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Visualize green initiatives

www.safecom.co.uk

Save-O-Meter

Savings:

Total: 45,000B/W: 25,000

Trees: 3

Color: 20,000

C02: 1,305 kg H2O: 450 m3

Month WeekYearTotal

30%
Saved

We help you change printing habits, control costs
and protect the environment

Safecom is one of the world’s leading 
developers of software for the printing solution 
industry and its customers. Our solutions are 
known for their unparalleled ability to offer 
companies and organizations a better way to 
manage and optimize their printing services. 

Products help simplify company printer 
infrastructures and streamline printing 
workflows. Direct results include reduced 
printing costs, increased document security, 
improved environmental credentials and a 
continuously productive print environment.  
 
Call 0845 838 7023 today or visit 
safecom.co.uk for more information.
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Adobe has become the 
latest company to introduce 
desktop print optimisation 
software designed to reduce 
the financial cost and 
environmental impact of 
printing.

Suitable for use with all 
desktop and network printers, 
Adobe LeanPrint can cut 
toner and paper consumption 
by 40% by reformatting 
document layouts and colours 
when printing from popular 
applications and web browsers 
including Microsoft Word and 
Excel, Adobe Reader, Adobe 
Acrobat, Internet Explorer and 
Firefox. 

Plug-ins installed within 
supported applications provide 
an alternative print path, with 
previews so that users can 
see the final document before 
sending it to be printed.

LeanPrint has two print 
modes: Toner Saver, which 
reduces ink and toner 
consumption; and Super Saver, 

which saves both toner and 
paper by reformatting. 

Instead of shrinking pages or 
using hard-to-read draft mode, 
LeanPrint reformats pages to 
make best use of space and 
optimise readability. Colour 
charts and graphs are converted 
to black-and-white patterns; 
text is laid out in newspaper-
style columns; Excel charts 
are reformatted to keep most 
graphs intact; and Web pages 
are printed without display ads. 

Adobe LeanPrint also 
tracks print jobs and costs; 
and analyses paper and 
toner savings arising from its 
use at document, user and 
organisational levels. 

Toshiba America Business 
Solutions is selling the software 
in the US at a cost of $99 per PC 
or for an annual subscription of 
$36 per user. It is also offering 
a free 30-day trial on its website 
(http://business.toshiba.com). 
www.adobe.com/products/ 
lean-print.html
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Cut print costs by 40% with Adobe

Lexmark is launching a new 
app that can be used to 
create customised workflows 
for smartphones and tablets 
in just minutes. 

The ‘mobile workflows’ 
app has a menu of tasks 
represented by icons that can 
be dragged and dropped into 
a customised workflow in the 
order you want them to be 
completed.

The workflow can then be 
emailed to and used by any 

smartphone with the app 
installed.

The app makes creating 
a workflow for the capture 
of expenses receipts with 
a smartphone camera as 
simple as choosing icons for 
User Prompts to ensure the 
user enters data required for 
processing; Capture to take an 
image of a receipt; and Email 
for routing the image and data 
to the accounts department. 
www.lexmark.com

Brother has appointed Phil Jones to 
head its UK business operations.

On April 1, he took over operational 
responsibility for the 180-strong 
Manchester-based company from Hiroshi 
Miura, who is returning to Japan after four 
and a half years as UK managing director. 
As UK Country Head and Deputy Managing 
Director, Jones will lead Brother’s strategy 
and commercial operations, reporting 
to the Managing Director of Brother 
International Europe who will assume the 
UK MD statutory functions.
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* In November Ricoh 
announced its own solution in 
this space. Print&Share Eco 
reduces the environmental 
impact of print jobs by 
automatically deleting 
unnecessary pages such as 
web pages with just a URL 
footer. It can also condense 
the content of a document to 
fewer sheets, reducing both 
TCO and carbon emissions. 
Sister programme Print&Share 
is designed to make it easy for 
users to personalise, archive, 
print or distribute business 
documents via email or fax. 
www.ricoh-europe.com/
products/software/output-
management/index.aspx

Mobile workflows in minutes
Jones promotion

0844 880 6905 
info@cargilsolutions.co.uk  
www.cargilsolutions.co.uk

Specialist distribution, sales & support  
for the Office automation marketplace.  

multi-functional devices · photocopiers · fax machines · scanners  
folders · inserters · shredders · franking machines & consumables
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Epson adds A3 models to WorkForce 
business inkjet line
Epson is expanding its business-oriented WorkForce line of inkjet 
printers with three A3 models, the WF-7015 single function 
printer and the WF-7525 and WF-7515 MFPs offering 11 x 17in 
copying and scanning as well.

As Brother has found, there is big demand for A3 inkjet devices 
with a low purchase cost amongst small businesses that don’t have 
the budget or print volumes to justify investment in an expensive A3 
laser device.

Ideal for printing and scanning large spreadsheets, design 
layouts and proofs, the new models can also be used 
to print standard A4 output with 
automatic duplex for two-sided 
printing.

All three devices print at 
ISO speeds of 15ppm mono 
and 8ppm colour or 7.8ppm 
black and 5.2ppm colour for 
two-sided documents. 

Panasonic has a strong heritage 
in the fax business and this is 
reflected in the design of the 
KX-MB1500, which has an 
‘80s feel, with a boxy look and 
dark grey/black matt finish – 
no piano black here, though a 
white version is available (the 
KX-MB1520). In its favour, the 
printer/copier/colour scanner 
does look reassuringly solid 
and self-contained, thanks to a 
fully integrated output tray. This 
gives the KX-MB1500 a smaller 
footprint than inkjet printers 
with protruding trays and is one 
reason why Panasonic expects 
the MFP to appeal to home 
workers. In households where 
there is a clear demarcation 
between business and private 
domains, this could well be the 
case especially if print tasks 

are basic (print quality is at best 
adequate). But where a single 
device is used by all members 
of the family, the mono KX-
MB1500 won’t be sufficiently 
versatile. That said, there are 
plenty of small businesses with 
an occasional need to print, 
copy or scan invoices, quotes, 
letters, statements etc. that 
would appreciate both its size 
and robust design. A purchase 
price of circa £100 and cost per 
page of 3p (inc. VAT) are typical 
for an entry-level mono MFP of 
this type.

Toshiba TEC UK Imaging Systems 
has announced the availability 
of a new range of Cloud Ready 
multifunction products (MFPs) 
that can scan straight to cloud-
based services such as Google 
Docs. A new software connector 
allows users to scan documents 
on a Toshiba e-BRIDGE X series 
colour MFP directly into their 
Google Docs account from where 
they can be accessed on any 

internet-enabled device. When 
used with Toshiba’s e-BRIDGE 
Re-Rite software, scans can 
be converted into editable and 
searchable formats such as MS 
Word and MS Excel. Toshiba 
already offers connectors 
for Microsoft Exchange and 
Microsoft SharePoint that 
allow users to start automated 
workflows from the MFP.

Toshiba has also launched 
two new A3 monochrome 
systems with advanced 
print, copy, scan and fax 
functionalities. With printing 
speeds of 22 and 24 pages per 
minute, the e-STUDIO223/243 
are ideal for small to medium 
sized businesses or departments 
with a requirement for A3 output.
www.toshiba.co.uk/imaging

Following the example of 
HP and Epson, Lexmark has 
launched a new range of 
business inkjet MFPs. With 
print speeds of up to 21 pages 
per minute (ppm) in black 
and 14 ppm in colour, the 
Lexmark Office Edge Pro5500 
and OfficeEdge Pro4000 

colour MFPs boast faster print 
speeds than most similarly 
priced colour laser MFPs and 
50% lower running costs, says 
Lexmark. 

Both models integrate 
seamlessly into business IT 
environments, with support for 
PCL and PostScript through the 
Lexmark Universal Print Driver 
and centralised administration 
via the Embedded Web Server 
and Markvision Enterprise fleet 
management tool.

The top-of-the-range Lexmark 
OfficeEdge Pro5500 has a 
50-sheet duplex automatic 
document feeder and a 4.3-
inch colour touch screen that 
provides access to Lexmark’s 
downloadable SmartSolution 
applications. www.lexmark.com

Samsung is targeting small 
and medium-sized businesses 
with its seven-strong SCX-
3405 series of A4 mono MFPs. 
Offering print, copy, colour 
scan and fax functionality, the 
20ppm devices have a low 
purchase price of £129.99 
for the entry-level SCX-3405, 
rising to £169.99 for SCX-
3405FW.

Running costs can be 
reduced by making use of 
Samsung’s One Touch Eco 
Button and Easy Eco Driver. This 

boasts a number of cost-saving 
features including the ability to 
remove unnecessary images 
from prints without changing the 
original file. 

Another useful feature is the 
Results Simulator which shows 

the paper, toner, power and 
emissions savings that can 
be achieved by applying Eco 
settings, such as n-up printing 
Like other machines at this 
price point, two-sided printing 
must be done manually.

Two models in the range 
(the SCX-3405W/3405FW) 
feature both wireless network 
connectivity and WiFi Direct 

functionality. The latter enables 
users of wireless devices to 
establish a direct peer-to-peer 
wireless connection with the 
printer so that they can print 
without having to log onto a 
network. 

In addition, the printers can 
be used by any Android or iOS 
smartphone or tablet installed 
with Samsung’s MobilePrint app 
for Android and iOS platforms.
www.samsung.com/uk/printer

On test:  
Panasonic KX-MB1500 MFP

Samsung MFP for small firms

Cloud-ready MFPs

Lexmark to 
introduce 
business inkjets
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Flatbed printer 
puts the cross in 
the right place
DASCOM has launched a 
new 24-pin/94-character 
flatbed printer designed 
to output forms used by 
public authorities, hospital and banks. 

To ensure crosses are always in the right place, the Dascom 5130 
features automatic edge detection and paper alignment for both DIN 
A6 and DIN A4 formats. 

It can handle forms up to 2.8mm thick as standard but can be 
modified at the manufacturing stage to support forms up to 6mm 
thick. There is also a version (the 5130T) with fanfold paper input in 
addition to the single sheet feeder.

Michael Ried, marketing manager at DASCOM Europe GmbH, 
adds that the 5130 has strong environmental qualities. 

He said: “The DASCOM flatbed printer meets the requirements 
laid down in the ENERGY STAR guidelines and in stand-by mode uses 
less than 4 W. Even after printing 4 million characters, the only thing 
that needs to be replaced is the ink ribbon.”

The Tally Dascom 5130 is able to emulate the IBM Proprinter 
XL24, Epson ESC P/2 and Olivetti PR2e/40/50/2845 and, with 
parallel, USB and serial interfaces, is easily integrated into existing IT 
environments.

Dascom is a developer, manufacturer and provider of enterprise 
printing solutions including serial dot matrix, passbook, mobile and 
thermal printers marketed under the Tally or Tally Dascom brand 
names. In the UK, its products are sold by Dascom GB, a subsidiary 
of Dascom Europe.   www.dascom.com

Epson has launched an 
improved version of its TM-
C3400 on demand colour label 
and wristband printer featuring 
an economy print mode, the 
ability to control the printer from 
within applications and labelling 
software. It prints customised 
labels, tickets and wristbands 

onto a range of media from 30 
to 112mm wide, including paper 
and synthetics with matte and 
glossy coatings. One of its great 
strengths, says Epson, is the use 
of fast drying Epson DURABrite 
Ultra pigment ink that resists 
liquids, fading and smudging. 
Another is improved security 
compared to thermal transfer 
ribbons that can retain imprints 
of sensitive information and 
must be disposed of carefully. 
Featuring print speeds of 92mm 
per second and an integrated 
auto-cutter, the TM-C3400 is 
controlled from the front making 
it suitable for installation under 
desktops.   www.epson.eu

Fast in every sense

Home printers with business appeal

Label Printers

Dymo is moving labelling 
technology forward with the 
launch of its first model to 
have a full colour touch-
screen display. 

The DYMO LabelManager 
500TS features both a 
computer-style keyboard and a 
touch-screen display that lets 
you create, format and edit 
labels by touch.

The use of rechargeable 
batteries gives complete mobility, 
but labels can also be created on 
a PC connected via USB.

In addition to its touch-

screen, 
the 500TS 
boasts 
a 50% faster print speed than 
its predecessor; 300dpi print 
quality; an automatic label 
cutter; and the ability to print 
onto a wide range of Dymo D1 
labels.
www.dymo.com

New from Brother is the QL700 
label printer (£109 ex VAT). 
Offering true ‘plug and print’ 
convenience, it can print 
directly from a PC without 
the need to install a driver 
or software and is capable of 
printing at speeds of 93 labels 
per minute – 30% faster than 
equivalent competitor models, 
claims Brother.

The QL700 can be used with 
continuous tape for labels up 
to 62mm wide and one metre 
long, as well as pre-cut labels 
for letters, parcels, CDs and 
signage. Brother claims the cost 
per label is 25% lower than some 

competitor models.
Last year Brother spent £1.5 

million on its Route 66 labelling 
campaign. In 2010/2011, 
labeller sales were 70% higher 
than in 2009/2010, with Brother 
achieving a market share of 
36.1% by volume.
www.brother.co.uk/QL700

Smarter labels

Plug and print convenience

Canon has added two 
‘premium’ wireless all-in-ones 
to its inkjet range. In addition 
to a 1 picolitre droplet size 
and 9600dpi print resolution, 
the Pixma MX715 (£179) 
and MX895 (£199) include 
a number of business-
oriented features, such as 
automatic two-sided printing 
and a 35-page automatic 
document feeder, as well 
as new connectivity options 
designed to simplify printing 
from smartphones and tablets. 
The Easy Photo-Print App 
makes printing and scanning 

from mobile iOS and Android 
devices quick and easy, while 
direct access to the cloud via 
the PIXMA Cloud Link enables 
PC-free printing of photos (from 
online albums) and print-ready 
templates, including calendars, 
envelopes, stationery and 
memos. 

The Pixma MX715 and 
MX895 are faster than the 
MX885 and MX870 they 
replace, with ISO print speeds 
of 12.5 ipm in B&W and 9.3ipm 
in colour. 
0844 369 0100 
www.canon.co.uk
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Canon has extended its 
mono print offering with 
the launch of new A4 and 
A3 print devices based on, 
or compatible with, the 
imageRUNNER Advance 
platform which it introduced 
in 2009. 

These include the 
ImageRUNNER Advance 4000 
series with A3 print speeds of 
25, 35, 45 and 51ppm and 
the imageRUNNER Advance-
compatible iSENSYS LBP6600 
series of 33ppm smart A4 
printers.

The iRA 4000 series 
completes Canon’s iRA line-up. 
All Canon’s A3 mono MFPs now 
offer the enhanced productivity, 
security and cost control 
features of Canon’s platform 
and seamless integration with 
associated solutions including 
uniflow, eCopy and Therefore.

The iSENSYS LBP6600 
series extends Canon’s range 
of MEAP-enabled single 
function printers established 

last October with the launch 
of the colour LBP 7600 series, 
enabling it to offer a broader 
range of print devices under a 
managed print service.

Having an architecture 
consistent with imageRUNNER 
Advance allows the i-SENSYS 
LBP6680x and i-SENSYS 
LBP6670dn to provide a 
consistent user experience 
and the same security, cost-
saving and device management 
features as iRA devices. They 
are also the first iSENSYS 
devices to incorporate bio-
plastics.

With the Java-based MEAP 
platform built-in, Canon’s 
uniflow print and scan 
management solution can 
be embedded in the printer 
providing user authentication 
and secure print functionality 
without the need for additional 
hardware between the printer 
and server.

Canon points out that 
mono devices still account for 

78% of the 
total Western 
European 
laser printer 
market (source: 
Infosource) and 
that businesses 
still have 
applications for 
single function 
B&W printers.

Therefore Online
Canon has also 
announced the European 
availability of Therefore 
Online, a cloud-based 
version of Canon’s document 
management solution. This 
gives customers the option to  
buy the document management 
solution outright and store 
documents on premises or store 
documents in the cloud and 
pay for the service by monthly 
subscription – with the freedom 
to migrate to a premises-based 
solution should needs change.

Therefore Online combines 

all the benefits of the 
established solution (e.g. 
electronic filing and retrieval, 
digital workflows, audit trails, 
secure access and disaster 
recovery) with the advantages 
of hosted services including 
flexible user licensing, fast 
implementation, the ability to 
scale up and down quickly, 
automatic back-ups, reduced IT 
infrastructure requirements and 
the ability to access documents 
24/7 from anywhere with an 
internet connection.
www.canon.co.uk

Half of employees (54%) are 
putting their company’s data 
at risk, either by deliberately 
choosing not to follow 
corporate IT security policies 
(33%) or because they don’t 
know what those policies are 
(21%), according to a Harris 
Interactive survey sponsored 
by Xerox.

This extends to MFPs, with 

39% of employees who copy, 
scan and print confidential 
information in the workplace 
worrying about the security 
of information on networked 
devices.

To address this concern, 
Xerox and McAfee are working 
together on a security system 
that can be embedded within 
Xerox devices and will only 

allow whitelisted (approved) 
files to run. Xerox claims that 
whitelisting offers significantly 
greater protection than 
blacklisting that requires a user 
to be aware of and proactively 
block viruses, spyware and 
other malicious software.

Another benefit of the 
proposed solution will be 
an audit trail to track and 
investigate the time and origin 
of security events.

The survey also revealed that 
half (51%) of employees whose 
workplace has a printer, copier 
or MFP say they’ve copied, 
scanned or printed confidential 
information at work; and just 
13% of employees whose 
workplace has a printer, copier 
or MFP say they are prompted to 
enter a password or passcode 
before releasing a print job or 
making a copy.
www.xerox.com/security

Lexmark’s transition from 
hardware vendor to end-to-end 
solutions provider gained new 
impetus last quarter with the 
cash purchase of intelligent 

data capture software 
company Brainware. 

Following the recent 
acquisitions of Pallas Athena 
and Perceptive Software, the 
purchase of Luxembourg-based 
BDGB Enterprise and its U.S. 
subsidiary Brainware Inc. for 
$148 million underlines the 
importance that Lexmark 
places on enterprise content 
management and business 
process management to its 

future growth.
Brainware’s intelligent data 

capture platform Brainware 
Distiller extracts information from 
paper and electronic documents, 
validates the extracted data and 
passes it to data management 
systems, enterprise resource 
planning (ERP) and/or financial 
management systems. 

Brainware Distiller enables 
customers in the healthcare, 
manufacturing, financial 
services, retail, energy and 
technology segments to process 
invoices, fulfil customer orders, 
balance remittances, index 
documents, process loan 

applications and perform other 
document-intensive processes 
more efficiently.

Just before PrintIT went to 
press, Lexmark announced the 
acquisition of two more software 
companies, enterprise search 
specialist ISYS Search Software 
and Nolij, a provider of web-
based imaging and workflow 
platforms for the education 
sector. 

All three companies will be 
absorbed by Perceptive Software, 
which is run as a standalone 
business unit within Lexmark.  
www.lexmark.com
www.perceptivesoftware.com

Advance on all fronts

Whitelisting to improve security

Lexmark back on the acquisition trail 

Lexmark is making the 
transtion from hardware 
supplier to solutions provider
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Lexmark and Lexmark with the diamond design are trademarks of Lexmark International, Inc., registered in the United States and / or other countries. All other trademarks are the properties of their respective owners.

Lexmark  Special Offers on T65 Pro Series Printers

Lexmark mono laser printers work every day to help businesses improve productivity and save your customers 
money. From 1st February to 31st March 2012, save up to 50% off selected Lexmark T65 Pro series devices 
which come with Lexmark’s 3 year warranty as standard!

3 year warranty and 
up to 50% off SRP*

•	A4 Mono Laser
•	Duplex and network ready
•	3 year warranty as 

standard (on site service, 
next business day)

•	A4 Mono Laser
•	Duplex, network ready and 

additional tray
•	3 year warranty as 

standard (on site service, 
next business day)

•	A4 Mono Laser
•	Duplex and network ready
•	3 year warranty as 

standard (on site service, 
next business day)

•	A4 Mono Laser
•	Duplex, network ready 

and additional tray
•	3 year warranty as 

standard (on site service, 
next business day)

*Terms and conditions apply. Excludes special bids (inc LVP) and cannot be claimed in conjunction with any other Lexmark 
promotion, offer or bundle. Savings shown are based on SRPs (Suggested Retail Price) excluding VAT.

T650dn Pro

SRP £598 ex VAT

Up to 50% off SRP

T650dtn Pro

SRP £758 ex VAT

Up to 50% off SRP

T652dn Pro

SRP £835 ex VAT

Up to 50% off SRP

T652dtn Pro

SRP £1044.81 ex VAT

Up to 50% off SRP

Available from www.lexmarkonline.co.uk 
or from your Authorised Reseller

UK_openchannel_230112.indd   1 2/24/12   10:51 AM
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Magic 5 PPF 631E
Ink Jet, Thermal Transfer and Laser
we have a range of multifunction

products to suit all types of business. 

Good for Business

Print, copy, scan and fax with duplex laser power.
The new MFD 6000 series is fast and e�cient
- good for your business.

With the new Multifunction Range you can
print in duplex mode at high speed, scan
directly to USB or switch to standby and
“toner save” mode at the touch of a button. 

www.fax.philips.com
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As businesses adopt digital 
workflows to speed up 
business processes, cut print 
costs, shrink their carbon 
footprint or just save space, 
scanning is moving out of the 
back office and evolving from 
a specialist application to a 
standard task carried out by 
knowledge workers.

Fujitsu’s new range of 
desktop scanners, the  
Z generation (see Business 
Info, Issue 107), reflects these 
changes by combining the 
defined processes and quality 
control of a document scanner 
with the spontaneity of personal 
ad hoc scanning to email, 
folder, print, Microsoft Office 
and Sharepoint. The ability 
to switch between these two 
modes makes this an interesting 
solution for staff whose workload 
includes, but is not limited to, 
the scanning of reasonably high 

Scanners vs MFPs
Which is best 
for scanning: 
the office MFP 
or a dedicated 
document 
scanner?

www.binfo.co.uk

Comparison

volumes into specific enterprise 
applications, such as a content 
management system.

However, with prices starting 
at £920 (ex VAT), this is not a 
cheap option especially when 
you consider that most offices 
already have a scanning 
capability on the office 
multifunction printer (MFP). So 
the question is why would you 
choose to scan on a dedicated 
scanning device rather than 
an MFP? Does an MFP have 
weaknesses that make it 
unsuitable for volume scanning?

In the past, scanner 
manufacturers would have 
argued that paper handling, 
speeds and scan quality 
were all inferior on an office 
MFP. Today, this is a harder 
case to make: mono MFPs 
now have colour scanners; 
even mid-range A4 MFPs 

have dual-head scanners 
that can scan both 
sides of a page in 
a single pass; large 
colour touchscreens 
show scan previews, 
sometimes with the 
option to re-order, 
reformat, add or 
delete pages; many 
automatically remove 
blank pages or de-
skew documents, 
saving time for 
the operator; 
and external 
or embedded 

connectors to enterprise 
applications make it easy to 
route documents into digital 
workflows.

Scanners still have the edge 
when processing mixed batches 
of documents that might contain 
fragile, damaged or hard to read 
documents. This is not just a 
function of the sheet feeder: 
Kofax VirtualReScan (VRS) 
software, included with most 
document scanners, does an 
incredible job of removing colour 
backgrounds or darkening text to 
make documents more readable 
for improved OCR accuracy. This 
feature is especially useful for 
delivery notes and other tatty or 
poorly printed items.

Even where paper quality is 
satisfactory or good, there are 
reasons why you might opt for a 
dedicated document scanner. 

Hardware is a minor 
consideration in an enterprise 
ECM implementation, way below 
software, consultancy and 
support: document scanners 
might be included in a project 
because that is the input device 
the provider favours; or because 
any cost savings that come from 
using an existing MFP might be 
negligible within the context of 
the whole project. 

At the entry-level, a small 
business might have an old 
or low volume MFP that offers 
nothing like the functionality 
of a personal scanner. Indeed, 
small desktop scanners are 

one of the strongest parts of 
the market, predicted to grow at 
compound annual growth rate 
of 17% between 2011 and 2015 
(source: Infosource).

In addition, there are 
question marks about the 
practicality of using a shared 
device to scan large numbers 
of mission critical documents. 
Will doing so inconvenience 
other users? Will it impact 
the productivity of the person 
doing the scanning? And will 
it introduce unnecessary 
complications into the workflow, 
for example by requiring a user 
to move documents from one 
part of the office to another?  

The problems caused by 
sharing devices could be 
exacerbated if the number of 
MFPs on office floors continues 
to decrease, as print volumes 
decline and businesses 
consolidate their printer fleets.  

Tim Brosnihan, Document 
Scanning Solutions marketing 
manager for Canon Europe, said: 
“An MFP is generally shared 
by users, so you wouldn’t want 
someone scanning a batch of 
200 documents and restricting 
access to other users of the 
device. If the customer has a 
more specific scanning function 
within their business, it may 
be more appropriate to have a 
standalone desktop device for 
a specific user or team. It’s all 
about productivity and what is 

...continued
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Scanners vs MFPs

MFP does it all

best for the team.”
If print volumes continue to 

fall, might it be better to replace 
MFPs with single function 
network printers and dedicated 
desktop or network scanners?

The latter, essentially an 
MFP/scanner hybrid, is a 
key growth area for scanner 
suppliers. “Network scanners 
that connect directly to the 
network are close to MFPs 
in terms of what they offer,” 
explained Brosnihan. “The 
Canon ScanFront 300/300P 
is designed to be shared by 
users; and it has a user-friendly 
interface that gives people a 
personalised home screen when 
they log on so they can send 
scans to their desktop or to their 
own workflows.

“Canon has been a driving 
force behind MFPs but we 
see network scanners as a 
key growth opportunity where 
people want a compact device 
that can be shared by several 
users in the office. Because they 
are connected to the network 
they can be managed centrally, 
with centralised security and 
access control; you don’t need 
a connected PC and software 
installed on that PC; and its 
straight paper path can handle 
mixed batches and thick and 
thin paper sheets. It’s quite 
an interesting solution for 

customers.”
That said, office MFPs have 

great strengths: scanning is 
included as standard, so there 
is no additional cost and no 
additional management burden; 
they offer flatbed and sheet 
scanning; larger machines 
have an A3 capability; they are 
familiar tools that people use 
every day for printing, copying 
and, increasingly, scan-to-email; 
they have large, easy to use 
displays; printing and scanning 
can be monitored and managed 
by a single system (e.g. Canon 
uniflow); and they are available 
with embedded applications so 
that users can select routing and 
indexing options at the device 
itself. 

For Toshiba marketing 
manager Jeremy Spencer, the 
functionality and ease of use 
of modern MFPs, and the fact 
that they print and copy, gives 
them a clear advantage over 
desktop and network scanners. 
“If you choose a scanner that 
has intelligence built-in and a 
touch-screen, the price you pay 
will not be vastly different to that 
of a mono MFP like our new mid-
range products, which scan at up 
to 47 pages per minute in colour 
at 600dpi,” he said.

These qualities make 
MFPs attractive to SMEs with 
fairly simple scanning needs 

and limited budgets who 
might value the convenience 
of having a single device 
that does everything. In the 
last six months, Develop 
has taken this to its logical 
conclusion and launched 
embedded applications for its 
MFPs, including Store+Find 
(document management) and 
Convert+Share (scan conversion 
and distribution). According 
to marketing manager Glen 
Kershaw, these are now used by 
dealers as “leading tools to sell 
MFPs”.

“For our customers in 
the SME market, it’s often a 
question of convenience. You 
might not be able to justify 
having a document scanner on 
your desk solely for scanning. 
But having a machine that can 
print, copy, scan and fax is a 
more attractive proposition,” he 
said.

Pat Johnson, Xerox product 
manager, suggests that for 
businesses with large volumes 
of paperwork and clearly defined 
processes, a mix of scanners 
and MFPs might be the best 
option. “The MFP is normally 
about bringing on the first step 
of a workflow. The ability to print 
and route scanned images 
back to process is about 
workflow. But scanners 
have a very specific 

requirement for digitising into 
a specific process. MFPs suit 
a balanced deployment of 
scanning and print and that is 
the key consideration. I don’t 
think you would look at an MFP 
to do 80% scanning and only 
20% print,” he said. 

Ultimately, there isn’t a 
definitive answer to the question 
‘Which is best, scanner or MFP?’. 
It all depends on a business’s 
needs. All one can say with 
confidence is that competition 
between scanners and MFPs 
has driven improvements in 
both categories, with scanner 
vendors enhancing ease of use 
for ad hoc scanning to email, 
folder, cloud, USB etc. and MFP 
vendors aiming to match the 
scanning speed, paper handling, 
image quality and accuracy of 
document scanners.

Financial Management 
Bureau (FMB), based  
in the Lake District,  
has four directors,  
10 financial planners 
and 20 support staff 
who look after the 
financial affairs of 
2,500 clients. 

It recently 
made the decision 
to digitise its 
hard copy 
archive of 65,000 

documents, which 
at the time was 

stored in an adjacent 
building, to save space, 
reduce document retrieval 
times, give staff remote 
access to files and provide 
an electronic back-up of 

important documents. 
It asked Toshiba TEC to 

configure a new electronic 
scanning and back-up system 
for the archive and all future 
documents. In order to keep 
costs down, FMB wanted to 
make use of as much of the 
existing infrastructure as 
possible.

Toshiba chose the 
e-STUDIO2500c that FMB 
had purchased several years 
previously as the scanning 
device. This was used with 
Toshiba e-BRIDGE Re-Rite 
software, which automatically 
converts scans into editable and 
searchable digital formats, and 
Toshiba Meta Scan technology, 
which allows users to scan 
documents directly into FMB’s 

electronic client folder from the 
MFD control panel.

Since the initial installation, 
Toshiba has supplied two 
further networked MFPs – 
an e-STUDIO2330c and an 
e-STUDIO255 – with scan 
speeds of up to 57 pages per 
minute.

Gill Forrester, FMB director of 
operations and HR, is delighted 
with the results: “Toshiba has 
done a fantastic job in providing 
a system that complies with 
industry legislation and is quick 
and simple to use. It has made 
our operation extremely flexible, 
offers demonstrable benefits 
and allows staff to access files 
from any remote location as and 
when required,” she said.
www.toshiba.co.uk/imaging

...continued

The fi-6230Z and fi-6240Z 
scanners feature an automatic 
document feeder and 
additional built-in 
flatbed unit.
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Survey: Print Management

If you are unsure how many 

printers are in your company and 

whether they are over or under 

utilized. If you have valuable 

technical resource managing non-

core technology and cupboards or 

desk drawers filled with hundreds 

or thousands of pounds of toner, 

then you could be suffering from a 

print management headache.

Other symptoms include limited visibility on 

the overall spend of copying and print across 

your company and a lack of control as to 

which devices and consumables are ordered.

Take this simple test to determine your 

symptoms and enter our free prize draw for 

a chance to win an iPod Nano!

Please complete and return this form to: fax 0118 979 3565 
email: info@xeretec.co.uk or tel: 0118 977 0123

Alternatively, you can also post us you entry to reach us by the closing date of  
30th May 2012 to:
Xeretec Survey, Kingswood Media, Amhurst House, 22 London Road
Sevenoaks TN13 2BT.

The final iPod Nano may differ from model shown.   
All decisions are final and no correspondence will be entered into.  
iPod Nano image courtesy of Apple.

Name

Company

Postcode

Job Title

Tel

Mobile

Email

1  How many print devices does your business have/use? 

 ______________________

2  Do you have visibility of all your print devices?
 o  yes          o  no

3  Does your business currently have a managed print service contract?
 o  yes          o  no

4   Do you monitor all of your businesses Print costs? 
	 o  yes          o  no

5   Do you analyse your businesses overall and/or specific print usage?  
	 o  yes          o  no

6   Do you control access to colour for your businesses print users?  
	 o  yes          o  no

7   Can you print from all your machines wherever you are in the business?
 o  yes          o  no

8  Do you buy all your consumables from one source? 
 o  yes          o  no

9  Do you have a paper reduction/management strategy? 
 o  yes          o  no

10 Can you print from all your machines wherever you are in the business? 
 o  yes          o  no 

Terms & Conditions: One entry per person, closing 
date 30th May 2012. Winner will be notified using 
the information provided. This promotion is subject to 
terms and conditions which are available upon request
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Cover Story

As companies begin to 
address the performance 
and productivity of field-
based employees, many are 
discovering that if supported 
with the right reporting 
models, technology and access 
to systems, such workers can 
become more efficient. 

This realisation is driving 
demand for printers optimised 
for mobile use, where the 
emphasis is on size, weight, 
ruggedness, practicality and 
battery life. Globally, the 4in 
mobile print market is expected 
to double in size between now 
and 2016*.

To meet this demand, Brother 
is introducing a new range of 
printers developed with the 
aid of customer feedback and 
detailed market analysis.

RJ Series
Brother’s new RJ series, on sale 
from May, is a range of mobile 
printers aimed at field-based 
workers. The portable machines 
produce high quality print-outs 
in challenging, fast-paced 
environments, such as those 
experienced by the emergency 
services. Using direct thermal 
technology without any ink or 
toner, they are ideal for printing 
high quality receipts and labels 
in the logistics, field sales and 
manufacturing industries.

The new models complete 
Brother’s range of mobile 

The future is mobile 
Brother’s new range of mobile printers and scanners are 
designed to support field-based workers and large external 
workforces in various sectors, including logistics, sales and 
the public sector, as companies increasingly look to streamline 
processes and enable people to work efficiently in any location.

printing solutions, which 
already includes the MW and 
PJ Series.

Phil Jones, UK Country Head 
for Brother UK, says: “Equipping 
field-based workers with the right 
mobile technology solution can 
dramatically improve productivity 
and customer service.

“The new range of printers 
will enable companies to select 
the most appropriate functions 
and design qualities to support 
their workforce. The emergency 
services will be able to 
document and report incidents 
more accurately on the scene 
and issue on-the-spot notices 
or fines, while field-based sales 
reps can instantly print out 
customer invoices.

“Working with our customers, 
we’ve developed an in-
depth insight into the mobile 
print market with a sound 
understanding of their needs, 
requirements and end uses of 
the products for each target 
industry. The new RJ printers 
provide teams with the ability 
to produce high quality results 
and the assurance that their 
technology will withstand 
any tough environment. They 
are designed to equip field-
based workers with the right 
mobile technology solution to 
dramatically improve productivity 

and customer service. By 
eliminating the need to return to 
the office to print out important 
documents such as invoices, 
quotes or notices, more 
transactions can be completed 
each day; order errors or issues 
can be reduced; and customers 
get a faster, smoother service.”

Mobile scanning
When the phrase “mobile 
technology” is mentioned, many 
people instantly think of tablet 
computers, smartphones and 
possibly printers. But scanners 
also play an important part in 
document management and 
sharing. The market for single 
function scanners is expected to 
double in size over the next three 
years** as businesses look to 
digitise document workstreams 
and make paper archives more 
manageable.

This is particularly important 
in industries such as healthcare, 
legal and logistics where 
efficient, secure document 
management is essential for 
business success.

Brother’s new range of single 
function scanners, including the 

DS-600 and DS-700, enables 
medical and legal secretaries to 
scan different types of document 
instantly with multipage 
detection. Sales teams can 
benefit from automatic business 
card detection to add new 
contacts directly into databases. 
The machines can also be used 
on the move as they are powered 
by USB and remove the chance 
of paper documents becoming 
misplaced or damaged, as 
workers can digitise them 
instantly with easy-to-use “one 
touch” scanning.

5MW Series
             PJ Series4

RJ Series

Mobile printing is not just 
about home workers or people 
working between several offices 
but also about those who are 
permanently based off-site. 
Both groups require completely 
different sets of solutions to suit 
their marketplace. 

With the constant change 
in working practices and the 
rise in mobile workers, this is 
something that looks set to 
continue well into the future. 
The most important thing is that 
technology providers can help 
workers streamline processes 
regardless of their location.

For more information on the 
Brother mobile print line up 
please see here; 
www.brother.co.uk

* Venture data capture, 2008
** InfoSource predicted growth  

2011 – 2014 



Panasonic KX-MB1500 series Compact Printers

IntroducIng the new PanasonIc ultra comPact, 
fast, multIfunctIonal laser PrInters.

Key features:

sPace savIng comPact body 
Small footprint, perfect for fitting into tight spaces where space  
is not always available.

slanted bacK control Panel
The control panel is designed for easy use when fitted on a  
shelf or rack.

slIm bacK desIgn
Designed with a flat back so all controls, paper and consumables 
can be installed from the front.

one touch oPeratIon 
The key buttons are located on the front for ideal operational use 
when copying and other operational options.

easy PrInt utIlIty
The freely supplied Easy Print Utility software allows users to 
edit, merge and rearrange documents prior to printing. Even a 
letterhead and/or watermark can be added. Conversion to a PDF 
document is a standard feature.

QuIcK coPy functIons 
The built in Duplex feature allows a single page print on 2 sided 
scanned items, such as Business cards.

colour scan
Scan documents in full colour and convert them into PDF via  
your PC.

*Pc-fax  
You can directly print and receive faxes to and from your PC.

*sPeaKerPhone
Optional functions which allows users to call the fax recipient 
after sending a fax to confirm receipt.

The PerfecT comPacT Laser 
mfP, designed To meeT The 
needs of any smaLL office  

or home office.

Panasonic System Communications Company Europe
Panasonic House, Willoughby Road
Bracknell, Berkshire RG12 8FP www.panasonic.co.uk/document

*Only available on the KX-MB1520
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Wide Format Printers

Océ, which was de-listed from 
Amsterdam Stock Exchange 
on February 14 and is now 
fully part of the Canon Group 
of companies, has refreshed 
its Technical Document 
Systems (TDS) portfolio to 
meet customers’ changing 
requirements as digitisation, 
the move to distribute-and-
print workflows and the 
shift to colour continue to 
transform the way businesses 
produce technical drawings.

At the top of its range, it has 
introduced the PlotWave 900. 
Designed to run for 3 million 
metres or 11 years, this powerful 
machine meets the needs of 
customers who are consolidating 
the production of B&W technical 
drawings on high volume 
devices.

At the other end of the 
spectrum, it has introduced 
the Océ Plotwave 350 for small 
workgroups of 5-10 people 
outputting 20-25 prints per 
day. Ideal for convenience, 
walk-up environments, it has a 
50% faster print speed than its 
predecessor, the Océ PlotWave 
300, and takes just 40 seconds 
to output an A1 print from cold. 
Rated print speeds are 6 A1 
plots and 3 A0 plots per minute.

A key application is the on-
demand printing of hard copies 
in site offices whenever changes 
are made to technical drawings. 
To facilitate this process, Océ 
has launched the Océ Mobile 
WebTools app for iPads and 
smartphones, 
which can be 
used to 
retrieve 
documents 

Mixed media
Changes to Océ’s TDS portfolio reflect trends 
and developments in the wider market

from the cloud for printing or 
upload scans from the 350 for 
distribution as PDFs to co-
workers.

Another new feature is the 
Océ Windows Printer Driver 2. 
Optimised for printing multi-
page PDFs, this combines 
what-you-see-is-what-you-print 
functionality with the ability to 
select different paper sizes for 
different pages of the same 
document.

Océ ColorWave
Océ’s third new machine, the 
Océ ColorWave 650, has broader 
appeal. A replacement for the 
ColorWave 600, which has 
more than 3,500 installations 
worldwide, the Océ ColorWave 
650 provides cost-effective 
colour and the flexibility to print 
a broader range of documents, 
from technical drawings and 
maps to posters and point of 
sale material.

Michael Boyle, International 
Marketing Director for Océ 
Wide Format Printing Systems, 
believes that the versatility and 
environmental qualities of its 
Crystal Point technology, which 
combines the best features 
of toner and inkjet output, 
will help the ColorWave 650 
make inroads into the office 
environment.

“We see the system being 
used more 
and more 

in offices: there is no ozone, no 
toner dust, no emissions and 
no heat. These are important 
qualities as we move into offices, 
especially as fewer and fewer 
have central print rooms. Instead 
they want their printers near 
their employees,” he said.

Crystal Point’s other 
strengths, which include 
colour consistency, durability, 
waterproof prints and media 
independence, make it suitable 
for a broad range of applications.

“With most systems you get 
different quality on different 
media, but ColorWave is 
consistent across all media 
types, so customers can start to 
pick media for the application 
rather than media for the right 
result,” Boyle explained.

To make the most of this 
capability, Océ has been 
expanding the range of media 
available for ColorWave devices, 
most recently with the launch 
of Océ Recycled White Zero 
Paper, also suitable for PlotWave 

devices. This 100% 
recycled paper is 

carbon neutral 
and FSC-
certified.

The 
ColorWave 
650 is 50% 
faster than the 
ColorWave 
600, capable 
of printing 
225 A1 
documents 

per hour. 
Océ says that 

‘prints per 
hour’ is a better 
measure of 
performance 
than prints per 

minute as it takes into account 
the time between prints. One of 
the strengths of the 650 is that 
it starts printing the second page 
before it has cut the first.

Another is the fully integrated 
scanner for one-touch copying 
and scanning. Océ Color Image 
Logic looks at the original 
document, determines what 
type of document it is and 
automatically applies the correct 
settings.

Océ is positioning the 650 
as a colour-capable device for 
existing users of mono-only 
devices and is pricing B&W 
output to be competitive with 
dedicated B&W systems. It plans 
to launch a specialised graphics 
version in the future. 

Eneo
Just as Canon is developing 
print solutions and services for 
office-based customers, so Océ 
is developing web services for 
customers in the production 
print arena. These include the 
new eneo cloud-based document 
distribution system. 

Accessed via a web browser 
from PC, Mac or smartphone, 
eneo lets users manage 
the distribution of project 
documents, with version control, 
audit trails, email notifications, 
requests for further information 
and the option to have 
documents printed by accredited 
suppliers. Pricing is on a project 
member, per month basis.

There are many collaboration 
solutions on the market, but 
Océ believes eneo has an edge 
because it is simple to use and 
printing is fully integrated. Find 
out more or download a free 30-
day trial at www.eneo.ws.
www.oce.com

The Océ Mobile WebTools app keeps site workers up-to-date
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INTRODUCING OUR

MFC-J5910DW
• Up to A3 two-sided print

• Wireless and wired network ready HL-4150CDN
• Network ready ideal  

for 1 to 5 users

• 24ppm mono and colour printing

HL-2250DN
• Fast 26ppm print speed

• Network ready with two-sided  
print as standard
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2012: Key Trends

APPEAL TO THE ECONOMIST AND THE 

ECOLOGIST IN YOU

KYOCERA. COUNT ON US.

KYOCERA MITA UK Ltd – Phone: 08457 103 104 – www.kyoceramita.co.uk

KYOCERA MITA Corporation – www.kyoceramita.com

More effi cient printing and copying can signifi cantly reduce the use of 

energy, paper and consumables, delivering real cost savings as well as 

helping you hit your emissions reduction targets. 

Find out more at 08457 103 104.
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MPS

Leading players in the MPS ecosystem are 
working together to make it easier for MPS 
providers to analyse end user data. So far, 
the results are only available in the US, but 
the initiative does set a precedent that could 
inspire players on this side of the Atlantic. 
James Goulding reports

The whole picture

Robert Newry, co-founder 
of NewField IT, is a great 
advocate of end user data in 
MPS engagements involving 
fleet optimisation.

“Eight times out of 10, 
looking only at device data and 
the location of printers will be 
sufficient to make savings and 
efficiencies. But two times out 
of 10, you will end up getting 
it wrong and that will impact 
suppliers’ profits and the 
efficiency of users,” he said.

Newry argues that any 
analysis based purely on printer 
page counts has to make 
assumptions about end user 
printing habits that in some 
cases will be flawed.

“MPS is all about providing a 
more efficient and value added 
service around printing. The way 
this has been achieved to date 
is to look at data from devices. 
You see a hardware device doing 
5,000 pages a month, you look 
at where it is located and you 
assess whether you can get rid of 
it and consolidate it with another 
device nearby. That approach 
delivers savings, but it has 
limitations.

“If you see a heavily used 
device, the tendency is to 
assume that everyone is 
printing to that device and that 

if you move it and change the 
configuration of the fleet, the 
print volume will simply move 
to the next nearest device and 
people’s printing habits will stay 
the same. The reality is people’s 
printing choices aren’t based 
on where the nearest device is; 
they’re based on their needs – 
does it have A4 or A3?; does it 
have letterhead paper?; does it 
have stapling?.

“When you overlay user data 
on a floor plan, and not just 
device data, you see the other 
half of the picture: you see where 
people really are doing their 
printing. If a machine is doing 
40,000 prints, the assumption is 
that it is being used by the whole 
floor, but that volume could be 
coming from just two users,” he 
said.

Better decision-making
At the beginning of last year, 
NewField IT introduced a new 
module for its AssetDB printer 
fleet visualisation software 
that allows users to view end 
user and device data on office 
floorplans. The new feature lets 
an MPS consultant drop a person 
onto an office floor plan to see 
what machines they print to, 
when and in what volumes. It can 
also be used to show how many 
people use a particular device.

The potential of this software 
to improve decision-making is 
obvious, but so far its take-up 
has been disappointing. This, 
Newry explains, is due to the 
complexity of combining data 
sets from end users and devices.

“There hasn’t been an easy 
way to link the two up,” he said. 
“An SNMP tool is used to retrieve 
page counts from devices, while 
end user data comes from an 

agent on the user’s PC or server. 
The reason you can’t pull data 
together is that one set comes 
from a device with a serial 
number and IP address and 
the other from a print queue. If 
you have 100 devices, you get 
100 page counts. But assuming 
you have a user to device ratio 
of 5:1, those devices will serve 
500 users, and if they print 100 
pages a month, you suddenly 
have 50,000 lines in a .csv file. 
That’s a massive challenge in 
terms of data and to date no one 
has really tackled that.”

In order to overcome this 
limitation, four leading MPS 
players – FM Audit (SNMP 
device management); Preo 
Software (end user monitoring); 
NewField IT (fleet visualisation); 
and Supplies Network (MPS 
programmes for the channel) – 
have formed a coalition to put 
end user data alongside device 
data at the heart of every MPS.

Already, this has made it 
easier and cheaper for the 
channel to integrate and make 
use of both data sets:

1.  Preo has unbundled its 
product set and is now offering 
a data-only SKU that gives 
MPS providers end user 
data and reporting at price 
levels comparable to device 
management software;

2.  FMAudit is using Deployer 
software to enable resellers to 
install both FMAudit and Preo 
in customer environments 
via a single user interface, 
making device and end 
user data more accessible 
for fleet assessment and 
management. For ease of 
deployment, a single install 
process pushes the dealers’ 
suite of MPS tools to the end 
users’ desktops; and

3.  Supplies Network has 
integrated its 360 Plus 
Database with NewField IT’s 
AssetDB solution so that 
device and end user data 
from FM Audit and Preo 
applications can be imported 
in one .csv file. This will enable 
resellers to monitor network 
and local devices, end user 
printing behaviour and the 
relationship between the two 
in a visually compelling way. 

So far, these developments are 
only available to resellers in the 
US, but by demonstrating how 
the channel can cost-effectively 
make better use of both data 
sets, they make it more likely 
that MPS providers on this side 
of the Atlantic will soon be given 
the tools they need to gain a 
complete view of customers’ 
printing activities.

Screenshot taken from Asset DB displaying a visual representation
of user/device data
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Secure Print

Secure print systems that 
require users to identify 
themselves before a document 
is output are a popular way 
of reducing print volumes 
and improving document 
security. According to most 
estimates, 10-20% of pages 
sent to a secure print server 
are never pulled down for 
printing, indicating that a large 
proportion of what we print 
we don’t actually need. In 
normal environments without 
a secure print system, these 
pages would be output as 
soon as the user pressed Print 
incurring a significant financial 
and environmental cost.

Secure print systems are 
a common feature of MPS 
engagements where paper 
reduction is a priority, not 
least because they provide an 
additional source of hardware 
and software revenue for the 
MPS provider. One criticism of 
existing solutions is that they 
are often vendor-specific or 
require printers/MFPs with a 
high level of functionality, such 
as a touchscreen display – 
again, good for the vendor but 
expensive for the customer.

Recognising that many 
businesses have mixed vendor 
fleets and machines with 
diverse capabilities, printing 
virtualisation specialist UniPrint 
has built on its heritage in 
terminal-based computing and 
developed a device-agnostic 
secure print system that 
will work with any print 
device, in any print 
environment 
and with any 
application.

No limits
UniPrint Infinity brings the benefits of follow 
me and secure printing to multi-vendor print 
environments. James Goulding reports

“We are vendor independent 
and our software can co-exist 
with existing printers,” explained 
Arron Fu, VP of software 
development at UniPrint.

“Our software sits on top and 
enables pull printing without 
being stuck with a single 
vendor. If a customer wants 
secure print, they don’t have to 
bind themselves into a solution 
from HP, Xerox or Canon. A lot of 
enterprise customers don’t want 
to do that,” he said.

Called UniPrint Infinity, 
the solution brings together 
the company’s established 
universal print driver with a 
network attached tablet, or 
‘vPad’, on which users can 
identify themselves using a PIN, 
network ID or swipecard (the 
pad has USB connectivity to 
accommodate off-the-shelf card 
and RFID readers).

There is also the option of 
a software-based ‘virtual pad’ 
that can be installed on an 
existing Windows XP device that 
a customer might have lying 
around, helping to reduce the 
total cost of ownership. In the 
future, the ‘virtual pad’ could be 
embedded within devices and 
UniPrint is currently exploring 
the possibilities of entering into 
OEM arrangements with device 
manufacturers.

Step 1. Printing
UniPrint developed its first 
universal print driver in 2000 
to solve problems in terminal 
server-based computing where 
remote users had problems 
printing to desktop printers 
because of instability and 
incompatibility problems. It has 
now introduced similar software 
to support day-to-day office 
printing.

The PDF-based UPD provides 
a consistent interface between 
the user and a print server that 
holds and manages print drivers 
for individual devices. This gives 
office workers the same look and 
feel regardless of make or model 
of printer used; simplifies the 
deployment of new devices or 
upgrades; and reduces the need 
for training.

The system converts print 
jobs into encrypted PDFs that 
can be printed, saved or emailed 
and in the process compresses 
files by up to 90% for more 
efficient use of bandwidth. Other 
useful features include the 
capability for an IT administrator 
to define one-click printer profiles 

for recurring print jobs 
or for specific users 

to control how they 
print.

In normal use, 
the UniPrint 

driver displays 
a list of 
available 
printers and 

the user clicks 
on the one they 

want to print to. With 
the UniPrint Infinity 
secure print solution, 

they choose a virtual print 
queue instead.

Step 2.  
Releasing the Print Job
In order to pull a print job down 
from the server for output 
on the device of their choice 
(follow me printing), a user 
must first type in their name 
and authenticate themselves 
at a network-attached vPad 
or software-based virtual 
vPad. For maximum security, 
a document can be protected 
with a secure PIN and in such 
cases this, too, will need to 
be entered. Once this has 
been done, the user just has 
to select the relevant print job 
from their personal queue and 
the printer they want to print 
to. Depending on their needs, 
a customer could have a vPad 
next to each printer or they 
could share a unit between 
multiple devices. 

UniPrint claims that the 
simpler device management 
and lower print volumes that 
follow an implementation of 
UniPrint’s Infinity follow me 
and secure print system will 
enable customers to cut print 
costs by 35% and still retain the 
freedom to deploy best-of-breed 
devices from multiple suppliers.
The company is already looking 
ahead to the next version. Due 
out next year, this will include a 
number of enhancements, such 
as support for mobile printing 
directly to the vPad; archiving 
and monitoring, which will 
capture all print jobs and flag 
up any sensitive information 
being posted and save it for 
audit and compliance purposes; 
and policies to enforce mono or 
two-sided printing.
www.uniprint.net

So how does UniPrint work?

Users can 
authenticate 
themselves on 
a touchscreen 
vPad (right) or a 
software-based 
virtual vPad  
(top right).
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EFI and Epson Bring Accurate, 
Affordable and Easy-to-Use 
Proofing Bundles to Market.
EFI and Epson have launched 
new Designer Edition product 
bundles in Europe, bringing 
a unique and complete 
proofing solution to creative 
professionals. Combining 
award-winning Epson Stylus 
Pro printers with an industry-
leading EFI eXpress for Epson 
Software RIP, these bundles 
are engineered to deliver 
powerful yet easy-to-use 
solutions for professional 
graphic designers and 
photographers, enabling them 
to print their creative visions 
with unsurpassed colour 
accuracy.

Included as part of the Designer 
Edition bundles are the Epson 
Stylus Pro WT7900, the Epson 
Stylus Pro 4900 (with or 
without SpectroProofer) and 
the Epson Stylus Pro 3880. The 
combination of these printers 
and the EFI eXpress high-quality 
inkjet RIP gives users the unique 
ability to create colour accurate 
comps, proofs or mockups, 
alongside RGB photographs. The 
software includes sophisticated 
yet simple to use spot colour 
support with embedded libraries 
for DIC, HKS, PANTONE and 
Toyo, ensuring accurate colour 
reproduction out of the box. 
True Adobe interpreters allow for 
complete compatibility with the 
latest design suites on a Mac 
or PC.

Marco van Niekerk, senior 
product manager LFP at Epson, 
said: “These bundles have been 
put together to give agencies 
and design professionals a 
complete solution to easily 

achieve high-quality print and 
colour reproduction. Together, 
the Epson printers and EFI 
RIP ensure that proofing is 
consistently accurate, repeatable 
and can be achieved simply, at 
an affordable price point.”

“EFI is proud to have once 
again been chosen exclusively 
by Epson to bring a powerful 
proofing workflow solution to a 
diverse new marketplace,” said 
Stefan Spiegel, general manager 
of Fiery inkjet printing application 
products at EFI. “Now, creative 
professionals in Europe will 
have a unique, complete and 
affordable solution to meet all 
of their contract-proofing needs. 
These Designer Edition bundles 
fill the gap between high-end 
proofing solutions and entry-
level RIP offerings, providing 
the identical accuracy to a 
full-featured EFI proofing RIP 

while reducing the price point 
dramatically.”

The Designer Edition bundle 
can verify every proof with 
an EFI ES-1000/Eye One Pro 
spectrophotometer or with 
the optional Epson built-in 
SpectroProofer for the Stylus Pro 
4900. From job submission to 
proof, everything can be done 
automatically, including the 
verification result printed on the 
proof as a label. The verification 
feature is a convenient, easy-
to-use solution for quality 
assurance based on ISO 12647-
7/8 or house standards. It 
measures and compares colour 
values based on Ugra/Fogra or 
IDEAlliance control strips and is 
an essential tool for successful 
and reliable proofing.
www.efi.com





Another paper-saving product yet to see the light of day is Xerox's 
erasable paper. Xerox has taken a different tack to Toshiba and the 
University of Cambridge, by developing re-usable paper that erases 
itself after a certain period of time. Suitable for ‘daily use’ documents 
printed for a single viewing, which Xerox says account for two out of 
every five pages printed in the office, erasable paper uses compounds 
that change colour when they absorb a certain wavelength of light 
and then gradually disappear. The version unveiled by Xerox in 2008 
self-erases after 16-24 hours.
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Erasable Toner

When it comes to printing, 
office workers have taken the 
‘reduce, reuse, recycle’ mantra 
to heart, often for financial 
rather than environmental 
reasons. 

According to the Kyocera Mita 
Environmental Survey 2011, 
the average number of pages 
printed by an office worker fell by 
40% between 2010 and 2011, 
from 10,000 pages a year to 
6,000. Meanwhile organisations 
continue to recycle their waste 
paper: the recycling rate in 
Western Europe is now 70% and 
must be nearing its ceiling.

The area where office workers 
have been less successful is 
paper ‘re-use’. Yes, you can make 
litter for guinea pigs or turn waste 
paper into notepads (harder to 
do now that people print on both 
sides of the page), but this hardly 
qualifies as productive re-use. 
What’s needed is a way to erase 
pages so that they can be printed 
again and again.

Printer manufacturers have 
been working on this concept 
for 15 years or more without 
success. Until last month, when 
Toshiba unveiled an erasable 
toner system to be launched in 
the winter of 2012/13. A video 
report by Digitized Information 
Inc. (www.diginfo.tv) shows the 
system in action, from which it 
is possible to draw the following 
conclusions:
n  The system requires specially 

developed erasable toner and 
a purpose-built MFP, but works 

Print, erase, print,  
erase, print...

with normal copier paper.
n  Erasable toner is currently only 

available in blue, but Toshiba 
plans to launch other colours 
in the future, as well as a 
colour version of the MFP.

n  Toner is erased using heat, 
which also removes notes 
made with a Pilot Frixion 
erasable pen. Other ink and 
pencil marks are not removed.

n  A sheet can be erased five 
times.

n  The process de-colours the 
toner, rather than erasing it 
completely. Because a ghost 
of the original text can remain, 
the system isn’t suitable for 
sensitive material.  

n  The erasing unit is currently 
a separate unit, but the plan 
is to integrate it fully into the 
MFP.

n  A scanner within the erasing 
unit digitises and archives 
pages before they are erased.

n  Erased pages are 
automatically sorted into those 
that can be re-used and those 
with pen marks that will need 
to be recycled.

This is an exciting development, 
but there are still questions 
around pricing, energy 
consumption and the practicality 
of such a system in an office 
environment that Toshiba will 
need to address if its solution is 
to become an office staple.  
There is also the risk that 
alternative systems could make  
it redundant.

Laser removal
New research from the University 
of Cambridge, also released last 
month, proves it is possible to 
remove normal HP LaserJet toner 
from Canon copier paper without 
damaging it in any way. 

The purpose of the study 
led by Dr Julian Allwood, Leader 
of the Low Carbon Materials 
Processing Group at the 
University, was to see if there was 
an energy-efficient alternative to 

recycling for paper re-use. After 
considering options for removing, 
obscuring or decolouring text, 
his team focused on applications 
of laser technology. “Initial tests 
showed that we could heat toner 
to the point where it vaporises, 
but that doing so aged the paper 
leaving a perfect yellow print of 
the line removed,” explained  
Dr Allwood.

However, further trials found 
that in certain combinations 
toner could be vaporised without 
damaging or marking the paper, 
potentially allowing a sheet to be 
re-used five times. Particles from 
the vaporised toner are filtered 
so that the surrounding air stays 
clean.

The study found that toner 
removal and paper re-use 
eliminated four steps from the 
paper production cycle – forestry, 
pulping, paper making and 
disposal by incineration or landfill 
– resulting in a 95% reduction 
in emissions compared to the 
production of one tonne of office 
paper. Recycling has a 76% 
reduction in emissions.

Dr Allwood told PrintIT that 
when economies of scale 
are taken into account the 
advantages over recycling could 
be even greater. “We were using a 
developmental laser not designed 
for efficiency. We’ve made an 
estimate that this could save 
half the emissions created by 
recycling paper, but that depends 
on a raft of elements,” he said.

Dr Allwood’s concept is 
not as advanced as Toshiba’s 
– he is currently looking for 
a manufacturer to create a 
prototype – but it does have 
one big advantage: it works with 
the most widely used toner and 
standard paper. “If you lock the 
user into a specific paper or 
toner, you make life easier for 
yourself. But that limits the supply 
of material you can feed in. Our 
hope was to generalise this to all 
paper and toner,” he said.

Could 2013 be the year of erasable toner? 
James Goulding reports

GOING, GOING,  
GONE?

One of only two working 
prototypes of Toshiba’s toner 
eraser seen in action at News 
International’s London offices. 
Used paper goes in the top and 
clean paper comes out  
the bottom.
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Paperworld review

One of the highlights of 
Paperworld 2012 was the 
opportunity to see two 
new entrants to the printer 
market, Seine Technologies 
and Lomond Evojet, both of 
which were exhibiting in the 
Remanexpo show-within-a-
show.

Seine Technologies was 
showing its Pantum range 
of laser printers, the first 
laser printers to be designed, 
developed and manufactured 
in China. Created in partnership 
with Legend Capital and  
computer company Lenovo, 
these printers have apparently 
proved so popular in China that 
Seine has had to establish a new 
manufacturing facility to service 
the export market. 

John Davies, Ninestar 
Image International sales and 
marketing director (Europe), 
told PrintIT sister publication 
Business Info that Seine would 
be launching Pantum through 
a small number of resellers 
(UK distributor Badger Office 
Supplies had a model on its 
stand and was awaiting samples 
to show customers).

“Seine has limited capacity 
at the moment so we won’t be 
launching to everyone. We will 
probably take a select number 
of B2B resellers and launch it in 
a focused way to get feedback. 
Then we’ll take it from there,” 
he said.

The range, which had its 
official worldwide launch at 

No surprises
Memjet and Seine aim to bring more choice to the 
desktop printer market. James Goulding reports

CeBIT in March, includes 16, 20, 
30 and 33 pages per minute 
single function printers and 
16 and 20ppm multifunction 
models in a choice of grey and 
black (business) or two-tone, 
patterned (consumer) finishes. 
All models are B&W only 
and feature metal frames for 
durability.

At the time of going to press, 
PrintIT had been unable to get 
more information on pricing or 
the cost per page, but it looks 
as though Seine is going to 
promote the printers as long-
lasting, economical alternatives 
to existing models from US, 
Japanese and Korean printer 
manufacturers. In other words, 
it won’t be offering customers 
anything radically different.
This need not be a barrier 
to success – just look at 
Samsung – but it might be a 
missed opportunity to offer 
an alternative model: Seine 
Technologies, a manufacturer 
of compatible printer supplies, 
has even developed robust chip 
technology to protect its supplies 
revenue.

Evojet
The Lomond Evojet Office does 
offer something out of the 
ordinary. Based on Memjet 
technology, this stylish inkjet 
printer provides high speed, 60 
pages per minute colour output 
and low running costs of about 
3p per colour page and 1.4p per 
B&W page. 

Although the cost per page 
is lower than that of entry-
level laser devices, it is not 
much cheaper than a business 
inkjet. The cost per mono page 
on an HP Officejet Pro 8000, 
for example, is just 1p and 
the colour page only slightly 
higher at about 4p. This on a 
printer costing less than £100 
compared to £736 for the Evojet.

Running costs on the Evojet 
may fall slightly when the 
CartRegen cartridge refilling 
system is rolled out to resellers. 
Unlike conventional inkjet 
printers, Evojet’s cartridges 
are designed to be refilled by 
authorised resellers. Because 
refilling is cheaper for Evojet 
than supplying new cartridges, it 
is able to pass savings on in the 
form of higher margins for refills 
and a lower cost per page for 
customers.

Where the Evojet trounces 
the HP Officejet Pro 8000 and 
other business inkjets is print 
speed: it prints at 60 pages 
per minute; has zero warm-up 
time; a first print out speed of 
5 seconds; and a drying time 
of less than 1 second, meaning 
that the ink is dry as it comes 
out of the printer. 

Evojet Direct UK channel 
sales director Adrian Rollin 
told PrintIT that resellers had 
identified a number of users 
who would be attracted by the 
combination of low running  
costs and fast print speeds.  

“In medium-sized businesses we 
are seeing a trend where larger 
A3 devices that were installed 
to centralise print and achieve 
a lower cost per page are being 
de-centralised and local printing 
brought back to the desktop. 
With our devices you can bring 
low running costs back to the 
desktop too,” he said.

Rollin added that Evojet 
would also appeal to small 
and medium-sized businesses 
that are reluctant to sign up to 
contract commitments – “This 
is great for people looking for 
commitment-free reduced 
printer costs” – and service 
providers requiring a dedicated 
printer for walk-in, print-on-
demand customers while their 
larger machines are occupied 
with long print runs

One major limitation of 
Evojet in its current form is that 
it only prints on one side of the 
page, though Rollin told PrintIT 
that Memjet plans to launch a 
duplex printer with a reduced 
output speed in Q3 or Q4 2012 
and hinted that there would be 
interesting software solutions 
before then.

Another weakness (compared 
to laser printers) is the need 
for special paper to achieve the 
best print quality. This is one 
reason why Memjet appointed 
Russian paper company Lomond 
as its distributor, viewing its 
printer and Lomond paper as the 
perfect bundle.

Expect to hear much more 
about the Evojet in coming 
months as resellers roll-out their 
marketing campaigns.

Seine Technologies  
Pantum P2020

Memjet printhead  
and Evojet Office printer
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Mobile Print
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Nuance proudly offers all of the tools you need 
for print management, document capture  

and digital distribution
Cut costs  

with pull printing,  
resulting in less waste 

Further sharpen 
your efficiency  

with eCopy  
scanning software

Uncork your potential 
for saving money on  

print and copy

Gain access to  
the best service teams,  
upgrades and updates 

Add an edge  
to your document  

confidentiality with a 
document audit trail

Equitrac print management 
& equipment tracking
Control, manage & reduce print costs.
Track usage of all networked devices.
Secure anytime, anywhere printing.
Personalized user workflow.
Reduced environmental footprint.

To find out more about how much you can save on print, copy and document  
management costs, book a no obligation webinar with a Nuance expert via 
imaging@nuance.co.uk. We’re helping people work smarter.

Discover ways to save 
using print rules for duplex 

and monochrome

eCopy document capture  
& digital distribution
Scan, distribute and store documents. 
Automate paper intensive processes.
Set custom access levels for each user.
Increase employee productivity.
Minimize environmental impact.

© 1995 - 2011 Nuance Communications, Inc. All rights reserved. Nuance, the Nuance logo, eCopy and Equitrac are trademarks or registered trademarks of  
Nuance Communications, Inc. and/or its affiliates in the United States and/or other countries.
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