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IDEAL 0101 HDP
HARD DRIVE PUNCHING MACHINE
 Drives a steel pin through the drive.

 Helps protect your data when decommissioning old computers.  

 Safe, easy and takes less than 15 seconds.

DEMONSTRATION VIDEO AT WWW.IDEAL-UK.CO.UK 

For more information contact:
T 01932 263900 W www.ideal-uk.co.uk  E ukmarketing@duplointernational.com www.ideal-uk.co.uk

INFORMATION
SECURITY.

Drives a pin through the disk
 rendering it unusable



Small and medium-sized 
businesses are continuing 
to play fast and loose with 
data security, according to a 
new study by Altodigital, an 
independent supplier of print 
and document solutions.

Its survey of 500 decision-
makers in SMEs with 20-500 
employees found that 45% of 
businesses fail to lock away 
laptops at night; 20% fail to use 
firewalls; 27% leave important 
documents un-shredded; 
and 34% neglect to change 
passwords on a regular basis. 

In addition, there is 
widespread ignorance of the 
security risks posed by printer/
MFPs with internal hard 
drives. A majority of business 
owners (54%) said they took no 
measures to protect data stored 
on such devices; and one in six 
fails to wipe internal hard drives 
when devices are given away, 
dumped or sold, meaning that  
 

sensitive documents could end 
up in the wrong hands. 

More than half of businesses 
regularly scan private 
documents, including passports 
(56%), birth certificates 
(44%), utility bills (38%), bank 
statements or financial records 
(44%). Under EU proposals any 
company that holds personal 
information could be fined 2% 
of their annual turnover if they 
are found to be in breach of data 
protection laws. 

Tony Burnett, group sales 
director at Altodigital, said: “It’s 
concerning to see so many 
businesses showing such a 
lack of awareness of document 
security. We have been shocked 
by how many businesses are 
failing to protect the hard 
drives in their printers and 
photocopiers. Handling sensitive 
data is a serious responsibility, 
and one that should be managed 
right from the very top.”
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Businesses are not making 
the most of shrinking IT 
budgets by failing to explore 
different financing options, 
warns a new report by 
Quocirca. 

Sponsored by BNP Paribas 
Leasing Solutions, Using ICT 
Financing for Strategic Gain 
reveals that many SMEs are 
unaware how financing works 
and prefer to spend cash on ICT 
purchases, with 81% using the 
internet for ad hoc purchases 
(as a primary or secondary 
source).

Half of respondents were 
unaware of the benefits of IT 
finance in comparison to a 
cash purchase or bank credit 
lines. Three quarters (76%) 

of respondents in firms with 
revenues of between £5 million 
to £50 million say they use 
car financing yet only 30% use 
financing for IT and telephony 
equipment. Just 1% use it for 
software.

Part of the problem, suggests 
Quocirca, is that the option to 
finance a deal is brought up 
regularly in only 30% of ICT 
purchasing negotiations, even 
though over half of respondents 
consider up-front costs to be of 
critical or high concern.

Benoit Dilly, country manager 
at BNP Paribas Leasing 
Solutions, said: “Now is a 
great time for SMBs to procure 
ICT through financing. With 
budgets increasingly restricted, 

financing is the ideal way for 
them to get the technology they 
need to achieve their goals and 
go for growth.”

In 2012, BNP Paribas 
helped 40,000 UK businesses 
invest in £1.1 billion of capital 
equipment.

spring 2013
THE PRINT, MFP & SOFTWARE MAGAZINE FOR INFORMATION TECHNOLOGY PROFESSIONALS

Editor: James Goulding   
07803 087228   jamesg@binfo.co.uk 
Advertising Director: Ethan White   
01732 759725   ethan@binfo.co.uk 
Publishing Director: Neil Trim   
01732 759725   neil@binfo.co.uk
Group Sales Manager: Martin Jenner-Hall  
07824 552116   martin@binfo.co.uk
PRINT.IT is, published by  
Kingswood Media Ltd., Amhurst House, 
22 London Road, Sevenoaks TN13 2BT   
Tel: 01732 759725. Email: info@binfo.co.uk
No part of PRINT.IT can be reproduced without 
prior written permission of the publisher.  
© 2013 Kingswood Media Ltd.
Design: Sandtiger Media   www.sandtiger.co.uk
The paper used in this magazine is obtained 
from manufacturers who operate within 
internationally recognized standards and  
which is sourced from sustainable, properly 
managed forestation.

Businesses missing out on benefits of leasing

Online print business MOO.
com is adopting a Bricks 
and Clicks strategy with 
the opening of its first retail 
outlet in London.  

The MOO Shop at No. 27,  
BOXPARK, Shoreditch enables 
customers to compare 
products; customise their 
own designs; and purchase 
accessories. In the evenings, it 
will be used to host events for 
small businesses, creatives, 
entrepreneurs and freelancers.

MOO’s latest product 
is an NFC (Near Field 
Communication) business 
card containing a tiny chip 
that interacts directly with any 
NFC-enabled smartphone. The 
card can be programmed to 
carry out a variety of actions, 
such as opening a web page or 
automatically saving contact 
details to a smartphone 
contact list.
www.moo.com/sho
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Bricks and clicks 
for MOO.com

SME printing practices put data 
security at risk

Altodigital’s Tony Burnett

Did You Know? 
Almost two thirds (63%) 
of large enterprises have 
experienced printer-related 
security breaches, according 
to a Quocirca white paper for 
Nuance, yet only 22% have 
implemented secure printing 
solutions. Printing: a false 
sense of security explains 
why organisations must make 
printing secure and includes 
two case studies – one 
Equitrac and one Safecom – to 
show how this can be done.  
www.nuance.co.uk

Diary Dates
14-16 May 2013
North Print & Pack 2013
Harrogate
An essential exhibition for com-
mercial printers and CRDs, their 
suppliers and their customers. A 
great chance to see all the latest 
print, finishing and packaging tech-
nology, plus associated services, 
under one roof.
www.printandpack.co.uk

25-29 June 2013
FESPA 2013
ExCeL, London

The largest event focused on 
the wide format print industry, 
FESPA provides a platform to 
see the latest equipment and 
consumables in digital printing.
www.fespa.com



Brother brings A3 printing to the masses
Brother is hoping to build 
on the huge success it has 
already had in the A3 inkjet 
printer market by launching 
a new range of compact A3-
capable devices. 

Perfect for home workers 
and micro businesses with 
limited space, the J4000 series 
of all-in-ones can produce 
occasional A3 prints from an 
A4-sized device through the 
combination of an A3 bypass 
tray and landscape printing. 

Brother says that printing in 
landscape rather than portrait 
mode has allowed it to reduce 
machine depth by 36% and 
increase print speeds to 20ipm 
for colour and 18ipm for mono.

All models in the J4000 
range are Airprint and Google 
Cloud Print-ready and feature 
an A3 bypass tray; automatic 
two-sided printing; optional 
high yield supplies; and 
802.11n wireless, built-in 
Ethernet and USB connectivity.

Prices start at £129 (inc. 
VAT) for the 3-in-1 DCP-
J4110DW, rising to £229.99 
for the 4-in-1 MFC-J4510DW 
with a 20-sheet ADF, two-
sided copying/scanning and 
smartphone-like display.
www.brother.co.uk

Finance departments are 
failing to make the most of 
scanners to improve business 
processes, according to a 
study by Redshift Research 
for Eclipse Group. 

Its survey of 200 financial 
decision-makers reveals that 
almost half of all sales and 
purchase invoices are still 
paper-based and just one third 
of documents within finance 
departments are scanned.

Almost half (46%) of finance 
departments still key invoices 
into the accounting system and 
35% manually move invoices 
around for approval.

Nine out of 10 (88%) 
respondents said it was 
important to remove paper 
from their organisation, yet 
51% have no plans to introduce 
an electronic document 
management system due 
to fear of data loss (cited 
by 34%) and a belief that 
auditors require original paper 
documents (33%).

Gary Waylett, CEO of the 
Eclipse Group, said it was 
time organisations scanned 
all finance-related 
documents into a 
secure repository 
(with back-up), 

introduced workflows to 
streamline invoice approval and 
generated all outbound finance 
documents electronically.

He said: “The majority of 
organisations are already 
scanning some documents as 
they arrive in the building, so 
why not extend the model and 
take a strategic approach? 
Removing the most labour 
intensive element of the 
finance process, namely the 
handling of in-bound and 
out-bound paper invoices, 
delivers immediate cost 
savings and provides a raft of 
other benefits, from improving 
payment time-scales to 
eProcurement.” 
Finance departments should 
make better use of scanners like 
Brother’s ADS2600W to digitise 
paper workflows

Kyocera Document Solutions 
UK Ltd is marking its 25th 
anniversary by establishing a 
Northern Showroom in central 
Manchester and relocating 
its UK head office to a central 
Reading location.

Following organic growth 
of 77% in the last three years, 
Kyocera is moving its Reading 
HQ to larger premises on 
London Road and opening 
its first Northern sales office 
on the ground floor of the 
14-storey Chancery Place 
building in Manchester’s Upper 
King Street Conservation Area. 
The 4,000 sq ft facility is due to 
be officially opened in July.
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NAPPS, the Document 
Solutions Association, set 
up to raise standards in the 
UK’s print and print services 
industry, is celebrating a 
successful first year. So far, it 
has signed up more than 70 
dealer members and a number 
of partners who will work 
together to develop a code of 
practice for the industry. 

NAPPS Partners come from 
all parts of the industry and 
include Xerox, Laserfiche, Adobe, 
Docuware, Balreed, BNP Paribas 
Leasing Solutions and the BAPC.

PrintIT sister publication 
PrintIT Reseller is an Associate 
Member and media partner of 
NAPPS.  www.napps.org.uk

Did You Know? 
One in three British workers prints private documents on company 
printers, according to research sponsored by employee monitoring 
software specialist Safetica. One quarter of the 663 employees 
surveyed said they do so knowing that it is against company policy.
www.safetica.co.uk

NAPPS celebrates 
successful first year

Balreed, a NAPPS partner and 
independent provider of print, 
office technology and managed 
print services, has signed a 
three-year sponsorship deal 
with Kent County Cricket Club.  
Balreed MD Robin Stanton-
Gleaves said: “I’m very proud to 
be the county’s major sponsor. 
I started the business in Kent 
10 years ago and whilst we now 
operate across the country, 
Maidstone is still our national 
hub and over half our staff live or 
work in the Kent county area.” 

Kyocera opens 
new HQ and first 
northern sales 
office

Finance departments awash with paper

Brother’s J-4510DW A3-capable 
printer has already won 
PrintIT and PrintIT 
Reseller Editor’s Choice 
Awards, an iF Product 
Design Award 2013 and 
the EOPA New Product 
Innovation Award.  



Uniprint has enhanced its 
Infinity print management 
solution with useful new 
reporting and archiving 
functions. 

To enable users to be more 
proactive in how they manage 
printer deployments, Infinity 8.1 
features a Statistics Module that 
captures all information about 
a print job, such as the user, 
the application they are printing 
from, how many pages are 
output, whether they are B&W or 
colour etc..

The second enhancement 
is a print job archiving feature 
that, when turned on, captures 
all print jobs as PDFs and 
stores them in a directory for 
later analysis. At this stage, 
functionality is limited: you can 
search PDF Tags and Indexes, 
but can’t yet apply rules to 
automatically flag up certain 
types of document. 

However, Arron Fu, VP of 
Software Development at 
Uniprint, expects this to change. 
“Our next release might have 
a rule stating that if there is 
a print job with VISA number 
characteristics, say, it would 
automatically be flagged and an 
alert sent to an administrator,” 
he said.

Konica Minolta has won the BLI A3 MFP Line of the Year Award 
for the third year in a row.  

BLI Managing Editor Daria Hoffman said: “What Konica Minolta 
has achieved with a third consecutive A3 MFP Line of the Year Award 
is nearly unprecedented. In the 26-year history of the award, Konica 
Minolta is one of only two vendors to earn the award three years in a 
row and it is the only vendor to do so in the past decade.” 

Other BLI 2013 Line of the Year Award winners include Lexmark for 
its Monochrome Printer/MFP Line; HP for its Colour Printer/MFP Line; 
and Canon for its Document Imaging Solutions Line.
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Epson has launched a three-
year service and supplies 
package for its inkjet, laser 
and large format printers that 
is claimed to be more cost-
effective than buying service 
and supplies separately.

Epson Print and Save gives 
customers a pre-arranged 
number of printing supplies for 
the duration of the contract, 
online ordering whenever new 
supplies are needed and a 

3-year on-site warranty for 
service and repairs – all for a 
fixed monthly fee. 

There is a choice of 
packages with different 
supplies volumes based on a 
business’s printing habits (e.g. 
light, medium and heavy use).

Epson Print and Save can 
also be used to spread the 
cost of new printer purchases 
through monthly rental 
payments.

Uniprint enhances 
Infinity with print 
archiving and 
reporting tools

BLI announces Line of the Year  
award winners

Epson supplies and service package 
claimed to save customers money

Making life easier for people who have to work on the move Sharp has 
launched a new App, reinforcing its campaign to create a wide portfolio 
of tools focused on making workflow easier.

Sharpdesk Mobile, which is available free of charge from Apple’s App 
Store and Google’s Play Store, wirelessly connects Smartphones and Tablet PCs 
with the printing and scanning capabilities of Sharp’s MFP’s.

Sharpdesk Mobile addresses three key requirements: printing, scanning 
and sharing.

Printing – users can print PDF, JPG and TIFF files from a Smartphone or 
Tablet PC directly to any supported Sharp MFP.

Scanning – users can scan documents from any supported Sharp MFP 
directly to their mobile device.

Sharing – once a document has been scanned to the Smartphone or Tablet 
PC it can be emailed to other users and shared with other mobile applications.

“Our aim is to make all of our Apps easy to use. Some of them will be 
developed by our technology partners and others will be written in-house,” said 
Chris Hale, Software Solutions Product Manager. “All of them will make life a lot 
easier for mobile workers.”

To download the free app 
go to the Apple’s App Store 
or Googles Play Store and 
search ‘Sharpdesk Mobile’ 
and look for the icon.
For further information on this or 
any Sharp products please email 
mfp.suk@sharp.eu

One to Watch:
Watch out for our recently 
launched light production colour 
and mono devices – 
both available with innovative 
Image Consistency Systems 
ensuring the same high quality 
printing from your first print to 
your last.

www.sharp.co.uk

This is Why

Funai to buy 
Lexmark inkjet 
business 
Lexmark is to sell its inkjet 
business to Japanese 
consumer electronics firm 
Funai. The $100 million 
deal includes inkjet-related 
technologies and assets 
including more than 1,500 
patents and Lexmark’s 
manufacturing facility in the 
Philippines.  

Paul Rooke, Lexmark 
chairman and chief executive 
officer, said: “This transaction 
essentially completes our exit 
from the ownership of inkjet-
related assets, although we 
will continue to support our 
existing customer base with 
the sale of inkjet supplies.” 

Funai has manufactured 
inkjet hardware for Lexmark 
since 1997 and now plans 
to launch hardware and 
consumables under its own 
brands, as well as supplies 
for existing Lexmark devices. 
Lexmark will continue to 
provide customer, technical 
and warranty support.
www.funaiworld.com

Digital filing
Filing specialist Docudex has been made a Xerox Business Innovation 
Partner (XBIP). Docudex solutions enable users of Xerox’s DocuShare 
content management system to connect with hard copy retrieval 
systems, such as the Kardex Lektriever vertical carousel, bringing all 
the benefits of digital information storage to the hard copy world. 

Balreed to sell Xerox 
Independent print technology 
and managed print services 
provider Balreed has become 
a Xerox Authorised Service 
Provider and Reseller, 
allowing it to offer an even 
broader range of products 
and services to its customers.
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IT devices consume more than 
25% of commercial electricity 
in the US

IT energy management 
specialist Verdiem is entering 
the print optimisation arena 
with the launch of Print & 
Power Analyzer.  

The software identifies 
local and networked printers; 
measures print activity by 
department, printer, location or 
user; identifies opportunities 
to reduce costs; and shows the 
electricity usage of PCs and 
printers. 

It ships with more than 30 
reports offering insight into the 
most economical and wasteful 
departments, printers, users 
and locations; which printers to 
remove; and how much can be 
saved by shifting volume from 
high to low cost devices.

According to Verdiem, 
printers account for 15% of 

Verdiem combines 
print optimisation 
and energy 
monitoring

Small professional services 
firms are continuing to waste 
money on poor printing 
habits, according to a new 
survey by Epson.

The Coleman Parkes survey 
of more than 500 European 
firms found that the UK is the 
worst offender in Europe when 
it comes to wasteful printing 
practices, such as printing 
documents and not reading 
them or failing to collect print-

Cortado, a provider of cloud 
desktop services, has 
extended its ThinPrint ‘Print-
to-ePaper’ printer driver to 
iOS devices, enabling users 
to transfers documents from 
a PC to an iPhone/iPad via 
Cortado Workplace. The 
capability already exists for 
Android devices.

The paper-saving printer 
driver enables someone with a 
free Cortado Workplace account 
to ‘print’ a computer-based 
document as a PDF to their 
Cortado Workplace account. 
Thanks to an Auto Download 
feature, the PDF is immediately 
made available in a local ePaper 
directory on the mobile device. 
The PDF can be read on-screen 
and, if necessary, printed.

“With Print-to-ePaper, 
important documents, like travel 
documents, are always at hand 
and available for viewing offline, 
even when on the road,” said 
Charlotte Künzell, Cortado’s 
CIO. “By utilising Cortado 

A commission to produce the 
interior décor for Café Eataliano 
in Hamilton, Scotland gave print 
service provider OPG a golden 
opportunity to demonstrate 
the environmental qualities 
of its HP Designjet L26500 
printers, notably their ability to 
run water-based HP Latex Inks 
containing no hazardous air 
pollutants. 

This, says OPG general 
manager Alan Watson, makes 
their output ideal for any location 
where odour is a concern, 
such as schools, hospitals and 
restaurants.

“We finished installing the 
entire graphics package for Café 
Eataliano on a Friday and by 
the Sunday, the restaurant was 

full of customers. This could 
not have been achieved with 
our solvent printers, because 
the smell would have still been 
unbearable,” he said.

OPG used its three HP 
Designjet L26500 printers to 
print 40m2 of HP PVC-free Wall 
Paper with giant images of 
wine-making at restaurant owner 
Manio Loia’s Tuscan vineyard. HP 
PVC-free Wall Paper printed with 
HP Latex Inks is GREENGUARD 
Children & Schools Certified 
and meets AgBB criteria for 
health-related evaluation of VOC 
emissions of indoor building 
products.

The printers were also used 
to print images onto textiles, 
3M self-adhesive film for 
backlit panels and a block-out 
membrane for the roller blinds.

Manio Loia said: “The results 
are stunning and look totally 
different to any other restaurant; 
not my words but those of 
our customers! We’ve been 
fully-booked since opening our 
doors, and our customers always 
remark on the graphics, scoring 
them highly in the feedback 
forms we provide.”

No nasty smells, just the aroma of 
freshly cooked food Lawyers and accountants still wasting 

money on print

Paperless printing to iOS mobile devices

Epson Competition Winner
Epson and Kingswood Media are pleased to announce that 
Mrs A. Arnold of The Bodleian Library Acquisitions Department 
has won the PrintIT/Business Info competition for an Epson 
Workforce Pro 4515DN MFP. Many congratulations to her and 
thanks to everyone else who entered. Better luck next time!  

outs from the printer.
Based on its findings, Epson 

estimates that UK professional 
services businesses, half of 
which print more than 150 
pages a week, could collectively 
save more than £45 million per 
year by monitoring consumable 
costs, introducing energy-
saving policies for printers and 
printing double-sided.

The survey shows that:
n  56% of European 

professional services firms 
don’t print on both sides of 
the page;

n  83% fail to monitor the 
cost of print consumables 
(including ink, toner and 
paper);

n  Only 19% have an energy 
saving policy for printers; and

n  75% don’t aim to purchase 
products with a low carbon 
footprint.

the energy used by IT devices, 
which themselves consume 
more than 25% of commercial 
electricity in the US.
www.verdiem.com

Workplace’s additional cloud 
printing feature, documents 
can also be printed at any time 
in the Wi-Fi network of choice.”

Print-to-ePaper can be 
used by 3.5 million users 
in 15,000 companies who 
have implemented any one of 
ThinPrint’s line of products, as 
well as 320,000 users of the 
free Cortado Workplace cloud 
desktop app.
www.thinprint.com/epaper

In a separate announcement, 
Cortado revealed that it 
has integrated ThinPrint 
technology with VMware 
Horizon View 5.2. The 
ThinPrint Output Gateway 
virtual printer driver gives 
users the ability to support 
printer finishing options, such 
as hole punching, stapling, 
and binding on Windows 
8. Other features include 
driver-free printing, print data 
compression, and optimised 
printing for PCoIP. 



Find out more, including your free 30-day demo at: www.cortado.com/printing 
Try Cortado Workplace, our free app for private users, available now in your app store

Cortado Corporate Server:

100% mobile printing enabled
100%  Active Directory integration, 

instant use
100%  private cloud, secure behind 

your firewall
100%  comprehensive solution, 

not just limited tools
100%  ready for enterprise deployment, 

extensive know-how
100%  Windows based, seamless 

integration
100% transparent, user-based pricing

100% BYOD. 100% Printing. 100% For You. 
Printing and BYOD: Are you looking to give 
employees the freedom to print when and 
where they want to? How do you handle the 
range of devices flooding your company? 
Are you fit for the BYOD future? Make your  
corporate printers available for all tablet 
and smartphone users.



Get all the tools for success with EFI. 
EFI print products and production software give you an end-to-end 
digital solution that helps assure profitable growth. Keep control from 
the moment your customers order a job to the moment they get it. 

©2013 EFI. All rights reserved.

DO I CONTROL
JOBS FROM  
ORDER TO  
DELIVERY? 
I HAVE TO.

IS THERE 
A SINGLE
END-TO-END
SOLUTION?

DO I CONTROL
JOBS FROM  
ORDER TO  
DELIVERY? 
I HAVE TO.

IS THERE  
A SINGLE
END-TO-END
SOLUTION?

Call or scan to learn more 
+44 1246 298000 definitely.efi.com/14
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Integrating mobiles in the 
workplace
Canon Partner Channel director 
Matthew Searle is confident 
that in the future more tablet/
smartphone users will elect to 
print from their devices.

“An IDC study published 
in February showed that the 
percentage of users who printed 
from their mobile devices 
increased dramatically in 2012, 
and the percentage of those 
who either don’t or don’t want 
to print will decline from almost 
50% in 2012 to just 25% in 
2015,” he said. 

He points out that these 
findings support the interim 

Mobile printing: Easy does it

results of Canon’s own pan-
European survey of end 
users and decision-makers, 
which show the importance 
of integrating tablets and 
smartphones into the workplace 
so that every employee can print 
when they need to. 

“The value placed on printed 
documents nowadays is greater 
than ever. Our study found that 
83% of users still print every 
single day while one in three 
respondents would not be able to 
work without printers, scanners 
or copiers. A whopping 95% of 
workers would actually be greatly 
affected in their work practices if 
they were taken away. 

As sales of tablets outstrip computers, the debate 
about their impact on page volumes rages on. 
Will they reduce the need for printing by making it 
easier for people to carry and access documents 
in digital form? Or will mobile printing apps that 
simplify printing from mobile devices cause mobile 
workers to fall back in love with printing?

Mobile Printing

“As tablets infiltrate the 
workplace and users move to 
creating and editing documents 
on tablets rather than laptop or 
desktop computers, demand for 
mobile printing will increase.”

Closing the gap
Gary Downey, group marketing 
director of Balreed, argues that 
there is still a long way to go 
before mobile printing becomes 
seamless, especially for 
businesses that don’t have a well 
thought out print strategy.

“The print landscape is going 

through a rapid evolution at the 
moment as far as mobile printing 
is concerned. Manufacturers 
are adding mobile printing 
support onto new printers and 
MFDs but there are still many 
older machines out there that 
do not support it. Equally there 
are a multitude of apps that 
deliver some printing capability 
to mobile devices, but the onus 
is on the user to discover what 
works for them on different 
platforms and overcome the 
frequent issues they encounter. 

“In the long term mobile 
printing will become a norm, just 
as wireless has, but there’s still 
quite a way to go before we have 
that seamless environment, and 
for as long as it takes for the void 
to close we have the contradiction 
of convenient devices that find 
printing inconvenient.

“In the office environment in 
particular our clients are having 
to face up to the Bring Your Own 
Device (BYOD) boom. The new 
iPad mini, its big brother iPad, 
the iPhone and other brands of 
tablet device are being adopted 
so rapidly and many of these are 
making their way into the office. 
Whether staff are now bringing 
their own mobile devices into the 
workplace, or businesses are 
providing these devices to their 
more mobile staff, there’s one 
challenge they bring with them: 
printing. It should be simple, but 
with different operating systems 
and security it just isn’t.

“For organisations with a more 
mature print strategy this is less 
of a challenge to resolve. As an 
independent provider, Balreed 
can tailor a print management 
system that satisfies the needs 
of mobile users alongside their 
wired colleagues and deliver 
the same consistent control and 
reporting. 

“However the vast majority 
of organisations just want an 
easy, safe way for mobile staff 
and visitors to send a job to a 
printer or MFD on the network. 
To solve this problem we’ve 
introduced Zapp. With Zapp, staff 
and visitors who use Apple iPads, 
iPhones or Android devices can 

Phil Jones, managing director 
of Brother UK, comments 
on the importance of mobile 
printing for productivity

“Ten years ago, homeworking 
was a hot topic. The near-
universal roll out of broadband 
to our homes meant that 
employees could connect to 
their workplace from their 
back bedroom, dining room 
or kitchen. The question was 
whether employers would trust 
their staff to be productive 
when out of sight.

“The answer was yes and 
no. Enlightened employers have 
seen the productivity benefits 

of allowing their people to 
avoid the daily commute and 
efficiency savings from reduced 
central office space and 
costs. However, there are still 
thousands of companies that 
base their operations around 
formal centralised office spaces.

“But there is one big 
trend that’s almost made the 
homeworking debate redundant 
and that’s roam working. 

“Whether we like it or not, 
we’re all working pretty much all 
the time during waking hours, 
not just 9 to 5. We’re working 
in the office, on the road and 
at home. Business is portable. 
It’s done from smartphones, 
tablets and laptops wherever 
we happen to be, during our 
commute, lunch break and as 
soon as our alarm goes off in 
the morning.

“This has its benefits for 
employers. By equipping 
employees with mobile devices, 
they are permanently connected 
and always available. But 
although the functionality of 
smartphones and tablets is 

increasing all the time, with 
the development of ever-more 
sophisticated business software 
and apps, there’s still a missing 
link. These devices don’t give 
people a complete office in their 
pocket.

“This is where the next 
opportunity exists for employers 
that want to empower their 
workers with portable offices 
and the ability to handle most 
normal office functions on 
the move. That opportunity is 
portable printing and scanning.

“Printing and scanning 
on the go means that mobile 
workers can share work with 
those at the office as well as 
clients they are meeting with 
when on the road.

“Greater flexibility in IT is 
reflecting the greater flexibility 
in working habits. Work is taking 
place everywhere and BYOD 
policies enable employees 
to pick the IT equipment 
which best suits their working 
habits. Mobile print and scan 
supports this flexibility to enable 
productive working on the go.”

From home working to roam working

Continued...

Canon’s new A4 black-and-white 
MFDs, the imageRUNNER ADVANCE 
400i and 500i, allow users to print 
from any Google Cloud Print-enabled 
web and mobile app, or scan to and 
print from iPad, iPhone and Android 
mobile devices. 

RJ Series
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print directly to any printer or 
MFD in the network without the 
need to load any Apps.”

Printing for remote workers
For Phil Jones, managing director 
of Brother UK, it is just as 
important to enable printing from 
mobile devices when employees 
are away from the office.

Research by Brother shows 
that a third of corporate IT 
decision-makers employing up 
to 1,000 people are considering 
investing in mobile printing 
technology, with 26% describing 
the capability to print remotely 
as important for their mobile 
workers.

When asked if mobile and 
portable printing capabilities 
might be beneficial to their 
workforce, 61% of IT buyers said 
that they could see the benefits.

Phil Jones, managing 
director of Brother UK, said: 
“Mobile printing and scanning 
technology isn’t necessarily new 
but it’s definitely experiencing a 
resurgence thanks to the growing 
use of smartphones and tablet 
devices in business.

“As more workers use 
business apps to do their jobs 
from smartphones, the missing 
link is often being able to print out 
a document when they are on the 
move. We’re seeing interest from 
small and large companies for 
simple solutions that enable their 
workers to print from wherever 
they are working on any given day.

“We have printers and 
scanners that can fit in any 
briefcase. By connecting them to 
a smartphone or tablet, people 
can create a complete portable 
office. With the world’s mobile 
workforce set to hit 1.3bn in 
2015 (source IDC), businesses 
need to consider the productivity 
benefits of equipping staff with 
the right technology to help them 
work efficiently on the move.”

No print reduction
Charles Stones, Professional 
Services Consultant at 
Altodigital, argues that growing 
use of mobile devices has not 
had the effect on print volumes 
that many thought it would. 

“At Altodigital, we’re seeing 
increasing demand for mobile 
print solutions from companies 
of all sizes, as BYOD becomes 
more common in the workplace 
and workforces become 

increasingly mobile. Much of 
this demand is originating with 
employees themselves: they can 
work where they want, so why not 
print? IT departments are quite 
rightly looking to organisations 
like ourselves to put in place 
secure and powerful mobile print 

systems to effectively manage 
this process. Mobile printing is 
about accessibility – we’re now 
living in a technology age where 
we have the capability to obtain 
information 24x7, and there is 
still very much a place for print. 

“As a business we divide 

mobile print into two categories. 
Firstly, there is public printing 
through specific print apps and 
public hotspots with the facility to 
print to devices in airport lounges 
or hotels, typically when travelling 
or in a field-based role. Secondly, 

Continued...

What the Customer Thinks

1. Are Tablets Bad for Print?
On the all-important question of whether the use of tablets reduces the need for printing, the vast majority 
(64%) said that it did.

2. How Easy is it to Print?
One reason why respondents expect tablets to reduce print volumes is that, despite some interest in doing so, 
few MPS customers have fully integrated mobile printing into their enterprise printing infrastructure: less than 
a third have already implemented or are in the process of investigating such solutions. 

3. Who calls the shots?
BYOD is often cited as a catalyst for mobile printing, but in the large enterprises surveyed by Quocirca, 
mobile printing is largely being driven by users of business-owned tablets and smartphones. Organisations 
are less inclined to support employee-owned devices, although a significant 63% wish to provide mobile print 
capabilities for visitors to their premises. 

Q:  What are your views on the following statement:  
‘The use of tablets in the office is reducing  
the need for printing’?

Strongly Agree

Agree
Neither Agree  
nor Disagree 

Yes, we have already deployed some 
mobile device printing solutions

Increased need to provide smartphone printing 
support for business-owned smartphones

Increased prevalence of business-owned  
iPads and other tablets

Increased need to provide printing support  
for guests/external users

Increased need to provide smartphone printing 
support for employee-owned smartphones

Increased prevalence of employee-owned iPads

Yes, we would like this 
capability but we are not 
investigating solutions

Yes, we would like this capability 
and we are investigating solutions

No, there is no 
requirement for printing 
from mobile devices in 
our organisation

Disagree 

Strongly Disagree 

Q:  What is your level of interest in including mobile print capabilities within your MPS contract 
i.e. printing from smartphones or tablets? 

Q:  What are the main drivers for considering a mobile printing capability?  
(responses from the 62% who said they would like a mobile printing capability)

Last year Quocirca surveyed 100 organisations with 1,000+ employees about their attitudes 
to mobile printing, as part of the Quocirca Enterprise MPS Study, 2012. The international 
sample was split evenly across the UK, USA, France and Germany, with 25 organisations from 
each country. All were MPS users.

82.3%

31%
15%

20%

44%

16%
38%

15%

16%

5%

71.0%

62.9%

37.1%

29%

20% 40% 60% 80% 100%

...Continued

EXPOSE THE HIDDEN COSTS IN 
YOUR ORGANISATION
WITH MANAGED DOCUMENT SERVICES FROM KYOCERA 

KYOCERA Document Solutions (U.K.) Limited – Phone 08457 103 104 – www.kyoceradocumentsolutions.co.uk

KYOCERA Document Solutions Inc. – www.kyoceradocumentsolutions.com

Output costs are always underestimated. In fact, they consume up to 6%* of
your company’s turnover. KYOCERA’s Managed Document Services (MDS) reduces 
this cost factor by up to 30%**. Whether it’s hardware, software or workfl ows, 
we will fi nd your cost drivers and develop an individual optimisation strategy. 
Through our ongoing management we will also ensure that everything works 
perfectly. For maximum effect, MDS can be combined with our longlife 
technology-based, reliable ECOSYS and TASKalfa devices, giving you top-level 
productivity and superior image quality.
Source: *All Associates Group, **Photizo Group

KYOCERA. COUNT ON US.
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there is corporate printing, 
utilising solutions that enable 
printing from smartphone and 
tablet technology to any device 
within the business network, 
which is useful for organisations 
with different sites, locations 
and campuses. Both options 
offer flexibility for workforces and 
authentication to ensure only the 
person printing the document 
can retrieve it.

“Contrary to popular opinion, 
we’re seeing that the increasing 
use of tablet and smart phone 
technology is in some cases 
actually increasing print volumes 
across a company, as employees 
benefit from total flexibility 
and are able to print remotely 
from any device, rather than 
being tethered to a desk-based 
computer. While it might not 
be the case across the board, 
we’re certainly not seeing any 
reduction in print volumes, nor 
do we expect to. 

“An increasingly important 
issue in mobile print is security. 
For businesses handling 
sensitive data, it’s essential that 
the opportunity for staff to use 
unproven and untested mobile 
print software is minimised and 
that any mobile print solution 
is driven by the company, not 
the employee. Widely used, 
and often operating under the 
organisational radar, unsecured 

Mobile printing the  
Samsung way 
Samsung  offers three mobile 
printing solutions for its 
smartphones, tablets and 
printers: a mobile printing 
app; a ‘Print‘ command built 
into the mobile operating 
system; and integration of Near 
Field Communication (NFC) 
technology.

Samsung MobilePrint App
Users of Android, iOS or 
Windows smartphones/tablets 
can print to Samsung wireless 
printers and network printers 
connected to a wireless access 
point by downloading the 
Samsung MobilePrint App. 
This lets them use their mobile 
device to print pictures, e-mails, 
web pages, PDFs, Microsoft 

Office files and documents from 
Google Docs. The app also has 
a fax transmission function and 
allows users to scan images 
from a Samsung MFP directly to 
a mobile device.

One-touch mobile printing
Samsung Galaxy smartphones 
and tablets (excluding the 
earliest Galaxy S) have a 
built-in printing function that 
automatically detects any 

Samsung wireless/network 
printer launched since 2002. In 
order to print pictures, e-mails, 
web pages or notes from the 
Samsung SMemo and SNote 
apps, users just need to press 
the ‘Print’ button on the menu 
screen. With a few more taps 
they can select the number of 
copies to print, double-sided 
printing, colour settings, the size 
of document, orientation and 
document type.

NFC printing
Samsung’s new NFC-enabled 
colour laser printer (due to 
be launched in the second 
half of the year) will enable 
a user to print from an NFC-
enabled mobile device in close 
proximity. When an NFC-enabled 
smartphone is placed near a 
NFC-enabled printer, the two 
devices connect automatically 
and require no additional setup.
www.samsung.com

From a Galaxy close by

mobile print apps can in some 
cases cause significant security 
breaches, as confidential 
information is sent across 
company networks from device 
to printer. 

“It’s important for end-users 
to be on the front foot or risk 
a serious security breach in 
the future. For BYOD to work 
effectively, it’s essential that 
organisations formulate a clear 
strategy and roll it out across 
their entire workforce to ensure 
there is uniformity in mobile print 
from any personal device and 
that the policy is driven centrally.”

Rules and tracking
Nuance Director of MFP Product 
Management Bill DeStefanis 
says it is important to treat 
mobile devices like any other 
‘validated’ access point to the 
print environment to ensure that 
mobile print jobs are tracked 
and subject to the same rules as 
traditional print jobs.

“Nuance does not see 
mobile printing as a big driver 
of additional print volumes. The 
restrictions of many devices 
(decreased screen size, lack 
of print drivers, etc.) limit the 
practicality of these devices for 
creating and reviewing business 
documents, such as contracts, 
thereby minimising the demand 
for many mobile print needs 

...Continued

in the enterprise. We may see 
a small up-tick in printing as 
travelers take advantage of 
‘convenient’ print offerings for 
one-off print jobs in hotels, 
airport lounges etc., but the 
overall increase in printing will 
be negligible. 

“Rather, Nuance views 
mobile print as an additional 
method for workers to access an 
organisation’s print stream. In 
this way, mobile print is mostly 
about convenience. Office 
workers today are accustomed 
to using more than one device 
(smartphone, tablet, laptop) in 
the workplace and increasingly 
expect those devices to provide 
an additional means to access 
the print environment on the fly. 
As support for mobile printing 
gains greater traction in an 
organisation, some print jobs 
traditionally sent to the printer 
through a desktop computer will 
instead be sent from a device. 
Again, we do not expect this to 

increase the overall print volume 
at an organisation, especially 
not in those that have a print 
management process that 
supports mobile devices.”

Data security fears
For Chris Mills, product 
manager at Toshiba TEC UK 
Imaging Systems, security and 
management fears will limit 
mobile print take-up in the short-
term, but he does not expect 
this to last as end users become 
more aware of the secure mobile 
print solutions that already exist. 

“The continued use of driver-
enabled laptops, which are 
currently more convenient for 
the creation, manipulation and 
management of documents, will 
prevent widespread adoption of 
mobile printing, as will concerns 
over data security from the 
private cloud. Even so, we are 
finding demand for mobile print 
increasing.

“IT managers want a solution 
that is product agnostic: they 
don’t necessarily want to support 
a plethora of operating systems 
that are constantly changing. 
One simple solution is to use a 
product that uses email. A user 
with any type of device can send 
an email to a centralised print 
server account which can detach 
documents and give the user the 
option of printing the email and 
attachments on any device on 
the network.”

Nuance: mobile printing is all about 
convenience.
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ROADSIDE, MORECAMBE BAY 
PRINTING CUSTOMER RECEIPT

06.01 Back in the van. Customer safe. 
Customer impressed with a printed 
receipt. On to the next job, print out 
again. More time saved. Smiles all round. 
Another car, another customer. Print and 
go, anytime, anywhere. All day long.   

Let your workforce do more with the 
Brother PocketJet mobile printer range. 
They’re compact, lightweight and 
durable. Plus, they print A4 and can be 
easily mounted in any vehicle. No fuss, 
no hassle, just instant in-the-field printing. 
PocketJet is just one of our mobile print 
and scan products designed for wherever 
business takes you.  

Mobilise your workforce. Go to  
brother.co.uk/mobile-workforce

PJ-663 mobile printer
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How do you make staff more 
productive?
It is becoming increasingly 
common for businesses to offer 
flexible working hours.

It may seem counter-intuitive 
to ask employees to spend fewer 
hours in the office. However, 
a flexible working culture can 
actually increase efficiency as 
well as reduce costs. 

The norm of 9-5 office hours 
is fast becoming an outdated 
concept and workers are 
increasingly required to work 
from home, on the train, in a 
hotel room or wherever their 
work takes them.

The global mobile workforce, 
which is set to hit 1.3bn in 
2015,* is growing rapidly as 
both employees and employers 
recognise the benefits.

What are the benefits of 
flexible working?

Increased creativity.  
A mobile working culture allows 
employees to work in the way 
that suits them. We all know 
that the best ideas come when 
you’re least expecting them. 
They don’t always pop up 
when you’re sitting at a desk. 
Working more flexibly gives 

The Mobile Workforce
Phil Jones, managing director of Brother UK, discusses how to make mobility work for business.

employees the space and time 
to be creative, a skill which is 
an absolute necessity for any 
business to remain relevant.

Staff retention. The chance 
to work flexibly could be what 
sets your business apart from 
your competitors when it comes 
to attracting and retaining a 
talented, happy workforce.

Responsive workforce.  
A flexible working culture 
also means your business is 
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better equipped to deal with 
unexpected issues – whether 
that’s employees being snowed 
in and being able to work 
seamlessly from home, or issues 
with delays on public transport 
meaning that employees need to 
work from a train carriage.

To make mobile working a 
success in your organisation 
it’s imperative that you 
equip workers with the right 
technology so they are able to 
work collaboratively. 

Our research reveals that 
40% of businesses in the UK 
operate a ‘bring your own 
device’ (BYOD) policy. The 
increasing consumerisation of 
office technology means that 
workers are using tablets and 
smartphones to work on the 
go, whilst sharing work through 
a cloud network. Printers with 
scan-to-cloud capability can be 
used to facilitate collaborative 
working, as flexible workers can 
easily access documents from 
wherever they are based.

However, this doesn’t offer 
the complete functionality of 
desk working. It’s important 
to consider equipping workers 
with key peripherals, too, from 
portable printers to mobile 
scanners (to create shareable 
digital documents) so that they 
can work as efficiently, or more 
so, when at home or on the 
move as they can in the office.

Once your organisation is 
armed with the technology to be 
flexible, the benefits are there 
for the taking.
For more information on 
mobility, visit  
www.brother.co.uk/ 
mobile-workforce 

*According to IDC data

FOR WHEREVER BUSINESS TAKES YOU
Brother’s range of mobile printers and 
scanners are ideal for working on the go. 

Users can print from a desktop, laptop, 
tablet or smartphone with the MW-260. 
The portable printer automatically resizes 
A4 documents to A6 size. 

The DS-600 mobile scanner enables 
users to create digital versions of 
documents on the go, ideal for efficiently 
processing data when working flexibly. The 
compact machine is fully powered by USB, 
making it completely portable.
For more information on Brother’s 
range of mobile products, visit  
www.brother.co.uk/mobile-workforce

PRINT SECURE WITH B-GUARD
70% of businesses have experienced one 
or more accidental data breaches through 
printed output.* b-guard, the print 
management software sold exclusively 

by Brother, helps businesses to increase 
print security as well as control and 
monitor costs.

b-guard Standard package allows 
users to manage and potentially reduce 
print costs. The professional package 
includes additional security and cost 
saving features such as pull printing and 
secure function lock. The Professional 
package also includes Mail2Print, which 

enables users to monitor and control print 
from smartphones and tablets.
For more information on  
Brother solutions, visit  
www.brother.co.uk/bguard

*Quocirca – Effective print security for SMBs, 2012 
(sample of 125 IT buyers)

WEB CONFERENCING FROM BROTHER
OmniJoin, the new web conferencing 
system from Brother, can be used to host 
meetings of up to 50 people and include 
up to 20 HD video feeds at one time. 

The system enables high quality 
video, with multi-screen options as well 
as premium audio. Perfect for amending 
documents or working collaboratively on 
projects, users can share documents, 
applications and a whiteboard in real-time.
For more information on OmniJoin, visit 
www.webconferencing.brother.co.uk

New from Brother
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Education

In the second part of our series on printing in education, we look at how 
secondary schools are using print management solutions to control costs.
As you move from primary to 
secondary schools, printing 
becomes a lot more corporate. 
Just as in the commercial 
world, there is more pressure 
to monitor and control costs, 
not least because older 
students have more varied 
requirements and more 
freedom to print.

But there are major 
differences with office printing, 
too. According to Karen 
FitzGerald, EMEA Head of 
Education Solutions for HP, 
students aren’t subject to the 
same restraints as office workers.

“Students can be very 
creative in using local printing 
resources for their own 
requirements, such as photo 
printing, poster making and 
advertising school events. 
Without any cost or budget 
awareness and often without 
real-life experience, a student 
could easily print 300 flyers for a 
school play on best quality paper, 
in multi-colour without having 
any idea of the material costs 
involved to the school,” she said.

“In the workplace, most 
employees would never have 
a reason to run any significant 
volume of printing such as this. A 
business would most likely have 
some kind of standard default 
requests to their employees e.g. 
‘always print double sided’ or 
‘always print black and white’, 
which would encourage more 
cost saving behaviour. Finally, 

employees usually limit their 
personal printing in order to 
ensure they do not endanger 
their positions.”

Another difference cited by 
FitzGerald is that a school’s 
efforts to reduce print costs 
are trumped by its obligation 
to create an effective learning 
environment. 

“Schools are principally there 
to educate, so a strong emphasis 
is placed on learning pedagogy 
and tools which help students 
to learn. Tools such as colour, 
task-based worksheets, learning 
outside the classroom and active 
learning are all deployed in order 
to help students understand 
difficult principles. Printing 
needs to support learning, not 
simply be concerned with cost or 
energy,” she said.

That said, reducing print 
costs is still a priority for schools, 
just as it is for commercial 
organisations, as is the need to 
reduce energy consumption and 
carbon emissions.

Oki marketing manager 
Andrew Hall said: “Education 
establishments need to 
make pupils aware of the 
environmental impact of printing, 
the energy costs and paper 
wastage associated with print. 
All of these are also commercial 
considerations and all pupils 
need to be aware of these issues 
as they enter the business world. 
More and more establishments 
are now being run as businesses 

and costs must be controlled, 
which is why we are seeing an 
increase in interest in managed 
print services and efficient 
hardware requirements. Initial 
cost is no longer the only 
consideration – total cost of 
ownership is playing a far bigger 
role now.”

Unlike primary schools, larger 
secondary schools – many 
with both IT and reprographics 
departments – are likely to have 
the print volumes, resources and 
expertise to manage print more 
effectively. Increasingly, this is 
done under the umbrella of a 
managed print service (MPS).

Hall said: “Typically we are 
seeing that from secondary 
school level up managed print 
services are becoming far more 
important than a few years ago.” 

Print management
Faced with the need to provide 
students with greater access 
to print devices without losing 
control of volumes, many 
secondary schools have 
introduced job accounting (with 
quotas) and secure print release 
based on authentication. Print 
release or pull printing solutions 
are usually controlled by PIN, 
swipecard or biometrics and are 
frequently integrated with other 
services, such as access control 
or catering and vending. 

Implementing a system 
of this nature is not always 
straightforward. As Balreed 
marketing director Gary Downey 

explains, the process can raise 
as many questions as it answers. 

“I did a few seminars with a 
school that had implemented 
cards for kids and had given 
each one a budget at the start of 
every term for the exact number 
of pages a person would print. 
But if you are doing A-level 
geography and I am doing an 
A-level in technical drawing, you 
will do a lot of colour pages and 
I will do a lot of large format 
prints. We will both do more 
than someone studying maths 
or chemistry. You can change 
the budget by course, but that 
leads on to other challenges like 
children sharing cards.”

He adds: “It’s a bit like 
squeezing a bag of fluid: you 
squeeze down costs by making 
people accountable and then 
people exploit weak points by 
sharing their PIN number and 
cards, so you then have to close 
down those loopholes too.”

One solution is to use 
biometric authentication. Some 
parents have misgivings about 
allowing their children to be 
finger-printed but, according to 
Nuance sales director Simon Hill, 
it is an increasingly attractive 
option for schools: “As one 
teacher told me, ‘Students will 
lose ID cards, but they will never 
lose a finger’.” Those who don’t 
want to take part can always opt 
out and use a PIN instead.

For Pauric Surlis, public 
sector sales manager at 
Kyocera, implementing a print 
management solution that 
enables students and staff 
to pull print jobs down from a 
server is an important first step 
to lower print costs.

“The first saving any 
organisation can make is to stop 
producing those unwanted prints. 
Pull print achieves it. A first 
generation MPS delivers savings 
of 20-30% simply by ensuring 
that documents aren’t printed. In 
a classroom environment it’s no 
different. The document is a text 
container that’s updated all the 

Continued...

Andrew Hall,  
Marketing Manager, Oki

Printing in Education
Part Two: Secondary Schools
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Survey

Win a 
printer
Olivetti’s 3 robust new 
mono desktop laser 
printers, the 40ppm PG 
L2140, the 45 ppm PGL 
2145 and the 50ppm 
PG L2150 are ideally 
suited to workgroups who 
require high productivity, 
extensive paper capacity 
and speed.

These mono printers 
deliver highly professional 
levels of performance at 
a competitive price. They 
offer standard duplex and 
standard network interface, 
and optional Wireless 
printing. These models also 
feature a USB host port for 
direct printing in PDF, TIFF, 
JPEG and XPS formats.

The use of long-life, 
top-quality genuine 
consumables guarantees 
higher productivity, lower 
maintenance costs and 
reduced impact on the 
environment. Support for 
a variety of paper formats 
and weights, combined 
with a modular 6-way 
paper feed system, means 
these printers suit the 
most diverse printing 
requirements.

For more information 
call 01908 547980, email 
c.gordge@olivetti.com or 
visit www.olivetti.co.uk

To enter simply fill in this questionnaire about your printer buying habits and either 
scan & email, or just email your answers along with your address and contact number 
to: neil@binfo.co.uk

Alternatively you can complete the Survey online at:  
https://www.surveymonkey.com/s/printit-olivetti

You can also post us your entry. (All entries to reach us by the closing date of 31st July 2013)
Olivetti Survey, Kingswood Media, Amhurst House, 22 London Road, Sevenoaks TN13 2BT.

Name

Company

Address

 Postcode

Job Title

Tel Mobile

Email

Q1  How important is print to your business? 
 o  Very important  
 o  Important  
 o  Not important

Q2  Which of the following does your business 
use?

 o  A3 MFPs – Colour / Mono
 o  A4 MFPS – Colour / Mono
 o  Standalone A3 printers
 o  Desktop laser printers heavy duty 
 o  Light inkjet printing 
 o  Other

Q3  When purchasing stand alone or heavy duty 
printers & Multifunctional print devices what 
suppliers do you use:

 o  Direct from manufacturers
 o  Specialist national resellers/dealers
 o  Local dealers
 o  Other

Q4  When purchasing smaller desktop printers and 
MFPs who do you buy from?

 o  Direct from manufacturers
 o  National resellers/dealers
 o  Local dealers
 o  Stationery suppliers
 o   Shops and stores i.e. Staples, Ryman etc.
 o   The internet, i.e. Amazon, eBay, Staples 

Online etc.
 o  Other

Q5   On average how frequently do you purchase 
new printers/MFPs 

 o  Less than once a year
 o  Once a year
 o  Every few months
 o  Other

Q6   Who holds the budget/makes the purchasing 
decision with regard to new printers and MFPs 
in your organisation?

 o  The Directors
 o  Office Manager
 o  Owner/Chairman
 o  IT Department
 o  Ad hoc personnel as products are needed
 o  Other

Q7  When purchasing your organisations printers 
and MFPs what are the key drivers for 
selecting devices?

 1: Very important, 2: Important, 3: Not Important
  1  2  3

 o o o  Low running costs
 o o o  Energy saving
 o o o  Data security
 o o o  Print/copy quality
 o o o  Environmental issues
 o o o  Ease of use & connectivity
 o o o  Fast print/copy speeds
 o o o  Media format i.e. A4, A3, SRA3, etc.
 o o o  Colour print and scanning
 o o o  Service & Maintenance contract
 o o o  Managed Print Service proposition
 o o o   The ability to interact with mobile 

devices i.e. Smart Phones, iPads etc.
 o o o  Size of machine to fit working space
 o o o   Finishing capability i.e. Booklet, 

Stapling, Folding, Guillotine etc.
 o o o  Brand

Q8  When are you next considering purchasing or 
selecting new Print & MFP devices?

 o  Imminently
 o  Within the next 3 to 6 months
 o  6 months to 1 year
 o  Not presently

Olivetti Printer Buying Survey Questionnaire 
For your chance to win a new mono printer from Olivetti simply 
complete this questionnaire here or online at  
https://www.surveymonkey.com/s/printit-olivetti



Giving you complete document control 
Managed Document Services
Altodigital has helped numerous organisations, large 
and small, to rationalise and improve their print and 
document handling systems.

MDS saves you money not only on visible expenses, but 
also on those hidden costs such as wasteful workplace 
practices that are often ignored. Controlling costs is crucial 
for businesses in today’s economy.

We will typically generate savings of up to 40% on energy, 
25% on paper and up to 40% on commercial costs.

For more details please call: 0845 504 5353 

or email: learnmore@altodigital.com

or alternatively visit: www.altodigital.com
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Enjoy the MDS advantage 
The benefits to the MDS approach are far reaching:
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tv.altodigital.com S C A N  M E

Alto MDS A4 Ad.indd   1 13/03/2013   16:53



PRINT.IT 19www.binfo.co.uk

Education

As part of the Building Schools 
for the Future programme, 
Langley Park School for Boys 
in Beckenham, Kent recently 
moved into a brand new 
building on the site of its old 
sports field, providing  its 200 
staff and more than 1,700 
pupils with the most up-to-date 
facilities including high quality 
printing, scanning and copying 
facilities provided by office 
solutions provider Direct Tec 
based nearby in Westerham.

Leanne Dundee, the school’s 
Digital Media Manager, said: 
“The new building has a 
completely different design and 
internal layout from the old one, 
so we wanted to reconfigure the 
reprographics function in order 
to reduce the burden of having a 
central facility. Our plan involved 
siting multifunction products 
(MFPs) in strategic parts of the 
building, so that access to them 
for staff and pupils could be 
increased.”

Direct Tec account manager 
Richard Price recommended 
nineteen 55ppm Toshiba 
e-STUDIO colour MFPs configured 
with booklet finishers and hole 
punchers and integrated with 
the PaperCut print management 
solution. This allows school 

administrators to track and 
monitor printing, copying and 
scanning by user, device or 
department. The ability to 
implement quotas and restrict 
where and when mono, colour 
and duplex printing can take 
place has enabled the school to 
achieve significant cost savings.

Price said: “By utilising an 
embedded web browser feature, 
PaperCut allows print jobs to be 
activated from a hold/release 
queue when the user is at any 
available e-STUDIO MFP on the 
network. This functionality can 
lead to a paper reduction of up to 
30% and also cuts the amount of 
consumables – such as ink and 
toner – that are used.”

The e-STUDIO MFPs form part 
of Toshiba TEC’s Carbon Zero 
scheme which fully offsets CO2 
produced during the devices’ 
manufacture and supply. Carbon-
saving projects funded by the 
scheme include the African 
Energy Efficient Stove project, 
which supplies domestic stoves 
that cut the use of firewood by 
more than half. Each cooker 
typically avoids three tonnes of 
CO2 emissions every year.
01932 580100  
www.toshiba.co.uk/imaging

Continued...

time. If it’s submitted to a queue 
only the latest one needs to be 
printed,” he said.

There are many print 
management solutions offering 
authentication, reporting, 
accounting, rules and pull 
printing. One of the most 
popular in the education sector 
is PaperCut.

Surlis attributes its success 
to its pricing policy. “PaperCut is 
very strongly favoured at least 
in part because the distributor 
provides the NG product (print 
tracking and control) at a 
very low cost. We find it very 
helpful when a school has used 
it because we have a more 
accurate baseline. If you don’t 
know how many devices you 
have, you won’t know what 
they print. It’s a logical move to 
upgrade from NG products to the 
MF product.”

PaperCut MF provides more 
sophisticated functionality 
including swipecard authentica-
tion at a device, secure pull 
printing and tracking and control 
of off-the-glass activity (i.e. scan, 
copy, fax).

Other benefits of PaperCut 
mentioned by Altodigital account 
manager Andy Hargreaves are 
that it is priced per user rather 
than per server, which is more 
affordable for large schools 
spread over multiple sites, and 
that it offers new features for no 
extra cost.

“PaperCut is unusual because 
add-ons are available at no 
additional cost. Now, as well as 
controlling colour usage and 
putting limits on printing activity, 
you have the ability to do printing 
from a smartphone or tablet at 
no extra cost – with Equitrac and 
Safecom you can do it, but it’s a 
bolt on,” he said. 

“Recently, PaperCut 
introduced pull printing from 
desktop printers via QR codes. 
In the education sector there 
is always a requirement for 

single-function desktop printers 
in addition to MFPs. In the past, 
to integrate printers with an MFP 
mobile pull printing solution, 
you would have to have bought 
an external control box costing 
circa £1,000. As a result, many 
organisations can only track 
output from desktop printers and 
have no control beyond applying 
default mono and duplex. With 
QR code functionality, any 
teacher who has a smartphone 
can send a print job to the pull 
print queue as they normally 
would and go to any desktop 
printer and scan the QR code to 
release it.”

Electronic workflows
Monitoring and controlling print 
usage is not the only way to 
reduce print costs. Another is to 
implement electronic processes 
that reduce the need to print in 
the first place. 

Most schools already use 
electronic systems to automate 
routine processes, notably 
Microsoft Sharepoint and Capita 
SIMS (School Information 
Management System), which 
is used by more than 22,000 
schools in England, Wales and 
Northern Ireland for school and 
pupil administration. 

In a survey of delegates at 
conferences hosted by Capita 
SIMS, 81% of respondents 
said teachers had access to 
management information systems 
(MIS) in the classroom. Teachers 
use MIS to take registration 
electronically (94%); record and 
track pupil assessment data 
(83%); and record and monitor 
behaviour (63%).

All print vendors have a 
means of integrating their 
machines with SIMS either 
directly or through a third 
party solution such as eCopy. 
According to Bob Pickles, Director 

of Public Sector Business 
Development and Public Affairs 
at Canon UK, the main benefit 
of tighter integration is simpler 
scanning processes.

“Schools have a particular 
requirement to keep information 
about pupils. SIMS is a widely 
used system in schools in 
England, Wales and Northern 
Ireland that acts as a repository 
of information. That is not 
so much about printing as 
scanning. For example, when a 
parent sends in a letter saying 
‘Johnny can’t attend’, it’s usually 
saved into a pupil’s records 
management system,” he said.

Scanning documents into an 
electronic system has enormous 

benefits for school efficiency. 
It gives instant access to 
documents, making it much easier 
to process and share information, 
and enables schools to maintain 
complete electronic records 
for each pupil and track their 
progress throughout their school 
career, even if they move school. 

Another much used solution 
– also supported by MFP vendors 
– is Microsoft SharePoint, which 
hooks into web services such as 
the school intranet and virtual 
learning environments. These give 
schools the opportunity to reduce 
print and postage costs by posting 
important documents, school 

Andy Hargreaves, Account Manager, 
Altodigital
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Education

Visitors to BETT 2013 at 
ExCel, London may have 
done a double take as they 
passed stand B338, not so 
much for the demonstration of 
origami on display but out of 
recognition of a famous name 
absent from these shores for 
many years.

Triumph-Adler was created 
from the merger of Triumph and 
Adler in 1957, but its genesis 
stretches back to the end of 
the nineteenth century when 
the two founding companies 
started manufacturing bicycles 
and typewriters. They later 
diversified into motorcycles and 
cars but remain most famous for 
typewriters sold under the Adler, 
Imperial, Royal and Triumph 
brands. 

Since 1957, TA Triumph-Adler 
(it acquired the TA pre-fix in 1984) 
has been owned by a variety of 
companies including Grundig, 
Litton Group, Volkswagen, Olivetti 
and most recently Kyocera, which 
became the majority shareholder 
at the end of 2008 and outright 
owner in October 2010.

Recent history
Following the decline of its 
typewriter business in the late 

TA for the memories
TA Triumph-Adler returns  
to the UK.  
James Goulding reports

1980s and an unsuccessful 
attempt to become a 
manufacturer of notebook 
PCs under Olivetti in the early 
‘90s, TA Triumph-Adler was 
effectively run as a distributor of 
office equipment and then as a 
holding company with interests 
in a number of industries, 
including the sale and servicing 
of copiers.

In 1999, one year after the 
production of its last typewriter, 
TA Triumph-Adler opened a new 
chapter in its history with the 
purchase of printer and copier 
supplier UTAX and started to 
reinvent itself as a document 
solutions specialist. TA Triumph-
Adler (TA) is now the largest 
document solutions provider 
in Europe. In Germany alone it 
has 35,000 customers, more 
than 200,000 devices under 
management and a turnover of 
400 million euros. 

Direct sales operation
One year ago, TA set up a direct 
sales division in the UK to run 
alongside its UTAX subsidiary, 
which has maintained a UK 
presence since 1989 selling 
exclusively through resellers.

Based in Swindon, Wiltshire, 
TA Triumph Adler (UK) is 
targeting end users in the public 
and private sectors with a Total 
Cost of Ownership proposition 
based on fleet audits and 
customised solutions that can 
deliver savings of 15-40%.

Many suppliers promise 
savings of this order, so what 
else does TA offer? UK managing 
director Shaun Wilkinson cites a 
number of selling points, starting 
with a broad range of economical 
Kyocera-made MFPs with 
interesting features like variable 
click pricing so that customers 
aren’t charged a full colour page 
if they print just a logo or a few 

lines of text in colour.
He also mentions TA’s 

expertise in document solutions, 
its servicing capabilities, 
comprehensive managed print 
services infrastructure, the ability 
to react very quickly to customer 
demands and, above all, its 
ethical approach to business. 

“We chose to start TA from 
scratch rather than buying a MIF 
(an existing supplier’s machine 
base), which would have been 
easier. We wanted to do it cleanly 
without any problems with old 
contracts. There are no evergreen 
contracts – everything is clear 
and transparent,” he said.

“When we go and see 
customers over here and they 
say ‘We haven’t heard of you’, we 
say ‘We have a great pedigree in 
Germany’. We have worked with 
Deutsche Bank for years and 
you only do that if you deliver the 
right pricing and service levels 
and have the right ethics.”

This message appears to 
be going down well. Wilkinson 
expects Triumph Adler (UK) 
to break even this year and 
make a profit in 2013/14, as 
it continues to do what it has 
done since Adler brought out its 
first typewriter in 1898 – offer 
businesses a more efficient way 
of making marks on paper to 
speed up business processes.
www.triumphadler.co.uk 
01793 783298.

Staff at TA Triumph-Adler UK practise their 
origami skills

Shaun Wilkinson,  
UK Managing Director

reports and coursework, online. 
Students themselves can work 
digitally and upload homework via 
the intranet.

“The digitisation of content 
– both written and online 
content, as well as student-
produced content – causes less 
printing than in previous times,” 
explained HP’s FitzGerald. “Whilst 
worksheets and assignments 
continue to be a significant part 
of student life, often a student 
will only print out a final version 
for submission rather than for 
each iteration, which means they 
need to print less.”

Electronic processes are also 
changing teaching methods, as 
Nuance’s Simon Hill explains: 
“We have a desktop tool in the 
education sector – eCopy PDF 
Pro Office – that lets teachers 
annotate documents and show 

mark-ups back to the class 
via an interactive whiteboard 
and projector. Homework can 
be delivered to the school, 
scanned in, stored on file with 
the teacher’s annotations and 
shared electronically.”

Lexmark UK marketing 
director Eric Crump expects 
such solutions to become much 
more common in the education 
sector, as suppliers focus on how 
to improve teacher productivity. 
“Lexmark is looking at how we 
take solutions that work very well 
in the corporate world to make 
life more simple for teachers and 
administrators. Because they 
have so many transactions per 
student and pupil per day, they 
are probably more busy than 
people in the commercial world, 
so it is critical to have electronic 
processes,” he said.

Digital communications
Even so, many schools are 
failing to make the most of 
new technology and still rely on 
expensive and inefficient means 
of communicating with parents 
and pupils. 

Capita SIMS claims that an 
average secondary school with 
1,200 pupils and 90 staff could 
save 39,000 sheets of paper, 
450 man hours and £8,000 by 
using SIMS InTouch to switch 
from printed communications to 
SMS text and email (www.capita-
sims.co.uk/savewithsims). 

For Chris McAree, 
headteacher at Caldew School, 
savings don’t just come from 
lower print and mail costs, but 
also improved productivity. “For 
first day absence reporting 
alone [SIMS InTouch] has saved 
one and a half hours of our 

attendance officer’s time each 
day contacting parents. This 
equates to a saving of £3,990 
a year. She can now spend this 
extra time working with parents 
on improving attendance rather 
than chasing up the reasons for 
a pupil’s absence, which is far 
more proactive.”

Spending in the education 
sector has been in decline 
since 2009/10, but with 43% 
of organisations questioned 
by Capita SIMS expecting 
expenditure on technology/ICT 
to rise in the next 12 months,  
many more schools will be in 
a position to implement more 
efficient processes to further 
reduce print costs.

See the PrintIT Summer 2013 
issue for Part 3: Print in further 
education.

...continued



The term ‘paper light’ has 

been coined by ITQ to show 

how businesses can print 

less & distribute documents 

more efficiently

For most businesses, aiming to be paper light is significantly 

more realistic than being paperless. As a provider of paper light 

solutions, we offer a complete document assessment and audit 

consultancy service uncovering areas of your business where 

dramatic savings can be made and work practices/processes 

can be improved, helping you to lower costs and reduce the 

environmental impact of business document production and 

distribution systems. We also recognise the benefits that new 

technology and practices bring to business such as MPS, 

wireless/mobile printing and BYOD (Bring your own device). 

Where appropriate we blend these new practices into the mix to 

create the best possible integrated solution.

Demonstrating best value can be difficult within our industry 

as proposals vary widely. Equipment is not the problem – it is 

easy to create a like-for-like comparison between printers or 

multifunctionals with similar features – but rather the non-tangible 

elements connected to a purchase. The most significant Return 

On Investment is delivered by ITQ’s ‘added value’. When we 

make recommendations our focus is on the strategic benefits 

to customers. By keeping track of the latest trends and new 

technologies, ITQ can help you make sense of a changing office 

environment.

Whatever your requirements, a new printer or a number 

of varied devices, ITQ will manage the specification, design, 

implementation and project management of the installation. 

Attention to detail is key when first considering the network 

environment and infrastructure, as some print management 

solutions are better suited to multiple server and branch 

operations than others. 

ITQ’s recommendations are backed up by careful reasoning, 

detailed documentation and years of relevant experience.

To discuss your own print and document requirements please 

call or email us now.
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Mobile Printing

A perfect fit
Although they have only just 
formally announced their 
alliance, Samsung and IT 
services provider Getronics 
have been working together 
for more than two years 
– closely for six months – 
and have already won six 
international MPS contracts 
including a 25-30 million 

euro deal with German 
supermarket chain Kaufland.

Mark Cook, Getronics CEO, 
said that with six global service 
desks and field engineers and 
service personnel deployed in 
70 countries, Getronics is able 
to deliver managed print and 
other ICT services to Samsung 
customers internationally. “We 
are able to deploy services and 
machines as an MPS on behalf 
of Samsung. We procure 
devices, set them up and 
service and maintain them 
over time,” he said.

Getronics sales teams and 
Samsung deal generation 
teams will initially focus on 
the European market, but 
they plan to expand into other 
regions in the future. They 
are targeting sub-FTSE 100 
and FTSE 250 companies 

with operations in multiple 
countries and are focusing on 
Getronics’ existing customer 
base and new prospects 
identified by Samsung.

Cook said: “We will look at 
our existing customer base 
of hundreds and hundreds 
of companies globally and go 
in there to embed MPS in a 
current solution or bid for new 
business where we would not 
have had a robust offer before. 
For example, where there is 
a public sector IT outsourcing 
deal we are now able to offer 
Samsung’s solution.”

Like Samsung, Getronics 
is adapting its offering in 
response to the growth of 
mobility and cloud computing. 
Its core services revolve around 
field engineers, break-fix and 
service desk, but it now offers 

a much wider portfolio of ICT 
services that Samsung can 
leverage to enhance its offering 
to enterprise customers.

“Globally, there are some 
key priorities for us as a result 
of what we call portfolio shift,” 
Cook explained. “Our core 
is field engineers, break-fix 
and service desk, but the 
new world is about cloud, 
unified communications, 
infrastructure as a service 
(IaaS), consulting and MPS. 
Our plan over the next 3 to 
5 years is really to focus on 
these core portfolios. That’s 
why Samsung talk about the 
perfect partnership: they could 
have chosen a larger company 
but we are embarking on the 
same path.”
www.getronics.co.uk

Upwardly mobile

Even by the standards of 
Samsung Electronics, a target 
to increase revenue from $185 
billion in 2012 to $400 billion 
by 2020 looks ambitious. More 
so when you consider that the 
consumer electronics market 
in which it is so strong is 
becoming more price-sensitive 
with lower barriers to entry.

Samsung’s solution, outlined 
at a press conference at March’s 
CeBIT exhibition in Hanover, is 
to strengthen B2B sales across 
all divisions, including its newly 
independent business unit 
Printing Solutions Business. In 
Western Europe, B2B currently 
accounts for about 30% of 
Samsung Electronic’s turnover.

Unlike other Samsung 
business units, the printer 
business already generates 
96.5% of its revenue from B2B, 
but it is still under-represented 
in key areas of the market. 
Following the launch last year 
of its second generation A3 
devices, Samsung wants to step 
up a gear and repeat the success 
it’s enjoyed with its A4 devices in 
the more sophisticated business 
and enterprise space.

Samsung is putting mobility at the heart of its 
printer growth strategy. James Goulding reports

It aims to do this by 
strengthening four key areas: 
•  Product – through good 

design; leading edge 
technologies, such as the all-in-
one board in its latest devices; 
and an expanded range of A3 
devices (Samsung plans to 
launch 50ppm + A3 devices 
next year);

•  Service – by enhancing its 
service and support capability 
with dedicated hotlines for 
print; more field engineers 
and training; improved parts 

availability; and efficient 
delivery;

•  Solutions – with a particular 
emphasis on the cloud, 
mobility and security; more 
embedded solutions; and 
a stronger managed print 
services offering; and

•  Channel Partners – Samsung 
remains 100% committed to 
the channel and aims to build  
deeper relationships with 
channel partners.

Global agreement
The early fruits of this approach 
could be seen at CeBIT on 
Samsung’s busy exhibition stand 
where Ringdale was showing an 
embedded version of FollowMe; 
Stethos was promoting its forms 
management solution (sold 
in the UK by Fontware); and 
PrintFleet was demonstrating its 
fleet management software.

PrintFleet recently signed a 
global agreement to manage, host 
and administer a cloud-based 
print fleet monitoring solution for 
Samsung resellers. This will make 
it easier for Samsung resellers 
to offer managed print services 
(MPS) and enable them to benefit 
from lower prices achieved 
through Samsung’s global 
purchasing power.

Another example of 

Samsung’s strategy to grow 
through partnerships with 
solutions providers and channel 
partners is its alliance with 
international IT solutions provider 
Getronics, which for the first 
time will enable it to put together 
global MPS agreements for multi-
national organisations and wider 
ICT solutions (see box for more 
details). 

The X factor
The X factor in Samsung’s 
proposition is its strength in 
mobility and smart technologies. 
Unsurprisingly, this is an area 
where the smartphone leader 
believes it has an advantage over 
competitors.

Dr Kiho Kim, president of 
Samsung Printing Solutions 
Business, said he would bring 
all his experience of smart 
technology to bear on the 
development of printers. “One 
of the reasons I am in charge 
of the new print solutions unit 
is that I was in charge of the 
development of smartphones 
and SmartTVs. I am going to 
adapt those state-of-the-art 
technologies to give better and 
cheaper print solutions for end 
users,” he explained.

Dr Kim’s assertion that 
“users find printers difficult and 
confusing pieces of equipment 
to use” is debatable, but his 
ambition to apply technologies 
from smartphones and smart 
TVs in printers is interesting. The 
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MFPs: from peripheral to integral

Xerox’s cloud-ready 
ConnectKey controller offers 
built-in security and cost 
controls; tighter integration 
with cloud services and mobile 
devices; the ability to run apps 
natively on an MFP rather than 
solely on servers; a consistent 
interface across all devices; 
and improved ease of use.

“It’s cloud-ready, which we 
didn’t have before and you can 
run apps locally on a device, 
which we didn’t have before,” 
said Rick Dastin, President 
of Xerox Office & Solutions 
Business Group.

The platform has a number 
of enhancements that should 
enable resellers to provide a 
better service to customers. 
These include new opportunities 
to develop customised 
applications; simpler deployment 
of solutions; improved device 
management; the ability to make 
changes across an entire fleet 
at the touch of a button; and 
remote control for training and/
or support purposes.

“This is fantastic for MPS 
contracts,” explained Bertrand 
Cerisier, VP of technology, 
services and printing, Xerox 
Europe. “If you are selling MPS 
to a customer, you can say ‘I can 
connect to the device remotely 
which reduces the time needed 
to resolve a problem and I can 
train new users as well’. If you 
are a reseller, you also reduce 
your cost of servicing a device 
because there is a lot you can do 
remotely.”

A new approach
With ConnectKey, Xerox is 
attempting to shift the customer 
conversation away from a 
narrow focus on hardware to a 
discussion around workflow and 
document processes.

Dastin said: “We are 
selling the platform story with 
ConnectKey. We will sell the 
ConnectKey value proposition 
and then fit the hardware into 
that depending on your needs.” 

One of its key benefits is that 
is provides improved document 

Xerox is strengthening its leading position in managed print services 
(MPS) with a new MFP platform optimised for MPS, mobility and the cloud.

access and collaboration, 
alongside traditional functions, 
such as print, copy, scan and fax.

“We are going to change 
multifunctional printers to 
multifunctional document 
systems, from peripheral to 
integral,” Dastin said. “They 
should be integrated with 
workflows and have digital-to-
digital transactions as a fifth 
function of the MFP.” 

This change will be driven 
through an open Application 
Programming Interface (API) for 
integrating third party solutions 
and the emergence of an 
eco-system of simple software 
apps created using App Studio 
templates for info and scan-to 
apps. Xerox expects App Studio 
to be a channel solution when 
it launches in Q3, but hopes 
that in time it will evolve into a 
marketplace where customers 
can buy apps developed by 
Xerox, resellers and third parties.

Xerox says 
App Studio will 
make it easier 

for resellers to tailor an MPS 
to meet customers’ specific 
requirements. For example, a 
reseller could use online tools 
to design an app for scanning 
receipts into an expenses 
reporting workflow.  

This approach is supported by 
a customisable user touchscreen 
with large easy-to-use buttons 
and direct connections to 
SharePoint and cloud solutions 
such as Google Drive, Evernote, 
SharePoint Online, DropBox, 
PaperPort Anywhere and 
Salesforce.com.

Mobile printing
Also new are two mobile printing 
apps (one server- and one cloud-
based) that can be used with 
iOS and Android devices and 
any type of printer or MFP; and 
integrated security features. As 
standard, Cisco TrustSec protects 
data paths to and from the 
devices, while embedded McAfee 
software detects malware based 
on the whitelisting of allowed file 
types. Upgrades provide more 
in-depth security.

Xerox intends to launch 16 
laser and solid ink products 
based on the ConnectKey 
platform in the first two 
quarters of the year. These 
include the Xerox WorkCentre 
5800 /7800/7220/7225 
and the Xerox ColorQube 
8700/8900/9300 Series.

Rick Dastin, President, Xerox Office 
& Solutions Business Group.

influence of smart technology is 
already being felt through printer 
vendors’ use of smartphone-like 
fingerswipe displays and printing 
apps (see Xerox story opposite), 
but Samsung clearly feels there 
is potential to enhance printer 
usability in other ways.

Printing apps
Examples include a new mobile 
printing app developed with HP 
for the latest Galaxy smartphones 
(see page 12) and the integration 
of NFC technology in Samsung’s 
award-winning colour laser 
printers, the CLP-415 printer and 
CLP-4195 MFP. Direct wireless 
communication between an 
NFC-enabled smartphone and 
the NFC tag on these printers 
automatically opens a printer 
app: all the user then has to do 
is select a document and press 
print. 

There are other ways to 
print from a smartphone to a 
Samsung device, ranging from 
Google Cloud to email-based 
solutions from partners such as 
Equitrac, Safecom and Ringdale, 
but none as simple as this. 

NFC is already available as an 
alternative to biometrics, cards 
and PINs for authentication and 
once standards are resolved and 
more NFC-enabled devices come 
to market, businesses could start 
to use NFC-enabled phones for 
everything from access control 
and door entry systems to 
cafeteria vending machines and 
print release.

Other applications of mobile 
technology are likely to emerge 
from Samsung’s alliance with 
Getronics, which has a large 
mobile app team in Spain. 
Getronics already develops 
consumer-friendly smartphone 
apps for a number of companies 
including a solution for motoring 
organisations that lets customers 
track the location of a requested 
recovery vehicle on Google 
Maps and another for an airport 
authority that provides on-screen 
maps and directions to terminal 
services, such as the nearest 
Starbucks.

It remains to be seen what 
sort of apps Samsung has 
in mind for printer users, but 
possibilities range from locating 
public printers and releasing 
print jobs securely to certifying 
copies of authorised documents.
www.samsung.com



PrintIt ad april 2013 3.pdf   1   4/24/2013   4:29:35 PM


	Bulletin
	Mobile Printing
	Roam Working
	Cover Story
	Printing in Education
	Printer Buying Survey
	Triumph-Adler Returns
	Samsung Strategy
	Xerox MFPs

