylan,
18, will be based in London.
Altodigital is planning to
repeat the apprenticeship
programme in 2014.
www.altodigital.com

The office in a case

Toshiba launches power management solution

Dicota is meeting the evolving
needs of mobile workers with
the launch of two new cases
that combine easy portability
with robust protection for
electronic devices.
For sales people and field
service employees who might
need to print documents when
away from the office, it is
launching the DataSmart Print &
Tablet S, which holds a Brother
PJ663 mobile printer, any make
of external Bluetooth keyboard
and a stand for a smartphone
or tablet.
Dicota has also launched a
new mobile presentation case
designed for transporting an
Epson EB-1751 projector, JBL
Flip speakers and a tablet/
smartphone.
Both cases have a central
power connection on the outside
for charging devices; security
locks; and a detachable lid.
Prices start at 599 euros,
excluding hardware.
Dicota also sells a range of
cases and backpacks for Canon
and HP mobile printers.
www.dicota.com
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Businesses eager to reduce
office-related carbon
emissions can get off to
a good start with Energy
Manager for Office (EMFO)
from Toshiba TEC.
The power management
solution identifies where energy
is being wasted and highlights
what can be done to cut the
electricity consumption of
printers, MFPs, laptops and PCs.
Users can define sleep
profiles for all devices,
automating machine shutdown and wake-up to prevent
machines from being left on
overnight.
With reliable and secure
wake technology, network PCs
and laptops don’t have to be
kept on for night-time security
updates but will emerge from
sleep mode for updates and

then go back to sleep before
waking up in the morning prior
to the start of the working day.
In the case of MFPs, an
administrator could apply
different settings depending on
the time of day or known usage
patterns. These include:
n Ready Mode: the MFP is
fully operational and the
fuser is kept at a constant
temperature;
n Energy-saving Mode: Fuser
temperature and energy
consumption are lowered.
Print jobs will require a short
warm-up period;
n Sleep Mode: Fuser
temperature and energy
consumption are greatly
reduced. Print jobs will require
a longer warm-up period; and
nS
 witched off Mode: The MFP
will need to be switched on to

receive a print job.
Further energy and carbon
savings come from EMFO
Efficient Power technology,
which adjusts PC processing
power in line with application
demand. Most PC processors
run at full power levels all
the time even though most
office applications require
only a small fraction of CPU
processing power.
Suitable for businesses of
all sizes, EMFO is easy to set up
and use thanks to its intuitive
user interface.
www.toshibatec-eu.co.uk

Hybrid vehicles help Toshiba cut emissions
Printing on the go
Brother’s newest mobile printer,
the PJ-673, uses direct thermal
printing technology to print
A4 pages at 300dpi and six
pages per minute. It can be
powered by battery, AC adapter
or in-car charging and weighs
480g (excluding battery). It
comes with wireless, USB and
Bluetooth connectivity and
works seamlessly with Apple iOS
and other mobile devices. The
Brother the PJ-673 costs £499.

Toshiba TEC UK service
engineers are being
supplied with Toyota Auris
Hybrid vehicles, as part
of the company’s strategy
to achieve PAS 2060
compliance and reduce its
carbon emissions.
Toshiba has already taken
delivery of 28 of the vehicles
and plans to acquire more in
2014. The WhatGreenCar 2010
Car of the Year boasts CO2
emissions of just 87g/km and a
fuel economy of 74mpg.
Toshiba is currently working

towards PAS 2060, the British
Standards Institute’s (BSI)
carbon neutrality standard.
As part of the process, it has
measured its carbon footprint
and implemented a clearly
defined strategy to reduce
emissions by 2%.
www.toshibatec-eu.co.uk

01732 759725

prints or copies for
we are paying now!

*Based on Riso market research

Angela rushed off to call
Riso to find out more...
Contact us to see how much money you could save
info@riso.co.uk

0208 236 5800

www.riso.co.uk

EVEN GREENER...
Introducing sustainable practices that don't cost the earth.
Enhance your workflow efficiencies, save money and reduce your impact on the environment with
our Eco MFPs, energy conserving solutions and award-winning carbon offset scheme.
Toshiba's Environmental Portfolio... created because you care.

Toshiba TEC UK Imaging Systems Ltd.
T: 01932 580183 I E: info@toshibatec.co.uk I W: www.toshibatec.co.uk
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Bulletin
Serverless
solutions for
Samsung MFPs

Samsung has launched two
collections of serverless
printing solutions for XOAenabled A4 and A3 MFPs.
The Business Core Document
Management Pack includes
the SmarThru Workflow Lite
document capture, scanning
and routing solution; Cloud
Connector for scanning to and
printing from the cloud; and
Secure Login Manager for user
authentication at a device.
The Business Core Output
Management Pack includes the
SecuThru Lite 2 pull printing
solution and Usage Tracker,
which tracks and reports on
individuals’ print, copy, scan
and fax usage. All the solutions
are designed to work together.
www.samsung.com

Kyocera apps
Kyocera Document Solutions
UK has announced three more
apps for its HyPAS-enabled
MFPs. Designed with small and
medium-sized businesses in
mind, they are: Login Manager, a
free app offering serverless user
authentication; PinPoint Scan,
which lets users define their own
scan profiles and destinations
and activate them at an MFP
on the network by entering a
PIN (£250); and Print & Follow
serverless secure printing (£175
for the manager licence plus
£125 for each client).
kyoceradocumentsolutions.
co.uk

Sharp launches cloud collaboration service
European SMEs are failing
a new generation of cloud
workers by not providing the
collaboration tools they need
to do their jobs effectively.
The warning from Sharp
follows a recent study showing
that employees are moving
towards a more flexible,
collaborative working model,
with almost six out of 10 (59%)
working away from the office for
some of the working week.
More than half (53%)
think they should be able to
access work documents from
any device and any location,
including smartphones (48%),
but most are unable to do so.
Eight out of 10 (83%) have
no official cloud solution at work
and 41% said collaborative
tools are banned in their
workplace. As a result, 67% still
depend on paper print-outs to
share information.

To remedy this situation,
Sharp has launched a cloudbased document sharing and
collaboration service that
provides employees with an
easy way share information
without compromising data
security. Cloud Portal Office
can be accessed from a range
of fixed and portable devices,
from tablets and smartphones
to Sharp MFPs and interactive
whiteboards.
To find out more, read the
next issue of Business Info
(issue 115) or visit
www.sharp.eu/cloud.

No binning without shredding
EDM Workspace is warning businesses
about the security risks associated with
printed documents, as new research
shows that four out of 10 employees
admit to binning confidential documents
without first shredding them. Seven per
cent admit to doing this ‘all the time’;
15% admit to doing it ‘quite often’;
and 19% ‘sometimes’. Over half of
senior executives (57%) believe that
the number and size of fines for poor
management of information levied on
companies in their sector will increase
over the next five years.
www.binfo.co.uk

Océ Plotwave
eases collaboration
Like HP, Canon is making it
easier for the architect and
design community to share
technical documents with
dispersed project teams via
online portals and cloudbased storage.
Its new low volume wide
format printers, the multifunction Océ PlotWave 340 and
360, enable users to print from
and scan to the cloud, PC and
other network locations. For
maximum flexibility, users can
also print from a USB stick and
a mobile device using the Océ
Publisher Mobile App.
The Océ PlotWave 340 and
Océ PlotWave 360 can print up
to six plots in one minute, with
virtually no warm-up time. With
Océ Radiant Fusing technology, it
takes less than 40 seconds to go
from cold click to print-in-hand,
compared to four minutes on a
conventional printer.
The devices also feature a
tablet-like multi-touch user panel,
which enables operators to
open a document, zoom in and
out and pan to specific areas to
check critical details. ‘What you
see is what you print’ previews
help avoid costly errors when
scanning or copying.
www.canon.co.uk

Document hub for
quick retrieval from
the cloud
Dell is responding to the
growing use of cloud storage
by small and medium-sized
businesses by introducing a
document search engine for
the cloud that enables users
to share, create and retrieve
documents across multiple
cloud platforms with a single
sign-on.
The Dell Document Hub
can be accessed via an app
on any Windows 8 device
(Windows 8/8.1/RT) and from
the company’s flagship colour
multifunction printer, the Dell
C2665dn.
With Dell Document Hub fully
embedded, the Dell C2665dn
offers PC-free retrieval and
printing of data stored in Box,
Dropbox, Google Drive, Microsoft
SkyDrive and Microsoft
SharePoint Online and other
cloud services. The 4.3in colour
touchscreen display shows
aggregated search results, with
previews of up to 10 files.
Using cloud-based optical
character recognition (OCR)
software, users can also scan
hard copies into editable text
at the device itself, once again
avoiding the need for a PC. This
feature is free-of-charge until
31 March 2014.
Another selling point for users
of new generation mobile devices
is useful NFC-enabled ‘tap &
print’ functionality, in addition
to support for the Dell Mobile
Print app (Android), AirPrint and
Google Cloud Print Direct.
Other new Dell devices
include a colour printer (the
C2660dn); two mono MFPs (the
B2375dnf and B2375dfw); an
A3 colour MFP (the C7765dn);
and a large workgroup colour
laser MFP (C5765dn).
www.dell.co.uk
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“INDEPENDENCE
WITHOUT
COMPROMISE”

Printer servicing and support
you can depend on.
Today, printer and MFD service
providers are investing less than
ever in service infrastructure and the
development of their engineers, whilst
still expecting them to specialise in
multiple brands of equipment.
At Managed Technology, we do things differently.
As our marketplace becomes more and more competitive,
we believe that a traditional direct service approach is
unsustainable and that only by continuing to work in
partnership with manufacturers can we guarantee clients
the best possible service, including:
• a realistic 4-hour SLA
• fully qualified specialist technicians
• genuine parts & consumables shipped directly from the
manufacturer
• 98.4% first time fix rates
• a multimillion pound support infrastructure
• four UK call centres offering around the clock support
• the most competitive pricing throughout the UK.

Remote management
At Managed Technology we understand that with the “shift
to service”, attention to detail is paramount.
That is why we only work with the latest technologies. They
provide the best possible experience for our clients and allow
us to offer remote diagnostics tools at no additional cost.
Whether used for a single printer or a large fleet spread
across multiple sites, monitoring technology enables us to
provide proactive servicing and support that can help our
customers’ cut printing costs and maximise productivity.
Tailored solutions
Another benefit of partnering with Vendor-Manufacturer for
servicing and support is that it allows us to concentrate all our
time and resources on finding the correct solution for every
client’s document and workflow needs.
Managed Technology’s Account Managers are all highly
experienced, with technical expertise and true accountability,
whom have experience in dealing with the deployment of
single print devices through to fully managed print solutions.
Contact us today to arrange a review with one of our
professional Account Managers and allow us to demonstrate
how we can improve your organisation’s productivity and
expenditure.

“SERVICE EXELLENCE WITH
TRUE ACCOUNTABILITY”
info@managedtechnology.co.uk

Call 0843 636 1000

www.managedtechnology.co.uk

Business Workflow

The document’s the thing
As Lexmark opens a City of
London office to target the
UK financial services industry,
general manager Danny
Molhoek tells PrintIT how
Lexmark’s knowledge of key
vertical industries is helping
customers be more efficient.
Over the last year or two,
printer vendors have opened
up a new front in their war on
waste. Having highlighted the
expense and inefficiencies of
uncontrolled office printing,
they have now turned their
attention to inefficient
business processes.
While the former served to
promote print management
solutions, managed print
services (MPS) and modern,
more capable MFPs, the new
approach highlights vendors’
growing ability to provide
business software solutions,
either as part of an MPS or on
a project basis, often with no
reference to office printing at all.
Lexmark, the erstwhile ‘Print
Experts’, is a case in point.
Having made no acquisitions
in the first 20 years of its
existence, Lexmark has made
10 in the last three years as it
attempts to transform itself from
a vendor of printers and MFPs
into a solutions provider capable
of transforming customers’
business processes.
Lexmark bought enterprise
content management (ECM)
specialist Perceptive Software
in 2010 and since then has
strengthened its solutions
portfolio with nine further
acquisitions including Pallas
Athena (business process
management), Brainware
(intelligent data capture),
ISYS (enterprise search),
NOLIJ (imaging, workflow and
document management), Acuo
Technologies (clinical content
management), Access Via
(paper and digital signage),
Twistage (video, audio and image
content management), Saperion
(ECM and business process

www.binfo.co.uk

management) and PACSGEAR
(ECM connectivity solutions).
An on-going journey
From the outside this buying
spree looks like a radical
shift in direction and a major
re-invention. However, Danny
Molhoek, general manager for
Lexmark in the UK & Ireland,
says that it is just the latest stage
in a journey that the company
has been on since he joined it 15
years ago.
“When I joined Lexmark we
were just about to embark on
the multifunction era when we
became very vertical-focused.
Typically we would talk to IT
people about the problems they
had within their organisations
and then try to craft a solution
to those problems. Supplying a
good device is one thing. And
many people do that. But our
approach has always been to
deliver a device that actually
adds value to a customer’s
business.”
Molhoek adds that managed
print services (MPS) was
a natural extension of this
approach and one that opened
up more opportunities to develop
customised solutions.
“For us, MPS has always been
much more than a price per page
contract and an SLA on break-fix
services. Every quarter we have a
meeting of one or two hours with
customers to go over reports. If
we are doing things properly, we
will not talk much about these
reports because everything will
be working fine. What we like
to do is use this time to bring
projects to the table that will
allow a customer to improve their
workflow and business processes.
That for me is true MPS.”

Specialist knowledge
Lexmark’s knowledge of key
verticals and its acquisition
of companies specialising in
specific industries, such as
healthcare (Acuo Technologies,
PACSGEAR), education (NOLIJ)
and retail (Access Via), enables
it to develop solutions that meet
requirements specific to each
customer’s industry sector.
“We try to identify projects
based on our experience of
certain industries. These
might be driven by legislation,
compliance or governance
requirements, or by specifics
within a customer’s organisation
that we know about through
being a business partner. We say
‘This is what we see and this is
what we can do to fix it. This is
your investment and this is your
return on investment’. Then it’s
up to the customer whether they
want to go with it or not. We can
bring 10 projects to the table and
the customer may decide they
can’t do it all because they have
resource issues. So we have to
pick the low hanging fruit first –
the big savings first – and then
we continue.”
In the early days, this meant
optimising printer fleets and/
or introducing paper-saving
measures. Today, companies that
have been through that process
are looking to make additional
savings by improving business
processes and streamlining
workflows.
Meeting this demand, says
Molhoek, is taking up more and
more of Lexmark’s time. “If you
look at our headquarters in
Maidenhead, more or less half

the people are working in one
way, shape or form with solutions
to improve customer processes.
This is where the growth is today.”
Productivity and efficiency
His confidence is supported
by new Lexmark research
highlighting the extent to which
efficiency in UK organisations
is being compromised by overly
manual processes:
n 72% of UK workers say
processes for completing
administrative tasks are too
complicated and involve too
many steps;
n 80% say the time they spend
on admin has increased in the
last 5 years, with almost half
(47%) now devoting more than
3 hours a week to it;
n 57% say they have
encountered costly errors
due to mistakes in manual
processes.
Survey respondents were
questioned about administrative
tasks, such as filing contracts,
processing orders and inputting
business card details into an
address book or database, but
their responses could just as well
apply to sales order and invoice
processing, HR and recruitment.
One reason why businesses
have been slow to switch to
electronic workflows, says
Molhoek, is that many don’t have
the human resources to do so.
“Customers today are driven
by all kinds of requirements:
saving costs, reducing paper
use or improving business
processes – all these things are
at play. However, what you see
within customers is that there
Continued...

Lexmark’s new offices in Maidenhead
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...continued
is not really a group of people
dedicated to that. You have
project managers looking into it,
but they are basically missing the
workforce to implement these
kinds of things.”
A broad portfolio
This is where Lexmark’s
expertise comes into play.
Not only does it have in-depth
knowledge of specific industries
and business processes, it also
has a wide-ranging portfolio of
solutions to draw from. These
extend from mobile capture apps
that can be used to capture
receipts using a smartphone
to full enterprise content
management solutions. Thanks
to its software acquisitions, they
are evolving all the time.
As an example, Molhoek
cites Lexmark’s Intelligent
Capture solutions, which scan,

capture, analyse and classify
paper-based information for
faster, more accurate workflows.
The incorporation of technology
acquired when Lexmark bought
Brainware makes these solutions
much more powerful than ones
based purely on optical character
recognition (OCR). Once a scan
has been OCRed, the software
analyses the words to classify the
type of document involved and
then finds and extracts key data
wherever it is on the page. This
intelligence removes the need for
homogeneous document designs
and reduces the need for manual
intervention when processing
documents from diverse
organisations all with different
form layouts.
The ability to use such
solutions to capture information
in remote locations brings
additional benefits to multi-site

All change
HP explains what financial services organisations should
consider when choosing a document solutions partner
In the retail banking business,
the role of the branch
is changing. Intensified
competition is driving revenues
down, while regulatory burdens
on key processes, increased
regulation of private customer
data and demands for process
transparency threaten to
increase costs and erode
profits.
As a result, bank branches
are evolving from transaction
centres to sales centres; from
delivering speedy and reliable
services to creating customer
loyalty and driving cross- and
up-selling. Today, branches must
help banks lead via service and
relationships, not price.
To deliver on this strategy,
retail banks are transforming
their branch networks to
be more customer-centric,
efficient and profitable.
This transformation
requires better
resource optimisation,
performance and
flexibility, as well as
changes to the flow of
information in branches
HP’s new MFPs are
optimised for scanning
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through increased automation,
speed and security.
Documents and the
information they carry are the
lifeblood of retail banking:
they drive fee-based revenues,
interest income and new loan
and deposit customers. Today’s
innovators in retail banking are
focusing on maximising the
effectiveness of documents,
while reducing their costs
and improving productivity.
Collectively, this is forcing retail
banks to consider automating
paper-based processes.
Many choose to do this
through a managed print and
document services (MPDS)
vendor engagement. By
automating paper-intensive

organisations. Molhoek showed
PrintIT how they could be used
by a bank’s branch network to
speed up account openings or
loan processing, for example
by alerting customer service
agents in a local branch if any
documents are missing from a
batch and need to be scanned
before progressing to the next
stage of a process. The ‘onboarding’ of new employees
is another key application,
especially in retail organisations

that have a high turnover of
low-paid staff, many of whom
might have work permit or Visa
restrictions.
For Molhoek, the important
point about this and other
solutions that Lexmark has
developed or integrated, as
well as its on-going acquisition
strategy, is that it provides
customers with a platform that
they can build on as their needs
change or their appetite for
business process transformation
grows.
“If you look at the companies
we have bought in the last
three and a half years, they
all strengthen the Lexmark
portfolio. Today, we look at the
whole document cycle with our
customers and everything we
are bringing to the table makes
this much more seamless and
smooth,” he said.

workflows through secure digital
solutions that are integrated with
key banking systems, banks can
transform paper-based workflows
into intelligent, streamlined and
secure digital workstreams.
Information workflow solutions
not only deliver cost reduction
and infrastructure efficiencies,
they can also secure information,
demonstrate compliance and
improve the accuracy and
speed of processing. Improving
critical document workflows,
such as account openings, loan
originations and mortgages, can
make the difference between
an unprofitable branch network
that turns customers away and a
profitable, efficient digital branch
that drives customer satisfaction
and loyalty.
To achieve such efficiencies
in your bank, look for a partner
who offers next-generation
information workflow solutions
specifically designed for the
financial services industry. Deep
industry knowledge is imperative
for success, because general
MPDS may not be sensitive to
the specific and complex needs
of banking environments.
Other criteria to consider
when evaluating a vendor
partner include the provision of
a broad range of hardware and
software options – ‘on-ramps’
for content creation and capture
– that maximise available space
and meet strict compliance

requirements and the need for
secure and public access areas;
application integration services
across the entire information
management lifecycle;
and robust infrastructure
management capabilities
that ensure the right controls
are in place to authorise,
authenticate, track and audit
the flow of documents, content
and information.
You may also want to
consider:
n capabilities for routing the
content;
n secure management and
retention of content;
n multi-channel options for
delivering content in paper or
digital form (or both);
n demonstrable knowledge of
the industry; and
n global presence, with
strength in the geographies
where you operate.
Retail branch networks are vital
to a bank’s relationship with its
customers. Delivering a positive
customer experience – without
sacrificing profitability – requires
a solid strategy that emphasises
efficiency, flexibility, availability
and security. This can be
a complicated and labourintensive process or it can be
streamlined with digitisation
and key information workflow
solutions tailored to the banking
industry, helping you to improve
business results.
01732 759725

Boost Your Print Savings Potential
Cortado's User-Authenticated
Printing delivers:

1

■ Less paper & toner wastage
■ Device & manufacturer
independence
■ Minimized administration &
reduced maintenance costs

Stick QR code on
printers

2

■ Confidential & secure printing
■ Low-cost, flexible licensing
Initiate print job

FREE 30-DAY DEMO:
■ No obligation
■ Easy to install
■ Demo with iOS, Android or BlackBerry devices

www.cortado.com/personalprinting

3

Scan QR code via Personal
Printing app. Finished!
Printout delivered!
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Applications that are
made for you
KYOCERA launches time-saving apps for
teachers, schools and colleges
Apps for education
Today’s printers and copiers
The education sector has long
are a far cry from devices
been a focus for KYOCERA
launched just a few years
and its resellers (see box).
ago. Once limited to a
The reputation of KYOCERA
maximum of three or four
printers and MFPs for economy
functions, they now act as a
and long-lasting reliability
platform from which you can
makes them a natural fit for
access as many programs
schools and colleges under
and services as you want,
pressure to cut waste and
just as you can with a
unnecessary expenditure. In
smartphone.
addition, KYOCERA supplies a
Large colour touchscreens
range of software solutions that
enable walk-up users to
schools and colleges can use
interact with apps that either
to monitor, control, track and,
provide two-way communication
with server-based programs
KYOCERA where necessary, charge for
and making it easier to assess
sheet with the correct answers,
or provide all the functionality
TEACHING prints, copies and scans.
the performance and progress
followed by pupils’ test
embedded on the device itself.
ASSISTANT Recently it has started to
of individual pupils and an
sheets. Teaching Assistant will
develop apps specifically for
These serverless solutions are
CAPTURE
entire class.
automatically correct and mark
the education sector, notably
an increasingly popular
option, & DISTRIBUTION
The app automates three
each scanned test.
Teaching Assistant, unveiled
as they are a simple and costkey processes and, because
3. The production of
at BETT 2014, KYOCERA SIMS
effective way of deploying a
it is embedded on an MFP,
individual and class reports.
Connector and BioStore.
solution, even when a device
everything can be done at the
With just one click, Teaching
isn’t connected to a network.
device itself:
Assistant produces summary
Teaching Assistant
KYOCERA Document
1. The creation and printing
and detailed test reports
Teaching Assistant is a highly
Solutions supports both options
of multiple choice tests. Just
including statistics, bar charts
focused app that speeds up
through its Hybrid Platform
THE HYPAS™
APPLICATION
TO questions
IMPROVEand
THE
OF
TEST WORKFLOWS
enter
theEFFICIENCY
choice
and
histograms.
the creation
and marking
of
for Advanced Solutions
of answers via the control panel
Results and test reports can
multiple choice tests so that
(HyPAS). At its simplest, HyPAS
and Teaching Assistant will
be printed on the spot, saved
teachers can spend less time
makes it possible to deliver
number
of transforms
to a USB flash
or emailed.
and more
the advanced features As
thata teacher,marking
you certainly
knowtime
howwith
diﬃcult it print
is to off
ﬁndthe
a required
Teaching
Assistant
your drive
KYOCERA
Multifunctional
copies including a master sheet
Once a teacher logs out of
their the
pupils.
customers expect from balance
modern between
time spent in direct contact with your
Printer (MFP) into an on-demand test creating, marking and
marked with a barcode label;
the app, all data relating to a
KYOCERA estimates that
devices, such as card-based
students and spending time marking their work. To allow teachers
analysis hub. This tool can be used in schools and training
2. The scanning and
test is automatically cleared
Teaching Assistant can save a
authentication, mobile printing,
more time to typical
focus on
their students,
KYOCERA hasmarking
developed
facilities
wishing
to improve its
of tests.
Onceas
a well as any
fromorganisation
the device to
maintain
primary
school teacher
connection to cloud, user
businessper
application
poweredmultiple
by HyPAS™
ciency.
choiceeﬃ
test
has been
confidentiality.
30-60aminutes
test, whilst
controls and the ability Teaching
to scan Assistant,
completed, scan in the master
also eliminating marking errors
straight to a network folder.
The platform can also be
used by KYOCERA and third
A+
party developers to provide
additional functionality,
delivered in the form of apps
that can be accessed with a
EXCEL
touch of a finger. This gives
you the potential to transform
a generic MFP into a device
optimised for your specific
PDF
needs.

USE TEACHING ASSISTANT FOR
AUTOMATED TEST MARKING
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KYOCERA SIMS Connector
KYOCERA SIMS Connector
is another time-saving
app developed specifically
for the 21,000 schools
and 150 local authorities
that use the SIMS school
information management
system for student registration
and reporting, student
performance, personalised
learning, exam organisation
and timetable construction.
Developed in conjunction
with scan routing specialist
Nsi Autostore, it enables
teachers and administrators
to scan hard copy documents
from a KYOCERA MFP running
Autostore Workflow straight
into the SIMS database. This
reduces the time staff spend
filing, speeds up the retrieval of
information and helps schools
meet compliance requirements.
Because the connector
is embedded on the MFP,
there is no need for additional
hardware to integrate Autostore
with SIMS, making this a
more affordable option than
solutions that require add-on
hardware terminals.
Walk-up users can do
everything through the
embedded Autostore user
interface on the MFP
touchscreen, from selecting the
group the scanned document

applies to (staff or student) and
the nature of the document
(public or confidential) to
searching for an individual
student or staff member. Once a
destination has been selected,
the scanned document will be
sent directly to the appropriate
folder within SIMS.
BioStore
BioStore, another solution
for the education sector,
provides fingerprint-based
authentication at the MFP.
This is a more reliable and
secure option than cards and
PINs that can be shared or
lost, and because BioStore
converts fingerprints into a
mathematical measurement
rather than an actual image,
there is no risk that a pupil’s
fingerprint can be reproduced.
Users scan their fingerprint
at a BioStore IDPoint connected
to a KYOCERA MFP. Identifying
information is then sent over
the network to server software,
where it is referenced in the
database and verified. The
user is then logged into the
embedded software on the
MFP.
As well as restricting MFP
use to authorised users,
BioStore can be integrated with
secure print release and print
management solutions, such

Come and see us!
KYOCERA Document Solutions will be showing
its range of education-friendly document
solutions on Stand C88 at BETT 2014. Join its
education experts for coffee, served in your own
thermal mug, and find out how they can help
you reduce costs, wasteful printing and carbon
emissions. Enter KYOCERA’s daily draw and you
could win a Microsoft Surface Tablet.
as Papercut, to control, budget
and account for MFP use.
Print management
In addition to these apps,
KYOCERA’s portfolio includes
many of the most popular
applications used in the
education sector today,
including Papercut, Equitrac
and Safecom, all of which are
widely used to monitor and
control print costs.
Another solution likely to
be of interest to schools and
higher education organisations
is KYOCERA Mobile Print, which
enables students, teachers and

pupils to send files, scans and
images from Apple iOS/Android
smartphones and tablets to
selected KYOCERA printers and
MFPs.
Through its managed print
services, KYOCERA has already
helped many customers in the
education sector to cut paper
consumption, lower energy
consumption and reduce print
costs by as much as 30%. With
its new range of apps, it is
helping them improve process
efficiency too, saving teachers
time in the classroom and after
teaching hours.

To find out more about KYOCERA apps and solutions,
please visit www.kyoceradocumentsolutions.co.uk,
email info@duk.kyocera.com or call 0845 710 3104.

Education specialist
KYOCERA Document Solutions has worked with UK schools, colleges
and universities for more than 20 years, helping them to reduce waste,
improve efficiency and cut costs.
It is both a NEPA partner and a member of CPC (Crescent
Purchasing Consortium), which operates exclusively for
institutions working in the FE (Further Education) sector.
In addition, Kyocera operates with partners under the
Government Procurement Service’s RM1599 Framework for
MFD & Services, MPS and Print Audit Services.
A former BETT Awards Finalist, Kyocera is described as a ‘major
player’ in IDC’s MarketScape: Worldwide Managed Print and Managed
Document Services 2013 Hardcopy Vendor Analysis.
Elaine Hewitt, Kyocera’s Public Sector Specialist, said: “We work with our
partners to deliver best practice and, most importantly, best pricing for our
education customers. Our industry-leading portfolio of robust and reliable
products and best-of-breed solutions means we can deliver schools, colleges
and universities best value document solutions which work and help lower
their carbon footprint.”

www.binfo.co.uk
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The new electronic signature capture solution
for digital documents
Olivetti’s Graphos KIT is a solution for both professionals
and SMEs who can digitise, at source, documents
requiring their customers’ signature (e.g.consent
forms, repair / delivery receipts, registration forms, etc.),
without requiring the development or integration of special
software.
The Graphos KIT allows users to create PDF les from any
document (such as Word), to add signature elds and to
capture customer signatures on the pad included in the
kit. The kit technology acquires the signatory’s individual
characteristics (pressure, rhythm, movement, speed,
acceleration), as well as the image of the signature, while
providing the sensation of natural writing.
A special algorithm binds the Electronic Signature
with the document, permanently, and guarantees
protection of the signatory’s biometric data
and the integrity of the signed document.

It’s easy and quick to set up and is
available from all Olivetti Authorised
Dealers.
To locate your nearest stockist:

Call: Abi Stafford on 01908 547980
Email: c.gordge@olivetti.com
Website: www.olivetti.co.uk
16 PRINT.IT
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INTEGRATED SIGNATURE CAPTURE SOLUTION

BETT 2014 Preview

Open your mind
PrintIT previews BETT 2014, the UK’s leading
learning and technology event, taking place at
Excel, London on January 22-25.
In a recent study conducted
by the Economist Intelligence
Unit for Ricoh (Humans &
Machines), 90% of education
leaders said that technology
has made them more
imaginative and creative at
work, with 80% saying that
it has also made them more
productive.
It is probably safe to say that
respondents weren’t thinking
of printers and MFPs when
answering the first part of the
question: it is much more likely
that they were referring to
interactive whiteboards, apps,
tablets and perhaps even today’s
incredible shrinking projector
technology (see box).
However, it is possible that
they did glance at the printer
on their desk or the MFP in
the corner when quizzed about
productivity. Clearly, modern print
technology has the potential
to make teachers and school
admin staff more efficient
and productive, whilst also
reducing schools’ print costs,
paper consumption and carbon
footprint.
Printing may not top the list
of school priorities, but it is still a
significant expense and therefore
of interest to school managers.
Its importance is reflected in the
healthy sprinkling of print-related
vendors at this year’s BETT Show,
including Altman Technologies,
BioStore, BITS, Dell, Epson, HP,
ITQ, Kyocera, Ricoh, Samsung,
TA Triumph-Adler and Toshiba.
Lower costs
The education sector has always
been attractive to print suppliers
due to its size and, in recent
years, the huge sums of money
thrown at it. Today, schools and
colleges are having to economise

www.binfo.co.uk

like everyone else and are
therefore open to the cost-saving
arguments of managed print
service (MPS) providers.
Most organisations will
already have some form of MPS
in place and should already be
enjoying lower print costs as a
result. Typically, these will involve
print management solutions like
Papercut, Pcounter and Equitrac,
which in addition to print rules,
quotas and secure print release
offer sophisticated accounting
capabilities – vital where print is
offered as a chargeable service.
They should also support mobile
printing from smartphones,
tablets, netbooks and notebooks.
All print providers supply print
management solutions alongside
their hardware and any school or
college that is not yet making use
of such solutions should take the
opportunity to talk to exhibitors
about them.
Other important questions
likely to be addressed by vendors
include data security, energy
consumption and CSR. The latter
will be a major focus for Toshiba

TEC. It is famous for supplying
100% carbon neutral MFPs,
but its Carbon Zero scheme
has many other aspects that
can enhance a school’s CSR
messaging. These range from
assistance for individual students
to help with the construction
of school catering facilities in
developing countries.
Scanning paper
Whilst the education sector has
become good at managing hard
copy output, many managers
are concerned that they
are not making the most of
modern technology. A majority
of European educational
professionals surveyed for
a separate Ricoh study (A
New Perspective – The Ricoh
Document Governance Index
2012) believe the way they work
is out of date. Almost three
quarters (73%) worry that they
invest in new technologies before
maximising the potential of
existing IT investments.
Multifunction printers (MFPs)
are a case in point. Modern
devices combine productive, userfriendly scanning capabilities with
software connectors that make
it possible to scan directly into
school management systems,
collaboration systems, archives
and so on. Printer exhibitors will
be showing how the education
sector can make use of these
capabilities to reduce paper
use, speed up processes and
eliminate the errors associated
with manual workflows.
In addition, a number of
vendors, notably Samsung and
Kyocera (see page 14), will be
demonstrating apps that have
been specially developed for
education customers, including
ones that automate the marking
of multiple choice tests.
Customised apps open up all
sorts of possibilities for vendors
and developers and give schools
and colleges more scope to
increase productivity. Who
knows, they might even enable
teachers and school managers
to work in a more imaginative or
creative way.
www.bettshow.com

Pocket power

Projectors are an essential
item of classroom equipment.
But why limit yourself to the
classroom.
Philips PicoPix projectors
are small enough to carry in
your hand and use anywhere
on the school campus or even
off-site. You can use them as a
teaching aid, for exhibitions and
displays and even in creative
multimedia art installations.
Despite their small size,
the projectors are extremely
versatile. The palm-sized Philips
PicoPix 3610 weighs just 0.284
kg and can project images
up to 120 inches in size, with
brilliant colour, high contrast
and an image brightness of
up to 100 lumens (55 lumens
when powered by the internal
rechargeable battery).
The WiFi projector works
with laptops, tablets, iPhones,
iPads, digital cameras, SD
cards and USB sticks. It can
also display presentations
stored in its internal 4GB
memory and connect to the
internet and display web
content and presentations
stored in the cloud.
Another exciting new Philips
projector is the Screeneo, an
ultra short-throw LED projector
capable of displaying images
from as close as 10cm from the
projection surface. A business
model is due to be launched
shortly.
www.picopix.philips.com
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Ad Alto

Giving you complete document control
Managed Document Services

Enjoy the MDS advantage

Altodigital has helped numerous organisations, large
and small, to rationalise and improve their print and
document handling systems.

The benefits to the MDS approach are far reaching:

MDS saves you money not only on visible expenses, but
also on those hidden costs such as wasteful workplace
practices that are often ignored. Controlling costs is crucial
for businesses in today’s economy.
We will typically generate savings of up to 40% on energy,
25% on paper and up to 40% on commercial costs.

For more details please call: 0845

REDUCING & CONTROLLING PRINT OUTPUT
OPTIMISING PRINT INFRASTRUCTURE
SAVING TIME & MONEY
LOWERING ENVIRONMENTAL IMPACT
IMPROVING PRODUCTIVITY AND
DOCUMENT WORKFLOW

504 5353

or email: learnmore@altodigital.com
or alternatively visit: www.altodigital.com
WATCH THE FILM

SCAN ME

tv.altodigital.com

SUPPLIERS OF:
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Specialist Printing

Innovation &
diversification
Oki is on target to meet aggressive growth plans as it diversifies into
new areas of the printer market. James Goulding reports
In April 2012, Takao
Hiramoto, chief executive
officer of Oki Data
Corporation, announced a
daunting three-year plan to
double sales of Oki print and
imaging solutions. At a time
of falling printer sales and
weak demand, this target
sounded highly ambitious.
Last November, on the eve of
VISCOM, Europe’s largest event
for the design, print and graphic
arts industries, Mr Hiramoto
declared that Oki remains on
track to achieve its target, having
recorded sales growth of 17% in
Financial Year 2012, with growth
of 27% in Europe, the Middle
East and Africa.
This level of growth, while
the overall market declined
by 5%, can be attributed to a
number of factors, including
changes in exchange rates and
Oki’s endeavours to improve its
production and supply base, reorganise local sales operations
and strengthen relationships with
channel partners.
Above all, Mr Hiramoto claims
that the progress Oki has made
is testament to the company’s
commitment to innovation. He
said: “Oki’s past success and
future vision is based on growth
through diversification. This is
only possible through innovation.
What makes Oki stand out in the
printer market is its commitment
to innovation. Our success in
developing LED technology is a
great example of this.”
Innovation in the office
For users of office printers, LED
technology has a number of
advantages over conventional
laser printers, including a
smaller engine size, lower energy
consumption, reliable operation
and greater media flexibility.
These are all qualities
possessed by new Oki products

www.binfo.co.uk

Five is better than four: the ES9541 has already won a PrintIT
Editor’s Choice award, a 2013 Good Design Award in Japan and a
VISCOM Best of 2013 Award in the Textile Finishing category.
for small and medium-sized
businesses and enterprise
workgroups, from the world’s
smallest A3 colour printer, the
C800, to the MB700/MC700
series of mono/colour A4
MFPs featuring an Open APIbased software platform that
enables customers to interact
with business solutions via
the devices’ programmable
touchscreen displays.
Oki UK marketing director
Graham Lowes told PrintIT
that these new products have
helped Oki to increase sales
across the board, in part by
offering customers a more costeffective alternative to existing
solutions.
“We are seeing good growth
in MFPs, both mono and
colour, especially the MB700
and MC700 high specification
machines where people would
traditionally have bought A3
copiers because that is all that
was available. They now have the
alternative of an A4 device that
not only has a small footprint but
also a lower price,” he said.

Graphics arts focus
More economical printing is also
a key selling point of new Oki
devices for graphics specialists
and commercial print providers.
Oki started the ball rolling
in 2012 with the launch of the
C711WT (A4) and C920WT (A3)
white toner printers. Instead of
cyan, magenta, yellow and black
process colours, these printers
use cyan, magenta, yellow and
white. The first printers in their
category (34/31ppm) to utilise
white toner, they make it more
economical to print short-runs of
transfers and films for everything
from T-shirts and mugs to backlit
signage and window stickers.
At the end of 2013, Oki
expanded its graphics offering
with the launch of the C931
A3 colour printer. This highly
productive device combines
high definition 1200 x 1200
dpi print quality; print speeds
of 50 pages per minute; a
consumables capacity of 38,000
pages for high volume printing
applications; and the ability to
handle a wide range of media

including gloss paper, film,
transfer paper and waterproof
paper in sizes up to SRA3 and
360gsm in weight.
This was quickly followed by
the Oki ES9541, the industry’s
first five toner device. The
addition of a fifth toner station,
in addition to CMYK, enables
users to enhance documents,
brochures and packaging with
spot colour in white or clear
toner (clear toner requires a
second paper pass, reducing
print speed from 50ppm to
18ppm). Alternatively, you could
print a layer of white toner in one
pass and overlay it with colour
toner in a second.
“In window film applications,
when you print a colour onto clear
film and you put it onto a window,
it looks a bit wishy-washy. But if
you lay white down first and then
lay the colours on top, suddenly
the whole thing becomes vibrant
and comes to life and you really
get strong colours and depth,”
explained Lowes.
Short runs
Whatever it is used for, Oki’s
five toner printer – like its white
toner devices – dramatically
reduces the cost of short printruns compared to established
solutions, opening up new
opportunities for the in-house
production of signage, packaging
and creative marketing material.
Nor, as Lowes explains, does
it just have applications in
commercial print environments.
“We see company marketing
departments as a key target for
our product – where people want
to produce in-house creatives
and short-run promotional
packaging material, like winebox
sleeves. With the clear toner you
get a very professional finish.
It’s great for in-house marketing
departments,” he said.
Oki is already developing new
toner that will expand potential
applications for the ES9541,
including metallics, such as
silver and gold, and a UV option
that would be invisible to the eye
but show up under a reading
device. It is also planning to
scale up its LED technology and
launch larger A1 and A0 devices.
Clearly, there is much more
innovation and diversification to
come.
www.oki.co.uk
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MFPs

Changing the way we work
Alan Clark, Product Marketing Manager for Xerox Europe, explains how
MFPs are going beyond basic functions and re-defining how work gets done.
On 22 October 1938, in a lab
in Queens, New York, patent
attorney and would-be inventor
Chester Carlson created
an easier way to duplicate
information on paper. Chester
had one simple objective:
“… to make office work a little
more productive and a little
less tedious.”
More than 75 years
later, Chester’s invention is
continuing to revolutionise the
way work gets done, sometimes
in surprising ways.
Evolving the Multifunction
Printer
Multifunction printers (MFPs)
entered the office environment
about 15 years ago, enabling
users to print, fax and copy
from a single device. More
recently, colour, e-mail and
scanning have become musthave MFP features, but for the
modern workforce, this still isn’t
enough. MFPs now need to be
connected to users, both officebased and mobile, whether they
are using PCs or smartphones.
In the future, businesses can
expect ever more functionality
from their MFPs. Advanced
software embedded in these
devices has evolved to enable
cloud sharing, mobile printing
and even ‘custom apps’
so that a health insurance
company, for example, can scan
reimbursement claims into its
payment system directly from
the MFP.
Increasingly, the MFP will
be seen as central to, rather
than peripheral to, the office
environment and its workflows.
Unleashing data in the
classroom
Education provides another
example. The MFP has long been
a mainstay of the school office,
but at a time when class sizes
are growing and school budgets
are tight, teachers are relying on

20 PRINT.IT

these devices to an even greater
extent. With an application
running on the MFP, teachers
can now push hand-marked
student work into the digital
analytics domain, speeding up
the evaluation of student work
and making it easier to address
the reality that students learn at
different paces.
If a teacher wants to know
how well their class has
grasped a lesson on fractions,
they can scan homework and
assessments into the MFP. The
software application reads and
analyses the students’ work in
minutes and the teacher can

then select how they want to
view the data by choosing from
a number of different reports –
thus reducing the time needed
to correct papers and enabling
a better understanding of the
various needs of individual
students.
Streamlining approvals
Even in a small to mediumsized company, document
approvals can quickly become
chaotic. Last minute changes,
misleading document titles
and confidentiality issues can
all lead to inefficiencies and
more serious problems such

Xerox Ignite Educator System: Xerox principal scientist Eric Hamby
and elementary teachers discuss how Xerox Ignite can help identify
the educational needs of individual students.

as legal action. In enterprises
with thousands of employees
and sophisticated workflows
processing tens of thousands
of documents every day, the
results of poorly managed
approvals can be catastrophic.
Content management
systems minimise these risks
by allowing organisations
to streamline business
processes and automate
routing, approval and other
transactional steps. Again,
the MFP provides the answer.
Documents are scanned into
an MFP and automatically
routed to the right person
or location. Once scanned
into the system, documents
are subject to a business’s
specifically configured
document management,
review and approval rules.
Documents can be tracked,
centralised, electronically
signed, searched for and
modified, all in compliance with
records management policies
and regulatory demands, such
as Sarbanes Oxley.
Face time
In the future, MFPs will be
able to sense when a user
approaches, detect if they are
passing by or intend to use the
device and ‘wake up’ to perform
a task. Face recognition that
makes it possible to display a
personalised menu of icons
for each user is also on the
horizon. With ‘flick’ and ‘drag’
operations, users can intuitively
scroll and move to the next
screen or preview.
Unlocking hidden value
As businesses continue to
change, traditional processes
and environments must
do the same. The evolving
functionality provided by the
MFP is a clear example of the
value-add benefits available to
businesses. In organisations of
all kinds, from the enterprise
to small businesses, the MFP
is an integral part of the office
environment, empowering
workers to be more agile,
responsive and productive.
www.xerox.co.uk
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Business Inkjets

DO I CONTROL
JOBS FROM
ORDER TO
DELIVERY?
I HAVE TO.
IS THERE
A SINGLE
END-TO-END
SOLUTION?
Get all the tools for success with EFI.
EFI print products and production software give you an end-to-end
digital solution that helps assure profitable growth. Keep control from
the moment your customers order a job to the moment they get it.

Call or scan to learn more
www.binfo.co.uk
+44
1246 298000 definitely.efi.com/14
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Improving
communications
in education

Look to the future...
Ricoh understand the importance of creating solutions that deliver
excellent communications both now and in the future. All our
education focussed products deliver unparalleled functionality,
performance and reliability.
Our award winning range offers real choice with print and MFP network ready models
featuring a host of innovative and user friendly features. Furthermore, with our
superior environmental credentials, our products tick all the boxes with enhanced CSR
certification. Work smart, benefit from a more joined up approach to your needs.
Contact us today via the website to see our latest offers and incentives.

GelJet | Colour Laser / MFP | Mono Laser / MFP | Projectors

ricohoffers.com/education

Sign up and be in with
a chance of winning a
GelJet for your school*
*1 winner will be chosen at
random on the 1st February 2014

Predictions

Year in Review

Innovation opening up
new markets

2013/2014

As the printer market responds to the improving
economic outlook, PrintIT asks leading lights from
the imaging industry for their thoughts about the
year we’ve just had and what 2014 has in store.

Andrew Hall, marketing
manager, Oki Systems UK

Demand continues to
gather pace
2013 has been a huge year
for Balreed. Our service-led
approach has really helped
us drive organic growth;
we’ve won some great new
business and managed those
roll-outs well; and, on top of
that, we have completed two
acquisitions in the last five
months.
Demand in the marketplace
has gathered pace. Whilst
financing is still an Achilles
heel for some, we have seen
an increasing number of clients
develop a real desire to move
on from their current suppliers,
unhappy with indifferent service
or escalating costs.
How to take advantage of
cloud technology and how best
to cater for mixed and mobile
technology environments are
topics about which we have
experienced increasing numbers
of enquiries from clients. There
is also an appetite among
many senior buyers to step up
from print infrastructure and
improve efficiency within their
businesses as they plot their
recovery from the recession. We
have developed a lot of unique
offerings for these customers
and expect demand to grow
further in 2014.
The pro-actively supported
MPS we provide is a perfect
platform on which to build
processes and we are looking
forward to working closely with
existing, as well as new, clients
to help them achieve second
and third phase improvements
in their document strategies.
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Gary Downey, Group
Marketing Director,
Balreed
Steve Mitchell, Group Product
Marketing Manager, KYOCERA
Document Solutions

Customised apps to
take centre stage
We’ve seen significant market
share growth around A4 MFP
solutions, A3 MFPs and colour
printing as a whole in 2013.
The competitive trend is
continuing, which reduces
the average selling price and
highlights the need for genuine
consumables and value added
services which will complement
the functionality of the MFP.
At KYOCERA we’ve focused on
our HyPAS platform, creating
over 100 apps ranging from
our free Mobile Print App and
free Login Manager App to Print
& Follow and PinPoint Scan,
which are designed for SMEs,
and SIMS Connector, BioStore
and Teaching Assistant which
support the education sector.
In 2014 we’ll see the
emphasis on customised apps
and services, including Cloud,
continue and look forward
to developments in bureau
scanning, 3D printing and
consultancy.

Nigel Allen, Marketing Director,
KYOCERA Document Solutions
UK Ltd

Reliability brings its
own rewards
Over the last year we’ve seen
margins being squeezed,
and the economic situation
continues to be tight for
everyone. Now more than
ever, people are looking for
robust, reliable products that
are built to last, so longevity
of kit and low running costs
are more important than ever.
KYOCERA’s 100% indirect
policy has definitely proved
beneficial in the current
economic climate. Resellers
have the confidence to rely on us
and our loyalty – the fact that we
provide extensive resource and
services to support them and
their customers is also a factor.
The end result is that we’re still
growing as a company because
we create a safe environment in
which to do business.
In 2014 we expect to see
increased interest in the ‘best
practice’ of managing print
– from basic managed print
services through to Cloud print
where people are utilising
Managed Document Services
in the Cloud, which, by cutting
out infrastructure costs, saves
significant amounts of the total
IT budget.

In the first half of the year,
SMEs were still acting
cautiously. This resulted
in very stiff competition in
the market, with customers
spending more time
researching affordable
alternatives to major
investments.
The continuing need to
minimise overheads has led
to consolidation of printer
stock within businesses and
greater take up of multifunction
devices to streamline printing
processes. In turn, this has
caused managed print services
to evolve into managed
document services, which puts
the emphasis on workflow plus
document storage and security.
Pricing was very keen, but we
have adapted to this trend with
some compelling promotional
offers and new models that
meet market demand for
affordability, energy-efficiency
and a smaller footprint.
Oki Systems UK has always
been at the forefront of
innovation and 2013 was no
exception. We launched a new
range of A4 colour and mono
multifunction devices that have
already won several awards.
In addition, we launched the
first-ever LED 5 Toner device
offering clear spot applications
or white toner printing on dark
substrates. This is unique in the
industry and very cost effective
too.
The key growth area for OKI
is managed document services.
OKI has been offering managed
print services for some time, but
in September we launched our
global brand, smart managed
document solutions. With the
continuing drive to cut paper
use, we predict new focus on
smarter, streamlined processes
and document management.
We are very excited about
2014. Our new 5 Toner
device will be key for us in
the early part of the year
and our enterprise class
A4 multifunction devices
will continue to reveal new
opportunities in the managed
services arena. OKI is already
working on new releases for the
latter part of 2014, which will
open up new markets for us.
01732 759725

Jeremy Spencer, marketing
director, Toshiba TEC UK
Imaging Systems

Phil Jones,
managing
director,
Brother UK

The cloud will
dominate
Big data and big insights:
Big data is growing exponentially,
but the key challenge for 2014
will be getting the big insights.
Business intelligence is the
number one priority for CIOs.
Extracting usable information
from data will become key.
Specialists offering hosting,
analysis and insight under one
roof will emerge, taking the
headache of big data away from
CIOs and CMOs.
The cloud gets bigger:
The cloud will dominate the
landscape and horizon, and
on-premise IT solutions will
continue to decline. CMOs will
become more influential in the
short-listing of technology as IT
goes off-premise. Demand for
‘location independent’ products
and services will continue to
grow as a result.
BYOD gives way to COPE:
The concept of ‘bring your own
device’ is well established in
large businesses and enterprises,
and device independence
will continue to gather pace.
Hardware provision in enterprises
is shifting from BYOD to COPE
(Corporately Owned, Personally
Enabled) due to security and
data issues. The requirement
for mobile device management
(MDM) will continue to grow.
Print Evolves: Latest
estimates indicate a single
digit decline in the print market
over the next five years with
big swings towards servicesbased printing (BPS/MPS) and
portable and mobile printing.
Transactional print will continue
to be dominated by the major
players, with priority being put on
programmes that capture endto-end consumables and brand
loyalty with partners.
3D printing grabs headlines,
not consumers: 3D printing
www.binfo.co.uk

is still in the early stages of
its lifecycle. There’s a high
degree of technical capability
needed in current application
software, so consumerisation
of the technology in terms of
mainstream penetration is
some way off. In 2014, vertical
markets and specialised bureaus
will emerge as the technology
goes through the growth curve
– currently at around 60% CAGR
in units.
Roam is the new home: The
traditional 9-5 work pattern no
longer exists for most people.
Now it’s all about agile, flexible,
mobile working. Print is changing
to meet the requirements of
roaming workers.
Workflow: Technology
solutions will be focused on how
workflow can be improved and
digitised. Document production,
distribution and management
will rise up the list of strategic
priorities. Business Process
Management (BPM) is high up
the agenda of organisations
looking to do more with less on
their productivity drive.
Collaboration: The disruptive
nature of the commercial
landscape will drive demand
for collaboration platforms and
mobile conferencing solutions
that enable fast, face-to-face
communication.
Consolidation: The
print market will see further
consolidation at multiple levels.
Large vendors will continue
to acquire niche services and
solutions businesses that
embellish their primary offers
and assist in the development of
new market sectors. Distributors
and resellers will continue to
consolidate as margin pressure
builds amongst those with
hardware-heavy business
models that lack positive margin
contribution from services
propositions.

Green shoots revive
interest in green
business
We are finishing 2013 in a
very positive frame of mind:
after what seems to be many
years of doom and gloom, this
new-found optimism is very
welcome. A number of trends
that have been gathering
momentum really took hold in
2013. Chief among these was
the issue of carbon reduction
and energy efficiency – it would
seem that the green shoots
of recovery have rekindled
thoughts of green business.
With businesses of all sizes
paying greater attention to their
corporate social responsibilities
(CSR), 2013 saw the launch
of our e-STUDIO 306LP/RD30
MFP, which utilises the most
advanced erasable toner
technology ever brought to

market. This complements
initiatives such as our Carbon
Zero scheme, which ensures
that any CO2 produced during
manufacturing and supply
processes is entirely offset.
I believe 2014 will be the year
of intelligence. Businesses are
starting to pay more attention to
their information input channels
and demand more from the
content they have access to.
This information and advanced
intelligence can then be used to
enhance customer satisfaction
which will benefit all parties.
Finally, security will continue
to be high on the agenda.
For those operating in areas
with high levels of sensitive
information, high profile
cases of lost and stolen data
have brought the issue of
security into sharp focus. We
have addressed this issue by
introducing elements such as
Self Encrypting Drive (SED)
technology, but there’s still much
to do in terms of educating end
users about the importance of
having a ‘whole life’ approach to
security.

Tatsuo Murakami,
Managing Director, Riso

Inkjet to benefit from
changes in how we
print
There is definitely a noticeable
upward trend in the economy,
and a positive feel to many
sectors. But, it’s also a
changed market, with a
different way of thinking.
Companies and organisations
still have to keep an eye on
reducing costs, more so now
than ever.
Hand-in-hand with economic
growth is a need to acquire
new equipment to fulfil new
contracts, but the days of large
capital investments are gone

and people are looking for
alternatives. They are looking
to add more colour to their
printing and, due to budgetary
pressures, they have to be
focused on a solution that is
cost-effective.
Because we offer that
alternative and because we offer
the ability to print in colour at
high speed and low cost, we are
seeing more and more people
reassess how they print. That’s
why we at Riso have recorded a
20% increase in turnover. We’re
very positive about the state of
the printing industry and the
part that inkjet is playing in its
future.
Continued...
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Data security still a
major concern

Shaun Wilkinson,
MD, UTAX

Simon Hill, Group Marketing
Director, Nuance

Audit document
processes not just
hardware
We expect 2014 to be
characterised by the evolution
of two of 2013’s key themes.
First, there will be increased
demand for a cost-effective
and secure MPS that reduces
print volumes by identifying
and eliminating non-essential
printing. There will also be
pressure to deliver continuous
improvement and cost-saving
throughout the term of MPS
agreements that are already
in place.
Customers are looking for

The key trend impacting
the print industry in 2013
hasn’t, in my opinion, been
fully realised yet – although
it was rarely out of the
papers. Consider the following
possibilities proposed by
Gartner and other gurus.
n By 2015, 80% of all handsets
will be smartphones and they
will all be capable of being
integrated into an enterprise’s
decision-making process.
nC
 loud-based services are
destined to become more
important. As more and more
devices become capable
of connecting to the cloud
and apps can sync across
all platforms, the actual
devices become increasingly
unimportant.
n The Internet of Things (500
billion+ by 2015) will become
more important. NFCs,
embedded sensors (even
biological implants), image
recognition and many other
‘things’ will all be connected
to the Internet and all will
be transmitting data, be it
personal, social, medical or
commercial.
n The rapid merging of the
principal and richest areas
of Big Data will drive the
development of faster chips,
chip arrays and AI and, with
it, Quantum Computers. The
architecture and infrastructure
innovation throughout the whole
contract term, from mobile
printing to document capture
and business processes. MPS
suppliers need to migrate to
Managed Document Services
and spend time during the audit
phase gaining an understanding
of how documents flow through
an organisation, rather than
merely assessing hardware and
print volumes.
The second trend is further
acceptance of BYOD with end
users and organisations that
increasingly operate in what can
best be described as a hybrid
environment – with both mobile
technologies and cloud-based
solutions changing the way
we work with documents and

of computer technology will
alter radically over the next
five years.
If all this is true, then we
should be very concerned
indeed. Because none of those
predictions make any mention
of security and, as Mr Edward
Snowden has so ably reminded
us this year, you don’t need to be
very clever to steal information –
you just need to be trusted with
access.
Many companies are
concerned about the security
of their cloud-connected data
streams and the people or
organisations who might be
seeing that data. Thanks to
various whistle blowers or
cyber-terrorists (depending on
your point of view), we already
have a fair idea of who they are,
and we cannot be so naive as to
believe there is no government
in the world that would not be
interested, for example, in the
latest oil and gas reports from
XYZ Plc.
My prediction for 2014,
therefore, is that we will see a
significant growth in enquiries
regarding the protection of data,
images and print in storage or in
transmission.
Fortunately – and this
may not surprise you – UTAX
does have a range of software
solutions that can help in the
shape of the UTAX Data Security
Kits (available for all A3 MFPs
and laser printers).

business information. We believe
that in 2014 we will see greater
demand for easy-to-use and
secure mobile print solutions.
Mobile, document capture,
desktop PDF and workflow
solutions will be key technologies
in 2014. As important as their
individual functionality is their
compatibility with each other
when embedded on the MFP.
We will see more demand for
solutions that address the
issue of non-essential printing.
The fix here needs to be based
around an effective and regularly
updated print policy and an
intelligent print management
solution that enforces print rules
designed to reduce print-related
costs, volumes and energy use.
continued...
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Tony Burnett, Sales Director,
Altodigital

Mobile print must be
driven by employers
not employees
This year has been
interesting for the print
industry. We have seen
real progress towards the
‘less visible’ print and
document technologies
that have the potential to
really improve workflow
and drive organisational
efficiencies. One key area for
our customers is mobile print
technology, and we’re seeing
increasing demand for mobile
print solutions, as BYOD
becomes more common in
the workplace and employees
become increasingly mobile.
Its two main applications are
public printing through specific
print apps and public hotspots,
and corporate printing utilising
solutions that enable printing
from smartphone and tablet
technology to any device
within the business network.
In both cases, security
remains the biggest concern.
For businesses that handle
sensitive data, it’s essential
that the opportunity for staff
to use unproven and untested mobile print software is
minimised and that any mobile
print solution is driven by the
company, not the employee.
Throughout 2014, we’ll see
more companies embracing
mobility, and IT departments
will increasingly integrate
secure mobile print applications
as part of a broader BYOD
strategy. This has the potential
to increase print volumes, as
employees benefit from total
flexibility and are able to print
remotely from any device,
rather than being tethered to a
desktop computer.
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Buy one.
Get up to fifty back.

Samsung Printing Solutions
are transforming today’s classroom
Visit Samsung Print at BETT Show 2014 to learn how our Print
Solutions are revolutionising printing for the education sector.
Stand No: B98
22nd - 25th January 2014, ExCeL London
Register your attendance at: www.bettshow.com

SAMSUNG.
PRINTING INNOVATION.

Philips
Pocket Projectors

An Education in Multimedia
Good communication is the key to education!
Philips PicoPix projectors offer an exciting way of delivering
the visual support materials that are crucial to learning.
Choose the model that suits your requirements best. All PicoPix projectors
offer premium quality imaging using advanced LED technology. Enhanced
brightness and contrast give your pictures and videos a piercingly sharp and
vivid projection. PicoPix help you to embrace the value of technology.

Key Features
• Connect and Project:
Laptop, android tablet and phone, iPad, iPhone,
camera, video camera, USB, SD card
Model shown PPX3610
– other models available.

• Portable
Pocket sized, lightweight, 2 hour battery life,
take and use anywhere

Key Educational Applications
• Classrooms
Visual stimulation, breakout groups, one-to-one
• Field Trips
• Drama and Art
• Sport Coaching and Teacher Training

For more info on the full range of
Philips PicoPix pocket projectors simply
email philipspico@businessproposition.co.uk
or visit www.picopix.philips.com
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Francis Thornhill, European & UK
Marketing Manager, Canon Europe

Support for a more
flexible way of working
Jonathan Whitworth, Managing
Director, DSales (UK) Ltd

The future’s so
bright...
2013 was an excellent year
for DSales (UK) with record
sales of £11.7 million and the
opening of our new showroom
at Heathrow serving our
channel partners and their
customers in London and
south-east England.
Manufactured by Konica
Minolta, the Develop ineo range
continues to be at the cutting
edge of technical innovation
and design. Solutions are now
a major factor in any sales
proposal and Develop has
some excellent document
management software apps
that are unique to the brand like
the award-winning ‘store+find’
electronic archiving solution.
Sales of production print
systems remain small. This end
of the market hasn’t lived up
to early predictions, possibly
because the downturn hit the
commercial print sector hard
and also because of the stepchange needed in dealer service
provision to support this high
performance kit. However, with
the economic recovery sales are
picking up.
Prospects for 2014 look
excellent. DSales now has a
record number of dealer channel
partners and has the resources
to support partners in very big
contract sales – not only is the
volume of orders increasing,
order value is growing too.

www.binfo.co.uk

Today, living without the
convenience of a smartphone
is inconceivable. The mobile
functionalities that are a way
of life for consumers were
adopted by more and more
enterprises in 2013 as a
means of managing documents
more efficiently. Businesses
across Europe have slowly
been recognising the benefits
of equipping their employees
with mobile devices to support
a more flexible way of working
that enables a workforce to be
productive even when outside
the office.
We have seen increasing
demand for printers and
scanners with mobile, Wi-Fi and
cloud connectivity that address
the needs of employees working
with, or planning to work with,
smartphones, tablets or laptops.
Our Office Insights report
confirmed how useful those
capabilities are, with more than
two-thirds of respondents stating
that Wi-Fi-enabled printers or
scanners have a positive impact
on productivity: almost half
considered automatic sending of
scanned documents to the cloud
as valuable.
At the same time, customers
have started to address common
concerns around mobile working,
such as control and security.
There has been a strong need
for a secure environment and
employee education to allow
new working practices to evolve
without compromising security
or control.
Decision-makers across
Europe that we’ve spoken to
seem very optimistic about
2014. Almost half of them
expect business growth over the
next 12 months, but there are

challenges on the way.
Mobile workforces can
be a brake on profitability if
employees don’t have access
to the right technology and
workflows outside the office.
We see this happening when
organisations try to introduce
mobile working without clearly
defining a mobile strategy that
incorporates workers’ needs
and document management
processes. The decision-makers
we spoke to agreed that their
organisations could do more to
enable staff to work off-site as
effectively as in the office.
In 2014 the push into mobile
and remote working practices
will continue, but organisations
need a clearly defined office
technology strategy and more
staff training if employees are to
unlock the true potential of their
mobility.
More organisations will
introduce specialised mobile
apps that allow employees
to tackle traditional officebased tasks on the go. These
might include printing, feeding
documents into business
workflows or approving contracts.
The increasing number of apps
will force more organisations to
introduce corporate app stores.
These one-stop-shops will give
employees and departments an
overview of available business
apps and help them find the
ones they need to be productive
when outside the office.

Mark Ash, General Magnager
Print – Uk & Ireland, Samsung

SMBs the main driver
for economic growth
2013 was the year print
became truly mobile. Although
the ability to print from a
smartphone or tablet isn’t
new, this year we’ve seen the
most demand for it. This has a
lot to do with the technology
that supports its improvement.
From a Samsung point of
view, the launch of our NFCenabled printers was a big
tipping point in seamless and
efficient mobile printing for
our customers. Next year, we
will see the versatility of NFC
develop further, particularly in
the business landscape.
Our range of wireless
products are also Google Cloud
Print and Airprint-enabled.
This year, we’ve seen a rise in
demand for cloud print-enabled
devices, reflecting the growing
need for dispersed and mobile
workforces to be able to work
and print on the move. We have
developed our mobile print apps
to meet this requirement, not
just for printing but for scanning
and editing too.
SMBs will continue to be the
main driver of economic growth
and their need for full featured
products at low cost will become
ever more apparent. SMBs
focus on the most essential IT
equipment and print is a vital
part of this.
This year, we have brought
numerous Printing Solutions
Packages to market so that
they can purchase what is
most important to them. One
of the biggest cost elements in
IT infrastructure is the server
and its maintenance. Knowing
the cost-saving imperatives of
SMBs, we introduced serverless
printing solutions so that SMEs
could spend their money on
other areas of their business
and focus on improving the
productivity and efficiency of
document processes.
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Mobile Printing

Mobile printing on
your terms

The Lantronix xPrintServer
Airprint-enables existing
network and
USB printers

Daryl Miller, VP of engineering
at Lantronix, explains how
consumerisation and BYOD are
changing the world of printing.

Daryl Miller, VP of engineering
at Lantronix
iOS devices such as
the iPad are becoming
increasingly prevalent in
work environments largely
due to their ease of use and
flexibility. However, aside
from the security issues that
BYOD poses, businesses need
to address the practicalities
of these devices in the
workplace: for example, if
staff are given the freedom to
work where they want, they
should be able to print where
they want too.
Printing outside your own
network was a problem even
before smartphones and tablets
became everyday professional
tools. Often, laptop users were
only able to get around the
problem by storing a file on a
USB flash drive and giving it to
someone who had access to a
printer e.g. the front desk at a
hotel. With the consumerisation
of IT and Bring Your Own
Device (BYOD), the challenge
of mobile printing has reached
new heights, largely because
smartphones and tablets were
30 PRINT.IT

not originally set up to meet the
demands of printing on the go.
On top of the usual
difficulties associated with
mobile printing, such as how a
device connects to a printer and
how it transmits data, there are
new questions:
n How is the print job rendered
(on a device, by a cloud
service or by a print server)?
n How does the device
recognise and communicate
with the printer (special
printer drivers, universal print
drivers, protocol)?
n How is the print command
given to the printer (Wi-Fi,
email, Bluetooth)?
n How is the user interface set
up in such a way that it is
consistent with the habits of
smartphone and tablet users
(text entry, printing apps,
integration into the operating
system)?
Since the iPad gained
recognition as a productivity
tool, the demand for mobile
printing has rarely been
questioned, and the inability
of mobile devices to print
is becoming a problem that
begs for a solution. Nearly all
Fortune 500 companies have
implemented iPads. In the U.S.,
it is now common practice to
do coursework on an iPad, and
students need to be able to
print out their work. Lawyers,
real estate brokers and sales
people frequently attend
appointments or go on business
trips with just an iPad, yet they
may still want to print things.
FedEx and AT&T are leading
a trend in the U.S. by offering

printing services in their offices.
Even leading hotel chains want
to provide their guests with easy
access to a printer in the lobby.
Typical applications for mobile
printing
Analyst house IDC lists
the following typical usage
scenarios for mobile business
printing (The Mobile Business
Printing Landscape: Assessing
the Opportunity, IDC, May
2011):
n Printing a boarding pass at a
hotel;
n Printing a contract for
signature while visiting a
customer;
n Receiving an email at home
and printing it without using
a PC;
n Printing at any company
branch without the need for
IT support;
n Making a last minute
change before an important
presentation and printing the
final version directly from your
mobile phone; and
n Printing documents in the
office even when you’re out,
so they are ready when you
return
The technical challenge of
mobile printing is comparatively
small if a user always wants
access to the same printer, e.g.
a printer on a network where the
user has corresponding rights,
such as in the office where they
work or in their home. Problems
arise when mobile workers
are out and about and want
to print a document from their
smartphone or tablet. Under
these circumstances, they must

work with a variety of networks,
connections and printer types.
The user of a mobile device
will usually have to overcome
several hurdles along the
path to attaining the printed
document. These may include:
installing the printer driver;
uploading the file to the cloud;
authenticating or registering
oneself; securing access to a
Wi-Fi network; locating a printer
via Wi-Fi or via an email address
or other identifying feature; and
installing an application. There
is no perfect standard by which
all these hurdles can be easily
overcome. Rather, there are
different approaches to solving
the problem for different user
groups.
Strategies: Printer
Manufacturers
Nowadays, nearly all printer
manufacturers offer an emailbased printing service. The first
and most advanced service in
use today is ePrint from HP:
other examples include Email
Print from Epson or Mobile Print
from Xerox.
To use these services,
network printers receive a
specific email address through
registration. Thereafter, when a
file is emailed to this address,
it will first be rendered in the
cloud, then the print file will
be sent to and output on the
printer.
Among other factors, cloud
printing has the advantages
that printer drivers are stored
centrally; the burden of
rendering is relieved from the
01732 759725

device; and email provides
a very simple and universal
means to transport the data.
Disadvantages lie in the fact
that the path across the cloud
can take a relatively long time.
Moreover, it is primarily a way
to allow a limited number
of mobile employees to
occasionally print in advance
of their return home or to the
office. HP also offers an app,
which mobile users can use to
find out where public ePrintcapable printers are available.
Printer manufacturers have
noticed they aren’t getting
very far by offering solutions
that only work with their own
printers. As a result, they are
increasingly trying to find ways
to integrate printers from
other manufacturers into their
solutions, even if the range
of features available is often
limited.
Strategies: Google and Apple
Solutions offered by
smartphone heavyweights
Google and Apple take very
different approaches. Google
is focusing on the cloud, with
Google Cloud Print. A device

Problems arise when
mobile workers are out
and about and want to
print a document from
their smartphone or
tablet.

uses an app to send a file to the
cloud via an HTTPS connection.
From there, the service sends
the print file either to a Google
Cloud-capable printer or to
a computer with Chrome,
which serves as a print server
and sends the file to print. In
contrast to other cloud services,
Google doesn’t use thousands
of print drivers, but rather
one standard process and
potentially the print driver on
the PC.
On the plus side, no print
drivers are required on the
device and the user only needs
a Google account. However,
even Android devices require
their own printing app in order
to use Google Cloud Print
services and only a very small
number of apps, such as the
Gallery, can use the service
directly. Other disadvantages
include the fact that only new
printers support this standard.
Users in the U.S. can use Google
Cloud Print to print files at a
FedEx Office location. Google
is marketing the service as
an alternative to conventional
printer administration in
networks.
Even Apple has taken care
of the issue, if somewhat
belatedly: they have only offered
AirPrint, an OS-integrated
protocol that doesn’t require
any downloads or drivers, since
iOS version 4.2. The rendering
is done directly on the Apple
device and printed via a peerto-peer connection on a WiFi
network. The advantage here
is that apps can print directly
via the native iOS menu and
a detour through the cloud is

avoided. Provided the developer
of the app involved considered
the need to print, the user will
not need to open an additional
app in order to print.
The downside is that
AirPrint offers very few options
regarding the design or
optimisation of the print. For
example, you cannot define
the resolution or type of paper.
However, the biggest practical
challenge is similar to that
facing Google Cloud Print: that
printers found in companies
today have a long useful life
and, in spite of widespread
manufacturer support, AirPrintenabled printers are still rare.
Print Server and Apps
Since AirPrint-enabled printers
are not widely available, there
also exist print server solutions
that AirPrint-enable standard
USB and network printers.
The xPrintServer from
Lantronix is one. It recognises
all network printers and
connected USB printers via
plug and play and can forward
AirPrint commands to them
without the need to install
new software. iOS devices
communicate with the print
server via Wi-Fi and also
provide additional management
functions via a web interface.
These include authentication
options via Active Directory,
protecting a printer through
authentication queries, and
printer logs that record what
has been printed and when.
The costs are similar to those
of a cheap home printer and
power consumption is less than
one watt – a fraction of what
it would be if a computer was
used as a print server.
Further applications of
mobile printing include apps
such as PrintMe or printerShare,
which can locate and use
printers within WiFi networks,
and ThinPrint Cloudprinter by

Modern printers like the Brother
MFC-J6920DW A3 inkjet come with a
range of connectivity options to suit
mobile and tablet users, including
Apple AirPrint and Google Cloud Print.
However, this is of no benefit to the
millions of older devices still in use.
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The ability of customers
to print directly will
become part of the
service in environments
that are centered on
business travellers...
Cortado. An account needs
to be created on a computer
connected to the user’s printer
of choice, after which the app
can be used to print via the
cloud. As with the Lantronix
xPrintServer, any printer can be
used, as the app sends the item
to be printed to the connected
computer rather than the printer
itself. However, it shares the
same limitations as Airprint in
that there is little in the way of
printing customisation options.
These limitations are countered
by the fact that the app is free
for personal use.
Where will mobile printing
establish itself?
Today there are numerous
public WiFi hotspots available
and mobile printing could
become a common service
in the future. The ability of
customers to print directly will
become part of the service in
environments that are centered
on business travellers, such as
hotel lobbies, business centres
and airports. It is likely that
universities and companies
that are open to customers will
set up a guest network using
Wi-Fi that is separate from the
company network but linked to
a printer that is able to receive
jobs from AirPrint and Google
Cloud. Mobile printing could
become a paid-for service
in environments like cafés,
schools or libraries and could
be used to make up a small
proportion of the operating
costs of wireless networks. Even
post offices, parcel drop points,
shopping centres and stationery
stores, as well as conventional
printers could become typical
service points. All-in-all, mobile
printing will gradually become
more widespread following
the adoption of plug and play
systems that can be operated
by untrained personnel.
www.lantronix.com
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