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*Terms and conditions apply. Offer available between 1st October to 31st December 2011. 
See website for full details.

LEXMARK COLOUR LASERS
BRIGHTEN UP YOUR BUSINESS.

CASHBACK
*

UP TO £660
Lexmark colour laser printers work every day to help businesses improve 

productivity. With a complete line of colour laser devices and affordable,  

high-quality features, Lexmark delivers vibrant results. From 1st October  

to 31st December 2011, Lexmark offers up to £660 cashback on a range of  

colour laser printers. So, with all these great benefits plus huge savings,  

it’s time to find a Lexmark printer for your business. 

For eligible models visit: www.lexmarkpromotions.co.uk. 

Available from www.lexmarkonline.co.uk or your authorised

Lexmark Reseller.
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Lexmark broke new ground 
with its Genesis all-in-one, 
which uses digital camera 
technology instead of a 
conventional CCD scanner to 
produce superfast scans in as 
few as 3 seconds. However, 
the need to place items 
beneath a lid (in Genesis’ 
case, a vertical one) limits its 
possible applications.

Now HP is showing what 
can be achieved with its new 
HP TopShot Scanning feature, 
included for the first time on the 
HP TopShot LaserJet Pro M275 
MFP. This uses an 8 megapixel 
digital camera embedded in a 
hinged arm that rises above the 
scanning platform to capture 
six images of a document or 3D 
object, from which a single high 
quality image is produced.

HP says the new feature 
is particularly useful for 
people wanting to post 
images of 3D objects online 
including auction and 
e-commerce sites, not least 
because bundled scanning 
software enables users to 
remove backgrounds from 
scans without the need for 
a separate photo editing 
package.

Direct web access and a 
choice of free HP print apps 
means that users can upload 
scans to the web for storage 
and sharing online directly from 
the MFP with no need to turn 
on a PC. HP has sold 10 million 
cloud-enabled, web-connected 
printers since launching its first 
models in 2009. 

The HP TopShot LaserJet Pro 

M275 MFP is an entry-level, 
ePrint-enabled wireless colour 
laser printer/copier/scanner 
with print speeds of 17ppm 
black and 4ppm colour.

In addition, HP has 
announced two new e-Print 
enabled business inkjets, the HP 
Officejet Pro 8600 e-All-in-One 
and the HP Officejet Pro 8100 
ePrinter, offering 50% lower 
running costs than comparable 
laser printers.
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HP takes scanning to a new level

Colour laser shipments experienced a year-
on-year decline of 3% in the second quarter 

of 2011, according to the latest 
International Data Corporation 
(IDC) Worldwide Quarterly 
Hardcopy Peripherals Tracker.  
This was the first quarter of 
negative growth for colour laser 
sales since 2009.   

Monochrome laser continued 
its positive performance of the last 
six quarters with 5% year-on-year 
growth and close to 7.9 million units 

shipped. All regions except Western Europe and 
the U.S. saw year-on-year growth in monochrome 
shipments. 

In total, laser enjoyed 4% year-on-year growth 
in unit shipments, gaining a market share of 32%. 
Inkjet technology remains the dominant technology, 
with 63% share, despite the lowest level of unit 
shipments since 2Q09.

The overall market for inkjet and laser print 
devices declined for the first time since Q1, 2010, 
with a 0.3% reduction in unit shipments as weak 
demand in developed regions cancelled out a 6% 
rise in emerging markets.   www.idc.com
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Canon has added new A4 models to its imageRUNNER series to meet growing demand 
for high speed black and white A4 MFDs. According to Infosource, the market for such 
devices grew 15% in the first quarter of this year. The imageRUNNER 1100 (33ppm) 
and 1700 (30/40/50ppm) series are designed for busy workgroups that don’t need 
an A3 print/copy capability but still require the productivity features of a high end 
device, including integration with Canon’s uniFLOW print management software and 
eMaintenance and iWMC solutions for remote management.

B&W laser sales rise as colour shipments fall

0844 880 6905 
info@cargilsolutions.co.uk  
www.cargilsolutions.co.uk

Specialist distribution, sales & support  
for the Office automation marketplace.  

multi-functional devices · photocopiers · fax machines · scanners  
folders · inserters · shredders · franking machines & consumables
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Global launch  
for China’s first 
laser printer
October 14 saw the 
international launch of the 
first laser printers created 
in China. The Pantum range 
has been developed by 
Zhuhai Seine Technology 
Co. Ltd., a manufacturer of 
remanufactured and compatible 
laser printer cartridges, toner 
kits and components. 

The Pantum range initially 
comprises four B&W single 
function and multifunction laser 
devices, with colour models to 
follow in the near future.

Jackson Wang, CEO of Zhuhai 
Seine Technology Co. Ltd, said 
that in addition to the technical 
difficulties of designing laser 
printing systems and software, 
the development team had to 
overcome significant patent 
barriers, as even a simple mono 

laser printer has 10,000 
patents.  
www.seinetec.com

Samsung makes the case for  
laser printers
Samsung is fighting back against the threat posed by fast, 
economical business inkjets by highlighting the drawbacks of a 
wet printing system for business users. 

It commissioned Buyers Laboratory Inc (BLI) to run a series of 
tests comparing the performance of the Samsung CLX-3185FW 
colour laser MFP and three inkjets – the HP Officejet 4500,  
HP Officejet Pro 8500A and Brother MFC990CDW – when printing on 
uncoated A4 paper.

Comparisons were made in areas where laser printers have a 
built-in advantage thanks to their use of dry toner. These included 
colour density, gloss, impact of highlighter overwriting, water fastness 
and drying time. Predictably the CLX-3185FW was the best performer 
in all tests. 

Explaining the rationale for the tests, Dion Smith, General 
Manager of Samsung UK Print Division, said: “We know that more 
and more people are now working from home and we want to 

highlight that laser 
printers can provide 
better quality for their 
home office. Busy 
professionals are often 
in a rush when printing 
important documents, 
but presentation is vital 
and first impressions 
count – that’s why 
businesses can’t 
afford not to use laser 
printers.”
www.samsung.com

Kyocera 
develops million-
page A4 drum 
Kyocera Corporation has once 
again set new standards in 
the durability of A4 printer 
drums. With a projected 
lifespan of one million prints, 
the Kyocera Mega Surface 
Series amorphous silicon (a-Si) 
photoreceptor drum lasts more 
than three times as long as the 
previous world record for an A4 
drum also set by Kyocera. 

The secret of the drum’s 
longevity is the hard amorphous 
carbon (a-C) film that forms 
a protective outer layer 
over the drum surface. This 
material – never before used 
on an A4 drum – increases 
drum hardness by a factor of 

five compared to Kyocera’s 
conventional products.

Since 1984, Kyocera ECOSYS 
printers have used a-Si drums 
with a lifespan of up to 300,000 
pages, but demand for higher 
print speeds, higher resolutions 
and lower power consumption 
means there is an increasing 
need for photoreceptor drums 
that last even longer.

Longer-lasting drums need 
to be replaced less frequently, 
minimising waste, environmental 
impact and total cost of 
ownership.
www.kyocera.com

Epson enters label printer market
Label printers are becoming a key battleground for printer manufacturers.  
Coinciding with Brother’s £1.5 million integrated campaign to  
promote its P-touch labellers (www.brotherlabels.co.uk), 
Epson has entered the market with the LabelWorks range.

There are two models with built-in keypads and memory 
for storing favourite label designs – the LabelWorks 
LW-300 for office labelling applications and the 
lightweight LW-400 for mobile labelling. A third 
model, the keypad-less LW-900P, prints PC-
generated labels created with easy-to-use 
labelling software. 

The LW-900P can print onto the widest 
range of tapes (up to 36 inches high) and 
includes advanced features such as barcode 
printing (also available on the LW-400), automatic 
label cutting and the ability to print rounded edges to 
help prevent peeling. Prices start at £36.87 (ex VAT).
www.epson.co.uk

Kyocera’s new a-C drum lasts 
three times longer than the 
impressively long-lasting a-Si 
drums used in ECOSYS printers

Not so green 
after all 
Lyra Research’s latest Market 
Pulse report for Western 
Europe shows that green 
initiatives remain a top priority 
for organisations in the UK, 

France, Germany and Italy, 
with more than seven out of 10 
respondents describing them 
as either ‘extremely important’ 
or ‘of some importance’. Yet, 
implementation remains patchy, 
with almost half of organisations 
failing to return used ink and 
toner cartridges for recycling/

remanufacturing even though 
there is no cost involved. Other 
green initiatives include choosing 
recycled/certified paper (>60%); 
remanufactured ink and toner 
cartridges (approx. 40%); and 
Energy Star accredited hardware 
(40-50%).



PRINT.IT 5www.binfo.co.uk

Following in the footsteps of 
HP and Lexmark, Canon has 
introduced its first inkjet all-in-
ones with a direct connection 
to the internet. The PIXMA 
MG8250/6250/5350 feature 
Canon’s new PIXMA Cloud 
Link, which lets users access 
and print online content, 
including stationery, forms and 
photos stored in online albums 
such as Google’s Picasa and 
Canon’s own iMAGE Gateway. 

They also support Canon’s 
new Easy PhotoPrint App for iOS 
and Android devices, which allows 
photo printing and scanning 
directly from a mobile device, 
and Apple’s AirPrint for 
driverless printing from 
iPad, iPhone and iPod Touch 
devices. 

The top of the range 
PIXMA MG8250 and 
6250 are targeted at 

serious photographers and come 
with touch screen interfaces and 
a 6-ink system for professional 
B&W and colour prints. The 
MG8250 also features an 
integrated 35mm film scanner 
for making 4800 x 9600 prints of 
35mm negatives and slides.

The PIXMA MG5350 is a 
general purpose printer with a 
five-ink system and colour TFT 
display. It, too, has wireless 
connectivity; automatic two- 
sided printing and individually 
replaceable ink tanks.

Canon launches first web 
connected printers

Scanner unit gives more options to 
Lexmark T650 users

Konica Minolta is expanding 
its range of High Chroma 
bizhub MFPs with the launch 
of the bizhub PRO C70hc.

High Chroma is a new type 
of toner developed by Konica 
Minolta that brings what-you-
see-is-what-you-get (WYSIWIG) 
simplicity to four-colour output 
by reproducing colours as they 
are shown on an RGB screen 
– i.e. with much higher colour 
saturation than is possible with 
conventional toner – without 
complicated conversion 
processes.

One of the major markets 

for this technology, says Konica 
Minolta, is the production of 
photobooks by commercial 
printers. Last year 17.3 million 
photobooks were printed in 
Western Europe (1.3 million 
in the UK), creating a market 
worth €512 million.

To help commercial printers 
meet customer demand, Konica 
Minolta is offering a complete 
photobook solution including 
a bizhub PRESS C70hc and 
the company’s own Software-
as-a-Service (SaaS) photobook 
solution.
www.konicaminolta.co.uk

High Chroma and photobooks are 
perfect match 

Sales of single function A4 and 
A3 colour laser printers are 
forecast to enjoy a compound 
annual growth rate (CAGR) of 
2.3% in EMEA between 2008 
and 2015, according to Lyra 
Research’s Worldwide Forecast 
for Single-Function Color Laser 
Printers, 2008–2015. 

Sales are projected to rise 
steadily in the short term, 
following a significant decline in 
2009 caused by the economic 
recession, high costs per page 
and poorly defined office colour 
applications. However, Lyra 
Research warns that over the 
long term print vendors will 
have to address issues such as 
running costs and advances in 

ink jet technology and business-
class ink jets. 

Larry Jamieson, director 
of Lyra’s Hard Copy Industry 
Advisory Service, said: “Single-
function colour laser printers will 
have some growth opportunities 
as businesses continue to bring 
colour into the office. However, 
the growth will be limited as a 
result of the lingering effects 
of the recession, a reduction in 
print volumes, competition from 
ink jets and MFPs and the belief 
that monochrome output is fine 
for most applications.” 

The strongest growing part 
of the market will be SOHO and 
small workgroup colour laser 
printers.   www.lyra.com

Colour laser printer sales to rise steadily 

Lexmark has launched an 
A3 scanner unit for its T650 
Series of mono laser printers, 
giving customers the option 
to add colour scan, B&W 
copy and document workflow 
capabilities to a new or 
existing printer.

Although the 6500e MFP 
option adds MFP functions to 
the T650 Series, Tony Lomax, 
product marketing manager 
at Lexmark UK & Ireland, said 
that it was not a substitute for 
Lexmark’s X650 series MFPs 
which are built on the same 
print engine.

“It is not there to replace any 
of our MFP offerings. It’s more 
that there can be situations 
where an MFP offering isn’t 
appropriate,” he said.

Examples include where 
there is limited vertical space as 
the scanning unit can be placed 
next to the machine or even 
in another room; or when it is 
important to have the full range 

of finishing options offered by 
the T650, such as two five-bin 
mailboxes for separating output 
– an option that isn’t available 
on X650 series MFPs.

“Another area where we have 
some success is where the 
customer has an existing fleet 
of T650s and a copier contract 
that is coming to the end of its 
lease,” explained Lomax. “You 
could swap out your T650s and 
copiers and put in MFPs but 
you might have only recently 
acquired the T650s so where 
it’s appropriate you could 
acquire 6500es instead of  
new MFPs.”

In addition, the scanner 
provides extra functionality such 
as support for A3 documents; 
the ability to scan heavyweight 
card or business cards via the 
ADF; and a better touchscreen 
display that as well as being 
larger (10.2 vs 7in) features 
‘tactile feedback’.
www.lexmark.co.uk
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The full list is:

1  Slow IT systems (68%)

2    Print delays caused by 
jams (42%)

3    Unnecessary email traffic 
(39%)

4    Colleagues talking too 
loudly on their phones 
(34%)

5    Colleagues leaving the 
printer tray empty (27%)

6    Annoying mobile ring 
tones (23%)

7    Being told to re-boot by 
IT support (20%)

8=    Eating smelly food in 
the office (19%)

8=    IT not working in 
meetings (19%)

10    Colleagues who never 
offer to make tea or  
coffee (12%).

Top Ten Office Bugbears

A3 colour 
MFPs for small 
businesses 
Oki is addressing the needs 
of small businesses with the 
launch of two affordable A3 
colour MFPs priced differently 
to appeal to different types  
of user. 

The MC851 (22ppm 
colour/34ppm B&W) has an 
attractively low price point of 
£2,490 to suit small businesses 
with low print volumes; whereas 
the MC861 has a higher 
purchase price (£2,750) but 
lower running costs to appeal 
to customers with higher print 
volumes. The latter also has 
a faster colour print speed of 

26ppm and larger toner capacity.
OKI Systems UK Ltd senior 

product marketing manager Alan 
McLeish said: “The MC861 and 
MC851 are affordable enough 
to allow access to both A4 and 
A3 printing, copying, faxing 
and scanning and yet compact 
enough to be positioned close to 
the work teams.”  
www.oki.co.uk

Print Manager is meeting 
the needs of businesses that 
require a mobile/remote 
printing capability yet still 
wish to retain full control over 
document output with the 
launch of a driverless print 
option for its popular print 
management solution.  

The Print Manager Plus 
WebAdvantage Suite enables 
an organisation to create its 
own private print cloud so that 
users can print to devices on 
the corporate network via the 
internet while being subject to 
the same security, control and 
accounting features as office-
based staff. 

The web-based tools also 
make it possible to implement 
controls without having to 

add new 
hardware, cash machines, 
kiosks or card swipe systems: 
all that’s needed is a web or 
intranet connection. 

Once a user has logged on 
with existing login details, they 
can upload a document, select 
a printer and print without 
having to install a driver. They 
can even pay for their jobs from 
an existing balance with PayPal 
or Credit Card.

The solution supports any 
network printer type, make 
or model and can be used 
to print PDFs, spreadsheets, 
presentations, documents and 
images in duplex, with stapling 
and hole-punching if required.
www.softwareshelf.com

Private print cloud 
offers flexibility and 
control

Olivetti’s  
Best for Colour
Olivetti has launched a ‘Best 
For...’ dealer accreditation 
programme to help 
customers find suppliers 
with expertise in specific 

areas within the company’s 
rapidly expanding product 
range, which now includes 
document management 
systems, notebook computers, 
netbooks, tablets, displays, 
interactive whiteboards, 
electronic point of sale 
systems, printers and 
multifunction printers, all sold 
via a network of 120 dealers 
throughout the UK and Ireland.  

The first category launched, 
‘Best For Colour’, is designed to 
give consumers confidence that 
they are dealing with a reseller 
that has achieved the highest 
levels of professionalism in 
colour MFP sales and service. 
Early next year Olivetti will be 
launching Best for Retail, Best for 
IT and Best for Schools schemes.

Meanwhile, Olivetti continues 

to enhance its mono MFD range, 
most recently with the launch 
of three mid-to-high volume A3 
MFDs offering print speeds of 
35, 45 and 55ppm. 

To support the paperless 
workflows of modern 
organisations, the standard 
colour scanner can be upgraded 
to a super-fast Dual-Scan ADF, 
which scans both sides of a 
page in a single pass at speeds 
of up to 160 images per minute.
www.olivetti.co.uk

    IN BRIEF
Green award for 
Danwood
The Danwood Group has 
become the first company to 
earn Kyocera Mita’s Green 
Partner Plus environmental 
accreditation for partners 
that achieve high 
environmental standards 
in operations, purchasing, 
management systems and 
customer education. In 
April, Danwood announced 
that it would be selling the 
Kyocera Mita range under 
its Print Ecology brand.

Cargil Direct
Cargil Solutions has set-up a 
new direct sales arm to sell 
best-of-breed print solutions 
to businesses looking to 
implement cost-effective, 
sustainable printing practices. 
The company’s direct sales 
arm will draw on Cargil 
Solutions’ national network of 
dealerships to provide support 
and technical expertise.
www.cargilsolutions.co.uk

Perhaps more worrying than 
printers’ high irritation factor is 
that fewer than half the survey 
respondents (45%) believe 
printers will be vital to office life 
in 20 years’ time.

Printing delays caused by paper jams are the second 
biggest office bugbear, according to a survey of 1,500 
office workers commissioned by Samsung to mark its 
20th year in print.
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EFI Advance Fiery Leadership with 
Launch of New Fiery System 10
As it marks the 20-year 
anniversary of the first Fiery® 
digital print server, EFI today 
launched the next-generation 
Fiery platform. Fiery 
technology is long recognised 
in the industry for its blazing 
speed, colour accuracy, image 
quality, and intuitive user-
interface, and with this launch 
increases operator productivity, 
produces more accurate 
and consistent colour, and 
provides stronger variable data 
capabilities for personalised 
communications.

Named Fiery System 10, the new 
platform delivers documents 
faster than ever before, along 
with the latest system calibration 
technology to guarantee colour 
consistency at all times, tighter 
integration with the printer’s 
finishing options, and greater 
flexibility and control.

Toby Weiss, general manager 
of the Fiery business unit and 
senior vice president of EFI, 
said: “EFI has been a pioneer 
in digital print technology for 
the past two decades, and 

advertorial

continues to lead the technology 
advancement of digital front-
end controllers with today’s 
platform launch. System 10 is 
the fastest, most robust ever, 
and is poised to bring amazing 
results to demanding customers 
worldwide. Fiery technology is 
now the most integrated platform 
in the industry, with connectivity 
to business process automation 
solutions, production workflow 
systems, and direct mobile 
printing to deliver a complete 
solution from creation to print.”

“EFI’s Fiery System 10 release 
provides a wide collection of 
powerful and user-friendly 
tools for print workflow,” said 
Jim Hamilton, group director 
of production hardware at 
InfoTrends. “System 10 is a 
demonstration of EFI’s continued 
leadership position in front-end 
systems for production digital 
print.”

Fiery System 10 provides 
advanced capabilities 

to customers in 
four key areas: 
colour, usability, 
performance and 

integration.

Colour – Calibration Features 
and Powerful Visual Editor
A major enhancement to Fiery’s 
colour management system 
is the new Fiery Calibrator 
that makes the calibration 
process more effective, 
integrated, and easier to use. 
The new Job-based Calibration 
increases calibration accuracy 
and effectiveness because 
calibration is customised for a 
specific job and the associated 
media and profiles. Because 
calibration is critical and needs 
to be performed routinely, Fiery 
System 10 has incorporated a 
“Calibration Guard” to provide 
calibration status, warnings, and 
alerts to encourage calibration 
to take place and ensure colour 
quality. 

The Fiery Image Enhance 
Visual Editor (IEVE) is a powerful 
feature newly available on the 
Command WorkStation® print 
job management and user 
interface software that ships 

with Fiery System 10. IEVE allows 
editing each image in a job 
without going back to the native 
design file, saving time and 
reducing costs. IEVE simplifies 
the editing process, providing an 
interactive toolset for optimising 
image appearance and applying 
automatic per-image corrections, 
to ensure photos look their 
best. This tool also gives users 
a manual control to individually 
adjust brightness, contrast, 
highlights, shadows, colour 
balance, sharpness and to make 
red-eye corrections on any image 
within a job. (To see a video of 
this powerful new capability, 
visit http://w3.efi.com/fiery/
Products/CWS5/Demos)

Usability – Command 
WorkStation and Mixed 
Finishing Sets Simplify 
Complex Jobs
The latest version of Command 
WorkStation software is now 
even easier to use. Common 
tasks are more accessible and 
required job information more 
readily available to operators to 
increase productivity.

In addition, a Mixed Finishing 
Sets feature in the SeeQuence 
Compose option is now available 
to simplify complex jobs in high-
production environments. With 
the new Fiery Mixed Finishing 
Sets (and an inline finisher 
attached to the print engine), 
users can specify multiple 
finishing requirements among 
the various subsets within a 
single job to produce completely 
finished jobs, minimising labour. 

Performance – Support of  
New VDP Standard
EFI has a long-standing 
commitment to supporting 
industry standards, and Fiery 
System 10 has a number of 
enhanced Variable Data Print 
(VDP) features. Most notably, 
it supports PDF/VT-1, a new 
standard developed by ISO 
(International Organisation for 
Standardisation) for VDP data 
exchange. PDF/VT-1 brings the 
benefits of a PDF workflow to 
VDP, helping customers increase 
production efficiency with 
capabilities such as late stage 

exchange of critical variable 
content. By folding seamlessly 
into existing PDF-based prepress 
operations, PDF/VT-1 enables 
a single, common PDF print 
production workflow for all job 
types.

Integration – Direct Wi-Fi 
Printing for Today’s Mobile 
Workforce; MIS and Workflow 
Connectivity
An ideal solution for corporate 
CRDs and offices with Fiery-
driven MFPs, System 10 has 
built-in technology that enables 
direct mobile printing from Apple 
iOS devices to the Fiery-driven 
printer. Wi-Fi enabled Apple iOS 
devices (such as iPhones and 
iPads) will automatically discover 
any System 10 Fiery-driven 
printer on the same network 
inside the corporate firewall. 
Employees can simply select a 
listed printer and touch “print” 
with no need to download an app 
or install printer drivers.

“EFI’s embedded support for 
mobile printing from iOS devices 
is another example of how 
mobile printing is moving from 
a ‘billable service’ to a standard 
feature for applications behind 
the firewall,” said Robert Palmer, 
director, Managed Document 
Practice at Lyra Research.

Besides integration with 
mobile devices, Fiery servers are 
a great fit with EFI’s market-
leading portfolio of print MIS and 
workflow solutions, including 
PrintSmith™, Pace™, Radius and 
Monarch management systems 
and the EFI Digital StoreFront® 
web-to-print platform.

Fiery System 10 further 
expands its industry integration 
capability with Agfa Apogee 
Prepress Workflow, and the 
upcoming release of Kodak 
Prinergy Workflow, to enable 
prepress workflow users to 
submit jobs to and manage one 
or more Fiery-controlled digital 
print engines right from the same 
familiar user interface. These 
prepress workflow integrations 
create a single workflow to serve 
blended production, reducing 
operational costs and boosting 
production performance.

Fiery System 10 is available 
now. The first OEM printer 
brands that use Fiery System 
10 will be announced soon.  
For more information, visit 
www.efi.com
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1991  Lexmark formed as spin-out from IBM. Launches dot matrix 
and laser printers under IBM brand. Sets up Operation 
ReSource cartridge recycling scheme in North America. 

1992  Launches first Lexmark/IBM co-branded printers. Introduces 
first inkjet printer, the IBM Color Jetprinter PS4079.

1993 Introduces first Lexmark-developed mono inkjet engine.

1994  Introduces first Lexmark-developed colour inkjet engine. 
Launches first 1200 x 1200dpi laser printers – the Optra 
series.

1995  Lexmark goes live on the web. Becomes a public company 
listed on the New York Stock Exchange. Launches its first 
colour laser printer (the Optra C) and the industry’s first 
colour inkjet multifunction printer/copier/scanner/fax.

1997  Announces industry’s first 
1200 x 1200 dpi inkjet 
printer (the Lexmark 7000 
Color Jetprinter).

1998  Sets up Lexmark Solution 
Services for customised 
printing applications.

1999  Takes first steps 
in Managed Print 
Services with asset and 
consumables management, maintenance services and 
consulting. Introduces first Lexmark laser MFPs.

2001    Unveils first Lexmark-developed 
colour laser printer, the single-pass 
Lexmark C750. Launches first printer 
with an e-Task touch-screen interface 
(the Lexmark X820e).

2002    Strategic alliance to produce Dell 
inkjet and laser printers.

2003     Launches Lexmark Document 
Solutions Suite. Announces Lexmark 
equipment recycling service.

2004  Extends ReSource recycling to inkjet cartridges and renames 
it Lexmark Cartridge Collection Programme.

2005  Introduces first all-in-one inkjet printer with a colour LCD 
screen (the Lexmark P4350).

2006  Introduces Lexmark Embedded Solutions Framework open 
architecture solutions platform.

2007  Wireless printing included on 8 out of 12 new inkjet devices.

2009  Introduces world’s first web-
connected inkjet all-in-ones. 
Launches world’s first single 
function mono A4 laser printer with 
colour touchscreen display (the 
Lexmark T656dne).

2010  Acquires Perceptive Software 
workflow and document 
management company. Introduces 
Genesis all-in-one with Flash Scan 
technology for 3-second scans. 

Bulletin

Canon has extended its 
uniFLOW print management 
solution to mobile devices, 
such as tablets and 
smartphones, enabling 
customers to offer employees 
and visitors a driverless 
printing solution governed by 
the same security and cost 
control features as network 
printing activities, with the 
ability to measure, track and 
charge back mobile printing 
costs.

UniFLOW version 5.1 allows 
smartphone or tablet users to 
send jobs to a uniFLOW-enabled 
printer as easily as they can 
from their normal PC simply by 
sending an e-mail. As well as 
removing the need to download 
a new application or drivers, this 
system means that users don’t 
even need to be connected to 
the corporate network to print. 

Alternatively, they can send 

jobs to a printer via a web 
browser or, for mobile workers 
with laptops, via NT-ware’s 
internet printer driver.

uniFLOW v5.1 can create 
a print job from the body text 
of an email as well as from 
attachments, including PDFs, 
Microsoft Office files and more 
than 300 other formats. It 
can also be used to download 
and print documents from 
GoogleDocs, SharePoint Online 
and any FTP site via a link.

Organisations retain full 
control of printing, as even 
mobile users have to enter 
a PIN code or use a printer’s 
card authentication system 
to output a print. Moreover, 
IT administrators can modify 
functionality by user group 
to prevent visitors, part-time 
employees or consultants from 
scanning to email, for example.
www.canon.co.uk

Canon brings mobile printing to uniflow Lexmark: 1991-2011
Highlights from the Kentucky printer 
company’s first 20 years.

Toshiba joins cloud printing 
alliance
Toshiba has become the latest 
company to join Cortado’s 
Cloud Printing Alliance. Cortado 
Workplace app, the world’s No. 1 
cloud printing solution with more 
than 150,000 users worldwide, 
gives users 2GB of free storage 
space and the ability to print to 
devices connected by WiFi or 
Bluetooth. The Cortado Hosting 
Center has drivers for thousands 
of printer models, removing the 
need for users to install them.
www.cloud-printing-alliance.
com

Wireless Direct Printing
HP has added HP ePrint Wireless 
Direct to its mobile printing 
offering. Included on HP’s latest 
printers, this new feature allows 
users to connect to a device 
without the need for a network 
or internet connection. Instead 
users create a peer-to-peer 

connection between a WiFi-
enabled mobile device and the 
printer.
www.hp.com/go/mobile-
printing-solutions.

Epson 
Epson Connect brings wireless, 
driverless printing to the 
company’s latest printers 
including the newly launched  
Epson Stylus Office BX305FW 
Plus, BX630FW and BX935FWD. 
Customers can either email a 
document to a printer’s unique 
email address using Email Print 
or communicate directly with a 
WiFi-enabled device via the new 
Epson iPrint app for iOS and 
Android.
www.epson.com/connect

in brief...

Web-connected: 
 The Platinum Pro

3-second scan:  
Lexmark Genesis

Single function,  
colour screen: 
Lexmark T656dne 

Canon’s first MEAP-enabled single 
function printer, the LBP7680Cx, can be 

integrated with Canon’s uniFLOW print 
management solution. The printer 

features Adobe PostScript Level 
3 support and print speeds of 

20ppm in B&W and colour. 
Prices start at £399.
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APPEAL TO THE ECONOMIST AND THE 

ECOLOGIST IN YOU

KYOCERA. COUNT ON US.

KYOCERA MITA UK Ltd – Phone: 08457 103 104 – www.kyoceramita.co.uk

KYOCERA MITA Corporation – www.kyoceramita.com

More effi cient printing and copying can signifi cantly reduce the use of 

energy, paper and consumables, delivering real cost savings as well as 

helping you hit your emissions reduction targets. 

Find out more at 08457 103 104.
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Visualize green initiatives

www.safecom.eu

Save-O-Meter

Savings:

Total: 45.000B/W: 25.000

Trees: 3

Color: 20.000

C02: 1305 kg H2O: 450 m3

Month WeekYearTotal

30%
Saved

We help you change printing habits, control costs
and protect the environment
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DSales (UK) Ltd., the UK 
distributor of Develop MFPs, 
has just enjoyed its best ever 
year with sales of £9.5 million, 
an increase of 40% on last 
year’s figures (financial year 
2010). 

DSales (UK) was set up in 
2006 to distribute the Develop 
range of document management 
systems manufactured by Konica 
Minolta Holdings. Originally 
targeted at small and medium 
sized businesses, it has seen 
its appeal increase with an 
expanding dealer base and 
product range.

DSales’s range now includes 
Develop ineo multifunction 
devices (MFDs) with print speeds 
of 16 to 75ppm; the ineo+ 8000 
digital colour press; and an 
expanding portfolio of software/
print solutions that has taken 
the company into new areas.

Managing director Jonathan 
Whitworth told PrintIT that the 
breadth of Develop’s range was 
increasingly attractive both to 
dealers and corporate customers 
looking to reduce the impact 
of office printing through better 
print management.

“In the last two years our 
dealer profile has changed 
significantly. A lot of accounts 
are spending £750,000 a year 
with me when several years 
ago I would have been happy 
with £20,000 and that kind of 
business is associated with MPS 
contracts,” he said.

MPS is not an obvious market 

A record year
DSales (UK) has just had a record year. 
James Goulding reports

www.binfo.co.uk

Distributor Profile

for DSales, as its dealer base 
has historically addressed 
smaller firms requiring two 
or three machines. However, 
Whitworth said that larger orders 
for as many as 80 machines 
were now coming in every couple 
of months. 

“MPS is not our bread and 
butter business but the other 
year we did 500 units under 
MPS scenarios,” he said.

Develop is also increasingly 
involved in solutions work and 
is often required to integrate its 
MFDs with a customer’s existing 
IT infrastructure and enterprise 
applications. 

“For example, we may go to 
a school that has significant 
security requirements. If they 
already have a keycard system 
we will spend time integrating 
that system with our equipment,” 
explained Whitworth.

He said that the solutions 
customers are most interested in 
revolve around cost accounting 
and secure print, as these allow 
users to balance the need for 
privacy and cost savings. “The 
reason people have personal 
printers is that they want to 
protect their personal data 
and their personal space. You 
won’t get an MD printing on 
a departmental device if the 
financials are output under 
the nose of another employee. 
Things like FollowMe printing 
mean that an MD will be able to 
print to a shared device.”

To meet this demand, 
DSales offers a number of third 
party applications, notably 
Pcounter, plus a growing range 
of Develop’s own solutions. The 
latest of these is store+find, 
an electronic document 
management system that 
lets small and medium-sized 

businesses reduce their reliance 
on paper for faster, more 
accurate document storage and 
retrieval.

The software is available in 
three versions that integrate 
fully with Develop MFPs: Team, 
a basic entry-level offering for 
businesses with 1-3 employees; 
Business for organisations 
with multiple departments and 
sophisticated needs, such as 
direct import from MS Office; 
and Enterprise, which includes 

advanced features like faster 
e-mail import and integrated 
user administration for 
managing access rights to stored 
documents. 

This follows the launch 
late last year of Develop’s 
Personal Print and Personal 
Scan applications. The former 
is a classic secure print solution 
that lets users authenticate 
themselves at any Personal 
Print-enabled MFP and pull one 
or more of their print jobs down 
from a print server for output. 
Simpler and more affordable 
than Pcounter, it is ideal for 
customers who don’t require job 
accounting functions.

Personal Scan simplifies and 
speeds up the routing of scans 
by removing the need to input 

Dirk Roos, Managing Director for Develop GmbH, congratulates 
Jonathan Whitworth (right) and the DSales (UK) team on their 
record trading year. Image credit: Jim Fitton, The Halifax Courier

Develop solutions like 
store+find help customers 
make full use  
of an MFP 

destination addresses manually. 
When a user logs on, they can 
see their own address book 
and any other Windows Active 
Directories they are authorised 
to access and copy the required 
address straight from the 
relevant address book.

The application can also be 
used by administrators to define 
users’ rights, authorise access 
to the corresponding directories, 
update address books via 
the Windows Active Directory 

and determine which types of 
documents can be scanned in 
colour or black and white and in 
what resolution to help restrict 
storage volumes.

For Whitworth, these 
launches are welcome because 
they provide a clear point of 
differentiation with Konica 
Minolta. “Originally I would be 
asked ‘why should I choose 
Develop and not Konica 
Minolta?’ and I would say 
because we are quick, efficient 
and have stock. Now I can add 
that we have our own software 
that you can’t get anywhere 
else. Ours is not just a me-too 
product,” he said.
0844 980 0377  
www.developsalesuk.com

“In the last two years 
our dealer profile has 
changed significantly”
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Cover Story

Key to this approach is 
defining exactly what 
is critical for frontline 
service delivery. A 
big part of business 
operations has always 
been document imaging 
and workflow. 

Ensuring the efficient 
internal distribution of 
documentation and its 
storage is essential for any 
organisation. But while 
necessary, it cannot truly be 
said to be core to service 
delivery. The processes 
for the smooth production 

Konica Minolta launches 
OPS Managed Print Services
Many companies now face enormous challenges as budgets are 
cut, but pressure remains for frontline services to be maintained. 
Squaring this circle requires imaginative thinking. 

Processes and procedures that have remained unexamined for 
decades need to be looked at afresh with radical new approaches 
adopted where necessary.

and filing of documentation 
are costly in both time and 
resources for any company 
operating efficiently.

Now there is an 
alternative to internal 
management of these 
processes that is both 
efficient and cost effective. 
Managed Print Services 
(MPS) is the external 
provision of document 
imaging and workflow 
services and this provides 
extensive benefits. Based 
on agreed and predictable 
charges, management and 

operation of document 
imaging is provided by 
a service supplier. This 
provides a fully managed 
document imaging solution, 
requiring the minimum of 
time, internal resources 
and oversight from the 
organisation.

Just such an MPS 
solution is offered by 
Konica Minolta’s global 
Optimized Print Services 
(OPS) programme. 
A business concept 
designed to manage and 
rationalise organisational 

print requirements locally, 
centrally or globally, and 
effective within any market 
segment, OPS fully supports 
the Konica Minolta service 
philosophy.

Part of Konica Minolta’s 
wider Managed Services 
portfolio, encompassing 
document workflow 
management, BPO, ITO, 
consultancy and advice, 
OPS is designed to reduce 
costs, drive efficiencies 
and increase productivity 
both within the office, and 
within in-plant document 
production areas. The fully 
customised OPS programme 
provides an effective 
strategy for document 
workflow management, 
including processes 
designed to help customers 
to better monitor, measure 
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OPS CONSULT
All improvements resulting from OPS Consult are based 
on defined consulting procedures and powerful analysis 

tools allowing customers to understand every single step 
on the way to a tailor-made solution. 

Capture: Software-based identification of existing print assets, 
precise monitoring of the current utilisation patterns and printing 

volumes. User interviews to detect specific document work-flows, 
individual needs and service-level demands.

Analyse: Precise TCO calculation with benchmarking against average 
market costs. Detailed analysis of needed and recommended print services 

to meet document-based business process requirements.
Optimize: Designing a print environment that fits each organization’s business 
needs through analytics and visualization via comprehensive floor plans.

OPS IMPLEMENT 
OPS is more than just installing a new print solution. It provides change management 
based on individual customer requirements. This includes dedicated project 
management in accordance with recognised standards, as well as support for 
appropriate involvement of stakeholders and users. Customers benefit from the strong 
direct organisation and the experience of Konica Minolta as a market leader.
Project: Dedicated project management resources, organized and controlled processes 
from start to finish.
Change: Delivery of all products, licenses and consumables for a pre-determined and 
agreed upon testing period where Konica Minolta provides technical consulting and 
remote support. Rollout management where appropriate due to the size of the project.
Information and training: Provision of detailed documentation for users and 
administrators. Standard or tailor-made internal promotion material and events. 
Tailored training to key users and internal support staff.

OPS MANAGE
After testing and establishing the new document workflow infrastructure, OPS offers 
a scalable portfolio of services to run and manage the print device fleet. Tailored to 
individual requirements, these can complement existing IT services or take over full 
operational responsibility. 
Operate: Pro-active service, remote and on-site, automatic delivery of consumables 
and replacement parts.
Monitor: Continuous supervision of all networked and locally attached devices to 
monitor the machines’ utilization, status and alerts.
Improve: Regular management reports, review meetings, and active searches for 
further improvements and optimization.

Mr Kobayashi comments, 
“Many customers are now 
aware of the huge cost 
savings achievable through 
efficient document workflow 
management. However, 
effective management 
requires expertise and 
a consistent approach. 
The Konica Minolta OPS 
programme allows our 

customers to focus on core 
business activities while 
we optimise document 
workflow processes 
and manage the print 
infrastructure for them.

“In addition to efficiency 
and cost savings, OPS 
helps our customers with 
energy savings and carbon 
footprint reductions, now 

major factors for public 
sector and commercial 
organisations. With the OPS 
programme Konica Minolta 
further demonstrates its 
position as an innovator 
and leader in managed 
print and document imaging 
technology.”
www.konicaminolta.
co.uk/OPS 

and manage printer 
and multifunctional 
system fleets, in any 
combination.

“The OPS programme 
redefines Konica Minolta 
as a true service provider 
taking a holistic approach 
to customer requirements 
based on customer intimacy 
and adaptive workflow 
solutions tailored to 
customer needs”, states Mr 
Yuki Kobayashi, Managing 
Director of Konica Minolta 
Business Solutions (UK) Ltd.

The Konica Minolta 
OPS programme is based 
on a three-tier approach 
driven by Prince 2 
certified methodologies 
that encompass discrete 
Consult, Implement 
and Manage phases. It 
combines expert support 
with best-of-breed project 
management to ensure 
a smooth transition – 
ensuring that not only 
do organisations install 
an optimal printing 
infrastructure, but also that 
they transition and manage 
it in the most efficient way. 
This results in continuous 
reduction in total cost of 
ownership, both direct and 
indirect, and maximised 
efficiencies in document 
workflow operations. 
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MPS Savings

Managed Print Services 
(MPS) is still a hot topic 
and major growth area in the 
print industry. But it is far 
from being new. The most 
successful vendors have 
been at it for more than a 
decade and some enterprise 
customers are now in their 
second or even third contract 
term. Having initially been 
won over by the promise – and 
delivery – of savings of 30% or 
more, do customers have such 
high expectations second time 
around? And, if they do, are 
they realistic?

Renewal rates running at 
90% or more might suggest 
that satisfaction levels remain 
high; that people have a 
realistic expectation of future 
savings; or that the complexity 
of changing supplier is so great 
that suppliers can get away 
with delivering less while the 

Where’s my next 30%?
What happens after you have made 30% savings in the initial 
MPS implementation? Where are the savings going to come 
from next time around?

memory of previous anarchic 
printer states are still fresh 
in the memory. Or perhaps a 
combination of all three.  

Henry Blum, Marketing 
Manager MPS at HP, EMEA, says 
that we should not get hung on 
the 30% figure, which can be an 
over-simplification of an MPS’s 
benefits.

“The initial benefits of an 
MPS are 30-40% cost saving 
compared to the initial state. 
Thereafter the additional savings 
are not very much: 2, 3, 5% a 
year. They are small but they are 
still significant,” he said.

“You must also consider that 
without on-going attention you 
will start to fall back into old 
habits. In any organisation there 
is continuous change – people 
move around, departments get 
relocated. In existing clients we 
have a ton of change orders 
to implement all the time. 
Somebody is moving home, 

moving department, moving to a 
new office. Every time they come 
back and say we would like 
your help. So without on-going 
attention you will see rising costs 
that you need to manage.”

Nor, says Blum, should we 
underestimate the complexity 
involved in delivering MPS, both 
for providers and customers 
themselves, as “whenever you 
switch vendor you have to go 
through a serious educational 
process.” No wonder so many 
customers renew their contracts 
long before the expiry date.

According to Simon Hill, 
sales director for UK & 
Ireland at Nuance Document 
Imaging Solutions, the famous 
‘stickiness’ of MPS contracts is 
most apparent when customers 
implement MPS-related solutions 
such as Equitrac for cost control, 
accounting and charge-back and 
eCopy for integrating MFPs with 
enterprise applications. 

“MPS is going beyond simply 
deploying devices in the right 
place and cost avoidance 
and encompassing business 
automation, improved workflows 
and document management. 
The relationship between 
MPS providers and customers 
is deepening and becoming 
stronger as they look to increase 
productivity rather than drive 
down costs. As loyalty becomes 
stronger it makes the proposition 
more sticky and makes it more 
difficult for a competitor to win 
back that business,” he said.

Trust and knowledge
Business process optimisation 
(BPO) is the the third phase of an 
MPS after fleet optimisation and 
on-going device management. 
Customers are made aware of 
the significance of this stage 
from the outset, but it takes 
time for all parties involved to 
develop the trust and knowledge 
necessary to tackle BPO. This 
is another reason why the 
temptation to stick with an MPS 
provider is so great.

“The majority of clients 
only go for Phase 1 and 2: 
optimisation and management 
of the environment. Improved 
workflow is something they don’t 
touch to start with; typically it is 
too complex, too high risk,” Blum 
explained.

“When we first go into a 
company, there is not a good 
enough understanding on our 
side of what the benefits and 
possibilities are. Processes 
are deeply engrained in an 
organisation, so as a vendor you 
can’t go to a pharmaceutical 
company, for instance, and say 
‘We know how to improve your 
processes’. The key difference is 
that later we can say ‘We have 
other clients who have benefited 
from doing things this way’.

“Where paper-based 
information gets transferred 
into electronic information and 
vice versa is where we can add 
a lot of value. We can say to an 
insurance company that collects 
all claims over a week and 

MFPs like Lexmark’s new X548  
act as on- and off-ramps to 
electronic workflows

Simon Hill, sales director for UK 
& Ireland at Nuance Document 
Imaging Solutions

“The initial benefits of 
an MPS are 30-40% cost 
saving compared to the 
initial state.”
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then devotes one whole day to 
processing them: ‘Did you know 
we have printers and software 
solutions that can automatically 
scan in a claim and also extract 
metadata so that you can 
process that automatically? All 
you need to do is take a claim 
put it in the scanner, select scan 
and press a button to initiate 
a workflow’; or ‘Did you know 
you can add additional offers 
to invoices to generate more 
business?’. These are just two 
examples based on where we 
have experience with other 
clients. And that’s what clients 
pick up on and makes them 
ready to accept the next layer – 
where you can add innovation,” 
he said.

A mature offering
Phil Pate, enterprise sales 
director at Lexmark, believes 
that as the MPS market has 
matured organisations have 
become more open to BPO 
projects.

“Organisations are now in 
their second and third contract 
term. I see it becoming more of 
a mature offering. Previously – 3 
or 4 years ago – MPS was very 
focused on printers and printing. 
It now includes workflow and 
addresses process improvement. 
Before, lots of companies talked 
about process improvement but 
very few companies acted upon 
it. We now work with customers 
to identify cost savings in 
printing – the volume and shape 
of that – but we also look at 
the whole workflow and provide 
services around how a document 
flows through a business.”

He adds that the focus on 
business processes has the 

potential to achieve even greater 
savings than fleet optimisation, 
though they might be harder to 
measure.

“We normally provide savings 
of 40% – our highest ever 
saving is 52% – but this is in 
Year One. Get three years down 
the line to the next contract 
and customers say ‘Where’s 
my next 40%?’ and we say ‘You 
are running leaner now so cost 
savings have to come from the 
workflow component’. Hopefully, 
soft costs, such as people and 
process times, will dwarf print 
savings. If you are working 
with a bank that has to retain 
documents for compliance or 
face fines if they fail to meet 
targets, then the value of cost 
savings and cost avoidance are 
potentially huge.”

Print services
Nor is this transformation 
limited to enterprise customers. 
Jonathan Wilson, market 
development manager at Konica 
Minolta Business Solutions, 
believes there is huge potential 
in the SMB market too.

“This is where a lot of cost 
pressures come from – to start 
implementing print services. It’s 
going beyond hardware and into 
the document lifecycle piece. In 
this space, there’s the potential 
to rationalise equipment but 
we are going beyond that to 
business process outsourcing: 
we take a document in any form 
and carry it all the way through a 
process,” he said.

“We know that an 
organisation spends 2-5% on 
print and 15% on document 
management and inefficient 
processes. This is a significant 
sum of money that can be 
returned to the bottom line. You 
can cut costs in many ways: IT 
hardware and print hardware 
will get you so far, but the client 
will ask where am I going to get 
further savings from.”

Better margins
This point is echoed by Nuance’s 
Simon Hill. “There is only so 
much you can reduce the cost 
per page by. Once you have 
made savings through right-
sizing, how do you continue to 
show an improvement? Over the 
next year or two customers that 
implemented MPS three years 
ago will be re-tendering and so 

the big hit – we can save you 
30% – may not work. We need 
to move resellers from looking at 
print and copy and get them into 
selling added value solutions.

“Everyone is interested 
in business efficiency and 
saving money, from SMBs to 
enterprises. The real question 
is can resellers keep up and are 
they equipped to sell MPS? 

“Today most go and sell 
around print and copy. We are 
encouraging them to identify 
additional costs in customers’ 
environments – to look at 
document storage, document 
distribution, different workflow 
processes. What forms are 
used? What are the workflows 
around that? We are trying to get 
pre-sales consultants to focus 
more on document workflows 
rather than just print and copy. 
They can add more value to 
customers by building solutions 
on MFPs and creating workflows 
for devices. For the reseller, it  
means more revenue, better 
margins, and because the MFPs 
will become more important 
to customers, it will help them 
protect their MIF (machines in 
field) from the competition.”

Gone electric
This transformation is necessary 
not just to meet customers’ 
demand for on-going cost 
savings in their second and 
third MPS engagements, but 
also because it reflects the 
changing nature of information 
delivery, storage, processing and 
management.

“Paper used to be a storage 
medium,” explains Lexmark’s 

Phil Pate. “In the ‘80s you 
would write or type information 
on the page and stick it in a 
filing cabinet. Then it would 
be copied or reproduced as 
required. Now all storage has 
gone electronic. Everything is 
stored electronically so paper 
has become a transient medium 
for viewing and reviewing 
documents. Once finished with, 
it is scanned back into electronic 
storage.

“People still print loads but 
they don’t store it. There are 
fewer filing cabinets and people 
have smaller work spaces. They 
print documents because it’s 
easier than doing everything on 
one screen: they print it, work on 
it and then dispose of it.”

Today, it is no longer good 
enough to address just one 
part of the document lifecycle. 
Instead MPS providers must 
tackle it in its entirety. This will 
extend the scope for customers 
to make savings whilst also 
opening new revenue streams 
for resellers. If done well, it 
should lead to deeper, longer-
lasting relationships from which 
both the reseller and customer 
benefit.

Phil Pate, enterprise sales 
director at Lexmark

“There is only so much 
you can reduce the 
cost per page by. Once 
you have made savings 
through right-sizing, how 
do you continue to show 
an improvement?”

Jonathan Wilson, KonicaMinolta Business Solutions: “MPS is going 
beyond hardware and into the document lifecycle piece.”



continued...

According to a Quocirca 
report commissioned by 
Brother, small and medium-
sized businesses with 50-500 
employees are increasingly 
attracted to MPS as a means 
of controlling escalating 
print costs and freeing staff 
from the burden of day-to-day 
device management. 

Two thirds of the 500 SMEs 
surveyed said they already had 
an MPS or were planning to 
implement one in the future. 
Reasons for doing so include 
the desire to improve service 
quality/reliability, gain visibility 
and predictability of print 
expenditure, reduce print costs 
and overcome a lack of internal 
knowledge/expertise.

Quocirca’s findings suggest 
there is broad appreciation of 
MPS outside the core enterprise 
market, but whether smaller 
companies want – or even need 
– a true MPS (as described on 
the previous page) or are just 
after greater visibility of print 
costs is debatable. 

As sales and marketing 
director of Brother UK, Phil 
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The bigger the business, the greater the case for Managed Print Services. 
But that doesn’t mean small businesses can’t benefit, too.  
As print vendors and resellers target SMEs, PrintIT asked Brother sales 
and marketing director Phil Jones and OKI Systems senior product 
marketing manager Alan McLeish for their views on MPS for smaller firms. 

Managed Print Services

What SMEs really need

Jones has greater knowledge 
of the SME sector than most. 
He believes that in many cases 
all customers really want is 
transparency.

“My view is MPS is not right 
for everyone,” he said. “MPS 
is a fantastic product in the 
right environment, but for many 
smaller SMEs, the amount of 
pages they would normally 
output doesn’t warrant an MPS 
agreement because they don’t 
have the underlying volume to 
make the economics work. It’s 
more about cost transparency: 
sometimes it’s not a managed 
solution they need, just a better 
angle on their costs.”

Jones estimates that an 
organisation must be outputting 
at least 1,000 pages per 
printer, per month for an MPS 
to be economic, largely because 
there are additional costs 
involved in an MPS that need 
to be factored into the overall 
price.

“You are borrowing money, 
so there is an interest fee. In 
many instances there is an 
installation fee. There will be 

service costs – a one-off or 
monthly payment. Clearly you 
have the cost of consumables 
in line with the volumes you 
might be expected to do. And 
if you currently have products 
under a lease and someone 
says ‘We can take that cost 
and put in the whole new fleet 
and settle your agreement’, 
they mean ‘We’ll pay it off 
and put the bill for that into 
the new agreement’, so you 
are effectively paying for the 
interest twice.”

Do your homework
Before implementing an MPS, 
Jones advises businesses to do 
their homework. This includes 
finding out their true print 
volumes and, if possible, how 
much they are spending on 
consumables, so that they can 
compare the cost of a Pay As 
You Go approach to the price 
per page quoted by an MPS 
provider.

“Most companies still don’t 
have a handle on how much 
they are printing. The simple 
way to understand this is to 
see how many boxes of A4 
copier paper you consume, 
then you will be 80-85% sure 
what your print volume is. The 
second major factor in any MPS 
programme is print density. In 
many instances there will be 
a Fair Use clause: if a vendor 
walks in and says 2,000 pages 
a month at this price and you 
are printing at 60% density, the 
reality is that they will be back 
to you asking for more money. 
That’s when you get down to 
the nitty gritty,” he said.

Jones adds that modern 
devices monitor print density 
and retrieving this data at 
the outset – your supplier will 
tell you how – can prevent 
problems further down the 
line and help maximise cost 
savings.

“One customer we gained 
was on a scheme that didn’t 
have sufficient transparency. 
We came in and gave them total 
cost transparency by looking at 
the documents they produced 
and attaching a price per page 
for specific documents that they 
used in the business – 26p, 
42p or 50p. This enabled us to 
say ‘If we reduce colour density 
on this form, we can reduce the 
cost per page’. We were able to 
knock 15% off the previous cost 
just by making a few design 
changes,” he said.

Minimum volumes
Another area where Jones says 
it is important to tread carefully 
is minimum print volumes, 
where customers pay for a 
minimum number of pages per 
month either with or without 
the ability to roll over unused 
volume to the following month. 

“If you don’t do the minimum 
volume you are paying for fresh 
air. Some don’t have a roll-over 
capability, so look thoroughly 
at the terms and conditions. 
Understand what you are 
committing to, how you can  
exit an agreement and what  
the penalties are for doing so,” 
he said.

“Standard MPS is about 
saving costs and cost 
transparency. If you are 
prepared to commit to a 
vendor for three years, the 
vendor is prepared to discount 
consumables costs for 3 to 5 
years’ loyalty. There are a lot 
of benefits for both parties 
provided there aren’t silly 
minimums. When companies 
are committed to large print 

Phil Jones , sales and marketing director of Brother UK 
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Survey: Print Management

If you are unsure how many 

printers are in your company and 

whether they are over or under 

utilized. If you have valuable 

technical resource managing non-

core technology and cupboards or 

desk drawers filled with hundreds 

or thousands of pounds of toner, 

then you could be suffering from a 

print management headache.

Other symptoms include limited visibility on 

the overall spend of copying and print across 

your company and a lack of control as to 

which devices and consumables are ordered.

Take this simple test to determine your 

symptoms and enter our free prize draw for 

a chance to win an iPod Nano!

Please complete and return this form to: fax 0118 979 3565 
email: info@xeretec.co.uk or tel: 0118 977 0123

Alternatively, you can also post us you entry to reach us by the closing date of  
10th December 2011 to:
Xeretec Survey, Kingswood Media, 4 New Cottages, Green Farm Lane,  
Shorne, Kent, DA12 3HQ.

The final iPod Nano may differ from model shown.   
All decisions are final and no correspondence will be entered into.  
iPod Nano image courtesy of Apple.

Name

Company

Postcode

Job Title

Tel

Mobile

Email

1  How many print devices does your business have/use? 

 ______________________

2  Do you have visibility of all your print devices?
 o  yes          o  no

3  Does your business currently have a managed print service contract?
 o  yes          o  no

4   Do you monitor all of your businesses Print costs? 
	 o  yes          o  no

5   Do you analyse your businesses overall and/or specific print usage?  
	 o  yes          o  no

6   Do you control access to colour for your businesses print users?  
	 o  yes          o  no

7   Can you print from all your machines wherever you are in the business?
 o  yes          o  no

8  Do you buy all your consumables from one source? 
 o  yes          o  no

9  Do you have a paper reduction/management strategy? 
 o  yes          o  no

10 Can you print from all your machines wherever you are in the business? 
 o  yes          o  no 

Terms & Conditions: One entry per person, closing date 
10th December 2011. Winner will be notified using 
the information provided. This promotion is subject to 
terms and conditions which are available upon request
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Managed Print Services

...continued – What SMEs really need

Alan McLeish, senior product 
marketing manager, OKI 

volumes that they are not 
always achieving is when 
customer dissatisfaction  
comes in.”

Brother is currently in the 
process of launching an MPS 
through its resellers that 
doesn’t commit customers to 
monthly volumes. Customers 
get two bills: one for the 
monthly rental of the products 
and then a quarterly, variable 
bill for usage.

Jones said that Brother  
was working very hard to make 
sure that its channel only sold 
MPS to those that really needed 
it, as there were still a huge 
number of businesses for  
which a Pay As You Go model 
was the most beneficial option 
– even in cases where other 
devices might be managed 
under an MPS.

“Industry page data 
suggests that 40% of all pages 
are now on MPS. But if you dig 
below that and ask what that 
really means, it means a lot 
of departmental, centralised 
MFPs are put onto an MPS, 
but decentralised printers 
on the desktop are not on an 
MPS. Putting everything on a 
centralised MPS does not make 
sense for everyone,” he said.

Basic service
Oki, too, has an MPS for small 
and medium-sized businesses. 
In fact it has two: a very basic 
service bought separately from 
the hardware, Oki Flat Rate, 
and a more comprehensive 
MPS offering called Print 
Optimiser.

The former is designed to fix 
costs for on-site maintenance 
and delivery of consumables, 
with billing via a click rather 

than the ad hoc purchase 
of printer consumables. 
Customers commit to a certain 
number of prints and are 
charged a fixed monthly cost 
(plus surcharges if they go over 
the contracted page volume). 
Benefits to the customer 
include predictable costs that 
are claimed to be 25% cheaper 
than pay-as-you-go procurement 
of consumables.

Alan McLeish, OKI senior 
product marketing manager, 
points out that Oki Flat Rate 
was designed for people with 
a handful of machines (though 
one customer has 30), and that 
it has gone down particularly 
well in the education sector.

“The largest uptake has 
been in schools where they 
have been cautious of signing 
up to MPS because people had 
their fingers burnt on traditional 
copier contracts and signed 
up for volumes of pages they 
would never use; and we have a 
special offer that gives schools 
two payment-free months in 
July and August,” he said.

Print Optimiser
SMEs with more devices are 
better served by Oki’s Print 
Optimiser, which has the 
potential to deliver the usual 
elements of an MPS – audit/
propose/build/review/manage 
– and savings though fleet 
consolidation and improved 
device management.

McLeish says that despite 
these capabilities, the real 
needs of SMEs mean that Print 
Optimiser is primarily used as a 
print service.

“You can look at more 
advanced reviews, document 
management software, Follow 
Me printing, individual charge 
back etc., but these kinds 
of requests are few and far 
between. There are not as many 
of these implementations as 
the more basic print service. 
Customers may already have a 
document management system; 
or they may not be concerned 
with anything so complex 
because the size of the business 
doesn’t warrant it,” he said.

“These guys are seeking 
to control and limit their 
costs. Follow Me/pull printing 
might appear attractive, but 
if you have 50 people and 15 

machines, there’s no need for 
it. Some people want a PIN 
release for security of print; 
other people want it for pull 
print to have the flexibility to go 
to any device, but if you look at 
users’ habits, nine times out of 
10 they go to the same device.”

He adds that workers in 
small and medium-sized 
businesses want simple, 
familiar printers near their 
desks, which is what Oki is 
ideally placed to deliver.

“Traditionally a copier vendor 
would replace all printers 
and put in a large MFP, which 
people didn’t like because they 
were way too complicated and 
they had to walk too far. There 
is now a growing realisation that 
people want to have printing 
devices that are close to them 
and simple to use. They want to 
use the machine they know.”

McLeish added: “There 
is a myth that copiers are 

responsible for the majority 
of pages, but our audits show 
that most come from desktop 
or workgroup print devices. 
In the past someone would 
focus on copiers and seek to 
remove desktop print devices 
but you end up with bottlenecks 
because a single MFP can’t 
cope with the volume of work 
being put through it.”

That said, there are clear 
benefits in improving the 
management of desktop 
devices through a service like 
Print Optimiser.

“There are a number of 
hidden costs associated with 
printing. Because they are low 
cost people tend to go out and 
buy them: one department has 
one type of printer and another 
has another, so you have 
different devices with different 
consumables. Our appeal is 
to consolidate the number of 
devices, make sure they are 
the right devices, but limit them 
to as few models as possible 
so everyone knows how to use 
them.”

The message for small 
businesses is clear. Address 
print costs and print 
management, but don’t assume 
that an MPS is necessarily the 
best or the most cost-effective 
option. In some cases it will be, 
but in many others a Pay As You 
Go model might give greater 
flexibility and freedom of choice. 

“The largest uptake 
has been in schools 
where they have been 
cautious of signing up 
to MPS because people 
had their fingers burnt 
on traditional copier 
contracts...”

Often, only departmental, centralised MFPs are put onto an 
MPS, with desktop devices remaining outside its scope
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Twenty Years Ago, Today
Celebrating 20 years of Samsung Laser Print  
with special business print offers!

u Up to £150 cash back*
 Get up to £150 cash back on all purchases of selected 

business printing devices until 31st January 2012

u FREE 5-year on-site warranty*
 Get a 5-year on-site warranty free of charge for  

business printing devices until 31st January 2012

u Prizes to be won
 Register for the prize draw and you could win any of 20  

fabulous prizes, 1 for each year of our birthday celebrations  

For details please visit www.samsung.com/uk/20years
*Terms and Conditions Apply

SAM2010 Print_It_Ad_hr_aw.indd   1 04/11/2011   15:17
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Stronger Together is how 
Canon and Océ have portrayed 
their relationship since 
Canon’s acquisition of the 
production printing specialist. 

In the world of colour this 
has manifested itself in a series 
of new products combining 
Canon’s Imagepress hardware 
with Océ’s PRISMAsync 
workflow controller, notably 
the Canon imageRUNNER 
C7100PS introduced in March 
and the newly launched Canon 
imageRUNNER ADVANCE 
C9000S PRO.

For its new B&W machines, 
Canon has taken a different 
approach, combining an Océ 
print engine with Canon scanning 
and finishing technologies.

Canon is promoting the Océ 
VarioPrint DP line of light to mid 
production machines (95, 105, 
120 and 135 pages per minute), 
as high quality replacements 
for existing mono machines and 
productive upgrades for CRDs 
wanting to make the transition 
from offset to digital B&W 
printing.

David Preskett, Canon 
Europe’s Director of Professional 
Print, said: “We believe the 
mono printing market in Western 
Europe has peaked, but 75% 
of all production pages are 
still black and white: legal 
documents, instruction manuals 
and direct mail all need to be 
printed cost effectively; and 
users of mono will still need to 
upgrade their machines and be 
more efficient.”

Nick Klitsie, Océ Vice 
President Business Group Office 
& Printroom Strategic Business 
Unit Document Printing, added 
that it was important for Océ to 
develop a machine that offered 
better print quality, performance 
and usability than existing 
devices.

“In a market that already has 
good, compact, clean, efficient 
systems we were determined 
to push the boundaries. Our 
research team developed 

Compact, clean, efficient

fundamentally new printing 
technology that will exceed our 
customer expectations,” he said. 

Established technologies
In fact, the Océ VarioPrint DP line 
uses two core technologies that 
Océ has had in its armoury for 
a number of years, which it has 
now adapted and combined to 
create a 100% digital, single-step 
process for converting digital 
data to the toner image. 

Océ Direct Press. A variation on 
Océ Direct Imaging technology 
used in the Océ CPS900 
Platinum, CPS800 Platinum 
and CPS700, Océ Direct Press 
charges the surface of the drum 
from the inside. This, and the use 
of monocomponent toner with 
a magnetic iron core, removes 
the need for an external laser or 
LED light source and the related 
problems of static and toner 
jumping, resulting in the cleanest 
possible prints, no toner waste, a 
more compact engine design and 
no ozone emissions for a better 
working environment. 

Oce Copy Press. Another long 
established Océ technology, Océ 
Copy Press, addresses the next 
stage of the process, as the toner 
image is transferred to a transfer 

belt and then pressed into a 
pre-heated page at a low fusing 
temperature, without the need 
for developer. Because the image 
is pressed into the paper, there is 
no residue toner on documents; 
print quality is better and more 
consistent with an offset-look 
and feel; and toner doesn’t crack 
or flake when creased or applied 
to textured paper.

Océ claims that this print 
process is more stable than 
electro-photographic alternatives 
and immune to variables such as 
temperature and humidity, which 
reduces servicing requirements 
and delivers high quality 
consistent output – the Océ 
VarioPrint DP line has already 
become the first production 
device to receive a BLI 5 Star 
rating for print quality.

Low TEC rating
Additional improvements come 
from enhancements that Océ has 
made to improve the devices’ 
productivity and energy-efficiency 
(devices run from a standard 
power socket) .

Océ Heat Xchange. Heat 
exchange coils reduce the 
energy needed to heat pre-
printed sheets and cool printed 
output by 30%, by recycling 
heat from printed to pre-printed 
pages – a process that also 
minimises heat emissions for 
a more comfortable working 
environment. This contributes 
to a TEC (Typical Energy 

Consumption) value 10-80% 
lower than other other mid-
production systems.

Océ EnergyLogic. The second 
enhancement improves 
productivity in two main ways. 
The engine’s ability to speed up 
or slow down during operation 
means that it can handle mixed 
media (i.e. light and heavy 
paper stock) in a single print run 
without stopping; and it allows 
a device to start printing before 
it has reached its optimum print 
speed for a rapid first page out 
time. Instead of waiting until the 
engine has reached its rated 
speed, a device will start printing 
at 60ppm, which means that you 
could have 200 sheets in the 
output tray in the time it takes 
other machines to warm up. 

Taken together, the Océ 
VarioPrint DP line’s image 
quality, consistency, energy 
efficiency and productivity 
make it a compelling addition 
to the monochrome light 
production market. As a company 
spokesman told PrintIT: “The 
system cost and running costs 
will be comparable in pricing to 
other systems because we can’t 
afford to have a more expensive 
system. But for the same level 
of investment you receive high 
quality, reliability and a better 
environmental solution and lower 
energy costs, so the total cost of 
ownership will be lower.”
www.oce.co.uk

In this age of high quality colour output, mono printing 
is very much a poor relative, so when Canon said that 
it had an exciting new B&W print technology to unveil, 
PrintIT was keen to find out more.

Mono Printing
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Wide Format Printing

0870 903 9500

Wide appeal
PrintIT asks Richard 
Turner, marketing 
manager for Wide Format 
Printing Systems Océ 
(UK) Ltd., about new 
applications for wide 
format printing.

“Historically wide format 
printing has been sold 
to architects, consulting 
engineers and construction 
companies for printing 
technical drawings, 3D and 
graphics work. Recently due 
to the economic situation we 
have had to find new markets, 
and technology developments 
have made us think about 
where we take the product to 
market,” Turner explains. 

“We still see the traditional 
applications, but we 
are also seeing 

map printing becoming more 
important. For example, 
Ordnance Survey has introduced 
OS Select for print-on-demand 
maps. Maps are used in 
business, leisure, marketing and 
defence, but you can’t have a 
laptop with your maps on if you 
are up hiking up Snowdon or on 
a military expedition. 

“When we launched 
CrystalPoint technology (a new 
printing technology used in Océ 
ColorWave products that offers 
the best qualities of inkjet and 
laser technologies for B&W and 
colour output), we recognised 
that it was ideal for mapping: it 
is five times quicker than inkjet, 
water resistant and can be 
printed on indestructible media 
– you can take it out in the rain 

and mud. The quality 
is up there with 

litho and the 
resolution is 

spot on.”
Another 

application 
highlighted 

by Turner is 
poster printing 
for point of 

sale and point 
of purchase. 

“In the past, 
such material 
has been screen 
and litho printed 
in big runs but 

more people now need small 
print runs: posters don’t last six 
months any more – they only 
last a week. We saw a need for a 
cheaper poster printer but with 
high quality and high productivity 
levels. So we launched the 
ColorWave 600 Poster Printer: 
it is three times as fast for A0 
output, so the combination 
of productivity and quality is 
unrivalled.

“We have people who have 
bought these for their own in-
house production. Some may 
only produce 100 posters a 
month but the great thing is that 
they can turn it around in a day. 
They can produce a poster today, 
print it today and have it up in 
the shop tomorrow.”

The limitation of Océ’s poster 
printer is that it has a width of 
42 inches and is a plain paper 
device, though Océ is expanding 
available media and now offers 
adhesives and blue backed 
media. Purists might also point 

out that it is not UV stable. 
“People used to argue that UV 

stability was a limitation because 
toner is not UV stable. But we’ve 
had prints up in people’s shop 
fronts for a month or two months 
and it’s fine. Typically posters 
have a life of a week. If you need 
a poster for a year you would 
need something like an Arizona 
which has UV curable inks,”  
says Turner.

Another benefit of CrystalPoint 
technology, according to 
Turner, is its versatility. “Where 
there has been a tradition of 
decentralisation in the past, the 
ColorWave 600 allows people to 
consolidate devices because it 
can do CAD, graphics, posters 
and mapping. The Faculty of 
Art & Design at Manchester 
Metropolitan University is a good 
example. They bought one and 
liked it so much that they bought 
another two to replace six HP 
machines.”
www.oce.co.uk

One company for which UV 
curable inks is a necessity 
is central London-based 
Screaming Colour. It recently 
expanded the range of 

printing services it offers by 
supplementing its HP Indigo 
and KBA 74 Karat digital 
systems with an EFI VUTEk 
QS2000 digital ink-jet 
printer.

The addition of its first wide 
format printer has enabled 
Screaming Colour to produce 
a diverse range of larger-sized 
applications, including posters, 
banners, point-of-sale, retail 
advertising and exhibition 
graphics at resolutions of up 
to 1080 dpi and a maximum 
width of 2 metres.

As part of the selection 
process, managing director 
Iain Moring drew up a list of 
requirements, which included 
UV-curable technology 
because of its versatility on 

different substrates, plus 
good print quality and short 
turn-around times as these are 
qualities on which Screaming 
Colour has built its reputation. 

Other important criteria 
were a long track record in 
the digital sector; the ability 
to offer a good return on 
investment; and compatibility 
with Screaming Colour’s green 
credentials, which include 
ISO14001 in conjunction with 
ISO9001, plus FSC and PEFC 
accreditations. 

EFI VUTEk QS2000 scored 
highly in this regard as its 
UV-curable ink produces no 
VOCs and it can be used 
with recycled and recyclable 
materials (rigid and flexible).

Phil Phillips, head of the 

retail communications division 
at Screaming Colour, has been 
impressed by the versatility 
and diversity of printed output.

“The addition of a wide-
format printer which uses 
UV-curable ink means we 
can output to a vast range of 
flexible and rigid materials. 
We handle a considerable 
amount of work for agencies, 
and this gives us the ability to 
produce creative applications 
as well as more traditional 
posters and banner graphics. 
Working with rigid materials 
has also led us into the field 
of cardboard engineering and 
three-dimensional applications 
being used increasingly in 
point-of-sale,” he said.
www.efi.com

Phil Phillips,  
head of retail communications,  
Screaming Colour

UV for flexibility
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advertorial

Olivetti launches range  
of outstanding mid to high 
volume mono A3 MFPs 
Olivetti has just 
launched three new 
mono MFPs.
 
The three models are the 
d-Copia 3500MF, the  
d-Copia 4500MF and the 
d-Copia 5500MF. These print 
at speeds of 35ppm, 45ppm 
and 55pmm, respectively, in 
A4 format, but are capable  
of printing up to A3 size,  
and banner prints of up to 
1.2m in length.

These three models replace  
2 previous machines, the 
d-Copia 4200MF and the 
d-Copia 5200MF, but also add 
a 35ppm model to the range.

These new machines provide 
some extraordinary productivity 
features, not least the paper 
handling capacity of up to 
7,150 sheets, with its variety 
of optional paper cassettes 
and the handling of up to 
220g/m2 and up to 300g/m2 
from the multi-purpose tray. 
There is a choice of finisher 
units offering stapling, three 
types of paper cassette, 
hole-punching, saddle-folding 
and tri-folding. What is more 
a seven-tray mail-stacker 
can be added to facilitate 
the collation and separation 
of departmental jobs in high 
volume environments.

Users of these models can 
choose between two different 
document feeders, available 
for mono and colour scanning 
applications. The Dual-Scan 
ADF, for instance, operates at 
a scan speed of 160opm, in 

duplex mode, which greatly 
reduces the time it takes to 
complete scanning tasks.

These models are delivered 
with an impressive standard 
hard disk capacity of 160GB, 
which is not found, normally, in 
products within this mid volume 
segment. The 1GB RAM can 
be expanded to 2GB, which 
means that these machines 
are among the most powerful 
in their class, delivering fast 
network speeds and optimising 
fast print and transmission 
times.

With the addition of a newly 
designed 8.5” Touch Panel for 
the operator, these new models 
have been designed to be more 
user-friendly than previous 
models. The screen is larger 
and offers users simple and 
immediate guidance around the 
machine, with a simple finger 
touch and easy to follow menus. 
Documents stored on the HDD 
can be displayed on the screen, 
in preview mode, so a user can 
see how the finished document 
will appear and how it is stored.

With data being stored on 
the hard drive, a vital feature 
of these models is their ability 
to provide exceptional data 
and communication security; 
an important issue concerning 
most corporate and public 
sector organisations. In their 
basic configurations, the 
d-Copia 3500MF, the  
d-Copia 4500MF and the 
d-Copia 5500MF feature 
standard IPsec and IPv6 
protocols, which secure Internet 
Protocol (IP) communications by 
authenticating and encrypting 
the data passing through the 
machines, without having to 
add any options. However, there 
is an optional Data Security 
Kit which offers both data 
encryption and data overwrite 
facilities to further protect the 
hard drive.

It is also possible for a 
system administrator to cancel 
the content of the hard drive 
to prevent access to sensitive 
data by non-authorised users.

With all of these features 
and options and very 
long life drums, offering a 
capacity of up to 600,000 
prints, these three models 
offer significant increases 
in reliability, productivity 
and data management to 
today’s medium to large size 
organisations, while offering 
savings on print that are highly 
sought after in the current 
economic climate.

Tel: 01908 547980    
www.olivetti.co.uk
c.gordge@olivetti.com
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