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Ricoh  
Click.
Control your costs and  
earn an ongoing return.

 
Ricoh Click is the new support package for Ricoh printers, bringing new levels of transparency  

and ease of use to printer management.

Because the Click charge covers all consumables, spare parts, servicing and support, you can  

enjoy predictable costs throughout the term of the contract without the risk of large one-off  

payments for printer repairs.

Printers are too important to the running of a business to be left to chance. 

To find out more about how Ricoh Click can bring certainty and transparency to printer management,  

please call us or speak to your account manager.

www.ricoh.co.uk
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HP’s autumn refresh of its 
printer line-up addresses 
some of the key trends in 
today’s ‘hybrid paper-and-
digital world’: the greater 
mobility of office workers; the 
need for security; big data; 
and the cloud.

The four trends are closely 
inter-linked as shown by two 
major product innovations 
outlined by HP at a worldwide 
press conference in Barcelona 
on October 1: new mobile print 
solutions designed to make 
it easier for mobile workers 
to print from/scan to tablets 
and smartphones; and the 
launch of new digital workflow-
optimised HP Flow MFPs.

Addressing the needs of the 
90% of customers who want 
to print from smartphones but 
either don’t know how to or find 
the process too complicated, 
HP has introduced a simple 
touch-to-print solution that 
provides a direct link between 
an MFP and mobile devices. 

This comes in two low cost 
variants: the HP JetDirect 
2800w (€50), which fits in the 
hardware integration pocket 
of FutureSmart devices; 

and the HP1200w Mobile 
Print Accessory (€38), which 
connects via USB to existing 
printers used by 40 million HP 
customers worldwide.

Both options enable users 
of NFC-enabled mobile devices, 
including the new HP Elitepad 
tablet, to print just by tapping 
their device on the printer. They 
also enable printing from WiFi-
enabled devices via a peer-to-
peer WiFi Direct connection. 

The first new products to 
come with the HP JetDirect 
2800w built-in are the HP 
Laserjet 800 Series of Flow 
MFPs, which HP describes as 
the world’s first NFC-enabled 
enterprise MFPs.

HP stresses that ease of 
use has been achieved without 
compromising security, as 
the wireless element of these 
units is completely separate 
from an MFP’s wired network 
connection; they offer 128-bit 
encryption; and administrators 
can set 13 digit passcodes to 
restrict access to the device. 

HP’s second major 
announcement is the extension 
of its Flow MFP concept to the 
HP Laserjet 800 series and to  
the HP ScanJet Enterprise Flow 
5000 s2 scanner.

HP Flow MFPs – introduced 
this time last year – are a new 
type of MFP optimised for 
scanning not copying. To enable 
fast scanning on office MFPs, 
HP has broken the traditional 
link between scanner and print 

engine speeds and significantly 
increased scanner throughput; 
tripled the lifetime duty cycle 
of typical MFP scanners; 
improved reliability by 
introducing ultrasonic double-
feed detection; and added a 
duplex scanner so it doesn’t 
matter which side up you place 
a document in the feeder.

Flow MFPs also provide 
advanced scan routing and 
sharing capabilities including 
a direct link to the Autonomy-
derived Flow CM Professional 
cloud-based content 
management solution.

In addition to these 
launches, HP announced an 
international mobile broadband 
product; enhancements 
to its Officejet Pro X series 
of business inkjets; and 
authentication and serverless 
capture solutions. For more 
details see the next issue of 
Business Info (Issue No. 114).
www.hp.co.uk
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HP goes with the flow and enhances 
mobile printing and scanning

Epson has announced a new inkjet print technology that will 
enable it to deliver dramatically faster print speeds on office 
inkjet printers.

Epson PrecisionCore, seen for the first time in Epson’s new 
SurePress L-6034V and L-6034VW label printers, features a new 
print chip that is claimed to deliver ‘commercial grade performance 
in a compact, modular form’.

The technology is scalable from single-pass industrial presses 
to workgroup and desktop printers and can be used both in moving 
serial printheads and fixed linehead arrangements.

The compact high density printhead can eject up to 40 million 
dots per second with greater accuracy than ever before. In office 
printing, this will allow it to match laser quality and durability, with 
the added benefit of affordable colour, faster print speeds and up 
to 70% lower power consumption.   www.epson.co.uk
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Epson unveils high speed, scalable 
inkjet technology

Mobile print 
alliance formed 
You might have expected 
HP to use its strong mobile 
print offering as a major 
competitive advantage. 
However, it is one of the 
prime movers behind a 
new organisation set up to 
promote wireless printing 
standards that provide a 
consistent user experience 
across all devices. 

The Mopria Alliance aims 
to simplify mobile printing by 
helping to develop standards 
that will enable smartphone/
tablet users to print wirelessly 
to any device without having 
to install software; and by 
providing standard tools so 
that software developers can 
easily incorporate print into 
mobile applications. 

Founder members 
include Canon, HP, Samsung 
Electronics and Xerox.
www.mopria.org.

Epson is likely to use 
PrecisionCore to boost print 
speeds on its Workforce Pro 
business inkjets, which look 
slow (if affordable) beside 
devices with fixed, page-wide 
printheads, such as HP’s 
Officejet X Series, the Lomond 
Evojet Office powered by Memjet 
and the Brother HL-S7000DN. 



Worldwide page volume 
generated on home and office 
digital hardcopy devices* fell 
to 2.98 trillion in 2012 from 
3.03 trillion in 2011 and 3.09 
trillion in 2010, reflecting a 
year-on-year decline of 1.5%, 
according to new research 
from International Data 
Corporation (IDC).  

In Europe, the Middle East 
and Africa (EMEA) printed output 
fell by 2.3% overall and by 3.1% 
and 3.2% in Western Europe 
(WE) and Central and Eastern 
Europe (CEE) respectively.

Even so, last year almost 2 
million pages were printed in 
EMEA every minute – enough 
to cover almost 17.5 football 
pitches with paper.

Ilona Stankeova, research 
director for Imaging Printing and 
Document Solutions, IDC CEMA, 
said: “A recession economy 
and slow business activity; 
tightening budgets and pressure 
to cut costs; digitisation 
of document workflows; 
increasing adoption of managed 
print services (MPS); and 
environmental concerns across 
Europe were the key factors 
behind the page volume decline 
in EMEA last year.” 

The rapid adoption of 
tablets and smartphones is 
not a factor, says IDC, as most 
handheld mobile devices are 
purchased by home users, who 
are responsible for only 5% of  
pages printed in the home or 
office. 

Its study Mobile Device 

Users vs. Non-Users: Print, 
Scan, Document Management, 
2012 indicates that on average 
tablet and smartphone owners 
print more than non-owners 
and are inclined to print more 
if they have applications that 
allow them to do so easily. They 
also have a greater preference 
than non-owners for reading 
documents in printed rather 
than electronic formats.

“Tablet devices are killing 
the PC/notebook business, but 
not printing volumes,” claimed 
Mitri Roufka, research director 
for Imaging Printing and 
Document Solutions, IDC CEMA.

According to Stankeova, 
tablets and smartphones 
actually provide an opportunity 
for growth. “Page volumes from 
mobile devices are expected 
to grow, and thus represent 
an opportunity for vendors, 
as over 50% of pages printed 
from tablets and smartphones 

are pages that users would 
not have printed from a PC. 
However, users are reporting 
a need for better tools and 
applications to help them print 
from those devices. Over 50% 
of smartphone users and 35% 
of tablet users indicate that 
they do not know how to print 
from their devices. This is a real 
opportunity that manufacturers 
need to address,” she said. 

IDC believes that the two 
main factors influencing page 
volumes are the economic 
conditions and business activity; 
and the need to print and 
process certain documents on 
paper. As more businesses 
digitise processes, IDC expects 
EMEA page volumes to continue 
to decline slowly.
www.idc.com
* Inkjet and laser printers, copiers 
and MFPs with speeds of less than 
70 pages per minute (mono laser) 
and 45ppm (colour laser). 

Printed page volumes still falling but 
smartphones aren’t to blame
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Occasional A3 
without the 
overheads 
Businesses and workgroups 
that have an occasional need 
for A3 output but not in high 
enough volumes to warrant 
investment in a large A3 MFP 
are among those likely to 
benefit from Toshiba’s new 
e-STUDIO2505 series of mono 
MFPs (with colour scan). 

The three 25ppm machines 
have an A4 paper supply 
and footprint but can handle 
occasional A3 print/scan/copy 
jobs via the A3 bypass tray and 
A3-sized Automatic Document 
Feeder.

Chris Mills, product manager 
at Toshiba TEC UK, said: “Until 
today, customers just had to 
accept that they were limited to 
one paper format when using 
an A4 device. We are proud to 
have found a way to overcome 
this. The e-STUDIO2505 series 
offers users far more flexibility 
and a smart way of printing.”
www.toshiba.co.uk

CEPI stats show decline in paper use 
The economic downturn and greater digitisation helped reduce 
overall consumption of paper and board in Europe by 3.8% last year, 
according to the Confederation of European Paper Industries (CEPI). 
Over the same period, European GDP decreased by 0.3%  (source: 
Eurostat – EU27). CEPI statistics show that in 2012 CEPI members 

produced 92.1 million tonnes 
of paper and board, 1.6% fewer 
than in 2011. Before the 2008 
crisis, production was 97.9 million 
tonnes. Exports of paper and 
board outside Europe grew by 
5.3%, whilst imports fell by 9.7%  
from 2011 levels. 
www.cepi.org/node/16197

Banner’s Closed Loop paper in 
production

Positive outlook 
Not everyone is downbeat about the 
print market. Susanne Heis, HP Vice 
President & General Manager Printing 
Systems EMEA, is much more bullish. 
She told PrintIT that it was important 
to distinguish between consumer and 
business printing. “What’s declining 
is the consumer print market – the 
consumer printing at home. But when 
you look at the SME printer market 
in EMEA, our guess is it’s growing by 
8-10%. The business printing market is 
still growing,” she said.

Rapid adoption of tablets and smartphones is not a factor in page 
volume decline (photo courtesy of Canon)



If not for printing, what else can you use 
your printer paper for?

1. Dress making
Conqueror took to the catwalk at the Coronation 
Festival held at Buckingham Palace on July 11-
14 when models showed off shimmering origami 
dresses made entirely from paper. The Coronation 
Festival organised by the Royal Warrant Holders 
Association in the gardens of Buckingham Palace 
included an exhibition of more than 200 suppliers 
to the Royal Family and a 400-seat catwalk show 
featuring spectacular outfits made from products 
supplied by a selection of  exhibitors. Talk Paper, 
the office and business papers division of Antalis 
and a Royal Warrant holder for more than 20 
years, supplied Conqueror fine paper in a range of 
thicknesses and sizes, which enabled up-and-coming 
British designer Joey Bevan to create dresses with 
both softly flowing and structural sections. Conqueror 
Golden Haze Pearlescent gave the dresses a 
luxurious sheen.

2. 3D printing
3D printers from Mcor Technologies don’t use plastic filament like 
most other devices. Instead, the company’s Selective Deposition 
Lamination (SDL) full colour 3D printing technology makes solid 
durable, tactile models out of normal copier paper. New or used 
sheets are cut to an accuracy of 0.1mm and bonded together to 
create objects with wood-like durability. Because they are made from 
paper, objects can be recycled and are also more economical to 
produce. One Mcor customer, Vincennes University in Indiana, found 
that it cost $35 in materials to create a pulley system on a plastics-
based 3D printer, but only $5 with a paper-based Mcor Matrix 3D 
printer.  www.mcortechnologies.com
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Alternative uses for 
printer paper

Printing moves 
from the home to 
the office
Four out of five employees 
print personal documents 
in the office rather than at 
home, according to a survey 
of 2,000 adults by Oki 
Systems (UK). One in ten 
does so every day.  

The main reasons given 
for using office machines 
were not having a printer at 
home (38%) and convenience 
(37%). Another might be that 
only 27% of respondents 
said their company both had 
and actively enforced a print 
policy.

Printing is popular for 
work purposes, too, with 
92% printing daily and 45% 
printing more than 10 pages 
every day. The need to have 
hard copies for evidential 
purposes was given as a 
reason for printing by 59% of 
respondents.

Smartphone users are 
adding to print volumes. One 
in four respondents brings 
their own phone and tablet to 
the office and, of these, 45% 
print from them to an office 
printer.

Sharpdesk Mobile
Mobile Printing, Scanning and Sharing App.

Download the FREE App from the Apple, 
Google or Window Store. For more 
information on this or any Sharp 
product please email: mfp.suk@sharp.eu

www.sharp.co.uk

Sharp want to make life easier for people who work on the move  
/This is Why our Sharpdesk Mobile App allows you to wirelessly print, 
scan and share from your mobile device.

•  Print PDF, JPG and TIFF files from a Smartphone or Tablet PC 
directly to any supported Sharp MFP.

•  Scan documents from any supported Sharp MFP directly to your 
mobile and share it through email or other mobile apps.

app_advert_6.indd   1 09/07/2013   21:59

Despite the rise of 
electronic messaging, postal 
communications have certain 
qualities that give them an 
advantage over digital media, 
chartered psychologists 
at London Metropolitan 
University have found.
Avery-sponsored research 
into how different groups 
respond to an identical 
message communicated 
by letter and email found 
that letters were considered 
60% more engaging and 
40% more trustworthy than 
emails. Eighty-five per cent of 
respondents said they read 
letters more carefully than 
emails and 80% find them 
more persuasive. The study 
also found that we are 40% 
more likely to take action 
and respond positively to 
business propositions if they 
are communicated by letter. 
www.avery.co.uk/
loveletters

Letters seen in a 
favourable light
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Living up to the new slogan for its 
printer business, ‘Samsung. Printing 
Innovation’, the Korean giant chose 
the IFA exhibition in Berlin to unveil 
three new printer concepts created 
for today’s smartphone/tablet 
users. 

Samsung already offers a number 
of ways to make printing from 
smartphones easier including the 
Samsung Mobile Print app and support 
for Google Cloud Print, WiFi Direct and NFC 
printing (on the Xpress C460 Series of colour 
lasers and the M2070 Series of  mono 
lasers). 

Its new Wave concept offers 
another connectivity option in 
the form of a built-in smartphone 
dock that enables direct printing 
of content saved on a 
smartphone. The Indie 
combines a printer and 
a mobile docking sound 
system.

Its third concept, 
the One & Only mono 
laser printer, can take an 
additional cartridge (cyan, 
magenta or yellow) for spot 
printing in a second colour.

Businesses can introduce 
secure pull printing to 
departments, such as 
accounts, human resources 
or research & development, 
easily and cost-effectively 
using a new bundle from 
network specialist SEH and 
Cortado, a leading vendor of 
enterprise mobility and print 
management solutions.

The TPR-10 Starter Pack 
combines a ThinPrint Reader 
TPR-10 for user authentication 
at any make of network printer; 
five smart cards; and a 5-user, 
12 month license for Cortado’s 
Personal Printing secure print 
solution. Users can expand the 
solution by adding more user 
licenses, TPR-10s and printers.

The use of a ThinPrint 
Reader TPR-10 and Cortado 
Personal Printing ensures that 
print-outs are only released and 
picked up by authorised users 
who authenticate themselves 

at a printer using a supplied 
contactless RFID smart card, an 
alternative card already used by 
the enterprise for identification 
purposes or a BlackBerry, 
Android or iPhone/iPad client. 

Gartner analysts claim that 
the introduction of pull printing 
or follow me printing solutions 
in enterprises cuts paper use 
by 10% by eliminating waste 
from unnecessary and repeat 
printing.

Personal Printing also 
eliminates driver problems 
and administrative effort by 
gathering all print jobs in one 
queue.

The bundle is available to 
new Cortado customers who, 
upon purchase of a TPR-
10, register for the five-year 
guarantee extension on the SEH 
website.
www.seh-technology.com/
starter-pack.html
www.personal-printing.com

Dot matrix printers join 
mobile printing revolution 
Reflecting the greater use of mobile devices 
by today’s workers, Dascom has become 
the first dot matrix printer manufacturer 
to join the Cortado Cloud Printing Alliance. 
The development will enable the company’s 
customers in production, logistics and 
warehousing to print from mobile devices 
to dot matrix printers via the cloud. Users of 
the free Cortado Workplace app or Cortado’s 
enterprise solution, Cortado Corporate 
Server, can now print from an iOS, Android or 
Blackberry mobile device to the cloud-ready 
Tally T2150/T2265+/T2280+/T2365/T2380 
and Tally MIP480 mobile printer.
www.cloudprintingalliance.com

Sharp’s next generation 
MFPs are designed to 
be fully integrated with 
office workflows and fully 
supportive of modern 
workstyles including 
greater use of smartphones, 
tablets, wireless 
technologies and the cloud. 

The MX-5141N, MX-
5140N, MX-4141N and 
MX-4140N have colour/mono 
print speeds of up to 51 
pages per minute and come 
with a large touchscreen 
control panel, full internet 

access and the ability to print 
wirelessly from or scan to a 
smart phone or tablet. 

On top of this, they provide 
all the productivity features 
of previous Sharp MFPs 
including workflow automation 
powered by Sharp OSA; Adobe 
PostScript 3; the option of 
a fast document feeder; an 
internal network-accessible 
hard drive; a paper supply that 
can grow to 6,600 sheets; 
various finishing options; user 
authentication; and secure 
data encryption and erasure.

New evidence of the need for secure printing in offices is provided 
by a survey from shredder manufacturer Fellowes, which reveals 
that one in four employees (27%) finds 
commercially sensitive documents left 
in a printer. One in five (20%) finds 
similar material in a photocopier or 
scanner (20%). The survey highlights 
the security risks posed by paper 
documents in general, with payslips 
(40%), staff contracts (22%) and 
company or staff bank statements 
(12%) all commonly left around for 
others to see.

Brother’s new range of inkjet MFPs for home users includes the first 
inkjet model to have an NFC (near field communication) printing 
capability. Users can print from and scan to an NFC-enabled mobile 
device simply by holding it up to the printer, which then makes a 
direct connection through 
Wi-Fi technology. The MFC-
J870DW also includes 
USB, wired and wireless 
network connectivity, as 
well as smartphone and 
tablet printing options 
such as Google Cloud 
Print and Apple AirPrint.
www.brother.co.uk 

Printed pages pose security risk

Brother first with NFC

Sharp MFPs with full internet access

The shape of things to come?

Shredding documents after use can  
help improve data security  

Secure print bundle cuts cost of printing 



Get all the tools for success with EFI. 
EFI print products and production software give you an end-to-end 
digital solution that helps assure profitable growth. Keep control from 
the moment your customers order a job to the moment they get it. 

©2013 EFI. All rights reserved.

DO I CONTROL
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ORDER TO  
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Businesses are being urged to look again at their print 
strategies or risk losing customers, as a number of recent 
surveys highlight the continued popularity and effectiveness of 
printed communications.

A Direct Marketing Association (DMA) study, From letterbox to 
inbox 2013, found that four out of five consumers act on direct mail 
immediately; and that direct mail was more successful at driving 
traffic to brands’ websites than email. 

Nearly half of the 1,232 UK adults surveyed said they retain 
printed items to look at again and 56% consider printed marketing to 
be the most trustworthy of media channels.

Rachel Aldighieri, director of communications and insight at 
the DMA, said: “People continue to value direct mail and printed 
communications from brands, finding that it plays a seamless role 
within their connected worlds, offers some qualities not found 
in other comms and is an essential part of the overall ‘brand 
experience’.”

She added: “Many people today easily could choose to conduct 
their lives entirely online, but they don’t. For brands to market 
effectively in a truly connected 
world, they must fully recognise 
the role that print comms play 
and will continue to play for 
many years to come.”

This doesn’t just apply to 
marketing communications. 
There is growing evidence that 
consumers resent it when 
service providers ignore their 
preferences and force them 
to adopt e-billing or charge for 
paper bills and statements.

Earlier this year, Two Sides 
published the results of an 
international survey of 2,500 
consumers, in which 60% said 
that the option of paper billing 
was an important factor when 
choosing a new supplier. Nine 
out of 10 consumers want to be 
able to switch between paper 
and e-bills without difficulty or 
additional cost; 42% prefer to 
receive financial services bills 
by post only; and 37% prefer to 
receive utility bills by post only.

Consumers continue to 
value printed bills because they 
are thought to improve record 
keeping (69%) and are easier 
to check (65%), more secure 
(48%) and easier to read (46%).

A separate survey by Opinium for the Keep Me Posted campaign 
in support of paper communications found that 84% of adults are 
unhappy when companies take away their right to choose how they 
are communicated with. Four out of 10 people say the removal of 
paper statements entirely could seriously affect their finances, such 
as missing a bill payment.

Keep Me Posted is funded by UK postal operators Royal Mail,  
TNT Post and UK Mail. More information can be found at  
www.keepmeposteduk.com. 

From letterbox to inbox was sponsored by HP and produced by 
the Direct Marketing Association (DMA) and fast.MAP. The report 
can be downloaded from: http://dma.org.uk/toolkit/infographic-
letterbox-inbox-2013

According to Winning the 
Paper Wars by AIIM, the 
association for image 
management professionals, 
businesses are continuing 
to waste time and money 
on paper-based processes 
unnecessarily, with almost 40% 
of respondents to a recent 
survey citing the need for 
physical signatures and legal 
admissibility as the biggest 
obstacles to the adoption of 
electronic workflows.

Wacom signature pads 
provide a secure, legally 
admissible solution for 
banks, insurance companies, 
healthcare providers and other 
organisations that need to 
capture handwritten signatures 
as part of a business workflow. 
Capturing signatures digitally 
saves the time and cost of 
printing, scanning, distributing 
and storing hard copy 
documents such as contracts 
and consent forms.

Wacom’s latest models are 
the STU-530, with 5-inch high 
resolution colour screen, and 
the STU-430 with a 4.5in mono 
screen. Users can sign the 
screen digitally using a cordless 
battery-free pen that has an 
industry-leading 1,024 levels 
of pressure sensitivity. This 
allows the pads to capture a 
signature’s pressure profile as 
well as its image.

When not being used for 
signatures, the STU-530’s colour 
screen can display advertising, 
promotions or branding.

The pads offer a number 
of physical security features 
including an integrated pen 
holder; security lock to prevent 
theft; and an option to tether 
pens. Customers can connect 
external USB devices, such as 
fingerprint readers, next to the 
unit using the same USB cable.
www.wacom.com

Oki breaks new 
ground with five-
colour desktop 
printer  
The graphic arts industry’s first 
five-colour, A3 LED printer has 
been launched by Oki at the 
Viscom exhibition in Paris. 

In addition to C, M, Y, K 
process colours, the Oki ES9541 
offers an extra spot colour 
in white or clear gloss. This 
capability was previously only 
available on expensive digital or 
lithographic printing equipment. 

The introduction of the 
Oki ES9541 enables creative 
businesses and copy shops to 
produce a greater variety of 
material on demand, in short-
runs more cost-effectively than 
ever before. 

The white toner option is 
ideal for printing on colour 
paper, transparent film, T-shirt 
transfers and promotional 
merchandise; and the clear 
gloss for producing high 
quality catalogues, manuals, 
photobooks and marketing 
documents.

The ES9541 costs £17,000, 
prints at speeds of up to 50 
pages per minute and has a 
consumables capacity of up 
to 38,000 pages. It supports 
paper sizes from A6 to SRA3; 
banner lengths of 1.3m; and 
media of up to 360gsm (single 
sided) or 320gsm (duplex). An 
optional EFI Fiery XF server 
provides enhanced colour 
management.
www.okieurope.com

Lose printed communications 
and you risk losing customers 

Sign up to  
electronic workflows 
with wacom
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SMART IDEAS FOR  
SUCCESSFUL COMMUNICATION

A new guide produced by 
Neopost and the DMA provides 
useful advice on how to 
maximise the effectiveness of a 
direct marketing budget.  
A Practical Guide to Creating 
Effective Direct Mail Campaigns 
contains valuable tips on every 
stage of a campaign, from 
planning to response analysis. 

The free guide can be 
downloaded from  
www.neopost.co.uk/dmaguide.
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hheeiigghhtteennss eeffffiicciieennccyy wwhhiillee lloowweerriinngg ccoossttss..

IItt ccoommeess wwiitthh aann eexxppaannddeedd rraannggee ooff nneeww aacccceessssoorriieess mmaakkiinngg iitt mmoorree ppoowweerrffuull aanndd ccaappaabbllee tthhaann eevveerr.

* Among multifunction, inkjet office printers as of March 2013. Based on RISO testing standards.
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Bulletin

In addition to devices for day-to-day office printing needs, many 
organisations have a requirement for more specialist solutions. The 
Royal Air Force Aerobatic Team, better known as The Red Arrows, 
is a good example. It recently installed a 17-inch Epson Stylus Pro 
3880 digital inkjet printer for the production of high quality A3 and 
A4 lustre, matte and gloss photographs for distribution at media 
and corporate events. The printer’s small footprint allows it to be 
taken on tour with the Red Arrows for on-the-spot printing of images 
captured by RAF photographers. The Red Arrows’ nine display pilots 
and 100 support staff and engineers are based at RAF Scampton in 
Lincolnshire and, during the winter, train at RAF Akrotiri, Cyprus. The 
Epson Stylus Pro 3880 was supplied by Color Confidence based in 
Birmingham.   www.raf.mod.uk/reds/
http://shop.colourconfidence.com/index.php

DSales (UK) Ltd, UK 
distributor for the Develop 
range of multifunctional 
document imaging systems, 
has introduced a range 
of mono MFPs to satisfy 
enduring demand for B&W 
printers as part of a balanced 
print deployment. 

Ideally equipped to serve as 
the main printer in a workgroup 
or small business or as a 
desktop device in larger firms, 
the ineo 3300P/4000P/4700P 
have print speeds of 33, 40 and 
47 A4 pages per minute. 

The 4000P and 4700P have 
the added benefit of a 2.4-
inch colour display; optional 
1.2GB memory upgrade; and 
the ability to add up to three 
different paper trays. 

DSales (UK) MD Jonathan 
Whitworth said: “There is still 
great demand for desktop 
mono printers in many offices. 
These new high-performance 
models will allow our dealers 
to meet this need particularly 
for large tenders where mono 
printers are required as part of 
a document imaging contract.” 

Customers in London and 
the South-East can see the 
printers at DSales’ newly 
opened showroom at Heathrow.
0844 980 0377
www.dsales.eu

Brother’s appointment as 
Official Technology Partner of 
Fulham FC might not have done 
anything to improve Fulham’s 
home form, but it should 
at least enhance the club’s 
internal communications. In 
return for a variety of marketing 
and advertising rights around 
Fulham Football Club, Brother 
UK is supplying printing and 
communications products 
to Craven Cottage and the 
Motspur Park training ground. 
It is also donating resources 
to the club’s charity arm, the 
Fulham FC Foundation.  

Brother supports Fulham FC

Reaching new heights 

(l to r) Andrew Forsyth, Senior 
General Manager, Brother UK 
Sales & Marketing; Alistair 
Mackintosh, CEO, Fulham 
Football Club; Martin Jol, 
First Team Manager, Fulham 
Football Club; Phil Jones, 
Managing Director, Brother UK; 
James Lawton-Hill, Head of 
Marketing, Brother UK

DSales meets 
enduring demand 
for B&W printing

Altodigital service 
award
Independent supplier of digital 
print and document solutions 
Altodigital has won a Ricoh 
Customer Service Certification 
Gold Award in recognition 
of its high standards of 
customer service. Ricoh 
Dealer Manager Ben Miles 
said: “We established the 
Gold Customer Service Award 
to showcase and recognise 
the very best service 
providers throughout the UK. 

All our reseller partners are 
subjected to a rigorous audit 
and vetting process to ensure 
that their customer service 
and technical know-how are of 
the highest level.”
www.altodigital.com

Lexmark buys 
Saperion
Lexmark’s buying spree 
continues, this time with the 
purchase of German enterprise 
content management and 
business process management 
company Saperion AG for 
$72 million. The acquisition 
will strengthen the European 

footprint of Perceptive Software, 
a Lexmark company. Saperion 
has a large installed base of 
medium-sized and enterprise 
customers including E.ON, 
Henkel, Lufthansa, Vodafone, 
Daimler and Siemens.
www.lexmark.com

Asset DB enhanced 
with tri-colour 
capability
Newfield IT has enhanced its 
Asset DB MPS toolset with 
a tri-colour meter capability 
that enables consultants and 
resellers to calculate printing 
costs for devices that vary 
the click charge according to 
the amount of colour used, 
such as Kyocera MFPs and 
Xerox ColorQube devices.

The tri-colour capability in 
Asset DB v4.2 is supported at 
every level of a consultancy 
process, from data collection to 
presentation. At Auditor level, 
data collectors can capture 
all available tri-colour meter 
readings; at Analyst level, users 
can split single level colour 
volume into tri-colour meter 
levels and create tri-colour 
level cost per page contracts; 
and at Architect level, solution 
architects can transfer volume 
between all colour levels to 
ensure the most efficient 
solution is achieved.

NewField IT MD James 
Duckenfield said: “4.2 isn’t 
just another point release for 
Asset DB; we’ve incorporated 
the ability to collect tri-colour 
meters and perform TCO on 
these devices in a simple way 
despite the inherent complexity. 
We have also opened up the 
system with a great new UI for 
creating and customising icons 
and for users to define their 
own field validation.” 
www.newfieldit.com

In brief...



Samsung printing solutions are transforming today’s workplace.
Samsung mobile printing solutions enhance your workers’ performance, letting them 

collaborate, share information and interact better than before. See how our  printing 
solutions can help your business productivity at samsung.com/uk/printinginnovation

© 2013 Samsung Electronics Co. Ltd. Wireless model or network model with Wireless Access Point (WAP) only.

MOBILE PRINTING GETS.
COLLABORATION GOING.

SAMSUNG.
PRINTING INNOVATION.In brief...



PRINT SMART WITH OKI
With OKI, you will improve not only your  
print-related processes but you will benefit from 
real cost savings, measureable efficiency gains 
and the freedom to focus on what really matters  
to you: your business.

AFFORDABLE SMART GREENEFFICIENT

Having the ability to achieve 
more with your printer 
means nothing if the device 
it too big for your office.  
OKI’s tried and tested LED 
technology means our 
devices are compact with 
modern styling that easily fit 
into the smallest of offices.

Making printers affordable 
and helping customers print 
smarter is the overriding 
driving force behind a range 
of new and updated products 
from OKI. No matter what your 
business, we have the perfect 
print solution for you.

Print Optimizer from OKI 
puts the right devices in the 
right places and allows you 
to gain control and benefit 
the environment at the 
same time. 

Our devices are manufactured 
to the highest standards of 
quality and technology. We are 
so convinced of the quality and 
reliability of our products that 
we offer an extension of the 
standard warranty to 
3 years on all our products.

INTRODUCING
THE NEW 
MC700 SERIES 
CHANGE THE WAY YOU WORK

Duplex LED copying  

and scanning 

Fast and accurate duplex 

copying and scanning, 

through 100-sheet RADF. For 

double-sided documents

High yield cartridges
Reduce user intervention, 

cost and impact upon the 

environment

Advanced features that help improve 
the efficiency of your business

Enterprise-wide security

Secure PIN or IC card 

release solutions for 

protected printing of 

 Convenience stapler 

Built-in convenience stapler 

as standard, for easy post 

Large colour touch screen 

Height adjustable touch 

screen interface provides 

customisable access to 

a range of standard and 

bespoke functions facilitated 

by an open platform

Wireless connectivity

Optional wireless 

functionality so that 

your MFP can be placed 

Internal  

Automatic stapler combined 

with offset paper stacking 

and duplex printing for 

advanced document 

Flexible paper capacity 

Three optional paper trays 

or Large Capacity Feeder 

(LCF) available (up to 

3,160 sheets), to suit your 

business needs

Automatic LED  

duplex printing

Automatic duplex as 

standard, for cost effective 

printing of double-sided 

documents

*MB770dfn and MC780dfn onlyPrint Smart. Print OKI
     OKI UK    @OKIUK     /OKIUK
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The desire of businesses 
to reduce print costs is as 
strong as ever. But not at any 
price. 

Consolidating all print 
activity on large departmental 
A3 MFPs can make sense from 
a cost per page perspective, 
but for the sake of convenience 
and productivity, a strong 
case can be made for placing 
a number of workgroup A4 
devices within easy reach of 
end users.

Today, it is widely accepted 
that the optimum print 
infrastructure in enterprises 
and SMEs features a balanced 
deployment of A4 and A3, 
colour and mono devices. In 
small businesses with limited 
budgets and negligible A3 
volumes, an A4 colour machine 
might satisfy in-house printing 
and workflow requirements in 

Product Highlights

Simply perfect
Sharp has launched two compact A4 colour MFPs to meet demand for a 
reliable, affordable desktop solution for small workgroups of up to five people.

their entirety.
To meet the needs of 

customers who don’t need 
an A3 device, Sharp already 
provides a wide range of lower 
cost, space-efficient A4 MFPs, 
including the DX-C200, MX-
C312 and MX-C381 for small, 
medium and large workgroups 
respectively.

It is now strengthening its 
colour A4 offering with two 
small workgroup MFPs, the MX-
C250F and MX-C300W, which 
combine the reliability and 
productivity of larger MFPs with 
the small footprint of a desktop 
model.   

“There has always been a 
requirement for small desktop 
machines,” explains Sharp 
Group Product Manager 
Tom Primett. “For example, 
in departments such as HR 
that regularly print sensitive 

material, in a director’s suite, 
or in a pod for four people. 
You might also choose to have 
one or two scattered around a 
busy office that people can use 
if the hallway machine is not 
accessible.

“We found that we were 
missing out on business from 
potential customers who 
needed a true business-class 
MFP but in a desktop format at 
an affordable price. We sell a 
lot of MX-C312s, but we were 
also losing orders because 

4-in-1 functionality
Network colour print, copy, scan and fax functions as standard.

Desktop design
Compact desktop design saves floor-space. Can be operated from 
a seated position even when the extra paper tray is added.

Wired and wireless network
Built-in Fast Ethernet network connectivity enables easy sharing in 
busy workgroups. The MXC-300W adds wireless LAN connectivity, 
enabling wireless printing/scanning via a wireless router or a 
direct connection. 

Professional print quality
Superb colour print/copy quality for a desktop MFP, with 600 x 
600dpi resolution and PCL6 and PS3 emulations as standard.

High productivity
Print/copy speeds of 25 and 30 pages per minute for both colour 
and B&W output enable large print jobs to be completed quickly. 
First page out times of 10/18 seconds for mono/colour pages 
ensure rapid throughput. 

Hands-free copying/scanning
Automatic document feeders (35- and 50-pages respectively) offer 
rapid copying/scanning of multiple pages at speeds of 18 originals 
per minute (opm) for B&W and 9opm for colour. The ADF on the 
MX-C300W automatically scans both sides of the page. 

Large paper capacity
A standard paper capacity of 300 pages, with the option of an 
additional 500-sheet paper tray for busy workgroups. A 50-sheet 
bypass tray supports paper/card stock up to 220gsm.

PC-free Print/Scan
A USB port on the control panel enables walk-up, PC-free printing 
from/scanning to USB memory sticks. Many competitor products 
only offer printing from USB. Support for JPEG, TIFF and PDF file 
formats.

Ease of use
A 5-line display and programmable buttons for common tasks 
simplify and speed up operation. 

Low running costs
Paper-saving features include automatic two-sided printing; n-up 
printing; an ID Card Copy function that lets you copy both sides of 
a card on the same sheet; and the electronic routing of inbound 
faxes to email addresses. A toner-saving Eco Mode cuts running 
costs further.

Energy efficient
Energy Star accreditation and low TEC ratings of 1.65 and 
1.92kWh keep power consumption low.
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Which model 
is best for 
you?
MXC-300W
n  built-in wireless 

connectivity
n  faster print speed: 30ppm 

versus 25ppm
n  better automatic 

document feeder: 50-page 
capacity (compared to 35 
pages on the MX-C250F) 
with automatic page 
reversal for two-sided 
copying and scanning

MXC-250
n  cheaper: £2,995 vs 

£3,395
n  lower TEC rating of 1.65 

versus 1.92kWh

they are too highly featured, 
only come in floor-standing 
configurations and cost more 
than some people want to pay.”

Business class
In response to feedback from 
customers and dealers, Sharp 
has strengthened its range  
with the Sharp MX-C250F and 
MX-C300W 4-in-1 MFPs. 

Suitable for use by 
individuals or teams of up to 
5 people, these desktop A4 
devices have fast print/copy 
speeds of 25 and 30 pages 
per minute for both mono and 
colour output; colour scan-
to-email, FTP server, network 
folder, desktop or USB; Super 
G3 fax; a time-saving automatic 
document feeder; maximum 
paper capacity of 800 sheets; 
and Print from/Scan to 
removable USB storage.

Both are network devices, 
but the MX-C300W has the 
added benefit of built-in 
wireless LAN connectivity 
making it especially useful for 
businesses with hot desking 
and flexible working policies 
and mobile employees.  

To keep costs down, neither 
has the premium features 
found on the MX-C312 or MX-
C381, such as a hard disk or 
large LCD touchscreen. Nor are 
they Sharp OSA-compatible, 
which means that they can’t 
be used with document and 
workflow solutions, such as 
Follow-Me printing, or be fully 
integrated with enterprise 
applications with one-touch 
scanning into a document 
management system, say. 
Instead, scans must be routed 
to other applications via a PC.

That said, the MFPs do 
come with essential business-
class security features, such 
as IPsec data encryption and 
PIN-based user authentication 
so that they can only be 
used by authorised users. 

Business-class reliability and 
performance in a space-saving 
desktop design.

Administrators can restrict 
user’s access to specific 
features and apply print quotas 
to keep colour print/copy costs 
under control. If necessary, 
they can also disable individual 
features, such as the Direct 
USB port.

Another way in which the 
Sharp MX-C250F and MX-
C300W are true business-
class devices is that the only 
consumable the customer 
needs to change is paper. 
Everything else, says Primett, 
is looked after by a service 
engineer.

“A lot of products in this 
space are home user-type 
machines that have been built 
up for the office environment: 
99.9% of the time you buy a 
machine on a meter click yet 
are still expected to change 
the drum and developer 
yourselves. The MX-C250F 
and MX-C300W are different. 

Designed exclusively for office 
environments, they are reliable, 
service-based machines that 
have the same maintenance 
cycle as a large A3 machine. 
When the engineer comes in to 
service your A3 machines, he 
will maintain your A4 desktops 
as well.”

Conclusion
With the introduction of the 
Sharp MX-C250F and  
MX-C300W, Sharp now has 
a competitive A4 colour MFP 
to meet any need. For larger 
workgroups or businesses that 
require sophisticated workflow 
capabilities, it offers the OSA-
enabled MX-C312 or MX-C381; 
and for smaller businesses/
workgroups with simpler 
requirements and smaller 
budgets, it offers the Sharp  
MX-C250F and MX-C300W.

For more information on this or any 
Sharp product please email:  
mfp.suk@sharp.eu or visit us at: 
www.sharp.co.uk



To enter, simply fill in  
this questionnaire and  
either scan & email or just email 
your answers along with your 
address and contact number to  
ethan@binfo.co.uk.

Alternatively, you can complete 
the survey online at www.
triumphadler.co.uk/survey

You can also post us your entry.  
(All entries to reach us by the closing 
date of November 30, 2013)
TA Triumph-Adler Survey,  
Kingswood Media,  
Amhurst House,  
22 London Road,  
Sevenoaks TN13 2BT.

Winners will be announces on  
12th December 2013 via social 
media and online at  
www.triumphadler.co.uk/survey

Name

Position within Organisation

Organisation

Please tell us the first 3 characters of your postcode (i.e. SN6):

Email Address

Phone Number

As with all prize draws we have Terms and Conditions. Please ensure you 
have read them before submitting your responses. You can view the T&Cs 
at http://www.triumphadler.co.uk/survey/tandc.html 

Please tick any of the boxes that apply before returning the survey: 
o Enter me in the prize draw, I’ve read the T&Cs

o Include me in more surveys

o Send me your Quarterly newsletter

o Send me more info on how you can help me

o Please don’t ever contact me, I’m only interested in winning an iPad mini!

Q1  The location I work at is: 
  o  Single Site
	 o  Head Office – Multiple UK Sites Only
	 o  Branch – Multiple UK Sites Only
	 o  Head Office – Multiple International Sites
	 o  Branch – Multiple International Sites

Q2  How many people does the organisation employ?
  o  1 – 10
	 o  11 – 50
	 o  51 – 100
	 o  101 – 500
	 o  501 – 1000
 o  1000+

Q3  Please tell us approximately how many sites you have and the 
number of people employed there?

  Sites 1-10  11-50  51-100  101-500  501-1000  1000+

 In UK 	 o	 o	 o	 o	 o	 o

  Rest of  	
o	 o	 o	 o	 o	 o World

Q4  Which best defines your type of organisation?  
o  Agricultural & Horticultural

	 o  Business Services & Supplies
	 o  Charities & Non-for-Profit
	 o  Education & Training
	 o  Food & Drink
 o  Fuel and Energy
	 o  International Trade
	 o  IT, Systems & Support	
	 o  Manufacturing/Trade Services
	 o  Marketing, Print & Media
 o  Medical, Health and Beauty
	 o  Public Services & Authorities inc. Local Government
	 o  Retail, Resellers & Agents
	 o  Suppliers & Manufacturers
	 o  Vehicles & Travel
 o  Other

Q5   Which of the following statement best describes your role? 
 o   I use the printers/copiers but I am not responsible for purchasing 

them
	 o   I am responsible for purchasing printers/copiers and buy from a 

preferred suppliers list
	 o   I am responsible for purchasing printers/copiers and I can choose 

the supplier/influence the preferred suppliers list

2013 TA Triumph-Adler Office 
Print Management Survey 
Welcome to our first annual ‘Office Print Management Survey’.

As you will undoubtedly know, TA Triumph-Adler has a long heritage 
of engineering excellence, but our company would never have gained 
this reputation if we hadn’t made every effort to discover our clients’ 
needs and listen to what they actually think.

We are therefore very grateful that you’ve agreed to give a 
few moments of your time to help us continue our success and 
development. To thank you for your time, we will enter you in a draw to 
win one of three iPad Minis – for delivery in time for Christmas.

This survey will take no more than five goldfish (or 15 minutes)!

PrintIT has teamed up with  
TA Triumph-Adler to undertake 
in-depth research into Print 
Management in the UK today and 
to understand how businesses 
and organisations work with 
their printers and copiers in an 
everyday office environment.  
We will annouce the results of the 
survey online in January 2014.  
As an incentive to take part in 
this research we are giving 3 lucky 
readers the chance to win an iPad 
Mini. The 3 winners will be drawn 
from the hat after the closing date 
of November 30,  2013.

Win an 
iPad Mini
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Q6  I purchase (please tick all that apply): 
  o  Directly from the manufacturer
	 o  Through an independent dealer
	 o  Via online purchasing
	 o  Other
  

Q7  Which best describes your office set up?(please tick all that apply) 
  o  We have a designated print room
	 o  We have multi-user printers/copiers
	 o  We have single user printers/copiers

Q8   Please identify whether you have and use the following 
functions on your printer(s)/copier(s) and their level of 
importance to you: (please rate the function’s importance from 5 to 0, 
where 5 = Very Important and 0 = Not at all important)

 Function  Have  Use  Importance
  Yes  No  Don’t  Yes  No  Don’t  5  4  3  2  1  0
  Know Know

 Fax o	o	 o	 o	o	o	 o	o	o	o	o	o

 Scanning o	o	 o	 o	o	o	 o	o	o	o	o	o

 Archiving o	o	 o	 o	o	o	 o	o	o	o	o	o

  Wireless o	o	 o	 o	o	o	 o	o	o	o	o	o
 printing

  Printing o	o	 o	 o	o	o	 o	o	o	o	o	o 
from a  
mobile  
device

 User Codes o	o	 o	 o	o	o	 o	o	o	o	o	o

  Ability to o	o	 o	 o	o	o	 o	o	o	o	o	o 
choose  
paper tray

  Ability to o	o	 o	 o	o	o	 o	o	o	o	o	o 
print on  
both sides 
of paper

  Ability to o	o	 o	 o	o	o	 o	o	o	o	o	o 
choose  
colour  
output

  Ability to o	o	 o	 o	o	o	 o	o	o	o	o	o 
choose type 
of paper 
(i.e. Plain, 
coloured, 
thick etc.)

  Ability to  o	o	 o	 o	o	o	 o	o	o	o	o	o 
choose size  
of paper  
(i.e. A3, A4  
or A5)

  Hole o	o	 o	 o	o	o	 o	o	o	o	o	o 
punching

 Stapling o	o	 o	 o	o	o	 o	o	o	o	o	o

  Booklet o	o	 o	 o	o	o	 o	o	o	o	o	o 
folding

Q9  Do you ever print larger or smaller than A4 size in your office?
  Always  Sometimes  Never

 Smaller than A4	 o   o		 o
 Larger than A4	 o   o		 o

Q10   What level of importance is attached to each of the following 
printed output in your general office use? (please rate from 5 to 0, 
where 5 = Very Important and 0 = Not at all important)

        5  4  3  2  1  0

 Emails 	 	 	 	 	 	 o	o	o	o	o	o

 Word-processed documents	 	 	 	 o	o	o	o	o	o

 Spreadsheets 	 	 	 	 	 	 o	o	o	o	o	o

 Presentations 	 	 	 	 	 	 o	o	o	o	o	o

 Photos 	 	 	 	 	 	 o	o	o	o	o	o

 Accounting documents 	 	 	 	 o	o	o	o	o	o

 Webpages 	 	 	 	 	 	 o	o	o	o	o	o

 Sales Collateral 	 	 	 	 	 o	o	o	o	o	o

Q11  Which of the following best describes you?  
(please tick all that apply) 

  o  I know and care about how much each paper print costs
	 o  I know but don’t care about how much each paper print costs
	 o  I don’t know how much each paper print costs

Q12  In your organisation, how are printing/copying costs allocated?   
(please tick all that apply) 

  o  Centrally o  By user
	 o  By department o  By project
	 o  By team o  Not at all

Q13  Do you ever print larger or smaller than A4 size in your office?
  Policy  Guidelines  Neither Don’t Know

  Recommendations for minimal	 o   o		 o	 o	
paper usage

  Black & white over colour as Default	o   o		 o	 o

 Electronic Archiving as DEFAULT o   o		 o	 o

 Out of hours switch off/sleep mode o   o		 o	 o

 Paper type (i.e. 80gsm Recycled) o   o		 o	 o

Q14  Which of the following do you have on your company computers 
as a DEFAULT printer setting?

  Yes  No  Don’t Know

 Colour print	 o   o		 o
 Black & white print	 o   o		 o
 Double-sided printing	 o   o		 o
 Eco-print	 o   o		 o

Q15  Which of these printer/copier brands have you heard of?   
(please tick all that apply) 

  o  Canon o  Kyocera Mita
	 o  Olivetti o  Ricoh
	 o  NRG o  Nashuatec
	 o  Riso o  HP
	 o  Dell o  Lexmark
	 o  OKI o  Konica Minolta
	 o  Develop o  Xerox
	 o  UTAX o  TA Triumph-Adler
	 o  Gestetner

Q16  How would you rate general satisfaction levels with service from 
your current supplier(s)? 

  o  Excellent o  Good
	 o  Average o  Below Average
	 o  Poor 

Q17  Where do think your current suppliers need to improve?   
(please tick all that apply) 

  o  Cost (PPP, overall contract) o  Service (maintenance, repair)
	 o  Product range o  Flexibility (to suit you)
	 o  Other
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As a bit of fun; if your printer/copier had a name, what would it be and why?

Name: 

Reason:

THANK YOU
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Document Solutions

Oki customers can look 
forward to tighter integration 
of their MFPs with business 
processes and document 
workflows, following the 
launch of a new generation 
of colour and mono printers 
based on the company’s 
open architecture smart 
Extendable Platform (sXP).

The colour MC700 series 
introduced in the summer 
and the newly launched mono 
MB700 series meet the needs 
of businesses that want to do 
more than just print, copy, scan 
and fax. 

The combination of an 
embedded open architecture 
and 9-inch colour touchscreen 
display enables users to 
interact with bespoke and 
third party solutions such as 
Papercut print management; 
Docuware document 

Scarcely a week goes 
by without another 
announcement from NAPPS, 
the Document Solutions 
Association. Set up two 
years ago to raise standards 
of customer care in the print 
industry, it has been adding 
new members and partners 
on a regular basis ever since.

At last count, 75 members 
had signed up to its code 
of practice, which gives 
customers reassurance that 
an organisation’s business 
practices are sound and ethical. 
NAPPS director Aaron Warham 
says that, as awareness of 
NAPPS grows, membership is 
proving to be a useful sales tool.

“We go back to our 
members every quarter to find 

management; and drivve image 
scanning and OCR. 

Previous generations of Oki 
MFPs could be integrated with 
solutions to improve device 
management and facilitate 
digital workflows. However, 
the process is much simpler 
and easier with Oki’s sXP 
architecture and customisable 
touchscreen. Graham Lowes, 
marketing director of Oki 
System (UK) Ltd, likens the 
combination to a tablet that 
can be installed with apps for 
performing different tasks. 

High volume A4
The MC700 series is an A4 
colour MFP based on a variant 
of Oki’s popular C711 colour 
printer. Designed to meet the 
needs of medium and large 
workgroups, it comes in a 
choice of three models: the 

MC760 (28 pages per minute 
colour and mono); the MC770 
(34ppm colour/36ppm mono); 
and the MC780 (40ppm 
colour/mono). 

All three machines have 
a colour scanner; a large 
colour control panel like that 
found on Oki’s A3 devices; 
a paper capacity of up to 
3,160 sheets to suit the 
needs of organisations with 
high A4 print volumes; the 
option of a 2,000-sheet large 
capacity feeder; and a built-in 
convenience stapler on the 
side. The MC780 also has an 
internal finisher for the collation 
and stapling of document sets. 

Allaying the security 
concerns of enterprise 
customers, the MFPs come 
with an encrypted hard disk, 
secure PIN printing, disk wiping 
and a secure print with card 

release option.
For businesses that prefer to 

print bills, statements, invoices 
and other transactional 
documents in black and white, 
Oki has just launched the 
MB700 series of sXP-enabled 
mono A4 MFPs.

The MB760 and MB770 
have print speeds of up to 
52ppm and boast many of the 
same features as the MC700 
series including a 9in colour 
touchscreen, convenience 
stapler, 160GB hard drive,  
paper capacity of up to 3,160 
sheets and an internal finisher 
on select models.
www.okieurope.com

Powerful platform 

Still work to do

Oki’s new generation of A4 MFPs simplify the transition from 
paper-based to digital workflows

As NAPPS approaches its two-year anniversary, James Goulding 
speaks to Aaron Warham about recent developments at the 
independent certification body set up to raise standards in the UK 
document solutions industry.

out how they are getting on 
and the big thing we hear is 
that the NAPPS logo acts as 
a differentiator. It’s a positive 
sales tool for them,” he said.

Meanwhile, NAPPS 
continues to raise awareness of 
the association in the end user 
community. 

“We work with NASBM (the 
National Association of School 
Business Management) and 
the BAPC (British Association 
for Print and Communication) 
and through them we can get 
to their members, who are end 
users, and spread word of who 
we are and what we do. Our 
affiliate members and partners 
also help get word out to the 
end user community.”

To date, the Association has 

not been called upon to arbitrate 
between a member and a 
dissatisfied customer, which 
is one of the services it can 
provide. Instead, its involvement 
with end users has been limited 
to occasional advice. 

What has been growing fast, 
according to Warham, is the 
NAPPS partnership programme 
that enables NAPPS to draw 
on the expertise of leading 
players from all parts of the 
industry. Partners include 
finance companies BNP Paribas 
Leasing Solutions, Siemens 
and LDF; manufacturers Xerox 
and Kyocera; independent MPS 
provider Balreed; and software 
providers Adobe, Laserfiche 
and Docuware.

The latest partner to join is 

Photizo Group, organiser of this 
month’s Transform Europe MPS 
conference, which will help 
NAPPS to develop accreditation 
specifically for managed print 
services (MPS).

“At the moment we have 
a standard accreditation 
backed by the United Kingdom 
Accreditation Service (UKAS). 
We are now looking to develop 
an MPS accreditation to 
differentiate channel resellers 
who are primarily focused on 
MPS,” Warham explained.

So after two years, is there 
still a need for NAPPS? Warham 
certainly believes so.

“From discussions we have 
had and from members who 
pass the accreditation process, 
it is clear that there are people 
in the industry who are doing 
things correctly and looking 
after their customers. So, 
yes, the industry is in a better 
state than it was 5 or 10 years 
ago. Even so there are still 
practices that are not in the 
best interests of consumers,” 
he said.
www.napps.org.uk
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MPS

Get Your Printer Connected.

                 Cloud Printer

Highlights

●  True intuitive cloud  
printing

● Free for personal use

● Simple setup

●  Full compatibility with  
all devices and printers

Download ThinPrint Cloud Printer today:
More information: cloudprinter.thinprint.com

Download app Register Connect  
your printer

Done!
Print seamlessly
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Advertorial

Reducing MFP Energy  
Consumption with Olivetti 
According to the energy regulator OFGEM, energy bills in the 
UK have risen by 28% over the past three years. 

You may already be using the 
Standby or Sleep functions 
on your current machine, 
but do you know how much 
energy your machine is still 
using? Some MFP devices 
on the market continue to 
use enough energy to power 
several light bulbs. 

As a corporate user of MFPs, 
your strategy might be to switch 
the machine off when no one 
is in the office, but that can 
have an impact on incoming 
print and fax jobs. And do you 
really want to wait 5 minutes 
first thing in the morning for the 
machine to warm up before you 
can print anything? 

We all need technologies that 
deliver low energy consumption 
during use, with extremely low 
energy use when in Standby or 
Sleep mode and quick availability 
when we require them.

It’s quite a challenge, but 
we’ve cracked it. Olivetti’s latest 
range of products, the d-Color 
MF PLUS models, have been 
thoroughly tested by Buyers 
Laboratory Inc (BLI). In addition 
to BLI’s prestigious ‘Line of the 
Year’ award, the range has won 
the Energy Efficiency Award too.

Energy-efficient technology 
The range’s high definition 
polymer-based toner combines 
the fusing element within the 
toner particle, which means 
we don’t need the old methods 
of fusing and can reduce the 
temperature significantly. With 
a lower temperature comes 
lower energy consumption.

This has benefits for toner 
manufacturing too, reducing 
carbon dioxide, nitrogen oxide 
and sulphur oxide emissions 
by 40%.

Other technological 
developments include induction 
heating, which is also the latest 

technology for domestic cooking 
hobs, offering 90% energy 
efficiency. 

By using similar induction 
heating technologies in our 
d-Color MF PLUS range’s fusing 
units, we lower energy costs 
and deliver supremely fast 
warm-up times. What’s more, 
our Eco timer will automatically 
put a machine into standby 
and can be set so that only 
administrators or key personnel 
can use it out of hours.

These new machines also 
have a feature that monitors 
actual times of use and can 
automatically create a new 
algorithm for switching the 
machine off and on based on 
real usage patterns. We’re not 
suggesting for a second that 
that’s a reason to go home early 
on a Friday afternoon, but if you 
did, the machines would adapt! 

Low TEC rating 
All these technologies combine 
to deliver one of the lowest 
energy usage figures on the 
market at just 0.2 Watt per hour 
in standby mode. Any incoming 
prints or faxes are stored until 
the machine wakes up again 

and then they are printed.
The d-Color MF PLUS range 

also uses just 1 Watt in Sleep 
mode. Any incoming prints are 
printed when they arrive without 
waking the Touch Screen and 
wasting energy. This is known 
as the Eco Print feature.

Another great feature of the 
new range that complements 
Eco Print is Eco Scan. If all 
you are doing is scanning, 
this feature ensures that the 
machine’s fuser unit doesn’t 
wake up, saving more energy.

Energy Star & ERP compliant
As a result, Olivetti is already 
compliant with the EEC initiative 
called ERP, or Energy Related 
Products, which states that 
Standby mode should use less 
than 0.5 Watts of power. 

To find out how much 
energy is being used by every 
product – not just MFPs but 
other electronic products 
too – the independent testing 
organisation Energy Star has a 
Public Domain web site where 
users can research how much 
energy their products are using.

For a manufacturer to 
comply with Energy Star they 

need to meet or improve on 
the energy levels benchmarked 
for each product speed group. 
These are expressed as Typical 
Electricity Consumption or TEC 
values, which are a measure 
of how much energy products 
use in a typical working week.  
Olivetti TEC values are way 
lower than the benchmark.

Real life savings 
The following is a real customer 
example. We replaced an 
ageing fleet of 14 machines 
and managed to save the 
customer over 6,000 kWh 
over the lease period. Using 
their energy supplier’s tariff 
of 15p, we worked out the 
customer could save over £920 
during the lease period. We 
also calculated that we would 
protect the equivalent of 220 
trees through CO2 emissions 
saved during the manufacture 
of the new machines, compared 
to the emissions used to 
manufacture their old fleet. 

There are other technologies 
that users need to be aware 
of, including MFPs that 
use wax crayon-style inks. 
Manufacturers of this type of 
ink wax lyrical about saving 
land fill, as the consumables 
use less packaging than toner-
based engines. But, actually, it 
takes an enormous amount of 
energy to melt the solid crayons 
into a liquid state.

Compared to the Olivetti 
55ppm colour engine, a 
competitor machine using this 
type of wax stick ink would use 
5,720 kWh more energy over 
the same install period. That’s 
£858 worth of extra energy on 
just one machine.

By working together, Olivetti, 
its customers and partners have 
been responsible for making a 
huge difference to the way in 
which essential office equipment 
impacts the environment and 
running costs. 

For more information 
call 01908 547980, 

email  
c.gordge@olivetti.com 

or visit  
www.olivetti.co.uk



The halo effect 

Business inkjets are one 
of the few growth areas in 
office printing. Their unique 
selling point – colour at 
twice the speed of laser and 
half the cost – has gone 
down well in small and micro 
businesses with 1-10 users. 
According to John Kelly, 
senior business manager 
at Epson, the company’s 
Workforce Pro inkjet MFPs 
have also done well in key 
vertical markets. 

“We have had a lot of 
success in education. The 
assumption is that a large MFP 
and a centralised strategy will 
save money. But we have shown 
that we can deliver the running 
costs of a large MFP and 
centralised strategy with a local 
printing approach – and still 
have the efficiency of a printer 
in every classroom, which 
saves time and means that 
teachers don’t have to leave the 
classroom to pick up prints,” 
he said.

He added: “We have also 
had success in customer-
facing environments, such as 
retail, thanks to Epson’s clean 
print technology. The fact that 
there is no heat and no smell 
has gone down very well in 
environments like retail.”

HP, which claims to have 
50-60% of the business inkjet 
market, is also strong at the low 
end where sales of its Officejet 
Pro devices have been growing: 
“May to August was our biggest 
period yet,” said HP UK&I 
Officejet brand manager Daffyd 
Hollis. 

X series
He attributes sales growth at 
the low end to the ‘halo effect’ 
of the HP Officejet Pro X series, 
which started shipping in 
February. With very high colour 
print speeds of up to 70 pages 
per minute, these devices 

have moved business inkjet 
technology up the food chain 
and reinforced its business 
credentials, even if, with single 
digit market share in their 
segment, initial sales have not 
been as high as expected. 

Hollis stressed that this 
was mainly due to supply 
problems that have now been 
resolved. “When we released 
the product we thought the 
printer-only model would be 
the most popular, but the MFP 
model accounted for a bigger 
proportion of sales by a ratio 
of 60:40. We sold out of MFPs 
very quickly. But we have 
addressed that and sales are 
now building up. Our aim next 
year is to get to double-digit 
share,” he said. 

A firmware upgrade 
announced on October 1 that 
adds support for cost control, 
user authentication, pull 
printing and workflow solutions 
is likely to drive further 
demand in medium and large 
businesses, which, according 
to Hollis, have been among the 
most enthusiastic supporters of 
the X series.

“Officejet Pro X customers 
cover the full spectrum of 
businesses including slightly 
bigger businesses than we were 
expecting. We thought initially 
it would appeal to the 1-100 
desk space, but it is proving 
popular in the 100-500 seat 
space, including public sector 
organisations,” he said.

The main attractions of the 
Officejet Pro X series are the 
low cost per page, followed by 
the rich feature set and fast 
print speeds. Energy efficiency, 
Hollis suggests, is not a big 
factor. The energy consumption 
of business inkjets sounds 
impressive – up to 80% lower 
than comparable laser printers 
– but, according to HP’s 
calculations, savings are just 
£30 over a three-year period.

(For Epson’s John Kelly, 
energy consumption is just 
one part of the environmental 

argument. “The green message 
is about far more than power 
consumption. We have only four 
consumables per printer; there 
is no fuser or transfer belt to 
worry about; and if you look at 
the amount of consumables 
needed to print 10,000 pages, 
the packaging, transport costs 
and carbon footprint are much 
lower than they would be with a 
laser,” he said.)

Another attraction for larger 
businesses, says Hollis, is 
that the low purchase price 
of business inkjets gives 
customers more flexibility.

“The cost per page is close 
to departmental devices but 
the purchase price is lower so 
you could buy several of these 
to give you built-in contingency 
in case a device breaks down. 
And where it does work well 
is where you have smaller 
offices, for example remote and 
back offices, or where space 
is limited. We are working with 
the likes of BUPA whose care 
homes don’t have high print 
volumes but do want a fast, low 
cost device for small offices,” 
he said.

This flexibility also enables 
HP managed print services 
(MPS) partners to compete 
against traditional copier 
manufacturers.

“Typically, HP laser devices 
haven’t been as competitive 
as some of the other brands,” 
Hollis said. “The Officejet X 
series gives the HP partner 
base a way of competing with 
the likes of Ricoh and Xerox that 
have a managed print business 
model. It enables them to offer 
cost-effective solutions by 
supplementing a fleet with a 
mixture of Officejet X and laser 
devices.”

With the introduction 
of Brother’s new high 
speed printer, Epson’s new 
PrecisionCore print chip and 
new business inkjets due to 
be launched by HP and Epson 
next year, business inkjet’s halo 
effect shows no sign of fading.
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Business Inkjets

The business inkjet 
market is once again 
in the spotlight, 
as HP announces 
enhancements to 
its Officejet Pro 
X series, Brother 
introduces its 100 
pages per minute 
mono inkjet (see 
page 22) and Epson 
develops a new 
scalable inkjet 
technology that has 
applications in office 
printing as well as 
industrial sectors 
(see page 3).
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Business Inkjets

Well-known for its consumer and small business 
inkjet printers, Brother’s latest model takes it  
– and its customers – into uncharted territory. 

With print speeds of 100 
pages per minute, the HL-
S7000DN inkjet printer is 
two and a half times faster 
than Brother’s quickest 
laser printer and five times 
faster than its speediest 
inkjet device. This makes it 
something of an anomaly in 
Brother’s existing product 
range, which primarily 
addresses the office/mobile 
printing needs of small and 
medium-sized businesses.

The Brother HL-S7000DN 
is a different beast altogether. 
Although it could be used as a 
workgroup printer in an open 
plan office (as shown in the 
photo), it is most likely to be 
used as a centralised device 
for ‘quick burst printing’ in 
enterprise print and mail rooms, 
as well as copy shops and other 
print-for-pay environments.

Few workgroups need 100 
pages per minute output. Nor 
would many office workers 
tolerate the noise generated by 
high speed duplex (two-sided) 
printing, which, in the case of 
the HL-S7000DN, mainly comes 
from the movement of paper in 
and out of the printer. 

To do this, the printer has 
two motors – one to pull paper 
in and one to push paper out: 
it does this with such force 
that Brother has had to add 
a back-stop to the output tray 

(see photo), which doubles as a 
status monitor, changing colour 
depending on the printer’s 
readiness. 

Even in quiet mode, which 
lowers noise levels by reducing 
the print speed to 70ppm, the 
Brother HL-S7000DN is a more 
productive and noisy machine 
than most office workers would 
want or need to have close by.

Big advantages
Where it really comes into its 
own is when you need to print 
a large batch of invoices or 
thousands of customer letters 
or, in the case of commercial 
print providers, turn around a 
customer order at very short 
notice. 

For such applications, the 
inkjet HL-S7000DN has four key 
advantages over laser devices 
with comparable print speeds:
n  It has a low total cost of 

ownership thanks to a 
suggested retail price of 
£2,999 and a high capacity, 
30,000-page cartridge 
delivering a cost per page of 
0.5p. Laser devices with the 
same print speed are large 
departmental or production 
machines costing upwards of 
£10,000 to £20,000;

n   It has low power consumption, 
with a 60% lower TEC rating 
than a laser printer; 

n  It is many times smaller than 
equivalent laser devices and 
ink-based digital duplicators, 
partly due to an integral 
output tray and partly due to 
the lack of finishing options; 
and

n  Printed pages are output at 
room temperature, unlike 
pages printed on laser devices 
that can become hot and curl. 

This last point is important 
as the types of document the 
printer is likely to be used 
for will often be printed and 
automatically folded and 
inserted into envelopes prior 
to franking. According to 
Brother product and solutions 
manager Andy Johnson, laser-

printed pages that curl due to 
overheating can cause jams in 
folder-inserters and franking 
machines. “With cold process 
inkjet technology you don’t have 
any of these issues,” he said.

Primed for performance
But what about the weaknesses 
of inkjet printing? How has 
Brother tackled problems 
such as slow drying inks, ink 
bleeding into the page, fading 
and blurring? And how has it 
been able to deliver consistent, 
laser quality output on standard 
printer paper at such high 
speeds?

The secret is a print 
technology that Brother has 
been developing for more than 
a decade in conjunction with 
Kyocera, which uses the same 
technology in its industrial 
printers.

This has three parts: a fixed 
linehead with 5,198 nozzles 
spanning the width of the page; 
variable size droplets of archive-
proof, ISO 117098-accredited 
quick-drying ink; and, from a 

separate chamber in the same 
cartridge, a special primer that 
keeps ink on the surface of 
the paper and prevents it from 
soaking into the page. The 
primer is applied first from a 
separate printhead, followed by 
the ink.

Other useful features of the 
HL-S7000DN include paper 
capacities of up to 2,100 sheets 
input and 1,100 sheets output; 
a powerful 800MHz processor; 
2GB of internal storage; Gigabit 
Ethernet and Wireless 802.11n 
network interfaces; and an open 
interface that allows developers 
to build customised print 
applications.

Conclusion
The Brother HL-S7000DN is 
an interesting addition to the 
expanding range of business 
inkjet devices. It looks like 
an office printer but is more 
powerful than most workgroups 
require and, at £2,999, a lot 
more expensive than a typical 
laser printer. It has low running 
costs, but you would have to 
be printing thousands and 
thousands of pages to build a 
convincing TCO argument. For 
this reason, it is most likely to 
find a place as a centralised 
device in enterprise and public 
sector print rooms, where it 
offers an alternative/back-up 
to laser devices costing 5 or 
10 times as much. Its very 
high print speeds might also 
suit copy shops and other print 
providers under pressure to  
complete customer jobs in as 
little time as possible.
www.brother.co.uk 

A step into the unknown



HIGH PRODUCTIVITY FROM A COMPACT 
DESIGN THE NEW KX-MB2500 SERIES  
MULTI-FUNCTION PRINTERS

The KX-MB2500 Series multi-function printers are designed for high-productivity with 
30 ppm business power. With multi-size paper handling through a multi-purpose tray, 
which can hold up to 50 sheets of various sizes, high-speed simplex and duplex printing 
and a large 500-sheet paper cassette, the printers in this series feature remarkably 
compact cubic design, allowing high-powered multi-function printers to be installed on 
small desks.

The KX-MB2575 also comes with built-in wireless networking, compliant with the world 
standard IEEE 802.11b/g/n, enabling a wireless connection to a network PC via your local 
network, without requiring a physical LAN connection.

http://business.panasonic.co.uk/communication-solutions

Panasonic System Communications Company Europe, Panasonic House, Willoughby Road, Bracknell, Berkshire RG12 8FP

KEY FEATURES:
•  30 ppm high-speed printing
•  28 ppm duplex printing/copying
•  500-sheet paper cassette
•  Compact, cubic design
•  In-built USB slot
•  In-built Wi-Fi as standard with 

KX-MB2575
•  Fax functions as standard with 

KX-MB2545/2575
•  Eco mode for reduced energy and 

paper use
•  A5/A6 compatible automatic 

document feeder



We find that the majority of new 
clients are paying an average of 
1.8p per mono page just for toner 
using their existing printers such 
as HP, Brother, Epson for example 
and often far higher. This is an 
average of £18.00 per 1000 prints 
or copies and then also have no 
support in the event of a failure.

Our fantastic Kyocera Desktop Printers and 
MFPs will print at just .6p per mono print, 
which is just £6.00 per 1000 prints, (nearly 
70% less) not just for toners (originals only) 
but also all consumables, parts, labour and 
call outs nationwide with a 4-hour SLA!

Even better than that, our new high 
quality 45 PPM workgroup devices start 
from just £13.99 per month, so you don’t 
even need CAPEX budget to start saving 
money now.

With 25 Years’ experience, Copylogic 
will prove to be a reliable, honest and 
flexible partner for any size of organisation, 
regardless of if you want just one printer or 
an entire fleet, or a small A4 MFP up to Print 
Room Specification A3 Devices.

We are also experts in a variety of 
Solutions, from print control and security 
software through to fully blown document 
management solutions. 

Contact us today to find out how we can 
help you at sales@copylogic.co.uk or call us 
on 0208 9014705 or visit our website at  
www.copylogic.org

Let Copylogic save 
you up to 70% on 
your current printing                                                                                           
and copy output 
by switching to our 
Managed Print Service.

Powered & Partnered by
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Scanners

Fujitsu has added an overhead scanner to the 
ScanSnap range. James Goulding reports

You and I might call it 
vandalism, or even copyright 
theft, but in Japan the 
practice of cutting the spine 
off a printed book and then 
scanning the loose pages to 
create an e-book that can be 
read on a tablet or electronic 
reader is known as Jisui. 
Meaning ‘to cook one’s own 
meals’, Jisui has become 
something of a phenomenon 
in a country where houses 
have limited shelf space, 
tablets are ubiquitous and the 
publishing industry has been 
slow to market e-books.

For Sofie Dheedene, 
ScanSnap EMEA Product 
Manager at PFU Imaging 
Solutions Europe, the popularity 
of Jisui helps explain the 
astonishing uptake of Fujitsu’s 

new overhead scanner. “We 
launched the SV600 in June,” 
she said, “and in the first two 
weeks sold as many units as we 
were expecting to sell between 
June 2013 and April 2014 – 
that’s 10,000 units in Japan 
alone.”

In the UK, there is no Jisui 
equivalent to drive sales of the 
ScanSnap SV600 launched this 
month. Nor is it priced at a level 
to appeal to hobbyists who might 
want to create digital scrapbooks 
– a perfect application for 
overhead scanning. 

Instead, the £580 (ex 
VAT) device is positioned as a 
colour document scanner for 
professional and business users 
who might want to scan material 
that can’t be put through a 
sheet-fed scanner, such as 
books, magazines, manuals, 
notebooks, newspapers, legal 
and business documents, fragile 
items and three-dimensional 
objects. It can also be used to 
digitise loose documents, from 
business cards to A3 prints. 

This makes the ScanSnap 
SV600 a competitor to 
flatbed scanners and MFPs 
that are usually used  for 
such applications. As many 
businesses already have such 

devices, what benefit is 
there in purchasing 

an overhead 
scanner? 

The answer, according to 
Dheedene, is productivity – 
especially when scanning in 
book mode (the scanner offers 
a choice of normal or book 
scanning mode with automatic 
distortion correction). 

To scan consecutive pages 
from a bound document on an 
MFP or sheetfed scanner you 
must lift the platen, take out 
the document, turn the page 
and put it back on the glass. 
With Fujitsu’s scanner all you 
have to do is turn the page and, 
in book scanning mode, the 
scanner will automatically scan 
the next spread, taking just three 
seconds to do so, compared to 
10 seconds on a flatbed scanner. 
There is also a Timer option that 
provides continuous operation 
with a delay between each scan.

Because there is no contact 
between the scanner and the 
item being scanned, there is 
no need to remove pages from 
a ring binder before scanning, 

though Fujitsu recommends 
scanning items no higher 
than 3cm to maximise OCR 

accuracy. Also, unlike high-
end professional book scanners 
(see box overleaf), the SV600 
won’t automatically crop the 
binding mechanism from scans. 

Instead, you must use the 
supplied editing software to 
enhance the appearance of 

scans, for example by removing 
fingertips from scanned images 
– image quality can be improved 
by holding down the edges of 
bound documents so that pages 
lie as flat as possible.  

Productivity features
Other useful productivity 
features include the ability to 
scan multiple smaller items 
such as business cards, receipts 
and photos in a single pass 
with automatic rotation and 
separation of up to 10 items; 
and the ability to combine 
scans from an SV600 and a 
sheetfed ScanSnap in the same 
document as part of a single 
process. “This is because, for 
the first time, we have allowed 
two ScanSnaps to be connected 
to a PC at the same time,” 
Dheedene explained. 

Once a document has been 
scanned, the familiar ScanSnap 
Quick Menu launches, giving 
you the option to scan to email, 
folder, print, mobile device 
or to specific applications, 
such as Microsoft Office, 
Dropbox, Evernote, Google 
Docs, Sharepoint, ABBYY OCR, 
CardMinder for business cards 
and Rack2-Filer personal 
document management 
software. The latter includes a 
new e-book feature that lets you 
create a page-turning electronic 
book or magazine with scanned 
covers arranged on a virtual 
book shelf. The software 
can also be used to store 
documents in virtual folders and 
filing cabinets. 

The new copier killer?

...features include the ability to scan 
multiple smaller items such as business 

cards, receipts and photos in a single pass...
Continued...
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Scanners

The zeta office is 
moving out of the 
library and into the 
general office.

Is this the world’s most 
beautiful scanner?

Better than the rest
The ScanSnap SV600 is not 
the only overhead scanner in 
this price range. Kodak offers 
the USB-powered SceyeX A4 
scanner (£679). Other options 
include the MiniScan available 
in A4 and A3 versions and the 
A4 portable Overhead Scanner 
(£349) from BMI Micrographics. 
The HP TopShot Laserjet Pro 
M275 MFP can even capture 
3D objects thanks to its ability 
to take multiple shots that are 
then merged to create a single 
image.

However, Dheedene says 
Fujitsu’s is the only one to use a 
CCD linear image sensor rather 
than a digital camera for image 
capture. She points out that the 
latter are very fast, but have 
inferior scan quality, as digital 
cameras focus on a central 
area, which means scans can 
become blurred at the edges. 
Moreover, many digital camera-
based systems can only achieve 
an optical resolution of 200dpi, 
whereas the SV600 is able 
to scan at 300dpi across the 
whole document, resulting 
in superior optical character 
recognition (OCR): “Our quality 
control is to have at least a 
97% OCR recognition rate, 
but we aim for 99.5%. We set 
high standards and competitor 
products would not be able to 
get to that high level,” she said.

Dheedene told PrintIT 
that Fujitsu was launching 
the ScanSnap SV600 now 
because the popularity of 

sheetfed ScanSnaps has raised 
awareness of the benefits of 
scanning to such a degree 
that people will immediately 
recognise the value of overhead 
scanning.

“For loose documents a 
sheetfed scanner like the iX500 
would be quicker. But for people 
who don’t want to compromise 
document integrity (some legal 
documents must stay bound 
to show they haven’t been 
tampered with) or cut up a book 
or de-staple documents, yet who 
still want a productive solution 
with high scan quality, the SV 
6000 is ideal. It is faster than a 
flatbed scanner or MFP (when 
sheet-feeding is not an option) 
and delivers perfect quality with 
the same resolution across the 
whole document,” she said.

The ScanSnap SV600 is 
a useful addition to Fujitsu’s 
range, especially for those 
already familiar with the 
ScanSnap user interface and 
software options. Whether used 
on its own or in conjunction with 
a sheet-fed scanner, the SV600 
is a faster, simpler alternative 
to MFPs and flatbed scanners 
for digitising bound documents. 
It is not cheap, but the 
productivity benefits are such 
that many organisations will be 
able to justify the investment. 
Organisations with smaller 
numbers of exception items and 
limited budgets may choose to 
live with the inefficiencies of 
MFP scanning until prices come 
down.

High end book scanners 
normally found in libraries are 
penetrating the office market 
as law firms, marketing 
agencies, architectural 
practices, engineering 
companies, banks and 
insurance companies 
discover the benefits of 
overhead scanners for 
digitising bound documents.

To capitalise on growing 
sales outside its core market 
of libraries and archives, 
Zeutschel has launched 
an office version of its zeta 
book scanner and is building 
relationships with MFP vendors 
that may want to deploy 
overhead scanners alongside 
printers and MFPs as part of a 
managed print service (MPS). 

In Germany, it is already 
dealing with Ricoh, Kyocera 
and Canon and as a result is 
looking forward to a 50% rise 
in scanner sales from 800 in 
2012 to 1,200 units this year.

The zeta office offers the 
same advantages as the 
Fujitsu ScanSnap SV600 when 
scanning books, brochures, 
magazines, contracts and files 
up to A3+ – just on a much 
grander scale, with more 
sophisticated features, built-in 
lighting, a large touchscreen 
display, the option of a book 
cradle and a higher price tag of 
just under £10,000.

Perfect Book
Intuitive touchscreen operation 
and Perfect Book image 
optimisation software provide 
the ease of use demanded 
by non-specialist office users. 
The software automatically 
eliminates distortions, 
rotates images and removes 
unnecessary elements, such 
as images of staples, binding 
rings, lever arch mechanisms 
and the operator’s fingertips, 
leaving pristine accurate 
scans. It can even split 
spreads into separate pages.

Scans can be previewed on 
zeta office’s large touchscreen 
display and saved in various 
formats to a flash drive, 
network location, cloud storage 
or e-mail attachment, with 
LDAP support for connecting to 
a corporate email list. Or they 
can be copied and output on a 
connected printer.

The integrated patented 
light system eliminates 
concerns about ambient 
lighting conditions and gives 
users great freedom in the 
positioning of the device. The 
zeta office can even be placed 
by a window. Because it is 
noiseless, unlike an MFP, and 
so beautiful to look at, it can 
be used anywhere in an office, 
from the document archive 
to open plan offices and even 
reception areas. 

The zeta office is distributed 
in the UK by Best-Tec Ltd 
(07000 785368). 
www.zeutschel.com
www.best-tec.ltd.uk

...continued



Giving you complete document control 
Managed Document Services
Altodigital has helped numerous organisations, large 
and small, to rationalise and improve their print and 
document handling systems.

MDS saves you money not only on visible expenses, but 
also on those hidden costs such as wasteful workplace 
practices that are often ignored. Controlling costs is crucial 
for businesses in today’s economy.

We will typically generate savings of up to 40% on energy, 
25% on paper and up to 40% on commercial costs.

For more details please call: 0845 504 5353 

or email: learnmore@altodigital.com

or alternatively visit: www.altodigital.com

SUPPLIERS OF:

A  P A R T N E R  Y O U  C A N  R E A L L Y  T R U S T

Enjoy the MDS advantage 
The benefits to the MDS approach are far reaching:

 REDUCING & CONTROLLING PRINT OUTPUT

 OPTIMISING PRINT INFRASTRUCTURE

 SAVING TIME & MONEY

 LOWERING ENVIRONMENTAL IMPACT

 IMPROVING PRODUCTIVITY AND 
 DOCUMENT WORKFLOW

M A N AG E D  D O C U M E N T  S E RV I C E S

WATCH THE FILM
tv.altodigital.com S C A N  M E
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Sustainable Printing

PrintIT highlights two very different print solutions both of which have sustainable printing at their core

Featured in the Summer 
issue of PrintIT, Toshiba’s 
Eco MFP is a standard 30 
page per minute office MFP 
in every respect bar one: 
instead of black toner, it 
uses a special blue toner 
that can be erased in a 
separate erasing unit. 
Pages can be erased and 
then re-used as many as 15 
times, though due to a waxy 
residue, Toshiba recommends 
people re-use each sheet a 
maximum of five times.

Toshiba’s solution has 
a number of advantages 
over other erasable toner/
reusable paper technologies: 
it is not merely a concept 
but a commercially available 
product – Toshiba has 
already taken orders for the 
product and installed it at a 
number of sites; and it works 
with normal copier paper 
rather than requiring special 
plastic-coated media as other 
solutions do. This makes life 
much simpler for the customer 
and maximises the Eco MFP’s 
environmental benefits.

Re-using paper doesn’t just 
enable businesses to save 
money on paper and reduce 
printer-related waste; according 

Paper savings are also a major 
benefit of the MegaNews 
print-on-demand news stand 
developed by MegaNews 
Sweden AB. 

Each MegaNews kiosk 
houses a Ricoh Pro C751 
colour printer and an EFI server 
connected to the internet. Users 
select the magazine they want 
via a touchscreen display, pay 
for it with a credit/debit card 
and wait two minutes while their 
selection is printed bound and 
output on the spot.

Like Toshiba’s Eco MFP, this 
print-on-demand model enables 
users to enjoy the benefits of the 
printed page with considerably 
less waste and expense. In 
particular, it eliminates the cost 
of over-supplying printed copies 
and the expense of transporting 
publications to retailers, which, 
according to Stefan Melesko, 
associate professor at Jönköping 
International Business School, 
can account for 10% of a 
magazine’s entire cost structure. 

Melesko says that because 
publishers don’t know where 
consumers will buy their 
magazines, they tend to print 
and distribute many more copies 
than are sold, often 30-40% 
more than is necessary. This 
adds significantly to printing, 

to Toshiba TEC marketing 
director Jeremy Spencer, it also 
lets them shrink their carbon 
footprint. “If the same piece of 
paper is used five times, total 
CO2 emissions can be reduced 
by 60% compared to printing 
once per sheet,” he said.

To highlight the savings in 
wood and water that come 
from re-using paper, Toshiba 
is supporting the launch of 
the Eco MFP with sponsorship 
of a mangrove reforestation 
programme in Kenya.

The Eco MFP is not 
just interesting from an 
environmental viewpoint. 
Toshiba says that with 80% of 
internal print and copy jobs 
binned within half an hour of 
being produced, it also makes 
sound business sense. The 
combination of erasable toner 
and a scanner that creates 
an electronic record of erased 
pages gives it real appeal for 
businesses that want to reduce 
the amount of paper circulating 
around an organisation without 
sacrificing the convenience 
of paper as a medium for 
creating, reviewing, sharing and 
communicating information.
www.toshibatec.co.uk  
01932 580190

paper, distribution/collection 
and recycling costs – and to 
the overall carbon footprint of 
printed media.

Analysis by Innventia 
shows that a single copy of a 
Swedish magazine printed at 
a MegaNews kiosk produces 
60% fewer GHG emissions in its 
lifecycle than one printed and 
distributed in the traditional 
way.

For publishers, one of the 
most exciting aspects of this 
system is that it gives them an 
additional sales channel for 
no extra cost. All they have to 
do is supply print-ready PDFs 
that will already have been 
produced as part of the normal 
production process. MegaNews 
then pays a commission for 
every copy printed. This is 
particularly beneficial for niche 
publishers who can’t afford 
mass distribution, but who might 
have large numbers of potential 
readers.

The first MegaNews kiosks 
are already up and running in 
the MOOD Stockholm shopping 
centre and in Landvetter Airport, 
Gothenburg, where customers 
can choose from more than 
100 Swedish and American 
magazines. All going well, there 
will be a full roll-out next year.

Print without the guilt
Toshiba Eco Copier

MegaNews magazine kiosk
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Our formal print strategies 
make commercial sense out of 
mismatched desktop printers, 
copiers, service providers 
and consumables to save you 
money. And our commitment to 
outstanding service and support 
has made us the partner of 
choice for clients throughout 
the UK. 

We pride ourselves on 
the independence and 
comprehensiveness of our 

We’ve been managing 
clients’ printing technology 
for over 20 years
Vision has been managing print for clients since 1985 and has helped 
organisations – from large corporations to SMEs across both the private 
and public sectors – to simplify operations, improve their working 
environment and boost productivity.

When you work with Vision you benefit from our established relationships  
– built up over 20 years – with some of today’s ‘best in class’ hardware manufacturers.  
These include Canon, Samsung, Ricoh and Avaya, household names whose products add 
powerful business capability to our managed print and telecoms solutions.

approach which has seen us 
develop productive business 
partnerships with some of 
the world’s leading hardware 
manufacturers. This frees 
us from the inflexibility and 
constraints of a single supplier 
and allows us to deliver fully 
managed solutions based on 
the best available technology 
that truly meets clients’ needs.

Our staff are dedicated to 
the highest standards of service 

and delivery and are spread 
across three core operations 
centres – our Hertfordshire 
head office and conference 
facility, a logistics centre with 
warehousing and prestigious 
London sales offices. We also 
have a nationwide team of 
field-based engineers and 
network technicians whose 
processes are fully accredited 
to the ISO 9001:2008 quality 
management standard.

We work with these technology 
partners delivering total 
independence and freedom to 
recommend what we consider to 
be the most suitable technology 

for each application while, at 
the same time, being able to 
call upon our partners’ expert 
product and implementation 
support. 

We also deploy a range of 
market-leading software 
solutions that bring extra 
productivity benefits to our 
clients.

Our Solutions Include:
n  eCopy – a multifunctional device document 

capture solution that enables users to scan 
documents at the device and convert them 
into MS Word, Excel and PDF file formats for 
more distribution and management options.

n  equitrac – a Follow You print management tool 
that allows documents to be released securely 
to a user’s chosen device to reduce paper 
wastage, track print and copy costs and create 
an audit trail.

n  uniFLOW – a print management and scan 
solution with Follow You Print and tracking 
capabilities.

n  Therefore – a document management and 
workflow solution that allows easy and secure 
distribution across the organisation.

n  Oliver Marketing – provide marketing services 
through targeted communications, print 

optimisation and production of literature.
n  PaperCut – an enterprise level print auditing, 

print accounting, cost control, recovery, 
security and reporting software for all print 
and copy output.

n  PlanerPress Suite – a variable data, 
image and text based solution for creating 
personalised communications for customers.

n  RightFax – is the world’s market-leading fax 
server product to meet the demanding needs 
of document-critical businesses. Lower costs 
and bolster productivity, while improving 
security measures and accessibility

n  Vision Remote Fleet Manager (VRFM) – 
Vision’s remote fleet management solution 
offers our clients print management, 
automated meter readings, status alerts, 
device location maps and meter exports for 
increased uptime.

Our partners and solutions providers 
help maximise your productivity

“Vision communicated 
well with us, providing 
follow ups and 
answering every 
question I had about 
the equipment and 
service. I would 
recommend them as 
a supplier of printing 
solutions.”
William Moreno
Facilities Officer  
The Ramblers Association

“Vision demonstrated 
a can-do approach 
throughout the process. 
They integrated well 
with the Jupiter team 
and came up with a 
solution that can be as 
relaxed or as rigid as 
we decide. We set the 
rules and can adapt 
them to business 
needs and users as we 
wish.”
Chris Gardiner
Operational Finance Team 
Jupiter

08449 808 700
www.visionplc.co.uk
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Enter code Businfo15 to receive 
a 15 percent discount
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Make your move.

Transform Europe is a unique conference that allows our diverse imaging industry to 
network and receive the most cutting-edge education available for those who are interested 
in taking their business to the next level. The education provided at the event is focused 
primarily on teaching product-led businesses how to transform themselves into services-led 
organizations.

The Market   |   Building the MPS Program   |   Beyond Basic MPS
Presentations will focus on the topics that are at the forefront of the imaging industry’s 
fl uctuating landscape. With an increase in growth each year, this year’s conference is 
staged to reach new heights. Transform 2013 will draw attendees from throughout the 
world for two days of independent education and networking followed by an intense day of 
advanced provider workshops.

London, United Kingdom
14 - 16 October

KEYNOTE ADDRESS BY JIM LAWLESS
Jim Lawless is one of the world’s leading inspirational speakers. 
More than half a million people from fi ve continents have been 
inspired by Jim’s presentations, and countless thousands more have 
been infl uenced by Jim’s book Taming Tigers and his workshops.

MEDIA SPONSOR
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Opinion

Tony Lomax, Product Marketing Manager, Lexmark 
UK & Ireland explains why it is important for 
businesses to adapt to mobile solutions 

Economic uncertainty, coupled with 
continuous technological innovation, 
makes this a particularly challenging 
time for business. Volatility has now 
become a way of life. Companies 
face a wide range of challenges as 
they strive to find growth and stay 
competitive. From improving operational 
effectiveness to expanding into new 
markets, it is clearly of vital importance 
that businesses operate as efficiently 
as possible.

From an IT perspective, challenges such 
as delivering the same level of service for 
less, keeping up with new systems and 
improving information management are 
key issues that keep those in the industry 
awake at night.

But, if done correctly, it is exactly these 
innovations that will help IT departments 
to make efficiencies and simplify business 
processes. 

Alongside cloud and big data adoption, 
Bring Your Own Device (BYOD) policies 
are  central to business strategy and 
innovation. Enterprises now require 
end-to-end solutions to help them 
manage the content that flows through 
their organisations, with seamless 
interoperability and smart mobile 
technology. 

A major challenge today is the 
big increase in the amount of data 
generated, much of it unstructured. 
Employees now spend a great deal of 
their time managing documents and 
unstructured data in e-mails, memos, 
notes from call centres and support 
operations, news, invoices, PDFs, audio 
and video files and even Tweets.

Clearly, such data can be of enormous 
value to a business and will need to be 
incorporated into workflows and made 
accessible for employees to view at 
some point in the future. Transforming 
this information into structured and 
actionable intelligence is essential for 
creating valuable, meaningful data. 

Most organisations already have 
business process management in place. 
A priority, moving forward, will be to index 
and direct this unstructured data to 
where it needs to be, ultimately saving 
time and increasing productivity. 

BYOD the rule
As the adoption of 
mobile gathers pace, 
BYOD is becoming 
common practice in the workplace. It is 
now the rule rather than the exception. 
Whether you’re an administrator or an 
end user, it can’t be ignored when four 
out of five companies allow employees 
to use their personal mobile devices on 
the job.

Mobile capture business applications 
let you take advantage of the extra 
computing power provided by BYOD 
and jump-start workflows instantly by 
capturing, retrieving and sending critical 
data anywhere, not just at your desk. 
Workflows to optimise paper or electronic 
movement and management of data can 
be designed for smart phones, tablets 
and the smart touch screen interfaces of 
multifunction products. Today, solutions 
can be developed for customers in a 
matter of days, not weeks or months. 

Everyday operational tasks like 
insurance claims processing, retail store 
incident reporting or new client account 
opening can be streamlined by leveraging 
the latest technologies available for 
smart mobile and MFPs. 

Innovations such as these show 
where the future lies and underline the 
pivotal role that mobile technologies 
are set to play. It is vital that businesses 
embrace their potential and see mobile 
devices not just as communication tools, 
but as valuable commodities that can 
bring efficiencies and innovations to the 
business process. The future of mobile is 
the future of everything.

The future is here,  
the future is mobile

Top 10 Tips
Cortado’s Top Tips for reducing 
enterprise print costs
1   Analyse costs. Implement appropriate 

tracking tools, or solutions with 
integrated tracking, to provide an 
overview of device utilisation, then 
analyse the costs.

2.  Apply cost-saving printer settings as 
default. Duplex or draft-quality printouts 
significantly reduce paper and toner 
costs.

3.  Introduce pull printing. Pull printing, 
or user-authenticated initiation of print 
jobs at the printer, increases security 
and lowers the cost of printing by up to 
20%.

4.  Reduce administration costs 
for printer driver management. 
Centralising printer drivers on a print 
server and introducing virtual printer 
drivers reduces effort and costs to a 
minimum.

5.  Reduce help desk calls with common 
print dialogs. Common print dialogs 
and a consistent interface for all 
printers reduce help desk calls and 
eliminate the need for additional 
training for users.

6.  Compress print data. Print data places 
a strain on both CPUs and networks. 
This can be reduced significantly 
by implementing a solution that 
compresses print data.

7.  Reduce hardware costs. Hardware 
costs can be cut by implementing 
solutions that are not bound to specific 
hardware manufacturers and models.

8.  Lower support costs and implement 
print servers. A print management 
system with printer status indicators 
allows IT to act proactively, replacing 
toner in time before users can no 
longer print, thus avoiding a loss in 
productivity. Introducing a print server 
simplifies the management and 
maintenance of systems.

9.  Use digital printouts. Often, 
documents such as flight check-in 
details are only needed as digital 
printouts for reading on a tablet or 
smartphone. Introducing the potential 
to print documents digitally to another 
device reduces waste and cost and has 
a positive impact on the environment.

10.  Move printing to the cloud. Full 
migration of printing services to the 
cloud is growing in popularity as a way 
to reduce costs in the complex area of 
printing.

Printing digitally 
to a smartphone 
or tablet saves 
time and money
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