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Canon and HP have won new 
Buyers Laboratory Line of 
the Year Awards for energy 
efficiency and wide format 
printing respectively. 

Canon won BLI’s first 
Line of the Year Award for 
Energy Efficiency after its A3 
MFPs exhibited ‘significantly 
lower than average energy 
consumption’ in real-world job 
stream tests.

The award was based 
on the performance of the 
imageRUNNER ADVANCE 
C2020i, C2030i, C5035i, 
C5051i and C5255 Series; the 
imageRUNNER 3245i; and the 
imageRUNNER ADVANCE 4051i, 
4025i and 6075 Series.

Canon’s devices had energy 

consumption rates ranging from 
37% to 62% below competitive 
averages.

HP has won the inaugural BLI 
Wide Format Technical Printer 
Line of the Year award for its 
Designjet T series. BLI claims 
that HP’s models distinguished 
themselves in testing with four 
out of the six currently available 
earning themselves BLI ‘Picks’ 
as the best in their respective 
categories.

A key benefits of HP’s product 
line, says BLI, is the Designjet 
ePrint & Share utility, available 
free with all Designjet ePrinter 
models. This enables users to 

scan wide format documents 
to the cloud for retrieval by any 
number of users and to print 
directly without the need for 
associated print drivers.

Joe Tischner, BLI wide-
format printer analyst, said: 
“Modifications to design plans 
and projects can be conveyed 
quickly to teams worldwide 
using HP ePrint & Share. It’s 
a perfect solution for sharing 
large, multi-page files.”
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Canon and HP winners as BLI launches new awards

Altman Integrated Technologies 
(AIT) has released embedded 
print management software 
created specifically for Canon’s 
new range of imageRUNNER 
ADVANCE MFPs. XPR Enterprise 
Canon Embedded software 
provides secure authentication 
to the device; accounting of 

all print and copy activity; 
secure, pull print release; and 
integration with AIT’s popular 
print accounting solution, 
Pcounter. Authentication 
options include user IDs, ID 
cards and biometric fingerprint 
recognition. 
www.altman.co.uk

Users of Samsung XOA MFPs 
can look forward to improved 
print management following 
Nuance’s announcement that 
it has developed embedded 
Equitrac software for the 
devices. Equitrac embedded 
clients will provide users with 
Follow-You secure printing; 
track all print, copy, scan and 

fax activity at the MFP; enforce 
print rules; and assign costs to 
individuals and departments. 
Embedded clients for Equitrac 
Office and Equitrac Express 
software remove the need for 
customers to purchase and 
support additional hardware. 
www.equitrac.com/devices.
html
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Embedded authentication

No need for extra hardware with 
embedded Equitrac

HP won the inaugural BLI wide 
format technical printer line of 
the year award for its Designjet 
T series.

Energy-efficient: Canon 
ImageRUNNER Advance



Stand out with 3D
Océ is urging customers to 
add a new dimension to their 
marketing activities by using 
its ‘3D Film Pure’ media 
to increase the impact of 
advertisements.

Dominic Fahy, Océ UK’s 
Director of Display Graphics 
and Imaging Supplies, 
argues that because people 
have developed an ability to 
screen out most of the 5,000 
advertising messages they see 
each day, businesses must 
work harder to get noticed. 

One way to do this, he 
suggests, is to print graphics 
in 3D. 

“According to a number of 
studies, the third dimension 
influences the psychological 
impact of viewers in terms of 
realism, power and presence. 
Our minds are not used to this 
new dimension and therefore 
instinctively try to make sense 
of the images in front of us,” 
he said.

“Our sub-conscious pays 
attention, our conscience 
becomes aware and we take 
note of the content because 
it is presented in a way we 
are not used to and have not 
learnt to screen out. Ultimately, 
if you want to stand out from 
the crowd, get noticed and be 
unique, 3D advertising is the 
way forward.”

Nuance has integrated 
Equitrac print management 
and cost recovery with the 
PrinterOn Enterprise mobile 
printing solution, enabling 
customers to enjoy the 
benefits of mobile printing 
while retaining the ability to 
control, track and account for 
print activity. 

The combined solution 
makes it possible for an 
enterprise to implement a 
mobile print strategy without 
disrupting the existing network 
print environment and is 
designed to work with all 
mobile device platforms and 
any printer or MFP brand. 

It allows users to select 
from a variety of print options 
including email, mobile 
apps, web printing portals 

and Windows laptops (via 
the PrintWhere universal 
driver) and supports Follow 
You printing and secure print 
release at the print device of a 
user’s choosing.

Equitrac software can track 
and manage print, copy, fax 
and scan activity for virtually 
any MFP or printer brand.

Under the terms of its 
agreement with PrinterOn, 
Nuance will resell and provide 
full technical support for 
PrinterOn Enterprise. 

n The new version of PrinterOn 
Enterprise offers secure, 
authenticated printing from any 
device to any printer inside or 
outside the corporate network 
regardless of its geographic 
location. Enhancements to 
version 1.9 include support for 
LDAP and Active Directory user 
authentication so that mobile 
printing can be tracked within 
organisations like any other print 
job; and a new API that simplifies 
the exchange of advanced 
job-tracking information with 
print management solutions 
from Equitrac, Pharos, PaperCut 
and Ricoh. A connector for SAP 
enables users of SAP to print 
to remote printers using the 
standard print process within 
their SAP environment. 
www.printeron.com/enterprise 

Nuance to sell and support PrinterOn mobile print solution

Cost savings still primary driver for MPS
Despite efforts by vendors 
to promote managed print 
services (MPS) as a solution 
to big data, process efficiency 
and data security, European 
businesses still view cost 
reduction as the main benefit 
of an MPS, according to a 
pan-European study from 
Kyocera Document Solutions 
(Managed Document Services 
in Europe). 

Seven out of 10 IT managers 
surveyed by Loudhouse cited 
cost-cutting as the main benefit, 
followed by speedier operating 
procedures (52%) and better 

cost transparency (47%).
Almost two thirds (64%) of 

respondents had optimised 
their print and copy processes 
within the last two years, but 
only 12% did so to enable 
them to implement software 
solutions. Even so, solutions are 
becoming more important, with 
38% of IT managers regarding 
automation of business 
processes as having the largest 
effect on cost reduction.

Environmental factors 
continue to influence IT 
investment choices: 87% of IT 
managers said they would like 

to lower energy consumption, 
70% want to shrink their carbon 
footprint and 81% want to 
reduce waste.
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The Lantronix xPrintServer 
Office Edition enables 
businesses to introduce 
secure enterprise-wide mobile 
printing from iPads, iPhones 
or iPod Touches to virtually 
any existing network or USB 
printer without the need 
to download an app, install 
software or use a computer.

The Office Edition offers all 
the benefits of the original with 
added security and enterprise 

management features, including 
remote authentication/Active 
Directory; usage rights, security 
and control over printers and 
user groups; proxy server 
support; and the ability to 
network-
enable USB 
printers.

With 
automatic 
printer 

discovery and no configuration, 
the Lantronix xPrintServer Office 
Edition (£125.70) is easy to set 
up and use. All you have to do is 
open the box, plug in the power 
and Ethernet, and print from 

any iOS device 
running iOS 
version 4.2 or 
later.
www.
Lantronix.com

Not so green 
after all 
Indifferent employees are 
costing businesses millions 
of pounds a year by showing 
a lack of interest in green 
practices in the office, 
according to research from 
stationery supplier Banner 
Business Services. Its survey 
of 1,000 companies found 
that 29.1% of employees still 
fail to print on both sides of 
the page. 
www.bannerclosedloop.co.uk 

Lantronix mobile printing solution now fit for enterprises 

Integrated HyPAS technology on 
Kyocera MFPs like the recently 
launched FS-C8520/C8525 
A3 models enable users to 
implement Java and web-based 
print solutions.



Canon Europe has launched a 
new managed print services 
(MPS) accreditation program 
for European channel partners. 
Developed and audited by MPS 
research and consulting firm 
Photizo Group, the programme 
provides independent 
verification of Canon partners’ 
ability to deliver MPS 
technology, solutions, service 
and support. 

It is provided as part of 
Canon’s Partner Program, 
which also includes training; the 
developments of a joint business 
plan with agreed targets for the 
year; and access to Canon’s 
PartnerNet communications 
portal for marketing and sales 
support. 

Marc Bory, director of MPS 
and solutions sales for Canon 
Europe, said: “The new MPS 
Accreditation program provides 
our partners with the opportunity 
to gain a competitive edge based 
on a significant and credible 
independent audit process.”
www.canon-europe.com
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Océ Business Services has 
teamed up with Top Image 
Systems (TIS) to provide 
life insurance, pensions and 
investment company Aegon 
with a fully outsourced 
solution for managed print 
services and inbound 
mail document capture 
processing.

As part of the £3.5 million 
a year MPS contract, Océ was 
required to consolidate mail 
services from two centres 
200 miles apart at a single 
outsourced location and 
replace manual work processes 
with the digital scanning and 
distribution of incoming post.

To enable it to deliver all 
elements of the service, Océ 
partnered with TIS, which is 
supplying its eFLOW Digital 
Mailroom software and 
expertise in implementing 
enterprise-wide document and 
business process automation 
solutions.

Océ Business Services now 

scans 95,000 documents 
per month, including claims 
documents up to 200 pages 
in length. TIS’s eFLOW Digital 
Mailroom solution delivers 
data feeds and associated 
images (including incoming 
faxes) into Aegon’s workflow 
and document management 
systems. 

Average document 
processing times have been 
reduced to one day and all 
priority items are processed 
up to 70% faster than 
before. Incorrectly completed 
documents are detected 
earlier on, payments and policy 
documents are processed 
faster, and client documents 
can be tracked helping 

AEGON to meet Service Level 
Agreements of its own. 

David Lowe, Director of Océ 
Business Services in the UK, 
said: “After co-operating with 
TIS on this successful project, 
Océ is interested in developing 
a deeper partnership based 
both on Océ offering the 
high added-value of the 
eFLOW solution suite to our 
print management services 
customers, as well as through 
TIS making Océ equipment 
and services available to its 
customer base. We see a great 
opportunity for joint TIS-Océ 
business, across the UK as well 
as elsewhere in Europe and 
around the globe.” 
www.oce.com

Canon turns to 
Photizo for MPS 
accreditation

Océ teams up 
with TIS to deliver 
MPS and digital 
mailroom solution

Making life easier for people who have to work on the move Sharp 
has launched a new App, reinforcing its campaign to create a wide 
portfolio of tools focused on making workflow easier.

Sharpdesk Mobile, which is available free of charge from Apple’s App 
Store and Google’s Play Store, wirelessly connects Smartphones and Tablet 
PCs with the printing and scanning capabilities of Sharp’s MFP’s.

Sharpdesk Mobile addresses three key requirements: printing, scanning 
and sharing.

Printing – users can print PDF, JPG and TIFF files from a Smartphone or 
Tablet PC directly to any supported Sharp MFP.

Scanning – users can scan documents from any supported Sharp MFP 
directly to their mobile device.

Sharing – once a document has been scanned to the Smartphone or 
Tablet PC it can be emailed to other users and shared with other mobile 
applications.

“Our aim is to make all of our Apps easy to use. Some of them will be 
developed by our technology partners and others will be written in-house,” 
said Chris Hale, Software Solutions Product Manager. “All of them will make 
life a lot easier for mobile workers.”

To download the free app 
go to the Apple’s App Store 
or Googles Play Store and 
search ‘Sharpdesk Mobile’ 
and look for the icon.
For further information on this 
or any Sharp products please 
email mfp.suk@sharp.eu

One to Watch:
Watch out for our recently 
launched light production 
colour and mono devices – 
both available with innovative 
Image Consistency Systems 
ensuring the same high quality 
printing from your first print to 
your last.

www.sharp.co.uk

This is Why

Smile, you’re  
in demand 
One area of the print market 
enjoying good growth 
in Western European is 
photobooks. According to a 
new report from Futuresource 
Consulting, sales of printed 
albums grew 12% in 2012 
to 23 million units and 718 
million euros. With more 
than 200 billion photos 
stored in cloud services, 
such as Facebook, Flickr 
and Photobox, and personal 
penetration of tablets in 
Western Europe on track 
to reach 22% by 2015, 
Futuresource Consulting 
expects continued growth in 
the market for photobooks. 
www.futuresource-
consulting.com
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The number of pages printed 
on printers and multifunctional 
printers (MFPs)* fell by 1% 
in 2011, from 3.12 trillion 
to 3.09 trillion, according to 
research from International 
Data Corporation (IDC). 
Printed pages in developed 
markets declined 5% year-
on-year, more than enough to 
offset the 7.5% volume growth 
in developing regions. 

The Europe, Middle East, and 
Africa (EMEA) region mirrored 
worldwide trends, with a decline 
in Western Europe of more than 
3% year-on-year and an increase 
of 2% in Central and Eastern 
Europe, the Middle East and 
Africa (CEMA). Western Europe 
still accounts for over 63% of 
EMEA page volume.

IDC says that page volumes 
in EMEA were impacted by 
increasing adoption of managed 
print services (MPS) or basic 
print services (BPS); digitisation 
of document workflows; 
environmental concerns; tighter 
budgets; disruption in the 
Middle East; and the increasing 
volume of digital content on 

different platforms.
Multifunctional printers 

extended their lead in terms 
of page volume share, with 
laser MFPs increasing their 
share of the total page volume 
to 55%. IDC expects ongoing 
consolidation of peripherals 
under BPS/MPS to help the 
laser MFP to expand even as 
total page volumes decline.

Colour is another growth area, 
with an increase in page volumes 
of 5% in EMEA. Even so, mono 
laser devices still represent 
almost 83% of the installed base 
for laser technology.

In 2011 inkjet devices 
accounted for 58.3% of the 
installed base and just 7.4% of 
A4 pages; mono laser devices 
accounted for 34.5% of the 
installed base and 71.7% of A4 
pages; and colour laser devices 
accounted for 7.2% of the 
installed base and 21% of A4 
pages printed.
* The study is limited to mono 
laser devices under 70ppm, 
colour laser devices under 
45ppm and personal and 
workgroup inkjets.

Printing in decline

Page coverage 
uncovered 
Businesses that want to find 
out the toner/ink coverage 
of their printed output and 
therefore what it costs to print 
may be interested in a new tool 
from Print Audit Europe. Part of 
its MPS toolset, PAeCoverage 
measures the toner coverage 
of every page of a PostScript 
or PDF file, separating out 
the coverage of C, M, Y and 
K toner. It can also measure 
colour coverage of raster 
formats including TIFF, JPG and 
BMP and areas highlighted 
on-screen. The software costs 
£120 and is available on a free 
30-day trial from  
www.printauditeurope.com

The way in which SMBs buy 
printers and manage their print 
infrastructure must change if 
they are to benefit from smarter 
printing practices, IDC claims in 
a new White Paper sponsored 
by OKI Europe, SMB Buying 
Considerations for Smarter 
Business Printing, October 
2012.

IDC research shows that sales 
of laser/LED printers to small and 
medium sized businesses (SMBs) 
across Europe increased by more 
than 3% in 2011 (IDC Hardcopy 
Device Usage: Applications 
Driving Print, 2011), suggesting 
that companies are taking 

advantage of new technologies 
and more affordable colour to 
bring more print tasks in-house. 

In order to maximise the 
potential of in-house colour 
printing, Oki advises businesses 
to gain a better understanding 
of – and control over – existing 
printing practices by using 
software tools to track usage 
and then apply controls such 
as default mono, two-sided 
printing and restrictions on colour 
printing. They should also include 
the cost of external print services 
in any analysis. 

Oki argues that the availability 
of print devices that enable more 

printing to move in-house means 
that SMBs can print banners, 
posters, packaging mock-ups and 
direct mail on demand, rather 
than ordering large volumes from 
external suppliers in order to 
get the necessary economies of 
scale. The latter, it says, can lead 
to wastage and a requirement for 
extra storage space that can be 
in short supply in SMBs.
www.oki.co.uk/IDC-White-Paper

Office supplies company 
OfficeXpress is hoping to raise 
£5,000 for Leeds Children’s 
Hospital by encouraging 
businesses and schools to 
collect used printer cartridges for 
recycling, including unbranded 
and ‘compatible’ supplies. 
OfficeXpress will supply 

participants with collection 
boxes and arrange pick-ups. So 
far, more than 100 businesses 
and schools have signed up for 
the scheme. All money raised 
is being spent on equipment 
to improve the lives of children 
spending time in the hospital.
www.officexpress.co.uk/lch

DSales, now the biggest 
distributor of Develop ineo 
multifunctionals outside 
Germany with annual sales 
of £11 million, is continuing 
to expand its range and open 
up new markets for Develop 
products in the UK.

Wholly owned by Konica 
Minolta Business Solutions 
Europe, Develop is a sub-brand 
targeted at – but not limited 
to – small and medium-sized 
businesses.

In addition to a new series of 
colour MFPs with smartphone-
like touchscreen displays, 
DSales recently introduced a 
new mono production print 
system aimed at commercial 
print customers and central 
reprographics departments with 
average monthly volumes of 
400,000-750,000 pages.

The ineo 1250 can make 
7,500 A4 impressions per 

hour at a resolution of 1200 
x 1200dpi on substrates up 
to 350gsm card and SRA3 in 
size. It has a maximum paper 
capacity of 18,000 sheets 
and a comprehensive range 
of modular online finishing 
options, including folding, 
punching, booklet making, 
perfect binding and staple 
finishing. 

Develop’s new colour MFPs 
include the ineo+ 454 and 
the ineo+ 554 featuring high 
resolution, nine-inch, full colour 
touch screen displays with drag-
and-drop functionality and an 
array of options for customising 
on-screen menus.

The MFPs have print speeds 
of 45 and 55ppm in colour 
and black and white; a print 
resolution of 1200 dpi; and 
support a broad range of media 
from A6 to A3+ in size and up to 
300gsm in weight.

Consider in-house colour printing when 
choosing new devices, Oki advises

Old cartridges wanted 

DSales keeps growing – just like its 
machines
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Your
printer

is a
waste of

time
So let us 
manage it
for you... 

No service contract on your printer or printer fleet? Bet it’s eating up maintenance 
time and budget? The answer is simple, switch to Service1 from Xeretec

What will it do?
 
•   All inclusive fixed low cost per page model

•   Works with your existing printers

•   Consumables replaced automatically

•   No setup cost

•   Auto-generated service calls (includes parts and labour)

•   Removes 80% of print related IT calls

•   Eliminates multiple print drivers on your network

•   No contractual agreement

xeretec.co.uk Just call us on 0800 074 8136 Offices Nationwide
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A4 - Your printer is a waste of time copy.pdf   1   11/06/2012   11:47:00
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Brother 5-year Plan

Brother HL6180DW

EXPOSE THE HIDDEN COSTS IN 
YOUR ORGANISATION
WITH MANAGED DOCUMENT SERVICES FROM KYOCERA 

KYOCERA Document Solutions (U.K.) Limited – Phone 08457 103 104 – www.kyoceradocumentsolutions.co.uk

KYOCERA Document Solutions Inc. – www.kyoceradocumentsolutions.com

Output costs are always underestimated. In fact, they consume up to 6%* of
your company’s turnover. KYOCERA’s Managed Document Services (MDS) reduces 
this cost factor by up to 30%**. Whether it’s hardware, software or workfl ows, 
we will fi nd your cost drivers and develop an individual optimisation strategy. 
Through our ongoing management we will also ensure that everything works 
perfectly. For maximum effect, MDS can be combined with our longlife 
technology-based, reliable ECOSYS and TASKalfa devices, giving you top-level 
productivity and superior image quality.
Source: *All Associates Group, **Photizo Group

KYOCERA. COUNT ON US.
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Photizo is predicting a decline 
in hardware sales revenue 
of 2% CAGR from 2011-
2016, with only colour laser 
printers and colour laser MFPs 
showing growth of 2% and 4% 
CAGR respectively. Over the 
same period supplies revenue 
in EMEA is expected to be 
flat, with any increase in toner 
sales offset by a decline in 
inkjet sales.

Business inkjets have shown 
some growth but they have 
failed to live up to people’s 
expectations. Photizo expects 
business inkjets to account 
for just 5% of the total imaging 
market (in units) by 2016.

As regards managed print 
services (MPS), Photizo believes 
that the enterprise market is now 
saturated following significant 
activity in 2009 and 2010. 
As a result, OEMs are looking 
to the SMB sector for growth 
and have introduced channel-
specific MPS programmes to 
reach mid-size and 
smaller businesses. 
Between 2008 and 
2010, revenues 
from SME MPS rose 
from under $10 
billion to under $15 
billion.

These trends are 
taking place against 
major changes in 
the industry. HP has 
had a particularly 
bumpy ride. Priede 
pointed out that 
it used to be a 
good company because it was 
diversified, but notes that all 
these areas – PCs, printers 
and services – were hit hard in 
2012. Sharp, too, is suffering. Its 
document business is profitable, 
but has an uncertain future due 
to the wider Group’s problems. 
Lexmark and Kodak have pulled 
out of inkjets.

As the market leader, you 
would expect HP to put a 
positive spin on the print 
market and at the November 
launch of its new printers 
(see pages 16 and 18), Fulvio 
Ferrari didn’t disappoint. 

In FY 2012, revenue from HP’s 
printing business fell by 6.5% 
compared to zero growth in 
FY2011 and circa 7% growth in 
FY2010. Revenue from supplies 
was down by 5.8%, commercial 
hardware was down by 4.7% and 
consumer hardware down by 
14%. These results make ugly 
reading but are in line with those 
of other printer vendors. 

So what do they tell us about 
the state of business printing 
today? There are plenty who 
would say that they indicate an 
industry in terminal decline. 
However, Fulvio Ferrari, VP and 
General Manager of HP’s Inkjet 
and Web Solutions Business in 
EMEA, told delegates at HP’s Fall 
Printing Event that this was a 
distorted picture.

He said that to understand 
what was happening it was 
necessary to distinguish between 
‘printers’ and ‘printing’, pointing 
out that falling unit sales was 
not a judgment on printing per 
se, but simply a reflection of 
changes in the way people are 
using print hardware. 

These include the 
replacement of personal printers 
with network devices used by 
multiple users, which results 
in fewer devices but a higher 
print volume per device; longer 
replacement cycles – up from 
3 years to four or five years in 
the business world and from 2 
years to 3 years in the consumer 
market; and richer content that 
is causing the amount of toner or 
ink on the page to increase.

“All this means there is a 
disconnect between printers 

2102: A bad year for printing

Another significant trend 
is a decline in page volumes. 
Photizo and PrintFleet have 
been monitoring print usage in 
the same 257 companies since 
Q1 2008. Their figures show a 
relatively steady decline of 20% 
over the period which suggests 
that MPS is having an effect. 
Photizo Group’s 2011 Small and 
Medium-Size Business Printer 
User Survey reveals a 5.5% 
decline in monthly print volumes 
between 2010 and 2011.

The hope that mobile printing 
would drive an increase in 
printing is misplaced, according 
to studies by Photizo. It surveyed 
467 people and found that just 
50 have printed from a mobile 
device. Of those, 30% printed 
only once or twice to test the 
capability and only 22% (i.e. 11 
people out of 470) print at least 
once a month.

Priede said: “As an 
industry we haven’t made it 
easy for people to print from 

smartphones. The 
challenge is that 
once you learn to 
live without printing 
you won’t go back 
to it. How do you 
re-educate people 
and say now you 
can print from your 
smartphone?”

She added: “There 
is no question that 
page volumes are 
declining so the key is 
to find new business 
models. We have 

tablets and smartphones but the 
workforce is getting younger and 
they have been digital all their 
lives and don’t have a culture of 
printing. What will happen in the 
office? Will they bring that culture 
into the office or get caught 
up in paper workflows and get 
printing?”

At Photizo Group’s Transform 2012 MPS 
conference held at Twickenham Stadium in 
October, Photizo sales consultant Scott Hornbuckle 
and Ann Priede, vice president of services and 
publications, highlighted key trends in the EMEA 
Imaging Market based on data from Photizo 
Group’s Hardware and Supplies Advisory Services.

Printer Market

and printing. You might have 
a situation where the printer 
market is flat or declining, but 
printing is actually increasing,” 
he said.

This argument sounds 
plausible, but it goes against 
the facts, which show that print 
volumes in Western Europe have 
fallen for the last two years, with 
HP’s consumables revenue down 
by 5.8% in 2012, following flat 
sales in 2011 and a rise of 4.3% 
in 2010. 

Ferrari has an explanation 
for this, too, and cited a number 
of macro-economic factors 
to support his thesis, notably 
the economy. He pointed 
out that there is a direct 
correlation between printing 
and employment and that when 
employment goes up, printing 
increases and when it declines 
so do print volumes. Europe’s 
economic woes and double-dip 
recession would explain why 
printing declined in 2012.

Demographics is another 
key factor. Ferrari argues that a 
youthful, expanding population 
is good for new business 
generation and therefore 
printing. This is why print 
volumes are increasing in the 
Middle East and Africa, where 
the young outnumber the old, 
but declining in Western Europe, 
where you will find nine of the 
Top 10 countries on the global 
ageing index – the other is 
Japan.

On the broader subject of 
how digitisation is affecting 
print volumes he was less 
forthcoming. Are declining print 
volumes in mature economies 
purely the result of the economic 
situation and an ageing 
population or are they, as many 
would suggest, the result of 
changing working habits driven 
by greater adoption of electronic 
processes?

…Or was it?
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MFPs

The launch of a new range 
of solutions-enabled MFPs 
so soon after announcing its 
decision to withdraw from 
the inkjet printer market 
provided Lexmark with the 
perfect opportunity to explain 
how it plans to meet the 
needs of business customers 
by providing MFPs that can 
be fully integrated with its 
expanding software portfolio. 
But, as Lexmark UK general 
manager Gary Bourland told 
PrintIT, Lexmark has been 
developing solutions for many 
years. 

Joining the dots
Following the launch of Lexmark’s expanded range of solutions-
enabled MFPs, PrintIT spoke to Lexmark UK & Ireland general 
manager Gary Bourland about the company’s new strategy 

“We developed our first 
solutions – a combination 
of hardware, software and 
sometimes services that are put 
together to solve a particular 
issue for customers – in the 
mid ‘90s when we produced 
specific solutions to enable 
retail customers to print shelf 
edges. Over the last 17 years, 
we have developed many other 
solutions and we’ve seen that 
part of the business grow as 
customers have continued to 
ask us to solve printer issues. 
As a result of those requests 
we started making acquisitions. 
Two and a half years ago we 
bought Perceptive Software and 
since then we have made four 
additional acquisitions. All have 
a common objective: to help 
us address a specific need a 
customer may have.”

Having business process 
and content management 
specialist Perceptive Software, 
enterprise search company 
ISYS Search Software and 
web-based document imaging 
and workflow platform provider 
Nolij Corporation in its portfolio 

enables Lexmark to offer 
solutions that are device-
agnostic and often not even 
output-related.

“One of the things we see is 
that customers have made lots 
of investments in infrastructure 
– SAP, Oracle, Peoplesoft 
and the like – but find that 
much of the information they 
use to run their business, the 
digital content that is flooding 
businesses today, such as 
WAV files, video and MS Office 
documents, doesn’t fit neatly 
into these enterprise systems 
and applications. So when 
they need one of these files 
to escalate a workflow, it is 
often hard to find,” Bourland 
explained.

“This is what we are 
addressing with the acquisition 
of Perceptive and other systems. 
We are helping customers to 
address content that doesn’t 
fit neatly while leveraging the 
investments they have already 
made. We are connecting the 
dots to make sure documents 
flow more freely into their 
systems. I read recently that the 
amount of digital information 
businesses have to deal with is 
doubling every 18 months and 
when that happens it creates 
new needs.”

Examples of recent solutions 
based on Perceptive Software 
technology include:
•   Distributed Intelligent 

Capture Solution with 
Brainware software, which 
extracts and validates critical 
information from hard copy 
documents scanned at an 
MFP, eliminating the need 
for manual data entry and 
removing the need for rules-
based extraction linked to 

templates, zones etc.; and
•   Lexmark Secure Content 

Manager, which can identify 
when an MFP is used to 
copy, scan or fax sensitive/
confidential paper documents 
and send an alert to 
supervisors. It monitors 
and keeps a record of all 
information being printed 
from computers and mobile 
devices as well as documents 
that are copied, scanned or 
faxed on an MFP. Searching 
on a keyword will bring up all 
documents containing the 

word along with information 
on who did what with the 
document and on what 
device. It can also be used to 
alert administrators whenever 
a document containing pre-
defined keywords is printed, 
copied, scanned or faxed.
Despite year-on-year sales 

growth of more than 80% in 
Q3 2012, Perceptive Software 
is still a relatively small part 
of Lexmark’s business. Most 
solutions provided by Lexmark 
are still hardware-oriented, either 
because they are facilitated 
by a printer or MFP feature 
(e.g. scanning) or because 
they are designed to provide 
management capabilities for 
a fleet of assets sometimes as 
part of a managed print service 
(MPS).

“I would say that probably 
70% of customers are using the 
most basic solutions,” Bourland 
said. “A basic solution might be 
an eco-copy solution that allows 
users to make more intelligent 
choices, e.g. to print in a lower 
resolution, or it might be a 
remote colour copy solution so 
that a small real estate office 
with a mono MFP and a colour 
printer can scan a document on 
the MFP and print it out on the 
colour printer. They are business 
solutions. A few get into more 

The Best of the New Products
n  CX510 colour laser MFP:  The Lexmark CX510  produces 

professional-quality colour thanks to Lexmark’s calibration 
technology for the PANTONE colour system and Lexmark 
Named Color Replacement true colour matching; 

n  MX812 monochrome laser MFP: This high-performance 
MFP is the first A4 monochrome laser MFP to print and copy 
at up to 66 pages per minute. Highlights include a first page 
out in just four seconds and an extra high-yield 45,000-page 
Unison toner cartridge. 

n  MX611 monochrome laser MFP: The 47ppm Lexmark 
MX611 is claimed to be the only MFP in its class to offer an 
automatic inline stapler finishing option. 

n  MX410 monochrome laser MFP: The 38ppm Lexmark 
MX410 lowers the entry point for a solutions-capable MFP to 
less than 600 Euros. 

n  MS610 monochrome laser printer: Starting at 649 Euros, 
the 47ppm Lexmark MS610 is described as the fastest 
compact A4 monochrome laser printer. The easy-to-use 10.9 
cm color touch screen enables users to manage jobs right at 
the device.

www.lexmark.com
Continued...



Print Management

The YSoft SafeQ4 printing solution 
brings new improvements based on 
user feedback. The solution offers even 
greater convenience during daily tasks, 
eases administration and it especially 
saves money, environmental resources 
and user´s time.

The rule-based print functionality offers 
considerable opportunity to make cost 
savings. When using multifunctional devices, 
the users have fixed identities which clearly 
define their print-related requirements. 
After sending the task to print, users are 
automatically recognized and can, based on 
allocated rights, print in color or B/W, simplex 
or duplex. YSoft SafeQ4 can automatically 
switch colour jobs to black-and-white jobs, 
simplex to duplex or redirect larger jobs to a 
more economical printer.

Regular reporting and accounting 
functions in YSoft SafeQ4 gives users a 
comprehensive overview of print devices 
and can send regular reports in any format. 
Part of the reports kit allows users to track 
how much the company has saved the 
environment – for example water, timber or 

Y Soft Showcases YSoft SafeQ4 at Transform Europe

reduced CO2 levels.
Multi-level project accounting is another 

extra function which the users can now find 
in YSoft SafeQ4. Businesses working on a 
project basis, such as law or audit firms, can 
allocate each printed or copied document to 
the respective client for accounting purposes.

For large corporations with several 
remote branches, the YSoft SafeQ4 printing 
solution allows the central administration of 

all devices from a single web interface. The 
Private cloud application offers convenience 
by allowing control and administration of all 
branches by a single administrator. System 
changes are made by the administrator only, 
while in the branches YSoft SafeQ smart 
agents download the changes accordingly. 
Besides more efficient communication within 
the network, this new service is also a fast 
solution in case of central or local server 
failures. Printing services are therefore 
available to users at all times – regardless 
of the place and branch. After authentication 
with a card, chip or PIN on the printer, 
the users can view the history or printed/
sent jobs and pick any of these jobs in any 
location, in any branch all over the world.

Mobile print is also a new function which 
liberates printing from connection to a local 
network and computer in a revolutionary 
way. The user can send print jobs from any 
location to dedicated e-mail – from the car, 
airport, restaurant or his/her bed! The print 
job is then available on all multifunctional 
devices, from which the user can select the 
job and simply print it.

For more information on YSoft SafeQ4 
and other products in the Y Soft family 
visit www.ysoft.com

At Transform Europe in early October Y Soft presented YSoft SafeQ4. 
Y Soft offers comprehensive print management solution with a wide selection of innovative features for all types of 
business. The YSoft SafeQ4 solution comprises both software and hardware that serves primarily to authenticate 
users at the printer (via ID cards, PIN, etc.).

An informed view
Newfield IT launches first business intelligence 
platform for managed print services. 

If your managed print provider 
starts coming up with brilliant 
new ideas or gives instant 
answers to tricky questions, 
it could be because he is 
making use of a new business 
intelligence platform from 
Newfield IT.

Called Complete View, 
it collects print data from 
a multitude of sources and 
presents it in a clear, useful way 
that makes it easy for users 
to drill down into data and 
identify inefficient and wasteful 
practices.

By default, Complete View 
pulls data from Newfield IT’s 
asset management system, 
asset db. There are also 
plug-ins for popular print 
management solutions e.g. 
Equitrac and Safecom; device 
management software e.g. 
Netaphor and Printfleet; and 
services management systems 

e.g. Navision and Microsoft 
Analytics.

Data can be delivered in .csv 
files at scheduled intervals or 
it can be fed into the system 
by live feeds and the system 
programmed to trigger alerts if 
specified events occur.

With end user versions 
available, you might find that 
you, too, start developing ideas 
about how to optimise your 
printer estate. For one of the 

great features of Complete 
View is a user interface that  
simplifies and encourages in-
depth data analysis.

The secure, web-based 
platform provides a clear view 
of a printer fleet’s current state 
via a dashboard with large 
colour-coded dials (red, amber 
and green), from where users 
can drill down to look at device, 
usage and financial data in 
more detail.

You could analyse the 
performance of a particular 
type of printer by make or 
model; check utilisation levels; 
benchmark an individual 
company’s print costs against 
industry averages; or compare 
two sets of data e.g. for new and 
old devices. 

Another great feature, 
according to Newfield IT co-
founder and managing director 
James Duckenfield, is the ability 
to run ‘What If’ scenarios that 
demonstrate the impact of 
different levers on print costs. 

“You can spin data in such 
a way that you can answer 
any question there and then. 
This allows resellers to move 
away from print-based revenue 
and take advantage of BPO 
(business process optimisation) 
opportunities. Complete View 
identifies areas of a business 
that are ripe to make more 
efficient and that will lead to 
opportunities,” he said.

To find out more about 
Complete View, please visit 
www.newfieldit.com or call 
020 7871 6700. 

PRINT.IT 11www.binfo.co.uk



12 PRINT.IT 01732 759725

MFPs

workflow-oriented operations 
where they are doing something 
specific. That is where we see 
expansion.”

Managed Print Services
Another major focus for Bourland 
is Managed Print Services (MPS). 
“There are two major growth 
areas in our business,” he said. 
“One is software and the other 
is managed print. This is true 
in enterprise customers and 
SMBs. Everyone is interested 
in changing the way they buy 
technology and financing it 
around fixed or variable costs.

“SMBs that used to 
acquire technology don’t 
want to do that any more. 
They don’t want the risk of 

technology becoming obsolete 
or the burden of supporting 
technology themselves so they 
are increasingly looking to 
MPS agreements as a way to 
acquire and leverage the latest 
technology in a more cost-
efficient, managed way.”

Lexmark’s priorities – and 
those of its customers and 
MPS channel partners – are 
well served by its new range of 
laser devices, which as well as 
providing solutions integration 
have a consistent interface for 
easy operation and support. 

“New products launched 
this year (2012) have the 
same platform and interface. 
The same Flash and Java 
technologies are used on 

Dedicated devices
The ability to integrate 
solutions has clear benefits 
for business processes. 
It also makes it easier for 
manufacturers to develop 
products for specific markets.

Integrated Security
The launch of HP’s Flow MFPs 
(see page 18) is an interesting 
example of hardware that has 
been modified to meet a specific 
customer requirement – 
viz. robust, high volume 
scanning. MFPs can also 
be modified by embedding 
specific software solutions 
on the devices. 

Next year, for example, 
Xerox is bringing out a range 
of Xerox WorkCentre and 
ColorQube MFPs with McAfee 
Embedded Control software that 
automatically protects devices 
against malware and viruses. 
When one is detected, the 
software provides an immediate 
alert and an audit trail to track 
the time and origin of security 
threats. 

Integrated DICOM
Meeting the needs of customers 
in the medical sector, Oki has 
embedded a DICOM (Digital 
Imaging and Communications 
in Medicine) print server in 
its A4 and A3 LED printer 
range. DICOM is the primary 
international standard for the 
handling, storing, printing and 
transmission of medical imaging 
and other related information. 

The embedded DICOM print 
server removes the need for 
conversion software or external 
print servers and enables 
customers to make use of LED-
based print solutions that Oki 
claims are significantly faster, 
more flexible and cost-effective 
than existing DICOM solutions 
based on film or solid ink 
technologies. 

Medical organisations will 
no longer have to settle for 
expensive printing on specialist 
media and devices. Instead, 
x-rays, nuclear medicine, MRI 
and CT scans and ultrasounds 
can be printed in high definition 
colour on a range of media 
including paper for non-
diagnostic purposes such as 
medical discussions or for 
patients to take away. 

The DICOM printers can 
also be used as day-to-day 
office printers, cutting down 
on the number of devices and 
consumables needed. There 
are four products in the DICOM 
range: the C610 DM and C711 

Sharp MFPs can already be 
configured to connect to the 
cloud, but 2013 will see even 
tighter integration

DM, both A4; the A3 C831 DM; 
and the A3+ C910 DM. 

Integrated Cloud
Sharp is focusing on integration 
of a different kind. In 2013, it 
plans to bring out new MFPs 
offering easy integration with 
cloud applications and other 
devices, such as interactive 
whiteboards, smartphones and 
notebook computers, via a new 
cloud portal. 

Existing Sharp MFPs based 
on the OSA 4.0 solutions 
platform can already be 
configured to connect directly 
to software-as-a-service 
applications running in the 
cloud, including document 
management solutions from 

Docuware, Docuversal and 
DrivveDM. 

The new series of ‘Cloud-
Ready’ MFPs offer even easier 
integration including the ability 
to add a soft button to the 
touchscreen display that would 
take a user directly to a Sharp 
B2B Cloud Portal giving easy 
access to a number of SaaS 
solutions from Sharp itself and 
carefully selected partners, 
including document management 
and collaboration services. 

“The idea of the Sharp 
Cloud,” explained Chris Hale, 
solutions product marketing 
manager, Information Systems 
Division, Sharp UK, “is to give 
someone the ability to set up 
a meeting and a space where 
they can share documents with 
participants from inside and 
outside the organisation. If 

necessary, they could set it up 
so that documents would be 
taken down once the meeting 
was finished. Integration with 
an interactive whiteboard would 
enable those in attendance to 
make changes to documents 
and create and save new ones in 
the cloud.”

Hale added: “We see the 
cloud together with an upsurge 
in BYOD and mobile use as a 
major thrust in the usage of 
print devices and MFPs. The 
fact that an MFP has scanning 
as well as faxing, printing and 
copying means that it becomes 
an important part of interactive 
working practices in offices. We 
see mobile usage and cloud 
usage as a big part of our 
future.”

screens from 4.3 to 10in, giving 
users all the ease of use of an 
iPad, with scan previews and 
print previews. And we provide 
an SDK so third parties can 
design applications to run on 
them.”

The inclusion of touchscreens 
and apps on lower end devices 
like the Lexmark MX410 is 

significant because it extends 
the solutions capability to 
smaller businesses and 
workgroups. 

“In almost completely 
revamping our laser offering, we 
had two goals,” said Bourland. 
“First, was to expand the 
solutions capability throughout 
our line even on fairly low-end 
lasers. This is important in 
retail environments and small 
footprint environments where 
they need the smallest device 
possible but still want solutions; 
and second, we are always 
focused on improving the duty 
cycle and reliability and making 
devices easier to maintain by the 
customer and Lexmark itself.”
www.lexmark.co.uk
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Working together to 
make a difference
How Toshiba and its solutions partners are helping schools, 
universities and colleges manage print more effectively

and discussions around climate 
change.

Toshiba MFPs themselves 
also contribute to reduced CO2 
emissions. By introducing more 
energy efficient technologies, 
such as LED print engines, 
Toshiba have been able to 
reduce the power consumption 
of their new generation of 
devices by as much as 60%.
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any data stored on the MFP 
indecipherable. Wipe technology 
can also be used by an IT 
department to clean disks when 
they come to the end of their 
life or are moved to another 
department.

PaperCut and EveryonePrint 
are available directly 
through Toshiba TEC, as well 
as its nationwide network 
of authorised dealers. For 
more information on Toshiba 
TEC’s industry leading MFP 
document management 
products and solutions, visit  
www.toshibatec.co.uk or 
call 01932 580183.

PaperCut print management
Having the right hardware is 
only half the story: Toshiba 
also offers a range of print 
management solutions that 
can be used to control costs 
and, where necessary, provide 
printing services to students.

One of the most popular is 
PaperCut, now used in more 
than 50,000 sites and 100 
countries to track printing, 
copying and scanning activities 
by user, device and department. 
As well as monitoring usage 
patterns, the software can be 
used to bill and charge students 
or departments and implement 
cost reduction measures, such 
as print quotas, restrictions on 
print settings, job routing to the 
most cost-effective device and 
secure printing.

The secure print facility 
alone can lead to a reduction 
of up to 30% in printed pages 
and associated costs, as the 
requirement to authenticate 
oneself at a device in order 
to output a print eliminates 
unnecessary or repeat printing.

Toshiba has worked closely 
with PaperCut to integrate its 
software with e-STUDIO MFPs and 
was the first MFP manufacturer 
to make its entire direct sales 
force, and service and support 
teams undertake PaperCut MF 
Reseller Certification. 

Introducing EveryonePrint
An exciting new addition to 
Toshiba’s portfolio is server-
based mobile printing software 
that can be used on its own or 
fully integrated with PaperCut in a 
complete solution. EveryonePrint 
enables students and staff to 
print to a Toshiba MFP from any 
smartphone, tablet, notebook 
computer or workstation, on 
campus or off-site.

For maximum flexibility, it 
gives users a choice of printing 
method: Web Print – upload 
Microsoft Office, OpenOffice and 
PDF documents from any web-
enabled device via an internet 
browser; Email Print – send 
Microsoft Office, OpenOffice and 
PDF documents as attachments 
from any email-enabled device; 
and Driver Print – print any 
document type directly from 
programs running on a Windows, 
Mac or Linux computer using a 
universal print driver.

EveryonePrint is equally 
easy for students, staff and IT 
departments. The server-based 
software can be installed and 
set-up within minutes and allows 
administrators to enable only 
those printing methods they wish 
students to use; limit usage to 
the internal network; or specify 
which printer each person or 
group can use.

Printed material is essential 
to the smooth running of a 
school or university and to the 
education of students. Yet if 
it is uncontrolled, it can place 
a big burden on budgets and 
have an adverse effect on data 
security and organisational 
efficiency.

The challenge many 
organisations in the education 
sector face is how to make it 
easy for staff and students to 
print what they need, where 
and when they want it, whilst 
meeting ever tighter budgetary, 
security and environmental 
requirements.

At first glance, these drivers 
might appear to be in opposition, 
but Toshiba’s extensive 
experience in the education 
sector shows that they need 
not be and that with the right 
equipment and solutions in 
place an organisation can meet 
its obligations to students and 
teachers and still save money on 
printing, improve data security 
and even reduce its carbon 
footprint.

Carbon Neutral MFPs
The choice of carbon neutral 
Toshiba e-STUDIO MFPs is 
a good starting point. Since 
introducing the Toshiba Carbon 
Zero Scheme in 2009, Toshiba 
have offset all greenhouse gas 
emissions from the manufacture 
and supply of their e-STUDIO 
MFPs and given customers the 
opportunity to do the same 
for any CO2 resulting 
from their use of the 
devices.

This helps 
organisations in 
the education 
sector reduce 
their own carbon 
footprint and gives 
them a compelling 
CSR message that can 
be woven into lessons 

Data security built-in
Another useful feature of 
the latest Toshiba MFPs is a 
self-encrypting drive (SED) 
with Wipe technology that can 
help schools, colleges and 
universities prevent confidential 
information from falling into the 
wrong hands.

This new Toshiba 
development encrypts 
information on the MFPs hard 
disk and won’t give access to 
data unless the associated MFP 

has authenticated itself. 
This means that if a 

drive is powered 
down, removed 
from its housing 
or connected to 
an unauthorised 

system, Wipe 
technology will 

automatically 
invalidate the SED’s 

data and encryption 
keys, effectively making 
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Sustainable Printing

Kyocera Document Solutions 
has been promoting the 
importance of economical 
printing since launching its 
first ECOSYS printer, the 
FS-1500, more than 20 years 
ago. Standing for Economy, 
Ecology & System, ECOSYS 
printers have long life drums 
and components designed 
to last for the lifetime of a 
machine. Because the only 
consumable is toner, ECOSYS 
printers typically generate as 
much as 85% less waste than 
other laser printers and have 
significantly lower running 
costs.

These qualities have proved 
popular in the current economic 
climate, so much so that in 
the last three years Kyocera 
Document Solutions UK has 
gained market share and 
increased turnover by 77%. In 
the process, it has won a string 
of awards and been a finalist in 
the National Business Awards. 

How to save money 
with Kyocera 
At a time of shrinking budgets and growing pressure to reduce carbon 
emissions, it makes sense to choose a printer company that has been 
promoting sustainable printing for more than two decades.

ECOSYS devices have longer 
lasting components for lower 
running costs

New generation Kyocera 
devices have 30% lower energy 
consumption

Strong relationships
Most recently, Kyocera has 
been shortlisted for the ‘ICT 
Company of the Year’ award 
(in the over £3million turnover 
category) at the BETT Awards 
2013 – clear recognition of its 
success in the education sector 
and the depth of its relationship 
with education specialist 
resellers.

Reflecting its strength 
in this area, Kyocera is an 
official provider of print 

hardware, software and 
managed document services 
on the National Educational 
Printer Agreement (NEPA) 
framework and a member of 
CPC (Crescent Purchasing 
Consortium) which operates 
exclusively for organisations in 
the Further Education sector. 
In addition, Kyocera works with 
partners under the Government 
Procurement Service’s RM1599 
framework for MFD & Services, 
MPS and Print Audit Services.

Education-friendly
Economical ECOSYS technology 
has obvious appeal for schools, 
colleges and universities. Even 
if a school was to replace its 
existing products with Kyocera 
devices on a like-for-like basis, 
it could expect to make savings 
through a combination of lower 
running costs, reduced energy 
consumption and favourable 
pricing.

However, economical printing 
is just a small part of what 
Kyocera offers. As a leading 
provider of managed print 
services (MPS) – in October 
Gartner acknowledged Kyocera’s 
expertise in this area by 
including it in the Gartner Magic 
Quadrant for MPS – Kyocera is 
exceptionally well qualified to 
address the broader aspects of 
print management in education, 
including device consolidation, 
user authentication, print 
quotas, secure print, job routing, 
accounting and charge-back and 
mobile printing.

This capability is particularly 
important for large schools 
with devices spread over a 
campus and universities and 
colleges that provide print as a 
paid-for service. As competition 
to attract the best students 
increases, providing an efficient, 
reliable and affordable printer 
infrastructure that is compatible 
with students’ studying habits 
and choice of computing device 
becomes essential. 

“KYOCERA has worked with UK schools, colleges and 
universities for over twenty years reducing waste, 
increasing efficiency and improving productivity. 
We work with our partners to deliver best practice 
and most importantly best pricing for our education 
customers. Our industry-leading portfolio of robust and 
reliable products and best-of-breed solutions means 
that we can deliver schools, colleges and universities 
best value document solutions which work and help 
lower their carbon footprint.” 
Elaine Hewitt, Public Sector Specialist,  
Kyocera Document Solutions.

BETT AWARDS 
2013 FINALIST



Kyocera solutions help schools track and control printer use.
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Kyocera is warning schools 
and universities of the hidden 
costs of using third party 
consumables after tests by 
TÜV Rheinland revealed them 
to be less reliable than original 
supplies.

The tests, carried out in 
accordance with ISO/IEC 
19798 standards, compared 
the performance of Kyocera 
Genuine Toner to three third 
party toner brands. In total, 200 
toner cartridges were used and 
300,000 pages printed on three 
identical KYOCERA FS-C5250DN 
printers.

Cartridges were judged 
on print quality, including 
blackness/lightness, contrast, 
adhesion, background, ghosting 
and evenness; waste toner; the 
number of misprints; mechanical 
errors; and leakage.

In the tests, third party toners 
produced up to nine times more 
non-usable prints and an inferior 
level of evenness than Kyocera 
Genuine Toner, which provided 
consistent output throughout the 
cartridge life and greater colour 
intensity.

Kyocera Genuine Toner 
caused zero printer down-time, 
in contrast to one of the tested 
brands which damaged four 

developer units in two printers. 
Nor did they have any leakage, 
unlike cartridges from two of 
the three brands tested (two 
cartridges from Toner Brand A 
and one from Toner Brand B).

Third party toners also 
created up to 73% more waste 
than Kyocera Genuine Toner and 
did not always provide everything 
required. For example, 65 out of 
69 boxes of Toner Brand A did 
not include a waste toner box. 

Commenting on the findings, 
Bernhard Koll, Product Manager, 
Kyocera Document Solutions 
Europe, said: “They show that it 
is important for our customers 
to look not only at the purchase 
price of toner, but also at 
indirectly related costs, such 
as additional maintenance 
requirements and the time and 
expense of misprints and non-
usable prints.” 

Kyocera Genuine Toner can 
be identified by the Kyocera logo 
printed on the packaging and 
moulded into the toner container 
itself and by the holographic 
‘genuine toner identification 
label’ on the packaging. An RFID 
chip inside the toner container 
enables a printer to recognise if 
Kyocera Genuine Toner is being 
used. 

New for 2013, KYOCERA Document Solutions has launched the 
FS-2100DN, an A4 mono printer from KYOCERA’s 6th generation of 
ECOSYS technology, and the FS-C8500DN A3 colour printer. 

The printers, which are both ideal in an educational environment, are 
available to members of the NEPA framework at the same price as their 
predecessors, the FS-2020DN and the FS-8500DN. 

Part of KYOCERA’s 6th generation of award-winning ECOSYS 
sustainable print technology, the FS-2100DN is a compact A4 mono printer 
with a print speed of 40ppm; Gigabit Ethernet; and a paper capacity of 
2,600 sheets. Energy consumption is 30% lower than its predecessor. 

The FS-C8650DN A3 colour printer is based on KYOCERA’s award-
winning TASKalfa technology. It prints high quality colour at speeds of 
55ppm; has a paper capacity of 7,650 sheets; supports banner printing; 
and offers a wide range of paper-handling options including tri-folding and 
an optional booklet finisher/folder.

In addition, Kyocera and its 
partners can help organisations 
make use of MFP functionality 
to reduce print volumes, improve 
administrative processes and 
save on postage. A primary 
school, for example, could 
use the scanning capability 
on an MFP to scan letters and 
reports into an electronic school 
management system or to an 
intranet for viewing by parents. 

Solutions-ready
Kyocera devices provide the 
perfect platform for delivering 
this kind of functionality. Built-in 
HyPAS technology fully integrates 
the MFPs with embedded or 
server-based solutions for 
simpler device management and 
improved cost control.

Kyocera’s solutions portfolio 
includes many of the most 
popular applications used in the 
education sector today, including 
the SIMS school management 
system; PaperCut, Equitrac, 
Safecom and OCM International 

It’s official: Genuine is Best

user authentication, secure 
print, accounting and print 
management solutions; and 
Autostore electronic capture and 
routing software.

Another solution, likely to 
prove popular with students, 
is Kyocera Mobile Print. This 
enables students and teachers 
to send files, scans and images 
from an Apple iOS or Android 
device to selected Kyocera 
network printers and MFPs and 
vice versa, with the ability to 
track print jobs when accounting 
is enabled at the device. 

Kyocera Document 
Solutions has already 
helped many customers 
cut paper consumption by 
at least 25%, reduce print 
costs by 30% or more and 
half print-related energy 
consumption. To find out how 
it can help you achieve similar 
savings, please visit www.
kyoceradocumentsolutions.
co.uk; email info@duk.kyocera.
com; or call 0845 710 3104.

New for NEPA
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Get all the tools for success with EFI. 
EFI print products and production software give you an end-to-end 
digital solution that helps assure profitable growth. Keep control from 
the moment your customers order a job to the moment they get it. 

©2012 EFI. All rights reserved.

DO I CONTROL
JOBS FROM  
ORDER TO  
DELIVERY? 
I HAVE TO.

IS THERE 
A SINGLE
END-TO-END
SOLUTION?

DO I CONTROL
JOBS FROM  
ORDER TO  
DELIVERY? 
I HAVE TO.

IS THERE  
A SINGLE
END-TO-END
SOLUTION?

Call or scan to learn more 
1-800-875-7117 efi.com
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HP had a difficult 2012, but with the unveiling of new inkjet and 
laser devices and a cloud-based document management system, 
it is starting 2013 with a bang. 

The OfficeJet Pro X is a long overdue 
expansion of HP’s inkjet range into small 
workgroup printing.

A fresh start

New business inkjets have the X factor

Due to be launched in Spring 
2013, the HP Officejet Pro X 
Series is a new range of inkjet 
printers and MFPs targeted at 
workgroups of 5 to 15 people. 
It offers the same value 
proposition as the company’s 
OfficeJet Pro devices for 
workteams of up to 5 people 
(i.e. colour printing at up to 
half the cost of equivalent 
colour laser devices) with the 
added bonus of colour print 
speeds of up to 70 pages 
per minute in ‘general office’ 
mode.

Not to be confused with 
vastly inferior draft printing 
options, general office mode is 
designed for the 70% of print 
jobs that will only ever be used 
in-house. The print samples seen 
by PrintIT – a flow diagram and 
report with bar chart – were 
impressive with clear black text 
and strong colours and would 
have been more than adequate 
for most people’s needs. 
But even in normal printing 

mode, the X series is really 
quick: up to 42ppm or 33ppm 
when printing on both sides of 
the page. 

Throw in low energy 
consumption, high capacity 
cartridges, water-resistant 
pigment-based ink, a low cost per 
page, 500-sheet paper capacity 
(with the option of a second tray), 
automatic two-sided printing, 
a 10.9cm colour touchscreen 
and all the connectivity and 
management features you would 
find on an equivalent LaserJet 
Pro device and this looks a 
compelling proposition.

Unprecedented excitement
Mercè Barcons, HP’s Vice 
President for the Inkjet Hardware 
Category in EMEA, says that 
HP’s channel is very excited by 
the new products. “The level of 
excitement and enthusiasm is 
unprecedented. They are excited 
about the value proposition itself. 
They are excited about winning 
new business. They see this as 

an addition that will allow 
them to access 

some 

opportunities they couldn’t 
access in the past,” she said. 

But what about HP’s business 
customers? Are they ready to 
take a gamble on inkjet printing 
or will they play safe and stick 
with laser?

HP and competitors like 
Epson have already had some 
success marketing inkjet devices 
as a viable alternative to laser 
technology for micro-businesses 
and home-based professionals 
– HP alone has sold more than 
10 million OfficeJet Pro devices 
globally since 2005 at a CAGR of 
30%. But persuading businesses 
that inkjet is robust, reliable 
and productive enough for busy 
workgroups is a different matter.

HP’s previous attempt to 
market inkjet technology to 
business customers – the ill-
fated HP Edgeline MFPs on which 
the X Series PageWide printhead 
technology is based – shows how 
hard this can be. According to 
Hatem Mostafa, vice president 
of Inkjet Business and Platforms, 
HP has learnt lessons from that 
failure, which he says was more 
to do with the route to market 
than the products themselves.

“We had multiple issues 
launching Edgeline technology. 
We had inkjet for desktop 
printing and skipped several 
levels and went into high end 
departmental printing. It was 
a big leap to get customers to 
accept this technology at the 
high end; the product was only 
sold contractually; and it needed 
a different go-to-market approach 
and a level of support that HP 
was only just developing at the 
time. These new products fit into 
a traditional reseller channel,” 
he said. 

Fulvio Ferrari, Vice-president 
and General Manager of HP’s 
Inkjet and Web Solutions 
Business, added: “We had always 
said ‘inkjet is for consumers 

and laser is for business’, then 
suddenly we brought out a 
product and said ‘inkjet is for 
business’. We took too much of 
a leap. We went from 1, 2, 3 to 
10. We are now going from 1, 2, 
3 to 4 and then to 5 and then 
to 6. Ultimately we will get to 
10 but it won’t be in a big leap. 
This launch is based on our 
experience with Edgeline. We are 
confident it will be successful.”

Much to like
It certainly deserves to be, for 
there is much to like about these 
devices and HP has clearly 
gone to great lengths to avoid 
frightening business users. 

As well as offering all the 
connectivity and management 
features of comparable laser 
devices (e.g. PCL 5/6, PS-
support, a Universal Printer 
Driver and Webjet Admin), 
the printers look solid and 
dependable – more like laser 
printers than inkjet models; they 
have a recommended workload 
of up to 4,000 pages per month; 
and come with a generous 
500-sheet paper capacity that 
can be doubled with the addition 
of an extra paper tray.

High yield ink cartridges 
(9,200 pages for black ink 
and 6,600 pages for C, M, Y 
cartridges, compared to standard 
capacities of 3,000 and 2,500) 
minimise the need for user 
intervention and maximise cost 
savings (precise details not 
available at the time of going to 
press). The new pigment inks are 
water-resistant and highlighter 
proof and, according to HP, 
won’t clog up the nozzles even 
if a printer is not used for four 
weeks.

In addition, X Series devices 
consume at least 50% less 
energy than laser printers and 
generate less waste as the only 

Continued...
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consumables are ink cartridges 
– the printhead lasts for the 
lifetime of the printer.

“Inkjet technology is extremely 
environment-friendly,” Mercè 
Barcons explained. “If you look at 
the entire system, including the 
cartridges themselves, we put 
many more pages into a smaller 
package than other technologies. 
The cartridges also have less 
packaging around them and 
that serves to reduce costs and 
enables us to offer a lower  
cost per page.”

The combination of HP’s Flow Series of laser MFPs and its CM 
Professional cloud-based document management system reflects the 
changing role of business MFPs

Going with the flow

HP’s other stand-out new 
products (out of more than 20 
announced this year) are the 
Flow Series of colour and mono 
MFPs introduced to meet 
the growing need to digitise 
paper-based information for 
archiving or digital workflows; 
and a cloud-based document 
management system that can 
be accessed directly from a 
Flow MFP or any computing 
device with a web browser 
including smartphones.

Essentially ‘capture-
optimised’ versions of existing 
products, Flow MFPs (somewhat 
confusingly identified by a 
letter ‘c’ after the product 
number) incorporate a high-
end document scanner with HP 
EveryPage technology providing 
‘no compromise’ scanning for 
an extra 400 euros – a small 
premium, says HP, considering 
the productivity savings it brings. 
There is also a larger, 100-page 
ADF and a hard keyboard for 
easy data entry.

Examples of ‘no compromise’ 
scanning include a dual head 
scanner that scans both sides 
of a page in a single pass at 
speeds of 42ppm mono and 
30ppm colour (84 and 60 
images per minute for two-sided 
documents); automatic image 
rotation; double-feed detection; 
blank page suppression; crop-to-
content to remove unnecessary 
white space and keep file 

sizes down; and long-lasting 
components – the scanner has 
a lifetime of 1.5 million pages 
compared to 350,000 on a 
standard model. 

Flow MFPs also include 
optical character recognition 
(OCR) free of charge. This 
converts scans into editable text 
with all processing done on the 
MFP itself. For this reason, it is 
most useful when scanning a 
small numbers of pages: users 
who scan large numbers of 
pages at a time are advised to do 
OCRing on a server.

Scanning short-cuts
As standard, Flow MFPs offer 
the ability to scan to folder, 
email, USB, Sharepoint and 
programmable QuickSets for 
recurring tasks. They also offer 
tight integration with the HP Flow 
CM Professional cloud-based 
document management system. 

Scanning to HP Flow CM 
Professional requires a separate 
subscription, but once activated 
can be accessed from the MFP 
via a short-cut on the colour 
touchscreen. A subscription costs 
$20 per user, per month. There 
is also the option of a site licence 
costing $500 for unlimited users.

HP Flow CM Professional 
can be operated from a PC but 
the advantage of using the Flow 
MFP to connect to the cloud 
service is that it allows two-way 
communication so that users can 

scan to and print directly from 
online storage. The alternative 
of uploading and retrieving 
information using a web-
connected computer involves 
more steps. 

HP Flow CM Professional itself 
is a chopped down, simplified 
version of Autonomy designed 
for small and medium-sized 
businesses. PrintIT has only 
seen a very early version, but 
that includes the ability to 
search unstructured data, share 
documents, apply permissions 
to documents and view full audit 
trails. Another useful feature is 
the ability to capture images of 
documents with a smartphone 
camera. Images 
are cleaned up 
automatically and 
uploaded to the 
cloud.

Regional 
datacentres
Flow MFPs have 
been introduced 
to meet the 
needs of 
paper-intensive 
businesses 
such as banks, 
healthcare, 
insurance 
companies and 
the legal sector. 
In order to meet 
their compliance 
requirements 

Work to be done
Despite everything going for the 
Officejet Pro X series, HP will still 
have to convince customers that 
they are robust enough to support 
the workloads advertised and 
that the fixed printhead will last 
the lifetime of the machine. At a 
time when businesses are aiming 
to provide consistent output 
(often choosing to standardise on 
homogeneous devices through a 
managed print service), there may 
be concerns about using printers 
based on a different technology. 

And it will have to fight 

against people’s prejudices. 
The activities of other inkjet 
vendors could be critical in this 
regard. The emergence of high 
speed office inkjet printers from 
Memjet, Brother and others 
could help dismantle buyers’ 
preconceptions or it could 
reinforce them if the printers 
don’t deliver the reliability and 
print quality demanded by 
business users.

For the time being – and 
at first sight – HP’s Officejet 
Pro X series does appear to 
offer a genuine alternative to 

laser devices for workgroup 
printing. As HP brings out more 
devices based on its PageWide 
technology, it will be hoping that 
the debate moves away from 
the type of technology used and 
focuses purely on the suitability 
of a particular device to a 
customer’s needs.

“Today the only technology 
in offices is laser,” said Ferrari. 
“But over time HP will continue 
to use inkjet technology to build 
a portfolio of products parallel to 
laser technology, so we will offer 
customers choice.”

and regional data security 
legislation, HP is building HP Flow 
CM Professional datacentres 
within distinct territories as it rolls 
the product out across the globe.

The combination of optimised 
hardware and cloud services, 
plus integration with mobile 
devices, represents a significant 
change in the evolution of 
office printing. As Ferrari said: 
“A printer used to be a device 
connected to a PC, then a device 
shared on a network. Now, more 
and more, it is a platform for web 
services enabled by the cloud 
with the capacity for printing.”

He added: “Printers are 
going to become a sort of self-
contained device for document 
management that also have the 
capability to print. This is not a 
small change.”
www.hp.co.uk

...Continued
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Growing use of the 
Internet has resulted in a 
dramatic change in how we 
communicate in all areas 
of life. In the commercial 
print world, web-to-print has 
streamlined the process of 
submitting print jobs, from 
the initial order to previewing 
and proofing and then final 
output, often putting the 
responsibility for the end 
result into the hands of the 
customer and not the print 
house.

Web-to-print solutions like 
EFI’s Digital StoreFront have 
enabled commercial printers to 
improve efficiency, grow their 
business, remove the margin for 
error and streamline incoming 
jobs. They are also of benefit to 
inplants in private and public 
sector organisations, where it 
is the print department, not the 
customer, that controls the print 
parameters.

Design and Print Services 
at Loughborough University 
sits within the University’s 
Marketing and Communications 
department and has been 
offering in-house creative 
services for more than 30 years, 
including digital print, print 
finishing and photographic, video 
and web design services.

Following a review of printing 
across the Loughborough 
campus, it helped develop 

From web to print
Loughborough University’s web-to-print service simplifies online ordering, increases 
value for money and has the potential to improve visual identity management

a print strategy designed to 
ensure that printing and copying 
is always done on the most 
appropriate and economical 
device by moving activity from 
less efficient distributed printers 
and MFPs to cost-effective, 
centralised high volume devices.

To make this process as 
simple as possible for users, 
Design and Print Services is 
using Digital StoreFront, branded 
as Online Printing, to provide 
a simple web-based workflow 
for submitting print jobs to the 
EFI Fiery front-ends used by the 
department’s Canon imagePress 
1135 and Canon imagePress 
C7000 production engines. Jobs 
can be submitted from campus 
locations and from off-site via a 
virtual private network.

Introduced in June 2011, 
Online Printing has proved to be 
an effective way for academics 
to submit lecture notes that are 

now printed and and supplied 
as a delivered service according 
to the needs of each lecturer. 
More than half the faculties have 
signed up to the service and 
since the summer Design and 
Print Services has been actively 
encouraging others to make 
use of the system. As a result, 
in its second year of operation, 
the number of completed online 
orders has increased by 82% 
and income taken through the 
service has grown by 88%.

Brand Standardisation
Being part of the University’s 
Marketing and Communications 
department, Design and Print 

Services shares responsibility 
for the production of marketing 
material, such as prospectuses, 
research magazines and 
course-specific advertising. 
The University is rigorous about 
maintaining its visual identity 
and deviations from the agreed 
standards are monitored 
and managed to ensure that 
colours, typefaces and design 
are consistent across all 
communications. 

Design and Print Services 
is considering making this 
part of its job easier by using a 
new Design Studio feature on 
version 5.6 of Digital StoreFront 
to produce pre-set document 
templates. This will enable it to 
control exactly how a finished 
document appears by ensuring 
that all incoming jobs match 
the specification set out in the 
University’s brand guidelines, 
which will be available as a 

complement to Online Printing. 
The use of templates 

should save time and costs by 
reducing the margin for error 
and by providing an easy online 
environment through which 
users can work. Thanks to Digital 
StoreFront’s support for XMPie 
and FusionPro variable data 
printing solutions that let users 
merge customised data with 
static content, it can help with 
the production of personalised 
one-to-one marketing – an 
increasingly important 
requirement as universities seek 
to attract the best students. 
It also removes the need for 
specific design tools, thus 
streamlining job submission 
and automating workflow, with 
online proofing and previewing 
available both for the client and 
the print department. 

Seamless integration
Digital StoreFront is designed to 
integrate seamlessly with EFI’s 
other products including Fiery 
and MIS/ERP systems, utilising 
JDF to deliver job ticketing 
information within the workflow 
operation. It can be cloud-based 
or hosted locally, and is suitable 
for any size of organisation 
requiring an online storefront.

In addition to template 
catalogues, it offers billing 
configurations including account 
codes, purchase orders and 
online payment methods such 
as credit cards or tokens; 

online reporting and analytics; 
and status tracking so that 
customers can check their job 
progress, view job history, re-
order and even cancel.

The installation of EFI’s 
Digital StoreFront has enabled 
Loughborough University to drive 
its print and design services 
from a front-end that is simple 
to use yet extremely powerful, 
in an environment with multiple 
output devices and diverse print 
requirements. 
www.efi.com
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When it comes to print, 
primary and secondary 
schools face many of the 
same pressures as commercial 
organisations. Printed output 
is still vitally important 
for teaching material and 
administration but tighter 
budgets are encouraging 
schools to monitor and control 
print activity and explore more 
efficient ways of managing 
document workflows. 

The extent to which they are 
able to do this clearly varies from 
school to school and is largely 
dependent on pupil numbers 
and ages. Even so, the state 
of printer estates in education 
today is such that even primary 
schools can make big savings 
by gaining control of print and 
using electronic distribution of 
coursework and correspondence 
to reduce costs.

In the next issue, we look in 
more detail at how they can do 
this. But first, what are some 
of the key trends influencing 
schools’ printing choices? 

The growth of colour
One of the key developments is 
an increase in colour printing. 
Colour output has obvious 
benefits for learning: it is more 
engaging for pupils and improves 
understanding and retention 
of information. Colour devices 
can also be used to produce 
booklets, posters, banners and 
other display material in-house. 

Yet, colour is expensive. At a 
time of shrinking budgets, how 
can schools meet demand for 
colour output and keep costs 
under control? One obvious 
solution is to monitor and control 
costs more tightly (addressed in 
more detail in the next issue). 
Another is to restrict output to a 
smaller number of departmental 
devices. 

Printing in Education
In the first article in our series on printing in the 
education sector, PrintIT looks at some of the factors 
affecting primary and secondary schools’ choice of 
printer. In future issues we will look in more detail 
at how schools can reduce costs through smarter 
printing and electronic workflows and at the role of 
printing in universities and colleges.

Part One: Key Trends

Personal printer or network 
MFP?
Just as in commercial 
organisations, schools have 
made the transition from 
personal printers to network 
MFPs, albeit at a slow pace. “The 
transition to networked MFPs has 
happened but it’s been a slow 
process to get people to move 
away from desktop printers,” 
explained Altodigital regional 
sales manager Andy Hargreaves. 
“Rather than investing in some 
form of output management 
that will let staff run around the 
school to get their print jobs, 
many see desktop printers as 
their personal devices and MFPs 
or copiers as separate. Typically 
you have one person looking 
at photocopier contracts, while 
desktop printers are provided by 
an outsourced IT provider who 
will also supply consumables 
and may not want the school to 
move to a more cost-effective 
solution.” 

The decision whether or not 
to replace printers with MFPs 
has a number of facets. It can 
be driven by a desire to reduce 
costs; to improve monitoring 
and control; to gain additional 
functionality e.g. colour 
scanning; or to consolidate all 
devices (printers and copiers) 
under one supplier, typically as 
part of a managed print service.

Distributed or centralised?
The move to MFPs also supports 
schools’ efforts to reduce the 
number of print devices through 
centralisation. However, Paul 
Steels, Epson head of Enterprise 
and Public Sector Sales, warns 
that this may not always be 
what’s best for teachers.

“Centralising on MFPs has 
a trade-off in the way teachers 
educate. If you are a primary 

school and you have a centralised 
MFP you will have to send 
someone out to collect the prints. 
You can’t send young children 
out and teachers obviously can’t 
leave the classroom, so that 
can be a challenge. The biggest  
question they face is ‘Do we go 
centralised or localised?’,” he 
said.

Karen FitzGerald, EMEA 
Head of Education Solutions 
at HP, says the argument for 
output on shared departmental 
devices has been weakened by 
the emergence of low-cost laser 
MFPs. “The wider availability and 
price decrease in Multi Function 
Printers means every classroom 
can afford to have a device 
rather than printing and copying 
centrally. Staff spend less time 
out of the classroom and can 
produce smaller print runs on 
demand and include tasks for 
students,” she said.

The trade-off between 
convenience and financial 
considerations is further 
challenged by the rise of 
business inkjets with high print 
speeds and lower running costs 
than laser devices.

Inkjet or laser?
As schools seek to gain 
control over printing, many will 
standardise on laser technology 
on the basis that inkjet 
technology is slow, unreliable 
and expensive, even though in 
the last two years Epson and HP 

have launched a new generation 
of inkjet devices that offer laser-
like print speeds with running 
costs up to 50% lower than laser 
devices. 

Epson’s comparison of print 
costs for its Workforce Pro 
printers and two equivalent 
laser devices shows that an 
organisation printing 1,500 
pages per month with a 50:50 
mono:colour split could, over 
three years, save £1,500 
or £4,000 by switching to a 
Workforce Pro inkjet. Replacing 
a fleet of 10 laser devices would 
enable a school to save £15,000 
or £40,000 without altering 
established teaching methods or 
working practices. 

“When organisations think 
about what is being asked in 
terms of spending cuts, there 
are a number of implications 
and cuts in the order of 20-30% 
could impact the effectiveness 
of services. With these savings 
you don’t have to change the 
process. In many instances you 
could simply swap the fleet out 
and still make savings in the first 
year,” Steels said.

Another new inkjet model, 
the Lomond Evojet Office 2, 
based on Memjet technology 
and distributed in the UK and 
Ireland by Compatech, offers 
print speeds of 60 pages per 
minute, colour pages for the 
same price as black and white 
and the convenience of a utility-

Walton Girls’ High School and Sixth Form in Lincolnshire, a specialist 
academy for the Performing Arts, Applied Learning and Languages, has 
installed more than 40 Epson WorkForce Pro printers around the school, 
helping it to meets students’ colour printing requirements and reduce costs.

Continued...
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The PPX 2055 notebook projector is 
pocket sized. It simply connects to 
a PC or Mac via the dual USB cable 
included. This provides both power 
and content so it’s always ready for 
business! 

The PPX 2450 multimedia projector 
is a lightweight, powerful projector 
with versatile connectivity. Perfect 
for mobile and impromptu business 
meetings, training, demonstrations and 
proposals, this model shown weighs 
only 115g and measures 10x10x3.2cm.

Education is competitive so creating a good impression  
and gaining an edge becomes more important every day. 
Philips PicoPix pocket projectors let you share 
your business ideas, designs, pictures and videos 
whenever and wherever you want! Small, 
handy and powerful, these projectors are 
perfect pocket companions for business 
trips and meetings. All PicoPix projectors 
offer top quality imaging using advanced 
LED technology. Enhanced brightness and 
contrast give your pictures and videos a 
piercingly sharp and vivid projection.

Small projectors,  
   Big impact.

PicoPix 2055

style pricing model that gives 
customers hardware, supplies 
and support for a fixed monthly 
cost starting at £49 for 500 
pages and rising to £149 for 
5,000 pages. 

Customers benefit from 
convenience and predictability 
and don’t have to find funds to 
make a capital purchase. For 
those who take full advantage of 
the printing allowance, it is also 
economical, with an all-inclusive 
cost per page of 3p (5,000 pages 
for £149) no matter how much 
ink or colour is used. Because 
it is a network device, it can be 
shared by multiple users and is 
considerably smaller than any 
other 60ppm printer. The current 
model prints on one side only, 
but duplex and MFP versions are 
to be launched later this year.

Centralised inkjets
Epson and Compatech printers 
support a distributed approach, 
but there are also inkjet devices 
suitable for centralised printing. 
Riso ComColor printers have 
print speeds of up to 150 

pages per minute; A3 output; a 
scanner unit; finishing options; 
and versatile print management 
software (a version of PaperCut 
MF) that can divert prints from 
desktop printers to cheaper 
ComColor devices.

Riso national sales manager 
Chris Burgess says that demand 
for Riso’s ComColor 7050 and 
3010 devices is being driven 
by the growth in colour printing. 
“The main reason for taking on 
our machines is the cost of an 
A4 colour print or copy. Our cost 
is 1.25p, which is dramatically 
lower than the cost of a colour 
print from a traditional MFP or 
desktop printer. Printer cartridge 
spend within schools is very 
high: in some cases we have 
found primary schools spending 
between £2,000 and £13,000 a 
year for replacement cartridges 
alone,” he said.

“Because Riso removes 
schools’ fear of producing colour 
print or copies, schools are able 
to give teachers better material to 
provide in lessons and give head 
teachers an improved way of 

communicating with parents and 
carers through more attractive 
newsletters and material.”

Framework or local supplier?
Another trend that helps reduce 
the fear factor around print costs 
is greater use of framework 
agreements when purchasing 
equipment. Traditionally 
schools have been slow to take 

advantage of them – most 
estimates put take-up at about 
25-30% – but this is changing 
due to a variety of factors, 
ranging from Government 
pressure to renewed fears about 
mis-selling highlighted in a 
recent Panorama programme. 

One of the big selling points 
of framework agreements is 
the peace of mind that comes 

...Continued

Riso ComColor is a high speed, low cost alternative to toner MFPs



...early 
adopters 
use them to 
share all their  
digital content 
stored on 
smartphones, 
laptops, games 
consoles, 
cameras and 
memory sticks.

A recent review of the Philips PicoPix 
range in Business Info magazine 
positively reflected the following: 

“Meetings supported with visual 
collaboration positively reinforce the 
communication. The concept is further 
strengthened because of the ‘cool 
factor’ when using a more innovative AV 
equipment.” The same could be said of the 
Philips PicoPix LED pocket projector range.  
This range of tiny projectors aren’t suitable 

for huge conference venues but they are 
perfect to carry in your pocket or laptop 
bag. They mean that you are self-sufficient 
and don’t have to rely on equipment being 
compatible, working or in the room when 
you need it. The Philips PicoPix range 
certainly does have the ‘cool factor’. They’ll 
impress during the working week but they 
are just as good for holidays, weekends 
away, camping, etc. Pocket pico projectors 
have been around for some time but the 
latest models include many enhancements 
over previous models – and in the last 12 
months the Philips range has become the 
most popular choice in the UK, as early 
adopters use them to share all their digital 
content stored on smartphones, laptops, 

games consoles, cameras and memory sticks. 
The PPX 2450 has some very useful 

features for such a small device, including 
a two-hour battery life; 2GB of on-board 
memory for PC-free/wireless presentations; 
and an impressive range of connectivity 
options. These include a direct link to 
video devices, such as an iPhone or iPad, 
a laptop, camcorder or games console; an 
integrated MP4 media player that allows 
content to be played directly from the 
built-in memory, USB stick or SD card;  
for connecting a camera, smartphone or 
removable storage device.

The PPX2450 is affordable as well 
as eye-catching. It’s perfect for informal 
presentations to small groups or to 
bring something extra to meetings with 
customers with a love of gadgetry, it’s 
great value for money.

Resellers can order from DMC, Spicers 
or Vow.

Award Winning 
Review…

PicoPix 2450

For more info on the full range 
of Philips PicoPix pocket 
projectors simply visit  
www.picopix.philips.com
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from buying from an approved 
supplier at an approved rate. 
Nick Stainton, industry sector 
marketing manager at Xerox, 
said: “Xerox has been dealing 
with schools and education a lot 
since being on the Government 
Procurement Service (GPS) print 
framework and a lot of schools 
are really trying to reduce the 
costs and complications of 
buying copiers and MFPs and in 
particular are trying to reduce 
the risks around leasing.”

Many schools still prefer 
not to use a framework – out 
of loyalty to a local supplier; 
because they don’t have 
professional procurement people 
and may be uncertain about 
the procedure for going out to 
competition; or because they 
value personal service more 
than the low prices available.

Gary Downey, group 
marketing director of Balreed, 
said: “We’ve found that a lot 
of the terms on public sector 
frameworks, for example the 
low pricing and the ability to 
cancel a lease with no penalty, 

are such that few suppliers 
can meet them. Unless you 
are a manufacturer or a large 
organisation, you can’t take the 
risk that someone will cancel 
an order for 30 machines. No 
penalties and prices as close to 
landed prices in Europe as you 
can get make it impossible to 
make margin.”

This, says Downey, means 
that schools who go through a 
framework often don’t receive 
the level of service they need. 
“Quite a few frameworks tend 
to exclude local suppliers who 
could deliver a better level of 
service and give the advantage 
to vendors who are running an 
international business and can’t 
focus so much on the local client 
because they don’t have the 
bodies on the ground,” he said.

Paul Steels points out that 
there will also be instances 
where the optimum solution is 
not available via a framework 
agreement. “There are good 
reasons for using framework 
agreements in terms of 
aggregating expertise and 

getting best value for money. 
That said, it doesn’t eliminate 
the need to look at the right 
solution for your needs,” he said.

Volume or standard contract?
Organisations that choose not 
to go through a framework will 
have more freedom to choose 
a contract that suits their 
requirements. While most will 
opt for a lease agreement for 
equipment and a consumables 
and maintenance contract based 
on usage, there may be times 
when a volume-based contract is 
more appropriate. 

The argument for such 
agreements is that if a device 
is chosen to do a certain 
number of pages and ends 
up doing twice that amount, 
it will wear out before the end 
of the contract term. In such 
circumstances, schools often 
buy new equipment and add 
outstanding payments for the old 
device into a new lease causing 
costs to mount up.

In the case of a volume-
based contract to print 1,000 

page a month for five years, the 
cost of the equipment would 
be rolled up with consumables 
and maintenance into a cost 
per page. If you end up doing 
1,500 pages per month, all that 
happens is your contract comes 
to an end sooner. The risk is that 
if you under-print you will pay for 
pages you never use.

Volume plans are not 
recommended by all. Altodigital’s 
Andy Hargreaves said: “They are 
probably not suitable for primary 
and secondary schools because 
they won’t have the volumes to 
wear the recommended devices 
out within 3 to 5 years. If you 
go to colleges and universities, 
there may be a case for them. 
Because schools have lots of 
holidays, you tend to find that 
volume contracts are in excess 
of true volume so you can end 
up paying for a million pages and 
only doing 700,000.”

To make sure you receive the 
next instalment in our series, 
don’t forget to register for your 
free copy at www.binfo.co.uk
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