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ML5700eco – ultra reliable, fast, 
high duty desktop dot matrix printers

Power to perform

9 or 24-pin, wide or narrow carriage, the ML5700eco Series offers a range of 
fast, reliable dot matrix printers, all with truly versatile paper handling and 
low running costs. And with low power consumption, long life ribbons and 
the ability to print up to 7 part forms, they keep productivity levels high and 
environmental impact low.
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Outdated manual methods of 
processing information are 
costing European businesses 
€147 billion a year or 
€46 billion (£41 billion) in 
profits, Ricoh Europe warns 
following the publication of 
its new report into how large 
organisations with 1,000 plus 
employees handle documents.

The latest Ricoh Process 
Efficiency Index shows that 
across Europe employees 
responsible for managing 
business critical document 
processes spend 362 million 
hours on the task, representing 
a total cost to business of €147 
billion or £132 billion.

In the UK, the total average 
man hours spent managing 

purchase orders, invoices, 
patient records and other critical 
documents is 69 hours per year 
at a cost of £28 billion. 

A survey by Coleman Parkes, 
which forms the basis of the 
report, found that despite 
advances in technology, many 
document processes are 
unnecessarily labour intensive: 
43% of all business critical 
document processes rely on 
hard copy data; and only 22% 
of respondents reported that 
their organisation utilised a fully 
automated workflow.

Despite their failings, 
businesses recognise that 
there is room for improvement. 
Respondents’ top three priorities 
are to improve knowledge 

sharing (67%); increase security 
(67%); and drive workforce 
effectiveness (65%). Lack 
of time (45%) and lack of 
resources (35%) were cited as 
the main obstacles to achieving 
these goals. 

The whitepaper can be 
downloaded at www.ricoh-
europe.com/thoughtleadership.
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Manual document processing costs  
UK business £28 billion a year

Nuance has expanded its office 
productivity portfolio with 
the acquisition of Equitrac, 
a provider of intelligent print 
management and cost recovery 
software for MFPs.  

The company famous 
for its speech processing 
technology already owns the 
eCopy ShareScan scanning 
and workflow solution, which 
links MFPs to more than 200 
enterprise applications, and the 
OmniPage, PaperPort and PDF 
Converter Professional desktop 
applications. 

The acquisition of Equitrac 
gives Nuance one of the 
industry’s most popular 
managed print solutions that’s 
already used by more than 

25,000 organisations worldwide. 
It combines print accounting 

features with secure Follow-You 
printing that allows users to print 
documents from their desktop, 
then use card-swipe or log-in 
identification at a networked 
MFP to view and select their 
documents for on-demand 
printing.

The combination of eCopy 
ShareScan and Equitrac will 
provide multifunction printer 
(MFP) vendors, including Canon, 
Xerox, Konica Minolta, Ricoh and 
HP, with two key components of 
a managed print service.

Nuance estimates that 25% 
of Nuance eCopy installations 
already have print management 
software, often from Equitrac.

Michael Rich, president and 
CEO of Equitrac Corporation, 
said: “There’s a long history of 
customers selecting Equitrac 
as their MFP print management 
solution and Nuance eCopy as 
their MFP scanning solution. 
From day one, the combination 
of Nuance and Equitrac delivers 
the best of scanning and 
best of print management to 
our customers and partners 
worldwide.” 

Nuance has said that as 
well as providing an integrated 
offering it will continue to 
offer eCopy and Equitrac as 
standalone products that 
support both print and scan 
partners, such as NTware, 
NSi, Omtool, GlobalScan and 
SafeCom.
www.Nuance.com
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integrate MFPs with enterprise 
applications at a Ricoh 
Technology Centre

Nuance’s expanded portfolio 
of print solutions helps 
businesses reduce their 
reliance on costly inefficient 
paper processes

Nuance acquires Equitrac
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The worldwide printer industry 
continued its recovery in the 
first quarter of this year, as 
year-on-year unit shipments 
grew by 7.2%, according to 
the IDC Worldwide Quarterly 
Hardcopy Peripherals Tracker. 

The market is being driven by 
emerging markets where sales 
were 13% higher than in the 
same period last year, compared 
to an increase of 6% in Europe, 
the Middle East and Africa 
(EMEA). 

As in the last two quarters, 
the fastest growing category 
was monochrome laser, which 
saw sales rise by 22% to almost 
8.5 million units out of a total 
market size of 30 million units. 
This was the fourth consecutive 
quarter in which mono laser 
devices enjoyed greater year-on-
year growth than colour devices.

This trend was reflected 
in EMEA where mono laser 
shipments grew by 20% 
compared to 9% for colour 
lasers. 

Worldwide mono laser 
printers remain the dominant 
type of laser in the office, 
accounting for 62% of all laser 
devices.   

Overall, laser shipments 
(colour and B&W) grew 3% to 
33% of the total market, with 
inkjet devices accounting for 
63% of sales, 4% lower than in 
the same period in 2010. 

HP remains the leading 
vendor in the global HCP market, 

with 42.4% market share, some 
way ahead of Canon which 
remains in second place with 
17.3% market share. 

Both the top two companies 
extended their lead over 
competitors, recording sales 
increases for the quarter of 
10.5% and 11.3% respectively.

Epson retained third place 
with 14.1% share, despite 
seeing a decline in shipments in 
all regions except Latin America 
and Asia/Pacific (excluding 
Japan). Samsung and Brother 
were in fourth and fifth place 
with market shares of 6% and 
5.8% respectively.

In the US market, Kodak 
increased shipments by 37.5% 
to record a market share of 5%, 
putting it in fifth place behind 
HP, Canon, Epson and Brother.  

The IDC Worldwide Quarterly 
Hardcopy Peripherals Tracker 
tracks total market size and 
vendor share for single-function 
printers, multifunctional printers 
(MFPs) and single-function 
digital copiers (SF DC). 

Emerging markets drive printer 
industry recovery 

Brother is No.1 
for A3 MFPs 
Brother’s successful 
introduction of A3 inkjet MFPs 
(see cover story in last issue) 
has catapulted it to number 
one position in the European 
A3 multifunction market, 
ahead of A3 MFP specialists 
such as Ricoh, Canon and 
Konica Minolta (see table left). 

Brother’s market share of 
16.3% is based on units sales 
and would be very different if 
it were based on unit value. 
With an entry price of £299.99, 
Brother’s inkjet MFPs cost 
just a fraction of laser-based 
alternatives, which is why they 
have proved so popular with 
small businesses that otherwise 
couldn’t afford to produce A3 
colour documents in-house.

Brother launched its first 
A3 inkjet MFP in 2008 and 
continues to develop the range. 
In February it launched four new 
models with faster print speeds, 
improved print quality and 
enhanced A3 functionality.

Europe’s A3 
multifunction market 
leader-board:  
1. Brother (16.8% market share) 

2.   Ricoh (15.9%)

3.  Canon (14.6%)

4.   Konica Minolta (11.6%)

5.  Xerox (10.0%)

6.   Sharp (6.6%)

7.   Toshiba (6.1%)

8.   Kyocera (5.1%)

9.   HP (4.1%)

10.  Others (9.3%)

Source: Infosource: Western & 
Eastern Europe – Jan-Dec 2010

Business inkjets make their mark
Sales of printers and MFDs in the mature markets of Western 
Europe and USA grew last year but are still below their peak 
of 2007, according to two new InfoTrends reports: U.S. Single-
Function Printer & MFP Market Placements & Western Europe 
Single Function Printer and MFP Market Placements.  

Total US placements of printers and multifunctional devices, 
including consumer, office and production units, rose by 5.2% last 
year from 27.5 million units in 2009 to 28.9 million units in 2010.

In Western Europe they grew by 4.1% from 26.3 million units in 
2009 to 27.4 million units in 2010.

InfoTrends attributes much of the growth to an increase in 
placements of inkjet devices which rose by 3.8% in the US and 2.7% 
in Western Europe. Within this segment, business inkjet sales rose 
by 13.9% in the US and 4.7% in Western Europe.

Laser printers continued 
to take market share from 
inkjet devices in Q1, 2011. 
Even so, Kodak recorded a 
37.5% increase in US sales as 
consumers responded to its 
TCO message. Photo shows 
the recently launched Kodak 
ESP Office 2170 wireless home 
office printer.  
www.printandprosper.co.uk

Business inkjets like the HP OfficeJet Pro 8500A drove rising 
inkjet sales in the US and UK.



PRINT.IT 5www.binfo.co.uk

It’s been talked about for 
years, but at last Memjet’s 
high speed colour printing 
technology is seeing the light 
of day. 

In the first six months of the 
year, Memjet has announced 
a series of agreements with 
partners who are bringing out 
office printers powered by Memjet 
technology, mainly in the Far East 
and developing markets.

These include agreements 
with  Lomond in Russia, WeP 
in India, Lenovo in China, 
Kpowerscience Co. Ltd in Taiwan, 
Medion in Germany and most 
recently LG, which last month 
launched the Machjet LPP6010N 
in South Korea.

Memjet print technology is 
a variation of inkjet technology 
that can achieve print speeds 
of 60 pages per minute thanks 
to an extra large printhead that 
spans the entire width of an A4 
page. Featuring 70,000 nozzles 
– 17 times the nozzle density of 
traditional printheads – Memjet’s 
printhead can deliver 700 million 
drops of ink per second. This 
produces fast print speeds and, 
because the ink droplets are so 
small, quicker drying times and 
lower running costs.

Memjet claims that its 
technology is twice as fast and 
on average half the cost of 
competing office colour printers 
– a financial claim also made by 
vendors of the new generation of 
business inkjets, such as HP and 
Epson. 

Like business inkjets, Memjet 
consumes significantly less 
energy than colour laser printers, 
32 watts during normal operation 
compared to as much as 600W 
on a colour laser. 

So when will businesses in the 
UK be able to try out Memjet’s 
technology? That depends on 
how soon it can find a suitable 
partner, as Memjet’s strategy 
is not to manufacture and sell 
printers itself but to supply its 
technology and components 
to vendor partners with 
strong brand awareness and 
existing distribution networks. 
www.memjet.com

Memjet rises in 
the East

Why Print in Colour

Bakery saves 
dough with Epson 
A Cornish bakery chain 
that celebrated its 150th 
anniversary last year is cutting 
costs and improving flexibility 
by bringing poster printing 
in-house.

Warrens Bakery has 60 
outlets throughout Cornwall and 
the South-West selling a range 
of baked goods from pasties to 
Christmas puddings. In addition, 
two stores sell the recently 
launched Simply Cornish brand 
of up-market, locally produced 
foods, also available online at 
www.simplycornish.com.

Warrens runs regular 
promotions, often timed to  
   coincide with saints’ days or 

local village events and found 
that having to outsource the 
production of posters and point-
of-sale material was both difficult 
and expensive.

“We were outsourcing A3 
posters but it was costing too 
much to produce the A1 and A2 
posters in the short runs and 
with the fast turnaround we 
needed,” explained graphic and 
web designer Martin Sanders.

He was tasked with finding a 
large format printer that would 
enable Warrens to produce 

A1 and A2 output on demand 
so that it could respond more 
quickly to local opportunities and 
changing market trends.

After considering a number 
of options, he selected an Epson 
Stylus Pro 7700 inkjet printer 
from specialist supplier Digital 
Photo Solutions, which provides 
the speed and quality (1440 x 
1440 dpi) needed for point of 
sale work. 

For one promotion, it took 
Sanders just four hours to print 
30 A1 sheets, ready to be cut 
down into A2 posters, enough to 
equip all 60 retail stores.

According to Sanders, the 
investment has also enabled 
Warrens to improve print quality. 
“We had been using an office-
type printer for smaller jobs and 
external digital print services for 
larger items, handing off jobs 
as PDFs, but the spot colours 
weren’t coming out right either 
way. Printing to the Stylus Pro 
7700 using the Epson driver and 
standard settings we’re seeing 
much better colour accuracy 
already,” he said,
www.epson.co.uk

TRADITIONAL CORNISH

SAFFRON CAKE

Printing in colour can improve 
retention, productivity and generate 
significant financial returns, 
according to the Xerox Colour Survey. 
The survey was conducted online 
in April 2011 by Harris Interactive 
among 2,124 U.S. Adults, 781 of 
whom were employed in an office.
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Stroma Limited has started 
printing colour editions of 
foreign newspapers at its 
West London headquarters, 
following an investment of 
£1.3 million in new technology 
including an Océ JetStream 
1000 inkjet production press 
capable of producing more 
than 1,000 36-page tabloids 
per hour.

As one of five Océ Digital 
Newspaper Network (DNN) 
sites worldwide, Stroma prints 
and distributes international 
newspaper titles to readers in 
London. Titles include the New 
York Times, Wall Street Journal, 
Moscow Times, The Australian 

and the Sydney Morning Herald. 
The new superfast colour 

press will allow the company to  
produce longer runs of digitally 
produced newspapers and 
expand into book printing.

Stroma managing director 
Steve Brown said: “Now we’re 
in colour we’ve expanded from 
eight black and white titles to a 
choice of about 1,400. Currently 
we run anything between 50 and 
60 titles a day. This is something 
the publishers have been 
wanting for a long time.”

He added: “Colour has 
made a huge difference from 
an advertising and publishing 
perspective. In addition, the 

technology lends itself to adding 
value to companies like Qantas 
Airlines for example. We print 
a couple of Australian titles for 
them and they go on to the seats 
of business and first class. In 
effect passengers are reading 
tomorrow’s news today!”

As with other digital printing 
technologies, Stroma’s 
investment makes it possible to 
produce short, customised print 
runs cost effectively and at high 
speed.

“A good example of the 
immediacy of this technology 
was when we had a call from 
an agent saying that one of the 
Arab royal families was leaving 
London on their private jet after 
the wedding of Prince William 
and Kate Middleton and they 
asked us for one or two titles. 
We printed them and they 

were on that plane within 20 
minutes,” Brown explained.

Since 2001, Océ DNN sites 
in London, Singapore, New 
York, Los Angeles and Sydney 
have digitally printed 30 million 
newspaper copies.

Stroma MD Steve Brown with a 
selection of newspapers printed 
on an Océ JetStream press

Photo shows the HP T400, a big brother of the T200 and 
T300 analysed in the study. The world’s first 42-inch high-
speed digital colour press combines the personalisation 
features of digital printing with 
the efficiencies of high volume 
production at speeds of 4,926  
full colour A4 pages per minute.  
This, says HP, is 37% faster than 
the nearest competitor solution.     

Colour brings new possibilities for 
digitally printed newspapers

Using HP digital printing 
technologies has the potential 
to reduce the carbon footprint 
of printing and selling books 
by as much as 20% compared 
to offset printing, according 
to a new lifecycle assessment 
study commissioned by HP.  

The study by research 
firm Quantis looked at the 
potential carbon footprint of 
printing a 240-page, 5.5 x 8.5in 
monochrome paperback as a 
bestseller (500,000 copies

over two years) and as a classic 
(5,000 copies over five years).

Quantis analysed the carbon 
impact of offset-only printing, 
digital-only printing and a mix of 
both and found that using digital 
technology had the potential to 
shrink the carbon footprint of 
printing a ‘classic book’ by as 
much as 20% and reduce the 
number of bestseller copies 
printed by up to 22% without 
affecting the total number of  
books sold.

In the ‘classic’ scenario, 
carbon savings came from 
the ability of the HP T200 and 
HP T300 Inkjet Web Presses 
to produce books in smaller 
quantities thus eliminating paper 
and transport-related emissions 
caused by over-production. 
According to The Economist (Just 
Press Print, February 27, 2010), 
30% of printed books are never 
sold or read.

Quantis found that the 
greatest savings could be 
achieved by a combination  
of HP T200/T300 Inkjet Web 

Presses and the HP R85 retail 
printing technology currently in 
development.

When it came to ‘bestsellers’, 
Quantis found that the best 
approach was to use a 
combination of analogue offset 
and digital inkjet printing to 
significantly reduce the number 
of returned copies. This would 
allow publishers to print 22% 
fewer bestseller copies and still 
sell the same number of books.

The lifecycle assessment can 
be downloaded from  
www.hp.com/go/publishing

Go digital to save carbon

The fine art of printing
Demonstrating the versatility of wide format printers, 
Thompson’s Plein Air Gallery Garden at this year’s RHS Chelsea 
Flower Show featured a series of 3 x 1.5 metre panoramic 
images printed on a Canon imagePROGRAF printer.  

The urban garden was designed by Thompson’s Galleries to 
showcase the work of contemporary landscape photographer David 

Anthony Hall and to show how art placed outdoors can add depth, colour 
and a focal point to difficult outdoor spaces such as courtyard gardens. 

Canon UK distributor Velmex Distribution used Canon’s flagship fine art and 
photography large format printer, the Canon imagePROGRAF iPF9100, to print images on 

260gsm photo gloss paper. The prints were then sandwiched between a piece of Perspex and 
an aluminium backing sheet.
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Pure 
Perfection

Samsung 
Electronics

Co., Ltd.
MultiXpress
C9350ND

MultiXpress CLX-9250ND / CLX-9350ND www.samsung.com/uk 

the new Samsung A3 colour multifunction  
devices will revolutionise your workplace.

The MultiXpress CLX-9250ND / CLX-9350ND extends Samsung’s renowned functionality,  
ease of use and low total cost of ownership to A3 colour printing, copying and scanning. 

With fast print speeds and impressive media handling and finishing, the CLX-9250ND /  
CLX-9350ND is the ultimate workgroup MFD. Use it to produce large format documents,  
from complex spreadsheets to A4 colour booklets, or take advantage of the scanner and  
workflow solutions to transform business processes and productivity.

Adjustable Display
The control panel tilts and moves side-
to-side for comfort and ease of use. 
An 8.9", colour LCD touch-screen 
provides easy navigation of menus.

Flexible Paper Handling
Support for larger paper sizes up to 
SRA3 and media up to 253gsm in 
weight lets you produce high impact 
marketing material in-house.

Simple Paper Loading
Large handles and adjustable 
paper guides ensure paper can be 
replenished quickly. A standard tray 
holds 1,040 sheets.

Intuitive 8.9” Touch-screen
The programmable touch-screen 
makes operation quick and easy.  
Pre-programme common copy  
jobs for no-fuss copying.

Ease of Use
All elements are clearly labelled with 
symbols and icons for ease of use. Red 
and green LED lights give at-a-glance 
indication of machine status.

Easy Consumables
User replaceable toner cartridges 
keeps servicing to a minimum and LED 
warning lights & email alerts indicate 
when the imaging unit is at the end life.

6828 CLX-9350ND USP Mag A4 Advert.indd   1 8/10/10   14:27:27
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CLAIM UP TO £2,000 CASHBACK 
THIS SPRING ON LEXMARK 
COLOUR LASER PRINTERS*
If you are looking for a new laserprinter for your home offi ce or 
business, Lexmark has a range of reliable and effi cient colour laser 
printers with up to £2,000 Cashback between 1st April and 30th June 
2011.

Simply claim online at: WWW.LEXMARKPROMOTIONS.CO.UK

ELIGIBLE PRINTERS:

C734n, C734dtn C734dw C792e, C792de, C792dte, 
C792dhe

C925dte, C925de C935dn, C935dtn, C935hdn

Available from www.Lexmarkonline.co.uk 
or your Lexmark Authorised Reseller

*Terms and conditions apply. Offer available between 1st April to 30th June 2011.
See website for full details.

.CO.UK.CO.UK

money_uk_apriljune2011.indd   1 5/25/11   4:49 PM



PRINT.IT 9www.binfo.co.uk

Balreed Digitec has opened a new office 
in the heart of the City.  

The new premises in Bridewell 
Gate, close to Blackfriars, will act as 
a London hub for the Client Services 
and Professional Services teams and 
London Client Account Managers. Balreed 
managing director Robin Stanton-Gleaves 
said: “London is a key market for us and 
we enjoyed fantastic growth of over 50% 
last year as clients discovered the benefits 
of our Managed Print Services and the 
exceptional levels of support our Client 
Services team deliver. By investing in new 
multi-purpose London offices we can gain 
further share of the London marketplace 
through our MPS and production print 
systems in particular.”

Samsung has launched its 
fastest colour and B&W 
printers to date as it continues 
to strengthen its business 
offering.  

The Samsung CLP-775ND 
A4 colour laser printer has a 
print speed of 33 pages per 
minute (ppm), automatic two-
sided (duplex) printing and a 
600MHz dual core CPU for rapid 
throughput, with a first page out 
time of 11 seconds. It comes 
with a 1GB Ethernet network 
connection as standard and has 
a maximum paper capacity of 
1,600 sheets from three drawers.

Image quality has been 
enhanced with ReCP (Rendering 
Engine for Clean Page) 
technology, which automatically 
sharpens the focus of both 
graphics and text. Samsung’s 
Edge Resolution Enhancement 
(EdgeRes) adds dots to smooth 
the edges of characters so that 

they appear much sharper.
For super-fast B&W output, 

Samsung has introduced the  
ML-5510/6510 series offering 
print speeds of up to 62ppm. As 
befits devices that can support a 
maximum monthly duty cycle of 
275,000 pages, the printers are 
designed to operate with minimal 
user intervention. They have 
the option of an extra high yield 
30,000-page toner cartridge; 
a maximum paper capacity of 
3,660 sheets; and the ability to 
check toner and paper levels at 
the touch of a button or over the 
network.
www.samsung.com

Bulletin

Ricoh has launched a British Standards Institution (BSI) 
accredited programme that combines managed document 
services (MDS) with carbon offsetting to enable medium and 
large-sized businesses to reduce document-related costs by  
30% and neutralise remaining carbon emissions.

The five-step Sustainability Optimisation Programme starts with 
an analysis of a customer’s existing document workflows and fleet 
to gauge the baseline TCO and carbon emissions from paper and 
energy consumption. 

Once this has been done, Ricoh devises a plan to reduce 
costs and carbon emissions through fleet optimisation, improved 
workflows and changes to end-user behaviour. The third and 
fourth stages are implementation and on-going governance, which 
involves comparing actual carbon emissions against set goals and 
implementing improvements to drive emissions down further.

In the final stage, remaining emissions are offset by acquiring 
carbon credits generated by clean energy projects in which Ricoh 
has invested.   www.ricoh-europe.com/reduce2grow

Ricoh combines MPS and carbon 
offsetting

Ricoh has brought its ‘eco-board’ concept from Times Square to 
Hounslow, with the unveiling of Europe’s first billboard powered 
by wind and solar power. The board located on the M4 between 
Heathrow and London is powered exclusively by 96 solar panels and 
five wind turbines and only lights up when it has collected sufficient 
energy from these sources. 

Balreed moves to the City

Samsung turns on 
the speed

With a price tag of £159, the 
HP LaserJet Pro M1217nfw 
is HP’s most affordable 
wireless LaserJet MFP to date. 
The 18ppm B&W all-in-one 
includes print, scan, fax and 
copy functionality, as well 
as Ethernet and wireless 
networking as standard. For 
simplicity and convenience, 
the HP Smart Install feature 
enables CD-free driver 
installations in as few as five 
minutes. On the downside, 
two-sided printing is manual 
not automatic and the scanner 
is B&W only.

Toshiba TEC is complementing 
its range of A3 MFDs with a 
selection of A4 printers and 
MFPs suitable for businesses 
or departments that print as 
few as 200 pages a month. 

There are four models in the 
range, including two colour 
A4 MFPs, the e-STUDIO222CS 
(22ppm colour) and the 
e-STUDIO263CS (26ppm colour); 
and two printers, the B&W 
e-STUDIO382P (38ppm B&W) 
and the colour e-STUDIO262CP 
(30ppm mono/26ppm colour).
The new devices print at 
resolutions of 1200x600dpi or 
1200x1200dpi and support a 
variety of paper sizes up to A4 in 
width, including banners up to 
1320mm in length.

Sharp has been quietly 
expanding its printer range so 
that it can meet a customer’s 
print needs in their entirety. 
Among its recent launches is this 
stylish A4 mono MFP for home 
offices, shops, garages and 
other micro businesses. Offering 
network print, copy, colour scan 
and fax functions, the AL-1035 
has a built-in carrying handle, 
making it an ideal portable 
printer for use at trade fairs and 
corporate events. Useful features 
include a colour scanner; an ID 

card copy feature; electronic 
sorting; and a scan-to-USB 
function. The AL-1035 shares 
the same attractive look  
and feel as other MFPs in  
the range including the  
AL-2021, AL-2041, AL-2051 
and AL-2061.

in brief...
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Philips, famous for its fax machines, is moving into 
the business printer market with the launch of two 
24 page per minute mono laser MFPs, the MFD 
6135d and MFD 6170dw. Based on a brand new 
printer engine, these highly productive devices 
combine the ease-of-use of Philips consumer 
devices with the versatility demanded by business 
customers, including automatic two-sided printing/
copying, wireless connectivity, colour scanning and a 
choice of standard or high yield cartridges.

Philips is supporting the devices with a new 
distribution strategy and purchasing options.  
Unlike its fax machines, which are sold through the 
retail channel, Philips is taking its product to market 
via leading distributors VOW, Beta and Spicers and 
their network of business equipment dealers.  
In order to raise its profile in this new channel, 
Philips is offering the products and consumables on 
a standalone basis or in a copier-like bundle with 
three years’ worth of supplies.

First for business
In a crowded market, Philips’ first 
business-class MFDs stand out as 
something special

Copy. Both devices include 
a versatile 24ppm copy 
function producing output of 
the highest quality thanks to 
Philips’ impressive Crystal 
Copy technology. This clever 
feature enhances copies of 
poor originals, for example 
by lightening grey areas of 
grubby originals or darkening 
text to improve the legibility 
of faint documents. 

Scan. The high quality 
network colour scanner has 
a top resolution of 4800dpi, 
enabling originals to be 
captured in all their glory 
for electronic archiving, 
distribution, editing or re-
purposing. Scans can be 
routed to a USB key, network 
folder, PC or email.

Fax. A Super G3 plain paper 
fax is still a useful feature to 
have for security or as back-
up in case your email system 
fails. Leveraging Philips’ 
expertise in fax technology, 
the MFD 6135d/6170dw 
includes a secure fax 
option that prevents faxes 
from falling into the wrong 
hands. Instead of printing 
incoming faxes, it stores 
them on the MFP’s memory 
until a PIN code is entered 
via the control panel. As 
well as maintaining the 
security/confidentiality of 
faxes, this feature prevents 
faxes from being removed 
from the output tray by 
accident. An alternative 
option is to route incoming 
faxes to an attached USB 
drive (see below). Faxes are 
automatically printed with the 
time they were received, even 
if they are not output ‘til later. 

USB Connectivity. A USB 
port conveniently located 
on the front of the device 
provides direct USB printing/
scanning capabilities to walk-
up users. The direct printing 
feature supports a number of 
formats, including tiff, txt and 
pdf (scan) formats.

Standard  
Functions
The MFD 6135d and MFD 
6170dw are aimed at small 
businesses, small work 
teams and home workers 
with advanced document 
processing needs. The 
stylish, compact devices 
give business users 
everything they need for 
day-to-day information 
creation, distribution and 
management, including a 
mono printer/copier, colour 
scanner and fax, with true 
multi-tasking so that one 
person can use the scanner 
while another is printing. 
Both models can be used 
as standalone or networked 
devices and offer the 
following core functions:

Print. The network-ready 
MFDs are based on a 24 
page per minute (ppm) A4 
mono laser print engine, with 
automatic two-sided printing 
and a top resolution of 1200 
dpi. When printing on both 
sides of the page, the MFD 

6135d/6170dw still 
prints at an impressive 
16ppm. For ease of 
use, the printers take 
an all-in-one cartridge 
available with 
capacities of 1,000 
or 3,000 pages.

MFD 6135d
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Additional 
Features

Core BenefitsAs well as these shared 
functions, each model has 
features of its own. 

The MFD 6135d comes 
with an integrated handset 
that can be used to make 
telephone calls. Automatic 
switching between Tel/Fax 
modes is particularly useful 
for home workers and micro 
businesses as it allows a 
single line to be used for 
telephone calls and faxing.

The MFD 6170dw has 
two additional features of 
real appeal to office users 
and one interesting option, 
namely the ability to connect 
a DECT handset to the 
MFD. This gives the same 
functionality as the MFD 
6135d’s fixed handset but 
with the freedom to roam 
about the office.

The 6170dw’s other features 
have wider appeal, bringing 
significant productivity 
benefits and enhanced 
ease of use. These are 
a 250-sheet automatic 
document feeder – a real 
time-saver when copying/
scanning multi-page 
documents or mixed 
batches; and, best of all, 
built-in wireless networking 
that allows anyone with the 
appropriate driver to print/
scan to the MFD wirelessly.

This capability has benefits 
in the workplace and home 
office, making it easy for 
multiple users to connect 
to the device and giving 
more flexibility on device 
positioning. Thanks to Wi-Fi 
Protected Setup (WPS), 
set-up could not be easier; 
just press the button and 
the MFD will automatically 
configure itself with the 
wireless router.

Philips’ highly impressive 
MFDs give business buyers 
and home workers everything 
they could possibly want from 
an affordable, productive 
MFD. In particular, they 
meet the growing demand 
for simplicity, versatility, 
sustainability and low 
running costs:

Simplicity. The MFDs have 
a neat design, with an 
attractive two-tone light and 
dark grey colour scheme. 
Both the output tray and 
bypass tray are within 
the body of the machine 
resulting in a neat, compact 
footprint. A flip-up cover on 
the alphanumeric keypad 
maintains an uncluttered 
control panel. With WPS 
certification on the MFD 
6170dw, even the most 
complex features have been 
made simple.

Versatility. With four 
functions in one device, 
the MFD 6135d/6170dw 
is nothing if not versatile. 
Built-in wireless networking 
and optional telephone 
handsets add even more 
functionality, while a choice 
of consumables and copier-
like payment options offer 
more choice to buyers.

Sustainability. Both 
machines feature paper, 
power and toner-saving 
features as standard. These 
include automatic two-sided 
(duplex) printing; Toner Save 
mode; and a power-saving 
standby mode. Eco features 
can be accessed through the 
driver and if necessary set as 
the default – very useful for 
duplex printing. For walk-up 
users, an Eco key on the 
control panel activates the 
toner save function, enables 
two-sided copying and puts 
the machine in power-saving 
stand-by. The environmental 
impact of printer use can be 
reduced further through the 
use of longer-lasting high 
yield toner cartridges.

Running costs. With a 
cost per page of less than 
2p, Philips’ new devices 
have some of the lowest 
running costs on the market. 
However, the option of a low-
yield, 1,000-page cartridge 
means that the machines are 
equally suited to those who 
are more concerned about 
cash flow than print costs: 
users pay a higher cost per 
page but, with a ticket price 
of around £60, have to pay 
less upfront.

The business print market 
is very crowded, so it takes 
something special to stand 
out from the crowd. The 
fact that this is Philips’ first 
business-class MFP makes 
its achievement all the more 
remarkable. 
www.sagemcom.com

MFD 6170dw
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A3 MFPs

Visualize green initiatives

www.safecom.eu

Save-O-Meter

Savings:

Total: 45.000B/W: 25.000

Trees: 3

Color: 20.000

C02: 1305 kg H2O: 450 m3

Month WeekYearTotal

30%
Saved

We help you change printing habits, control costs
and protect the environment
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Last year was a successful 
one for Kyocera Mita in 
Europe, with increased sales 
of A4 and A3 MFPs. IDC 
market share figures show 
that in 2010, Kyocera’s share 
of the Western European A3 
MFP market (by volume) rose 
from 5.5% to 6.8%, while its 
share of the A4 MFP market 
rose from 6.9% to 7.9%. In the 
same period, Kyocera’s share 
of A3/A4 printer sales fell to 
9.5% from 11% in 2009. 

Kyocera Mita performed 
even better when you look at its 
market share by value, which 
grew from 3.8% to 4.6% in the 
A3 MFP market and from 2.0% 
to 6.1% in the A4 MFP market. 
In the A3/A4 printer market its 
share by value declined slightly 
from 7.2% to 7.1%.

Having increased sales by 
13.9% in its 2011 financial year 
(FY2011), which ended on March 
31, 2011, Kyocera has now set 
itself a target to grow sales by 
14% in FY2012.

The challenge it, and every 
other printer vendor, faces in 
Europe is how to keep increasing 
sales in a saturated market. 
One option that Kyocera plans 
to pursue is aggressive sales 
and channel development in 
growth markets, like Russia, 
and countries where it has a 
low market share, such as the 
Nordics.

In mature markets, like 
Western Europe, Kyocera aims 
to develop new product areas, 
such as Smart MFPs (see last 
issue), and sectors that still have 
room for growth, including A4 
MFPs and Managed Document 
Services (MDS).

Kyocera launched its MDS 
business last year and at the 
end of the FY2011 had 15,000 

A4 MFPs
Kyocera has announced a series 
of four brand new models – the 
FS-3540MFP/FS-3640MFP 
(mono, 40ppm) and the FS-
C2526MFP/FS-C2626MFP 
(26ppm colour and B&W). All 
feature a 4.3in colour touch-
screen display and support for 
Kyocera’s HyPAS development 
platform. This enables them to 
be integrated with enterprise 
applications via Java-based 
programming or web services 
for streamlined electronic 
workflows.

Four replacement A4 MFPs  
Kyocera’s new replacement 
models – the FS-3040MFP+/
FS-3140MFP+ (mono, 40ppm) 
and FS-C2026MFP+/FS-
C2126MFP+ (26ppm colour 
and B&W) – feature an energy-
efficient white LED light source 
for scanning/copying. As a 
result, they use 8% less energy 
than the models they replace 
and have a completely mercury-
free design.

Smart A3 MFPs 
Featured in the last issue of 
PrinIT, the FS-6025/6030MFP 
(Mono, 25/35ppm) and FS-
C8020/C8025MFP (colour, 
20ppm/25ppm) are Kyocera’s 
first ECOSYS-based A3 MFPs. 
This makes them very easy to 
set-up, install and operate. For 
most users, the only element 
that will need replacing is the 
toner. High volume users can 
extend the life of a device by 
buying a new imaging kit after 
300,000 pages.

A3 MFDs
Kyocera is completely updating 
its TASKAlfa MFD range with 

new models offering 
print speeds of 

30-80ppm. One of 
the highlights of 
these new devices 
are the options 
and accessories 
which are common 
across the range. In 
addition, all models 
support the HyPAS 
platform, can be 
enhanced with a 
Fiery RIP and have 
a long drum life of 
600,000 pages.

Thinking  

BIG
Kyocera aims to triple 
its MDS business 
with an enhanced 
global offering. James 
Goulding reports 

www.binfo.co.uk

Managed Document Services

multi-brand devices under 
management, producing 22 
million pages each month. This 
year it plans to triple its MDS 
business to 50,000 devices 
producing 54 million pages a 
month.

To help it achieve this goal, 
Kyocera has enhanced its MDS 
offering in three respects:
1.  It has developed a pan-

European framework that will 
allow it to meet the needs 
of European organisations 
with a common framework, 
including a unified cloud-
based platform, unified sales 
approach, unified project 
management, common 
quality management criteria 
and a unified organisational 
structure.

2.  It has established a new 
Global Services organisation 
to target multi-national 
organisations, with global 
account teams and global 
account managers in each 
region; and 

3.  It has refined its MDS 
process from a three-stage 
implementation (Assess, 
Optimise and Manage) to 
a five-stage process that 
includes:
u  Assess: an analysis of a 

customer’s existing fleet 
and workflows;

u�  Design: the development 
of a new infrastructure 
to reduce costs, optimise 
workflows and increase 
productivity; 

u�  Implement: using a project 
management approach 
consistent across all 
regions; 

u�  Manage: the remote 
monitoring of devices 
and regular performance 
reviews; and

u�  Optimise: the on-going 
optimisation of fleet and 
workflows throughout 
contract term.   

In addition to its expanded MDS 
offering, Kyocera has started 
its new financial year with the 
launch of numerous new A3 and 
A4 MFPs (see box).

The new product range is 
well suited to managed print 
services, with its support for the 
HyPAS development platform 
and a commonality of options 
and parts that gives customers 
more flexibility to adapt their 
printer fleet to changing needs. 
These features are also likely 
to be welcomed by non-MDS 
customers, especially businesses 
interested in streamlining 
business processes.

In recent years, Kyocera has 
been successful in aligning its 
hardware offering with the need 
for businesses to reduce costs 
and waste. This message is 
core to the appeal of managed 
document services too. With 
successful MDS implementations 
already under its belt (see 
RSA case study overleaf) and 
an enhanced service offering, 
Kyocera has an opportunity to 
build even 
deeper 
relationships 
with its 
customer 
base.

Kyocera New  
Product Highlights
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MPS Case Study

Kyocera has been getting 
good mileage out of its work 
with RSA, the personal, home, 
motor and pet insurance 
provider and owner of the 
MORE TH>N brand. And 
deservedly so. The managed 
print service (MPS) they have 
implemented together shows 
what can be achieved when 
an MPS provider works with 
a customer to change an 
organisation’s printing culture. 

One year into a five-year 
contract, RSA has already cut 
print volumes by 13%, reduced 
paper consumption by 21% and 
slashed print-related energy use 
by 55%. 

And that’s just the start. In 
the MPS business case carried 
out for RSA by Accenture and 
EKM4, expenditure on print over 
the five-year period was forecast 
to decline from £7,500,000 
(based on pre-deployment 
usage) to £2,500,000 with an 
optimised fleet.  

To achieve these savings, 
Kyocera has delivered an MPS 
with all the usual elements: fleet 
optimisation to cut the number 
of print devices from more than 
1,000 to less than 375 (source: 
FT.com); two-sided printing as 
the default on all new devices; 
swipecard-based FollowMe 
printing to improve document 
security and reduce unnecessary 
printing; live fleet monitoring; 

Changing minds 
A commitment to change management is one 
of the hallmarks of Kyocera’s managed print 
service for insurance giant RSA.  

comprehensive management 
reports; and stringent SLAs 
for device uptime and fault 
resolution.

What elevates Kyocera’s 
implementation above the 
norm – and what, during the 
tender process, impressed 
Paul Pritchard, RSA’s UK Head 
of Corporate Responsibility 
– is Kyocera’s willingness to 
engage with RSA employees 
as part of an on-going change 
management process.

“When selecting a technology 
supplier, you have to ensure 
that all the technical and risk 
management elements are 
covered, but beyond that there 
are other differentiators that 
mark vendors out as good 
partners for RSA. Willingness 
to collaborate and engage with 
us beyond simply rolling out a 
solution is certainly a large part 
of that, and this was something 
that impressed us about the 
team at Kyocera,” he said.

Human factors
Change management was 
particularly important for this 
project, due to RSA’s size – 
7,000 employees in 22 sites 
– and the fact that the ratio of 
printers to employees was being 
cut from about 1:8 to 1:21. 

To be successful, change of 
this magnitude requires the full 
support of everyone involved, 

as Kyocera Mita’s RSA account 
director Stewart Dudding 
explains: “Users can react very 
strongly on hearing that they 
are being asked to change the 
way they work. The removal of 
someone’s personal printer 
is an oddly emotive issue, so 
we knew that for the project 
to be successful, we would 
need everyone to understand 
the major benefits that RSA 
would realise following the 
implementation of the project,” 
he said.

“We knew that some staff 
members would be more 
affected than others, so we 
took care to identify these 
‘power users’ at an early stage 
and involve them in the design 
process. We also worked with 
RSA and their technology 
partner Accenture to put in 
place a communications plan 
that would ensure that users 
were fully aware of the project’s 
implementation schedule. We 
wanted RSA’s staff to feel very 
positive about the benefits that 
the new system would bring, 
in terms of reliability and the 
environmental improvements.”

MPS roadshow
Kyocera carried out a series 
of roadshows at each of RSA’s 
locations which gave users the 
opportunity to ask questions 
and try out the new hardware. 
As part of the process, it created 
a series of posters highlighting 
the top line benefits that RSA 
employees would see in terms 
of functionality, reliability and 
reduced paper consumption.

RSA CIO James de Watteville 
feels that the communications 
programme “undoubtedly 

contributed to the overall 
success of the initiative”; while, 
for Paul Pritchard, it provided 
a welcome opportunity to 
talk about the environmental 
aspects of the project: “We 
wanted staff to understand 
that the environmental and 
business benefits of this project 
went hand-in-hand, and that 
focusing on sustainability brings 
its own efficiency gains to the 
organisation,” he said.

Good communication 
between Kyocera and RSA has 
not ended with the installation 
of the new fleet. If anything, 
it has become stronger as 
the project has progressed 
thanks to RSA’s own internal 
commitment to supplier 
relationship management and 
Kyocera’s diligence in delivering 
detailed monthly reports and 
consultancy.

Kyocera now plays an active 
part in RSA’s Green Supplier 
Relationship Management 
programme and is a member 
of the company’s Supplier CR 
Forum, which aims to help RSA 
suppliers improve their own 
sustainability performance. 

This, for Pritchard, is one of 
the most satisfactory aspects of 
the MPS: “Kyocera’s willingness 
to engage at a level beyond that 
usually seen from a supplier has 
enabled both organisations to 
benefit from the relationship,” 
he said.

In MPS contracts lasting five 
years and involving on-going 
changes to business processes, 
successful communication 
programmes and a willingness 
to engage with the client at every 
level are just as important as 
the more technical aspects of an 
implementation. Its work at RSA 
demonstrates Kyocera’s strength 
in all areas.   



Survey: Print Management

If you are unsure how many 

printers are in your company and 

whether they are over or under 

utilized. If you have valuable 

technical resource managing non-

core technology and cupboards or 

desk drawers filled with hundreds 

or thousands of pounds of toner, 

then you could be suffering from a 

print management headache.

Other symptoms include limited visibility on 

the overall spend of copying and print across 

your company and a lack of control as to 

which devices and consumables are ordered.

Take this simple test to determine your 

symptoms and enter our free prize draw for 

a chance to win an iPod Nano!

Please complete and return this form to: fax 0118 979 3565 
email: info@xeretec.co.uk or tel: 0118 977 0123

Alternatively, you can also post us you entry to reach us by the closing date of  
31st August 2011 to:
Xeretec Survey, Kingswood Media, 4 New Cottages, Green Farm Lane,  
Shorne, Kent, DA12 3HQ.

The final iPod Nano may differ from model shown.   
All decisions are final and no correspondence will be entered into.  
iPod Nano image courtesy of Apple.

Name

Company

Postcode

Job Title

Tel

Mobile

Email

1  How many print devices does your business have/use? 

 ______________________

2  Do you have visibility of all your print devices?
 o  yes          o  no

3  Does your business currently have a managed print service contract?
 o  yes          o  no

4   Do you monitor all of your businesses Print costs? 
	 o  yes          o  no

5   Do you analyse your businesses overall and/or specific print usage?  
	 o  yes          o  no

6   Do you control access to colour for your businesses print users?  
	 o  yes          o  no

7   Can you print from all your machines wherever you are in the business?
 o  yes          o  no

8  Do you buy all your consumables from one source? 
 o  yes          o  no

9  Do you have a paper reduction/management strategy? 
 o  yes          o  no

10 Can you print from all your machines wherever you are in the business? 
 o  yes          o  no 

Terms & Conditions: One entry per person, closing 
date 31st August 2011. Winner will be notified using 
the information provided. This promotion is subject to 
terms and conditions which are available upon request
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Is MPS always the best 
route to go down or is there 
another way businesses can 
improve day-to-day device 
management? Could taking 
charge of consumables 
purchasing on its own be 
enough to bring big savings?

Phil Matthews of Kanban 
believes so. Based on almost 
twenty years’ experience in 
the printer business, he has 
developed new software that 
allows customers to monitor 
mixed fleets and, based on 
current usage patterns, forecast 
what consumables will need 
replacing in a given period.

The web-based supplies 
portal doesn’t just provide 
information on the status of 
consumables: it also measures 
device/fleet utilisation; energy 
consumption of individual 
devices; the cost per page; 
the reliability of devices; and 
depreciation.   

Established technology 
The software is based on 
established technology that has 
been around for more than a 
decade and is used by major 
MPS providers. However, this is 
the first time that it has been 
used to build a hosted solution 
for small and medium-sized 
businesses, with a focus on 
reducing the time and cost of 
selling and buying supplies.

Matthews says that Kanban 
is ideal for businesses that 
want to reduce print costs and 
inefficiencies but either don’t 
want to be tied to a contract 
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Kanban forecasts 
the future and 

replenishes 
consumables, so 
you always have 

replacement 
cartridges in 

stock

If you like the idea of managed print services, but 
want to retain the flexibility to deal with multiple 
suppliers on your own terms, the Kanban supplies 
portal might be just what you are looking for.

Mobile Print

Do you really 
need an MPS?

or, because of their fleet size, 
don’t warrant a fully fledged 
MPS solution. (It can also be 
used by larger fleets to collect 
baseline data needed to make 
the transition to a full MPS.)

“When I was at my previous 
company we spent $100,000 
on research corroborating 
Gartner’s view that MPS will 
cover 30% of the market. 
This leaves 70% buying 
hardware, consumables and 
service outside MPS,” he said. 
“Furthermore, many copier 
vendor MPS implementations 
only cover MFDs, leaving 
the customer to manage its 
printers.”

Kanban provides such 
organisations with forecasts 
on their future consumables 
requirements, enabling them 
to purchase, say, a month’s 
supply in advance so that 
when a cartridge runs out 
there is a replacement in 
stock. In this way, it frees 
them from the expense and 
inefficiencies of reactionary, ad 
hoc consumables purchases, 
and gives them the potential 
to negotiate favourable pricing 
from a supplier. 

Better relationships
Currently, Kanban only supplies 
the portal to the trade as a 
hosted service, so the only way 
an end user can get hold of it is 
if a reseller provides it to them 
as part of their service. This 
begs the question, why would 
they want to do that if it gives 
the customer the power to 

negotiate better prices?
The answer in a nutshell 

is loyalty: by giving this tool to 
customers and empowering 
them to run their fleet and 
purchase their supplies more 
efficiently, a reseller makes it 
more likely that they will win 
repeat orders for consumables 
(the portal supports automatic 
consumables re-ordering for 
contract customers). Having 
information on the energy 
consumption, performance 
and running costs of devices 
will also enable a reseller 
to provide consultancy and 
develop deeper, longer-lasting 
relationships with customers. 

Forecasting for profit
A key attribute of Kanban 
is its forecasting function, 
which allows a supplier to 
aggregate all the replacement 
supplies a customer will 
need in a given period in one 
delivery. Other solutions used 
by MPS providers respond 
to alerts from individual 
devices. Each order is fulfilled 
and despatched within the 
contractual time-frame. 

“A lot of customers come 
to us because they are 
dissatisfied with alert-driven 
tools. If you only respond to 
alerts you have chaos and the 
cost to the reseller supplying 
the service is higher than it 
needs to be. Forecasts allow 
you to aggregate orders and 
ship at lower rates, which saves 
time and money,” Matthews 
explained.

It also gives supplies 
companies vital market 
intelligence that according 
to Matthews’ estimates can 
improve the performance of 
a telesales department by as 
much as 1000%. If you can 

see how many cartridges a 
business is likely to need in 
the next four weeks, it makes 
selling to that business much 
easier as every call is a 
qualified call. 

Kanban will also forecast 
and supply multiple cartridges 
if the system determines that 
heavily used machines will 
need additional replenishments 
in the period. As Matthews 
says: “You can’t do that with 
alerts.”

Of course, Kanban will only 
be of value if a customer is 
happy to have its printer fleet 
monitored in this way, but 
Matthews believes that the 
benefits to end users are so 
great that most are. He argues 
that supplies companies could 
even use the cloud-based 
portal as a selling point to 
attract new customers.

“I believe that over the 
coming months customers are 
going to have far more choice 
in all areas of office print 
procurement and management. 
The cloud isn’t about off-
site hardware or alternative 
software licensing models; 
it’s about delivering the same 
specialised platforms and 
process efficiency that has 
transformed procurement, 
processes and service delivery 
in other industries. These 
advances and customers’ 
economic constraints are 
already driving change across 
all areas of the imaging 
industry with progressive 
channel partners at all levels 
getting ready to up their game.” 
www.kanbanmps.com
info@kanbanmps.com



brand. The Canon i-SENSYS 
MF9220Cdn and i-SENSYS 
MF9280Cdn feature the same 
colour imaging technology as 
Canon’s high-end devices but 
in a space-saving, economical 
A4 format. The i-SENSYS 
MF9220Cdn is aimed at small 
organisations wanting an 
undemanding colour capability; 
while the MF9280Cdn featuring 
PCL, PostScript Level 3 and a 
Remote User Interface caters 
for larger organisations with 
managed IT infrastructures. Key 
features include a 3.5in TFT 
display; SEND functionality that 
allows sharing of high quality 
documents via network and 
email; LDAP support; two-sided 
printing and scanning; and a 
maximum 850-sheet paper 
capacity.

Konica Minolta
Konica Minolta’s 
entry-level A4 

colour MFP, 
the bizhub 
C25 (also 

available from 
Develop as the 

ineo+ 25), prints, 
copies, scans 
and faxes at 
speeds of 24ppm 
for colour and 

B&W output, with 
automatic two-sided 

printing. If required, it includes 
the ability to restrict access to 
colour printing/copying. The 
next model up in the range, the 
bizhub C35 has a larger touch-
screen display and offers more 
security features and enhanced 
solutions support including user 
authentication and centralised 
management via the PageScope 
Enterprise Suite software.  

Lexmark 
One of the main advocates of 
A4 devices as cost-effective 
alternatives to A3 machines, 
Lexmark has announced two 
smart A4 colour MFPs powered 
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This clear trend is caused 
partly by a natural growth 
of the A4 MFP market and 
partly by the success of 
companies like HP, Lexmark 
and Samsung in persuading 
businesses that A4 MFPs 
represent a more compact, 
affordable, energy-efficient 
alternative to A3 devices for 
95% of a company’s document 
production needs.

Businesses that have 
addressed this market have 
enjoyed considerable success, 
not least Kyocera (see page 13) 
and its wholly owned subsidiary 
UTAX, which saw UK sales 
grow by 31% last year driven in 
part by demand for its new A4 
machines.

An added incentive for 
businesses is that scaling down 
no longer involves dumbing 
down, as many of today’s A4 
MFPs are as powerful and 
flexible as their A3 counterparts, 
especially in relation to 
integration with enterprise 
applications.

The ability to offer a mix of 
A3 and A4 MFPs has become 
essential for print vendors 
targeting the business market, 
especially if managed print 
services are involved. A growing 
number of these have the same 
touch-screens user interfaces 
and solutions platforms as 
larger A3 devices, allowing 
businesses to access the same 
workflows and solutions from all 
print devices.

Samsung, Kyocera and 
Sharp all both recently launched 
A4 devices based on the 
same software development 
platforms as their departmental 

IDC figures quoted by 
Lexmark at the launch of its 
new A4 MFPs demonstrate 
how the ratio of A4 to 
A3 MFPs is changing. 
According to the research 
organisation, the A3:A4 
ratio went from 40:60 in 
2004, to 24:76 in 2008. 
Next year, IDC expects the 
ratio to be 20:80. 

A4 MFPs

Scaled down, not 
dumbed down

MFDs (XOA, HyPAS and OSA 
respectively).

Not everyone requires this 
level of functionality, but even 
at the low-end of the A4 MFP 
range, products are being 
enhanced with higher print 
speeds and new productivity 
features likely to appeal to 
business users, such as scan-
to-email with LDAP support, high 
yield cartridges for lower print 
costs and duplex scanning.

Five New A4 MFPs 

Samsung
Samsung 
is targeting 
small and 
medium-sized 
workgroups 
with two new 
mono laser 
MFPs, the 
SCX-4833FD 
(31ppm) and 
SCX-5737FW 
(35ppm). Useful 
functions include 
secure pull printing (using PIN 
codes) to maintain document 
security; high yield toners 
(up to 10,000 pages on the 
SCX-5737FW and 5,000 pages 
on the SCX-4833FD); duplex 
scanning (on the SCX-5737FW); 
colour LCD touch-screens; Dual 
Core processors for improved 
productivity; Direct USB print; 
and, on the SCX-5737FW, a 
Wi-Fi Protected Setup button for 
simpler wireless networking.

Canon
Canon has launched two 
network-ready, 21ppm A4 colour 
all-in-ones under its i-SENSYS 

by intelligent solutions to 
streamline paper intensive 
processes. Aimed at mid-sized 
workgroups, the X548 colour 
laser MFP family (the X548de 
and X548dte) has print speeds 
of 25ppm mono/23ppm colour 
and comes with a host of 
time-saving features, including 
a 7-inch colour touch-screen 
display, reversing automatic 
document feeder for duplex 
scanning and, for improved 
security, user authentication 
and secure printing. The eTask 
interface can be customised 
with a choice of shortcuts and 
pre-loaded solutions. 

HP
The 52ppm HP LaserJet 
Enterprise M4555 MFP 
comes with the full array 
of multifunction features 
including print, copy, colour 
scan, fax and Digital Send 
choices (scan-to-email, save 
to network folder, save to USB 
drive, send to FTP, send to 
LAN fax and send to internet 
fax). Automatic duplexing 
and automatic two-sided 
scanning come as standard 
and, being built on HP’s Open 
Extensibility Platform, the mono 
MFP can be integrated with 
workflow solutions from HP 
and third parties. The device 
features several enterprise 
tools including: HP Web 
Jetadmin for device monitoring 
and management and HP 
FutureSmart firmware, which 
helps keep features up-to-date 
and simplifies the development 
and deployment of HP and third-
party solutions. 

The Konica Minolta C25
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Other Epson News
Epson and MPS 
Epson is not a name usually 
associated with Managed Print 
Services. Yet, it remains a key 
growth area for the company. 
Last year, 400 million pages 
were printed under contract in 
EMEA  and Epson aims to triple 
this figure in the next two years.

Just toner 
Epson has added 11 new 
models to its AcuLaser range 
of laser printers and MFPs 
including entry level models 
with drums and fusers that are 
designed to last the lifetime of 
the machine. The only item that 
needs replacing on the B&W 
Epson AcuLaser M1400 and 
the colour AcuLaser C1750N 
and CX17NF MFP is a small 
cartridge container just toner.

Paper Saver 
Half the world’s receipts are 
printed on Epson till printers 
like the new TM-H6000 IV. An 
interesting feature of this printer 
is the Paper Save mode, which 
reduces paper consumption 
by 31% by squeezing company 
information into a smaller area. 
This feature was the deciding 
factor in a German bakery 
chain’s decision to acquire 
30,000 units.

Coupons on demand 
Catalina Marketing has 
200,000 Epson coupon 
printers in stores across the US. 
They are used at the checkout 
to print coupons based on a 
customer’s latest purchases 
so that if you buy some fish, 
you might receive a money-off 
coupon for a bottle of white 
wine. The TM-C610 prints 
coupons in full colour, which 
has been shown to increase 
redemption rates by a factor 
of four.

DVD duplicator 
Epson has added a new model 
to its growing range of CD/
DVD duplicators. Suitable for 
organisations publishing up 
to 400 discs per month, the 
Discproducer PP-50 can publish 
up to 50 discs at a time without 
the need for user intervention. 
As well as writing data to the 
disc, the PP-50 prints photo 
quality images and text directly 
onto the CD/DVD. It costs 
£1,800 (ex VAT).

PrintIT Verdict
Business inkjets, also available from HP and Lexmark, are a 
welcome addition to the printer firmament. They give customers 
more choice and can be a cost-effective, flexible and energy-
efficient alternative to colour laser devices. PrintIT was impressed 
by the speed of Epson’s Workforce Pro range but found that 
output on normal copier paper was less vibrant than colour laser 
prints, with some show-through when printed on both sides. In 
other words, they are great for everyday printing but for external 
communications laser might be a better bet, unless you are 
prepared to pay extra for specialist inkjet media.

This year Epson is targeting business 
customers with 100 new business products 
spearheaded by a new brand of business inkjets

Business Inkjets

Built for business
Under its new strapline 
Engineered for Business, 
Epson is planning to increase 
revenue by 200 million euros 
in this financial year and 
increase sales by between 10 
and 20% in key product areas 
including printers.

Business products already 
generate 67% of Epson 
revenues in EMEA, but the 
company is planning to build 
on this with the launch of 100 
new products – its largest ever 
in a single year – supported 
by major expansion of its 
manufacturing facilities in 
China, the Philippines and 
Indonesia.

Last year, 2.7 million 
customers in the EMEA region 
chose Epson printing products, 
including its business inkjet 

printers, which Epson is 
promoting as an alternative 
to colour laser products with 
similar quality but lower 
running costs. 

Epson is building on the 
success of its first generation 
business inkjets with a new 
sub-brand Workforce Pro 
(available in September) 
featuring three new Ethernet 
models for business 
workgroups and three wireless 
models for the small office/
home office market, all with 
print speeds of 16 pages 
per minute B&W and 11ppm 
colour.

Everything about these 
devices is designed to appeal 
to business users – automatic 
two-sided printing; a paper 
capacity of up to 580 sheets; 

high yield, individually 
replaceable ink cartridges with 
yields of up to 3,400 pages; 
and running costs as much 
as 50% lower than equivalent 
laser devices. Workforce Pro 
business inkjets even look like 
laser devices – a big change 
from the slightly strange 
looking B-510DN business 
inkjet.

Epson claims that one of 
the strengths of its business 
inkjets is the combination of 
micropiezo printing technology 
and superfast-drying DuraBrite 
inks, which makes it possible to 
print on both sides of the page 
at high speed. 

At the products’ launch, 
Epson demonstrated the fact 
by showing one of its small 
business inkjets printing head-
to-head with an HP Officejet 
6500A Plus. The Epson won 
hands down largely because 
the HP printer had to stop and 
wait for the ink to dry before 
printing on the other side of the 
page, all the while displaying 
the message ‘Ink drying please 
wait’.    

Interestingly, and perhaps 
counter-intuitively, Epson has 
chosen a white colour scheme 
for its business workgroup 
models (the WorkForce Pro 
WP-4015DN/4515DN/4525-
DNF) and black for its 
wireless-enabled small office/
home office all-in-ones (the 
WorkForce Pro WP-4025DW/ 
4535DWF/4545DTWF). 

PrintIT was told this was 
because businesses were 
adopting lighter furniture and 
cooler colour schemes in their 
offices in an attempt to reduce 
the need for lighting and air 
conditioning. More concrete 
green attributes include 80% 
lower energy consumption 
in printing mode than laser 
devices. 
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EFI takes an integrated  
approach to print

0870 903 9500

Electronics for Imaging, better 
known by its initials EFI, was 
established in 1989 and has 
built an unrivalled reputation 
for its Fiery series of RIP print 
controllers. But the company 
now has its sights set on a 
much broader approach to 
customer needs, as Danny 
Morris, EFI’s Regional Sales 
Director for Northern Europe 
explains... 

advertorial

At the heart of this approach is 
EFI’s Fiery JDF technology for 
MIS workflow. JDF is an open 
standard technology that links 
web-to-print, MIS solution and 
prepress software together so 
that job tickets and metadata 
move automatically through 
the processes without human 
intervention. This cuts down data 
entry duplication and the risk of 
human error creeping in. It also 
frees up operator time for higher 
level tasks. As an open standard 
JDF technology can work 
seamlessly with many third-party 
applications, as well as with EFI’s 
own proprietary solutions such 
as Digital Store Front.

While there are other 
suppliers of print controllers 
and other document workflow 
solutions, Morris believes it is 
EFI’s integrated approach that 
distinguishes EFI from the rest. 
“JDF connects all the pieces 
together from web-to-print 
into the MIS system and then 
onto a Fiery print controller for 
job output. We want to move 
away from silo applications 
and provide integrated, 
comprehensive solutions that 
automate processes. That’s 
our goal.” The company invests 
25% of turnover in R&D, claims 
Morris, to keep it ahead of the 
pack.

This investment is reflected 
in solutions such as Digital 
Store Front, EFI’s web-to-print 
application. “Digital Store Front is 
a crucial part of an e-commerce 
print system. It can be fully 
customised so that a commercial 
printer can take the system and 
brand it with their corporate 
identity. But the system is not 
complex, it’s very simple and 
intuitive to use. This makes it 
suitable beyond the print for 
profit sector. In the enterprise 
market it can be used to 
provide a web interface for print 
management and we are gaining 
traction in that market because 
of its ease of use and flexibility.”

EFI’s enterprise print solutions 
also include PrintMe, a ‘cloud’ 

app allowing mobile workers to 
print remotely from practically 
anywhere. When a user send 
a document from their mobile 
device to the PrintMe service it 
presents a list of nearby printers 
from where they can collect 
the outputted job. This could 
be a hotel, business centre, 
copy shop and so on. “Cloud 
remote access has now come 
of age and we’ve seen sales for 
PrintMe quadruple in the past 
year because of the huge growth 
in smart phones and tablet 
computers. PrintMe provides 
global ‘follow-me’ printing for the 
iPhone generation and we want 
to provide the industry standard 
print app for those remote 
users.”

Fiery VUE
Another EFI application aimed 
at the enterprise market is Fiery 
VUE, a visual print application 
that allows users to import 
multiple documents and produce 
professional-looking, finished 

Introducing Fiery VUE. 

Imagine. Create. Print.

Fiery® VUE from EFI™ lets everyone in your office produce professional-
looking printed materials quickly, easily and cost-effectively. The 
interactive desktop application features a user-friendly 3D interface 
that visually guides users through document creation. It’s also 
environmentally friendly, reducing your eco-footprint by helping 
decrease paper waste. 

Download it FREE at www.efi.com/FieryVUE

With Fiery VUE, now everyone 
in your organisation will stand out.

Marketing Operations

Training

Sales

Finance

HR
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print materials quickly and 
easily. The interactive application 
comes with a 3D interface that 
visually guides the user through 
document creation using layout 
and finishing tools. “We have 
built our reputation in the 
professional print sector, but 
we see huge potential in the 
enterprise office sector. Flexible, 
easy to use applications such 
as Fiery VUE are allowing us to 
broaden our customer base,” 
Morris confirms.

As well as providing print 
output solutions, EFI markets 
its VUTEk wide and super-wide 
format printers used to print 
billboards, building wraps, 
banners, art exhibits, point 
of sale signage and other 
large displays. Recently an EFI 
customer used four VUTEk 3360 
wide format printers to print 
wrap graphics for the Mercedes-
Benz building in Beijing. At 4,422 
square meters in total this broke 
the world record for printing the 
largest building wrap advertising 
graphics!

Summing up Morris 
states: “We’ve grown to meet 
our customers’ needs and 
we’ve expanded our services 
portfolio to include solutions 
for enterprises as well as the 
commercial print industry. We 
are taking a holistic approach 
to measuring and managing 
document printing, providing a 
lot more than just ripping.” 
www.efi.com

“We see ourselves as 
a supplier of document 
workflow solutions, 
providing management 
information systems 
(MIS) that encompass 
the entire document 
management process 
through to print.”
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The latest Ricoh Process 
Efficiency Index (see page 
3) reveals a business 
community that continues to 
rely on manual processes and 
workflows. As well as being 
inefficient, the processing 
of hard copies can lead to 
accidental or deliberate 
data loss, as Ricoh Europe 
Executive Vice President 
Carsten Bruhn points out.

“The Index clearly illustrates 
how outdated, manual processes 
have multiple impacts on the 
business. For example, if critical 
information is processed using 
traditional hard-copy methods, 
business risk is enhanced as 
they are less likely to be backed-
up. They are also easier to lose, 
making them more prone to 
security breaches,” he said. 

More than one third (36%) 
of the respondents to Ricoh’s 
survey admitted to losing 
or misplacing important 
information; and one in 12 
said that their existing security 
procedures do not protect 
confidential documents.

Canon, too, sees the security 
of hard copies as a critical 
element of overall MFD security. 
In a new guide on the subject 

Cutting your losses

produced in conjunction with 
security consultancy IOActive, 
which Canon commissioned 
to test the vulnerability of its 
devices, it quotes Ponemon 
Institute research suggesting 
that paper-based records 
account for nearly a quarter of 
security breaches (www.canon-
europe.com/securityguide).

Hard copy documents pose 
a number of risks, ranging from 
loss and theft (deliberate and 
opportunistic) to accidental 
leakage to the outside world 
through inadequate document 
management and disposal 
strategies. 

Sitting at the heart of 
business workflows, MFDs 
clearly have a critical impact 
on document security as they 
allow confidential documents 
to be printed, copied, faxed, 
scanned and emailed. So is 
there anything that can be done 
to make the production and 
processing of hard copies on 
MFDs more secure?

Document controls
Alongside solutions developed 
to secure the potential 
vulnerabilities of MFDs, e.g. 
the hard disk and network 

interfaces, MFD vendors offer 
a number of tools to protect 
confidential documents. These 
start with secure PDF options 
including password encryption 
of scans and restricted printing, 
and extend to sophisticated 
anti-copy/scan solutions suitable 
for contracts, certificates, 
prescriptions and other high 
value documents.

Examples of the latter include 
Sharp’s Document Control 
feature, which applies a faint 
pattern to each printed page 
that prevents it from being 
faxed, scanned or copied at a 
later date; and TROY secure 
document printing from HP, 
which allows customers to 
incorporate security features 
into documents printed in 
black and white on any HP 
PCL5 LaserJet printer or MFP. 
These include pantographs, 
which reveal a special pattern 
when unauthorised copying 
or scanning occurs; variable 
data watermarks that print 
customised messages on the 
back of each document; and 
MicroPrint that can be seen 
under magnification.

Another option offered in the 
latest version of Canon uniflow 
print and scan management 
software is the ability to search 
documents for key words or 
combinations of words, such 
as Confidential or Top Secret, 
automatically as they are 
processed for printing, copying, 
scanning, emailing or faxing. 
When the software finds a 
specified word in a document 
it can either terminate the job 
instantly or send an alert to a 
supervisor and hold the job until 
it has been authorised.

User Controls
User controls provide an 
additional level of security that 

can help protect against insider 
threats and help reduce print 
costs. Requiring employees to 
log-on at an MFP before they 
use it, ensures that devices can 
only be used by authorised users 
and gives administrators the 
power to limit access to certain 
functions (e.g. scanning or 
copying).

In addition, user 
authentication by PIN code, 
network ID and password, 
biometrics (fingerprint 
scanning) or swipecard 
enables administrators to 
monitor individuals’ use of 
MFDs, set print/copy quotas 
or restrict printing from certain 
applications. On its own, this can 
encourage good printing habits, 
but it really comes into its own 
when combined with accounting 
and secure pull printing systems.

Secure Print
The original purpose of the 
secure print systems found on 
most network printers was to 
maintain the confidentiality of 
documents by ensuring that 
output could not be taken from 
an output tray by a passing 
colleague or visitor before its 
owner had picked it up. Instead 
of pressing print and walking 
down the corridor to collect a 
document minutes or hours 
later, the secure print option 
delays printing until you enter 
a PIN on the printer and are 
present to pick your pages up. 

An added benefit is that 
it prevents prints, many of 
which are never collected, from 
accumulating in the output 
tray or beside the machine. 
This contributes to a neater, 
calmer working environment 
and saves money, toner and 
paper by eliminating the need for 
re-printing documents that have 
become mixed up or removed/
thrown away by colleagues. It 
also ensures that you only print 
the documents you really need, 
as any not pulled down to the 
printer within a certain time 
period are automatically deleted: 
Gartner research quoted by 
ThinPrint (see overleaf) suggests 
that pull printing and job routing 
software can reduce page 
volumes by as much as 10%. 

Today, the financial benefits 
of secure print systems have 
superseded their original 

MFD suppliers like Ricoh offer a choice of user authentication 
systems including biometrics  

As new research highlights the risks of paper-based 
processes, James Goulding considers how businesses 
can make their hard copy output more secure

continued...

Secure Printing
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purpose so that in many 
organisations secure printing is 
now mandatory. Server-based 
systems that allow users pull 
print jobs down to any printer on 
the network, instead of having 
to push it to a specific printer, 
are a key component of MPS 
implementations. The most 
comprehensive of these, such as 
Equitrac and Safecom, combine 
pull printing with powerful job 
accounting features.

There is not much that 
printers and MFDs can do to 
prevent the most determined 
industrial spies. But through a 
process of user authentication 
and secure print, businesses can 
do a lot to minimise the risk of 
opportunistic theft by insiders 
and contract staff.

Secure Print : Mobile Printing

Cutting your loses
continued... Third party security

Printing on the move

Secure print solutions are also 
available from independent 
suppliers. ThinPrint, for 
example, recently introduced a 
cost-effective, vendor-agnostic 
secure pull printing solution, 
.print Personal Printing 
Essentials, that can be used 
with any device in a mixed 
printer fleet.

Running on standard 
hardware, it ensures that a print 
job is accessible to appropriate 
users via required authentication. 
When a user wants to print, he 
simply selects Personal Printing: 
the print job is then saved in a 
user-specific directory. 

The user can start printing his 
personal documents at any time 
on the printer of his choice by  
   authenticating his identity with 

a smartcard or a combination of 
BlackBerry smartphone and QR 
codes. Using the BlackBerry to 
scan a printer’s unique QR code 
opens an app that allows the 
user to start printing.

“Our secure printing solution 
costs about a quarter of what 
other solutions currently on 
the market do. Clients have 
the choice of using standard 
hardware or BlackBerry 
smartphones with free QR 
barcodes instead of expensive 
special devices to authenticate 
a print job,” said Charlotte 
Künzell, CIO and COO of 
ThinPrint AG. “The solution is 
ideal for companies that want 
to lower printing costs with a 
straightforward and manageable 
investment or want to enable 

secure, personal printing of 
confidential documents for 
individual departments.”

The server software is priced 
at 2,500 Euro, with an an 
additional charge of 30 Euro per 
user. 

A free demo version of .print 
Personal Printing Essentials is 
available at www.thinprint.com/
personalprinting
www.thinprint.com/press

0870 903 9500

HP and Xerox have expanded their mobile printing 
offerings with new cloud-based solutions

to-print options where the user 
knows a printer’s email address, 
the cloud-based driverless 
printing service comes with 
an app that shows a list of 
enterprise printers available to 
print to. The system integrates 
fully with a company’s existing 
environment with all data routed 
over a secure network. It is 
even compatible with some pull 
printing systems, enabling the 
user to send a print job to the 
pull printing print queue and 
then output it on the network 
printer of their choice.

Another notable introduction 
by HP this summer are its first 
devices to have WiFi Direct 
printing. Available on the HP 
LaserJet M1217nfw mono MFP 
and the HP LaserJet Pro 100 
Colour MFP M175nw, this new 
standard allows users with WiFi-
certified devices to print directly 
to a WiFi Direct printer without 
needing a network connection. 
In this respect, it is similar to 
Bluetooth but being WiFi it has a 
greater range.

HP believes WiFi Direct 
printers will prove popular 
with home users and small 
businesses, but expects larger 
businesses to want to maintain 
more control over enterprise 
printing.

Xerox adds PrintMe 
A more sophisticated solution 
for printer hotspots is PrintMe 

from EFI. This long-established 
cloud printing system enables 
mobile business executives 
to find the nearest PrintMe-
enabled printer, upload or 
email their document to the 
PrintMe cloud and then pull it 
down to their chosen printer 
by entering the PrintMe code 
sent as confirmation that the 
document has been received 
by PrintMe.

Xerox has just added PrintMe 
to its expanding portfolio of 
mobile printing solutions, which 
already includes an enterprise 
driverless printing system that 
lets office workers send prints 
from any email-enabled device 
to Xerox Extensible Interface 
Platform-enabled MFPs. By 
enabling customers to embed 
PrintMe in Xerox EIP-enabled 
devices, Xerox is expanding the 
out-of-office printing options for 
mobile workers and smartphone 
users and giving businesses the 
chance to provide a revenue-
generating print service to their 
customers. 

A rival cloud printing 
service, PrinterOn, is available 
embedded into Ricoh hotspot 
printers, including the 42 pages 
per minute Aficio SP C431DN-
HS Colour HotSpot Printer.

For more mobile printing 
solutions, see the next issue 
of Business Info Magazine 
(issue 105).

Xerox is offering 
EFI’s PrintMe 

cloud printing on its 
Xerox EIP-enabled MFPs 

like the new Xerox ColorQube 
9300 Series of 55ppm/60ppm 
(colour/B&W) solid ink devices

The printing needs of an 
increasingly mobile workforce 
are encouraging print vendors 
to expand their mobile print 
offerings.

Market leader HP has just 
announced an enterprise 
version of it ePrint mobile 
printing solution. HP ePrint 
allows users to email a file 
to any ePrint-enabled printer 
anywhere in the world. You won’t 
need the print driver, but you will 
need its unique email address. 
Once the file is sent, it will be 

output automatically – after a 
delay of a few minutes – on the 
printer of your choice. You can 
see how this works by visiting 
www.hp.com/uk/eprintlive and 
emailing a document to the HP 
ePrint Demo Centre: a webcam 
above the printer of your choice 
lets you view the document 
emerge from the printer.

HP ePrint Enterprise extends 
the capability of HP ePrint by 
allowing users to print to non-HP 
devices too. In addition to email-
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KYOCERA MITA Corporation – www.kyoceramita.com
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