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Cloud desktop services 
provider Cortado (formerly 
ThinPrint) has introduced a 
new driver that allows mobile 
workers to print to tablets 
and smartphones instead of 
paper, making it easier than 
ever to access and work on 
business documents any time, 
anywhere and on any device.

The free Print-to-ePaper 
driver allows 3.5 million Cortado 
ThinPrint users in 15,000 
organisations worldwide, with 
just one click, to create a PDF 
that is automatically delivered 
to their tablet computer or 
smartphone. 

Because users must create 
a free cloud desktop account to 
use the feature, Print-to-ePaper 
will also automatically save PDFs 
to a user’s cloud desktop from 
where they can be accessed via 
the free Cortado Workplace app, 
edited, emailed and printed. 

Henning Volkmer, CEO of 
Cortado Inc., said: “The addition 
of Print-to-ePaper is a simple 
way to reduce printing costs 
by replacing paper printouts. 

Even more useful for end-users 
is the ability to travel light: 
essential documents such as 
travel details, presentations or 
customised contracts are now 
clearly arranged and easily 
accessible at any time on their 
smartphone or tablet.”

Print-to-ePaper is based on 
Cortado’s free cloud desktop 
solution, Cortado Workplace, 
already used by over a quarter 
of a million iPhone, iPad, 
Android and BlackBerry users 
and now, following the launch of 
an HTML5 version, PC and Mac 
users. 

The free driver is 
provided with new 
ThinPrint Server Engine 
installations and is 
available 
to existing 
users as a 
free feature 
install. 

Users can set up a Cortado 
Workplace account instantly 
at http://workplace.cortado.
com. Alternatively, the Cortado 
Workplace app can be 
downloaded from any of the 
major app stores.
www.thinprint.com/print-to-
epaper.
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Mobile workers have one less reason to print

New research from Lexmark highlights the risk that growing use 
of smartphones presents to the printer industry, as well as the 
potential it has to increase revenue by making it easier for end 
users to print from mobile devices. Although 55% of business 
employees say that they regularly use their personal devices for 
work-related activities, more than three quarters (77%) say they 
never or very rarely print from their mobile device. Almost half 
(47%) said their company had no policy in place for using personal 
mobile devices, perhaps indicating that businesses are still not 
ready to integrate and support employees’ personal devices in the 
workplace.

Oki Data Corporation and 
Toshiba have announced 
an agreement to jointly 
develop MFPs and share core 
technologies. 

Under the agreement the 
two companies plan to work 
together to develop an A4-sized 
MFP designed for managed 
print services (MPS) that 
combines Oki’s compact LED 
engine with controllers provided 
by Toshiba TEC.

In addition, the reciprocal 
supply of core technologies will 
enable Toshiba Tec to develop 
compact, high-precision MFPs 
with digital LED printheads 
manufactured by OKI Data, like 
the new e-STUDIO 2050C A3 
MFP (see caption opposite). 

OKI Data will draw on 
Toshiba Tec’s Open Platform 
technology and strength in A3 
MFPs to provide MPS solutions 
based on A3 devices. 
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Based on Oki Data LED printheads, Toshiba’s 
e-STUDIO2050C/2550C/2050CSE/2550CSE are the smallest 
A3 products in their class (25ppm colour and B&W), yet are still 
packed with features including colour scan speeds of 50ppm; 
a maximum online paper capacity of 2,900 sheets; up to five 
paper sources; and a variety of finishing options, including a 
saddle-stitch finisher and booklet maker. Impressive workflow 
capabilities include Toshiba TEC’s e-BRIDGE X controller, which 
supports access to Google Docs, Microsoft SharePoint and 
Microsoft Exchange via optional workflow connectors; e-Filing 
functionality; and Drivve Image, which streamlines MFP document 
capture processes through automated scan profiles. The two CSE 
models feature Toshiba TEC’s Secure Erase Drive (SED) hard drive 
technology that encrypts all data and is designed so that if the SED 
is removed and connected to another device authentication will 
fail.   www.toshibatec.co.uk/2550CSE

Photo courtesy of Nokia

Smartphone users do it on-screenOki and Toshiba 
to share 
expertise

With the HTML5 client, PC 
users can take advantage 
of Cortado Workplace cloud 
desktop features with any 
device from any location



Inkjet on the 
move
HP is licensing its inkjet 
printer technology to Swedish 
company the Handheld 
Group, which plans to develop 
and sell a range of wireless 
handheld printers for use in 
the logistics industry. HP inkjet 
cartridges used in future 
Handheld Group products 
may include a quick-drying, 
smudge-free magenta ink 
formulated specifically for high 
visibility on substrates used in 
the logistics industry, such as 
brown corrugated boxes, kraft 
paper and packing tape.
www.hp.com/go/
OEMINKJET

Easy does it 
The Lantronix xPrintServer 
Home Edition makes it easy 
for people to print from an 
iPad, iPhone or other Apple iOS 
device to an existing printer 
without having to install any 
software or drivers. The iPhone-
sized, plug and play print server 
allows a USB or networked 
printer to connect straight to a 
mobile device. With automatic 
printer discovery and no 
configuration, all you have to 
do is open it, plug it in and 

print. Another benefit of the 
xPrintServer is that it allows 
a USB printer to be used by  
all networked PCs or Macs in 
addition to the iOS devices.
www.Lantronix.com

Biomass toner 
Kyocera has become the latest OEM to 
introduce toner made from biomass material. 
Due to be launched in the second half of this 
year, the company’s Biomass toner contains 
30% renewable content made from palm oil. 
Because the biomass is carbon neutral, the new 
toner produces 30% less CO2 emissions than 
conventional toner. The toner will be available 
for use with a new Biomass series based on the 
FS-C2026MFP+, FS-C2126MFP+, FS-C2526MFP, 
FS-C2626MFP and FS-C5250DN. Kyocera says 
it is using palm oil certified by the Roundtable on 
Sustainable Palm Oil (RSPO), which was set up 
in 2004 to promote the sustainable cultivation 
of palm oil. Ricoh and Konica Minolta have also 
developed toner made with biomass content. 
www.kyoceradocumentsolutions.eu
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Business inkjets make their mark
Business inkjets bucked the trend in the first quarter of 2012 
with sales growth in the UK of 28.4%, against an overall market 
decline of 6.7% compared to the same period in 2011. This 
follows a year-on-year increase in business inkjet sales of 57.5% 
in Q4, 2011.

The latest IDC Worldwide Quarterly Hardcopy Peripherals Tracker 
reveals that other areas of the UK printer market were either flat 
(colour laser shipments) or in decline (mono laser shipments, down 
16.9%). 

Overall, the Western European hardcopy market saw a year-on-year 
decline of 12.1% in shipments and a 5.3% fall in revenue compared 
to a year ago, driven by a sharp fall in sales of consumer inkjets 
(down 16.6%). The business market (inkjet and laser) fell by 5.1%.

A Brother-sponsored study by 
the University of Hertfordshire 
show that when it comes 
to printing size really does 
matter, with participants 
declaring products and 
services to be 43% more 
likeable and 30% better value 
for money when viewing 
advertisements for them 
in A3. They also found A3 
advertisements to be 66% 
more memorable and 47% 
more impactful than A4.

Professor Wiseman said: 
“A3 obviously has more visual 
impact. But when you drill down, 

this visual impact translates into 
a psychological impact especially 
when it comes to memory. A 
relatively small increase in 
size from A4 to A3 has a large 

impact on memory and recall.”
He added that the effects 

might not be so pronounced 
going from A3 to A2. “It’s purely 
a gut feeling, but I think A3 is a 
kind of sweet spot. There is a 
big difference between A4 and 
A3, and as you go up in size, 

you might see the rate of 
improvement drop-off. 
I suspect if you go 
to really big sizes, 
larger might not be 
better,” he said.

The research 
carried out 
in February 
follows an earlier 
study looking at 

the impact of A3 in business 
presentations, which found 
that larger images were more 
persuasive, with audience 
members being 18% more 
likely to buy from a company 
presenting in A3.

Brother pioneered the market 
for affordable A3 inkjet MFPs. 
It launched its first A3 inkjet 
MFP in 2008 and now leads the 
entire A3 MFP market (inkjet 
and toner) with a market share 
of 20.9%. 

The years 2010-2011 saw 
a 63% year-on-year increase in 
shipments of A3 inkjet MFPs in 
EMEA. 
www.brother.co.uk

Big is beautiful and more memorable

Brother goes wireless
Labeller manufacturers continue to bring new 
capabilities to the labelling sector. Following 
Dymo’s launch of a colour touchscreen model, 
Brother has just brought out the industry’s first 
models with wireless and USB connectivity, the 
Brother QL-710W and the networkable QL-720NW. 
The latter features PT-Editor Lite LAN software 
which when installed on a network drive allows all 
users with access to it to print without the need for 
a full software and driver installation. Brother has 
also brought out the iPrint&Label app for printing 
labels from Apple and Android devices. With print 
speeds of up to 93 labels per minute and a built-in 
cutter, the new machines can print onto pre-sized 
labels for visitor badges, 
barcodes, CDs etc. or 
continuous paper 
and tape rolls up to 
2.4in wide. Brother 
increased its 
labeller sales by 
70% between 
2009/10 and 
2010/11.
www.brother.
co.uk/labelling
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Secure connection 
for HP Laserjets

Dell moves up a 
gear

Network specialist SEH has 
launched an integrated adapter 
for attaching HP LaserJet 
Enterprise series printers 
directly to fibre optic networks. 
The FC126 for Megabit fibre 
optics (100BaseFX) and 
FC1126 for Gigabit fibre optics 
(1000BaseFX) have been 
developed in co-operation 
with HP to meet the needs 
of organisations with high 
network security demands, 
such as government agencies, 
banks, police and defence 
organisations. All cabling is 
integrated into the printer and 
inaccessible from the outside, 
with the eavesdropping-proof 
fibre optic connection running 
right up to the printer. The 
interfaces are compatible with 
the HP LaserJet Enterprise 
Color M551, M601, M602 and 
M603.   
www.seh-technology.com

Dell is building on growing 
demand for its printers with the 
launch of five new colour and 
B&W laser printers for home 
offices and small and medium-
sized businesses. In Q1 2012, 
Dell bucked the trend in the 
printer industry by becoming 
the only Top 5 vendor (in the 
US) to increase shipments 
both sequentially (up 2% on 
Q4 2011) and year-on-year (up 
7% compared to Q1 2011), 
according to IDC WW Hardcopy 
Peripheral Tracker. In the UK, 
Dell is ranked 5th in total A4 
laser units, and fourth in unit 
share of the colour laser market. 
Its new devices include two new 
colour printers (the  C3760n/
C3760dn and C3765dnf) and 
three new mono devices (the 
B1160/B1160w, B1260dn and 
B1265dnf).   www.dell.co.uk

HP has an Inkling 
To coincide with the launch of the Universal 
Pictures film Dr. Seuss’ The Lorax, HP is 
encouraging consumers to make eco-
conscious choices when printing. Its Every 
Inkling Makes a Difference campaign 
urges printer users to choose responsibly 
sourced paper, energy-efficient printers and 
cartridges made with recycled plastics. 
HP says it has produced nearly 2 billion 
cartridges made from recycled plastic; 
used more than 100 million pounds of 
recycled plastic in its printers; 
and has improved the energy 
efficiency of ink and laser devices 
by 46% from 2005-2011, exceeding 
its original goal of a 40% reduction. 
www.hp.com/uk/lorax

At the recent unveiling of 
Brother’s 100ppm mono 
inkjet printer (see page 
10), Toshikazu Koike, global 
president and chairman of 
Brother Industries (Japan), 
would not be drawn on 
whether laser or inkjet is likely 
to dominate the future of 
office printing. 

This reticence speaks 
volumes about the growing 
significance of inkjet technology 
within the workplace, as 
companies like Lexmark, HP, 
Epson and Brother position 
A3 and A4 business inkjets as 
affordable alternatives to laser 
devices.

Another potentially significant 
player in office inkjet printing is 

Memjet, which has developed an 
A4 printhead with 70,400 inkjet 
nozzles delivering 1600 x 800 
dpi colour output at 60 pages 
per minute, or 12 inches per 
second. 

As well as applications 
in large format, digital and 
industrial printing, Memjet 
technology is used in office 
devices from Lenovo (in China), 
LG, Lomond and, in the future, 
Toshiba TEC. 

The latter has just announced 
a partnership with Memjet to 
develop a 60ppm MFP based on 
Memjet’s printhead, controller, 
software and ink, whilst also 
exploring possible applications 
of Memjet technology for labels 
and logistics printing.

Lomond, which was the 
first to bring an office 
device to market in the 
form of the Evojet Office, 
has announced plans to 
launch a Memjet-based MFP in 
Q3, the Evojet Office Pro, along 
with a new design of printer, 
the Evojet Office 2, with a larger 
manual feed tray and other 
improvements.

An interesting feature of 
Lomond’s devices is that they 
are designed to be used with 
the first OEM-authorised refilling 
program that is claimed to be 
40% cheaper than the cost of a 
new ink tank.
www.memjet.com
www.evojet-direct.co.uk

Tide turns in favour of ink 
Further evidence of the revival of inkjet 
printing in offices comes from a survey of 
534 European office workers by Lexmark 
in which six out 10 participants disagreed 
with the statement that ‘inkjet printers are 
more suitable for consumers and laser 
printers for business’. Almost half of these 
(45%) said that the printing technology used 
was irrelevant and what mattered was the 
functionality and qualities of devices and 
whether they met key requirements.

Memjet makes further inroads into 
office printing

Lexmark’s Office Edge all-in-one business inkjets 
combine the virtues of inkjet printers, such as 
colour quality and low acquisition costs, with the 
key laser attributes of robustness and enterprise 
compatibility.
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Fujitsu and Océ printing 
technology are helping HM 
Revenue & Customs (HMRC) 
save millions of pounds on 
the output of letters for UK 
taxpayers. 

As material subcontractor 
to Capgemini in the Aspire 
Partnership, which provides 
HMRC with IT services, Fujitsu 
is responsible for printing  more 
than 500 million A4 pages for 
HMRC every year. To handle 
the work, it has invested in 
three Océ JetStream inkjet 
colour production systems at its 

Warrington and Shipley  
print sites. 

The combination of Océ’s 
digital printing technology and 
Océ PRISMA software removes 
the need to use pre-printed 
documents that can take up 
to 6 weeks to be delivered. 
Instead, each document is 
personalised on a white sheet 
of paper cut directly from a 
paper reel fed directly into the 
Océ JetStream printer.

The integrity of each printed 
page is assured by extra OCR 
cameras on the production 

printing systems that read special 
pre-composed code lines.

Fujitsu Production Manager 
Darryl Hyde said: “The real 
desire has been to simplify the 
supply chain and the amount of 
pre-printed stationery and to cut 
down costs in providing a fully in-
line solution that provides 100% 
integrity and security. Previously 
we had over 100 different pre-
printed stationery types – now we 
literally start with a white sheet.”

He added: “Over the three 
years of the contract we will 
print over 1.6 billion images on 
white paper on over 1 billion 
sheets of A4 paper. The new 
system of printing has removed 
the need to pre-print on over 
14,600 rolls of paper weighing 
over 6,200 tonnes as well as 
the need for over 250 additional 
lorry journeys, which equates 
to 50,000 less road miles. This 
is contributing significantly to 
HMRC’s 10% carbon emissions 
reduction target.”

This year marks the 20th 
anniversary of Kyocera’s 
ECOSYS printing technology 
which continues to 
provide an economical and 
environmentally responsible 
alternative to the razor/
razor blade model employed 
by other manufacturers. 
Instead of charging very 
little for hardware and a lot 
for supplies, Kyocera aims 
to set a realistic price for its 
printers and a low cost for 
consumables.

What makes ECOSYS 
different is the use of long-life 
drums designed to last for 
the lifetime of the machine. 
Because the only consumable 
that needs replacing is toner, 
running costs are much lower 
than on printers that use all-
in-one cartridges containing 
the toner and drum. This 
system also results in less 
waste – as much as 85% less 
during the life of a printer – as 
a Kyocera toner cartridge has 

four components compared to 
more than 60 in some all-in-one 
cartridges.

In 1992, the ECOSYS 
proposition was hard to sell, 
except in eco-aware Germany, 
as buyers were in thrall to low 
purchase prices and rarely 
looked at the total cost of 
ownership. This is no longer the 
case and today the economic 
climate and growing focus on 
sustainability has made ECOSYS 
more relevant than ever.

Transform 2012
October 9-10, 
Twickenham Stadium, 
London
This October, Photizo Group 
brings its European Managed 
Print Services conference 
to London. Transform 
2012 is the premier MPS 
event for vendors, the 
channel and end users 
and the place to hear the 
latest market trends, case 
studies, transformation 
success stories and 
research and analysis. An 
added attraction this year 
is a keynote address by 
Sir Clive Woodward, World 
Cup winning England Rugby 
coach and director of sports 
for the British Olympic 
Association.
www.photizogroup.com/
europe2012

Océ saves the taxman millions

20 years of ECOSYS

ECOSYS more relevant than 
ever: the FS-1500 launched in 
1992 (below) and its modern 
equivalent, the FS-1320 (top).

Diary Date

In brief
End-to-end solution
Giving organisations the 
opportunity to source all 
of their document-related 
needs from a single supplier, 
Capita has launched a 
complete suite of document-
related services including 
consulting; managed print 
services (including print 
room); hybrid mail; bulk 
transactional print and 
mail; e-delivery (SMS, 
email); scanning; archive 
and retrieval; and data 
analytics and reporting. 
David Lockie, a divisional 
managing director at Capita, 
said: “We are currently 
working with Blackburn and 
Darwen Borough Council 
to provide a complete 
end-to-end solution, from 
document creation and 
storage to data analysis 
and distribution. We are 
looking to achieve around 
17% reduction in total print 
costs for the council while 
taking a holistic approach 
to their print requirements. 
These requirements include 
general office, bulk printing 
and mailing in an all-in-one 
solution.”
www.capita.co.uk

MPS award
Kyocera Document Solutions 
has won a Managed Print 
Services Association (MPSA) 
Leadership Award for best 
practices in recognition of 
its methodology and strong 
client relationships. Graham 
Cox, sales director of Kyocera 
Document Solutions, 
said: “We’re delighted to 
have the MPSA validate 
our MDS methodology 
as industry-leading best 
practice globally. Our MDS 
methodology, flexible 
approach and dedicated, 
expert teams mean that our 
clients know they will get 
the best possible solution 
for their business along 
with unbeatable levels of 
customer service when they 
work with Kyocera.”

Saving millions of pounds for 
UK taxpayers: Darryl Hyde 
with a third Océ JetStream at 
the Fujitsu site where work 
is done for HM Revenue & 
Customs.
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Brother 5-year Plan

A demonstration of Brother’s 
new 100 pages per minute 
inkjet printer was the highlight 
of a pan-European event held 
in Berlin, at which the office 
technology company unveiled 
its growth strategy for the 
next five years.   

The ‘world’s fastest mono 
inkjet printer’ still has a few 
glitches to be ironed out – it was 
shown printing simplex only – 
but Brother is confident it will be 
ready for launch within the next 
12 months.

With print speeds 58% faster 
than desktop laser printers, 
laser quality output, automatic 
two-sided printing, 50% lower 
energy consumption than high 
end lasers and a low total cost 
of ownership, the printer is being 
launched at a time of renewed 
interest in inkjet technology for 
office applications and managed 
print services.

Within the broader context 
of Brother’s five year strategy, 
this flagship product reflects 
two key themes, a move into the 
enterprise space and greater 
diversification within Brother’s 
printer offering, as the company 
leverages its ownership of laser, 
LED, inkjet and thermal printing 
technologies. 

Brother’s focus on 
diversification is not confined 
to print but extends to the 
development of new product 

Turning a page
areas, such as scanners and 
cloud-based services.

Back to Growth
Under the strapline ‘Back to 
Growth’, Brother aims to double 
sales to 1000 billion yen by 
2021, with an interim target 
of 750 billion yen by 2015 – 
nominally 50% higher than 
the 492 billion yen turnover 
achieved in 2011. 

This appears daunting, but 
as Toshikazu Koike, global 
president and chairman of 
Brother Industries (Japan), 
pointed out, if figures are 
adjusted to take into account the 
projected exchange rate in 2015 
(1 Euro = 100 yen), today’s sales 
are equivalent to 600 billion yen 
i.e. only 150 billion yen short of 
the 2015 target.

Printers & Solutions
Brother plans to increase 
sales of its Printer & Solutions 
business, which currently 
accounts for 65% of company 
turnover, by developing new 
markets for print technology and 
by expanding into the enterprise 
sector with faster machines and 
integrated print solutions. 

Having had a big impact 
in the labeller and A3 inkjet 
printing markets, Brother is 
turning its attention to the fast 
growing mobile printing sector 
with the launch of the RJ series 
of 4in thermal printers for 
field-based applications such as 
ticketing, labels and receipts. 
These robust printers (and 
accessories such as car 
mounts and card readers) 
join the company’s existing 
series of portable A4 printers for 

mobile sales people.

Enterprise solutions
To date, Brother 
has focused on the 
SME sector, but the 
development of faster 
printers (e.g. the 
40ppm HL6180DW and 
38ppm HL5400 series) 
and a new Brother 
Solutions Interface 
that allows printers 
to be integrated into 
applications from 

Brother is expanding 
into new product areas 
as it attempts to 
reduce its dependency 
on office print

Brother and third parties mean it 
is now in a position to meet the 
needs of larger customers.

One of the first such 
solutions, available exclusively 
from Brother in Europe, is the 
b-guard cost management, 
secure and pull printing 
application, which helps 
businesses reduce waste, cut 
costs and improve document 
security. Operated by Windows 
log-in, PIN or card-based 
authentication, it includes 
features useful for today’s more 
mobile workers, such as the 
ability to submit a print job by 
email. When linked to Active 
Directory, it can also be used to 
scan documents straight to the 
user’s email address – a good 
way of supporting scanning to 
mobile devices.

Because b-guard is vendor-
independent, it can be used 
across an organisation’s 
entire printer fleet including 
departmental A3 MFPs from 
other manufacturers. 

Diversification
As well as developing existing 
product areas, Brother has 
set up a new Network Imaging 
Device division to address 
markets complementary to 
office printing.

Its products include Brother’s 
first range of single function 
desktop and network scanners, 
offering features such as duplex 
colour scanning, automatic 
document feeders, touchscreen 
controls, wireless networking 

and the ability to scan directly to 
cloud-based services including 
Brother Online.

Brother Online is a brand 
new portal that provides two-way 
communication between end 
users’ cloud-enabled computing 
devices, printers and scanners 
and cloud-based services from 
Brother and third parties. 

One of the first of these 
is Brother’s OmniJoin web 
conferencing solution derived 
from its acquisition of Nefsis. 
Available this summer, OmniJoin 
combines web conferencing 
tools, such as application 
sharing, screen sharing, VoIP, 
chat and presence, with cloud 
storage of documents and 
video that makes it easy for 
participants to share (and print) 
content.

AirScouter 
Another offering from this 
division is the futuristic 
AirScouter. Mounted on a pair of 
glasses and connected wirelessly 
to an iPad or iPhone, this small 
box displays a 2D or 3D image 
that the wearer can view while 
carrying out other tasks. It also 
incorporates a camera so that 
colleagues off-site can see what 
the wearer sees.

Unlike consumer-oriented 
Google Glasses, Brother is 
positioning Airscouter as a 
business tool suitable for 
integration into industrial 
applications, such as 
manufacturing or servicing and 
support. Examples given by 
Brother were of an assembly 
line worker who could follow a 
video demonstration of how to 
assemble a particular item; and 
a service engineer who could 
examine a fault remotely and 
advise the on-site engineer how 
to resolve it.
www.brother.co.uk.

RJ Series Mobile Printer

Brother HL6180DW

AirScouter

Mobile Scanner
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  GET MAXIMUM  
PERFORMANCE,

  FROM MINIMUM 
FOOTPRINT.

  INCREASE YOUR  
EFFICIENCY.

Our new A3 e-STUDIO MFPs enable 

you to expand your print capabilities and 

enhance your document workflow. Expect 

the performance and quality only a Toshiba 

colour system can offer. From clever 

finishing options to total document security 

– they leave nothing to be desired. 

 

So if you are looking for true performance, 

with larger brains and a smaller body, then 

our new MFPs are the perfect match for 

your business needs.  

The new e-STUDIO2550CSE series 

Expect more than meets the eye.

www.toshibatec.co.uk/2550CSE

SMALL BUT MIGHTY
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HP Innovation

Printer companies like to 
talk about the evolution 
from hardware to software 
solutions, but HP still knows 
the importance of product. 
Speaking at the unveiling of 
10 new LaserJets and two new 
solutions at the company’s 
EMEA HQ in Barcelona, Vincent 
Vanderpoel, vice president of 
IPG Laserjet and Enterprise 
Solutions EMEA, said: “We 
are still very much a product 
company. We need innovation 
at this level.”

Recent examples include 
Smart Install, which removes 
the need for installation CDs; 
built-in wireless connectivity 
including WiFi Direct; HP ePrint 
driverless printing; auto on/off, 
which HP claims “can reduce 
energy consumption by 60-70% 
compared to some competitors”; 
and large colour touchscreens 
that give users of web-enabled 
printers one-touch access to 
time-saving apps.

All these features are evident 
in the first 10 printers launched 
in what Robert Dinkelacker, 
Product Marketing Manager for 
IPG EMEA, said would be HP’s 
“biggest year of introductions 
for many years” (see panel for 
product details).

Another recent example is 
HP’s TopShot scanner introduced 
last year to meet the needs of 
people who sell small items 
online. The camera head that 
rises above the scanning platform 
captures high quality images of 
3D objects and automatically 
removes the background. It 
can do this separately for three 
different objects placed on the 
platen at the same time. 

There is nothing as eye-
catching as TopShot in the latest 
tranche of HP printers – with 
the possible exception of the 
HP Officejet 150 Mobile All-in-
One, the world’s first portable 
MFP – but the accumulation of 
recent improvements brings real 
benefits to customers.

Essential viewing 
HP underlines the importance of innovation as it refreshes its 
LaserJet portfolio with larger touchscreens that make it easier 
for users to interact with time-saving printer apps

Print Solutions
So, too, do the company’s new 
print solutions – HP Imaging and 
Printing Security Centre and HP 
Access Control (AC).

HP Imaging and Printing 
Security Centre addresses 
the complexity of maintaining 
consistent security settings 
across fleets of hundreds, 
thousands or tens of thousands 
of devices by defining optimum 
settings relating to network and 
data security and automatically 
checking that all printers on the 
network are compliant. If any 
settings have been changed, 
the HP Security Centre can be 
programmed to over-ride them 
and revert to the original settings.

The software covers every 
aspect of the process (defining 
security settings, adding 
devices, assessing compliance, 
remediation and reporting) 
and is designed to be easy to 
use. It comes with the HP Best 
Practice policy built-in and will 
advise administrators of the 
impact of any changes on other 
security settings, grading the 
effectiveness of adjustments with 
colour-coded smiley faces.

HP’s other new solution, HP 
Access Control, addresses the 
security of printed documents by 
requiring users to authenticate 
themselves by PIN code, 
Windows log-in or card/badge 
at a device to release a print 
job. The server-based solution 

includes HP Mobile Release 
software that lets users view 
and release print jobs via their 
smartphone by scanning a 
barcode or QR code displayed on 
the device they want to print to.

HP Access Control Express 
for SMEs provides PIN release 
and HP Mobile Release; HP AC 
Professional adds card release, 
usage controls and print rules 
so that web pages are always 
printed in mono, for example.

There is no doubt that printer 
solutions are becoming ever 
more important, as businesses 
seek to gain control over print 
costs and streamline business 
processes. However, the need to 
integrate apps and solutions into 
existing workflows and provide 
office-based and mobile workers 
with an easy way to interact with 
them means that innovation 
at the hardware level remains 
essential.

M401 &  
M575 (right)

New for 2012
HP Officejet 150 Mobile All-
in-One. The ideal companion for 
mobile salespeople who might 
need to print, copy and scan on 
the go. Key features include built-
in Bluetooth and a lithium-ion 
battery that can print up to 500 
pages on a single charge.

HP LaserJet 400 Series. 
This series includes HP’s 
first web-connected mono 
laser printer and MFP to have 
touchscreens for easy access to 
apps and functions, the 33ppm 
HP LaserJet Pro 400 M401 
(printer) and HP LaserJet Pro 
400 MFP M425 (MFP). The MFP 
also has a time-saving dual-head 
scanner that can scan both 
sides of a page in a single pass 
and an energy-saving EcoSmart 
Console that can be set-up so 
that the scanner goes into ready 
mode only when paper is put 
on the platen or in the ADF. The 
400 series also includes the HP 
LaserJet Pro 400 Colour MFP 
M475dn and HP LaserJet Pro 
400 Colour MFP M475dw.

HP LaserJet 500 Series. 
This series of enterprise MFPs 
includes the HP LaserJet 
Enterprise 500 colour MFP 
M575 and the mono HP 
LaserJet Enterprise 500 MFP 
M525. The 40ppm devices 
have large 20.32cm full colour 
touchscreens and the ability to 
scroll through scan previews, 
reorder or delete scans, add 
pages or change the format 
(portrait or landscape). The 
touchscreen also gives access 
to HP Quick Sets, a series of 
automated workflows that can 
be activated with just two clicks. 
Another first on these devices 
are encrypted hard drives as 
standard. 
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advertorial

EFI has recently launched 
Fiery Dashbaord, a cloud-
based service that enables 
owners and production 
managers to easily and 
quickly analyze their 
operations and make better 
business decisions. Fiery 
Dashboard provides 24/7 
access to real-time production 
data from any Internet 
browser, including mobile 
phones and tablets. 

“From printer uptime and 
utilization to media use and 
paper jams, as well as a host 
of other metrics, now print 
shop owners and managers 
can take better control of their 
operation with our cloud-based 
Fiery Dashboard service,” said 

EFI Launches  
Fiery Dashboard  
Cloud-Based Service

John Henze, vice president of 
Fiery marketing at EFI. “Users 
don’t have to be onsite to stay 
on top of their operations, and 
don’t need to stop the presses 
to get the information necessary 
to make the right, data-driven 
business decisions.”

With Fiery Dashboard, 
managers can collect a vast 
amount of production-level 
data to monitor and measure 
what is most important to them. 
The dashboard view can be 
customized to focus on specific 
printers or groups of printers, 
define targets for engine 
utilization, or choose different 
date ranges to measure daily, 
weekly, quarterly or even annual 
growth. Managers can easily see 
engine utilization and status, 

jobs and pages printed by media 
and the split between colour 
and black and white. There are 
also a range of metrics that 
identify the source of production 
inefficiencies, from job errors 
and cancellations to paper jams. 
Fiery Dashboard also presents 
system status such as when 
engines need calibration to 
ensure colour consistency in 
addition to identifying current 
level of software updates.

Owners and managers can 
compare these metrics between 
any or all Fiery Driven™ printers 
in the shop/office to understand 

Print Managers 
Now Have 24/7 
Anywhere, Anytime 
Access to Business 
Information

relative engine productivity 
to more efficiently leverage 
resources across any business. 
For instance, an owner may 
want to track black & white 
pages printed on a colour device 
to help determine if it makes 
more sense to purchase a 
dedicated black & white printer. 
Another example enables 
managers to compare printer 
utilization to help balance 
workload and optimize time 
shifts and schedules.

Fiery Dashboard is available 
now. For more information about 
EFI, visit www.efi.com

Fiery Dashboard data flows directly from your 
Fiery controller to the internet giving you access 
to view production data wherever you are.

Print Facility

Printer 1

Production  
Manager 2

Production  
Manager 1

Printer 2

Printer 3

Fiery  
Dashboard
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Cover Story

The desire to save money, 
meet carbon reduction targets 
and improve document 
processes is encouraging 
businesses of all sizes to slash 
the amount of paper they 
use. It is now commonplace 
for organisations to boast of 
cutting paper consumption 
by 30-40%, often as part of a 
managed print service.

On the face of it, such savings 
suggest that paper is being 
driven out of businesses as 
organisations adopt paperless 
workflows and, instead of 
printing, use tablet computers 
and smartphones to access 
documents stored in the cloud. 
But when you look more closely 
at how the savings are achieved, 
a different picture emerges.

Certainly there are 
organisations that are changing 
from paper-based to electronic 
workflows, but in most cases 
savings come from enforcing 
two-sided (duplex) printing and 
monitoring and controlling device 
usage to prevent unnecessary 
printing, rather than from 
implementing 100% digital 
processes.

For evidence, you need look 
no further than a December 
2011 study by IDC of worldwide 
page volumes from hardcopy 
digital devices. This shows that 

Sign and Save
Tony McCool explains how electronic signatures 
can help businesses save paper, time and money.

page volumes in Western Europe 
fell in 2010, but only by 1% 
compared to 2009 figures, and 
that they are continuing to go 
up in other parts of the EMEA 
region, rising by 14% in Central 
and Eastern Europe, the Middle 
East and Africa (CEMA). 

“In total, almost three billion 
pages were printed every day 
in EMEA,” commented Ilona 
Stankeova, research director 
of Imaging & Hardcopy Devices 
Research and Document 
Solutions, IDC CEMA. “If we lay 
down the pages printed daily in 
EMEA one after another, they 
would reach the moon and back, 
or cover an area of 18 soccer 
pitches every minute.”

In other words, businesses 
are still awash with paper. But 
you probably knew that! 

Big impact
The big question is why aren’t 
businesses doing more to 
eradicate paper from their 
processes.

Often, the answer is ‘I print 
so that I can add my signature 
to a document’. The signing of 
documents is an essential part 
of many business processes and 
one that has huge ramifications 
for staff productivity, business 
efficiency, document costs and 
carbon emissions. 

As an individual, you may 

have first hand experience of the 
inconvenience of having to add 
a handwritten signature to an 
electronic document. First you 
have to print the document, then 
sign it and finally scan it back in 
to return it by fax or email. Even 
if you have the right equipment 
by your side, all this takes time.

Now imagine what sort of 
delays such a workflow can add 
to everyday business processes 
that involve thousands of people 
or require the signatures of many 
different individuals. Consider 
these real-life examples:
n A construction company 
requires sub-contractors to 
send in signed timesheets and 
expenses claims every Friday. 
They have to print the forms, 
sign them and then either fax 
or scan and e-mail the hard 
copies. Because many of the 
forms are returned as faxes, this 
process involves mountains of 
paperwork, creates delays and 
frequently results in lost forms.

n A local authority requires 
certain purchase orders to 
be authorised by 10 or more 
managers, each of whom has to 
add their signature. Each person 
in the chain prints the PO, adds 
their signature, scans it back 
in and forwards it to the next 
person who then does exactly 
the same.
n A supplier to the MoD has a 
whole department that does 
nothing but work on tender 
documents, many of which are 
50 pages or more in length. 
Under the existing process, each 
page of a tender document 
is printed, signed and then 
scanned back in.
n A company that handles 
consumer finance agreements 
for a furniture store sends 
signed hard copy documents to 
underwriters for approval. This is 
a slow process and an expensive 
one as there is a cost associated 
with the printing of requests that 
are declined.

A better way 
What all these examples 
have in common is the need 
to convert digital documents 
into hard copies in order to 
add a signature. This is time-
consuming, expensive and, with 
electronic signature technology, 
completely unnecessary. 

Instead of printing, Wacom’s 
signature tablets let users add 
certified, handwritten electronic 
signatures to digital documents 
in completely paperless 
workflows that eliminate the 
processing and storage costs 
associated with hard copies.
n One Wacom customer, 
the German bank Berliner 
Sparkasse, has calculated that 
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the average saving for each 
document that doesn’t need to 
be processed manually is 1.5 
euros. 
n The Spanish savings bank, 
the Confederación Española de 
Cajas de Ahorros (CECA), saved 
30 million euros in one year, 
or 3 cents for every piece of 
paper, by using digital signatures 
for money transfers, current 
account openings, credit card 
transactions and deposit slips.
n The Austrian mobile network 
operator, Mobilkom Austria, 
is saving 1.5 million sheets 
of paper and 24,000 toner 
cartridges each year by 
integrating digital signatures into 
its mobile phone contracts.
n The Hilton Hotel in Milan 
has reduced check-in times 
by 80%, saved paper and 
improved customer service by 
implementing a digital check-
in procedure for the 10,000 
bookings it takes each month.
n The Berlin State Authority 
for Citizens and Regulatory 
Affairs, which is responsible for 
issuing new German ID cards to 
residents of Berlin, expects to 
save 16 million pieces of paper 
over a 10-year period, by using 
electronic signatures on the 
350,000-400,000 applications it 
handles each year. 

Complete confidence
These examples from large 
enterprises (we have many 
more smaller customers that 
use electronic signatures on 
invoices, purchase orders, 
expenses forms, HR documents 
and other everyday business 
documents) clearly demonstrate 
the confidence organisations 
with the most stringent 

compliance requirements have 
in the security of e-signatures.

In this area, Wacom pen and 
tablet technology has a clear 
advantage over other signature 
capture solutions such as iPads 
or the handheld devices used by 
delivery companies.

Not only are Wacom tablets 
purpose-built for the task, 
with large durable screens 
and tethered pens, they also 
record a pen’s X/Y co-ordinates 
and the speed and pressure 
used when signing. In this 
way they create an individual 
biometric signature profile of 
signatories for verification and 
authentication that makes fraud 
next to impossible. This level of 
assurance isn’t possible with 
devices, like those mentioned 
above, that aren’t pressure-
sensitive and capture only one 
thickness of line i.e. just an 
image of a signature

Moreover, unlike copying 
and pasting a scanned image 
of a handwritten signature, our 
electronic signatures are time 
and date-stamped and can’t 
be removed from a document 
or altered in any way once they 
have been saved.

How it works
Electronic signature technology 
can be integrated into enterprise 

digital 
workflows, 
like the 
examples 
above, in 
which case Wacom will work 
with software developers and 
integrators to implement it, or it 
can be deployed on an ad hoc 
basis whenever there is a need 
to add a signature to a digital 
document. 

To meet the needs of ad hoc 
users and small and medium-
sized businesses, Wacom 
recently launched its sign&save 
off-the-shelf solution that 
bundles a Wacom tablet (either 
the STU-300 or large screen STU-
500) with Wacom sign I pro PDF 
electronic signature software 
developed by a Frome-based 
software company acquired by 
Wacom. 

Costing 150 to 250 euros 
depending on the tablet size 
selected, sign&save makes it 
easy for small and medium-sized 
businesses to add electronic 
signatures to documents and 
save them as secure PDFs. 

To sign a Word document, for 
example, go to File/Print, select 
sign | pro PDF as the printer 
and click print. This loads the 
software, which renders the 
Word document in a separate 
window. Clicking on the pen 
image at the top of the screen 
brings up a box. Place this where 
you want the signature to go, 
sign the tablet with the tethered 
pen, confirm that you are happy 
with it and the software will add 
your signature to the document. 

Clicking Save, saves the file as a 
PDF, which you can then email 
or print.

Growing acceptance
Europe is still more advanced 
than the UK in its use of 
electronic signatures, but this 
is changing as the legitimacy of 
e-signatures becomes accepted. 

Earlier this year, the 
Department for Education and 
Skills announced that from 
May 31 it would accept digital 
documentation in a complete 
workflow and we expect other UK 
Government bodies and the NHS 
to follow their lead as they seek 
ways to cut costs and improve 
efficiency. This should lead to 
greater take-up amongst small 
businesses as they follow the 
example set by the public sector.

Wacom’s technology also 
has much to offer financial 
organisations eager to avoid 
a repeat of recent mis-selling 
scandals. A digital workflow 
has the potential to be more 
secure than a paper-based one, 
especially if electronic signatures 
are used at defined stages to 
confirm that a salesman has 
explained relevant clauses and 
conditions to the customer. 

Ultimately, any business 
that has a desire to save time 
and money should consider 
using handwritten electronic 
signatures instead of printing 
documents just so that they 
can be signed. The affordability 
and security of solutions like 
sign&save are such that it 
makes no sense to keep printing, 
handling and storing millions of 
sheets of paper when you can do 
everything on-screen.

Tony McCool is Business 
Development Manager for UK & 
Benelux of Wacom. He can be 
contacted on 01442 275322 
or by email at tony.mccool@
wacom.eu.

The signing of documents 
is an essential part of many 
business processes and one 
that has huge ramifications 
for staff productivity, 
business efficiency, document 
costs and carbon emissions. 

http://signature.wacom.eu
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MFPs

Two years after entering the 
A3 workgroup MFP market, 
Samsung has introduced its 
second generation devices 
plus a new range of A4 colour 
MFPs. 

Samsung expects the new 
A3 and A4 models – 11 series 
in all – to strengthen its position 
in the business sector and the 
all-important managed print 
services market, whilst also 
helping it to achieve Number 
One position in the A4 laser 
market. Samsung is currently 
Number 2 in Europe overall and 
Number 1 in Germany and Italy.

In Europe, but not yet in 
the UK, Samsung has also 
introduced an inkjet printer 
through a collaboration with 
Kodak. Samsung senior vice 
president of IT Solutions Joosang 
Eun said Samsung would 
continue to monitor this market.

“We have recently launched 
an inkjet printer which has 
been co-launched together with 
Kodak. Last May we introduced 
the product in Germany and 
soon we are launching in Italy 
and France. Inkjet is not our 
primary area of focus, but we 
are observing what kind of a 
reaction in that market our 
collaboration with Kodak has,” 
he said.

For the moment, Samsung’s 
main focus will be on its A4 and 
A3 laser printers.

Seven eleven

A3 MFPs
The new A3 models – the 
CLX-9201/9251/9301 
colour copiers (20, 25 
and 30 ppm) and the SCX-
8123/8128/8230/8240 mono 
devices – include a number of 
features that draw on Samsung’s 
leadership in semiconductors 
and display technologies, notably 
a new all-in-one board and a 
smartphone-like, fingerswipe 
touchscreen interface with 
40 short-cuts to access key 
operations and a useful keyword 
search. The ability to change 
the order of scan previews won’t 
be available before the next 
firmware upgrade.

Commenting on the new 
board design, Joosang Eun said: 
“Printing devices require many 
chips and many boards. We 
used to have seven chips and 
nine boards. But we have now 
reduced that to one chip and 
one board. This lets us reduce 
the number of components, 
reduce the failure rate and 
reduce power consumption.” 

When in sleep mode, 
Samsung A3 devices consume 
only 0.189kWh – a 60% 
reduction in power compared 
to conventional A3 copiers. 
They also consume less power 
in operation thanks to energy-
saving features like white LED 
scanners that also generate less 
heat and noise. 

Another first for the copier 
world, says Samsung, is the 
use of a 1GHz Dual Core CPU 
that enables its new MFPs to 
operate 1.5 times faster than 
conventional 1GHz CPU devices. 
They are able to operate at 
such high speeds because 
Dual Core processors work on 
the same task simultaneously, 
whereas Dual processors can 
only work on separate tasks 
simultaneously.

Embedded Rendering Engine 
for Clean Pages (ReCP) image 
enhancing technology makes 
use of the high processing 
speeds to deliver enhanced 
colour print quality with sharp 
edges, thin lines and true 1200 
x 1200 dpi resolution.

To meet the needs of 
corporate customers and MPS 
engagements, Samsung has 
tightly integrated its hardware 
and software platform, 
providing embedded versions 
of its own solutions including 
SyncThru (device management), 
SmartThru (document capture 
and routing software) and 
SecuThru Lite (authentication 
and secure release printing). 

It is also continuing to 
expand support for third party 
applications via its Open 
Extensibility Platform (OXP), 
including eCopy, Ringdale, 
Safecom, Kofax and an 
embedded version of Genius 
Bytes’ My MFP, which makes it 
possible to customise workflows 
and MFP functionality for each 
individual user.

Samsung is introducing 11 new A4 and A3 printer 
series, including seven new colour A4 models, 
as it strengthens its B2B portfolio in a push to 
become the Number One laser printer supplier.

Colour A4 devices
Samsung’s seven new series of 
A4 colour printers and MFPs, with 
print speeds ranging from 18 to 
48ppm, boast some of the same 
features as the A3 machines 
including a smartphone-like 
touchscreen display (4.3 inches 
compared to 7 inches on the A3 
devices); ReCP image enhancing 
technology; and Dual Core CPUs 
and an all-in-one board on the 
super-fast CLX-8600 series of A4 
colour copiers, the world’s fastest 
A4 colour printer.

The other A4 devices – the 
CLP-360, CLX-3300, CLP-415, 
CLX-4195, CLP-680 and CLX-
6260 – have Dual CPUs.

Its new A3 and A4 devices 
strengthen Samsung’s position 
in the B2B market and come 
with a number of features 
designed to appeal to cost-
conscious SMEs including 
Samsung’s award-winning Eco 
Driver and the Easy Mobile Print 
app for printing from Android, 
Windows and iOS smartphones.

For more information on the  
new products, please visit  
www.samsung.com.
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Oki Growth Plans

A revitalised Oki is putting last year’s 
difficulties behind it with a refreshed printer 
range and ambitious growth plans 

Oki at the double

Oki has announced “medium 
term” plans to double printer 
sales in EMEA – already the 
company’s most important 
region, accounting for 50% of 
sales. Much of this growth will 
come from new and expanding 
markets, but Oki also plans 
to increase sales in mature 
regions, such as the UK, 
through an expanded product 
range and greater focus on 
solutions and services.

Like other Japanese 
companies, Oki had a difficult 
2011. The disruption caused by 
the earthquake and tsunami was 
compounded by severe flooding 
in Thailand that forced Oki to 
suspend operations at its printer 
manufacturing plant in Ayutthaya 
Province.

Since then, Oki has 
overhauled its manufacturing 
capability, building in greater 
tolerance, extending the 
geographic base of its supply 
chain and expanding production 
capacity by 140%. 

More recently, it has unveiled 
a ‘Print Smart’ strategy to 
promote printing products based 
on Oki’s LED print technology, 

first developed in 1981. At the 
unveiling of the strategy, Takao 
Hiramoto, president of Oki 
Data Corporation, emphasised 
that LED remains an important 
area of innovation and product 
differentiation for the company 
and its customers.

“LED has many advantages 
over laser print technology,” he 
explained. “The fixed LED head 
is a simpler mechanism for 
easier maintenance, with high 
resolutions and fast print speeds. 
It is about half the size of a laser 
engine and the flat paper path 
allows more versatile media 
handling.”

In particular, the compact 
design of Oki printers, their 
durability (they come with three-
year warranties) and their ability 
to handle a wide range of media 
enable small and medium-sized 
businesses to cut costs and 
improve productivity by producing 
marketing material in-house. 

Customer benefits
One company already doing this 
is Citroen Scandinavia, which 
sells cars in Denmark, Norway 
and Sweden. It used to produce 

point of sale material centrally 
for distribution to its 175 local 
resellers, a process that was 
slow – new promotional displays 
could take anything from five 
days to five weeks to produce 
– and costly, with distribution 
accounting for 50% of total costs.

Citroen Scandinavia has now 
replaced this process with a 
web-based design solution that 
allows its local resellers to design 
and customise banners, outdoor 
signs, window stickers, posters 
etc. online and print them locally 
on an Oki printer. As well as 
saving time and money, the new 
system lets resellers respond 
to local sales opportunities 
instantly.

Another customer benefiting 
from Oki printers’ media flexibility 
is Waitrose. It recently brought 
the production of polyester 
shelf-labels for freezer cabinets 
in-house saving £1 million a 
year. Instead of outsourcing 
the production of these labels, 
Waitrose now prints them 
centrally on four Oki ES9410 A3 
colour printers.

Expanded range
In order to meet the diverse 
printing needs of enterprise and 
SME customers, Oki is continuing 
to expand its product range (see 
box) and introduce new software 
and services, including secure 
printing. 

A foreign device interface 
on the C831/41 colour printers 
(optional on the MB491 mono 
MFP) allows users to release 
print jobs using a card. This 
option is particularly suitable 
for larger businesses that might 
already use cards for access 

control and for businesses 
that mandate card release as 
a means of controlling and 
auditing printer usage.

For smaller businesses or 
ones that simply want to offer 
the option of secure output on 
shared devices, Oki offers PIN 
release through the print driver. 
Available on all Oki devices that 
have built-in hard disks or the 
ability to accommodate a Secure 
Digital High Capacity (SDHC) 
memory card, the Secure Print 
option holds a print job in the 
selected printer’s memory until 
the user enters their PIN.

Additional features include 
Encrypted Secure Print that 
provides an extra layer of 
security by encrypting files before 
they are sent to a printer; and 
the secure erasure of documents 
once they have been printed or 
after a user-defined period if not 
released. 

Managed Print Services
Another focus for Oki is managed 
print services (see the summer 
edition of PrintIT’s sister 
publication Sustainable Times 
for a write-up of its MPS for 
Defra). 

Terry Laidlaw, managing 
director EMEA of Oki Europe Ltd, 
said: “The end user must have 
the right to choose how he wants 
print output delivered to him. He 
must be able to buy hardware 
or, if he prefers, say ‘Print is very 
important to me and I want the 
confidence that someone else 
is going to come in and keep my 
printers working’. We are able 
to come in and give them that 
confidence.”
www.oki.co.uk

2012 New Product Highlights

For the micro and small business: 
•  B401 A4 mono printer: a lower entry price for automatic 

duplex;
•  MB441 and MB451 mono MFPs: automatic double-sided 

copying as standard; 
• C300 range of compact A4 colour printers;
• C822 series ultra compact A3 colour printer. 

For the small to medium-sized workgroup: 
•  C500 Series A4 colour printers: automatic duplex, PCL and 

network capability, high yield consumables;
•  M461, M471/MB471w A4 mono MFP: double-sided scanning, 

copying and faxing;
• MC352dn, MC362dn, MC562dn A4 colour MFP;
•  C831 ultra compact A3 colour printer: the world’s smallest A3 

laser class page printer.

For the larger enterprises:
• MB491 A4 mono MFP: encrypted secure print;
•  C8000 series A4 and A3 colour printers: IC card reader option 

for secure print.
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Copier Contracts

Established in January, 
the National Association 
of Photocopier and Printer 
Suppliers (NAPPS) aims to 
prevent mis-representation 
and sub-standard service by 
holding its members to a code 
of practice covering ethical 
business practices and 
customer service.

NAPPS director Aaron Warham 
told PrintIT: “The reputation of 
the channel has been blighted 
by a small number of companies 
doing dubious things. Some of 
the contractual practices that 
supposedly went away in the 
‘80s have been around for a few 
years. Awareness of that seems 
to be growing so we are building 
a community of document 
companies that consumers can 
have confidence in.”

In order to become a member, 
a converged reseller, VAR or MFD 
(Multi Functional Device) dealer  
must go through an accreditation 
process backed by the UK 
Accreditation Service (UKAS) and 
sign the NAPPS Code of Practice.

“It’s not just a case of paying 
a membership fee,” Warham 
explained. “The accreditation 
process is very in-depth. We 
have 120 points of evidence to 
show how members deal with 
customers. We look at service 
KPIs (average call out times, 
first time fixes etc.); and we look 
at process-driven things like 
training, the install process and 
quality management systems.”

Warham said that NAPPS 
currently has 50 channel 
members from all over the 
country and is also engaging 
with manufacturers through a 
partnership programme.

“Long-term we would like 
NAPPS to cover the whole 
industry so we need to work with 
all major organisations. At the 

A mark of trust
Amidst growing concern about a resurgence of 
dodgy copier contracts, a new Association has 
emerged to raise standards in the industry. 

moment we work with Xerox 
and Adobe as partners and 
are speaking to Canon, Ricoh, 
Konica Minolta and other Tier 
1 and 2 manufacturers. We 
have also spoken to a number 
of Tier 1 lenders, the BAPC (the 
British Association for Print 
and Communications) and the 
National Association of School 
Business Management.”

As well as giving buyers 
confidence in the values of its 
members, Warham said that 
NAPPS would provide a forum 
for complaints. “If a customer 
has a problem with a member or 
non-member they can report it 
to us or ask for advice,” he said.

NAPPS, as it is currently 
constituted, cannot force 
members to redress a wrong, 
but it does have the ultimate 
sanction of expulsion, which 
Warham believes will be enough 
to maintain standards.

“We have a disciplinary 
process to deal with complaints. 
It may not be to the level where 
we can offer redress or financial 
reimbursement, but we do have 
the power to expel people from 
the Association. We are taking 
a moral position in the industry 
and we have to maintain that. 
The big comfort for end users is 
that if people are expelled, word 
will start to spread,” he said.
www.napps.org.ukprinting.

Ask to see lease and service contracts separately. 
The service contract is a key element in your buying 
decision. Make sure your prospective supplier presents both 
contracts to you as separate documents. Clarity at this stage 
is essential. 
Find out the service cost per copy.
Did you know there was such a thing? Lots of customers 
don’t. Less reputable suppliers hide the service cost per 
copy by including it in the total cost per copy, which includes 
capital for equipment. Ensure that all proposals state the 
individual charge per copy for service. 
Establish exactly what’s covered by the service cost per 
copy.
Consumables and services included in a service cost per 
copy vary between suppliers. Make sure what’s included is 
stated clearly in the service contract. 
Confirm if there are additional charges for installation, 
networking, training, recycling etc..
The service cost per copy rarely covers every service or 
product a supplier offers. It’s vital that you establish what 
additional costs you might incur and in what circumstances, 
and that your supplier states this clearly in the service 
contract. 
Find out whether colour photocopier charges are by the 
‘scan’ or the ‘click’. 
A colour photocopier creates a colour copy by using 3 
colours and black. If your service contract charges colour by 
the ‘scan’, each colour copy will incur four separate charges. 
If it’s by the ‘click’ you pay one single charge.
Check the length of the service contract.
Lease agreements tend to run for between three and five 
years. Regardless of the length of the lease, your supplier 
should service and maintain the equipment for the full 
term of your contract. Ensure that the length of the service 
contract is written on all original documents. 
Are you committing to an estimated usage? 
Your service contract may commit you to a fixed number 
of copies per month or quarter. Only agree to estimated 
usage if you’re confident it’s an accurate reflection of your 
requirements. 
Negotiate.
If there’s something in the service contract that you believe 
negatively affects your position, tell the supplier – don’t let 
one issue stand in the way of a good deal. If the supplier 
is prepared to modify the service contract in your favour, 
go ahead. If not, don’t. Once you’ve agreed an amendment 
make sure you receive it in writing from the supplier’s 
service director. 
Make sure contracted terms match those of the final 
quote. 
Always ensure that the lease and service contracts are 
complete before you sign them. Check that the terms of both 
contracts match those stated in your supplier’s final quote. 
Check your equipment. 
If you negotiated the deal, make sure you’re there to take 
delivery and that the equipment delivered exactly matches 
what’s listed on your final proposal, together with your lease 
and service contracts. Confirm that machines listed as new or 
refurbished fulfil the precise specifications you’ve agreed to. 
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NAPPS Top 10 Tips 
How to get the best from your copier supplier 

Aaron Warham, Director, NAPPS
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advertorial

The current economic climate 
should be driving businesses 
of all sizes to be more 
innovative in their thinking. 
But responding creatively 
to change, challenge and 
opportunity can be difficult 
when there are so many time-
consuming day-to-day business 
activities vying for your 
attention.

One area that remains a 
challenge for many businesses 
is managing and maintaining the 
essential hardware and software 
that underpins the ability to 
trade and communicate. This 
includes desktop printers, which 
are fundamental to so many 
business processes yet quickly 
become a distraction and source 
of frustration when they run out 
of toner or develop a fault.

Conventional managed print 
service contracts address this 
problem but, in doing so, they 
typically require a business to 
replace its existing hardware and 
sign up to a lengthy commitment, 
which not all are happy to do. 

Recognising this, Xeretec, a 
leading supplier and integrator of 
digital print hardware, software 
and solutions, has introduced an 
alternative model that’s far more 
flexible. 

Called Service1, it offers 
all the convenience and cost 

Is Your Printer  
A Waste Of Time?

savings of a contract model, but 
without the need to replace an 
organisation’s existing printers or 
enter into a long-term contract. 
It can be applied to a single 
standalone device or scaled up 
to cover an entire fleet of mixed, 
multi-vendor devices.

Key benefits include:
n All-inclusive pricing. For peace 
of mind and visibility of print 
costs, Service1 features all-
inclusive fixed low cost per page 
pricing covering consumables, 
automatic toner replacement, all 
service calls, parts and labour 
costs. 
n Pro-active device 
management. Proactive service 
and maintenance, combined 
with real-time remote device 
monitoring, keep business 
downtime and distractions to 
a minimum. Xeretec expects 
Service1 to slash print-related IT 
calls by 80%, leaving more time 
for business critical tasks.
n One supplier, one call. With 
Service 1, businesses no longer 
have to deal with multiple 
suppliers: instead they have just 
one telephone number to call for 
all print-related problems.
n Investment protection. By 
covering existing devices, 
Service1 protects the investment 
a company has already made 

Introducing Service1 from Xeretec, a more flexible managed print 
service that protects customers’ investment in their existing fleet.

“Having a true insight into 
your cost base is essential 
for driving expenditure 
down. However, while many 
businesses are aware of 
the price and convenience 
benefits of a managed 
print service, they are also 
conscious of the length of 
time required to complete 
an MPS assessment and 
the commitments these 
agreements typically impose. 
To address this concern, 
Service1 provides businesses 
with a rewarding and 
uncomplicated entry into the 
benefits of a service contract 
model.”
Steve Hawkins,  
Managing Director, Xeretec

What our customers say!
“Switching our devices to 
Service1 has proven to be 
more cost-effective through 
paying a fixed cost per page. 
The detailed reports I receive 
on usage and consumables 
consumption has given me 
greater visibility and control 
of our print environment and 
I now know, from a budgetary 
perspective, exactly what the 
costs will be.”
Ann Stupple,  
Head of IT at Goodwood 
Estate Company Ltd. 

Following our recent merger with North East Reprographics and Solution X, 
Xeretec Group is now the largest Xerox Managed Print Service provider in 
the UK and one of the Top 5 Xerox resellers in Europe.

The merger with Aberdeen-based North East Reprographics and Solution X 
based in the Highlands has increased the Group’s footprint in the UK and will 
enable us to offer an unrivalled breadth and depth of expertise across office, 
light and heavy production print technology, as well as an enriched portfolio of 
Managed Print Services (MPS) for customers across Europe. 

To assure continuity in local markets, John Sheran will remain Managing 
Director of NER and Solution X and all current staff will be retained.

Founded in 1991, Xeretec is one of the largest digital print providers in the UK 
and Ireland. It is based in the Thames Valley and has regional offices throughout 
the UK.

In January, Xeretec became a member of the Nationwide Association of Printer 
and Photocopier Suppliers (NAPPS), which has been established to drive ethical 
business practices throughout the print industry. 
www.xeretec.co.uk

in equipment and reduces 
downtime by negating the need 
to install new devices and train 
employees. Service1 can be 
deployed promptly and with no 
set-up cost. 

To find out more about how 
Service1 can help you save 
money, visit www.xeretec.
co.uk/services/service1

““

ABOUT
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Production Print

As printer vendors struggle 
with falling sales of office 
devices, one area that 
continues to offer welcome 
opportunities for growth 
is production print, a very 
diverse sector encompassing 
everything from ‘light, light’ 
production machines to multi-
tonne monsters suitable for 
industrial printing applications.

Konica Minolta, well known 
for its bizhub office MFPs, 
is an increasingly important 
player in the production print 
sector where it has recently 
strengthened its offering at both 
ends of the spectrum. 

As well as making a big 
splash at drupa with its KM1 B2 
inkjet press, the result of a joint 
venture with Komori, it recently 
introduced new entry-level 
colour and mono production 
devices suited to busy offices 
and central reprographics 
departments (CRDs) – the  
bizhub Pro C754/654 colour 
MFPs (up to 60ppm colour and 
75ppm black and white) and the 
Konica Minolta bizhub PRO 951 
production printer.

Mark Hinder, Konica 
Minolta’s Production Print 

A winning 
production
Konica Minolta launches ‘light, light’ production 
devices to meet changing needs of office buyers. 

Market Development Manager, 
told PrintIT that he expects the 
new additions to help Konica 
Minolta maintain its growth 
trajectory – sales grew 11% in 
2011. “The growth we’ve seen 
is massive. We are a young 
company but we are growing 
aggressively, primarily because 
we have a great product line that 
we’re developing all the time,” 
he said.

Demand for Konica Minolta’s 
production devices isn’t confined 
to commercial printers requiring 
digital technology for print-on-
demand, short-run printing 
and personalisation. Corporate 
CRDs are another key market as 
organisations choose to bring 
more jobs in-house and, in some 
cases, to market their own print 
services to external businesses.

“There is a shift occurring,” 
explained Hinder. “Corporates 
are tending to control the 
marketing budget better 
than before, so rather than 
outsource work they want to do it 
internally.”

He added that demand for 
‘light, light’ production devices 
that have the durability and 
build strength of full production 
devices but simpler built-in 
Fiery controllers and restricted 
finishing options was also being 
boosted by managed print 
services that involve a degree of 
fleet consolidation.

“Sales of the Pro C754 are 
doing well because of fleet 
consolidation in offices. As 
customers reduce the number 
of printers deployed, they end up 
needing more centralised hubs 
linked to Follow Me printing. 
That’s why we’ve developed our 
‘light light’ devices,” he said.

“Where you have fleet 
consolidation you still have the 
same volume of print, so you 
need longer-lasting components 
than those found on office 
machines, with finishing and 
a controller that will meet the 
needs of office applications, 
but not necessarily the full suite 
of Fiery services. Nor do these 
devices have the full range of 
finishing you would find on a mid 
to heavy production machine.” 

Konica Minolta’s new 
entry-level black and white 
production printer, the Konica 
Minolta bizhub PRO 951, also 
has applications in CRDs. 
With a print speed of 95ppm, 
average monthly print volumes 
of 80,000-300,000 pages and 
peak monthly volumes of up to 
1.5 million impressions, it meets 
the needs of CRDs with high 
mono print volumes. 

Highlights include a print 
resolution of 1200 x 1200dpi; 
a wide range of lines per inch 
(lpi) options, from 40 to 300 lpi; 
and the ability to handle media 
from 40-300 gsm as standard 
(350 gsm optional); a tone curve 
utility that changes Raster Image 
Processing (RIP) adjustments 
such as screening and tone 
curves; and finishing options like 
stapling for up to 100 sheets, 
booklet making, z-folding with 
post insertion, GBC punching 
and automatic ring binding.

Find out more about the 
challenges and opportunities in 
production print, both for CRDs 
and commercial printers, at 
www.digital1234.biz.

DSales (UK) Ltd, the UK 
distributor for the Develop 
range of multifunctional 
copier-printers, has 
launched three new Develop 
mid-range colour multi-
functionals featuring a 
smartphone-like 9in colour 
touchscreen display. 

Offering copy, fax, network 
print and network scan 
functionality, the  ineo+ 224, 
ineo+ 284 and ineo+ 364 
have respective print speeds 
of 22, 28 and 36 A4 pages 
per minute for both colour 
and black and white output. 

They output at resolutions 
of up to 1,200dpi onto a 
wide variety of media up to 
300gsm including paper 
sizes from A6 to SRA3 and 
banners up to 1.2 metres 
in length. Finishing options 
include booklet making (up 
to 80 pages), stapling, hole 
punching and various kinds of 
letter folding. 

All three systems are 
available with a choice of 
energy saving LED scanners: 
the Reversing Automatic 
Document Feeder can scan 
80 images per minute, while 
the optional Dualscan ADF 
can scan both sides of a 
document simultaneously at 
160 images per minute. 

The ineo+ 224/284/364 
are certified to the computer 
security standard ISO 15408 
EAL 3 and come with IPsec, 
S/MIME e-mail encryption, IP 
filtering, hard-disk encryption 
and, when required, data 
erasure. Access control 
options include PIN codes, 
finger-vein scanning or 
contactless smart cards.
www.dsales.co.uk

The bizhub PRO C75: 
stand-out features 
include a new 9-inch 
multi-touch colour 
screen and intuitive, 
smartphone-like 
‘touch-and-swipe’ 
interface; and single 
pass duplex scanning 
for faster throughput.

DSales launches new 
office colour systems

Konica Minolta bizhub PRO 951
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