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KYOCERA MITA UK Ltd – Phone: 08457 103 104 – www.kyoceramita.co.uk

KYOCERA MITA Corporation – www.kyoceramita.com

More effi cient printing and copying can signifi cantly reduce the use of 
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helping you hit your emissions reduction targets. 

Find out more at 08457 103 104.
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The number of pages printed 
by UK office workers has 
dropped by a massive 40% 
in the last 12 months, 
from an average of 10,000 
sheets per year to just 6,000 
according to the latest annual 
environmental survey by 
Kyocera Mita. This is the first 
time print volumes have fallen 
since the survey started in 
2007. 

Tracey Rawling Church, 
Director of Brand and 
Reputation at Kyocera Mita said: 
“We’ve been hearing about the 
‘paperless office’ for decades, 
but this is the first concrete 
evidence we’ve seen that shows 
office-based workers’ love 
affair with the printed page is 
beginning to wane. There is far 
greater confidence in mobile 
technology and electronic 
information, meaning that there 
is less demand for the comfort 

of a piece of paper.”
Another factor might be a 

growing trend for automated 
systems such as mandatory 
duplex (up 5% from 2010) and 
card-controlled access (up 
8% from 2010), though user 
education is still thought to be 
the best way to promote good 
printing habits (cited by 68%).

Rawling Church added: “As 
more organisations begin to 
deploy managed document 
services, we are seeing an 
increase in the use of print 
policy software and card-based 
access systems, which mandate 
improvements in print efficiency. 
What’s interesting to see is that 
IT Managers still place strong 
emphasis on the softer aspects 
of user education around cost 
and environmental benefits of 
good print practice.” 
www.kyoceramita.co.uk/
survey2011
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Print volumes down by 40%

Meeting IT managers’ desire 
to educate users about the 
impact of their printing choices 
(see story above), GreenPrint 
Technologies has added 
GreenPrint Advisor to its range of 
software solutions. This pop-up 
takes a softly, softly approach 
to print policy enforcement by 
recommending an alternative 
printer to the one selected by 
the user, if a greener option is 

available. Users can route the 
print job to the recommended 
printer with just one click or 
choose to ignore the advice. 
Kent Dunn, VP of sales at 
GreenPrint Technologies, argues 
that giving users the final say 
over which printer to use is 
preferable to enforced re-routing 
of print jobs. “We don’t redirect 
prints because it’s a really bad 
policy: it’s intrusive to end users 
and you can’t know what their 
reasons for choosing a particular 
printer are,” he said. GreenPrint 
Advisor is distributed in the UK 
by NewField IT.
www.newfieldit.com

Robert Fulton has won the ‘Take 
a view’ Landscape Photographer 
of the Year competition organised 
by Bayeux and sponsored by 
Network Rail and Epson. Limited 
edition Digigraphie prints of the 
finalists’ work, including Robert 
Fulton’s winning Winter Field, 
Stirlingshire, Scotland can be 
seen at a free exhibition running 
at London’s National Theatre 
until 28th January 2012. The 
Digigraphie prints were output 
on an Epson Stylus Pro 9900 
large format printer using Epson 
UltraChrome HDR ink.
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n Kyocera Mita has successfully 
retained its Carbon Trust 
Standard certification after 
an audit by the Carbon Trust 
showed that since first gaining 
the Standard in 2008 it has 
achieved a 10.2% reduction 
in CO2 emissions relative to 
company turnover. Initiatives 
undertaken by Kyocera Mita 
to drive carbon efficiency 
include an emissions cap on 
company vehicles that will be 
progressively reduced as cars 
become more fuel-efficient; a 
server virtualisation project; 
printer fleet rationalisation; 
and the enforcement of print 
policies.

©Robert Fulton – Winter Field, 
Stirlingshire, Scotland

Softly, softly approach to green printingPrinter wonderland

0844 880 6905 
info@cargilsolutions.co.uk  
www.cargilsolutions.co.uk

Specialist distribution, sales & support  
for the Office automation marketplace.  

multi-functional devices · photocopiers · fax machines · scanners  
folders · inserters · shredders · franking machines & consumables
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Bulletin
Lexmark to make 
duplex its default 
setting
Lexmark has signed up to 
the European Commission’s 
industry Voluntary Agreement 
(VA) for Imaging Equipment 
to help improve the 
environmental performance 
of devices and establish a 
framework for the setting of 
eco-design requirements for 
energy-related products.

Coinciding with this 
announcement, Lexmark has 
declared an aim to make duplex 
printing the default setting on 
all Lexmark workgroup laser 

printers and MFPs sold within 
the 27 countries of the EU. By 
the end of this month, it expects 
more than 80% of Lexmark 
printers to have default duplex.

Lexmark claims that duplex 
printing saves up to 40% of 
print-related CO2 emissions.

National office supplies 
company Document XL has 
launched a new scheme 
linking charitable donations 
to print volumes. Under its 
‘Charity Wrap’ initiative, the 
Xerox Business Partner will 
donate up to 15% of the cost 
per page to the customer’s 
chosen charity every time they 
print a colour page on a Xerox 
colour printer or MFP.

Customers can demonstrate 
their support by covering any 
size of device with a ‘charity 
wrap’ displaying the charity’s 

branding and fundraising phone 
number. Document XL has 
already produced ‘charity wraps’ 
for Marie Curie Cancer Care.

Marie Curie Cancer 
Care Regional Corporate 
Development Manager Brian 
Curran said: “We are delighted 
that Document XL will be 
supporting us in this way and 
hope that this initiative raises 
thousands of pounds for our 
nurses and Hospices.”

Stephen Dobson, MD of 
Document XL, which has 
offices in Leeds and Rochdale, 
said: “It’s such a simple idea 
that I cannot understand why 
no one has ever thought of 
it before. We’re looking to 
talk to organisations which 
produce more than 500 colour 
documents a month, such as 
schools, universities, national 
and multi-national companies.”
www.documentxl.com/
fundraising
08456 448 600

Brother is enhancing its 
popular series of A3 inkjet 
MFPs with a new entry-level 
model offering faster print 
speeds and lower print costs 
than the best-selling MFC-
5890CN and MFC-5895CW it 
is replacing. 

With Images Per Minute (IPM) 
speeds of 12ipm for mono and 
10ipm for colour, the J5910DW 
is three times faster than the 
MFC-5890CN. It is also cheaper 
to run thanks to automatic 
two-sided (duplex) printing for 
A4 and A3 and high capacity 
XL cartridges. Other features 
include wireless connectivity as 
standard, a 250-sheet paper 
capacity and a 35-sheet ADF.

Coinciding with the 
launch of the J5910DW, 
Brother is extending 
its successful 141% 
advertising campaign 
introduced in 
September 2010.

Brother sales 
and marketing 
director Phil Jones 
commented: “A3 

has been proven to deliver 
real business advantage: our 
research, using insight from 
renowned psychologist Professor 
Richard Wiseman, indicates that 
a business presenting a pitch 
with A3 materials appears 21% 
more successful and 12% bigger 
than those using A4. People 
were 18% more likely to buy a 
product or service – a fantastic 
selling point.”

In 2010, Brother sold more 
A3 MFPs in Europe than any 
other manufacturer, capturing 
79% of the UK A3 MFP market 
(source: Context).
www.brother141.co.uk

Brother enhances A3 MFP range

Samsung’s ML-2955DW wireless 
network mono laser printer has 
been awarded a 4.5 star rating 
for environmental performance 
by Buyers Laboratory Inc (BLI). 
The 28ppm device features 
duplex printing; n-up printing; 
a Toner Save setting; and a 
new Eco Mode function with a 
Results Simulator showing how 
much toner, paper, energy,  
CO2 and money can be saved 
on each print job. The   

ML-2955DW is also Samsung’s 
first printer with an Easy Eco 
Driver that allows users to 
preview a document and make 
adjustments such as removing 
an image or changing the text 
font prior to printing without 
changing the original document. 
BLI reports that annual energy 
consumption for the Samsung 
ML-2955DW is 26% lower than 
the average. 
www.samsung.com/uk/printer

High marks for eco credentials

Stephen Dobson (L) and  
Brian Curran from Marie Curie

Like Document XL (see left), 
Océ is using printer sales to 
raise money for charity. Every 
time it sells an Océ ColorWave 
600 wide format production 
printer to a map company in 
the UK, it will make a donation 
to MapAction, which provides 
maps and geographical data to 
aid agencies in disaster zones. 
Oce hopes the scheme will raise 
£20,000 within the first 12 
months of operation.

MapAction communications 
director Roger Wedge said: 
“Mapping support during the 
early phases of a response is 
critical, as aid agencies and 
donors quickly try to understand 
the situation on the ground. 
We have been involved with 
many disasters over the world, 
most recently in Haiti, Japan 
and Libya, where we took with 
us maps printed on the Océ 
ColorWave 600.”

Charity wrap links prints to donations

The Océ ColorWave 600 

Océ supports map charity
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A4 MFP prints  
A3 on demand
Any business that 
ends up buying an A3 
MFD simply to satisfy 
an occasional need 
for A3 output may be 
interested in Konica 
Minolta’s new bizhub 
36 and 42 mono MFDs. 
In a Konica Minolta first, these fully featured A4 MFPs support 
A3 printing via the bypass tray, giving customers the option 
to print occasional spreadsheets, detailed diagrams and other 
documents in larger sizes, without the need to invest in a more 
expensive A3 machine.

Samsung has followed HP’s 
lead and launched a laser 
printer with WiFi Direct for 
peer-to-peer connectivity with 
a WiFi-enabled device. The 
new feature brings greater 
flexibility to mobile users by 
allowing them to print without 
being connected to a wireless 
network. 

One of three models in 
Samsung’s ML-2160/2165 series 
of 20ppm personal laser printers, 
the WiFi-enabled ML-2165W 
also allows users of Android and 
iOS tablets and smartphones 
to print files and documents via 

Samsung’s MobilePrint app.
All models in the range feature 

Samsung’s Easy Printer Manager 
for real-time remote monitoring of 
devices and the Easy Eco Driver, 
which can be used to remove text 
and images from prints without 
altering the original document. 
This is a useful paper-saving 
feature, but an even better one 
is automatic two-sided printing, 
which is missing from these 
devices.

Prices start at £79.99 for the 
ML-2160, rising to £99.99 for the 
ML-2165W.
www.samsung.com/uk/printer

Samsung embraces WiFi Direct

Consistent colour and built-in security Quality colour 
for design 
professionals
Xerox’s latest colour laser 
printer is aimed at graphic 
designers and professionals 
requiring high quality in-house 
printing. With resolutions 
of up to 1200 x 2400 dpi, 
professional colour matching 
and support for media up to 
350gsm, the Xerox Phaser 
7800 is ideal for creating 
colourful advertisements, point 
of sale material, packaging 
prototypes and marketing 
collateral. 

The 45ppm printer features 
the PhaserMeter Colour 
Measurement Device for colour 
accuracy and is licensed by 
Pantone for optimal colour 
reproduction of industry 
standard Pantone colours. 

It handles a wide range 
of media in weights from 
75-350gsm with automatic 
two-sided printing up to 256gsm 
as standard. An optional Extra 
Heavy Duty Media Kit enables 
automatic two-sided printing of 
media up to 300gsm. The choice 
of finishing options includes 
booklet-making, creasing and 
hole-punching. 
www.xerox.com

HP and Condé Nast have started 
a trial to gauge the potential of 
distributing magazine content 
to web-enabled printers for 
output in people’s homes. The 
service will enable subscribers to 
schedule the delivery of content 
from publications such as Allure, 

Details, Epicurious, Glamour, 
Golf Digest, Self and Wired 
directly to their personal printers. 
HP says publishers will benefit 
because it will enable them ‘to 
reach readers more frequently 
than with print magazines and 
more tangibly than via email’. 

Conveniently for HP, it will 
also use a lot of ink.

Panasonic may no longer be 
active in the copier/MFD market, 
but it still produces compact 
desktop devices for home 
workers and small businesses. 

The latest addition to its 
range, the KX-MB1500, is an 
18 pages per minute mono 
laser printer/copier and colour 
scanner. A second model in the 
series, the MB1520 also includes 

a fax and speakerphone. 
Both feature a slanted control 

panel making it easy to operate 
the devices from a seated or 
standing position; an internal 
output tray for a small footprint; 
and an Easy Print Utility that 
allows users to merge and print 
files created within different 
applications.
www.panasonic.co.uk

Home deliveries for Condé Nast 

Compact desktop

Home printer or 
desktop news 
stand?: the  
HP Envy 110

Toshiba has announced eight 
new colour MFPs with print 
speeds of up to 75ppm, 8-bit 
data processing for high 
quality colour output, paper 
capacities of 6,000 sheets 
and flexible finishing options. 

The e-STUDIO2040c/2540c/ 
3040c/3540c/4540c PRO 
series is designed for in-house 
print shops and production 

departments with frequent, 
mid-volume colour print 
requirements; while the 
e-STUDIO5540c/6540c/6550c 
PRO series is aimed at 
offices, creative agencies and 
production departments that 
have higher print volumes 
and require consistent colour 
output over longer print runs. 

All models have EFI Fiery 
controllers and integrated 
ICC colour management; are 
compliant with Mac OS X and 
Windows; feature genuine 
Adobe PostScript 3; and  
include Toshiba’s new self-
encrypting hard disks with Wipe 
technology (see page 12 for 
more details).
www.toshiba.co.uk/imaging
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Bulletin

Print volumes may be in 
decline, but the market 
for MFP, printer and 
scanner software solutions 
will continue to grow 
as companies invest 
in technology to drive 
efficiencies and reduce print 
costs, IDC claims in a new 
report (Worldwide and U.S. 
Document Solutions 2011-
2015 Forecast).

The research company 
expects worldwide document 
solutions software revenue to 
rise from $3.4 billion in 2010 
to $5.5 billion in 2015, with 
growth being driven by rising 

demand for effective device 
and output management and 
the introduction of electronic 
business workflows.

Growing use of mobile 
devices will cause worldwide 
sales of mobile printing 
solutions software to rise from 
$68.3 million in 2010 to $1 
billion in 2015 at a compound 
annual growth rate of 71.2%.

Other categories to enjoy 
double-digit revenue growth 
rates through the forecast 
period are authentication, 
authorisation and security 
software.
www.idc.com

A separate IDC report, the 
Western Europe Quarterly 
Hardcopy Peripherals Tracker, 
shows a big fall in market 
value in the third quarter of 
2011. Unit sales rose by 0.2% 
(year-on-year), but revenue 
declined by 11.9% (year-on-
year). 

Arnaud Gagneux, director 
of IDC’s Western Europe 
Imaging Hardware Devices and 
Document Solutions group, 
said: “The market for print 
hardware in the region has 
been affected by 
stalling consumer 
and commercial 
demand across 
Western Europe as 
economies struggle 
to deal with the 
uncertainty caused 
by the sovereign 
debt crisis, which 
continues to 
threaten the wider 
economic recovery.” 

Bright spots include 
business inkjets for low-volume 
office applications and laser 
multifunctionals, as demand 

continues to shift from printers 
to MFPs. While total printer 
shipments in Western Europe 
contracted by 8.7% to 1.52 
million units, MFP shipments 
grew by 3.4% to 4.8 million 
units. 

The UK market bucked the 
trend, with an 11% rise in unit 
shipments, due mainly to the 
large number of low-end inkjet 
products being stocked in the 
lead up to Christmas. Inkjet 
shipments of MFPs and printers 
increased 12.6% over 3Q10. 

InfoTrends, too, is predicting 
strong growth for document 
solutions. Its Western 
Europe Network Document 
Solutions Forecast: 2010-
2015 predicts that the office 
document solutions market in 
Western Europe will grow at a 
compound annual growth rate 
(CAGR) of 17.5% to 2015.

“There have been many 
different contributors to the 
huge growth we are seeing in 
the Western Europe Network 
Document Solutions Forecast,” 
commented Randy Dazo, 
Director of Solutions and 
Services at InfoTrends. “The 
most prominent factors have 
been the economy, Managed 
Print Services (MPS) and new 

regulations that are making an 
impact to the market, especially 
in the developed countries.”

According to Infotrends, there 
is a direct correlation between 
solutions growth and managed 
print services (MPS). 

It is predicting strong growth 
in output management solutions 
as MPS shifts from managing 
devices to managing users and, 
later in the forecast period, 
in capture and document 
management solutions as 
organisations shift from device 
optimisation to workflow 
optimisation.

Currently, security solutions 
top the list of most requested 
applications.
www.infotrends.com

The hot topic of IT 
consumerisation has been 
given a printer-related angle 
with the launch of Cortado 
Instant Printer.

Cortado quotes a Cisco-
commissioned international 
study by the U.S. market research 
institute, InsightExpress, showing 
that half of all data loss in 
enterprises is related to installing 
unauthorized software on 
computers or visiting unwanted 
websites.

One solution to this problem, 
it says, is to make laptops so 
secure that users can’t install any 
software or drivers. Unfortunately, 
this would mean that they could 
only print to devices pre-installed 
by their IT department.

Cortado Instant Printer gets 
around this problem by allowing 
organisations to operate centrally 
managed desktops and laptops 
without printer drivers, while still 
allowing users to print to network 

printers and wireless printers in 
the same Wi-Fi network, such as 
in a home office.

When a user selects Cortado 
Instant Printer as a printer, 
the software searches the 
network for available printers 
and presents a list of suitable 
models. Once the user has 
chosen the printer and driver he 
wants to use, the print job is sent 
encrypted to the Cortado server, 
where it is rendered and sent 
back to the user’s workstation. 
www.cortado.com/
instantprinter

In line with its strategy to deliver 
business solutions and not just 
hardware, Dell has launched 
a free web-based printer 
fleet management tool and 
announced new partnerships 
with Cortado, Nuance and 

Perceptive Software that will 
enable it and its partners to 
offer customers anywhere, 
anytime cloud printing, 
secure device integration 
and enterprise content 
management.   www.dell.com

Solutions still a key growth area

Laser MFPs buck the trend

Software sales linked to MPS

Stay safe with Cortado Instant Printer

Dell takes on range of print solutions

Business inkjets like the new 
HP Officejet Pro 8600 Plus 
e-All-in-One were one of the few 
bright spots in Q3 2011.

Authentication solutions are 
expected to enjoy double digit 
annual revenue growth from 
2010 to 2015. Photo shows 
Canon’s new imageRUNNER 
1100 A4 MFP which is fully 
compatible with Canon’s 
uniFLOW authentication and 
device management solution.
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advertorial

Twenty Years Ago, Today
Celebrating 20 years of Samsung Laser Print  
with special business print offers!

u Up to £150 cash back*
 Get up to £150 cash back on all purchases of selected 

business printing devices until 31st January 2012

u FREE 5-year on-site warranty*
 Get a 5-year on-site warranty free of charge for  

business printing devices until 31st January 2012

u Prizes to be won
 Register for the prize draw and you could win any of 20  

fabulous prizes, 1 for each year of our birthday celebrations  

For details please visit www.samsung.com/uk/20years
*Terms and Conditions Apply

SAM2010 Print_It_Ad_hr_aw.indd   1 04/11/2011   15:17
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Bulletin

In the last quarter of 2011, 
Canon introduced a raft of 
new laser printers and MFPs, 
including the entry-level 
i-SENSYS LBP7010C. With 
print speeds of 16 pages per 
minute in B&W and 4ppm in 
colour, a compact design and 
sleek good looks, this single 
function colour laser printer 
is pitched very much at home 
users and small businesses 
with low print volumes. 

As a single function printer, 
the LBP7010C is not sufficiently 
versatile to be deployed as the 
sole device in a home office 
or small business. However, it 
would suit someone who needs 
to be able to print in colour 
and who already has a mono 
all-in-one or a desktop scanner. 
With a price tag of £129, it is 
cheap enough to be used as a 
stop-gap until the time is right 
to replace the mono MFP with a 
colour one.

Theoretically, it could also 
serve as a personal colour 
printer for a senior employee 
who also has access to a shared 
workgroup/departmental MFP 
– theoretically, because the 

LBP7010C (like other printers 
in its category) has one or two 
fundamental flaws that make it 
unsuitable for use in a business 
environment and possibly in a 
home office too.

Before getting onto that, 
it’s worth mentioning the 
printer’s many good points. 
These include an attractive, 
simple design; great ease of 
use; a tiny footprint; superb 
print quality with excellent 
colour reproduction and clean, 
precise lines; remarkably quiet 
and odour-free operation; low 
energy consumption; and an 
impressively rapid recovery from 
sleep mode. 

In other words, the LBP7010C 
offers the ergonomic benefits 
of an inkjet device plus the 
advantages of laser technology 
i.e. no drying times and good 
print quality even on poor  
quality paper. 

Print speeds are on the slow 
side – it took more than seven 
and a half minutes to output a 
32 page PDF of the last issue 
of Sustainable Times (in line 
with the rated print speed) – but 
the rapid wake-up from sleep 

mode means 
that one, two 
and three page 
print jobs are 
output relatively 
quickly, especially 
if printing in black 
and white.  

At first glance, another point 
in the LBP7010C’s favour is its 
suggested retail price of £129 
(even less online). Such a low 
price tag should start alarm 
bells ringing and, sure enough, 
running costs are high, coming 
in at about 20p per colour 
page (inc. VAT). Users with low 
print volumes might be able 
to live with such a high cost 
per page, but even they might 
baulk at paying circa £50 for 
each replacement single colour 
toner cartridge (capacity: 1,000 
pages). 

Another limitation of the 
LBP7010C, which it shares with 
other colour laser printers below 
the £350 mark, is the lack of 
automatic two-sided printing. 
Duplex is rapidly becoming the 
default setting in corporate 
environments and home users 
and small businesses, too, 

should be able to print on both 
sides of the page, not just to 
save paper, but because it looks 
more professional.  

Overall, the i-SENSYS 
LBP7010CA is an excellent 
example of an entry-level colour 
laser printer and is in many 
respects an ideal desktop 
printer. Yet the question 
remains: ‘Why buy an entry-
level laser with high running 
costs and no duplex capability, 
when for the same price you 
can buy an HP Officejet 6500A 
Plus e-all-in-one with print, copy, 
scan and fax functions, wireless 
connectivity, automatic two-
sided printing and 50% lower 
running costs? 

If you answer ‘Because I 
value high quality laser output 
above all other considerations 
and have only £129 to spend’, 
then the LBP7010C is the 
device for you.

On test: Canon i-SENSYS LBP7010C

Flawed beauty

The case for secure print?
As part of the launch programme 
for Avery’s new range of Multi-
function labels, Onepoll surveyed 
2,000 people to find out what 
they had trouble remembering. 
Collecting print-outs from 
printers/MFPs appears at 
Number 9 on the list, supporting 
the argument for implementing 
a pull print system to protect 
confidential data. Number 6 on 
the list was forgetting passwords, 
perhaps indicating that you 
should opt for a card-based 
authentication system. The Top  
3 entries were forgetting to 
return phone calls, to reply to 
emails and forgetting  
people’s names.

OKI gets creative
OKI is appealing to the creative 
instincts of its customers with a 
new range of promotional print 
media, known as OKI Creative 
Media. Interested customers 
can request a free sample pack 
containing everything needed to 
create personalised wine boxes 
and sleeves, calendars, CD/DVD 
wraps and tent cards from
http://creativemedia.oki.
co.uk/

De-inking trial
HP and Arjowiggins Graphic 
have announced the successful 
completion of a trial into the 
de-inking of paper printed on HP 

in brief... Indigo digital presses. In the trial 
at its Greenfield Mill in France, 
Arjowiggins successfully de-inked 
a mix of print waste, which 
included a small proportion (5%) 
of HP Indigo prints on coated 
and uncoated wood-free papers. 
Using standard processes and 
conditions, Arjowiggins was able 
to produce high quality de-inked 
pulp suitable for the production 
of recycled paper.

Big growth potential
The Western European 
photobook market is on track to 
achieve 20% growth this year, 
with shipments of 20 million 
units and a value of 650 million 

euros, according to a new report 
from Futuresource Consulting. 
Despite healthy growth rates, 
senior market analyst Joanna 
Wright warns that awareness 
of photobooks is still relatively 
low in most countries. “The UK 
and Italy are performing least 
favourably, with only 2% to 3% 
of households purchasing a 
photobook, while Benelux leads 
the way at 15%. When compared 
with households that printed 
their photos this year – around 
30% across Western Europe 
– and digital cameras at 70% 
household penetration, there 
are definite opportunities for 
growth,” she said.



*Terms and conditions apply. Offer available between 1st October to 31st December 2011. 
See website for full details.

LEXMARK COLOUR LASERS
BRIGHTEN UP YOUR BUSINESS.

CASHBACK
*

UP TO £660
Lexmark colour laser printers work every day to help businesses improve 

productivity. With a complete line of colour laser devices and affordable,  

high-quality features, Lexmark delivers vibrant results. From 1st October  

to 31st December 2011, Lexmark offers up to £660 cashback on a range of  

colour laser printers. So, with all these great benefits plus huge savings,  

it’s time to find a Lexmark printer for your business. 

For eligible models visit: www.lexmarkpromotions.co.uk. 

Available from www.lexmarkonline.co.uk or your authorised

Lexmark Reseller.
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Visualize green initiatives

www.safecom.co.uk

Save-O-Meter

Savings:

Total: 45,000B/W: 25,000

Trees: 3

Color: 20,000

C02: 1,305 kg H2O: 450 m3

Month WeekYearTotal

30%
Saved

We help you change printing habits, control costs
and protect the environment

Safecom is one of the world’s leading 
developers of software for the printing solution 
industry and its customers. Our solutions are 
known for their unparalleled ability to offer 
companies and organizations a better way to 
manage and optimize their printing services. 

Products help simplify company printer 
infrastructures and streamline printing 
workflows. Direct results include reduced 
printing costs, increased document security, 
improved environmental credentials and a 
continuously productive print environment.  
 
Call 0845 838 7023 today or visit 
safecom.co.uk for more information.
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2012 promises to be another 
year of growth for managed 
print services as the need 
for businesses to economise, 
improve environmental 
performance and introduce 
paperless processes keeps 
document workflows and 
printing at the top of the 
corporate agenda. 

According to Photizo Group’s 
2011 MPS Market Size, Share 
and Forecast Study, the 
worldwide market for Managed 
Print Services grew 27% in 2010, 
in line with the group’s forecast 
of a CAGR of 20% from 2010-15.

Latin America and Asia Pacific 
are the fastest growing areas, 
but as Photizo Group founder 
and CEO Ed Crowley points out, 
difficult economic conditions 
mean that MPS continues to 
attract new customers in mature 
economies.

“The MPS growth premise 
that the tough economic 
climate is one of the main 
drivers continues to hold true. 
Companies are forced into 
more effective cost measures, 
while simultaneously increasing 
productivity and efficiency. MPS 
closes this value gap,” he said.

Photizo expects nearly half 
of printing revenue to be under 
MPS contract by 2014 and is 
predicting a surge in average 
revenue per device after 2013 
due to more efficient deployment 
and services revenue growth.

The promise of hard cost 
savings of circa 30%, improved 
machine uptime, fewer demands 
on IT department resources, 
just-in-time consumables 
delivery and a smaller carbon 
footprint due to reduced 
paper consumption and the 
deployment of more energy-
efficient devices are compelling 
reasons to implement MPS.

In addition, a growing number 
of businesses are taking MPS to 
the next level – business process 
optimisation (BPO).

The next level
Streamlining business processes 
by switching from paper-based 
to electronic workflows and  
reducing the number of steps 
in any process is a major focus 
for MPS providers who must 

Two worlds collide
Business process optimisation is the 
way ahead for managed print services  

Gartner has positioned Lexmark in the Leaders quadrant of the 2011 Magic Quadrant for MPS Worldwide. 

www.binfo.co.uk

Managed Print Services

continue to provide savings in 
second and third generation 
MPS engagements long after 
the benefits of fleet optimisation 
have been achieved.

Darren Cassidy, Vice 
President Global Xerox Print 
Services, points out that a 
high percentage of successful 
engagements already have 
solutions that involve an 
element of BPO. Speaking at 

Photizo Group’s European MPS 
conference held in Berlin last 
October, he said: “It’s amazing 
how fast the worlds of MPS and 
BPO are colliding.”

In the same roundtable 
discussion, Greg Wilson, 
European MPS Strategy 
Marketing Manager for Canon 
Europe, explained how this was 
a natural extension of the role 
of MPS providers as document 
consultants.

“MPS is a solid foundation 
where your prove your delivery 
capability and heritage around 
print. Then you can extend it to 
other areas,” he said. “MPS is a 
fantastic foundation where we 
prove our ability to do what we 

say we’ll do before moving into 
other areas in the document 
space.”

While traditional MPS 
engagements fit Darren 
Cassidy’s description of an MPS 
as “a race to manage pages” 
(regardless of the make and 
model of output device), the next 
generation of MPS will have a 
much broader remit and take 
print vendors into new areas.

MPS Leaders
MPS market leaders Xerox and 
HP have already invested heavily 
to improve their ability to deliver 
IT services and consultancy and 
competitors such as Lexmark are 
following their lead.

Last year Lexmark built on its 
earlier acquisition of electronic 
content management company 
Perceptive Software by buying 
Pallas Athena, a provider of 
business process management, 
document output management 
and process mapping software, 
a move that helped elevate 
Lexmark from Challenger to 
Leader status in the Gartner 
2011 Magic Quadrant for MPS 
Worldwide. 

Gartner’s MPS Leaders, 
which also include Xerox, HP, 
Ricoh and Canon, are chosen for 
their “completeness of vision” 
and “ability to execute”. Key 
attributes include a global reach; 
the ability to meet the needs of 
the largest enterprises; provision 
of a range of additional services; 
and “the understanding, 
initiative and resources to 
prepare for tomorrow’s MPS”.

In Partnership
Gartner Leaders are not the 
only organisations capable 
of transforming business 

processes. MPS providers 
that don’t yet have a global 
reach or have chosen to focus 
on medium-sized businesses 
rather than global enterprises 
are just as capable of helping 
a business reduce its reliance 
on paper-based processes and 
drive productivity improvements, 
whether they do so using their 
own in-house tools and expertise 
or in partnership with a third 
party service provider.

MPS may still be “a race to 
manage pages”, but that is just 
the start. For MPS providers and 
their customers what follows has 
the potential to be much more 
interesting and rewarding.
www.photizogroup.com
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Cover Story

Toshiba TEC UK Imaging 
Systems has put clear blue 
water between itself and 
other MFP providers with the 
introduction of a new hard 
disk drive that raises security 
levels on its colour and mono 
MFPs to new heights. 

Leader of the pack
Toshiba’s self-encrypting drives (SEDs) with Wipe 
technology raise the bar in MFP security, ensuring that  
data on print devices is protected and secure at all times

Already one of just two 
MFP manufacturers to have 
achieved the highest level of 
the IEEE 2600 MFP security 
standard, Toshiba has now 
gone beyond what even this 
demanding certification requires 
by launching the world’s first 
self-encrypting drives with Wipe 
technology.

This new Toshiba 
development encrypts data on 
the hard disk in near real-time 
and requires the MFP it has 
been built into to authenticate 
itself before allowing access to 
data. If a drive is powered down, 
removed from its housing or 

connected to an unauthorised 
system, Wipe technology 
automatically invalidates an 
SED’s data and encryption 
keys, effectively making 
any data stored on the disk 
indecipherable.

As well as protecting data on 
stolen devices, Wipe technology 
can be used by an IT department 
to clean disks when machines 
come to the end of their life 
or are re-deployed in other 
business departments.

According to Toshiba TEC 
UK Imaging Systems product 
manager Chris Mills, Wipe is 
much easier and quicker than 
existing options. 

“Toshiba self-encrypting 
hard drives will only work if they 
recognise the system-based 
key and 256-bit algorithm,” he 
explains. “At end of life rather 
than over-writing five or six times, 
which is what the MoD does, or 
putting a hole through the disk, 
wiping the key in the system 
board immediately invalidates 
the hard drive. This can be done 
in seconds, which is a big benefit 
if you have lots of machines to 
replace.”

The 2.5-inch drives are 
already built into Toshiba’s 
new colour MFPs and are 
being extended to the latest 
mono devices in early 2012. 
Secure authentication is set 
as the default, so that data is 
automatically protected should 
a disk be removed and/or 
connected to an unauthorised 
host system. Other options, such 
as routine data invalidation at 
end of life, can be enabled by 
the IT department. 

Essential protection
Mills argues that this degree of 
protection is essential because 
every time an MFP scans, 
copies or prints, a ghost image 
remains on the hard disk. Over 

...when you print, copy 
or scan, there’s a ghost 
image on the MFPs 
hard drive...
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a machine’s life-time, potentially 
millions of such images could 
be stored in this way and be 
accessible to criminal activity 
using technology readily 
available on the internet.

“Many companies look 
at their PCs, network and IT 
equipment and are very quick 
to put in additional security to 
avoid viruses, malware and 
so on. But many companies 
don’t realise that when you 
print, copy or scan, there’s a 
ghost image on the MFP’s hard 
drive, so if someone took the 
hard drive out there would be 
1,000s of documents held on it 
that could be used fraudulently 
or maliciously. On high end 
machines doing 50,000 pages a 
month, there could be millions.”

Typically, MFP manufacturers 
advise customers to secure their 
hard disks through encryption 
and disk overwriting at end of 
life. Even so, many organisations 
turn off encryption because it is 
deemed to be slow and neglect 
to over-write for the same reason 
– Toshiba estimates that less 
than 10% of its customers over-
write data on MFP hard disks. 
Others might consider the risk to 
be so small that it is not worth 
addressing. 

Yet, as Mills points out, the 
real question is not ‘How great 
is the risk?’ but rather ‘Am I at 
risk?’

“Any organisation that 
holds or processes confidential 
information has a responsibility 
and a legal obligation to ensure 
that that data remains secure 
and that means protecting 
it from any risk, not just the 
most obvious one. Healthcare 
providers, schools, local and 
central government, financial 
services providers and law firms 
quite rightly spend a fortune 
protecting their networks from 
hackers and viruses. Yet, they 
often stop there, leaving gaping 
holes in their data protection 
strategies.

“You see it all the time 
with unsecured USB sticks, 
smartphones and notebook 
computers left on trains and 
in the backs of taxis. We hear 
about these instances, because 
the lost items are usually found 

For evidence of how easy it 
is to retrieve information from 
an MFP, Mills recommends a 
year-old, five minute long CBS 
report in which a reporter and 
MFP security specialist acquire 
three MFPs from a warehouse 
and using software found on the 
internet retrieve a treasure trove 
of compromising material from 
the hard disk, including medical 
and police records. To view the 
report visit www.cbsnews.com/
video/watch/?id=6412572n  or 
enter ‘CBS copier security’ in the 
YouTube search box.

“This film is a great reminder 
that MFPs have a life after they 
leave a customer’s premises,” 
says Mills. “The leasing company 
will apply a residual value to the 
MFPs and try to dispose of them 

in a number of ways: 
they might offer

them back to manufacturers 
for parts; or sell them to the 
second-hand market here in 
the UK or overseas; or they may 
be recycled according to WEEE 
regulations. The important point 
is that what happens to the 
devices is out of the customer’s 
hands, so it is essential to 
make sure that no data can be 
retrieved.”

By making self-encrypting 
hard disks with Toshiba Wipe 
technology a standard feature of 
its new MFPs, Toshiba has taken 
MFP security to new heights, 
freeing customers from having to 
buy additional security solutions, 
such as instant overwriting or 
data encryption that can involve 
added expense and loss of 
performance. In the field of MFP 
security, Toshiba continues to 
lead the pack.
www.toshiba.co.uk/imaging

by members of the public 
who are more interested in 
causing embarrassment to the 
organisation involved rather 
than doing anything illegal. 
Clearly, MFPs are a special case, 
because if data is harvested 
from a device’s hard disk it is 
done so deliberately with just 
one purpose in mind. The only 
reason the public isn’t more 
aware of the problem is that 
people don’t accidentally leave 
MFPs in the backs of taxis. But 
that doesn’t mean that the 
problem doesn’t exist.”

It is also the case that 
with penalties of as much 
as £500,000 for failing to 
protect customers’ personal 
details, not to mention the bad 
publicity such breaches incur, 
no business is going to 
admit to having lost data 
in this way. 

...if data is harvested from 
a device’s hard disk it is 
done so deliberately with 
just one purpose in mind.
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2012: Key Trends

Edward Crowley, 
CEO & Founder, Photizo Group

We will see several major 
transformations in 2012, some 
directly related to the transition 
from a product-centric to a 
services-centric market. This 
will create a shift in customer 
focus from buying the best 
technology based on features, 
performance attributes and cost, 
to a focus on driving business 
process improvements through 
outsourcing the management 
of technology to external 
vendors and engaging these 
same vendors in developing 
business process optimisation 
solutions. In other words, 
customers will shift from buying 
products to buying business 
services and solutions that 
optimise their asset utilisation, 
staff productivity and business 
process efficiency.

As the worlds of managed print 
services (MPS), IT outsourcing 
and managed services, mobile 
worker enablement and 
consumer electronics in the 
workplace combine, we will see 
a major shift in customer focus. 
Intelligent imaging platforms (or 
multifunction printers/devices), 
ubiquitous cloud computing, 
pervasive Internet accessibility 
and handheld devices are 
creating a perfect storm capable 
of fundamentally transforming 
business processes. Customers 
are aware of this, vendors 
are driving it and it’s only a 
matter of time before the two 
come together with dramatic 
ramifications for the tech industry.

In the world of managed 
print services, we will see 
significant change. Vendors are 

2012: The Year Ahead
What will be the key trends in office printing over the next 12 months? 
PrintIT asked leading lights from the printer industry for their predictions.

rapidly evolving their direct MPS 
capabilities in order to move 
beyond asset management 
and document solutions to 
business process optimisation 
and outsourcing. This is creating 
a convergence with the world 
of traditional IT outsourcing 
and business process 
outsourcing. In Europe, we will 
see a significant expansion of 
MPS programs, MPS offerings 
and MPS capabilities into the 
indirect channels. In Europe, 
2012 will be the year of the 
MPS channel!
www.photizogroup.com/ 
ed-crowley/

Simon Hill, 
Sales director UK and Ireland
Nuance Document Imaging

In 2012, Nuance anticipates 
further momentum of trends 
established in 2011. For scan 
and print, Nuance believes a 
significant trend in 2012 will 
be the rapid adoption of cloud 
services facilitating print 
management, mobile print, 
document capture, document 
conversion and routing. With 
respect to mobile printing and 
capture, the millions of mobile 
devices used in the workplace 
are driving the need for mobile 
access to MFPs for print 
services.

We also expect to see 
increased demand for Managed 
Print Services. It allows 
measurable cost reductions from 
day one of deployment. More 
RFPs are also requesting year-
over-year cost savings, which 
can only be delivered through 
extended document processing 
services, including document 
capture. 

In 2012, there will be further 
integration of scan and print 

workflows. Combined, they add 
value through consumable cost 
reduction, while optimising 
document workflows. Print 
management and document 
capture also share many of 
the same value attributes – 
authentication, cost reductions, 
regulatory compliance and, of 
course, security.

Security is the perennial. 
In 2012, we’ll see dramatic 
increases in demand for 
authenticated access to MFP 
devices, either through proximity 
cards or traditional user ID and 
passwords. Driving this adoption 
is a mix of user authentication 
and adherence to corporate 
governance.Tom Primett, 

Group Product Manager, Sharp

The Office MFP marketplace 
is quite strong at present and 
has growth potential in colour. 
As part of Sharp’s expanding 
business, we will build on 
our successful 26-51ppm 
colour launches of 2011 and 
push the benefits of our new 
‘fingerswipe’ user interface 
and control panel. We have 
seen a 7.5% growth in market 
share (A3 MFD, 20-50ppm), 
following excellent user 
feedback on this revolutionary 
MFP technology. 2012 will see 
more of the same, with the 
mid volume colour segment 
seeing innovations from many 
sources – all aiming to help 
customers control and reduce 
costs and be more productive 
overall. Another growth area 
will be the continuing transition 
from personal/desktop to 
workgroup A4 devices. A4 MFPs 
are becoming more robust and 
taking on much of the feature 
mix associated with A3 devices.

Jeremy Spencer, 
Marketing manager,
Toshiba TEC UK Imaging 
Systems

Two key issues will dominate in 
2012 – security and mobility. 
While some MFP manufacturers 
have addressed the security 
issue by introducing elements 
such as secure hard disk drives, 

there’s still much to do in terms 
of educating end users about the 
importance of having a ‘whole 
life’ approach to security – from 
document creation to use and 
destruction.

The cloud has helped speed 
up the growth in mobile working 
and companies with products 
and systems that facilitate 
this will be in pole position to 
benefit during 2012. Being able 
to integrate print strategies 
and mobile working practices 
enhances workflow and will result 
in more efficient and effective 
communications.

While security is the major 
challenge, mobility represents 
a genuine opportunity for the 
industry. That said, the two 
subjects go hand-in-hand, as one 
of the main barriers to entry for 
cloud sceptics is security and 
how this plays out in the year 
ahead should be of interest to 
us all.

continued...
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Advertorial

Efi has recently announced the launch of  
PrintMe® Mobile, a mobile print solution that is breaking down the 
barriers to printing from tablets and smartphones in businesses. 

EFI Eliminates the 
Barriers to Enterprise 
Mobile Printing with 
PrintMe Mobile

PrintMe Mobile is a cost-
effective, scalable and secure 
on-premises mobile printing 
software solution that is easy 
to use, deploy, support and 
manage. Users don’t have to 
download any software to their 
Apple, Android, Blackberry and 
other tablets and smartphones 
to print on any networked 
printer. IT departments can 
install PrintMe Mobile and 
deliver mobile printing on 
any printer connected to the 
network in as little as 20 
minutes.

“The tablet phenomenon in 
the enterprise will only continue 
to gain momentum,” said Tim 
Bajarin, president of Creative 
Strategies, a Silicon Valley-based 
technology consulting firm. 
“As devices become a more 

widespread business tool, there 
will be a natural need to support 
printing. EFI is getting out ahead 
of this enterprise IT requirement 
with PrintMe Mobile.”

Research shows that two-
thirds of businesses adopted 
tablets in 2011 and 65 percent 
of companies added five or more 
new mobile apps in 2011. This 
growth in smart device usage 
is also driving demand for the 
ability to print from mobile 
devices. According to a February 
2011 report from InfoTrends, 56 
percent of CIOs are considering 
implementing a mobile print 
solution. Unfortunately, no 
true enterprise-class mobile 
print solution to date has 
addressed both the end-user 
and IT challenges for printing 
from mobile devices. Solutions 
have been costly or complex to 
implement and manage, and 
printouts do not always look the 
way a user expects them to look.

EFI PrintMe Mobile shields 

end users from the technological 
complexity of mobile printing 
and lets them solely experience 
the benefits. This simplicity and 
flexibility eliminates end-user 
frustration, and improves user 
efficiency and productivity in 
the workplace. Users are not 
required to leave the application 
in which they are working in order 
to print. PrintMe Mobile uniquely 
enables all printers on an 
enterprise network to be capable 
of direct wireless printing from 
Apple iPads and iPhones. The 
solution is printer and device 
agnostic, integrates seamlessly 
into a company’s network 
infrastructure without impacting 
network security policies, and 
supports both new and legacy 
printing infrastructure. With 
high-fidelity file conversion, 
PrintMe Mobile preserves fonts 
and layouts so that printed 
documents look like they should.

PrintMe Mobile enables users 
to print based on their work 
style with three flexible ways of 
printing from mobile devices, 
without installing printer drivers. 
Options for printing include:

n Direct to Print: enables Apple 
and Android devices to print 
directly to any existing printer 
on the network through the 
company’s secure Wi-Fi network.
n Email to Print: allows users 
to print an email, including all 
attached files, by simply sending 
or forwarding an email.
n Release to Print: protects 
security and confidentiality by 
holding the print job until the 
user releases the file with a 
retrieval code. The user controls 
when and where the file is 
printed so personnel, financial or 
other sensitive documents don’t 
sit in the printer tray unattended.

PrintMe Mobile is built on 
proven EFI technologies. EFI 
first introduced a direct-to-print 
feature for Apple iPad and 
iPhones on its Fiery Driven™ 
printers and multifunction 
peripherals (MFPs) from Canon, 
Konica Minolta, Kyocera Mita, 
Ricoh and Xerox. EFI PrintMe, 
a cloud-based printing service, 
launched 10 years ago and 
has thousands of installations 
worldwide with millions of pages 
printed. 
For more information visit 
www.efi.com

Photo courtesy of Apple
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2012: Key Trends

Trevor Dodsworth, 
Head of Product Marketing, 
Business Imaging Group, 
Canon UK and Ireland

In 2012, cost savings will still 
be high on the print agenda due 
to the economic climate. Some 
organisations are already being 
more cautious in adopting colour 
printing to save costs. While 
cost-effective black-and-white-
devices will remain an important 
part of the industry, it will also be 
important for vendors to provide 
strong cost-control capability for 

Jonathan Wilson, 
Market Development Manager,
Konica Minolta Business 
Solutions (UK)

At Konica Minolta we see the 
future of document imaging 
principally in the provision of 
managed print services (MPS). 
Many customers find the 
process of managing document 
imaging and workflow a 
drain on valuable resources 
and for such organisations, 
Konica Minolta can provide 
an external document 
management solution.

We believe a successful 

MPS implementation should 
manage all aspects of document 
management  including 
the contracts of any legacy 
equipment; the supply of new 
state-of-the-art multifunctionals 
and printers; management of all 
consumable items; provisioning 
of equipment; engineering 
support and asset management 
of devices. The MPS solution 
should show significant savings 
not only in terms of cost, but also 
in terms of power consumption 
and carbon footprint.

To determine a customer’s 
MPS needs, Konica Minolta will 
first conduct a comprehensive 
document workflow audit. This 
will include an environmental 
impact ‘green-evaluation’ 
showing the current carbon 
footprint of print devices 
and reductions possible with 
Konica Minolta’s MPS solution. 
The audit is followed by a full 
evaluation process, resulting in 
a detailed proposal. We believe 
this is the right approach for 
2012 and beyond.

Tony Lomax, Product Marketing Manager, Lexmark UK and Ireland

At Lexmark we will be paying particular attention to workgroup 
monochrome, colour and multifunction printers in 2012. By 
honing in on this set of products, we can really add value for the 
end user community. This higher end approach, coupled with our 
all-encompassing solutions offering, makes for a very appealing 
package for business customers.

Customers will be thinking beyond just the products and will be 
looking for solutions that deliver added value to their businesses. 
Together with Perceptive Software and our recently acquired Pallas 
Athena software business, Lexmark is well placed to deliver attractive 
offerings to customers, and in 2012 we will continue to develop new 
solutions and services.

Jonathan Whitworth, 
Managing Director,
DSales (UK)

No one can deny that the 
print industry is taking an 
increasingly solutions-led 
approach to sales. At DSales 
(UK) we expect this trend to 
continue to develop in 2012 

Steve Hawkins, 
Managing Director,
Xeretec

With the economic uncertainty 
likely to continue for the 
foreseeable future, companies 
of all sizes will continue to 
assess ways in which they 
can reduce costs and improve 
productivity. Manufacturers 
are aware of this, and 2012 
will see the emergence of new 
digital print technology and 
services that will minimise 
print-related expenditure and 
improve productivity even 
further, particularly in the area 
of office colour printing. We will 
see device functionality increase 
and further refinements in areas 
such as mobile print services 
and device connectivity.
With so many print suppliers 
having jumped on the managed 
print services bandwagon, 
2012 will see this buzz continue 
as more companies become 
receptive to the benefits 
it delivers. The successful 
suppliers will be those that are 
able to deliver real business 
benefits. Customers are no 
longer willing to accept anything 
but first class service, knowledge 
and support from their suppliers, 
especially if the value-add being 
offered gives their business 

through increased demand for 
Document Management (DM) 
solutions. 

All organisations can 
benefit from DM solutions 
and customers are becoming 
increasingly aware of their 
possibilities. Solutions like 
our ‘store+find’ can provide 
electronic filing, which eliminates 
the need for costly paper files, 
frees up valuable office space 
and makes search and retrieval 
easy. Cost monitoring software 
like our ‘Personal Print’ enables 
customers to easily track and 
manage usage and allocate costs 
to internal cost-centres. 

In 2012, resellers will 
increasingly present DM 
solutions as a natural part of 
the sales process and not as an 
afterthought.

competitive advantage in these 
challenging times. Print suppliers 
that do not have the internal 
infrastructure, knowledge, 
capability or who simply can’t 
deliver are likely to start falling by 
the wayside.

...continued

colour printing. This will enable 
them to restrict individuals on 
what they are allowed to print, 
but ensure that they can make 
use of the benefits of colour 
printing without compromising 
on cost, when necessary.

Smaller organisations will 
increasingly turn to MPS as 
a way to generate savings, 
enjoying the kind of benefits 
larger corporates have been 
enjoying for years. 

Mobile technology will 
be a key influence in 2012. 
People working from mobile 
technologies will increasingly 
want to print from these devices. 
Organisations will need to 
offer mobile printing without 
sacrificing their security, and 
without surrendering control of 
their costs. 

We also expect to see 
security issues move up the 
business agenda, with print 
security discussed in the same 
breath as IT, network and 
information security.”

continued...
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It typically costs between 5 and 12 pence to print an A4 page in colour (or to get a letterhead printed) 

on a laser printer or multi-function device, regardless of the amount of colour coverage.

Xeretec, in partnership with a leading manufacturer is using new hybrid print technology to dramatically

reduce the cost of in-house printing, which is helping businesses to make savings of between 47% and 

89.4% in their overall printing and photocopying costs.

Furthermore, as the savings are so significant from this technology Xeretec has been able to help 

companies take advantage of the technology by settling existing lease contracts for their print equipment.
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To learn more contact Xeretec on 0800 074 8136 or visit www.xeretec.co.uk
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2012: Key Trends

Richard Rints, 
Marketing Director, Océ UK

A big trend in office and light 
production printing in 2012 
will  the integration of office 
and print room workflows. 
This will happen as companies 
and organisations continue 
to seek to make the best use 
of their assets and reduce 
costs. Great strides are being 
made to improve print room 
efficiency and add value by 
providing additional services 
in them: I see this process 
accelerating in 2012. As a 
result of economic pressures, 
I can see businesses, at 
best, maintaining colour print 
production volumes at current 
levels. Cost benefits mean 
that black & white printing 
will remain significant.

There will be even stronger 
competition in the office space, 
with all products continuing 
to be feature-rich to ensure 
compliance with tender 
responses. With the continued 
focus on print and managed 
services, people expect more 
from their systems; it’s not just a 
case of providing a printer, they 
want service and support as well.

Finally, sustainability will still 
be a factor for companies, but 
with a bias to the cost benefits 
of being green, such as lower 
power costs.

Vincent Vanderpoel, 
Vice President & General 
Manager, LaserJet and 
Enterprise Solutions, Imaging 
and Printing Group, EMEA, HP

Next year, we believe that the 
growth of printers that can 
connect directly to the cloud 
will drive two key trends. 

Remote printing – the ability 
to print via mobile devices 
independently of a computer – 
will certainly be a technological 
trend for 2012. At HP, we have 
an installed base of 10 million 
web-connected devices with 
the ability to do this. However, 
as users seek more agile ways 
of working, we estimate that by 

the end of 2012, this figure will 
reach 50 million.

Secondly, as more and more 
consumers and businesses seek 
instant gratification through 
fresh content, we envisage that 
there will be an increase in print 

applications, accessible directly 
from both the printer and online. 
These will deliver a variety of 
content from some of the world’s 
largest brands. For instance, 
imagine kids in Prague being 
able to print Disney colouring 
pages straight from their printer.

There is a constant interplay 
between physical and digital 
content in our lives. We believe 
that imaging technologies such 
as scanners will increasingly 
become platforms for information 
– photos, documents and more. 
Technology that’s integral to the 
transfer, exchange and sharing of 
content will enable end users to 
make their mark.

Phil Jones, Sales and marketing 
director, Brother UK

The consumerisation of IT 
will bring huge threats and 
big opportunities to the 
print industry in 2012. The 
concept of ‘bring your own 
technology’ may disrupt how 
resellers supply I.T. products 
to businesses, with a shift from 
dealing with the business as 
a whole to potentially each 
individual employee. In essence 
this is like opting out of the 
company technology scheme, in 
the same way you would with a 
company car, and receiving an 

allowance towards it instead.
With tablets successfully 

penetrating the Enterprise space, 
the concept of the paperless 
office is taking a seismic leap 
along with the trend of roam-
working (people working on 
the move). Expect to see an 
increased demand for network 
scanners, mobile scanners and 
printers, as well as cloud printing 
to help facilitate these new 
working practices.

While MPS has been around 
for a while, the market is yet 

to go mainstream. However, a 
tight economy and demand on 
employee resources means that 
customers are now looking for 
improved tracking and visibility 
of print costs, along with the 
capability to predict print 
expenses. 

Overall, 2012 will see a major 
focus on OPEX, or operational 
expenses, with everyone from 
manufacturer to distributor to 
reseller to end user trying to 
reduce costs further to protect 
profits and stay competitive.

Nigel Allen, 
Director of Product and Channel 
Marketing, Kyocera Mita

A challenging economic outlook 
means that in 2012 customers 
will continue to focus on the 
bottom line and value for money. 
In this context, a growing number 
of businesses will choose to 
outsource the management of 
their printer fleets: Managed 
Document Services was a key 
growth area for Kyocera in 2011 
will continue to be so this year. 

Another important innovation 
is variable billing. A key feature 
of Kyocera’s latest MFDs, this 
allows resellers to charge 
a different cost per page 
depending on the amount of 
toner used, giving resellers more 
flexibility and allaying customers’ 
fears about colour print costs, 
by ensuring that they are not 
charged a full colour page cost 
if the only colour element is a 
corporate logo.

If forecasts are correct and 
cost-cutting stays at the top 
of the agenda, 2012 will be 
another good year for Kyocera.

Alan McLeish, 
Senior product marketing 
manager, OKI

We see growth returning to 
many sectors including colour 
laser printers, mono laser 
MFPs and colour laser MFPs. 
And we expect that growth to 
continue through 2012 and 
beyond. Even the serial impact 
dot matrix (SIDM) market, 
which has been in decline 
for years, is showing signs of 
recovery.

In the colour laser MFP 
sector, both A4 and A3 
categories are growing 
dynamically. The A4 sector is 

growing fastest but there is an 
increasing trend for A3 colour 
MFPs to be sold at or below the 
price point of A3 mono MFPs, so 
customers are buying colour to 
replace their mono devices.

Driven by a customer focus 
on purchase value, many of the 
new mono laser MFPs will be 
in the 20-30 pages per minute 
(ppm) segment while we are 
seeing a lot of new colour laser 
MFPs in the 10-20ppm category. 

In 2012, we expect to see 
other vendors switching from 
laser to LED, particularly for 
colour devices, something that 
OKI has been pioneering for 
more than 20 years. Epson 
recently announced desktop 
colour LED devices. Xerox 
is using LED in its A3 colour 
devices. We are even seeing 
traditional MFP manufacturers 
using the technology. That 
is a trend that looks set to 
continue as organisations 
increasingly recognise the 
benefits of the technology from a 
manufacturing, cost and design 
perspective.
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easy  
to use

impossible  
to steal

another toshiba  
innovation

Multifunctional printing systems use internal 

hard drives that contain a vast number of 

sensitive data. Without encryption or  

overwrite protection this data can be read 

out by unauthorised persons. But such 

measures cost time and cut back on the 

performance. Toshiba’s new e-STUDIO  

generation solves this problem with its 

perfect, built-in data protection – namely, 

the unique Secure Hard Disk Drive. These 

systems offer invisible security with virtually 

no loss of performance and at the same 

time combine enhanced productivity with 

reduced energy consumption.      

The new e-STUDIO4540cse series and

6550cse series – for a secure future.

www.toshiba.co.uk/imaging
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Mobile Printing

Not waving, but printing
Cortado, which already offers authentication by 
smartphone and QR code on its Personal Printing 
Essential secure pull printing solution, has added 
authentication by NFC (Near Field Communications) for 
Android and Blackberry devices, giving users another, 
touch-free means of identifying themselves at a device in 
order to release a secure print job. Another new feature in 
version 2.0 is a user console that allows the user to view 
outstanding print jobs at any time and delete ones that 
are no longer needed. 

Hosted secure print
Lexmark has enhanced its 
secure Print Release solution 
with a mobile printing app that 
gives Apple iOS and Android 
device users the ability to 
submit print jobs directly to 
the print queue and release 
them at any Print Release-
enabled output device. Print 
Release (available as an 
on-premise or hosted service) 
can be configured so that 
employees can print from any 
email-enabled mobile device, 
including a BlackBerry, simply 
by attaching the document 
to an email and sending it to 
their corporate Print Release 
email account. The addition 
of the Document Accounting 
activity tracking solution gives 
enterprises the ability to track 
and manage print 
jobs submitted 
from mobile 
devices as well 
as those from 
network PCs. 

Greater use of mobile devices 
is one of the defining features 
of business life in the twenty-
first century. Yet for many, the 
promise of mobile working has 
been spoilt by the difficulty of 
reviewing documents on small 
screens: when the iPad was 
launched, almost nine out of 
10 users complained about 
being unable to print; and an 
IDC survey of mobile workers 
published in May revealed 
that 52% of those who use 
smartphones for work want 
to print from their device but 
are unable to do so. Since 
then, there has been a big 
increase in mobile printing 
solutions so that it is now 
easier than ever to print from 
a mobile device, either through 
hardware features, like those 
found on HP’s new printers, or 
through enterprise solutions 
like Canon’s uniflow device 
management software. 

Printing without boundaries

Printing by email
HP was one of the first to spot 
the need for driverless printing 
from mobile devices. Just under 
two years ago, it launched 
its HP ePrint service, which 
it has embedded in almost 
all standalone and network 
printers. Since then it has added 
AirPrint and WiFi Direct to new 
devices, giving customers a 
full set of wireless printing 
options. (HP also offers a range 
of apps, drivers and solutions 
for business customers and 
BlackBerry and laptop users.)

ePrint
This ground-breaking service 
lets you use an HP printer’s 
unique email address (supplied 
with the printer) and embedded 
web connectivity to output a 
document regardless of whether 
the printer is beside you or on 
the other side of the world. 

All you have to do is email a 
print job to the printer’s email 
address via the HP cloud where 
it is converted into a printable 
format and output on the 
designated printer. The process 
takes 20-30 seconds and is 
device and platform agnostic: 
you just need the ability to 
email and the address of the 
printer you want to print to.

HP ePrint is now embedded 
in more than 12 million HP 
printers and MFPs and has 
recently been enhanced with 
a number of improvements, 
including the ability to change 
the supplied printer email 
address to something more 

memorable, such as yourname@
hpeprint.com.

The HP ePrint centre website 
allows printer owners to make 
other changes such as compiling 
a white list of email addresses 
from which to accept emails/
prints; and setting default print 
settings for ePrint jobs, such as 
mono-only printing.

ePrint still has its limitations: 
you can’t specify duplex, for 
example, so it’s more about 
convenience than professional 
output. However, HP is continuing 
to invest in the service and it 
is not beyond the realms of 
possibility that in the future you 
could add a prefix to an email to 
indicate that it should be printed 
on both sides of the page.

AirPrint
Last November, Apple introduced 
AirPrint, co-developed with HP, to 
enable users of iPads, iPhones 
and iPod Touches to print 
wirelessly to AirPrint-compatible 
printers, of which HP currently 
has around 30 models (all HP 
ePrint printers are also AirPrint 
compatible). In order to print, 
the user has to be connected 

to the local network via a 
wireless access point. But that 
is all: no driver or other software 
installation is required and 
AirPrint will automatically present 
a list of available printers.

Wi-Fi Direct
A handful of HP consumer 
devices have an additional 
wireless printing option, Wi-Fi 
Direct (also offered by Samsung 
– see page 5). This brand new 
technology creates a direct, peer-
to-peer connection between a 
Wi-Fi-enabled mobile device and 
a printer, enabling users to print 
without a network or internet 
connection. The HP Laserjet Pro 
100 color MFP M175nw and 
HP LaserJet Pro CP1025nw are 
primarily designed for small 
teams or personal use, but Wi-
Fi Direct means they are also 
suitable for guest printing in 
corporate reception areas.

HP ePrint Service
In addition, HP has introduced an 
ePrint Service app that enables 
users to locate and submit jobs 
to print service providers. The 
app lists providers in a specified 
area with useful details such 
as how far they are from one’s 
location. 

One of the first companies 
listed is Swiftbox, which provides 

The need to print from mobile devices in the office 
and at other locations is driving demand for driverless 
mobile print solutions 

New HP printers come with mobile printing features built-in

continued...
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Mobile Print
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PrintMe too
EFI has launched an enterprise mobile printing solution for printing 
Microsoft Office files, PDFs, images files, web pages and other 
common documents from any make of tablet or smartphone. EFI 
claims that PrintMe Mobile can be set up to deliver mobile printing 
on any printer connected to an enterprise’s network in as few as 
20 minutes. Users do not have to leave the application they are 
working in; receive print-outs with the correct lay-outs and fonts; 
and have a choice of printing options – over WiFi (Direct to Print); 
by email to a printer's email address; or by secure release to print.

Back where it belongs
Xerox PrintBack is a free 
desktop agent and app that 
allows users of iOS and Android-
based smartphones and 
tablets to print to the printer 
they normally use wherever 
they are. It supports common 
office file types; uses the print 
driver settings installed on 
your computer, such as duplex; 
and takes advantage of the 
connection it establishes 
between a mobile device and 
computer to save documents or 
photos in the PC's Downloads 
folder or Dropbox account. In 
order for PrintBack to work, 
the user requires an online 
service that transports the 
document from your mobile to 
your PC. Xerox recommends 
Dropbox, but you could also use 
a dedicated web-based email 
account.

Brother has all bases covered
The growing range of mobile print options is well represented on Brother’s 
new inkjet all-in-ones for home workers and small businesses. These include 
Airprint for driverless printing from Apple iPads, iPhones and iPod Touches; 
support for Google Cloud Print, which allows users to print from any Google 
Cloud Print-enabled web, desktop or mobile app; and Brother’s own Web 
Connect solution for PC-free scanning to and printing from web services such 
as Flickr, Facebook, Google Docs, Dropbox and Picasa. In addition, Brother’s 
new models feature its established iPrint&Scan app and the popular Cortado 
device agnostic mobile printing solution. 

The new canon uniflow app 
allows iPad users to print pull 
jobs down to any network-
connected printer

Pay As You Go internet access via 
750 kiosks in airports, passenger 
ferries and shopping centres 
in Ireland, France, the UK and 
Belgium: 350 of these also offer 
printing services via HP LaserJets 
and the PrinterOn secure print 
application, which lets users 
send print jobs to the email 
address displayed on the side 
of a printer and output them by 
entering the supplied PIN release 
code. The HP ePrint Service app 
means that mobile workers can 
now submit print jobs to Swiftbox 
sites remotely.

Mobile printing in the 
enterprise
The solutions outlined above 
meet individuals’ mobile 
printing needs, but what about 
businesses? According to 
an InfoTrends report, Mobile 
Knowledge Workers: Emerging 
Opportunities (February 2011), 
56% of US CIOs are considering 
implementing a mobile print 
solution. In this context, 
any offering must combine 
convenience for mobile workers 
with the high levels of security, 
monitoring and management 
required of any enterprise 
application.

HP has solutions in this 
space, but in this instance, let’s 
consider the new version of 
uniflow (version 5.1). Offering 
fully integrated driverless 
printing, Canon’s print 
management software allows 
corporate workers to email print 
jobs from their mobile device 
into the uniflow secure print 
queue via the enterprise wireless 
network. Because mobile printing 
features are fully integrated, print 
jobs are controlled, accounted for 
and released just as if they had 
been sent from a network PC. 

As well as printing email 
messages and/or attachments 
(more than 300 file formats 
are supported), uniflow 5.1 can 
access and print documents 

stored in cloud repositories, such 
as Google Docs and Sharepoint 
Online. Because it keeps multiple 
identifiers for registered users, 
e.g. email log-ins and  usernames 
and passwords for cloud services, 
it can follow a link, log in to a 
user’s account, pull down the 
document they need and add it to 
the print queue.

Guest printing
Uniflow 5.1 also supports both 
ad hoc and regular mobile 
printing by guests through its 
ability to support one-off release 
codes and PIN identification. 
In the interests of security 
and ease of use, this is done 
without a connection to the 
company network, yet with all 
the job tracking and controls that 
uniflow provides. For example, 
an administrator could limit the 
number of pages each guest can 
print or restrict functionality so 
that a guest could not scan-to-
email.

In an ad hoc printing scenario, 
a hotel guest could email a print 
job to uniflow, which would send 
back a one-time release code, 
instructions on how to output the 
email message/attachments and 
the price. Because mobile printing 
is fully integrated into uniflow, 
the cost could be automatically  
added to the guest’s bill.

To meet the needs of users 
with more regular printing needs, 
such as an agency worker who 
might be on-site for weeks, 
an administrator could set up 
an account and assign them 
a permanent PIN code, which 
would release any print job when 
input on a print device. This 
approach, says Canon, is of great 
interest to local authorities that 
in an attempt to make better use 
of their resources are looking to 
share hot desks and printers with 
emergency services and other 
public sector workers.

Alternatively, a user could 
submit print jobs via a web 
browser or, for laptop users, via 
NT-ware’s internet printer driver. 

uniflow app 
Another new addition is a 
uniflow app for iPads and 
iPhones (an Android version is 
in the pipeline) that significantly 
extends the capabilities of the 
system by allowing users to 
access a web-based print queue 
via the iPad/iPhone and release 
a job on-screen, rather than by 
inputting a release code on the 
printer itself. This means that 
jobs can be output on single-
function printers that don’t have 
keypads or touchscreen displays 
for data entry, as long as you 
know the address of the printer 
you want to use. Alternatively, 
you could identify the printer to 
the system using QR codes and 
the iPad camera. 

Another useful feature of the 
uniflow iPad app is the ability 
to open a print job in the print 
queue and select finishing 
options, which cannot be done 
if you simply access the uniflow 
print queue via a web browser.

...continued



PRINT.IT 23www.binfo.co.uk

Mobile Print

Laser MFD6170dw

Faxjet IPF 525

Magic 5 PPF 631E
Ink Jet, Thermal Transfer and Laser
we have a range of multifunction

products to suit all types of business. 

Good for Business

Print, copy, scan and fax with duplex laser power.
The new MFD 6000 series is fast and e�cient
- good for your business.

With the new Multifunction Range you can
print in duplex mode at high speed, scan
directly to USB or switch to standby and
“toner save” mode at the touch of a button. 

www.fax.philips.com

Available from:
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