
THE PRINT, MFP & SOFTWARE MAGAZINE FOR INFORMATION TECHNOLOGY PROFESSIONALS

summer 2013

p12 Dot Matrix · p14 In-house Colour · p19 MPS · p22 Print in Education 
INSIDE

Be more  
productive  
with EFI

Work Anywhere 
  with Brother at your side



For more information  
call 01908 547980
www.olivetti.co.uk     
c.gordge@olivetti.com 

Olivetti is delighted to announce the launch of 3 new A3 full colour MFPs to its range  
– the 22ppm d-Color MF222PLUS, 36ppm d-Color MF362PLUS and the 45ppm d-Color MF552PLUS.

Olivetti’s new enhanced  
range of A3 colour MFPs  
is now even more capable.

Now the d-Color MFPLUS range offers:
n  Very low energy consumption – in sleep mode it uses 

less than 1W
n ErP is less than 0.2W
n  Touch Screen with a “flick & drag” functionality
n  New i-options with Scan to Microsoft Word, Excel and 

PowerPoint
n  OOXML Format File Convert
n  Direct printing of e-mail attachments  

e.g. from mobile devices
n  Printing service without using a printer driver!
n  User can select print on/off behaviour when MFP 

receives an email with attached file 
(PDF, Compact PDF, JPEG, TIFF, XPS, Compact XPS, 
OOXML)

Security 
n  The d-Color MFPLUS series complies with 

the security standard IEEE 2600.1
n  IEEE 2600.1:  International standard for 

MFP and Printer information security

Scan direct to:

scan to searchable PDF and 
PowerPoint but the PLUS series 
provides additional creativity by 
scanning to searchable Word 
and Excel documents making 
most documents universally 
accessible and day-to-day work 
easy to manage.

The touch panel has now 
been improved to allow data 
on the screen to be enlarged 
and moved in the same way 
as Smart phones and Touch 
Tablet PCs operate, using Flick 
and Drag technology; while, 
for those who operate within 
a ThinPrint environment for 
reducing the size of network 
traffic, the new PLUS series 
supports this facility.

These 3 models are similar 
to their predecessors but 
feature some changes that 
add productivity and greatly 
reduce energy consumption. 

One of the most important 
improvements has occurred at 
the very heart of the machines. 
Thanks to new SoC (Software 
on a Chip) technology fewer 
components, than ever 
before, ‘stay awake’ when the 
machines are in Sleep Mode, 
reducing the total energy 
consumption to less than 1 
Watt. The ErP is also less than 
0.2 Watt, one of the lowest 
on the market. However, the 
warm-up time is still less than 
25 seconds.

The previous range’s 
Licence Kit, or i-Options, 
has always allowed the 
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Simpler printing for mobile 
professionals was highlighted 
as one of the benefits of 
Microsoft Windows 8.1 at 
the company’s TechEd North 
America event, held in New 
Orleans on June 3-6.

In his keynote address, Iain 
McDonald, partner director 
of program management 
for Windows, outlined new 
networking capabilities 
in Windows 8.1 that take 
advantage of NFC-tagged and 
Wi-Fi connected devices.

These include NFC tap-to-
pair printing, which lets you 

print by tapping a Windows 8.1 
device against any enterprise 
printer that has been NFC-
enabled with the addition of 
an NFC tag; and Wi-Fi Direct 
printing that lets you print from 
a Windows 8.1 device to a Wi-Fi 
Direct printer without the need 
for additional print drivers or 
software.

NFC and Wi-Fi Direct can 
also be used to pair a  
Windows 8.1 tablet or 
computer to a Miracast-
enabled wireless display 
enabling users  
to 

display content without  
the need for wires or dongles.
See page 12 for details of 
Samsung’s new NFC-enabled 
laser printers.

PRINT.IT 3www.binfo.co.uk

Toshiba TEC has achieved 
PAS2060 carbon neutrality 
status for its UK operation.  
The company has run a Carbon 
Zero scheme in association 
with co2balance since 2009 
when it began to offset carbon 
generated in the design, 
manufacture, shipping and 
use of its printers and MFPs. 
Recently, it extended the 
scheme to cover its entire 
UK operation, including 
emissions associated with 

gas and electricity usage, 
water and waste, business 
travel and accommodation. 
Toshiba neutralises its carbon 
footprint by buying credits from 
carbon-saving projects run by 
co2balance such as the supply 
of energy-efficient stoves to 
villages in Kenya and the repair 
and maintenance of bore holes 
in Uganda (illustrated). 
www.co2balance.com
www.toshibatec.co.uk
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Toshiba TEC UK now carbon neutral

One in three workers (36%) admits to walking away from a 
printer that suffers a paper jam or runs out of ink/toner.  
Half (47%) said they did so because they didn’t know how to 
fix the problem.

According to Naysan Firoozmand, vice chair of the Association of 
Business Psychologists, the reason could be more deep-seated. 

“There are a number of psychological theories that might 
explain this behaviour – one being ‘social loafing’. In its simplest 
form this means that the presence of others results in a decrease 
in individual effort,” he said. 

“Other psychological explanations are ‘bystander apathy’ and 
‘diffusion of responsibility’. Bystander apathy is where observers 
of a given situation that warrants their attention do not step in to 
assist; whilst ‘diffusion of responsibility’ is the theory that people 
are less likely to offer support to someone if there are others 
present because they view their responsibility as being shared and 
therefore are less personally responsible.”

One solution is to give someone in the office overall responsibility 
for printers, with training so that they can resolve any problems that 
occur.

The survey was conducted by Cartridge World to promote its 
new Business Direct service, which combines same-day delivery of 
replacement consumables with free printer audits, training and advice.
0800 18 33 800   www.cartridgeworld.co.uk/business-direct
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Jammed printer?  
Not my problem mate

Tap and print with Microsoft

Many happy returns 
Online printer specialist Printerbase celebrated its 10th 
anniversary in June. The Ashton-under-Lyne-based company, 
now one of the UK’s largest suppliers of printers, MFPs and 
consumables, was set up by Peter Knight in 2003. From the 
start, it based its appeal on competitive pricing and high levels 
of printer expertise and advice.
www.Printerbase.co.uk



Having simplified collaboration 
and mobile printing on its new 
generation of web-connected 
Designjet printers, HP has 
now turned its attention to 
ergonomics and ease of use. 

As part of the design 
process for its new HP 
Designjet T920 and T1500 
ePrinters, HP asked designers, 

architects and engineers to 
create models of their ideal 
wide format printer out of 
cardboard, paper and wood. 

The results highlighted 
customer pain points that HP 
aims to resolve with a number 
of new design features. These 
include:

• an integrated 50-sheet 
output stacking tray on the 

top of the device that 
delivers flat, collated 
prints (A4 to A0) and 
removes the need for 
users to bend down to 
collect prints;

• a flat printer 
surface that can be used 

as a media review table for 
quick and easy checking of 
printed plans;

• front roll-loading so that 
the printer can be positioned 
against a wall to save space; 

• a clear panel for viewing 
output; and

• a full-colour adjustable 
touch screen that gives users 
the ability to manage job queues 
and view true print previews.

Suitable for small to medium 
workgroups, the 36-inch HP 
Designjet T920 and T1500 
operate at speeds of up to 21 
seconds per A1 print; have 
32GB/64GB of virtual memory 
respectively for processing 
complex jobs; and use six inks 
for high quality output with dark 
blacks, true neutral grays and 
vivid colours.

Designed to handle 
multiple print jobs requiring 
different media, the T1500 
accommodates two rolls with 

automatic alignment and smart 
switching capabilities. A parallel 
processor and 320GB hard 
drive enable it to print multiple 
files simultaneously.

The T1500 also includes a 
print tracking feature so that 
users can record the cost of 
print jobs and recharge them 
to customers or departmental 
budgets. 

Like other web-connected 
HP DesignJet ePrinters, the 
new models can be set up 
automatically to save copies 
of printed files to the cloud. 
Files can be viewed, shared 
and re-printed remotely using 
an Android or Apple tablet/
smartphone, notebook or 
ePrinter touch screen. 

In addition, each printer 
has a dedicated email address 
that allows users to email PDFs 
and other print-ready files to a 
device for printing.
www.hp.com/go/
DesignjetSpring2013 

NAPPS expands 
Vantage Computing has 
become the latest affiliate 
member of NAPPS – The 
Document Solution Association 
set up to raise standards in 
the office print industry. VCi 
provides service management 
and meter billing software 
to more than 150 UK office 
equipment dealers and 300 
service providers worldwide.
www.napps.org.uk

Ergonomics at heart of 
new HP Designjets
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Warning: paper 
thieves at work 
Businesses wishing 
to control print and 
consumable costs should 
monitor paper supplies 
just as carefully. According 
to new research from the 
Federation Against Software 
Theft (FAST), printer paper 
sits at Number 5 on the 
Office Pilferer’s Hit List 
after pens, Post-it Notes, 
blank CDs and blank disks. 
Almost nine out of 10 (86%) 
respondents said that 
they never felt guilty when 
stealing from their employer.

Canon launches 
recycled 
imageRUNNERs
Canon has announced 
affordable, remanufactured 
versions of best-selling colour 
and mono imageRUNNER 
MFDs. 

The A3 devices are remade 
in Giessen, Germany using up to 
93% of existing components (by 
weight), resulting in a purchase 
price up to 60% lower than a 
brand new machine of similar 
functionality. 

Canon says that in other 
respects the recycled copiers 
are comparable to virgin devices, 
with proven performance 
and build quality, support for 
managed print services (MPS) 
and equivalent warranties.

Canon started 
remanufacturing in 2010 and 
since then has sold 5,500 
recycled MFPs in Europe. 

The four remanufactured 
models are the black-and-
white iR3025Ne, iR3045Ne, 
iR5065Ne and the colour 
IRC3580Ne (illustrated). 
www.canon.co.uk

The flexible MFP 
Lexmark has brought out a 
Multifunction Option for its 
MS710 Series and MS810 
Series monochrome laser 
printers. The MX6500e 
enables users to add two-
sided scanning and copying 
functionality, with the added 
benefit of flexible positioning. 
It is particularly useful where 
space restrictions preclude the 
use of tall all-in-one devices 
or where it is important to 
position the scanning unit 
at desk height to improve 
access for wheelchair users. 
Suitable for scanning up 
to 5,000 pages a day, the 
MX6500e has a 10.2in colour 
touchscreen and scan speeds 
of 86 images per minute.



Oki is targeting medium to large workgroups 
with a new range of customisable A4 colour 
MFPs with 9in colour LCD touchscreens,  
28-40ppm print/scan speeds and a 
maximum paper capacity of 3,160 sheets 
from five paper sources. 

To meet the needs of enterprise 
customers, the MC700 Series features OKI’s 
smart Extendable Platform (sXP) enabling 

tight integration with enterprise document 
workflows and customisation of the user interface. 

To satisfy the security requirements of enterprises, the MFPs come 
with an encrypted hard disk, secure PIN printing, data encryption and 
disk wiping, plus secure print with card release options.

There are four models in the range, the MC760dn, MC760dnfax, 
MC770dnfax and MC780dfnfax. All offer duplex printing and 
scanning and a built-in stapler for convenience stapling: this is done 
automatically on the MC780dfnfax, which comes with an internal 
finisher for automated collating and stapling of document sets.

Built for MPS 
The TASKalfa265ci colour MFP 
was developed by Kyocera to 
meet demand from its dealers 
for an economical A4 device 
suitable for click contracts. 
Offering print speeds of 26ppm 
and scan speeds of 35ipm, 
the compact device has all 
the attributes of an A3 model 
including low running costs, 
customisable HyPAS functionality 

and long-lasting components. 
The drum and developer unit 
lasts for 200,000 pages, up to 
10 times longer than competitor 
products.
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Eastern promise 
Chinese printer manufacturer 
Pantum has expanded its 
mono laser printer range 
with two new models offering 
print speeds of 30 pages per 
minute. The Pantum P3100DN 
and P3105DN feature auto 
duplex, USB and network 
connectivity, a monthly duty 
cycle of 50,000 pages and a 
robust metal frame. Available 
from Spicers, they cost 
£137.49 (ex VAT).
www.spicers.co.uk

A3 inkjet sales falter 
in UK 
A3 inkjet printer sales were 
one of the bright spots of 
the printer industry in 2012, 
but, according to IDC figures, 
this growth market could be 
running out of steam – in the 
UK at least.

Sales of A3 inkjet devices 
rose across Europe as a whole 
in Q1 2013 (compared to Q1 
2012), rising by almost a quarter 
in Germany, which accounted for 
over one third of all shipments in 
Western Europe. However, in the 
UK, sales of such devices fell.

Overall, the Western 
European hardcopy market 
declined by 14.5% in the first 
quarter of 2013 to just over 
5 million units, compared to 
5.8 million units a year ago. 
Hardcopy market value also fell, 
by 9.5% to $2.6 billion in 11Q3 
from $2.9 billion in 11Q2 as 
intense competition and sluggish 
markets sent street prices in 
many segments into decline.

Oki targets enterprises with 
customisable MFPs

HP has refreshed its OfficeJet 
Pro range with a number of new 
business inkjets including the 
HP Officejet 7610 Wide Format 
e-All-in-One. With support for print 
media up to A3+ and print speeds 

of up to 33ppm mono/29ppm 
colour, the printer/copier/
scanner/fax lets businesses 

produce professional-quality 
marketing materials in-house, 
including borderless flyers and 

brochures. 

Mono Geljet 
Ricoh Europe has enhanced 
its range of gel devices with 
the launch of its first mono-
only model, the SG K3100DN. 
Designed for offices and 
retail environments wanting a 
compact, economical printing 
option, it consumes 90% less 
power than a comparable 
laser printer and has the 
option of a high capacity, 
10,000-page cartridge for 
lower running costs. Other 
benefits of the 29 pages 
per minute printer include 
a short warm-up time of 35 
seconds; a first page out time 
of 5.5 seconds; USB and 
network connectivity; a small 
footprint; front access for easy 
operation; and support for 
paper up to 256 g/m2.
www.ricoh-europe.com

Sharpdesk Mobile
Mobile Printing, Scanning and Sharing App.

Download the FREE App from the Apple, 
Google or Window Store. For more 
information on this or any Sharp 
product please email: mfp.suk@sharp.eu

www.sharp.co.uk

Sharp want to make life easier for people who work on the move  
/This is Why our Sharpdesk Mobile App allows you to wirelessly print, 
scan and share from your mobile device.

•  Print PDF, JPG and TIFF files from a Smartphone or Tablet PC 
directly to any supported Sharp MFP.

•  Scan documents from any supported Sharp MFP directly to your 
mobile and share it through email or other mobile apps.

app_advert_6.indd   1 09/07/2013   21:59

www.kyoceradocumentsolutions.co.uk
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Cloud printing services 
from Google, Apple and HP 
are severely limited, only 
cover certain platforms and 
scenarios and frequently only 
work with certain printers 
claims virtual printing 
specialist Cortado.  

As a result, mobile printing 
is still not as easy as it should 
be for users of multiple devices 
who want to print from different 
apps or for those who buy a 
new printer or smartphone.

To overcome these limitations, 
Cortado has just launched a 
cloud printing app that works 
across all printers, apps, 
browsers and device platforms. 

ThinPrint Cloud Printer, free 
for personal use, turns a user’s 
preferred printer, irrespective 
of make or model, into a cloud 
printer and combines local 
printing from a smartphone 
or tablet with printing from a 
remote session.

This, says Cortado, means 
that just one print solution 
is needed whether you are 
using Keynote from an iPad, 

Printing on the move 
Planon PrintStik is a battery-powered printer for mobile 
professionals who require reliable, any time, anywhere printing. 

Claimed to be the world’s smallest full-page portable Bluetooth 
and USB printer, it offers 600dpi output from Android and 
BlackBerry smartphones via Bluetooth and from computers and 
laptops via USB. A new cloud-based subscription service (free 
for the first year) simplifies the printing of web pages and email 
attachments (documents, spreadsheets, PDFs, presentations, etc.) 
from a smartphone. The Planon PrintStik takes 20-page rolls of 
thermal paper.   www.planon.com 

E-invoicing could 
save billions 
European businesses could 
save £205 billion and the 
public sector £34 billion 
by switching from paper 
to electronic invoicing 
(e-invoicing), Billentis claims 
in a new report commissioned 
by Ricoh. The European 
Commission wants e-invoicing 
to be the dominant form of 
invoicing by 2020 (and by 
2016 for the public sector). 
Yet, according to the report, 
just one in five invoices will be 
electronic this year.

More than one third (35%) 
of the 8.6 billion bills and 
statements delivered to 
consumers in the US will 
be paperless by 2017, 
Infotrends predicts in a 
new report (The Future of 
Multi-Channel Transactional 
Communications in the 
US). Last year, 17.7% were 
delivered electronically. 

Study director Matt 
Swain said: “Bills and 

statements are opened and 
read more than any other 
business communication. 
As consumers increasingly 
interact with their providers 
on the Web, via mobile apps, 
through e-mail attachments 
and using consolidated 
channels, it is critical for 
providers to have a multi-
channel communications 
strategy that optimises print 
and electronic channels.” 

Coca-Cola’s latest European 
marketing campaign would 
not have been possible 
without digital printing 
technology’s ability to 
produce, personalised short-
runs cost-effectively and at 
high speed. 

The Share a Coca-Cola 
campaign launched in 32 
countries on May 1 substitutes 
the Coca-Cola logo on bottles 
of Coca-Cola, Coca-Cola Light 
and Coca-Cola Zero with 150 of 
the most popular first names, 
nicknames and terms of 
affection in each country.

As many as 800 million 
labels were produced by 8 label 
converters across Europe using 
a combination of conventional 
printing technology and HP 
Digital Presses. Static content 
was printed conventionally, with 

names added on 12 HP Indigo 
WS6000 series Digital Presses 
that ran 24 hours a day for 
approximately three months.

Marit Kroon, marketing 
manager, Europe for Coca-
Cola, said: “The ability to 
personalise such a high volume 
of labels with HP Indigo Digital 
Presses, while achieving the 
quality and consistency that 
Coca-Cola requires, opens up 
new possibilities for creative 
campaigns moving forward.” 

HP digital presses 
power new Coke 
campaign

Paperless bills on the up in US

PowerPoint from a TeamViewer 
session or QuickOffice from a 
Samsung S3.

The app can be used 
immediately with every 
ThinPrint Engine and the 
HTML5 client from Cortado 
Workplace. Globally, there are 
3.5 million ThinPrint users 
in 15,000 companies and 
320,000 Cortado Workplace 
users.

Carsten Mickeleit, CEO of 
Cortado AG, said: “ThinPrint 
Cloud Printer is the answer 
for all users who want to use 
their favourite or default printer 
with all their devices. With 
complete independence from 
devices, apps and platforms 
used, Cortado is opening up a 
completely new dimension of 
cloud printing. Users who don’t 
want to use a specific printer, 
but instead prefer instant 
printing in a Wi-Fi network, 
can continue to use the cloud 
printing function of Cortado 
Workplace with a base level 
of about 6,000 pre-installed 
printer drivers.”

http://cloudprinter.thinprint.com/tpcp

Cloud  
printing  
that  
works

n Another useful 
solution for 
ThinPrint and 
Cortado Workplace 

users is a Print-to-
ePaper printer driver 

that allows users to send 
important files, such 

as travel documents, as 
PDFs from a PC to mobile 

devices for reading or printing 
when offline. This feature is now 
available for iOS devices enabling 
users to ‘print’ documents to 
iPads and iPhones.
www.thinprint.com/epaper



"Powering New Opportunities"
For more information contact Riso UK Ltd

0208 236 5800 www.riso.co.uk info@riso.co.uk

World’s Fastest
TThhee CCoommCCoolloorr eevvoolluuttiioonn ccoonnttiinnuueess wwiitthh tthhee nneeww CCoommCCoolloorr XX11 SSeerriieess,, ppuusshhiinngg tthhee

bboouunnddaarriieess ooff ooffffiiccee pprriinntteerr ccaappaabbiilliittiieess.. TThhee wwoorrllddʼ̓ss ffaasstteesstt pprriinntteerr,,**tthhee XX11 SSeerriieess

hheeiigghhtteennss eeffffiicciieennccyy wwhhiillee lloowweerriinngg ccoossttss..

IItt ccoommeess wwiitthh aann eexxppaannddeedd rraannggee ooff nneeww aacccceessssoorriieess mmaakkiinngg iitt mmoorree ppoowweerrffuull aanndd ccaappaabbllee tthhaann eevveerr.

* Among multifunction, inkjet office printers as of March 2013. Based on RISO testing standards.
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Electronics for Imaging (EFI) 
is renowned as a pioneer in 
desktop publishing, cloud 
solutions, workflow tools and 
digital output. Today, half 
of its revenue comes from 
industrial inkjet printing, yet 
EFI remains a major force 
in office printing through its 
Fiery print servers and mobile 
print solutions.

EFI’s expertise in these 
areas enables it to address 
two fast growing areas of 
office printing: the in-house 
production of print jobs 
that would once have been 
outsourced and secure mobile 
printing from any type of 
portable device to any make or 
model of printer.

They perform two main 
functions: they speed up the 
processing of large files and 
they optimise colour print 
quality. This makes them 
essential for any business that 
prints large graphics-intensive 
files or wishes to maintain 
a consistent brand identity 
across all printed output.

Fiery servers have always 
been used by commercial 
printers, graphics specialists 
and print rooms where there 
is a need for high speed, high 
quality output. Increasingly, 

they are also to be found in the 
general office, as businesses of 
all sizes take advantage of the 
capabilities of today’s colour 
MFPs to produce a greater 
variety of print jobs in-house.

Instead of paying a 
commercial printer or copy 
shop to produce business 
stationery, presentations, sales 
proposals, company reports, 
newsletters, leaflets, flyers and 
marketing material, more and 
more companies are choosing 
to produce this material 
themselves. 

Printing documents 
on-demand saves money; 
makes it possible to respond 
more quickly to business 
opportunities; eliminates 
the inefficiencies and waste 
associated with pre-printed 
documents that can quickly 
become out-of-date; eliminates 
the need to devote space 
to document storage; and 
maximises an organisation’s 
return on its investment in 
imaging devices.

However, there are 
challenges, too. 

The types of document 
involved are more complex 
than run-of-the-mill office print 
jobs: they tend to contain 
colour graphics and photos; 
feature custom colours, for 
example in a company logo; 
require finishing; and, in some 

cases, make use of variable 
data printing for 

personalised 1-to-1 
marketing.

Any business that 
brings colour printing 
in-house must 
match, or come 
close to matching, 
the print quality 
provided by external 
suppliers; maximise 
productivity to 
achieve the time-
savings hoped for; 
avoid bottlenecks 
that could impact 
day-to-day printing; 
and achieve cost-
savings, for example 

by eliminating waste. 
Because documents will, 

in many cases, be produced 
by office workers rather than 
graphics or design specialists, 
it is vital that any in-house 
process is intuitive and easy to 
follow.

Fiery servers
The solution MFP vendors 
and businesses turn to most 
are EFI Fiery servers. Their 
combination of processing 
power, colour management 
software and productivity tools 
enable users to get more out 
of their print devices – and 
maximise cost-savings. And, 
because they are based on 
open standards, they will fit 
into any print environment and 
can be integrated with popular 
print management and cost-
accounting systems, such as 
PaperCut, uniflow and Copitrak.
n Productivity. EFI Fiery 
servers process large, complex 
print files quickly for rapid 
throughput and spool, RIP 
and print simultaneously so 
that print devices operate at 
their rated speed. Productivity 
is improved further with 
software tools like Fiery Image 
Enhance Visual Editor, which 
enables users to enhance 
image brightness, contrast, 
definition and saturation on the 

fly without having to open the 
original design application.
n Print quality. Accurate 
colour reproduction and the 
precise matching of printed 
output to the colours designers 
see on-screen help maintain a 
consistent corporate identity 
across all stationery and 
marketing material.   
n Ease of use. Easy-to-use 
job management software 
decreases set-up times and 
eliminates errors for a fast job 
turnaround. Using Fiery Virtual 
Printers, IT administrators can 
pre-programme settings for 
common print jobs, saving time 
for users and minimising the 
risk of expensive errors. 
n Cost savings. EFI Fiery 
servers help businesses 
maximise cost savings, not only 
by bringing print jobs in-house 
and reducing waste, but by 
enforcing best practice e.g. 
through Fiery Virtual Printers 
that mandate mono or two-
sided printing.

Document creation
EFI Fiery tools are not limited 
to document output. Free 
software tools simplify the 
design and production 
of professional looking 
documents, booklets and 
marketing material.

Fiery VUE makes it possible 

More for less
How EFI can help you get more out of your office printers 
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to create a single stapled 
and folded booklet from 
multiple files including PDFs, 
spreadsheets and PowerPoint 
files. Designed for the non-
specialist office worker, it 
boasts a clear user interface 
with an attractive preview 
feature that lets the user flip-
through the document to make 
sure everything is in the right 
place before printing. Pre-set 
lay-outs, such as the Fiery 
VUE ‘mini’ Green Book (four 
pages per sheet printed on 
both sides), format documents  
in the most economical way, 
helping to cut costs by up to 
85%.   

Fiery FreeForm is another 
useful feature that lets users 
create personalised documents 
for true 1-to-1 marketing. A 
simple variable data printing 
(VDP) solution, it lets you 
create a master form from a  
variety of source applications 
and combine it with variable 
elements, such as names, 
addresses, content and 
images, so that documents 
can be personalised for each 
recipient.

Mobile Printing
The second major trend 
addressed by EFI is mobile 
printing. Office workers 
today are more mobile 
than ever. Developments in 
communications and cloud 
computing mean they no 

longer need a PC and fixed 
desk to carry out their jobs. 
Often, all that’s required is a 
smartphone/tablet and an 
internet connection.

Employees have been quick 
to spot the possibilities and, 
with or without the blessing of 
corporate IT departments, have 
been quick to use personal 
devices and consumer-oriented 
cloud services for business 
purposes. This has led to a 
proliferation of Blackberrys, 
iPhones/iPads, Android devices 
and Windows phones/tablets in 
the workplace, some provided 
by the company and some by 
employees themselves.

The BYOD trend raises a 
number of questions, notably 
how to provide mobile workers 
with the support, security and 
services enjoyed by users of 
desktop PCs, including the 
ability to print. 

In spite of the opportunities 
for paperless working, there 
are many occasions when 
you might want to print from 
a smartphone or tablet: you 
might need a hard copy of a 
boarding pass or a document 
for a customer’s signature; 
or you might choose to print 
because it’s easier to read a 
large document on an A4 page 
than on a small smartphone 
screen.

All printer vendors have 
developed mobile printing 
solutions for their devices: EFI 

Printers

itself has Fiery Direct Mobile 
Printing, which makes it 
possible to print directly from 
an Apple iPhone/iPad to a Fiery-
enabled device over Wi-Fi; and 
PrintMe on Fiery, which enables 
users of notebook computers 
or mobile devices with email 
capability to print to certain 
Ricoh, Canon, Konica Minolta 
and Xerox devices via the cloud. 

These are useful if printing 
to or from a specific device. But 
increasingly enterprises require 
a more comprehensive solution 
that enables their workers to 
print securely from any mobile 
device to any printer. 

To meet this need, EFI has 
developed a server-based 
mobile printing solution called 
EFI PrintMe Mobile, which:
n lets users print from any 
tablet, smartphone or laptop to 
any make or model of printer;
n prints PDFs, MS Office files 
and web pages with no loss of 
formatting; 
n lets you apply controls to 
mobile users and specify which 
print options are available for 
each user or group of users; 
n integrates printing from 
mobile devices with existing 
print management and 
accounting solutions, such 
as Equitrac Office/Express or 
PrintAudit; and
n provides secure guest 
printing.

EFI PrintMe Mobile 
also satisfies the security 
requirements of enterprise 
IT departments: it plugs into 
existing security policies; print 
jobs stay inside the firewall; 
and users are authenticated 
against Active 
Directory.

For maximum convenience, 
it offers a choice of printing 
methods:
Direct to Print via WiFi: the 
built-in print feature in iPads 
and iPhones automatically 
shows what printers are 
available to print to as does the 
Mac “Nearby Printers” feature. 
Users of Android devices need 
to download the free PrintMe 
Mobile app; 
Email to Print: send an email 
to a printer’s email address 
published in the company 
address book or near to 
a printer. Both email and 
attachment are printed; and
Secure release: send the 
document to the server where 
it is held until a user releases 
it by authenticating themselves 
at the device of their choice.

For more than 20 years, EFI 
has been providing solutions 
that let customers get more 
from their print devices. And it 
continues to do so today. At a 
time of great change in the print 
market, our Fiery servers and 
mobile printing solutions ensure 
that today’s MFPs continue 
to meet the evolving needs of 
businesses large and small.
www.efi.com

n  You need consistent, high quality colour for branded materials, presentations and marketing materials

n You outsource printing and want to save money and time by bringing it back in-house

n You want to save money by reducing printing waste and controlling user print options

n You want to produce personalised communications

n  You want an easy-to-use way to produce professional booklets from different Microsoft application files

n You want to be more eco-friendly by reducing paper and ink usage

n You have employees using iPhones or iPads at work that need to print

n You have guests or contract employees without network access who need to print

When to choose a Fiery server 
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PRINT SMART WITH OKI
With OKI, you will improve not only your  
print-related processes but you will benefit from 
real cost savings, measureable efficiency gains 
and the freedom to focus on what really matters  
to you: your business.

AFFORDABLE SMART GREENEFFICIENT

Having the ability to achieve 
more with your printer 
means nothing if the device 
it too big for your office.  
OKI’s tried and tested LED 
technology means our 
devices are compact with 
modern styling that easily fit 
into the smallest of offices.

Making printers affordable 
and helping customers print 
smarter is the overriding 
driving force behind a range 
of new and updated products 
from OKI. No matter what your 
business, we have the perfect 
print solution for you.

Print Optimizer from OKI 
puts the right devices in the 
right places and allows you 
to gain control and benefit 
the environment at the 
same time. 

Our devices are manufactured 
to the highest standards of 
quality and technology. We are 
so convinced of the quality and 
reliability of our products that 
we offer an extension of the 
standard warranty to 
3 years on all our products.

INTRODUCING
THE NEW 
MC700 SERIES 
CHANGE THE WAY YOU WORK

Duplex LED copying  

and scanning 

Fast and accurate duplex 

copying and scanning, 

through 100-sheet RADF. For 

double-sided documents

High yield cartridges
Reduce user intervention, 

cost and impact upon the 

environment

Advanced features that help improve 
the efficiency of your business

Enterprise-wide security

Secure PIN or IC card 

release solutions for 

protected printing of 

 Convenience stapler 

Built-in convenience stapler 

as standard, for easy post 

Large colour touch screen 

Height adjustable touch 

screen interface provides 

customisable access to 

a range of standard and 

bespoke functions facilitated 

by an open platform

Wireless connectivity

Optional wireless 

functionality so that 

your MFP can be placed 

Internal  

Automatic stapler combined 

with offset paper stacking 

and duplex printing for 

advanced document 

Flexible paper capacity 

Three optional paper trays 

or Large Capacity Feeder 

(LCF) available (up to 

3,160 sheets), to suit your 

business needs

Automatic LED  

duplex printing

Automatic duplex as 

standard, for cost effective 

printing of double-sided 

documents

*MB770dfn and MC780dfn onlyPrint Smart. Print OKI
     OKI UK    @OKIUK     /OKIUK



PRINT SMART WITH OKI
With OKI, you will improve not only your  
print-related processes but you will benefit from 
real cost savings, measureable efficiency gains 
and the freedom to focus on what really matters  
to you: your business.

AFFORDABLE SMART GREENEFFICIENT

Having the ability to achieve 
more with your printer 
means nothing if the device 
it too big for your office.  
OKI’s tried and tested LED 
technology means our 
devices are compact with 
modern styling that easily fit 
into the smallest of offices.

Making printers affordable 
and helping customers print 
smarter is the overriding 
driving force behind a range 
of new and updated products 
from OKI. No matter what your 
business, we have the perfect 
print solution for you.

Print Optimizer from OKI 
puts the right devices in the 
right places and allows you 
to gain control and benefit 
the environment at the 
same time. 

Our devices are manufactured 
to the highest standards of 
quality and technology. We are 
so convinced of the quality and 
reliability of our products that 
we offer an extension of the 
standard warranty to 
3 years on all our products.

INTRODUCING
THE NEW 
MC700 SERIES 
CHANGE THE WAY YOU WORK

Duplex LED copying  

and scanning 

Fast and accurate duplex 

copying and scanning, 

through 100-sheet RADF. For 

double-sided documents

High yield cartridges
Reduce user intervention, 

cost and impact upon the 

environment

Advanced features that help improve 
the efficiency of your business

Enterprise-wide security

Secure PIN or IC card 

release solutions for 

protected printing of 

 Convenience stapler 

Built-in convenience stapler 

as standard, for easy post 

Large colour touch screen 

Height adjustable touch 

screen interface provides 

customisable access to 

a range of standard and 

bespoke functions facilitated 

by an open platform

Wireless connectivity

Optional wireless 

functionality so that 

your MFP can be placed 

Internal  

Automatic stapler combined 

with offset paper stacking 

and duplex printing for 

advanced document 

Flexible paper capacity 

Three optional paper trays 

or Large Capacity Feeder 

(LCF) available (up to 

3,160 sheets), to suit your 

business needs

Automatic LED  

duplex printing

Automatic duplex as 

standard, for cost effective 

printing of double-sided 

documents

*MB770dfn and MC780dfn onlyPrint Smart. Print OKI
     OKI UK    @OKIUK     /OKIUK



12 PRINT.IT 01732 759725

Printers

According to a report on 
the BBC News website, the 
Russian agency responsible 
for Kremlin security has 
placed a £9,860 order for 
electronic typewriters in a bid 
to prevent secrets from being 
hacked or downloaded from 
computers. 

This story is a reminder 
that some ‘old’ technologies 
take a long time to die, for 
the simple reason that they 
possess qualities still valued 
by certain buyers. In the case 
of typewriters, according to 
a source quoted in Russia’s 
Izvestiya newspaper, it is that 
each has a unique typing 
pattern that makes it possible 
to match a document to the 
machine on which it was 
created.

Another output technology 
with remarkable staying power 
is dot matrix printing. Although 
laser printers have been 
promoted as a viable alternative 
to impact printers even where 
multiple copies are required, 
Dascom Europe marketing 
manager Michael Ried says that 
dot matrix has certain qualities 
that make it particularly 
well suited to applications 
in logistics, transport and 
warehousing.

“A back office where it is 
dusty and where there are 
large humidity and temperature 
changes, from 40 degrees to 
minus zero, can be difficult for 
a laser printer to cope with. Dot 
matrix is rugged and reliable. 
The only disadvantage is when 
you need to print graphics, 
but this doesn’t matter with 
invoices and packaging slips 
that are used quickly and then 
thrown away,” he said.   

He added: “Dot matrix has 
a lower cost of ownership, 
because the ribbon is the only 

Tap and print with NFC

Still going strong
The enduring appeal of the dot matrix printer

consumable, and it is preferable 
from an environmental 
viewpoint because the cassette 
consists of a fabric band and a 
plastic case and that’s all. And 
power consumption is low.”

Laser’s advocates point out 
that dot matrix printing is costly 
in terms of pre-printed multi-
part stationery but Ried argues 
that this has become less of 
an issue as organisations have 
changed their processes to 
reduce the requirement for 
multi-part sets or the number 
of copies in each set. Nor do 
organisations have to use pre-
printed stationery. 

Though dot matrix still 
has a place, Ried concedes 
that new applications are not 
being developed. He estimates 
that 80% of all dot matrix 
shipments are replacement 
sales and agrees that the days 
of innovation are over – “Dot 
matrix is an old technology: all 
optimisation has been done in 
the last 20 years, so you won’t 
see any big surprises,” he said. 

Today, all you can expect are 
slight changes in the way the 
technology is packaged. 

A case in point is Dascom’s 
new 2600/2610 series (80 and 
136 columns respectively). To 
keep the price down, the 24-pin 
printers have fewer automatic 
features than the company’s 
high end 2150/2250 series 
– ejecting the printhead and 
changing/reloading paper must 
be done manually – yet still 
offer advanced features for 
ease of use. 

These include an integrated 
Ethernet interface as standard, 
plus USB and parallel 
connectivity, and the ability to 
administer a device remotely via 
a web browser without the need 

for any additional software. 
This is particularly useful for 
companies that have more than 
one printer that they would like 
to manage centrally, with the 
option to download settings 
to multiple printers across the 
network. There is also a built-in 
LCD to simplify administration 
at the printer itself. 

Ried says that providing 
network connectivity as a 
built-in feature rather than via 
an external print server is an 
increasingly popular feature.

“The advantage of an 
external print server is that 
you can switch very easily, but 
if you have two devices and 
something fails you don’t know 

if it’s the printer or the box. 
People like to have one unit and 
no external devices. Every time 
we put this to customers they 
like having network connectivity 
as standard,” he said.

Other advantages, he says, 
are that they are fast (up to 
680 characters per second); 
have a 40% smaller footprint 
than competitors and longer 
lasting ribbons (6 or 8 million 
characters compared to 4 
million on competing devices); 
and feature a metal tear bar.

Both printers are available 
immediately for a retail price of 
£549 (Tally Dascom 2600) or 
£649 (Tally Dascom 2610).
www.dascom.com

Continued...

A new generation of 
printers is taking mobile 
printing to a greater level 
of convenience and ease 
of user. Instead of having 
to open up a special 
application, an NFC-enabled 
printer can be paired with 
an NFC-enabled smartphone 
with a simple tap.

Samsung has just 
launched the first NFC- and 
WiFi-enabled colour laser 
devices – the C410W printer 
and C460 MFP – and Brother 
is soon to launch the NFC-
enabled MFC-J870DW/MFC-
J875DW. Earlier in the year, 
LG launched the NFC-enabled 

Pocket Photo Smart photo 
printer.

NFC (Near Field 
Communication), which 
initiates a wireless connection 
between two devices in close 
proximity to each other, has 
been used with print products 
before, e.g. to release a print 
using Cortado’s Personal 
Printing Essentials pull 
printing solution. However, 
these are the first devices to 
be NFC-enabled from the box. 

They provide a new 
and arguably easier way 
to print from and scan 
to mobile devices. In the 
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Find out more, including your free 30-day demo at: www.cortado.com/printing 
Try Cortado Workplace, our free app for private users, available now in your app store

Cortado Corporate Server:

100% mobile printing enabled
100%  Active Directory integration, 

instant use
100%  private cloud, secure behind 

your firewall
100%  comprehensive solution, 

not just limited tools
100%  ready for enterprise deployment, 

extensive know-how
100%  Windows based, seamless 

integration
100% transparent, user-based pricing

100% BYOD. 100% Printing. 100% For You. 
Printing and BYOD: Are you looking to give 
employees the freedom to print when and 
where they want to? How do you handle the 
range of devices flooding your company? 
Are you fit for the BYOD future? Make your  
corporate printers available for all tablet 
and smartphone users.



Highlights at a glance:
•	 Up	to	680	cps	fast	printing	speed
•	 Average	of	20,000	pages	per	month	workload
•	 Up	to	2	tractors	for	continuous	paper	handling
•	 Easy	to	use	cut	sheet	paper	tray
•	 Ethernet,	Parallel	and	USB	interfaces	as	standard
•	 Compact	size

2600, 2610

DASCOM GB Limited | Hart House, Priestley Road | Basingstoke, Hampshire RG24 9PU | England 
Phone +44 1256 355 130 | info.gb@dascom.com | www.dascom.com

A printer for  
all occasions.
The Tally Dascom 2600 / 2610 are the ALL NEW fast and 
robust matrix printers for all of your back office printing. 
Armed with three interfaces (INCLUDING ETHERNET) and 
a comprehensive paper handling capability this range of 
matrix printers are the ideal solution to replace the existing 
products.

For more information please visit www.dascom.co.uk 
or call +44 1256 355 130.

O N S I T E
WARRANTY
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This month sees the launch 
of a new series of Riso 
ComColor high-speed, inkjet 
MFPs. Like previous models, 
the ComColor X1 series 
combines very high print 
speeds with low running costs 
of just 1.5p per full colour 
page to provide a productive, 
economical alternative to 
laser devices for the in-
house production of manuals, 
brochures, office documents, 
envelopes, invoices and 
transactional documents. 

Because they are inkjet 
devices, they also have lower 
energy consumption than other 
high speed devices, boasting a 
TEC value of 8kwh. Useful eco 
features include a power saving 
sleep mode of 5W or less and 
power on/off scheduling.

The ComColor X1 Series 
includes three models: the 
A3 7150 and 9150 with print 
speeds of 120 and 150 ppm 
respectively; and the A4 3110, 
a 90 ppm model that will be 
available in the autumn. All 
offer two sided printing at the 
rated speed.

The new models feature 
a new fast-drying ink, with 
greater colour density and 
reduced show-through/fading; 
improved processing power; a 

20% faster scanner (50ppm); 
and enhanced functionality 
for faster, more productive 
operation, especially when 
handling large variable data 
print jobs. 

New functions include 
the ability to print from 

New and improved
Riso’s new generation of ComColor inkjet 
MFPs are its fastest and most productive yet.

The world’s 
fastest cut-
sheet printer: the 
ComColor 9150 
prints 150 A4 
pages per minute.

USB; barcode area definition 
software; enhanced print 
drivers; improved paper 
handling capabilities including 
card and envelope printing; 
quieter operation; and later 
this year, the ability to embed 
Papercut software into the 
control panel.

Riso has also added new 
finishing options to expand the 
applications supported by its 
devices. These include a finisher 
with two-position stapling and 
offset stacking; an inline perfect 
binder capable of producing 
60 bound books per hour; and 
a ‘wrapping envelope finisher’ 
that prints, folds, inserts and 
seals a completed mail piece in 
a single in-line process.

An optional 4,000-sheet 
feeder and high-capacity stacker 
allow uninterrupted operation 
for high volume print runs. 

Riso hopes that the launch 
of the ComColor X1 Series 
will broaden the appeal of its 
devices beyond the education 
sector, which currently 
accounts for nine out of every 
10 Riso devices sold, and help 
it meet a target to increase unit 
sales by 34% this fiscal year.

It expects the X1’s 
combination of high print 
speeds and low running 
costs to prove popular in the 
pharmaceutical, training, 
manufacturing, logistics and 
financial services sectors – 
anywhere, in fact, where there 
is a requirement for affordable 
in-house colour printing.
www.riso.co.uk

case of Samsung’s 4ppm 
colour/18ppm mono printers, 
a user who already has 
Samsung’s MobilePrint App 
on an NFC-enabled device can 
print simply by selecting the 
document to be printed and 
tapping lightly on the printer. 
The chosen document is then 
sent over WiFi and printed.

Alternatively, they can tap 
the printer to open the mobile 
printing app on their device 
and then choose a document 
and select print. If they haven’t 
already installed the app, 
tapping will automatically take 
them to Google Play where it 
can be downloaded.

To start with, Samsung 
is offering this capability on 
consumer and SOHO devices 
in the hope that its simplicity 
and ease of use will encourage 
people to print photos and 
documents that would 
otherwise remain in digital 
form. 

Jamie Mackenzie, head of 
product marketing at Samsung 
Electronics, told PrintIT that 
once it was more established, 
NFC printing could be 
incorporated into business 
devices too.

“People need to know what 
technology can do before 
they adopt it,” he said. “NFC 
is a new concept. Let’s see 
what the adoption is and go 
from there. But we do know 

businesses are adopting 
more mobiles and tablets 
so as a leader we have to 
assist convergence in wider 
environments.”

In the meantime, users 
of Samsung’s wireless B2B 
devices are able to print from 
any Android, iOS and Windows 
smartphone over WiFi or WiFi 
Direct using the Samsung 
MobilePrint App.

Brother’s first NFC-enabled 
printers, the MFC-J870DW/
MFC-J875DW, also offer 
Tap-to-Print and Tap-to-
Scan functionality. Thanks 
to integrated NFC and WiFi 
technology from Broadcom, 
consumers can tap their NFC 
and Wi-Fi-enabled smart 
device to the printer, initiate 
print/scan mode operation 
and then utilise WLAN 
transmission to print the 
document or image.

LG’s Pocket Photo Smart 
wireless printer works in the 
same way. A pocket-sized 
photo printer for smartphones, 
it incorporates Bluetooth and 
NFC connectivity.

...Continued
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Erasable Printing

How to reduce the 
environmental impact of 
printing is a question more 
and more businesses are 
asking and all manufacturers 
are happy to answer – never 
more so than when it leads 
on to a discussion about the 
benefits of managed print 
services. 

Toshiba has been able to talk 
at greater length on the subject 
than many competitors thanks 
to its long-standing relationship 
with co2balance. Whatever the 
rights and wrongs of carbon 
offsetting, Toshiba’s decision 
in 2009 to offset emissions 
caused by the manufacture, 
transport and use of its MFPs 

Innovation for  
innovation’s sake?
Toshiba’s erasable copier is a great example of innovation, 
but does it have a place in the modern office? 

From June 2009 to December 
2012, Toshiba offset more 
than 200,000 tonnes of CO2 
generated in the manufacture, 
distribution and operation 
of MFPs supplied to the 
European market. This is 
equivalent to 44 flights on the 
Space Shuttle, a third of all 
European air travel for a day, 
or the annual carbon footprint 
of 39,607 European cars. 
To honour the achievement 
Yasuhiro Jingu, Vice President 
& General Manager of Toshiba 
TEC Europe (centre), was 
recently presented with an 
award by Steve Hewson, 
Sales & Marketing Director 
of co2balance (left). Also 
in attendance was Jeremy 
Spencer, Marketing Director of 
Toshiba TEC UK.

has given it a compelling story 
to tell (see caption).

With the launch of the 
e-STUDIO306LP/RD30, it now 
has another.

The world’s first erasable 
copier operates just like a 
normal 30 pages per minute 
MFP, except for its use of a 
special blue toner that can be 
erased through a combination 
of heat and pressure in an 
accompanying eraser unit (the 
e-STUDIO RD30). If required, 
the RD30 can scan and create 
a digital record of a document 
before erasure.

Toshiba says a sheet of 
paper can be erased as many 
as 15 times, but because a 
waxy ghost of the original print 
remains, it recommends people 
re-use each sheet a maximum 
of 5 times. For the same reason, 
the e-copier is not suitable for 
confidential documents.

What it is good for, says 
Toshiba, is the 80% of internal 
print and copy jobs that are 
binned within half an hour 
of being produced. Instead 
of throwing paper away, the 
e-copier lets you re-use it, 
saving money and reducing 
the environmental impact 

of printing: 50% of carbon 
emissions associated with the 
print cycle come from paper.

A potential weakness of 
the e-STUDIO 306LP is that 
notes must be written with an 
erasable Pilot Frixion pen. Use 
any other pen or pencil and 
the eraser unit won’t be able 
to remove the marks and will 
automatically send the paper to 
the tray reserved for recycling 
rather than re-use.

It will be fascinating to 
see what MFP buyers make 
of the product: it is certain to 
generate a lot of interest – 
when Toshiba took a prototype 
to News International, Rupert 
Murdoch got wind of its arrival 
and came down to have a look 
– but will the paper-savings on 

offer trump concerns about 
compliance, data security and 
the higher cost per page?

The expense of acquiring 
one or more e-STUDIO 306LPs 
(RD30s can be shared between 
devices to keep installation 
costs down), not to mention the 
complexity of managing records 
produced with erasable toner, 
will limit the market for such 
devices, especially in smaller 
organisations. However, it is 
possible that there will be a 
place for them in specialist 
environments – Toshiba cites  
schools as an opportunity – 
or as one of many devices 
provided as part of a managed 
print service.

Whatever the market makes 
of erasable copiers, full marks 
to Toshiba for innovation and 
perseverance. Other print 
vendors have developed 
erasable toner and re-usable 
paper, but Toshiba is the first to 
bring the concept to life.

The e-STUDIO 306LP/RD30 combination 
is not the only example of how Toshiba is 
reducing the environmental impact of its 
products. 

At a recent dealer event, Toshiba 360, 

it highlighted two other products that 
demonstrate Toshiba’s commitment to 
resource efficiency: the e-STUDIO 2505, 
which has a paper bypass tray for occasional 
A3 printing and the smallest footprint of any 
A3-capable toner device; and the e-STUDIO 
5055, which consumes 60% less power than 
its predecessor thanks to the use of LED 
technology.

In addition, Toshiba’s new e-STUDIO407cs 
series of colour MFPs gives SMEs a high 
speed, 42ppm colour MFP without the 
overheads of a large A3 device, while the 
e-STUDIO2006/2506 (left) provide A3 mono 
output from a compact desktop unit.
www.toshibatec.co.uk

More from less



In fact, experience shows that MDS can:

n Reduce document costs by around 30%.

n Significantly reduce your office output costs.

n  Increase productivity by reducing downtimes and streamlining 
workflows.

n  Show your complete costs and improve your document 
flexibility.

n Improve your document security and compliance.

n  Provide you with a convenient single point of contact for 
all output needs, consumables replenishment & servicing/
breakdown repairs.

n Help you improve your environmental sustainability.

Quadtronix Business Systems,  
Mint Business Park,  
41 Butchers Road, 
Docklands, London E16 1PW

The QUADTRONIX 
professional Managed 
Document Service (MDS) 
can help your business 
to precisely identify your 
output costs & provide 
potential cost reductions.

Call: 0800 252 282
info@quadtronix.co.uk

www.quadtronix.co.uk

If you’re planning to introduce a managed document solution 
or just want to find out more about the benefits to your 
business a MDS can deliver, you’ll need two core elements 
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n Trusted advisor business relationship with the provider.
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MPS

The Print Market in 2013

Q. How would you 
characterise the office 
printing business in 2013?
A. It is pretty clear that today’s 
customers are cautious, 
uncertain of tomorrow’s 
outlook. Despite this looming 
cloud (and perhaps because 
of it), MPS continues to gain 
ground. In fact, providers we 
speak with are telling us that 
MPS customers’ volume is flat 
to increasing.

Q. Is the MPS market still 
growing in the UK and 
Europe? If so, by how much?
A. Yes. Both the UK and 
EMEA have been growing at 
respectable double-digit growth 
rates for the past several years, 
and we project continued strong 
growth. 

Q. What are the main drivers 
for MPS adoption?
A. There are several drivers, 
on both sides of the table. To 
net it all out, providers have 
classically driven MPS into 
the market as a value-driven 
differentiator. Meanwhile, 
economic conditions continue 
to push customers to strongly 
consider all cost savings 
measures.

Q. Which areas of the market 
are growing fastest?
A. When considering the overall 
market, the mid-market appears 
to be where a lot of the action is. 

Q&A
Ahead of leading MPS conference Transform Europe 2013, PrintIT questions Ken Stewart, 
Photizo Group’s Director of MPS Advisory Services, about trends in managed print services.

Channel or Direct?

Q. Are vendors and their 
indirect channels benefiting 
equally from this growth or 
are vendors taking the largest 
deals for themselves?
A. It’s an interesting picture to 
be sure. While OEMs control 
roughly two-thirds of the reported 
revenue in the MPS market, MPS 
customers report that channel 
providers are actively engaged 
in accounts approximately two-
thirds of the time as well. So 
the channel is actively engaged 
where it is needed most – to 
help facilitate the fulfilment of 
contracts, whether as agents or 
partners of the OEMs. Channel 
providers could certainly benefit 
from taking a more direct role 
in their markets, but continue to 
enjoy the OEMs’ halo effect in 
the meantime.

Q. Are there areas of the 
market that vendors are 
unable and/or unwilling to 
reach? If so, what are they 
doing about it?
A. We are seeing more 
competitors from previously 
adjacent markets today than 

ever before. Customers want 
partners that can take care 
of all of their needs under a 
single umbrella. Today, they are 
settling for providers offering 
point solutions, but are creating 
demand for a single provider. 
Some companies are moving 
in this direction, while some 
remain rooted to their heritage.

Q. Are independent managed 
print service providers holding 
their own against vendors’ 
offerings?
A. Strong independent 
providers, such as those we 
feature in our MPS Leaders 
Index for channel providers, 
are not only holding their own – 
they are setting the pace.

Q. Is there any evidence that 
end users prefer one type of 
supplier (i.e. independent or 
vendor)?
A. Customers prefer a partner 
that can meet their needs. 
So, multi-national firms want 
a provider that can cover this 
scope. Meanwhile, smaller 
companies may prefer a partner 
that is part of the community. 
However, we can say that 

certain brands are more 
preferred than others and that 
customers would prefer to have 
a single provider to offer both IT 
and print management services.

Alternative providers

Q. Are alternative MPS 
providers, such as stationery 
suppliers and IT services 
companies, having an impact 
in the market? 
A. We are seeing an increased 
level of interest by IT services 
companies, yes. These firms’ 
impact to the market hasn’t hit 
critical mass yet, but it is being 
noticed.

Q. Do they have particular 
strengths/weaknesses 
compared to office print 
specialists?
A. IT services providers enjoy 
a unique position with their 
customers. It’s clear that 
customers would prefer a single 
partner to provide all managed 
services, and given that IT is 
heavily involved in the decision-
making process it stands to 
reason that IT decision-makers 
would prefer to do business with 
IT services companies more 
often than not.

Q. Are they developing their 
own offerings or are they just 
another route to market for 
established MPS providers?
A. There are some who have 
built their own programs, but 
we are seeing more uptake in IT 
VARs and MSPs who subscribe to 
either an OEM or infrastructure 
providers’ program.

Points of differentiation

Q. Are MPS offerings 
becoming homogenised 
or are there real points of 
differentiation between 
services offered by different 
providers?
A. There are certainly providers 
that maintain a high degree of 
value with customers. However, 
in the broader market we have 
seen price continue to increase 

On September 30 – October 2, Transform Europe returns to 
Twickenham Rugby Stadium for the second year running.  
The leading educational event for the European market, it 
gives visitors an unrivalled opportunity to find out about 
managed print services and trends in office printing. To kick 
off our coverage of Transform Europe 2013, we ask Photizo 
Group’s Director of MPS Advisory Services Ken Stewart 
about some of the key trends in managed print services for 
vendors, resellers and end users.

Ken Stewart
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MPS

...continued

in importance as a criteria 
for partner selection. Data is 
pretty clear that price erosion is 
occurring and that customers 
may be having a harder time 
making a choice. Thus, they 
default to price as key point of 
difference.

Q. What are the main factors 
businesses consider when 
choosing an MPS provider? 
Does it all come down to cost?
A. We continue to see that 
reliability, price and flexibility 
are the top three partner 
selection criteria. Customers are 
placing more weight on price 
today than in years past, but 
reliability continues to be the 
top factor in most segments.

Q. If cost is important, do 
manufacturers have a built-in 
advantage over the channel?
A. OEMs do have the ability to be 
the most price-aggressive on a 
per unit basis. This is why savvy 
channel providers have always 
competed on different value 
pillars. Our research continues to 
support the fact that price is not 
the only motivating factor in the 
buying decision.

Multi-vendor or 
homogeneous fleet?

Q. Are MPS customers happy 
to standardise on equipment 
from a single vendor or do 
they favour a multi-vendor 
approach?
A. The entire notion of multi-
vendor support really sprung 
from the customers’ desire to 
protect existing investments 
or functionality. Our research 
indicates this is especially so 
in enterprise customers, while 
small customers don’t seem 
particularly attached to their 
devices (aside from brand 
preference).

Q. Does this extend to 
production print as well? Or 
do businesses prefer to keep 
the print room separate from 
office printing? 
A. Absolutely not! 
Overwhelmingly, CRD customers 
have unified their contracts.

Q. Does standardising on 
equipment from one supplier 
make it more difficult to 
change supplier at the end of 
a contract?

A. Not really, but multiple lines 
of business do make you more 
sticky with your customers.

Print optimisation 
or business process 
improvement?

Q. How successful have 
MPS providers been at 
expanding existing MPS 
agreements to incorporate 
elements of business process 
improvement?
A. This is an area that we are 
watching more closely than 
ever. Sadly, we haven’t seen 
channel providers be as good 
at expanding into business 
process and workflow offerings 
as we had hoped might be the 
case. In some cases, strong 
MPS providers are quite happy 
with the money being made in 
MPS, while others don’t feel 
comfortable that the business 
model is as repeatable.

Q. Is this something that 
tends to occur in 2nd or 3rd 
generation contracts or is it 
becoming a feature of first 
generation contracts as well?
A. We are certainly seeing 
customers really asking for 
this, at least in the larger 
accounts. That is, customers 
are becoming more outcome-
focused, so attacking an entire 
business process is more 
attractive (and perceived as 
higher-value). However, we see 
a gap in what providers are 
offering and what customers 
say they want – still. 

Q. Are SME customers 
interested in this aspect of 
MPS or do most just want 
device consolidation and 
optimisation?

A. Most MPS customers are still 
very interested in cost reduction 
and control. This could be 
because of a true desire to 
reduce costs or because there 
is a lack of awareness anything 
else is possible.

MPS & page volumes

Q. Is MPS accelerating the 
decline in print volumes?
A. MPS isn’t impacting the 
number of pages being printed; 
so much as it is impacting how 
much customers are paying for 
the pages they are printing.

Q. Are solutions and services 
compensating for lower 
hardware and consumable 
costs or is the print industry 
eating itself?
A. After living on all sides of 
this equation for the past 10 
years (customer, dealer and 
OEM), I prefer to think of it as 
right-sizing itself. This is the new 
reality we have to live with.

Q. What are some of the 
tactics suppliers are adopting 
to make up for falling 
hardware/supplies revenue?
A. We are seeing OEMs take 
many different approaches. 
Generally, these involve 
expansion into adjacent 
markets or entering new 
markets. Some are focused on 
business as usual, clamping 
down on costs to leverage 
existing investments.

MPS & print technologies

Q. Has the rise of MPS 
influenced the design of 
modern print devices in any 
way?
A. We believe that the broader 

trends of transparency and 
standardisation have had more 
to do with influencing modern 
print devices than MPS.

Q. Has it encouraged the 
use of remanufactured and 
compatible supplies by MPS 
providers?
A. Yes. This has primarily been 
driven by independent providers 
who are very profit-minded.

Q. Are business inkjets an 
attractive option for MPS 
providers? If so, why?
A. We are bullish on the new 
page wide array technologies 
from Memjet and HP. While 
overcoming laser-bias will 
be very difficult, the quality, 
speed and costs quickly match 
mainstream laser technology.

Q. What challenges 
does BYOD present to 
MPS providers and their 
customers? And how are they 
being addressed?
A. Centralised management 
strategies continue to be difficult 
when applied to the world of 
the decentralised office. Skype, 
Webex and readily available 
broadband access make 
teleworking more than possible 
– it’s become preferable in 
many situations. However, the 
cost-benefit barrier remains 
difficult to bridge for SMEs.

MPS & security

Q. Is data security a big driver 
for MPS adoption?
A. It is becoming a bigger part 
of the picture. While security 
is at the forefront in traditional 
IT sales, security isn’t an 
overriding decision point. 
Most remain very fixated with 
operational costs.

Q. Do MPS and associated 
security solutions mainly 
protect against inadvertent or 
accidental mis-use of data or 
can they also thwart thieves? 
A. Well, we’ve heard quite a few 
stories of toner thieves losing 
their franchise.

To find out more about 
Transform 2013 Europe 
or to register to attend, 
please visit  
http://europe2013.
photizogroup.com
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Make your move.
Transform Europe is a unique conference that allows our diverse imaging industry to 
network and receive the most cutting-edge education available for those who are interested 
in taking their business to the next level. The education provided at the event is focused 
primarily on teaching product-led businesses how to transform themselves into services-led 
organizations.

The Market   |   Building the MPS Program   |   Beyond Basic MPS
Presentations will focus on the topics that are at the forefront of the imaging industry’s 
fl uctuating landscape. With an increase in growth each year, this year’s conference is 
staged to reach new heights. Transform 2013 will draw attendees from throughout the 
world for two days of independent education and networking followed by an intense day of 
advanced provider workshops.

London, United Kingdom
30 September - 2 October

Twickenham Rugby House

KEYNOTE ADDRESS BY JIM LAWLESS
Jim Lawless is one of the world’s leading inspirational speakers. More than half a 
million people from fi ve continents have been inspired by Jim’s presentations, and 
countless thousands more have been infl uenced by Jim’s book Taming Tigers and his 
workshops.
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Education

In the final part of our brief series on print in education,  
we look at some of the trends in higher education. 

Higher education institutions 
are a special case compared 
to primary and secondary 
schools and commercial 
organisations. Colleges and 
universities will be subject to 
many of the same pressures 
as other organisations, 
notably a need to cut costs 
and reduce their carbon 
footprint, but this is tempered 
by a need to provide students 
with the best possible service. 

Compared to schools, 
there is a much clearer 
distinction between the 
printing arrangements for 
students and those for 
lecturers and university/
college administration. Typically 
requirements will be tackled/
optimised separately, with 
student printing often taking 
precedence. This, says Kyocera 
public sector sales manager 
Pauric Surlis, can sometimes 
be for political reasons.

“Where budgets are 
devolved to faculties and 
departments, it makes it 

difficult to implement a 
horizontal strategy with 
print. It tends to be easier for 
educational establishments 
to tackle student printing first 
because that’s something 
that’s paid for by students. 
Different faculties have 
different cultures and funding 
sources and, in the case of 
funding sources, will often have 
strong views about what they 
spend their money on,” he said.

Staff and administrative 
printing will usually be provided 
as part of a managed print 
service – typically second 
generation – which will do 
everything that you would 
expect from an MPS: reduce the 
number of print devices used; 
lower print volumes; eliminate 
waste; cut the cost of print; 
simplify device management 
through just-in-time toner 
deliveries and other measures; 
and reduce CO2 emissions. 

The latter is a particular 
focus for higher education 
institutions that have ambitious 

carbon reduction targets, 
typically in the region of a 43% 
cut from 2005 levels by 2020. 

According to Surlis, green 
league tables, like the People & 
Planet Green League, provide 
an added incentive to eliminate 
waste from print processes. 
“Cutting carbon emissions 
is much more important in 
universities,” he said. “We see 
strong evidence that there is a 
real effort to be as high up the 
Green league as possible. No 
one wants to be in the ‘could 
do better’ bracket.”

In-plant printing
University in-plants have 
an important role to play in 
reducing the cost of print, as 
larger print jobs can be routed 
to high volume machines and 
output more quickly and more 
cheaply on digital presses 
and high volume MFPs. This 
can be enforced through the 
use of rules-based job routing 
or marketed as a service to 
print users, with web-to-print 

job submission (you can read 
how Design & Print Services 
at Loughborough University is 
using EFI’s Digital StoreFront for 
just this purpose in the Winter 
2012/2013 issue of PrintIT).

In-plants also have an 
important part to play in the 
production of prospectuses 
and other university marketing 
material. For Bob Pickles, 
Director of Public Sector 
Business Development and 
Public Affairs at Canon, 
in-plants are likely to be 
called upon to provide more 
sophisticated marketing 
material as universities face a 
fall in enrolments and have to 
work harder to attract the best 
students.

“There is a massive 
opportunity around marketing. 
We think there will be a big 
move to the personalised 
printing of university 
prospectus documents. A 
university may put together a 
bespoke document that is Joe 
Bloggs’ personal outlook on 
these courses. There is a big 
shift centred on the marketing 
of universities,” he said.

Student printing
Cutting print costs is also a 
requirement when its comes 
to student printing, not so 
much to ease pressure on 
budgets but to reduce costs 
for students. There is plenty 
of scope for higher education 
institutions to do this, as, 
according to Surlis, “it’s not 
unusual to see charges of 4-5p 
per B&W page and 50p per 
colour page in universities”.

Organisations that are able 
to charge less for printing could 
gain an advantage when trying 
to attract students. Simon Hill, 
Nuance Communications sales 
director for UK & Ireland, cites 
the case of a university that 
gave every new student £50 
of free printing as part of their 
starter package. He adds that 
universities must find the most 
cost-effective way to produce 
a document as “the last thing 
they want is a student paying 
hundreds of pounds for print. 
They need to make sure the 
base cost is the best it can be.” 

For Kyocera’s Sulis, it is 
just as important to provide 
ease of use and a high quality 
service, especially in an age 

Middlesex University has implemented a mobile printing solution so that from July its students can 
print from any device to any MFP. As part of its student printing optimisation programme, it has 
doubled the number of devices they can print to from 20 to 40. Read the full case study in Business 
Info Issue 113.

Printing in Education
Part Three: Higher Education
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of student surveys. “Student 
surveys are one of the greatest 
drivers to encourage a change 
in behaviour. People always 
complain about print but what if 
20,000 people are complaining 
about print?,” he said.

Printing on the move
Canon’s Bob Pickles adds that 
for today’s students quality of 
service is inextricably linked with 
follow me and mobile printing.

“Printing is one of the many 
areas where universities are 
having to provide much better 
value to students,” he said. 
“We’ve recently won a large 
contract with a university in 
Birmingham that includes 
uniflow, so a student can 
pick up a print anywhere, and 
mobile printing so if they are 
working on an iPad they can 
print from an iPad. These are 
the capabilities that add value 
to the student experience.

“Universities look at 
students as if they are 
customers. My local council 
sees me as a rate payer, but 
in universities there is a move 
to see students as customers. 

Loughborough University uses EFI’s Digital StoreFront to provide 
a simple web-based workflow for submitting large print jobs to the 
Design and Print Services department’s Canon production presses.

Equitrac embraces mobility
Nuance has enhanced its 
Equitrac print management 
solution to meet the 
challenges posed by 
greater user mobility, BYOD 
initiatives, complex and non-
standard hardware fleets 
and growing demands on 
the IT infrastructure.

In particular, Equitrac 
Office and Equitrac Express 
5 reduce costs associated 
with unnecessary printing 
and print infrastructures; 
improve document security; 
and give IT departments 
new solutions for deploying 
serverless and mixed-fleet 
print environments.

Versions 5 include two new 
features that allow users to 
print how they want and where 
they want, while removing IT 

dependencies on print servers 
and management of print 
drivers. These are:
n Equitrac I-Queue, which 
moves the processing of print 
jobs from the print server to 
individual user desktops. This 
eliminates server costs and 
cuts network print traffic by 
50%; and
n Equitrac driver store, a 
repository of print drivers for 
every output device on the 
network. Instead of having 
to manage individual print 
drivers for each desktop 
client, IT departments now 
only need to keep the driver 
store up-to-date. Because 
the driver store automatically 

selects the right print driver 
for a user, based on the client 
location and device, users 
can print documents without 
having to worry whether or 
not a particular print driver 
has been loaded on their 
computer.

To meet the needs of 
mobile device users, Nuance 
has extended Equitrac Web 
release so that users can 
securely release documents 
using a web browser on a PC 
next to the printer or, with 
Mobile Web release, from a 
mobile device. This feature 
enables organisations to 
provide secure print access to 
guests and removes the need 
to invest in authentication 
hardware at a print device. 

Instead, users follow the 
Follow-You Printing workflow 
on their mobile device. 
This lets them release 
their jobs, charge them to 

the appropriate account 
and select the printer they 
want to print to from a list. 
Alternatively, they can scan a 
QR Code associated with the 
printer. 

Other new features include:
n Equitrac Capture & Send, 
an add-on that allows print 
and scan workflows to be 
executed from a single 
application;
n Nuance ID Controller 
hardware (with card reader) 
that allows a single-function 
printer to be incorporated into 
a secure printing network with 
swipe card release; and
n bundled Print Assistant 
licences – previously only 
available as an add-on to 
Equitrac Express – which 
provide features such as 
job cost preview, account 
balances, job re-naming and 
online authentication. 
www.nuance.co.uk

They are saying ‘For about 
£9,000 a year we need to 
make students feel they are 
getting good value’.”

For this reason, a print 
optimisation programme 
for student printing may not 
necessarily involve a reduction 
in the number of printers, which 
is almost always the case with 
staff printing optimisation. In 
a bid to improve the service it 
provides students, Middlesex 
University has actually increased 
the number of printers available 
to them (see caption on previous 
page).

Whether the primary drive 
is to cut costs or improve 
service quality, any student 
printing solution will involve full 
accounting and cost control, 
normally with a solution like 
Pcounter or Equitrac; some 
mechanism for students (or 
their parents) to add money to 
an account; and the ability to 
print from any device from any 
location on- or off-campus. 

As students use an array of 
mobile devices – smartphones,  
tablets, notebooks and 
Chromebooks – it is essential 

Equitrac Version 5 offers 
greater ease of use and 

management.

to provide simple, device- and 
operating system-agnostic 
mobile printing.

“The younger generation are 
far more tech-savvy,” explained 
Simon Hill. “They are a digital 
generation: they are used to 
using mobile devices and iPads. 
They want to walk in anywhere 
and access information and 
scan and print to and from 

that device. We find university 
students require a greater level 
of mobility that lets them use 
electronic mobile devices to 
download information and pick 
up information whenever they 
want.”

Increasingly, this is a 
requirement that universities 
must provide staff and 
lecturers too.
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