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CLAIM UP TO
£475 CASHBACK ON 
LEXMARK PRINTERS*

*Terms and conditions apply. Offer available between 1st April  to 30th June 2010.  
See website for full details.

TM

If you are looking for a new laser printer for your home 
office or business, Lexmark has a range of reliable 
and efficient A4 business laser printers with up to £475 
Cashback between the 1st April and  30th June 2010. 

Available from www.Lexmarkonline.co.uk 

or your Lexmark Authorised Reseller

Simply claim online at: WWW.LEXMARKPROMOTIONS.CO.UK

ELIGIBLE PRINTERS:

> C540n > X203n, X204n > T650n, T650dn, T650dtn > T652n, T652dn, T652dtn > T654n, T654dn, T654dtn
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PrintIT’s Autumn 2009 draw for a Planon PrintStik portable printer 
has been won by Mr Richard Hanson, IT manager of the JSR Farming 
Group. Congratulations to the winner and commiserations to 
everyone else. We wish you better luck next time.

Planon Printstik 
Winner

The continued popularity of 
multifunction printers (MFPs) 
helped the worldwide printer 
industry return to growth in the 
last quarter of 2009 after six 
consecutive quarters of decline. 

The IDC Worldwide Quarterly 

Hardcopy Peripherals Tracker shows 
that in Q4 2009 unit shipments (34 
million) were 3.6% higher than in the 
same period in 2008 – the fi rst year-
on-year increase since the second 
quarter of 2008.

However, in terms of shipment 
value the market continued to decline, 
albeit at its slowest rate (4.6%) since 
the third quarter of 2008. 

The best performing products were 
mono laser MFPs, with a 9.3% year-
on-year increase in unit shipments, 
followed by colour laser MFPs with 
8% growth and colour inkjet MFPs 
with 6% growth.

Despite the turnaround in Q4, 
2009 was a terrible year for the 
printer industry. Gartner fi gures 
show that combined printer, copier 
and multifunctional product (MFP) 
shipments in Europe, the Middle 
East and Africa (EMEA) totalled 39.6 
million units in 2009, a decline of 
17.8% compared to 2008. 

End-user spending also fell, by 
21% from 14.4 billion euros in 2008 

to 11.3 billion euros as a result of 
tighter credit controls by banks and 
cuts in IT spending by businesses 
and consumers.

Sharon McNee, principal analyst 
at Gartner, does not expect the 
market in EMEA to return to growth 
this year. “The printer, copier and 
MFP market is competing for 
scarce disposable income, coupled 
with a relatively low demand from 
businesses and consumers to 
replace existing devices,” she said. 

IDC is more optimistic. It is 
predicting a compound annual 
growth rate (CAGR) of 7.6% from 
2010-2014, but points out that 
this must be seen in the context of 
last year’s low base of activity when 
overall HCP shipments fell 15.1% 
from their 2008 peak. It does not 
expect shipment volume in EMEA to 

reach 2008 levels until 2011.
IDC expects total MFP laser 

shipments as a share of total laser 
shipments to rise from 35.8% to 
47.2% over the forecast period, with 
colour laser MFP shipments almost 
doubling from 1.5 million units in 
2009 to 2.9 million in 2014. Inkjet 
MFPs are also expected to grow 
strongly with a CAGR of 7.7%.

In the single function laser printer 
market, colour sales will enjoy a 
CAGR of 13.6%, though mono laser 
printers will remain the dominant 
printer type in offi ces. By 2014 
monochrome laser printer shipments 
in EMEA are expected to total 8.4 
million units, compared with 2.9 
million for colour laser printers.

Outlook mixed for 
printer/MFP market

Mono laser MFPs like Canon’s 

I-SENSYS devices were the top 

performing products in Q4 2009. 
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OFFICE WORKERS REMAIN 
ADDICTED TO PAPER DESPITE THE 
WIDESPREAD USE OF SCANNERS 
AND DOCUMENT MANAGEMENT 
SYSTEMS.

A survey of its members by 
content management association 
AIIM shows that 62% of important 
paper documents are still archived 
as paper: even when documents are 
sent off for archive scanning, 25% 
are photocopied beforehand ‘just 
in case’. Less than a third of paper 
originals are systematically destroyed 
after scanning. 

The survey suggests that people 
still consider paper to have more 
legal weight than digital fi les, with 
70% of the 882 respondents 
agreeing with the statement ‘paper 
records are needed for legal 
reasons’.

AIIM president John Mancini 
argues that this misconception is 
preventing businesses from gaining 
the full benefi ts of electronic 
document management.

“We are at last in a situation 
where electronic archiving of records 
is effi cient, effective and can save 
huge amounts of space, and yet 

most offi ce staff seem to be hanging 
on to paper in the mistaken view 
that there is some legal reason to do 
so,” he said. 

“Improved searchability of 
business documents is the biggest 
user driver for investment in 
scanning and capture, and yet 
a more visible benefi t - reduced 
storage costs for records - is 
unrealised because of this obsession 
with holding on to the paper.”

The AIIM research report, 
Document Scanning and Capture: 
local, central, outsource - what’s 
working best?, is free to download 
from the AIIM website at www.aiim.
org/Research/document-scanning-
and-capture.aspx.
www.aiim.org

Offi ce workers stay 
wedded to paper

Scanning into document management 

systems is easier than ever using 

dedicated scanners or MFPs like 

Canon’s new ImageRUNNER Advance 

series, yet people still prefer to 

keep paper copies of archived 

documents. BLI recently awarded 

Canon a ‘Fall 2009 Outstanding 

Achievement Award’ in recognition 

of ImageRUNNER Advance MFPs’ 

‘outstanding scanning capabilities’.

Businesses can give digital marketing collateral a professional look and 
feel with Epson’s new PP-100AP Autoprinter. With four trays, the desktop 
unit can personalise 100 pre-burnt CDs and DVDs in a single ‘print run’ at 
speeds of up to 95 discs per hour in fast printing mode and 50 discs per 

Disc printer adds impact to corporate CDs 
hour in photo quality mode. For the most demanding users, up to 
six of the inkjet printing systems can be controlled from a single PC, 
achieving effective throughput speeds of 570 discs per hour. 
The PP-100AP costs £1,950. www.epson.co.uk

Xerox has signed a worldwide 
agreement with On Demand 
Books to market and support the 
Espresso Book Machine, which 
prints single copies of digital 
books on demand at point of sale. 

The fully automated book 
printing solution combines a 110 
pages per minute Xerox 4112 
B&W copier/printer; a colour inkjet 
printer (for the covers); a patented 
binding and fi nishing unit; and 
sophisticated software in an 
integrated unit with a production 
cost of less than 1p per page.

The Espresso Book Machine 
takes less than four minutes to 
print, trim and perfect bind a 

300-page paperback with colour 
covers. It can print books of up to 
830 pages and has the capacity 
to print more than 40,000 
paperbacks a year.

EspressNet software allows 
users to choose from 3.3 million 
titles, including current, rare 
and out-of-print books, and 
ensures that publishers receive 
all royalty payments due to them. 
Customers can also upload their 
own PDFs from a CD or USB key.

In April 2009, Blackwell 
installed the UK’s fi rst EBM in its 
bookshop at 100 Charing Cross 
Road, London.
www.ondemandbooks.com

Xerox to support on demand 
book printing machine

Based on thermal inkjet technology, 
the Océ ColorWave 300 is 
claimed to be the world’s fi rst 
single footprint printer with a truly 
integrated scanner that can print 
and copy wide format documents 
in both colour and black and white. 
The ColorWave 300 meets the 

needs of architects, engineering, 
construction and commercial 
printing companies with limited 
space and a need to add colour to 
enhance technical documents and 
promotional material, as it removes 
the need to buy separate colour and 
B&W devices. 
www.oce.com

All-in-one wide format MFP
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Software-only print 
management
Software Shelf has launched a new 
version of its software-only print 
management solution for use with all 
makes of printer/MFP and operating 
system (Microsoft, Macintosh, Unix 
and Linux). Print Manager Plus 2010 
can help businesses cut print costs by 
up to 75% by making it easy to apply 
printing controls, set up accounts, 
audit printer usage and run reports as 
part of a waste reduction and printer 
consolidation strategy. 
www.softwareshelf.com.

Have you got the hardest 
working Duprinter?
Duplo UK is looking for the UK’s 
hardest working Duprinter digital 
duplicator. It is asking customers to 
fi ll in a survey on the Duplo website 
to help them fi nd the Durpinter that 
has produced the greatest number of 
prints in its lifetime. The owner of the 
winning machine will receive a case 
of champagne. www.duploandyou.
co.uk/duprinterstars

ID printing one-stop-shop
Businesses, colleges, universities 
and hospitals requiring a personal 
ID printing solution can fi nd all they 
need to produce ID and access 
cards at Payne Security’s new 
website. Featured products include 
ID card printers and production 
software; PVC cards; printer 
ribbons; card cleaning kits; ID card 
accessories, such as yo-yos, clips, 
lanyards and wallets; and paper-
based visitor management systems. 
www.idpro.co.uk

Find your nearest digital 
print provider
HP has launched an online 
directory to enable print buyers 
and marketing departments to 
fi nd digital print service providers 
(PSPs) to produce business cards, 
professional photobooks, POP/POS 
displays, exhibition signage, vehicle 
graphics, billboards, packaging etc. 
The PSP Network can be accessed 
at www.hp.com/go/pspnetwork or 
via the HP Graphic Arts portal. The 
directory currently lists more than 
1,400 HP Indigo, HP Designjet 
and HP Scitex press and printer 
customers. It is searchable by 
country, city and postcode or by the 
type of material to be printed.
www.hp.com/go/pspnetwork 

HR DEPARTMENTS ARE BEING 
URGED TO SAVE MONEY AND 
REDUCE WASTE BY MOVING ALL 
STAFF MANUALS ONLINE.
Transversal Corporation has worked 
out that ending the “expensive 
anachronism” of hard copy manuals 
could save UK fi rms £297 million in 
print costs and the equivalent of more 
than 100,000 trees*.

Transversal CEO Davin Yap claims 
that online manuals also reduce the 
number of calls to the HR department 
by making it easier for staff to fi nd 
relevant information. “In a digital age, 
large and complex manuals don’t 
match how people wish to receive 
information. Staff normally have 
specifi c questions and want to receive 
focused, accurate answers rather 
than looking through pages and pages 
of general information,” he said.

One company already enjoying the 
benefi ts of online manuals is Aviva. In 
2007, it implemented Transversal’s 
‘Ask HR’ self-service solution on its 
intranet to relieve pressure on the HR 
department, which each month was 
receiving 22,000 phone calls from 
the company’s 23,500 employees.

Ask HR lets employees submit 

queries in everyday English or browse 
frequently asked questions. Answers 
are retrieved instantly from the web-
based knowledge bank: if none are 
available, there is the option to email 
the query to the HR department.

More than two thirds (69%) of 
all HR enquiries are now handled 
through the system, enabling Aviva 
to redeploy 18 people who previously 
worked on the helpline.

Davin Yap advises HR departments 
to follow these fi ve rules when moving 
manuals onto the company intranet:
1. Make them searchable and 
interactive. Information can be kept 
up to date by saving and publishing 
employees’ responses;
2. Enable natural language searches 
rather than just keywords;
3. Keep online manuals up to date;
4. Make them available 24/7; and
5. Give employees the option to 
escalate the query via email or phone 
if no answer is available online.

* Transversal bases its calculations on the 

assumption that each of the UK’s 21.26 

million workers receives a 40-sheet manual 

that costs £14 to print and that one tree 

produces 8,333.3 sheets of paper. 

Move staff manuals online 
and save 100,000 trees

Ricoh has launched a card-based secure print and follow me print 
solution that as well as maintaining document confi dentiality can help 
eliminate wasteful printing practices and provide a complete record of all 
print jobs. In recent years such solutions have become key components 
of many managed print services as they add value to a contract whilst 
also making it more likely that the provider will meet eye-catching 
print reduction targets (Ricoh estimates that in uncontrolled print 
environments, 20-40% of printed documents are never retrieved from 

the output tray). The secure print capability can help overcome resistance 
to the loss of desktop printers in organisations moving print volume to 
departmental MFPs. However, such solutions may also be a cause of 
friction if employees feel they are being monitored too closely and should be 
implemented with sensitivity. The Flex Secure Print Suite is based on swipe 
cards that control access to print, scan, copy and fax functions on Ricoh 
MFPs and log all MFP activity by individual, department or client.
www.ricoh.co.uk

Ricoh secure print solution also helps lower print costs



Reduce your printing 
  costs with Samsung

To reduce your printing costs, take a look at Samsung. Our printing solutions 

make managing your documentation easy. So easy, in fact, that you’ll instantly 

start to see savings. Reducing your printing costs is effortless with Samsung.

Contact us now on 0845 270 9550 or visit www.samsung.com/ctrlp 

for further information and to fi nd a supplier in your area.  

© 2009 Samsung Electronics Co. Ltd.  Paper stack digitally simulated.

Printing solutions 

             as easy as
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FIERY IS DRAGGING OFFICE 
PRINTING INTO THE TWENTY-
FIRST CENTURY with new software 
that combines three dimensional 
previews of print jobs with the ability 
to create documents out of existing 
Microsoft Offi ce and PDF fi les.

Called Fiery Vue, the free 
application has been specially 
designed to enable Microsoft Offi ce 
users to take advantage of the 
sophisticated fi nishing capabilities 
of today’s MFPs and produce 
professional looking documents in-
house quickly and economically.

It can be launched as a separate 
application or activated from within 
Microsoft Offi ce 2003 or 2007, but 
will only work with Fiery-enabled 
MFPs from Canon, Konica Minolta, 
Ricoh, Toshiba and Xerox. 

Fiery Vue has three main features:
1. It enables users to create a single 
document from disparate elements, 
such as a PowerPoint presentation, 
the PDF of a price list and a covering 
letter created in Word;
2. It includes document/booklet 
templates, including ‘Green Books’ 
that can reduce an organisation’s 
paper consumption by 85%; and
3. It provides 3D Print Previews that 

show exactly what a document will 
look like when printed and bound, 
with the ability to turn pages to 
check layouts before printing.

Other companies are developing 
products with some of the same 
capabilities as Fiery Vue, including 
Xerox, with its 3D visualisation 
software (featured in PrintIT, October 
2008), and Canon with its iW360 
document creation software. In 
many respects these are more 
powerful solutions than Fiery 
Vue, but what the latter lacks in 
functionality it more than makes up 
in ease of use and simplicity.  

One of the most attractive 
features of Fiery Vue is the intuitive 
user interface, which gives a list of 
all formatting and fi nishing options 
down the right hand side, with a 
larger working area in the middle 
of the screen for displaying (and 
arranging) thumbnail views of 
documents and 3D print previews. 

This is a world away from the 
print drivers we have become used 
to and on its own justifi es EFI CEO 
Guy Gecht’s assertion that Fiery Vue 
is “the beginning of the end of the 
print driver”.

However, the benefi ts of the 

interface are not purely aesthetic. 
Because selecting different print 
options is so easy (even fun), 
EFI says users are more likely 
to print documents in-house 
instead of outsourcing and choose 
paper-saving options, bringing 
real fi nancial and environmental 
benefi ts. Further savings come from 
the 3D visualisation software, which 
eliminates the expense and waste 
of botched print jobs. 

Angi Hast, project manager at 
Company Nurse, a. provider of 
nurse triage services for worker 
compensation claims, 
estimates that Fiery Vue 
saves her two to three 
hours a day. “We create a 
lot of booklets, and before 
Fiery VUE, it was a trial-
and-error process involving 
printing a draft, making 
changes, and printing 
again. Now, we can quickly 
import documents from 
various fi les, format our 
booklets, use the preview feature to 
confi rm everything, and print once. 
This all adds up to huge savings in 
time and paper.”
www.efi .com/fi eryvue

The end is 
nigh for the 
print driver
EFI’s Fiery Vue takes the guesswork out of printing complex documents and simplifi es 
the creation of proposals made up of multiple Microsoft Offi ce and PDF fi les

ABOVE: Fiery Vue shows exactly what 

the fi nished booklet will look like, with 

the ability to turn pages and check 

every layout; The drop down menu 

gives users a choice of templates.

BELOW: Fiery Vue only works with 

Fiery-enabled MFPs like the new 

Xerox WorkCentre 7700 Series. With 

speeds up to 50 pages per minute 

(ppm) in colour and up to 75 ppm 

in black and white, the WorkCentre 

7700 with Fiery controller handles 

everything from general offi ce 

documents to high-volume colour 

print jobs, plus copying, 

scanning and faxing tasks.
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The opening of a new London 
showroom in Cavendish Square off 
Oxford Street capped a surprisingly 
successful 2009 for Sharp UK’s 
Information Systems Division. 
A year that started out “feeling 
like Armageddon”, as sales and 
marketing direrctor Marcus l’Anson 
described it, ended up as one of 
Sharp UK’s most successful. 

Not many would have put money 
on such an outcome at the beginning 
of the year: Sharp Electronics had just 
announced a loss of more than £800 
million – its fi rst since 1956; the UK 
economy was in crisis; and a 25-40% 
reduction in the value of Sterling 
against the euro and yen had forced 
everyone in the print industry to raise 
prices (by about 15%) for the fi rst time 
in 17 years. 

“But incredibly business was 
resilient,” explained l’Anson. “In 
January, February and March we made 
budget for the quarter. And at the 
dealer conference we were able to 
announce that for the year to March 
31, 2009 Sharp UK was the second 

best performing subsidiary for document 
business in the world and signifi cantly 
the best in Europe, with year on year 
growth of 6%.”

Building on this momentum, Sharp 
achieved target every month in 2009. 
When asked to account for this success, 
l’Anson isn’t able to pinpoint a single 
reason but reels off a series of factors 
that have helped Sharp prosper. 

“We have a very good product range 
and BERTL and BLI have continued 
to recognise our products with lots 
of awards. We have long-standing 
recognition for our security products: we 
launched the Digital Security Kit (DSK) 
nine years ago – four years ahead of 
our competitors. Throughout the range 
we have a common look and feel and 
that fi ts well with organisations that 
want ease of use. Cosmetically, we’ve 
tried to make products pleasant on the 
eye. And the print quality has improved 
dramatically, remaining consistent from 
the fi rst to the 50th copy. We satisfy 
almost all people’s colour requirements 
and we’ve continued to be competitive 
with our pricing,” he said.

In addition, Sharp was able to exploit 
uncertainty in the channel caused by 

Ricoh’s acquisition of IKON and merger 
with NRG, Xerox’s appointment of 
Danwood as a full dealer and Canon’s 
technology transfer with HP. “We have 
worked very hard on a programme 
to recruit new dealers and in the last 
18 months we have recruited six high 
quality dealers and at least a further six 
relatively new but exciting dealerships,” 
said l’Anson.

So what will 2010 bring? l’Anson 
expects it to be hard, but hopes that 
greater access to credit for small and 
medium-sized businesses (SMEs) will 
revive demand, just as the screw is 
tightened in the public sector.

“Last year a lot of people moved 
their focus from SMEs to schools and 
local government, because although 
the price might have been lower, the 
level of business was sustained and 
they paid their bills. The small business 
environment was under the cosh, but 
we saw no real slowdown in purchasing 
from the public sector. During 2010 
that will change, as whoever wins the 
election will be forced to make cuts in 
public spending. As credit becomes 
easier, we will see a shift back to the 
small business environment,” he said.

Value for money will remain a key 
requirement and l’Anson believes that 

this will increasingly be delivered as 
part of a managed print service (MPS).

“Organisations are very eager to 
reduce costs and printing is a big 
cost for most companies, not just in 
what it costs to make the print but in 
IT services and the hidden costs of 
ineffi ciency. We can go to organisations 
and deliver cost savings and increased 
effi ciency without alienating staff,” he 
explained.

Sharp itself has always done this, 
but it is now developing a distinct MPS 
offering and strengthening the project 
management skills of staff to enable 
its resellers to meet the demand for 
managed services.

Meanwhile, it continues to enhance 
its product range, with a focus on ease 
of use – highlights for 2010 include 
a universal print driver and a colourful 
new touchscreen interface for its MFPs 
– and improved energy effi ciency.

As uncertain as the economic 
outlook is, l’Anson is confi dent of 
continued demand for print. “There are 
a lot of reasons why 2010 won’t be 
the year of the paperless offi ce,” he 
said. “The reality is that print volume 
output is not declining.”

Based on last year’s performance, 
Sharp looks well placed to capture an 
even greater share of the pages printed 
in UK offi ces.

At the SHARP end
PrintIT talks to Sharp UK sales and marketing director Marcus l’Anson about Sharp’s success in 2009 and its plans for 2010 

Sharp’s new showroom in London’s West End 

is the place to see the company’s entire printer line-up,

 from desktop A4 printers to light production MFPs, 

plus its expanding range of print solutions.
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Xerox Print.IT Managed 
Print Services Survey

1.  How many office based staff does your organization have?
	1-50   	51-100 	101-250
	251-500 	501+

2. How many desktop printers do you have across your business?
__________________________________________________________________

3. How many multifunctional devices or copiers do you have?
__________________________________________________________________

4. What is the total annual print & copy volume across these output devices?
__________________________________________________________________

5. What % of this print & copy volume is colour?
________%   or 	Don’t know

6. What is the estimated cost of printing & copying in your organization?
£_______

7. Do you have a specific print strategy?
No______    Yes_______

8. Which department(s) is responsible for print & copying services in your 
business?
IT  Facilities       Office Manager      Other 
If Other please state who: ___________________________________________

9. Please rank the following in order of importance to you, with 1 as most 

and 6 as least important:
 Maximise cost down initiatives   Rationalising suppliers
 Improving document security   Improve employee productivity
 Reducing carbon footprint  	Process improvement

10. Who is your major supplier of multifunctional devices or printers?
__________________________________________________________________

11. Would you consider a managed print service?
No______    Yes_______

12. Which specific issues would a managed print service need to resolve in 
your business?
__________________________________________________________________
__________________________________________________________________
__________________________________________________________________

12 Steps to iPad Heaven…

Name:

Company:

Address:

Position: 

Tel:

Email:

If you do not wish to receive further mailings relating to this competition, please tick the box. 

WIN an ipad!

Xerox’s Managed Print Services offerings help clients better manage 
the volume of documents flowing through their organisation and reduce 
the costs associated with printing, supporting and updating them. 
With over 6,000 current managed print customer’s Xerox supports 
over 2.5 million multi vendor print assets. From smaller businesses to 
global enterprises fleet’s are optimized, the change is managed and 
savings are delivered. Xerox also helps clients meet environmental 
sustainability goals by reducing paper use, decreasing power use and 
eliminating landfill waste. Technology, such as Solid Ink featured below, 
can play a significant part in driving costs and consumable waste down.

The Xerox approach to MPS focuses on 5 core areas of concern to most customers:
1. Understanding the true costs of managing your printing environment and 
reduce your total document output costs by up to 30%.
2. Improve environmental sustainability by reducing your carbon footprint, 
energy consumption and solid waste.
3. Protect valuable information and support regulatory compliance initiatives by 
controlling access to documents and data.
4. Improve device availability and increase user satisfaction by resolving 
problems before they impact your business.
5. Accelerate business innovation through automated workflows and business 
printing solutions on a standard platform.

Never an organisation to sit on their laurels, Xerox has teamed up with 
Print.IT magazine to research what you, the customer, understands 
about your print fleet, managed print services and the services needed 
to offer an effective solution. Please help by completing the following 
survey, Xerox is offering a prize of the brand new Apple iPad for the first 
completed survey drawn out of the hat after the competition closing date. 
All participants will also be eligible to a free £30 (no exchange available) 
exhibition pass to the IPEX show held at the NEC 18th - 25th May courtesy 
of Xerox.  Once again thank you for taking the time to complete the 
following survey.

Please send the completed form to: Xerox/PrintIT Survey, Kingswood Media, 4 New Cottages, Green Farm 
Lane, Shorne, Kent DA12 3HQ. Closing date for entries, 20th June 2010 

Xerox Solid Ink - 90% less waste

Contact Xerox on 0870 837 4519
www.consultingxerox.com/index/engb.html
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April 1, 2010 marked the start of 
the UK’s fi rst mandatory carbon 
emissions trading scheme. 
Previously known as the Carbon 
Reduction Commitment, the CRC 
Energy Effi ciency Scheme gives 
organisations a fi nancial incentive to 
improve energy effi ciency and reduce 
carbon emissions. 

The energy consumed by printers 
and MFPs make up a negligible 
proportion of qualifying organisations’ 
total CO2 emissions. Even so, the 
system’s mix of fi nancial rewards and 
penalties should encourage businesses 
to make savings wherever possible. 

Thus, CRC is yet another reason to 
implement a Managed Print Service 
(MPS) that through a process of device 
consolidation, equipment upgrades 
and user controls can deliver big energy 
reductions alongside cost savings.

In a QuoCirca survey of businesses 
in the UK, US, France and Germany, 
85% of respondents cited cost savings 
as the Number One benefi t of an MPS, 
ahead of factors such as predictable 
costs and fewer IT helpdesk calls 
(source: The Evolving MPS Landscape, 

Managed print service providers are highlighting the savings 
customers can make in energy consumption

QuoCirca 2009). Environmental 
considerations lagged behind, but were 
still signifi cant, scoring an average of 
3.37 on a scale of 0 (unimportant) to 5 
(very important). 

It is now common for suppliers to 
advertise customers’ energy reductions 
alongside cost savings. These can be 
substantial. QinetiQ enjoyed a 44% 
cut in energy use after implementing 
an MPS from Xerox; and chemical 
company Rhodia has reduced the 
power consumption of its printers by 
68% under its Lexmark MPS.

With savings on this scale, it is 
inevitable that more large and medium-
sized businesses will implement 
managed print services, whether or 
not they fall under the CRC scheme. 
QuoCirca estimates that MPS adoption 
in larger organisations is about 20%, 
but this fi gure is rising quickly. Photizo 
Group predicts that by 2013 50% of all 
print devices will be provided under a 
managed service.   

MPS providers have been quick to 
address customers’ energy concerns. 
David Smith, chief executive offi cer 
(CEO) of HP partner The Landscape 

Group, argues that energy effi ciency 
is fundamental to the appeal of its 
offering. “The approach we take is to 
look at the entire fl eet on the network 
and do a complete analysis of (i) CO2 
consumption, product by product; and 
(ii) electricity consumption. Then we 
do a running cost analysis. Before we 
do more detailed work, we look for 
ineffi cient devices that are producing 
lots of CO2, cost a lot to run and 
are burning electricity. We then do a 
like-for-like replacement to show the 
magnitude of the savings that can be 
made in each area. This gets people’s 
attention,” he said.

According to Smith, this approach 
works because measures to save 

power         play

energy and control printing also 
produce cost savings. “A lot of decisions 
are driven by the need for cost control 
and the need to make CO2 reductions. 
But in the end it always comes down to 
saving money,” he said.

Car manufacturer Fiat is another 
company with a cost-saving MPS 
that dovetails with its CSR aims. 
Following Fiat Auto UK’s successful 
implementation of an MPS by SCC in 
partnership with Xerox, Fiat Group has 
awarded Xerox a contract to manage 
its print operations globally. As well 
as reducing operational costs by an 
estimated 30%, the MPS will help 
Fiat with its sustainability agenda, 
including a 50% reduction in print-
related energy consumption. Fiat will 
be able to monitor its progress using 
Xerox’s sustainability calculator, which 
measures cuts in energy consumption, 
solid waste and CO2 emissions.

Using the Greenhouse Gas 
Equivalencies Calculator from the US 
Environmental Protection Agency (EPA), 
Photizo Group has calculated that the 
world’s 100,000 million-plus print 
devices use more than 7.8 billion kWh 
of electricity each year and produce 
5 million tons of CO2 emissions – the 
same amount as 860,000 cars.

Initiatives to shrink the global 
printer fl eet’s carbon footprint may be 
secondary to cost savings as a reason 
for implementing an MPS, but they are 
sure to gain prominence as schemes 
like the CRC add impetus to corporate 
energy effi ciency campaigns. 

Xerox is helping the Fiat Group to reduce energy consumption by 50%

N
OR
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LAST DECEMBER MARKED THE 21ST 
ANNIVERSARY OF OKI PRINTING 
SYSTEMS’ ML320 SERIAL IMPACT 
DOT MATRIX (SIDM) PRINTER. First 
manufactured at the company’s 
Cumbernauld factory in Scotland, 
a version of the printer is still in 
production today (though it is now 
made in the Far East).

Longevity is one of the key selling 
points of dot matrix devices and to this 
day they remain a reliable option for 
warehouses with high levels of dust 
and exhaust fumes that might clog up 
the nozzles of inkjet printers or dirty 
the lenses of laser devices. 

The fact that Oki is selling more 
or less the same model today 
highlights one of the strengths of dot 
matrix technology but also one of its 
weaknesses: its narrow focus and 
limited functionality. 

Dot matrix printers tend to be 
installed to perform a specifi c function. 
This is a disadvantage at a time when 
businesses are seeking to rationalise 
their printer fl eets often through the 
introduction of multifunctional devices 
that are compatible with existing and 
legacy IT systems.

Even where dot matrix printers 
remain the most economical and 
reliable option (e.g. for the printing of 
multipart forms), they may be phased 
out as part of a policy to provide a 
homogeneous printer estate based 
on laser/LED devices that can also be 
used to produce multi-part stationery. 

Tony Lomax, Lexmark product 
marketing manager, points out that 
the versatility of today’s MFPs, which 
makes it possible to accommodate 
printing needs on existing devices; a 
decline in print costs; and the growth 
of managed print services under which 
a third party takes on responsibility for 
the management of an organisation’s 
printer estate could all impact demand 
for dot matrix printers.

This may not happen immediately, 
but an MFP at least gives customers 
the option of phasing out dot matrix 
printers at a later date. “Think of the 
iPhone and the iStore platform which 
lets you add applications over a period 
of time,” he said. “You might not 
consider replacing dot matrix at the 

time of purchase – but an MFP gives 
you the possibility of replacing one at 
a later date.”

At the same time, advances in 
logistics and distribution technology, 
such as RFID tags and handheld 
PDAs for electronic signatures, further 
undermine the business case for dot 
matrix printers, so that what sales 
there are tend to be replacement 
devices rather than new applications.

Recent sales fi gures would appear 
to support this prognosis. Alan 
McLeish, senior product marketing 
manager at Oki, which, with a market 
share of just under 40%, is vying 
for market leadership with Epson, 
estimates that the market declined 
by about 30% in the last calendar 
year, but points out that the real rate 
of decline is closer to 10% when you 
take into account economic factors.

“We have a lot of customers who 
have a long history of replacing fl eets 
every four to fi ve years, but because 
the printers are reasonably reliable 
they have put off replacing the current 
fl eet for the moment,” he said.

“Technology will ultimately force 

a change but there are lots of 
applications where SIDM is the only 
suitable technology, for example, 
multi-part stationery where you want 
3, 4, or 5 copies of a particular form. 
SIDM is the most cost-effective way of 
doing that. It is also the most rugged 
for environments like engineering, 
distribution, warehousing and builders 
merchants. It’s still the technology of 
choice for these customers.”

McLeish concedes that you can do 
multi-part stationery on a laser printer 
but points out that it takes longer, 
uses a great deal of toner and requires 
extra functionality, such as a built-in 
hard disk, and so may not be as cost-
effective as a dot matrix printer that 
uses pre-printed forms.

“Multi-part stationery is not vastly 
expensive; there’s no warm-up time 
on dot matrix printers; when you print, 
you print four sheets at the same 
time; ribbon costs are relatively cheap; 
and because the products have been 
in the market for such a long time, you 
only have to stock one consumable,” 
he said.

He added; “Some customers have 

replaced SIDM with page printers but 
not many. And we have found in some 
instances that they have moved back 
to matrix because they are so robust.”

Peter Dresser, Oki product 
marketing manager, draws attention to 
dot matrix printers’ energy effi ciency, 
which has benefi ts for delivery 
companies, as well as organisations 
that monitor their carbon footprint.

“SIDM is still the most energy 
effi cient option because, unlike laser, it 
does not have a fuser unit. SIDM sits 
there and, when printing, it is either 
turning the motors or fi ring the pins so 
there is very little energy consumed. 
That makes it ideal for putting in trucks 
and cars for printing on the move. 
We have a product called the ML280 
which is a DC version for delivery 
companies to put in trucks,” he said.

Clearly dot matrix printers still have 
a niche, but the potential market is 
getting smaller as laser devices make 
gradual inroads into their space. As 
Tony Lomax points out, this is a wholly 
one-way process: “There are no net 
new placements. Nobody replaces 
what they have with a dot matrix.”

losing
IMPACT?
Dot matrix printers still have a place, but the market is shrinking all 
the time. James Goulding reports
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BROTHER IS 
CALLING ON 
SMALL AND 
MEDIUM-
SIZED 
BUSINESSES 
(SMEs) to 
think big 
after a poll 

of business and IT journalists 
highlighted a need for SMEs to 
think more strategically when 
making IT purchases.

As part of its new ‘Stop. Think. 
Brother’ campaign, the printer 

Stop. 
Think. 
Plan. 

company questioned 29 of the 
UK’s leading tech journalists and 
bloggers about the challenges 
faced by smaller businesses 
and how these impacted IT 
purchasing decisions.

Their responses (see panel) 
underline how everyday problems 
such as poor cash fl ow and a 
lack of in-house IT expertise 
cause many SMEs to purchase 
IT in an ad hoc manner to the 
detriment of productivity and 
profi tability.

Brother sales and marketing 
director Phil Jones said: “The 

results show that IT 
procurement in SMEs 

often isn’t made 
with any strategic 
consideration, 
so businesses 
are missing the 
opportunity to be 
more productive 
and achieve 
greater savings 
over the long-
term, for example 
by analysing 
the energy 
consumption of a 
server or the total 
cost of ownership 
of a printer.”

He points out that purchasing 
in SMEs tends to occur when 
something breaks; when a 
business moves premises; or 
when it grows and takes on more 
people, necessitating further 
software licences or a new 
telephone system, say.

Jones warns that the lack 
of forward planning in SMEs is 
potentially disastrous in relation 
to data security and system 
back-ups and unnecessarily 
expensive and wasteful when it 
comes to printers.

“Purchases in SMEs are 
event-driven, rather than being 
strategically thought out. When 
something goes wrong and there 
is no Plan B, the business goes 
into distressed purchase mode, 
decide they need something 
instantly and end up buying what 
looks like a cheap deal. This is 
the mistake people often make 
with printers: they see a heavily 
discounted printer, buy it and 
then complain because it’s really 
expensive to run,” he said.

Alternatively, SMEs simply 
buy a like-for-like replacement 
without considering other brands 
or the potential for productivity 
improvements inherent in the 
latest generation of devices.

“There are more choices now,” 
explained Jones. “You can use 
scan to email or scan to PDF 
to improve business processes, 
for example. If SMEs thought in 
those terms, they would change 
the way they thought about print. 
Printers would be more of a 
solutions purchase, not simply a 
transactional purchase.”

Another unwelcome outcome 
of ‘distressed mode purchasing’ 
is a fragmented IT infrastructure 
with a large number of suppliers. 
This is expensive and makes it 
harder for businesses to develop 
and implement a coherent, 
integrated IT strategy – identifi ed 
as one of the key failings by 
journalists polled by Brother.

“There are some technology-
savvy SMEs that have put in a 
VoIP phone system, run their 
business in the cloud and have 
very virtual organisations, but in 
many SMEs the IT infrastructure 
is cobbled together: they buy a 
phone system from one company, 
an IT system from another and 
printers from a third. If you have 
multiple suppliers for multiple 
pieces of technology, you may 
not benefi t from economies of 
scale in maintenance contracts 
or software licenses, and you 

SMEs must think and act more like big businesses when it comes to IT procurement
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will not have one number to call 
for support and advice, which is 
desirable if not always possible.”

This is an important 
consideration for the many SMEs 
that don’t have in-house IT 
expertise, as the major challenge 
facing small businesses 
(even greater than budgetary 
constraints – see panel) is a lack 
of knowledge about the latest 
technology and how it can benefi t 
their business. 

Larger businesses have 
whole departments to develop 
and implement IT procurement 
strategies, but most SMEs are so 
focused on day-to-day business 
management that they don’t 
have the time to attain a high 
degree of technical knowledge (a 
key recommendation of experts 
polled by Brother). 

For them, developing a close 
relationship with a trusted 
supplier is critical, as it will help 
them formulate an IT strategy 
(including disaster recovery) and 
provide a framework for future IT 
investment.

As a fi rst step, Jones advises 
managers of SMEs to take stock 
of their existing IT assets and 
plan a replacement strategy. 
“Take an afternoon to write down 
a list of all the equipment that 
helps your business tick, note 
where it is located and what the 
replacement cycle is – and then 
review it regularly to make sure 

that the list is always up-to-
date,” he said.

Other measures recommended 
by polled journalists are to 
set and stay within budget; 
conduct in depth research 
when choosing products and 
suppliers; if necessary, invest 
in advice from third parties; pay 
greater attention to security 
aspects; consider lifecycle costs; 
avoid long-term contracts; 
and minimise the number of 
providers (see table for Brother’s 
suggested action plan).

Historically, few SMEs have 
paid enough attention to IT 
purchasing. In good times 
and bad, it has been seen as 
a distraction from the main 
business of making money. 
However, at a time of rapid 
technological change when IT has 
such a great impact on business 
success, no SME can afford to 
muddle through and continue to 
acquire IT on an ad hoc basis.

“This research is a real 
wake-up call,” said Jones. “Our 
message is simple: SMEs must 
think more strategically about 
IT procurement. If you are going 
to learn one thing from big 
business, it is this.”
To download a copy of ‘Stop. 

Think. Procurement. SME 

research and advice for buying 

technology’, please visit www.
brother.co.uk/stop-think-
procurement

IT Procurement in SMEs
Brother asked 29 journalists and bloggers for their 
insights into IT procurement in SMEs. These are what 
they see as the main challenges facing SMEs and 
what must be done to resolve them. Figures show 
the percentage of journalists who cited the challenge/
solution.

IT Challenges 
Lack of IT knowledge 93%
Cost/budget constraints 68% 
Data security 24%

Printer Problem Areas
Total cost of ownership 45%
Reliability 21%
Environmental/green issues 10%

How to Overcome the Challenges
SMEs to improve IT knowledge and 
communication  48%
Vendors/suppliers to provide 
cheaper products 31%
Vendors/suppliers to provide 
more reliable products and support 21%
SMEs to look for affordable solutions 
within budget 17%
SMEs to improve planning 7%
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Advice Why How
Stop.  Think. Too many SMEs rush into hasty purchasing 

decisions.
Do your research.  Talk to suppliers in depth 
about the technology they offer and its long term 
running costs and use this information to build a 
purchasing strategy timeline.

Turn to an expert for support, e.g. a certifi ed 
vendor partner.

They are more up to date with the latest offer-
ings and technology.

Look for certifi ed vendor partner status on 
manufacturer websites

Set a budget over three years. (Don’t forget 
running costs, such as the cost of consumables, 
maintenance, energy, paper and training etc.)

SMEs often buy IT, item by item. At the same 
time they forget lifecycle costs.  This is incredibly 
ineffi cient.

Set a budget and look at the total cost of owner-
ship.  Ask your supplier to provide evidence from 
the manufacturer data or third party research.

Set objectives for the company as a whole. Without an objective how do you know what you 
want and need?

Discuss what you want your IT to achieve.  Make 
your objectives specifi c and measurable.

Identify present and future use along with ageing 
assets. 

Why have equipment that you don’t need? Survey your staff to ensure you purchase tech-
nology that they can work with to improve their 
effi ciency.

Plan a lifecycle for your products, e.g. decide 
when your IT products will be replaced.

By planning to replace equipment you can do so 
at a time that suits and in a controlled way.

Consult your vendor and ask for management 
data on replacement and lifecycles.

Set a review date to revisit this entire process. Technology is ever changing.  By planning to replace 
your equipment you are less likely to reach crisis 
point when equipment eventually breaks down.

Put a date in the diary for you and your suppli-
ers.  Make them aware that you think long term 
and they will help you plan.

IT Procurement Action Plan for SMEs
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How to fi nd the
Desktop MFPs 

A PRINTER OR MFP IS THE 
THIRD MOST IMPORTANT 
PIECE OF EQUIPMENT IN 
A SMALL OFFICE AFTER A 
TELEPHONE AND COMPUTER. 
When selecting a model, 
buyers tend to focus on the 
obvious, such as price and 
speed, and neglect minor 
considerations, such as the 
position of the power switch. 
Yet these forgotten details 
can determine whether you 
love or hate a product that 
you will be using almost every 

perfect companion

What are some 
of the ergonomic 
features that you 
should consider when 
choosing an MFP that 
will sit on your desk in 
the offi ce or at home?

As your business evolves so does the award 
winning range of Sagemcom document solutions

C O P Y     P R I N T     S C A N     F A X     B I O M E T R I C  S E C U R I T Y     
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day for the next three years. 
What, then, are some of the 
additional factors you should 
consider when choosing a 
printer/MFP?

1. SPACE
The size of a printer/MFP is the 
primary consideration for small 
businesses and home offi ces where 
space on or around a desk is in 
short supply. The most space-
effi cient option for people who 
need access to multiple devices 
is a multifunction printer (MFP) 
offering print, copy, scan and fax 
functionality.

Generally, the footprint of a 
printer/MFP is dictated by the size of 
the paper it takes and, with fl atbed 
MFPs, by the size of the scanning 
unit. Manufacturers occasionally 
produce concept pieces that 

should not limit their assessments 
to the printer footprint. “Desktop 
space is one thing, but you also 
have the extended space around 
the device, which is required when 
you have to open a compartment 
to change toner or paper. All our 
products are front-loading and front-
operational to minimise the need for 
space around the sides and back,” 
he said.

The vertical plane is a less 
important consideration unless you 
hope to use your printer/MFP from 
a seated position. Even so, you may 

not want to share 
your desk with too bulky 
an object, like a colour laser printer, 
for example.

The way colour laser print 
engines are designed makes them 
considerably bulkier than LED 
alternatives from the likes of Oki and 
Brother. The latter recently launched 
its fi rst range of colour LED printers/
MFPs, including the MFC-9120CN 
(see photo overleaf), to enable it 
to meet demand for faster, more 

overcome these restrictions, but it 
is still the case that any plain paper 
device will need an area larger than 
a sheet of A4 in which to sit.

With this in mind, always check 
where the paper comes out. Inkjet 
printers can appear compact until 
you unfold the paper output tray: in 
some cases this doubles the amount 
of desk space needed.

Modern laser printers and MFPs 
tend to have output trays within 
the footprint of the device either 
on top of the unit (in the case of 
printers) or beneath the scanner 
module (with MFPs). Even if they 
end up occupying the same surface 
area, the laser design is neater and 
may be preferable if you have a 
messy desk, as there is less risk of 
extraneous material obstructing the 
paper path.

Robert Brown, Ricoh product 
manager for printers and low-end 
MFPs, points out that customers 

C O L O U R     A W A R D  W I N N I N G  R A N G E     E N V I R O M E N T A L LY  F R I E N D LY
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compact colour devices.
Another option is to move a 

printer/MFP to a corner of the room 
where it won't take up any desk 
space and print to it wirelessly. 
You will have to get up to retrieve 
your documents, but considering 
the advertised health benefi ts of 
changing posture throughout the day 
this may be a good thing.

Wireless devices like 
Samsung’s best selling 
CLX 3175FW (see 
photo to right) have 
proved popular in the 
home market but, 
according to Epson 
market development 
group manager Stuart 
Davis, they may 
not be necessary in 
businesses.

“In the home space, 
WiFi is huge. Wireless 
networks are getting 
more common in a 
business environment, 
but generally you use 
a laptop to connect to 
the network and the 
printer is still a hard-wired 
component of the network. 
From a print point of view, wireless is 
mainly used in a B2C environment,” 
he said. 

Wherever you decide to place 
your printer, make sure that there 
is enough space for ventilation. Phil 
Jones, sales director of Brother UK, 
says this is something that many 
users forget to take into account.

“In home offi ces, space is at such 
a premium that the exhaust on a 
laser printer might be buttressed up 
against something causing heat to 
build up. If you are buying a laser 
printer which gives a burst of energy, 
you need an outlet for that heat, 
so where you place the product 
isimportant,” he said.

2. HEAT & NOISE
Business owners and fi nance 
directors are likely to be drawn 

to printers’ energy consumption 
fi gures for fi nancial or CSR reasons, 
but for people who sit next to the 
devices throughout the working day, 
a greater consideration is likely to 
be the heat they generate and the 
impact this has on noise levels.

In operation, laser printers need a 

burst of energy to reach the required 
temperature to melt and fuse toner 
to the page. This generates a fair 
amount of heat – enough to warm a 
small room in winter. On small 
desktop machines that are used 
infrequently this is unlikely to cause 
discomfort. A greater irritation is 
the noise a printer and its fan make 
when warming up or cooling down.

Manufacturers have addressed 
these problems in a number of ways, 
including the option of Quiet Print 
modes, fanless designs, Instant On 
fusing and Power Save buttons on 
the control panel.

“Our desktop laser MFPs, the 
X4661/2/2/4, have Instant On fusing 
technology, which means you are 
not heating or cooling a fuser unit, 
which is where fan noise and much 
of the air temperature comes from,” 
explained Tony Lomax, Lexmark 

Desktop MFPs 

product marketing manager.
Users themselves can make 

a difference by adjusting power 
management settings so that laser 
printers/MFPs go into sleep mode, 
which uses a negligible amount of 
power, rather than stand-by mode, 
which consumes just enough 

to keep the fusers at the right 
temperature.

To simplify this, some 
manufacturers, including Oki and 
Samsung, have added power 
saving buttons to the control panel 
of some of their products

Oki product marketing manager 
Peter Dresser said: “Our MFPs all 
have Power Save mode, which 
knocks out all unneeded circuits 
so noise levels dip as well as 
power consumption. The MC560 
also has a Power Save button 
on the front. You can set Power 
Save mode in the driver so that it 
comes on after 10 minutes, say, 
or you can press the button and 
put the machine into Power Save 
instantly.”

Heat and noise levels impact 
the broader question of whether 
you should buy an inkjet or 

laser printer/MFP. For desktop 
use, inkjets have some major 
advantages: they consume 90% 
less power than a laser, don’t 
need a fan and can start printing 
immediately. For small print jobs, 
the period in which an inkjet 
printer generates noise is shorter 
than on a laser with a faster 
print speed when you take into 

account printer warm-up 
and cool down periods. 

Throw in greater 
media fl exibility 
and inkjet devices 
are a compelling 
proposition 
(especially for home 
offi ces). 

Caveats about 
running costs 
are increasingly 
unnecessary (for 
B&W prints at least) 
as manufacturers 
launch business-
oriented devices like 

Lexmark’s Platinum Pro 
905 inkjet all-in-one 
(see photo to left), 
which has a cost per 
B&W page of 1p. This 

is signifi cantly lower 
than most low-end laser devices. 

3. DESIGN
Design is highly subjective, which 
explains why manufacturers are so 
conservative in their choices. But 
it is an important consideration 
especially in home offi ces.

Two years ago Samsung broke 
new ground with its slim, piano black 
SCX-4500 MFP (see photo below). 
This colour and fi nish, if not the 
shape and control panel, have since 
become a popular choice for SOHO 
devices, including models from 
Lexmark, HP, Canon and Epson.

Ricoh’s Robert Brown argues 
that even business-centric devices 
now have more design fl air. “I do 
think there is increasing demand for 
stylish products that blend in well 

How to fi nd the
perfect companion



Panasonic Systems Network 
Europe (PSNE) is launching a 
new range of desktop A4 MFPs 
in February and March. The KX-
MB2000 range offers Panasonic’s 
trademark reliability and quality for 
all levels of document digitisation 
at a price that is accessible to 
everyone. During the design 
process of the new MFPs in this 
range, Panasonic engineers looked 
at what their markets needed 
and produced machines that 
excelled in these areas. Nick Taylor, 
Department Manager of PSNE’s UK 
Document Solutions division said 
about the new MFP range; “We 
strongly believe that with these 
printers, industry benchmarks 
in reliability and total cost of 

ownership aren’t just met, they are 
surpassed.” 

The KX-MB2000 range will 
feature four new MFPs that 
encompass all the features that 
Panasonic knows are important 
to their customers. Such as high 
speed laser printing technology 
which enables the production of 
an impressive, 24 mono pages per 
minute, as well as colour scanning 
that can be sent to FTP, SMB or 
folder for instant distribution . Nick 
Taylor says “we listened carefully 
to our customers and developed 
a range of models that suit their 
needs by adding the functions they 
need and excluding less useful 
features’’. 

The KX-MB2000 range defi nitely 

offers value for money with a 
low individual unit cost and a 
competitive running cost; the 
machines have individual toner and 
drum cartridges maximising drum 
life and reducing wastage and cost. 
“We expect these MFPs will be 
used by small offi ces who want an 
MFP with all the capabilities of a 
larger machine such as networking, 
rapid printing speeds and more 
attractive pricing” said Taylor who 
went on; “Understandably our 
customers demand a competitive 
running cost, so we address this 
by fi ne tuning our MFPs’ design 
and specifi cation, plus by taking 
a proactive approach towards 
Eco Ideas and reducing waste 
output we can help customers to 

Global Leader in Quality Business Electronics, 
Panasonic, Launch New Range of

Multi Function 
Printers

minimise the 
environmental 
impact with 
these new 
models.”

Certainly, 
with the fi rst 
two offerings 
from Panasonic 
coming in 
February in the 
form of the 
KX-MB2000 
and the KX-
MB2010, 
customers can 
look forward to 
value for money, 
innovation and 

quality. These MFPs are designed 
for cutting edge businesses, by 
offering a streamlined design with 
a networkable printer, copier and 
colour scanner. The KX-MB2010 
also features a 20 sheet multi-
purpose automatic document 
feeder. March brings with it the 
top of the range KX-MB2025 
and KX-MB2030 models gracing 
effi cient offi ces with additional Fax 
functionality.

The networkable KX-MB2030, 
using Ethernet connection, can be 
hardwired straight into a network 
or to an existing wireless router 
and accessed remotely. Therefore, 
reducing the unit cost by eliminating 
built wireless or USB ports intended 
for less reliable wireless dongles. 

With careful thought about the 
needs of the market taking an 
important role in product design, 
Panasonic anticipate the new MFPs 
will fl y off the shelves just as quickly 
as their ability to produce fi rst class 
prints at high speed with minimised 
total cost of ownership.

Along with the KX-MC6020, 
KX-MC6260 and DP-MB300, the 
KX-MB2000 range adds to the 
A4 products to offer a portfolio of 
machines to suit all needs.

Not available on the KX-MB2025E-W

Advertorial

www.panasonic.co.uk
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Print.IT Duplo Survey

Duplo International has provided innovative solutions to the print finishing 
industry for many years and today offers a comprehensive portfolio of finishing 
equipment across the UK. The company vision statement declares that this is 
about ‘enabling our customers to turn paper into great communication’. This 
drives development of a complete range of products for finishing print in the 
most effective, profitable and quality-focused way possible.

Duplo have products to suit all types of printer. Whether litho or digital, 
short or long run, inplant or commercial print, Duplo have a complete range 
of profitable solutions which can help you add value to your business. Their 
comprehensive portfolio of finishing equipment includes the Duplo range 
of duplicators, collators, bookletmakers, binding machines, digital finishing 

equipment and now also UV coating. The company is also UK sole-
distributors for the German made IDEAL range of guillotines and 

shredders, plus Swiss-made Multigraf folding equipment.
Duplo’s track record is second to none, with thousands of 

printers across the UK everyday realising the potential 
of their print with Duplo equipment, however 

this is only part of the offering, 
they place as much emphasis on 
our manufacturing excellence as 

they do their after-sales customer 
support and service back-up; as an 
‘Investor In People’ and ‘Top 500’ 
company Duplo train the best people 

to be even better.

Duplo UK is the local sales business of Duplo 
International. Based in the same head 
office in Esher, Duplo UK provides the Duplo 
finishing and printing range to all types of 
print organisations, government agencies 
and corporate businesses across the UK.

1.  Thinking about your organisation 
in terms of its print, which of these 
best describes you:
	We use a commercial printer for  
 our print work
	We do all of our printing in-house
	We are a print equipment   
 reseller/dealer 
	We are a professional printer/  
 publisher
	We are a Facilities Management  
 company

2.  Does your company have a 
dedicated room/department for…
	Printing/Reprographics
	Print finishing/document binding
	Mail Sorting

3.  If the answer is yes, then 
please state the name of 
the departmental manager?  
_______________________________

4.  Thinking about your company 
documentation, where do you print 
the following (in-house / outsource):
    INHOUSE    OUTSOURCE

Business Cards   	 

Letterhead/Comp Slips   	 

Reply Envelopes   	 

Brochures/Booklets   	 	

Calendars    	 

Leaflets/Flyers   	 

Direct Mail pieces   	 

Posters       	 

5.  APPROX How many floorstanding 
printing devices (printers/
photocopiers/duplicators etc) does 
your company have?__________

6.  Do you HAVE / WOULD LIKE 
any of the following document 
presentation/binding/finishing 
equipment:
Paper guillotine/trimmer
	HAVE  	WOULD LIKE

Wire/comb/strip/glue binder
	HAVE  	WOULD LIKE

Folding machine
	HAVE  	WOULD LIKE

Mailing inserter
	HAVE  	WOULD LIKE

Electric stapler/ Hole Punch
	HAVE  	WOULD LIKE

Laminator
	HAVE  	WOULD LIKE

Booklet making device
	HAVE  	WOULD LIKE

other - please state what
_______________________________

Name:

Company:

Company Size: 	 1-10 	11-20 	21-50 	51-100 

 	 101-250 	251-500 	501-1000 	1001+

Address:

Position:

Tel:

Email:

If you do not wish to receive further mailings relating to this competition, please tick the box. 

Please send the completed form to: Duplo/PrintIT Survey, Kingswood 
Media, 4 New Cottages, Green Farm Lane, Shorne, Kent DA12 3HQ. 
All completed entries received by June 15th, 2010 will be entered into a draw for an 

ipod.

winan ipod!
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with the types of upmarket furniture 
that we fi nd in the modern offi ce. 
The Ricoh SP3410SS mono laser 
printer has a very sleek design that 
makes the opposition look clunky 
and boring. And on the Gelsprinter 
GX305FS we have gone away from 
grey to a white colour that has a 
more IT and techy image,” he said.

A more important consideration 
than colour is the devices’ ease 
of use, even if, as Brother’s Phil 
Jones points out, this is an area 
buyers tend to neglect. “It is very 
rare for ergonomics to make the 
consideration list when people think 
of buying a printer. You fi nd people 
look at how much a printer is, how 
much the consumables cost and 
how quickly it prints. In a home 
environment, people will buy with 
their eyes. They will ask: Does it look 
good?; Can I afford it?; Is it a trusted 
brand?; What warranty does it 
have?; and Can I get it from my local 
supplier?,” he said.

Yet, according to Jon Penney, 
Canon product manager for print, 
this is an area that customers 
should consider, as the position of 
the power switch, the location of the 
control panel and how easy it is to 
change cartridges will all affect one’s 
enjoyment of the device. 

“Generally, buyers think all makes 
of machine are pretty much the 

same, but there can be quite a big 
difference in real performance based 
on how easy a machine is to use. 
Canon gives a lot of thought to how 
we design things. All our products 
are front access to simplify refi lling 
with paper or changing a cartridge; 
we have the power switch on the 
front (or in some instances on the 
side); a minimal design that’s not 
too confusing; and, unlike some 
manufacturers, our hinges open 
wide for good access.”

A recent innovation claimed to aid 
ease of use are colour touch-screen 
displays. These tend to be found on 
inkjet devices for consumers whose 
expectations have been infl uenced 
by the iPhone and on high end 
machines with complex document 
routing and editing needs, but are 
largely absent from the middle 
ground.

Not everyone believes they are 
necessary on low-end devices. “They 
add to the cost, but do they add 
a benefi t?,” wonders Jon Pennery. 
“In higher end devices like the new 
Canon ImageRUNNER Advance 
series, there can still be a lot to do 
at the panel e.g. selecting fi nishing 
options. But our desktop products 
are mostly host-based which lets you 
have all the decision-making in the 
application.”

Lexmark and HP are addressing 
this criticism by developing a 
range of applications for their 
web-enabled touchscreen 
devices, such as displaying 
RSS feeds or retrieving 
photos from an on-line 

repository. 
In effect, 
all these do 
is remove 
the need 
for users to 
turn on their 
PC, but there 
are occasions, as 
any home worker 
knows, when 
that option is very 
welcome.

4. EMISSIONS
Another consideration for those in 
close proximity to laser printers/MFPs 
is the impact that they might have 
on air quality.

Emissions from laser printers have 
been a source of controversy for a 
number of years. The problem used 
to be ozone emissions caused by 
corona wires but since these have 
been phased out printers are largely 
ozone-free. 

Two years ago, Queensland 
University of Technology (QUT) 
identifi ed a new hazard – toner 
emissions. Its study of leading 
laser printers found that about 
one quarter of the models tested 
released potentially dangerous levels 
of ultrafi ne toner particles. As these 
can be inhaled deep into the user’s 
lungs, QUT warned that the printers 
were potentially as great a threat to 
health as passive smoking.

Naturally, printer manufacturers 
deny there is any danger from their 

products and point out 
that they comply with all relevant 
standards. QUT itself admits that 
further research is needed.

In the meantime, workers can 
minimise the risk of inhaling particles 
by locating printers in a separate 
area of the offi ce, maintaining 
products properly and keeping the 
offi ce environment well ventilated. 

Another option is to fi t fi lters 
to printers. These accessories 
are available from a number of 
companies, including Austrian fi rm 
Dexwet, whose products are sold by 
Katun, and Freudenberg Filtration 
Technologies, which manufactures 
micronAir fi ne dust fi lters, now also 
marketed by stationery brand tesa.

Sagem has gone one stage 
further on its SOHO MFP range. Zen 
Cube ‘well-being diffusers’ fi t over 
the MFP ventilation panels and emit 
a choice of fi ve purifying, relaxing 
or energising scents each time the 
printer is used (see photo to left).

Sagem general manager Jeff Root 
sees the Zen Cube as an interesting 
selling point and a point of 
differentiation in a market in which it 
has become increasingly diffi cult for 
consumers to tell products apart.

“Users tend to look at the cost-
saving aspects of a device, for 
example does it have energy save 
mode? Is it economical to use? Is 
it quiet? Does it have low energy 
consumption? On top of that, we 
have the option of the Zen Cube. In 
some boxes, these are supplied free 
as a taster.”

How to fi nd the
perfect companion
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Preview: IPEX 2010
As a result, sales of digital 

machines exceeded those of other 
presses in 2009. Revenue from offset 
lithographic output declined by 18.1% 
in Western Europe, while income from 
digital (toner and inkjet combined) 
output increased by a total of 27.2%. 

Romano’s survey of 840 printers 
(65.5% in Western Europe) found that 
more than half of companies with a 
digital printing capability improved their 
revenue and profi t in 2009. 

Printers who had invested in wide 
format inkjet printers did particularly 
well thanks to growing demand for 
signage and display products and a 
new market for printing onto fabric and 
canvas. Almost nine out of 10 printers 
with a wide format inkjet printing 
capability (86%) said that it had 
helped them to survive the downturn.

The switch to digital is refl ected 
in several milestones achieved by 
Canon Europe in 2009. These include 
the 1,000th European customer of 
its imagePRESS colour production 
engines; monthly output from such 
devices of more than 100 million 
pages; sales of more than 1,000 
imagePRESS C1+ models in 2009; 
and the installation of 250 entry-level 

imageRUNNER ADVANCE C9060 and 
C9070 PRO devices within six weeks 
of their launch last Autumn.

HP, too, has enjoyed record 
demand for its digital products, notably 
HP Indigo presses (see photo) that are 
used to produce marketing collateral, 
personalised direct mail, colour books 
and publications with the look and feel 
of analogue offset print. 

Despite the challenging times, HP 
Indigo customers collectively printed 
more than 10 billion four-colour A4 
pages in 2009, a 13% year-on-year 
increase and the seventh consecutive 
increase in total annual page volumes. 
In December, total Indigo impressions 
for EMEA and the Americas passed 
the one billion mark for the fi rst time.

The fastest growing segment for 
HP Indigo presses is photo specialty 
output, such as greeting cards, 
personal calendars and photobooks. 
In the fi nancial year 2009, it saw a 
30% year-on-year increase in press 
orders for photo applications, with a 
47% increase in photo specialty page 
output during the 2009 peak period 
(October-December).

To fi nd out more about the latest 
digital printing solutions and how 
they can transform your corporate 
reprographics department, 
visit Ipex 2010 at the NEC 
Birmingham on May 18-25.

www.ipex.org

Diary Date

MUCH HAS CHANGED FOR THE 
PRINT INDUSTRY SINCE THE 
LAST IPEX FOUR YEARS AGO. The 
combination of the recession, a switch 
to real-time digital communications 
and the transition from offset to digital 
printing technologies has presented 
commercial printers with a daunting 
series of challenges, whilst giving 
corporate reprographics departments 
the scope and incentive to bring more 
print jobs in-house.

The changing landscape of 
commercial print is refl ected in the 
sizes of the stands taken by Xerox, HP, 
Ricoh/InfoPrint, Konica Minolta, Canon 
and other suppliers offering solutions 
for the short print runs demanded by 
corporate customers.

The corporate market has already 
had a huge impact on the transition 
to digital technology. According to a 
Canon-sponsored study by Professor 
Emeritus Frank Romano of the 
Rochester Institute of Technology, the 
slashing of print budgets in 2008/9 
forced customers to order shorter 
print runs for which digital technology 
is best suited. In Redefi nition of 

the Printer, Romano argues that 
commercial printers who had invested 
in digital technology were better able 
to ride out the downturn, whilst those 
with only offset presses quickly 
had to invest in new technology to 
remain competitive.

This year will see Canon’s largest ever 

IPEX presence with a stand of 2,000 

square metres. A major attraction is 

the fi rst international showing of the 

company’s imageRUNNER Advance 

Pro light production series. 

Highlights on the Ricoh stand include 

the new Ricoh Pro C720 and Pro C720S 

light production digital presses; the 

90ppm colour Ricoh Pro C900 and 

C900S; and the monochrome Ricoh Pro 

1107 and Ricoh Pro 907.

Epson will be showcasing the Stylus 

Pro GS6000 eco-solvent type printer 

and award-winning Epson Stylus 

Pro inkjet printers for large format 

photographic, fi ne art, poster and 

proofi ng applications.

HP’s ambitions in the digital print 

market are refl ected by the size of its 

stand: at 3,000 square metres, it is 

the largest at this year’s event. HP 

is showcasing solutions for short-run 

printing, variable data printing, short-

run book production, large format 

printing and specialty photo printing.

Riso will be launching the world’s 

fastest cut-sheet printer. The 

ComColor 9050 prints at up to 150 

pages per minute and has a duty cycle 

of 500,000 prints per month. 

Xerox is showing its fi rst production 

inkjet system and an enhanced Xerox 

650/1300 Continuous Feed Printing 

System. Enhancements include 

heavyweight media compatibility and 

duplex applications at up to 200gsm.

Konica Minolta will be demonstrating 

solutions for CRDs and commercial 

printers. Alongside the bizhub PRO 

C6501 and bizhub PRO 1200 series, 

it is showing its full portfolio of 

software applications.

Oki Printing Systems will be 

unveiling the OKI Executive 

Series ES9410 printer for the 

graphic arts and commercial 

print market. The oversize A3 

device is suitable for short-run 

production printing, proofi ng, 

business cards and posters.

IPEX 
HIGHLIGHTS






