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The Panorama programme 
Reading, Writing & Rip-offs 
aired on September 24 was 
not the exposé of the copier 
industry that many had 
expected/hoped for/feared 
(delete as appropriate). The 
programme did highlight 
some instances of massive 
overcharging for MFPs (a 
£1,512 model with a lease 
cost of £42,000 and a 
£10,995 MFP that ultimately 
cost £174,787), but the main 
focus was on IT equipment 
and the actions of a couple of 
companies. 

One of the alleged practices 
was the offer of ‘free’ laptops 
and a promise to pay all lease 
payments. Once the supplier 
stopped making those payments, 
the school found that it was 
liable for the debt – and that 
the laptops had been leased for 
much more than they were worth. 
PrintIT has been told of a similar 
scheme where printers are 
offered ‘free’ with the promise 
that lease payments will be met 
from Government grants.

The programme raised a 

number of questions for both 
buyers and sellers of equipment 
and finance. For the former, 
it was a useful reminder a) 
that there are some highly 
unscrupulous people out 
there; and b) that in the right 
circumstances a determined 
sales person can be hard to 
resist, especially by someone 
who has little experience of 
the complexities of service and 
leasing agreements.

Trust
The Nationwide Association of 
Photocopier and Print Suppliers 
(NAPPS) said that the programme 
underlined the importance 
of creating a community of 
suppliers that consumers can 
trust. It hopes to do this by 
holding members to a code of 
practice and by providing a forum 
for complaints.

Welcome as this may be, 
you have to wonder how much 
protection such measures 
provide. Panorama also 
questioned the role of the banks 
that provided finance for the 
deals it investigated. As members 

of the Finance & Leasing 
Association they will have signed 
up to a Code of Practice stating 
that they “will trade fairly and 
responsibly with customers and 
will promote responsible trading 
between intermediaries and 
customers”. In the cases looked 
at by Panorama, this clearly 
didn’t happen.

Buyers who fall for scams 
must take their share of the 
blame. Businesses don’t have the 
same protection as consumers 
or the luxury of a cooling off 
period, so it is essential to have 
procedures in place to prevent 
rogue procurement. Nor is there 
any shortage of independent 
advice available – some of it 
provided by the FLA and NAPPS, 
both of which are working with 
the National Association of 
School Business Managers to 
prevent further instances of mis-
selling in the education sector. 

The sad truth is that many 
who started watching Panorama 
thinking ‘There but for the Grace 
of God go I’ will have ended up 
screaming ‘How on earth could 
they have fallen for that!’.
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Comment | Beware of Greeks bearing gifts

OKI has become the first 
company to launch A4 and 
A3 toner-based printers 
into the ‘white printer’ 
sector that to date has 
been the preserve of inkjet, 
dye sublimation or transfer 
film-ready technologies.  

The C711WT A4 printer 
offers 4-colour (CMY and 
white) printing at 8ppm in 
transparency mode and 34ppm 
using plain paper. The C920WT 
A4/A3 printer is designed for 
higher volume applications, at 
10ppm and 31ppm respectively 
(A4), with higher capacity toner 
cartridges.

OKI Europe product 
marketing manager Paul 
Ingram said: “The new OKI 
white toner-based products are 
versatile, easy to use and, as 
there is no drying time required, 
enable much faster and more 
cost-effective printing. At the 
same time, the robust solid 
print output is just as good as 

foil blocking, 
making it 
a credible 

in-house 
solution for a 

wide range of 
white print applications.”

The printers are suitable 
for T-shirt printing; ceramic 
decoration; film printing for 
packaging; signage for glass 
or window displays; and many 
other applications.
www.oki.co.uk

Ricoh has launched two 
wireless colour MFPs 
based on its Liquid Gel ink 
technology. The combination 
of 4-in-1 functionality, wireless 
connectivity, front access 
and a small footprint makes 
the Aficio SG 3100SNw/SG 
3110SFNw suitable for use 
in retail outlets and offices 
where space is at a premium. 
Both models have print 
speeds of up to 29ppm and 
a first copy out time of 6.5 
seconds. 

One of the interesting 

features of Ricoh’s Liquid Gel 
devices is the ECOnomy Colour 
mode, which, unlike draft 

printing modes, distinguishes 
between text and graphics 
on the same page, printing 
the former in solid black but 
reducing the amount of ink 
used to print the latter. 

Even so, running costs at 
1.9p per B&W page and 8.3p 
per colour page are significantly 
higher than some business 
inkjet printers.
www.ricoh.co.uk
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Sixth generation of ECOSYS
Kyocera Document Solutions has released the sixth generation 
of devices based on its ECOSYS technology. The new range has a 
30% lower TEC (Typical Electricity Consumption) than the previous 
generation and a printer drum designed to last for 500,000 
pages for lower running costs. The FS-4300DN, FS-4200DN, 
FS-4100DN, FS-2100DN and FS-2100D have print speeds of 40 
to 60 pages per minute and come with a Private Print function 
as standard. Options include a Data Security Kit that prevents 
sensitive data from remaining on the printer hard disk after a 
print job.   www.kyoceradocumentsolutions.co.uk



Toshiba official 
supporter of 
Commonwealth 
Games
Toshiba TEC UK Imaging 
Systems has been named as 
the Official Office Automation 
Supporter of the Glasgow 2014 
Commonwealth Games. Its 
responsibilities will include the 
supply of multifunction printers 
for the athletes’ village and 
press centres, plus support 
delivered by on-site engineers, 
a dedicated help-desk and 

project managers. Toshiba has 
previously sponsored Rugby 
World Cups in New Zealand 
in 2011 and France in 2007. 
Photo shows Commonwealth 
silver medallist Eilidh Child who 
also competed in the 400m 
hurdles at the London 2012 
Olympic Games. 

Xaar held up as example of UK manufacturing 
Xaar, a leading developer of inkjet technology and manufacturer of industrial 

inkjet printheads, was one of 38 British businesses selected for the 
‘Make it in Great Britain’ exhibition at the Science Museum, London. 
Running from July 24 to September 9, the exhibition was the culmination 
of the ‘Make it in Great Britain’ campaign launched last year by the 

Department for Business, Innovation and Skills to dispel the myth that 
Britain ‘doesn’t make anything any more’. Ted Wiggans, Xaar Operations Director, 

said: “Xaar is a great UK manufacturing success story. Our printhead technology was invented in 
the UK in 1990, we went public in 1997 and today we have a state-of-the-art manufacturing plant 
in Huntingdon and employ over 450 highly skilled staff globally.”   www.xaar.com

Kyocera recognised for stellar performance
Kyocera Document Solutions 
has been shortlisted for the 
Transformational Change of 
the Year Award at this year’s 
National Business Awards in 
partnership with Orange after 
increasing its turnover by 
77% in the last three years, 
from £34m in 2008 to just 
over £60 million in 2011.

Marketing Director Nigel 
Allen said: “We’re delighted to 
be one of just ten finalists in 
this hotly-contested category. 
Kyocera Document 

Solutions has evidenced real 
transformation and we have 
achieved organic growth of 
77% over the last three years in 
what is widely recognised as a 
stagnant market.”

Other shortlisted companies 
include Adido Ltd, Belu Water 
Ltd, Bromford Group, DPD UK, 
Eastern Storage Equipment Ltd, 
London Early Years Foundation 
London, Michelin Tyres Dundee 
PLC, National Grid PLC and 
WPL Limited. 

The winner will be revealed 
at the National Business 
Awards gala dinner in London 
on 13th November 2012.
www.nationalbusinessawards.co.uk
www.kyoceradocumentsolutions.
co.uk
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Preton has been awarded a 
patent for Pixel Optimizer 
technology that removes 
overlapping pixels during the 
printing process to cut toner 
consumption and print costs 
by up to 35%.

Pixel Optimizer intelligently 
identifies and deletes 
overlapping pixels where the 

space left can be filled by excess 
toner or ink from adjacent 
pixels. In this way, the software 
can reduce toner consumption 
by approximately 35% without 
visibly impacting print quality. 

Most competitor solutions 
cut toner consumption by 
reducing the number of dots 
per inch (DPI) or half-toning. 
The problem with this approach, 
says Preton, is that savings are 
applied universally (i.e. to text 
and graphics) and visibly reduce 
the output quality of printed 
documents. This is also the case 
with ‘draft’ or ‘economy’ mode 
settings offered by print drivers.

In contrast, Pixel Optimizer 
lets you apply different savings 
levels to different elements 
within a printed document. This 
allows higher savings levels to 
be applied to text, which is not 
sensitive to pixel reduction, than 
to graphics content, which is. 

Pixel Optimizer is the core 
technology inside PretonSaver 
software which delivers  average 
cost savings of 25%-35% without 
any compromise in quality. 
Preton claims that for a large 
enterprise, savings can reach 
$150,000 to $200,000 per 
month. 

The software is also used by 

Managed Print Service (MPS) 
providers to control and lower 
fixed toner costs and improve 
pricing flexibility. 

Holly Muscolino, Research 
Director at IDC, said: “We believe 
that Preton will continue to see 
success globally. As the MPS 
market matures, both suppliers 
and their customers will be 
looking for additional avenues 
for greater efficiencies and 
cost savings. The industry will 
embrace technologies such as 
Pixel Optimizer as a competitive 
differentiator and a way to drive 
up margins.” 
www.preton.com

Preton awarded patent for toner-saving technology

The Microsoft Research Printing Dress is almost certainly 
not the new printing application that the industry craves. 
In fact, it should be called the Anti-Printing Dress, as it is 
really a form of temporary display for transient thoughts 
or tweets. Winner of the Best Concept and Best in Show 
at the 2011 International Symposium on Wearable 
Computers (ISWC) and on display in Bloomingdale’s 
department store during this year’s New York Fashion 
Week, the prototype dress is made out of black and white 
rice paper and high tech components that allow users to 
type messages on laser-cut keys sewn into the bodice. 
With the help of four integrated circuit boards and a 
notebook and projector, tweets are displayed on the skirt 
for the world to see.

Digital Print UK 
5-7 November, 2013
NEC, Birmingham
Digital Print UK is a new 
annual digital printing 
exhibition covering four 
distinct areas: production, 
applications & output, wide 
format and digital labels. 
More details can be found 
on the exhibition website at 
www.digitalprintuk.net.

Diary Date
Tweet couture



Newfield IT has added a 
new module to its Asset 
DB Managed Print Services 
(MPS) toolset bringing greater 
efficiencies to MPS providers 
and their customers.

As well as enabling a sales 
person to conduct audits using 
an iPad or Android tablet with a 
3G connection, WebSmart can 
be used by the customer to view 
and add comments to future 
state design proposals created 
in the core Asset DB application.

It can also be used by the 
customer for remote data 
collection, saving the MPS 
provider the cost and time of 
sending someone to collect 
information on a small number 
of devices.

Robert Newry, managing 
director of NewField IT,  
said: “Asset DB  
WebSmart is another  

exciting development for the 
toolset that further broadens 
the use of the application, which 
is already used by 1500 MPS 
professionals in 17 different 
countries.”

It runs on all key web 
browsers and is compatible with 
multiple operating systems.
www.assetdb.com

PRINT.IT 5www.binfo.co.uk

Printer News

Single sign-on for  
scan and print management

Refresh for i-SENSYS
Canon has refreshed its 
i-SENSYS range of A4 laser 
devices with the launch of 
two mono network MFPs (the 
23ppm i-SENSYS MF4700 
and 25ppm MF4800), two 
entry-level 18ppm mono 
laser printers (the i-SENSYS 
LBP6020 and LBP6020B) 
and a high end 25ppm laser 
fax (the i-SENSYS FAX-L410). 
Reflecting changing 
customer requirements, 
the new models come with 
numerous time and cost-
saving features, including 
WiFi connectivity; one-touch 
function keys to speed 

up scanning and copying 
workflows; fast first page out 
times of just 5.8 seconds 
on the MFPs; low energy 
consumption; a one-touch 
‘Paper Save Copy’ function; 
and a new quiet mode, which 
reduces noise levels to 45dB 
by lowering the print speed. 
http://www.canon.co.uk/ 

Home office users are the 
target market for Brother’s 
new mono laser 3-in-1 
MFP (print, copy, colour 
scan). The combination of 

a compact footprint and 
wireless connectivity makes 
the DCP-7055W suitable 
for environments where 
space is in short supply and 
there is less freedom in the 
positioning of equipment. 
Wireless connectivity also 
allows users to print from 
tablets and smartphones 
using Brother’s iPrint&Scan 
app. The DCP-7055W costs 
£149.99 inc VAT.
www.brother.co.uk 

Xerox enhances SME line-up
Xerox has expanded its range 
of printers for small and 
medium-sized businesses 
with the launch of new 
devices with print speeds of 
up to 35 pages per minute, 
automatic two-sided printing 
as standard, PIN-activated 
secure print, wireless printing 
(built-in or via an optional 
adapter), money-saving high 
yield toner cartridges and 
remote device management. 
The new models include a 
35ppm colour laser MFP (the 
Xerox WorkCentre 6605) and 
colour laser printer (the Xerox 
Phaser 6600); a 31ppm 
mono laser MFP (the Xerox 
Workcentre 3315/3325) and 

35ppm mono laser printer 
(the Xerox Phaser 3320); and 
a compact A3 colour printer – 
the Xerox Phaser 7100 – with 
print speeds of up to 30ppm, 
1200 x 1200dpi print quality 
and the ability to print 
banners up to 1200mm long.

New software that integrates 
scan and print management 
has been launched by print 
management solutions 
provider OCM International.

OCM Scantraq is a one-
touch, end-to-end solution 
that integrates with existing 
applications and equipment, 
including OCM’s embedded 
secure print, cost recovery and 
client billing print management 
solutions.

OCM International CEO Peter 
O’Farrelly said: “Companies 
are increasingly under 
pressure to examine corporate 
expenditures in an effort to 
remain operationally profitable. 

Asset DB on a tablet

By utilising OCM Scantraq, 
companies have a single point 
of contact for embedded print 
and scan management, which 
can offer a wealth of hidden 
cost saving opportunities.”

OCM Scantraq enables 
end users to integrate paper 
documents into information 
workflows by converting them 
into searchable, digital files that 
can be routed and stored using 
one of the many connectors 
supplied, including Google 
Docs, Microsoft Sharepoint and 
scan-to-email.

It can also automate 
business processes based on 
data contained in barcodes, 
document zones and marks 
by extracting this information 
automatically and feeding 
it into business systems, 
databases and scripts.

The software supports 
OCM’s Single Sign On and is 
compatible with hundreds 
of desktop scanners and 
MFPs including models from 
Samsung, Sharp, Kyocera, 
Ricoh and Xerox. 
www.ocmplc.com

Brother targets the home



6 PRINT.IT 01732 759725

Bulletin

EFI has expanded its range 
of mobile printing solutions 
with a new self-serve print 
station for print providers and 
a new version of its wireless, 
driverless mobile printing 
software for enterprises.

Enabling direct Wi-Fi printing 
from mobile devices to any make 
or model of network printer, 
EFI PrintMe Mobile version 2.2 
comes with new features that 
give enterprise IT departments 
more control over printing from 
iPads, iPhones and Android 
devices.

In particular, it enables IT 
departments to account for all 
printing from mobile devices 
through integration with leading 
job accounting applications 
such as Equitrac and PaperCut; 
to implement policies to control 
printer access based on a user 
ID and, where appropriate, 
integration with a corporate LDAP 
server; and to create and enforce 
policies to control which printers 
can be used and what types of 
printing options are available 
(black/white or colour, stapling, 
advanced finishing, etc.) for each 
user or group of users.

Chris Dance, CEO of PaperCut 
Software, said: “The explosion 
of tablets in the enterprise has 
created a serious challenge to 

tracking, managing and reporting 
print jobs. The standard AirPrint 
print job is anonymous and does 
not provide a way for companies 
to track who printed it. With 
PrintMe Mobile working together 
with PaperCut, companies can 
now bring mobile printing in line 
with their job accounting rules 
in order to properly account for 
print activity.”

Another useful feature for 
organisations that have highly 
sensitive content or tight 
restrictions on information 
leaving the company network is 
secure printing. Users can send 
print jobs from anywhere to an 
internal print queue and release 
the print using their mobile 
device once they are standing at 
a printer.

EFI has also enhanced its 
mobile printing offering for 
print service providers, such as 
schools, colleges and libraries, 
with a cashless self-serve print 
station that allows students and 
other customers to print from 
mobile phones, iPads, USB drives 
and cloud accounts (e.g. Google 

Drive, Dropbox and EFI PrintMe) 
and pay for prints using a credit 
card, campus card or cash card.

Commenting on the launch of 
the M500 Self-serve Copy and 
Print Station, John Henze, vice 
president of Fiery marketing at 
EFI, said: “Antiquated devices 
like coin-operated copiers are 
not meeting their printing needs 
and create cash management 
headaches for university staff. 
EFI’s M500 station provides the 
easiest way for users to access, 
pay and print in a completely self-
serve environment.”

The M500 station features a 
large 10-inch colour touchscreen; 
provides secure encrypted 
communications; integrates with 
campus card and billing systems; 
and works with any PostScript 
printer or MFP. It also supports 
1D/2D barcode scanning for 
mobile devices and discount 
cards.

EFI puts businesses in control of mobile printing Printer News

Brother turns on the 
speed
Brother has launched its fastest 
mono laser printers to date, as it 
seeks to increase its penetration 
of the medium-sized business 
and enterprise printing market. 
The new models include the 
40 pages per minute HL-6100 
series and the 38ppm HL-5400 
series, both featuring automatic 
two-sided printing, cost-saving 
high-yield cartridges (up to 
12k on the HL-6100) and Blue 
Angel accreditation. Support 
for Airprint, Google Cloud Print, 
Cortado and Wi-Fi Direct meets 
the growing requirement for 
printing from smartphones and 
tablets, while respective paper 
capacities of 1050 and 800 
sheets keep user intervention 
to a minimum. Advanced 
features include Wireless N 
(on the HL-5470DW), Gigabit 
networking (on the 6100 series) 
and support for Ipv6. The new 
printers cost from £159 SRP 
inc. VAT.
www.brother.co.uk 

Toshiba expands  
A4 range
Toshiba has extended its A4 
product portfolio with the 
launch of two productive mono 
A4 MFPs. The e-STUDIO332S 
and e-STUDIO403S (with fax) 
feature auto duplex, colour 
scanning and print speeds of up 
to 40 pages per minute.
www.toshiba.co.uk

Konica Minolta Business 
Solutions (UK) Ltd has 
launched two mid-range colour 
MFPs, the bizhub C454 and 
bizhub C554. Designed for 
intensive workgroup use, 
the new multifunctional 
bizhubs have an array 
of productivity features 
accessed via a customisable, 
smartphone-like, nine-inch 
multi-touch screen. These 
include a dualscan automatic 
document feeder that 

scans both sides of a page 
in a single pass at speeds of 
up to 160 scanned images 
per minute in full colour; an 

embedded 50-sheet staple 
finisher (upgradeable on 
the bizhub C554). Energy-
saving features include the 
ability to scan without engine 
warm-up; a dynamic eco 
timer that analyses working 
conditions and adjusts 
sleep mode accordingly; and 

low temperature 
fusing Simitri HD 
polymerised toner.   
www.konicaminolta.
co.uk/mfd

A touch more productivity 

PrintMe Mobile enables direct 
Wi-Fi printing from iPads, 
iPhones and Android devices 
to any existing network printer 
regardless of brand. Users 
simply select print within their 
application and print to the 
printers that automatically 
populate a drop down menu. 
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sign here

signature tools for any business.

STU-500

STU-300

Create PDF from your original document 
(e. g. Word, Excel®, PowerPoint®, etc.).

Sign your PDF document. Save, archive or e-mail your 
signed PDF document.

Stop handling paper.
Start saving time and money.
sign&save and sign&save | mobile are compact and robust plug & play 

signature capturing solutions providing efficient workflows with less 

paper – either mobile for anyone who works frequently with documents 

while on the move, or stationary at public counters.

sign&save and sign&save | mobile include Wacom sign | pro PDF 

software and are designed for capturing signatures, especially for 

smaller businesses with one or more branches: consultants, small

independent dealers, service companies, agencies, hotels, doctors, 

repair shops, car resellers, industrial rental services, architects, 

marketing agencies, healthcare service organisations.

Stop printing, signing, scanning, archiving, transporting and retrieving 

heaps of paper.

Start saving time & money instead:

• easy to handle signature software – sign | pro PDF  

• create secure PDF files from any application (virtual PDF printer)

• capture signatures electronically and merge them with the PDF document

• capture signature image and biometric data (pressure & speed)

• signed PDF documents will be protected by a digital certificate

• no document changes possible after signing

• signing digitally feels natural – like signing on paper 

• signed PDF is 100 % Adobe Acrobat compatible

• multiple signatures in one document possible

210x297_sign_save_en.indd   1 18.07.12   15:27
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Brother 5-year Plan

Brother HL6180DW

For over 100 years Olivetti has been a leader in innovative 
business solutions and that tradition continues today with 
the d-Color range of advanced colour multifunctional devices 
(MFDs). With the d-Color range Olivetti has a solution for 
every possible document imaging need making the range 
ideal for Managed Print Service (MPS) contracts. Typical 
of this comprehensive approach are the d-Color MF451 
and d-Color MF551 mid-range MFDs offering workhorse 
performance for demanding departmental and centralised 
print output environments.

For black and white output Olivetti also offers an extensive 
mono range including the d-Copia 3001MF. This 30ppm A3 
mono MFD offers flexibility to workgroups that require high 
performance and high productivity features such as standard 
mono and colour scanning capabilities at 300 dpi resolution.

Olivetti’s outstanding document imaging hardware is 
available with cutting edge software applications to manage 
the document workflow process. This includes the OliTouch 
System, an entry-level document digitisation solution ideally 
suited to offices and small businesses because it can be scaled 

to suit the work procedures of an 
SME business. OliTouch has been 

designed specifically to facilitate 
the digitisation of hard-copy 
originals and integrate them into 
company systems.

This comprehensive hardware 
and software portfolio makes 
Olivetti the ideal provider for 
MPS contracts for both SME and 
enterprise corporate customers 
today.

For more information  
call 01908 547980
www.olivetti.co.uk     
c.gordge@olivetti.com 

Document imaging    
 solutions
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Challenging market conditions 
saw worldwide shipments of 
printers and MFPs decline 
by 8.4% (year-on-year) 
in the second quarter of 
2012, according to IDC’s 
Worldwide Quarterly Hardcopy 
Peripherals Tracker.

Laser was the only technology 
to experience positive year-on-
year growth in 2Q12, up 0.8% to 
9.5 million units, compared to a 
12.7% fall in shipments of inkjet 
devices, their steepest drop since 
3Q09. Laser shipments now 
account for 36% of the overall 
hardcopy peripherals market, 4 
points more than a year ago, and 
inkjet 60%.

Within the laser segment, 
sales of colour laser devices grew 
by 3.5%, helping colour reach 
16% of total laser shipments. 
Monochrome laser devices have 
an 84% share of laser shipments 
with more than 7.9 million units, 
flat from a year ago. 

Wireless printing was another 
growth area, with shipments 
of WiFi-enabled devices (inkjet 
and laser) growing by 5% to 
9.1 million units or one third 

No sign of recovery in  
printer industry as hardware 
sales continue to fall 

of the total 26.5 million units 
shipped. The wireless segment 
grew fastest in mature markets, 
with 5.6% growth compared to 
3.6% year-over-year growth in 
emerging markets.

The Top Five
Market leader HP saw unit 
shipments decline by 12.7% 
year over year (-16.6% in mature 
markets). Even so, it remained 
the number 1 hardcopy 
peripheral vendor with 39.6% 
of worldwide shipments (10.5 
million units). 

In second place, Canon 
gained ground on HP increasing 
its worldwide market share to 
21.4% with a 0.5% year-on-year 
growth in total shipments. This 
was driven by a 2.9% rise in 
mature regions. 

In third place, Epson 
increased its market share – 
up one point to 13.2% – with 
a below average decline in 
shipments (-1.3%), as sales 
in mature markets (up 9.8%) 
compensated for a decline of 
8.9% in emerging markets. 

Brother moved into fourth 
place with 6.5% market share, 
following a year-on-year rise in 

unit shipments of 
6.5% to 1.7 million 
units. It benefited 
from double-digit 
growth (20.3%) in 
emerging markets 
while experiencing 
a small decline 
(-2.8%) in mature 
regions. 

Samsung 
(5.1% market 
share) suffered 

a decline of 22% 
in total shipments, 

Plummeting inkjet sales provide backdrop as  
both Lexmark and Kodak pull out of inkjet market

with a double-digit fall in both 
emerging and mature markets 
as old models were phased out 
prior to the introduction of new 
machines in the third quarter.

Western Europe
In Western Europe, the market 
for hardcopy peripherals shrank 
by 14.1% to 4.52 million units 
compared to shipments of 5.27 
million in the same quarter a 
year ago. As the largest declines 
were in the consumer and low-
end laser markets, the fall in 
revenue was less steep – down 
4.2% to $2.5 billion from $2.6 
billion in 2Q11.

Most technologies and 
segments for the quarter 
showed year-on-year declines, 
but there was positive growth 
in the A3 colour MFP market of 
8.1% and production devices 
increased by 14.5%. There 
was disappointment for inkjet 
manufacturers as consumer 
markets slumped by 16.6% and 
business inkjets weakened as 
the poor economic situation 
continued to affect the general 
business environment.

IDC data shows that all 
the top 5 Western European 
countries experienced double 
digit declines, including 
the UK where the hardcopy 
market contracted by 16.1% 
to 804,000 units, with laser 
printer shipments plunging by 
almost a third. The UK laser MFP 
market grew by 6.8% thanks to 
exceptionally strong demand 
for A4 and A3 colour MFPs, 
which both enjoyed double-digit 
growth. There was also strong 
demand for high speed inkjet 
printers (up 20%) and growth 
of 28.4% was seen in other 
production device shipments. 

Printer Market

What is the significance of 
the exits of both Kodak and 
Lexmark from the inkjet 
market?

At the end of August Lexmark 
announced that it was ceasing 
to develop and manufacture 
all inkjet printers, including its 
recently launched OfficeEdge 
business inkjets, but would 
continue to service and 
support customers’ existing 
devices. Lexmark says its 
decision will result in annual 
savings of $95 million from 
2015 when it finally closes its 
inkjet supplies manufacturing 
facility in the Philippines. 
Lexmark’s announcement was 
followed a month later by the 
news that Kodak, too, would 
be pulling out of the consumer 
inkjet market as it restructures 
its business to focus on 
‘commercial, packaging and 
functional printing solutions 
and enterprise services’ in 
an attempt to emerge from 
Chapter 11 bankruptcy. As 
Lexmark tries to find a buyer 
for its inkjet technology, 
PrintIT asked a number of 
printer companies what 
these decisions say about the 
prospects of inkjet as an office 
printing technology. 

Epson commented: 
“Lexmark’s decision will mean 
less competition in the inkjet 
printer market and therefore 
more opportunities for Epson. 
We plan to grow our share 
of the business market by 
leveraging our core Micro 
Piezo technology to roll out 
new products relevant to the 

Inkjet vs  
Laser

continued...

Sales of  
wireless devices like the new  
Samsung CLX-3305FW grew strongest in mature markets
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Printer Market

Founded in Bedfordshire in 
1992, TheMagicTouch is a 
specialist supplier of surface 
transfer paper for textiles, 
hard surfaces and professional 
applications. It also sells a 
range of compatible A3 and 
A4 printers and provides a 
first line of support.

Seven years ago, after 
experiencing paper-handling 
difficulties with ‘out of the 
box’ printers from a number of 
manufacturers, TheMagicTouch 
chose OKI as its preferred 
supplier and now sells 20-30 A4 
printers and 10-20 A3 printers 
a month. 

“Whether it’s for temporary 
tattoo or dark colour textile 
transfer printing, OKI’s 
solutions handle the specialist 
paper perfectly without any 
professional support,” says Carl 
Newbury, General Manager of 
TheMagicTouch. “We now have 
1,500 customers using OKI’s 
solutions and they are working 
with the devices to develop print 
transfers for everything from 

t-shirts to flip-flops.”
He added: “Our paper works 

with many other brands of 
printer, but OKI’s devices are 
the only printers that we sell and 
offer with a five star rating.”

In order to make transfer 
printing as simple as possible, 
TheMagicTouch and OKI have 
developed special drivers 
for TMT-badged OKI devices 
featuring a full list of transfer 
paper options. All the user has 
to do is click on their preferred 
option and the printer will 
automatically adjust settings to 
suit the media selected.

As well as reliable paper-
handling, TheMagicTouch has 
found that the toner used in OKI 
devices provides better garment 
‘washability’ than other well-
known brands.
www.oki.co.uk

Inkjet vs Laser

continued...

office, CAD, photo proofing, 
signage and various industrial 
applications. Businesses today 
want cost effective and energy 
efficient printer solutions that 
will support their most pressing 
needs and demands. Our firm 
belief is that inkjet printers can 
completely deliver on this and 
shape the future of business 
printing. This is the reason 
we’ve invested in our Workforce 
Pro inkjet range, whose running 
costs are half those of a laser 
and can save up to 80% in 

power consumption. What’s 
more, on a practical note, the 
design of these printers is based 
on robust, large format printers, 
rather than consumer models 
– making them well suited to 
the business market. Finally, 
there’s no need to wait for a 
laser to heat up when using 
inkjet printers. Businesses can 
simply turn on and print, helping 
drive everyday efficiency in a 
competitive climate where every 
second counts.”

Andy Johnson, senior product 
manager at Brother, said: “The 
inkjet market is thriving: figures 
from CONTEXT demonstrate unit 
sales of all-in-one inkjets for 

business were up 
17% year-on-year 
in Q2 for 2012, 
and we envisage 
this growth 
continuing for the 
foreseeable future. 
The popularity of 
the machines can 
in part be attributed to 
businesses looking at total cost 
of ownership. IT buyers don’t 
simply look at the price of the 
machine, they look at running 
costs and the functionality of 
the device to ensure they are 
making a wise investment for 
their business. High levels of 
functionality in business inkjets 
also ensure their popularity. 
Mobile printing options, such as 
AirPrint, which supports BYOD 
as well as mobile working, and 
duplex printing, which saves 
money and uses less paper, are 
examples of features that buyers 
are now expecting. Vendors 
need to remain innovative 
to keep ahead of consumer 
expectations; Brother brought 
A3 all-in-one machines to the 
market which continue to 
surpass all sales expectations.”

OKI commented: 
“Considering price erosion in the 
inkjet printer and MFP market it 
is not really surprising that there 
is consolidation in the inkjet 
printer/MFP manufacturing 
sector especially when 98% 
of the sales of the 3.5 million 
colour inkjet MFPs that enter 
the UK market are from just 
5 manufacturers leaving little 
room for minor players. OKI has 
pioneered LED technology for 
over 20 years and views this as 
the technology of choice for the 
vast majority of business users. 

LED printers and MFPs offer 
media flexibility, outstanding 
quality and unrivalled reliability 
as highlighted by the recent 
PC Pro Excellence Award for 
printers.”

Jamie MacKenzie, Head 
of Product Marketing at laser 
printing specialist Samsung 
Electronics, said: “Considering 
changes that are taking place 
in the printing marketplace 
we see end users, whether 
at home or at work, printing 
much more economically 
and taking advantage of their 
assets as much as possible. 
At the same time, competition 
remains high and businesses, 
regardless of their size, still 
need to represent themselves 
in the most professional way 
possible. At Samsung, our core 
focus remains laser technology, 
as it has been for the last 
20 years, as we feel that this 
technology provides users with 
a complementary mix of cost 
effectiveness and high quality 
output. After recently reviewing 
laser and inkjet technologies, 
we found that quality of output 
and longevity of cartridges are 
much more favourable with 
laser devices. Inkjet remains 
a core technology within the 
market, but it is key that users 
understand the technologies 
available to them and make 
an educated decision as to 

which is best for 
their current 

and future 
situation.”

Giving printers the MagicTouch



EXPOSE THE HIDDEN COSTS IN 
YOUR ORGANISATION
WITH MANAGED DOCUMENT SERVICES FROM KYOCERA 

KYOCERA Document Solutions (U.K.) Limited – Phone 08457 103 104 – www.kyoceradocumentsolutions.co.uk

KYOCERA Document Solutions Inc. – www.kyoceradocumentsolutions.com

Output costs are always underestimated. In fact, they consume up to 6%* of
your company’s turnover. KYOCERA’s Managed Document Services (MDS) reduces 
this cost factor by up to 30%**. Whether it’s hardware, software or workfl ows, 
we will fi nd your cost drivers and develop an individual optimisation strategy. 
Through our ongoing management we will also ensure that everything works 
perfectly. For maximum effect, MDS can be combined with our longlife 
technology-based, reliable ECOSYS and TASKalfa devices, giving you top-level 
productivity and superior image quality.
Source: *All Associates Group, **Photizo Group

KYOCERA. COUNT ON US.
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Cover Story

Ask six people in a room to 
define managed print services 
and you will get half a dozen 
different answers. But ask 
them what the benefits 
are and there will be broad 
consensus, the only points 
of differentiation being the 
scale of the problem and the 
potential savings.

“According to some 
estimates, print could amount 
to as much as 11% of operating 
revenue when you take into 
account hardware, servicing and 
operating costs,” explains Rob 
Brown, Oki Systems business 
manager for MPS. “This sounds 
a bit high to me, but even if the 
real figure is half this, there 
is clearly a strong case for 
businesses to address print 
expenditure.”

For those that do, there is 
enormous scope for savings 
because most organisations 
have many more print devices 
than they actually need.

“In most offices you will 
see a fax machine, next to a 
mono printer, next to a colour 
printer, next to a scanner simply 
because that is the order in 
which these devices have been 
acquired by a business. You can 
consolidate these down to one 
multifunctional machine and get 
space and energy savings as a 
result,” Brown explains.

Of course, it’s not quite 
as simple as that: MPS 
usually does involve device 
consolidation but a purely 
device-centric approach is 
unlikely to be successful and 
it is still possible to achieve 
impressive savings even if there 
is only a very small reduction in 
the number of devices deployed 
(see case study on page 17).

“The key thing is to ensure 
that print devices support 
business operations,” says 
Brown. “When we conduct 
a print audit we look at a 
business’s printing needs: Do 
they use advanced finishing? 

The key to MPS success
OKI has differentiated its MPS offering to reflect the diverse 
needs of end users, as Rob Brown explains to PrintIT 

Do they need a large MFP 
with stapling and finishing? A 
majority of the copiers installed 
are large A3 machines, but 
A3 might not be used, so you 
have to understand what the 
customer needs are.”

Nor, Brown emphasises, is 
MPS just about cost reduction: 
often the main driver is the 
need to improve productivity 
or implement more efficient 
workflows.

“Consider the case of a 
leading furniture supplier that 
offers customers 0% financing 
for its furniture sales. It asks 
customers to fill out paper 
application forms that it sends 
through the post to finance 
companies to process and make 
decisions about. The company 
is busiest on Saturdays when 
customers typically buy 
consumer goods. However, 
these people are not just buying 
furniture but also TVs, HiFi 
systems, washing machines and 
so on from other High Street 
retailers. Because many of 
these provide instant decisions 
on finance applications, the 
furniture company was finding 
that by the time its finance 
documents reached the finance 
partner, many of its customers 
had already hit their credit limits 
leading to the loss of sales.”

“It sounds ridiculous,” says 
Brown, “but something as 
simple as being able to scan 
and email those applications 
would have overcome that 
particular problem.”

Other important 
considerations are carbon 
reductions (see Defra case 
study opposite) and security and 
compliance. Often, such issues 
are the main motivation, but 
in addressing them OKI is able 
to deliver additional benefits, 
such as cost savings and 
reduced paper use and power 
consumption.

A good example, says 
Brown, is data security. “We 

recommend secure PIN release 
to protect a customer’s data. 
But there is a secondary 
benefit, which is that you don’t 
end up with waste paper from 
uncollected prints. We estimate 
that secure release produces 
paper savings of 20-30% 
compared to savings of 10-20% 
for default duplex.

“The other thing we would 
advocate is default mono 
printing. If you have default 
mono and enforce print policies 
relating to applications, for 
example defaulting to B&W 
when printing from a web 
browser, you are controlling 
costs in a better way.”

What’s best for you?
These examples illustrate 
the importance of the MPS 
assessment phase when OKI 
and its channel partners analyse 
customers’ existing and future 
needs to determine not only 
how a customer’s printer estate 
could be made more efficient 
but, more fundamentally, exactly 
what type of managed print 
service the customer wants.

For, as Brown points out, 
when it comes to MPS one size 
doesn’t fit all.

“A lot of people get caught 
up in the idea of MPS but in our 
experience all that 50-70% of 
customers need is a managed 
page service or basic print 
service where a machine is 
provided with a fixed cost per 
page, servicing and an on-site 
engineer if anything goes wrong. 
That makes up a large part of 
the business.”

He adds that problems occur 
when MPS providers attempt 
to shoehorn a customer’s 
requirements into their 
conception of managed print 
services either to maximise 
profits or to suit the vendor’s 
product range and areas of 
expertise.

This, he suggests, is not a 
problem for OKI, which offers a 



Working with IBM, OKI 
is providing a nationwide 
MPS for the Department for 
Environment, Food and Rural 
Affairs (Defra) as part of an 
overall strategy to reduce the 
Government department’s 
operating costs and carbon 
footprint. 

IBM advised Defra to 
move away from the ad hoc 
procurement of print devices and 
consumables and to implement 
a managed print service (MPS) 
featuring remote monitoring of 
devices, automated consumables 
supply and a specific service 
level agreement (SLA) with 
telephone helpdesk and on 
site engineering support when 
required. It recommended OKI 
as it is an experienced printing 
solutions manufacturer and MPS 
provider with proven expertise in 
managing large projects.

Defra’s existing printer 
estate was typical of many 
unmanaged environments: it 
had a fleet of approximately 
1,384 printing devices including 
different makes and models, 
locally attached inkjet devices 
and standalone copiers. The 
department had little visibility 
of print activity, volumes and 
costs and was reliant on internal 
technicians to service and 
support the printers.

To start with, IBM and OKI 
carried out a comprehensive 
print audit in 170 Defra sites, 
cataloguing all of Defra’s printing 
devices, their precise location 

OKI helps Defra cut  
carbon emissions
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broad range of print devices to 
meet any need, from A4 desktop 
printers to departmental A3 
MFPs, plus a full range of print 
solutions from secure print to 
job accounting.

Clear differentiation
To meet the diverse needs of 
end users OKI has segmented 
its MPS proposition into three 
clearly differentiated services:

1. Managed Page Services. 
This entry-level offering meets 
the need of customers who 
want a simple solution that 
gives clarity of print costs and a 
reduced management burden. 
Key features include the supply 
of devices with a fixed cost per 
page, remote monitoring, just-
in-time delivery of replacement 
toners and on-site servicing of 
print devices;

2. Managed Print Services.  
A more comprehensive printing 
service, this includes an 
assessment of the customer’s 
existing printing needs and 
infrastructure and a proposal 
for a new printer fleet optimised 
for costs savings, lower energy 
consumption and reduced paper 
waste; and

3. Managed Document 
Services. The next level up goes 
beyond print and considers how 
a customer’s business processes 
can be improved. Key features 
include job tracking, accounting, 
pull printing, mobile print 
solutions and on-going reviews 
and assessments throughout the 
term of the contract.

“We have always delivered 
our managed services like this, 
but we weren’t making it clear 
to the market that they were 
differentiated in this way. A lot 
of needs were lumped under 
MPS, which created uncertainty 
especially for the 70% or so of 
customers that only require a 
basic service,” Brown explains.

Working in partnership
Another way in which OKI 
is different from many MPS 
providers is that it only sells 

through the channel. It provides 
the back-up, infrastructure, 
resources and expertise 
needed to deliver MPS but the 
service itself is managed by the 
channel partner, be it a dealer, 
IT reseller, managed service 
provider, value added reseller 
(VAR) or stationery/office 
supplies company. 

This approach has clear 
benefits for OKI’s trade partners. 
It gives them confidence that 
they are working in co-operation 
not competition with OKI and, as 
Brown explains, allows them to 
leverage OKI’s infrastructure to 
expand their own service offering.  

“A small IT dealer might 
recognise the client benefits of 
MPS but not have the expertise 
to put a proposal together or 
work out per page pricing. We 
can do that for them. We also 
work with a number of very 
large resellers who don’t want 
to dedicate their own resources 
to MPS. They can maintain their 
relationship with the client and 
we will deliver the service on 
their behalf. Larger clients are 
happy for us to do that.”

According to Brown, this 
approach has big advantages for 
end users, too. 

“It means that a business 
can use a dealer/reseller as a 
one-stop-shop for everything. It 
means that they can go to the 
supplier that they are already 
using for networking, telephony, 
desktop PCs, stationery and 
use them for print as well. 
They can have one invoice 
from one service provider and 
have one point of contact for 
everything, instead of having to 
run print outside the corporate 
procurement policy.”

In the final analysis, print 
is fundamental to business 
operations and managed print 
services must reflect this by 
supporting each customer’s 
specific needs. The knowledge 
resellers and dealers have of 
their customers, allied to the 
flexibility, product range and 
expertise of OKI is the ideal 
combination for MPS success.
www.oki.co.uk

and the number of printed 
pages output. Staff were 
interviewed and employees 
completed questionnaires to 
gain an understanding of users’ 
print/scan/copy requirements.

Based on the results, OKI 
recommended a balanced 
deployment of A4 and A3 colour 
and mono devices with default 
two-sided and mono printing. 
New functionality includes 
confidential print release to 
improve security and reduce 
waste; scan to email; and sleep 
and deep sleep power modes to 
reduce power consumption and 
CO2 output. 

In total, OKI cut the number 
of print devices used by Defra 
from 1,384 to 548 devices. This 
represents a significant saving 
in hardware, consumables and 
running costs and has delivered 
CO2 savings of 47%. In addition, 
Defra now has much greater 
control over its print operations 
and for the first time knows 
exactly what printers it has, 
where each one is located and 
exactly how much they are 
costing. 

To ensure that the benefits 
are maintained and Defra’s 
evolving printing needs 
continue to be met, OKI, Defra 
and IBM hold quarterly printer 
effectiveness meetings.



14 PRINT.IT 01732 759725

Document Management

Based in the North-West 
of England and founded in 
1996, Brookson Ltd is an 
accountancy firm specialising 
in the accounting needs 
of contractors, freelancers 
and other self-employed 
professionals. It advises 
on matters relating to tax, 
employment law, contract 
law, corporate tax, financial 
planning and budgets and 
prides itself on providing a 
personal service that can’t be 
matched by established high 
street accountants.

Technology has a vital role 
to play in helping Brookson’s 
180 employees deliver the 
service levels for which the firm 
is renowned, as I.S. director Lee 
Kingshot explains: “Automating 
essential but routine activities 
in the back office has liberated 
the company’s staff, enabling 
them to focus on customers 
individually. This ensures that 
client information is accurate, 
easily accessible and easily 
shared among those authorised 
to view it,” he said.

A recent example is the 
implementation of imaging 
solutions from Nuance that 
will enable Brookson to reduce 
print costs and streamline its 
scanning and PDF creation 

The personal touch
How a specialist accountancy firm with a commitment to service excellence 
is using Nuance Equitrac Office and Nuance eCopy ShareScan to reduce print 
costs and improve document capture.

process. On the recommendation 
of Bytes Document Solutions, 
it has integrated the Equitrac 
print management and secure 
release solution and Nuance 
eCopy ShareScan with new Xerox 
multifunction devices.

Nuance Equitrac
Deploying Nuance Equitrac on 
seven devices with card reader 
access control helps protect 
the confidentiality of client 
information, as documents 
aren’t printed until a user has 
authenticated themselves 
at a device and is present to 
collect the output (the use of 
employees’ existing swipe cards 
means they don’t have to use an 
additional method of ID). 

It has also given Brookson 
valuable insight into employees’ 
printing habits and the utilisation 
of print devices on the network, 
helping the firm to eliminate 
unnecessary printing and 
improve asset utilisation. For 
example, being able to see which 
printers are under-used and 
which over-used has enabled 
Brookson to distribute the 
workload more evenly ensuring 
that under-used printers are 
employed more effectively and 
queues don’t form at  
overworked ones.

In addition, Equitrac reporting 
revealed that 17% of print jobs 
were never collected by users, 
prompting Brookson to change 
print policies so that any job 
that has not been pulled from 
the server within 24hrs is 
automatically cancelled from 
the print queue. This prevents 
unnecessary printing and energy 
consumption and, according 
to Kingshot, has encouraged 
staff to make better use of their 
time. “Now, staff send several 
documents to the Xerox MFP and 
collect them in one go rather than 
printing off and collecting each 
document individually,” he said.

The Xerox MFPs 
recommended by Bytes have 
brought further cost savings. 
By routing faxes to the devices, 
Brookson has been able replace 
its former standalone fax 
machines and associated costs, 
such as the leased ISDN fax line.

“Bytes proved to be an 
excellent partner for this 
project. It took the time to fully 
understand the printing needs 
of our business and to tailor a 
solution that’s fit for purpose. 
It started to deliver a tangible 
return on investment soon after  
   deployment,” Kingshot  
                explained.

Nuance eCopy ShareScan
In addition to Equitrac, 
Brookson is using Nuance’s 
eCopy ShareScan scanning and 
workflow solution to streamline 
the digitisation and routing 
of paper-based documents. 
Because Brookson is the 
registered office for many of its 
clients, every day it receives a 
deluge of mail from HMRC that 
the company’s three postroom 
staff are responsible for scanning 
and distributing electronically. 

This process has been eased 
considerably by installing a 
multifunction printer and Nuance 
eCopy ShareScan in place of the 
old postroom scanner that, as 
well as struggling with the high 
volume of incoming post, was 
unable to recognise how many 
pages were in a document or 
save a scanned image as a PDF. 

In contrast, eCopy creates 
PDFs of scanned documents 
and features a customised, 
Brookson-branded interface with 
clear, concise icons that make it 
easy for users to route scans to 
the appropriate workflow. Also, 
because Nuance has a flexible, 
dynamic licence program, if 
eCopy needs to be deployed 
on another device to help with 
scanning, this can be arranged 
with little or no fuss and without 
interrupting the scanning 
process. 

Taken together, Nuance’s 
solutions are helping Brookson 
continue to deliver the personal, 
tailored service that has served 
it and its customers so well for 
the last 16 years.
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To enter, answer the question  
below and send the completed  
entry form to:  
Print.IT, c/o Kingswood Media,  
Amhurst House, 22 London Road, Sevenoaks TN13 2BT  
(The deadline for entries is 30 November 2012)

Name

Company

Address

                                                        Postcode

Tel                                                          

Email

Print.IT has teamed up with Epson, the 
global imaging and innovation leader, 
to offer one lucky reader an Epson 
WorkForce Pro WP-4525 DNF (worth 
£262.80) to cater for all your business 
printing needs.

The high-speed inkjet all-in-one offers 
a cost effective, energy efficient 
alternative to laser printing, with 
built-in scanner, fax and double-
sided printing capabilities. 

You’ll also benefit from lower ink 
costs thanks to a choice of high-
yield cartridges, while the print 
resolution of 4800 x 1200 dpi is 
much higher than comparative 
lasers.

In less time than it takes to print 
a page of paper, you could have 
answered the question and be  
in with a chance to win:

Faster, more cost-effective printing

The WorkForce Pro offers a 50% lower 
cost per page  and faster printing  
compared to the top 10 best-selling 
colour lasers. And when printing double-
sided it’s twice as fast as the nearest 
leading competitor.

Economical and Ecological

It offers 80% reduction  on energy 
consumption compared to competitive 
lasers – providing significant cost and 
environmental savings. 

Engineered for Business

A high print resolution of up to 
4800x1200dpi means top-quality prints 
which are water, smudge, highlighter and 
fade resistant because they dry instantly. 
The paper capacity of 330 sheets as 
standard means you won’t need to spend 
valuable time endlessly loading it up. Its 
high-yield, superior quality DURABrite 
Ultra ink cartridges are low maintenance 
and offer low-cost printing, producing up 
to 3,400 pages. 

We have an  
Epson WorkForce 
Pro printer to  
          give away!

1.  Comparison made against the top 10 A4 colour laser printers and MFPs sold in France, Germany, Italy, Spain, and 
the UK in Q4 2010 as tracked by IDC. Cost per page is calculated from manufacturers’ official list prices for toner 
cartridges and published yields in France, Germany, Italy, Spain, and the UK as of December 2010

2.  Comparison made against the top 10 A4 colour laser printers and MFPs sold in EMEA in Q1 2011 as tracked by IDC. 
Print speed comparison based on average [Colour/Mono] [Simplex/Duplex] FSOT according to ISO/IEC 24734 test 
procedure. See www.epson.eu for details and supporting facts

3.  When compared to the HP 8500A
4.  Comparison made against the top 10 A4 Colour Laser Printers & MFPs sold in France, Germany, Italy, Spain, & UK in 

Q1 2011 tracked by IDC; power consumption calculated using manufacturers’ published data for Print/Average Mode 
as of July 2011

5.  Determined in accordance with ISO/IEC 29183 showing the average of sFCOT for default simplex. For more 
information visit www.epson.eu

Question: How much more energy efficient is the Epson WFP 
compared to a typical laser printer?

Answer:

Competition
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advertorial

The very nature of the offering 
means that dealers have 
a more regular interaction 
with their customer and for 
customers it gives them 
more knowledge and so more 
control over their print fleet.  

Sharp Optimised Services 
(SOS) is our best practice 
approach to delivering MPS 
to the customer and can 
be adapted to work for big 
organisations as well as with 
smaller businesses. 

Our extensive range of Multi-
functional Printers (MFPs) all 
support our MPS operations and 
include SNMP and OSA (Sharp 
Open System Architecture) 
capabilities, high security and 
energy saving features.

The modern MFP provides a 
wide range of office functions 
including Print, Copy, Scan, Fax 
and can be a central part of 
document processing within the 
customer’s business. With such 
a key role to play it becomes 
increasingly important for 
these machines to be deployed 
to their best ability. The 
principles of SOS are designed 
to allow dealers to identify 
and implement the optimum 
approach to MPS deployment

From the initial engagement 
and discovery of a customer’s 
current system and the 
appreciation of their aspirations 
for their print system through 
to the proposal and quotation 

Sharp 
– Optimising MPS

Sharp Dealers are assisted by 
full pre-sales support as well 
as software systems to help in 
these tasks.

Optimisation of the machines 
and their placement is a key 
element in developing the 
proposal but increasingly today 
customers demand enhanced 
cost savings, which while 
supported by Sharp’s newer 
and more efficient machines, 
can really be maximised 
when combined with a print 
accounting software solution. 
These solutions can typically 
offer users savings of 15%-
40% once pull printing and full 
account control is implemented.  
Sharp and its dealer network 
has a broad range of Print 
Accounting and Pull Print 
solutions, from Equitrac and 
Safecom to PaperCut and 
Pcounter as well as Sharp’s own 
very economical Job Accounting 
and Print Release solutions.

But customer engagement 
does not end with these 
optimisation and cost saving 
applications. Helping the 
customer to maintain their 
system and keep it optimised 
is another ongoing task of 
MPS. Again here Sharp offers 
applications to make this easy 
such as OneStop which helps 
with the remote collection of 
meter readings and real-time 
fault monitoring. On-site the 
customer’s IT team can use 

Sharp’s free SRDM to monitor 
and manage their print fleet.

As a part of regular, typically 
quarterly, meetings with the 
customer further business 
process “pain points” can be 
explored and solutions offered 
to eliminate these. 

Scanning and document 
archival for example is an area 
where there is often much to 
be gained in the modern office 
and business. Sharp offer 
easy to use and integrated 
scanning applications that can 
automatically file documents 
into a file system based upon 
the content of those documents.  
Applications such as Drivve 
Image and Docuware offer 
full functional scanning and 
document archival and search/

Managed print services (MPS) offer a real 
benefit to both the customer and dealer  

retrieval which can save 
customers file space. More 
importantly they can make 
responding to customer queries 
much easier and quicker, 
improving customer service 
levels and saving money or 
improving business cash flow.

All this leads to a fuller 
relationship with the customer, 
the MPS provider becomes a 
business partner helping with 
many aspects of the customer’s 
business and adding value to the 
relationship. Sharp Optimised 
Services is truly a dual benefit 
product, not only offering 
benefits for the customer but 
also the MPS provider.

For more information please 
email: mps.suk@sharp.eu
website: www.sharp.co.uk
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OKI MPS

MPS implementations often focus on device 
consolidation but, as this OKI MPS for the  
Aut Even hospital shows, it is possible to 
achieve big cost savings without significantly 
reducing the number of printers deployed 

A stitch in time

Managing printers is one of 
those responsibilities that 
often gets tagged onto the end 
of a job description. Yet, it can 
be extremely time-consuming. 
Just ask Yvonne Kehoe of 
Aut Even private hospital in 
Kilkenny. She is the hospital 
IT manager, but instead of 
addressing complex IT issues, 
she found that she was 
spending more and more time 
ordering new toners and fixing 
paper jams on the hospital’s 
52 printing devices.

Aut Even Hospital has 71 
patient beds and around 50 
consultants specialising in a 
wide range of medical and 
surgical services, including 
general surgery, gynaecology, 
orthopaedics, cardiology, 
diabetes care and direct 
access endoscopy. Doctors 
are supported by a dedicated, 
highly-skilled nursing team and 
excellent facilities.

For Kehoe, print was the 
one area of operations that 
wasn’t working as efficiently 
as it should have been. The 
hospital had a variety of inkjet 
and laser printers, MFPs and 
fax machines from seven 
different manufacturers, which 
were used to print hospital 
documentation, including 

patient labels; wristbands and 
care plans for new admissions; 
patient information leaflets; and 
exercise sheets for physiotherapy 
patients. With no maintenance 
support agreements for any of 
the devices, if something went 
wrong it was more than just 
inconvenient.

“Take the admissions printer,” 
says Kehoe. “It’s a very busy 
area and if the printers ceased 
to function, firstly the patient’s 
experience would be affected 
and secondly we wouldn’t have 
the information to give to the 
nursing staff or to the theatre. 
There could be serious delays. 
We are talking about people’s 
lives here, after all.”

Another problem was the 
amount of time spent managing 
consumables for such a diverse 
mix of devices. “I was ordering 
new stock from so many different 
places, just trying to manage 
everything was taking a lot of my 
time. And then there was the job 
of chasing invoices and making 
sure everything was up to date 
on that side,” Kehoe explains.

So when Kilkenny-based IT 
solutions company Business IT 
Solutions (BITS) suggested to 
Kehoe that the hospital try OKI’s 
Managed Print Services (MPS), it 
seemed like a lifeline. 

Print audit
OKI’s first step was to assess the 
volume of printing the hospital 
did in a month. “We’d never 
investigated this before: we just 
did what we did so we had no 
idea what we really needed,” 
says Kehoe. 

Based on its findings, OKI 
reduced the hospital’s printer 
stock from 52 to 47 devices. This 
is a smaller reduction than many 
MPS engagements because it was 
decided to keep a mono A4 device 
in consultants’ private offices and 
consulting rooms in the interests 
of patient confidentiality, with 
device consolidation limited to 
reception and admin areas. Even 
so, by standardising on energy-
efficient devices from a single 
manufacturer, the hospital has 
still been able to cut print costs 
by 23%.

One of the main benefits 
of the MPS is the fact that 
consumables are now replaced 
as and when they are needed. 
“There’s no consumable 
management needed from 
my side now,” Kehoe says. 
“The majority of machines are 
networked and we have the 
option of remote monitoring and 
management. When the printer 
detects that a toner is down to, 
say, 20%, it automatically orders 
a new one and this is sent out 
straightaway.”

She adds: “All I do now is 
make sure deliveries go to the 
correct department, so this 
has really freed up my time. We 
have also been able to set up a 
standing order for payment so all 
the tracking down of purchase 
orders and matching up of 
invoices from seven different 
suppliers is now finished.”

There are other benefits that 

might seem small individually 
but which over time can add 
up. For example, Kehoe recalls 
that with the old printers staff 
would replace toners before they 
had run out because warning 
signals were being shown. “Now 
consumables are monitored 
more carefully,” she says. “Also, 
where possible, all printing is 
double sided which is saving a 
good deal of paper. Altogether 
we have shaved off almost 
a quarter of our printing and 
consumables bill.”

In addition, the MPS has 
brought greater peace of mind, 
not just from the secure print 
option that makes printing 
confidential material on some 
machines very simple, but also 
from improved support.

“Recognising how critical 
some of the printers are, OKI 
has included spare devices 
in its service, so if something 
goes wrong with the admissions 
printer we can replace it 
immediately, without having to 
wait for an engineer to arrive.  
It’s great to know that there 
won’t be a problem that could 
have serious repercussions,” 
says Kehoe.

While getting the MPS up 
and running, OKI and hospital 
staff met monthly. Now it is 
established they meet every six 
months to adapt products and 
services in line with any changes 
in the hospital’s business 
requirements. 

“OKI is always very responsive 
whenever I need to talk to them 
and it’s good to know they are 
there,” says Kehoe. “I used to 
spend my working life fire-
fighting. Now I can go back to 
being an IT manager.”
www.oki.co.uk
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MFPs

Canon has just completed 
the first phase of an Insight 
report into office printing 
based on 729 interviews in 19 
countries. Phase 2 based on 
1,500 interviews and 50 in-
depth interviews is due to be 
released in January 2013.

An edited selection of 
preliminary findings shown to 
PrintIT at the launch of Canon’s 
new MFPs (see right) reveal an 
office printing culture in flux, in 
which users are printing less 
yet still value the ability to do 
so; and in which they no longer 
see an MFP as an essential 
item of business equipment, but 
still expect their usage of such 
devices to increase.

Three out of four respondents 
(74%) say they are making an 
attempt to cut the amount of 
paper they use and half say they 
already print less than they used 
to. Even so, 83% of respondents 
admit to printing every day.

And while two thirds of 
respondents claim they would be 
able to work without access to 
printers, scanners and copiers, 
83% believe that in the future 
they will be using printers and 
MFDs as much as, or more than, 
today.

This is partly due to increased 
scanning activity – over half of 

The changing role  
of the MFP
Preliminary findings of end user research due to be released 
next year highlight an office printing culture in flux

respondents say they scan more 
than they did three years ago, 
with 44% scanning every day – 
but not exclusively so. 

Office workers clearly still 
value the printed page, with 
half regarding the production 
of good-looking, high quality 
documents as a key success 
factor in business. More than 
half of those questioned (55%) 
say that they print less but what 
they do print has more value; 
and one third say they share 
the documents they print with 
clients.

Challenge
The challenge for MFP vendors 
like Canon is to give customers 
the tools needed to satisfy their 
desire for lower print costs, 
whilst at the same developing 
MFP capabilities and solutions 
that drive up print volumes. 
This can be done by maximising 
existing printing opportunities 
(e.g. by making it easier to print 
from mobile devices and the 
cloud); by bringing in-house 
print jobs that would once have 
been outsourced; and, most 

interestingly, by developing 
applications that create a desire 
and need to print.

A good example of the latter 
is Canon’s iW Desktop Quick 
Printing Tool which office workers 
can use to preview documents, 
create PDFs and apply finishing 
templates. More advanced 
features include the ability to 
combine material from different 
applications (e.g. PDFs, Word, 
Powerpoint and Excel) in a single 
PDF; re-order pages by drag and 
drop; edit copy; and personalise 
documents with logos and 
names and addresses through 
simple variable data printing.

Based on its analysis of 
97,000 MFPs, Canon claims 
that customers in Japan who are 
using this powerful, easy-to-use 
desktop tool have increased 
print volumes by 19%.

Print volumes may be 
declining, but Canon’s research 
shows that the demand for 
print is still strong and that the 
evolving capabilities of print 
devices and related solutions 
will keep MFPs at the heart of 
business processes. 
www.canon.co.uk

The mobile 
generation
The new generation of 
Canon imageRUNNER 
MFPs is designed to 
meet the evolving 
print needs of today’s 
office workers.

Canon has announced a new 
generation imageRUNNER 
Advance platform covering 
six MFP series and 20 colour 
and mono devices with print 
speeds ranging from 20 
to 105 pages per minute. 
Reflecting changes in the 
workplace that have occurred 
since the iR Advance 
platform was launched in 
October 2009, the Generation 
2.0 devices offer improved 
security, cost control, 
productivity and cloud/mobile 
integration.

End user research by Canon 
shows that today’s workers are 
becoming more mobile, with 
43% saying they see the value 
in mobile printing and more 
than half (51%) expressing 
a desire to send scanned 
documents to cloud apps. At 
the same time, businesses 
want to control print costs and 
improve document security 
– more than three quarters 
(78%) of workers say that they 
sometimes print sensitive 

continued...
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No service contract on your printer or printer fleet? Bet it’s eating up maintenance 
time and budget? The answer is simple, switch to Service1 from Xeretec

What will it do?
 
•   All inclusive fixed low cost per page model
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•   Auto-generated service calls (includes parts and labour)
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MFP

Laser MFD6170dw

Faxjet IPF 525

Magic 5 PPF 631E
Ink Jet, Thermal Transfer and Laser
we have a range of multifunction

products to suit all types of business. 

Good for Business

Print, copy, scan and fax with duplex laser power.

- good for your business.

With the new Multifunction Range you can
print in duplex mode at high speed, scan
directly to USB or switch to standby and
“toner save” mode at the touch of a button. 

www.fax.philips.com

Available from:
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Production devices cut print costs at Croydon College

documents on a printer that is 
accessible to others. 

Canon’s new platform 
addresses these needs, whilst 
improving overall usability 
through enhanced reporting 
and monitoring capabilities 
for administrators and MPS 
providers and an attractive 
user interface that can be 
personalised with a customer’s 
branding/choice of images and, 
for log-in purposes, thumbnail 
images of employees. 

Canon has also improved 
value for money by increasing 
MFP scan speeds and including 
as standard a number of 
features that were previously 

only available as optional extras, 
notably secure hard disk erase; 
searchable scan formats; and 
OCR and OpenOffice XML.

Croydon College is on track to 
save half a million pounds in 
five years by encouraging staff 
members to print teaching 
support materials on lower 
cost production devices rather 
than MFPs or desktop printers.

The installation of a Ricoh 
Pro C751S colour device and 
two Pro 1357EX high-volume 
mono machines in the college 
print room has improved value 
for money by reducing the cost-
per-click and centralising the 
printing of class handouts and 
information booklets used to 
support teaching.

Ricoh says that economies 
achieved since August 2010, 
when the three devices were 
installed, suggest that total 
savings could reach £500,000 
by August 2015.

The ability to integrate 
Ricoh’s devices with existing 
print management software has 
allowed Croydon College to direct 
as much printing as possible 

away from the installed base of 
MFPs and desktop printers and 
balance the need for hard copy 
output with the requirement to 
save money.

“Although information is going 
digital, having a physical handout 
in a classroom does supplement 
the learning process,” explained 
Print Services Manager Mark 
Watson. “Pupils have different 
styles of learning – some visual, 
some hands on and some need 
paper-based information. So the 
value for money and efficiencies 
we’ve achieved with the Ricoh 
print solution play a key role in 
education at Croydon College. 

finishing, such as dual staple, 
two-hole punch and card 
covers; scanners that enable 
documents to be digitised for 
filing, copying or posting in 
virtual learning environments; 
and the ability to handle paper 
stocks up to 300gsm and sizes 
down to A5, which allows the 
college to pre-print post cards 
for mail merge printing and 
produce forms on thin NCR (non-
carbon copy) paper. 

Ultimately, the print room 
aims to open up print services 
to students so that they, too, can 
benefit from the capabilities of 
Ricoh’s production machines. 
www.ricoh.co.uk

In fact, lecturers often make the 
print room their first port of call 
in the morning to collect their 
handouts for the day.”

In addition to a print policy 
to route jobs of 20 copies or 
more to the print room, each 
member of staff has a £50 print 
allowance, which encourages 
them to use the most cost 
effective printing method. This 
is invariably the print room’s 
Ricoh presses at 1p per click 
compared to 4p per click for 
desktop or MFP devices.

Other benefits of the 
Ricoh presses are integrated 

User customisation
One of the new MFPs’ main 
selling points is Canon’s server-
less log-in solution Universal 
Login Manager. A useful tool 
for any business that wants to 
monitor and control print costs 
and improve data security, it 
features user-level customisation 
(e.g. the ability to create 
personalised workflows or only 
show MFP functions the user 
is authorised to use); access 
control (via PIN or optional card 
reader); and usage tracking and 
costing.  

...continued

The mobile generation

Another highlight is improved 
support for mobile workers 
through a simple set of server-
less solutions that make it 
easier to print from and scan 
to mobile devices and cloud 
storage. As standard, these 
include Mobile Print & Scan for 
Apple smartphones and tablets; 
and Google Cloud Print, which 
enables users to print from 
Google cloud services. 

As the first fully certified 
Google Cloud Print-Ready 
MFP provider, Canon has 
also introduced iR Advance 
CloudConnect, giving users the 
ability to scan to Google Drives 
from an imageRUNNER Advance 
MFD. In addition, eCopy Scan to 
Cloud lets users scan, convert 
and send data to cloud-based 

services, such as salesforce.
com, Google Docs, Evernote, 
PaperPort Anywhere, Exchange 
365, SharePoint 365 and 
Dropbox.

Coinciding with the launch 
of the new imageRUNNER 
Advance platform, 
Canon has enhanced its 
eMaintenance and iW MC 
device management tools, 
making it easier for service 
providers to remotely manage 
and replenish consumables, 
capture meter-readings, 
apply remote diagnostics and 
deliver fleet-wide firmware and 
application upgrades. 
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Wide Format

HP has expanded its 
Designjet range of large 
format printers with new 
entry-level models targeted 
at small and home offices. 
Costing less than £1,000 and 
with a cost per print ten times 
less than you would pay in 
a print shop, these versatile 
inkjet devices have numerous 
applications in a range of 
industries.

To date, HP has shipped 
more than 3 million Designjet 
printers – eight times more 
than its closest competitor 
– and claims that 90% of all 
AEC (architecture, engineering 
and construction) projects 
are created with the help of a 
Designjet. They are also suitable 
for graphics jobs, including high 
quality photography, and for the 
creation of posters and signage 
that you might find in office 
environments. 

The launch of HP’s new 
models comes against the 
backdrop of a continuing crisis 
in the construction industry that 
has forced many architecture 
and design firms to downsize or 
go out of business. According 
to HP, firms now occupy smaller 
offices with less room for large 
format printers; have to go 
further afield to find business; 
need to improve the productivity 

Going places
Wide format printing is moving into the home 
and small offices. James Goulding reports

of travelling professionals; and 
want to cut costs by bringing 
printing in-house and moving 
from a print and distribute to a 
distribute and print model.

These are the same 
pressures faced by office 
workers, but the difference for 
the AEC community, according 
to HP, is that they still depend 
on hard copy output. “Paper still 
plays an important role in design 
processes,” explained Emre 
Ozgul, worldwide marketing 
director of the HP Large Format 
Design Business. “There’s no 
digital alternative to an A1 or 
A0 print-out. There is no better 
way to make mark-ups or 
corrections.”

HP believes that its new entry-
level large format printers meet 
the evolving needs of the AEC 
community: a) by making large 
format printers viable for small 
office and home office users, 
such as students, freelancers 
and entrepreneurs – Ozgul said 
he expects 50% of Designjet 
T120 customers to be first time 
large format printer users; and 
b) by enabling smartphone 
and tablet users to improve 
their productivity by wirelessly 
accessing, sharing and printing 
drawings stored in the cloud.

Web and WiFi
The new models are the compact 
HP Designjet T120 ePrinter for 
SOHO users (24in output, €848); 
and the T520 for small studios 
and workgroups of 3-5 people 
(available in 24in and 36in 
models for €1,294 and €2,075).

All have touchscreens and 
WiFi connectivity and are web-
connected, which enables users 
to view, zoom in on and print 
files stored in the cloud using a 
tablet, smartphone, notebook or 
the printer’s own touch-screen. 
With HP Designjet ePrint & 
Share web services, you can also 
keep an encrypted, password-
protected online record of 
everything you print, with the 
ability to share any file with 
colleagues and clients simply by 
generating and emailing a URL.

In addition, like HP’s office 
machines, each of the new 
wide format models has its 
own unique email address 
and the ability to print emailed 
attachments so that mobile 
workers can email files straight 
to a device for output.

Another useful feature is the 
built-in B+/A3 paper tray, which 
allows the same printer to be 
used for cut-sheet output and 
wide format printing from a roll. 
This feature was a big attraction 
for beta customer Peter Zellner, 
founder of ZellnerPlus, a small, 
LA-based firm of architects 
specialising in the design 
of commercial and public 
galleries, as it allows him to 
use a single printer for different 
types of output. “The ability to 
swap media out on the fly is 
remarkable and really speeds up 
production,” he said.

ZellnerPlus has many of the 
characteristics of HP’s target 
market: it has recently down-
sized to a small office; it has a 
workforce of two to five people 
and scales staffing levels up 
or down on a project-by-project 
basis; it sometimes partners 
with other firms on big jobs; 
it is a niche operator that has 
to compete with larger, better 
resourced firms; and it pitches 
for work throughout North 
America, including Mexico, so 
staff are often travelling.

Historically ZellnerPlus 
outsourced the printing of wide 
format documents, but having 
an HP Designjet 520 in-house 
means that Peter Zellner 
no longer has to waste time 
collecting drawings before a 
client meeting. It enables him 
to output the latest corrections 
instantly and has also improved 
collaboration as designs are 
much easier to discuss when 
viewed in hard copy. In his words, 
“It has been transformational: it 
has changed the culture of the 
office.”

An added attraction for 
users who don’t pass the costs 
of printing on to clients is that, 
according to HP, the new devices 
are roughly ten times cheaper 
than a repro house and typically 
have an ROI of less than six 
months.
www.hp.com/go/
eprintandshare
www.hp.com/go/
DesignjetFall2012
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Visit www.photizogroup.com/europe2012/
to REGISTER NOW!

Enter code Businfo25 to receive a 25% discount

The premier channel event for the imaging industry

London, England  |  9-10 October  |  Twickenham Rugby Stadium

The imaging industry
is undergoing

complete transformation

— moving from a product-driven business to a 
services-led business. Learn how to survive and 
thrive in this new landscape. Sessions will focus on 
managed print services, new market opportunities 
and the future of the imaging industry.

Transform Europe brings the best education 
available in the industry together with amazing 
networking opportunities.

A Night at Hampton Court
Attendees will enjoy a royal evening in the 
King’s Guard Chamber among colleagues, 
partners and potential clients.

OTHER SESSIONS INCLUDE:

Sir Clive Woodward OBE
will deliver this year’s keynote, “Creating Champions”

• Europe Is Transforming ... to What?     Edward Crowley, CEO of Photizo Group

• MPS and Beyond: Defi ning Success in Services Business     Robert Palmer, Director, Photizo Group

• Rule Breakers: Getting Customers Onboard with Print Rules     Ori Eizenberg, CEO of Preton

• Achieving Effi  cient MPS Adoption and Customer Transformation     Keith Houghton, co-founder of transcend 360

• The Importance of Mobility in the Future of Print     Jared Hansen, CEO of Breezy Mobility

• Fight or Flight: Staying Relevant for Tomorrow’s Customer     Ann Priede, Vice President, Photizo Group

• Assessments for the SMB Market     Dennis Kramer, International Sales, PerformIT
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